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This section has been created to give you easier access when searching for a trusted real estate 
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. 
These local businesses are proud to partner with you and make this magazine possible. Please 
support these businesses and thank them for supporting the REALTOR® community!

Preferred Partners
ONLINE PARTNER 
DIRECTORY

ADVERTISING
Real Producers 
Joni Giordano-Bowling
(757) 348-7809

APPRAISAL SERVICES
CMP Appraisals
Brittany Perry
(757) 689-0607
vabeachappraisals.com

ASSOCIATION OF 
REALTORS®
Coastal Virginia 
Association of REALTORS®
(302) 359-8356

BLINDS/SHADES/
SHUTTERS/DRAPES
Budget Blinds of 
Hampton Roads 
Rachelle Stannard
(757) 356-9996
budgetblinds.com/
chesapeake

BRANDING | 
VIDEOGRAPHY | 
PHOTOGRAPHY
Hawkins Co. 
Will Hawkins
(757) 470-1751
hawkinscoagency.com

BUILDER
Chesapeake Homes
Karlee Ponzi
(864) 350-8987
cheshomes.com

BUILDER/
CONSTRUCTION
Pro-Home Builders 
Jessenia Aponte
(757) 295-8702
pro-homebuilders.com

CATERING
Catherine’s Catering
Catherine Gettier
(757) 650-3771
catherinescatering.com

FENCING WOOD/METAL/
COUNTRY FENCING
Hercules Fence Company
Gardys Reyes
(757) 321-6728
herculesfence.com

FINANCIAL ADVISOR/
FINANCIAL 
PROFESSIONAL
Peacelink Financial 
Planning, LLC
Leland Gross
(757) 504-2765
peacelinkfp.com

GIFTS
Delightful Deliveries
Hannah Johnson
(757) 276-1267
dd-757.com

HOME IMPROVEMENT/
MAINTENANCE
Fast Picras  
Jon Montoalegre
(757) 693-9620
fastpicras.com

HOME INSPECTION
Beacon Property 
Inspections
John Burke
(757) 822-4839
beaconproperty 
inspections.com

Lind’s Property 
Inspections
Curt Lind
(757) 575-5932
Lindsproperty 
inspections.com

MAD Home Inspections
Brandon Boggs
(757) 770-8413
madinspections.com

Safe House Property 
Inspections
Austin McCrory
(757) 418-0944
safehouseproperty 
inspections.com

HOME STAGING
Impressive Home 
Staging
Kim Dombrowski
(757) 803-3877
ImpressiveHome 
Staging.com

HOME WARRANTY
ACHOSA Home 
Warranty, LLC
Tina Carneal & 
Maddie Podish
(757) 291-4398
achosahw.com

Choice Home Warranty
Vicki Hamp
(703) 987-7021
chwpro.com

First American 
Home Warranty
Jennifer McCormick
(757) 390-8785
firstamrealestate.com

HOUSE CLEANING 
SERVICES
K.F. All Clean Services
Kimberly Huezo Figueroa
(757) 748-5392
kfservicesallclean.com

HOUSE CLEANING/
MAIDS
Gleam House Cleaning
Jasmine Johnson
(757) 610-7505
gleamhouse.cleaning

INSURANCE SERVICES
Thomas & Howard 
Goosehead Insurance 
Shae Thomas
(757) 852-0761

MORTGAGE
Alvin Lapitan & Greg 
Bell — The Broker
(757) 619-4494
thebrokerva.com

Austin Butler — Veterans 
United Home Loans
(302) 236-0677
vuaustinbutler.com

Cara Erickson — Atlantic 
Bay Mortgage
(757) 348-2262
atlanticbay.com/
caraerickson

Carrie Williams — 
Revolution Mortgage
(757) 870-4614
revolutionmortgage.com/
loan-officer/448070

Christie Woytowitz 
— loanDepot
(757) 619-5279
loandepot.com/
cwoytowitz

David Burchett — 
Arbor Home Loans
(757) 773-8545
arborhl.com

Gloria Griffin Odom 
— United Atlantic 
Mortgage
(757) 340-5626
uamva.com/who-is-uam

Liz Copeland — 
CrossCountry Mortgage
(434) 466-3289
lizcopelandteam.com

Movement Mortgage 
Matthew Kirk, Kirk Team
(757) 802-2578
movement.com/lo/
matthew-kirk

MORTGAGE / LENDER
Chesapeake Bay 
Mortgage empowered 
by NEXA
Adam Chaney
(443) 253-1188
chesapeakebay 
mortgage.com

MOVING SERVICES
Tidal Town Moving
Roger Burnham
(757) 981-0500
tidaltownmoving.com/
movers/virginia-beach-va

PHOTOGRAPHY/
BRANDING
Leah Ariel Photography 
Leah Wallace
(757) 202-7666
LeahArie 
lPhotography.com

PLUMBING SERVICES
The Happy Plumber 
Jason Morgan
(757) 620-1488

PRINTING / 
PROMOTIONAL
Innovative Twist
Josh Alvelo
(757) 553-1111
innovativetwist.com

REAL ESTATE 
PHOTOGRAPHY & 
VIDEOGRAPHY
Level Up Visual Media
Darren Myers
(757) 304-0144
levelupvisualmedia.com

SOCIAL MEDIA 
MARKETING/ 
MANAGEMENT
A Digital Marketing 
Consultant
Mary Kromer
(732) 606-5236
adigitalmarketing 
consultant.com

TITLE & ESCROW
Title Concepts
Shannon Blatt
(757) 819-6682
titleconcepts.biz

TitleQuest 
Nicole Ashley
(757) 609-2900
titlequest.net

True North Title 
Stephanie Shannon
(757) 963-5223
truenorthtitle.com

TITLE ATTORNEY
Hanger Law
Haley Van Syckle 
Morgan
(757) 351-1510
hangerlaw.com

TRANSACTION 
COORDINATOR
The Agent Concierge
Eileen Merchant
(757) 642-6530
theagentconcierge 
co.com

WINE BAR
Water’s Edge Winery
Jason Witt
(757) 904-3821
wenorfolk.com
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(757) 470-1751

will@hawkinscoagency.com

www.hawkinscoagency.com

PHOTO + VIDEO CONTENT

SOCIAL MEDIA MANAGEMENT

INFLUENCER MARKETING 

AI WEB DESIGN

Seamless
Transactions

Start  with
Solid

Inspections.

Sewer Scans, Mold Testing, Lead Paint Testing, Asbestos Testing & Pool Inspections
Same-day Reports  |  10% Military Discount  |  Locally Owned & Operated

SERVING ALL OF HAMPTON ROADS AND NORTHEAST NORTH CAROLINA SINCE 2006.

757.822.4839  |  www.beaconpropertyinspections.com
Julie Whitehorne | Business Relationship Manager & Closer

757.963.5223 | julie@truenorthtitle.com | TrueNorthTitle.com

• Secure docs & wire-fraud protection
• Fast commission wiring
• Mobile & e-closings
• Trusted in-house notaries
• Responsive communication
• Expert, integrity-driven closings
• $2.5M wire insurance per wire

Safe closings.
Clear direction.

Trust our team to keep 
every closing on track.

NEW SEASON. NEW ADDRESS.
SMOOTH CLOSING.
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HERE’S WHAT HAMPTON ROADS TOP 500 REAL ESTATE AGENTS SOLD

BY THE NUMBERS

2025

$7.1 BILLION

TOTAL VOLUME 15,248

TOTAL UNITS
AVERAGE 

VOLUME PER 
AGENT 

$14.3 MILLION

AVERAGE 
UNITS PER 

AGENT

30
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Meet
The

Team
Jacki Donaldson 
Managing Editor

jacki.donaldson@n2co.com 
352-332-5171

DISCLAIMER: The articles and opinions expressed in this publication are those of the respective authors and do not necessarily reflect the views of The N2 Company 
d/b/a Real Producers (“N2”). Advertisements appearing in this publication are paid placements and are not endorsed or recommended by N2. N2 is not responsible 
for the statements, opinions, or business practices of any authors, contributors, or advertisers featured herein. Portions of this publication may include content created 
with the assistance of artificial intelligence (AI) tools by authors or contributors and may not be independently verified by N2.
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Publisher
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Iran Parker
Event Coordinator
iran@asharpevents.com 
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Photographer

info@leaharielphotography.com
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misty@mistysavestheday.com
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Writer 

msparks7382@gmail.com 
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Dan Clark
Writer

dan@danclark.realtor
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Elizabeth McCabe
Writer 

beth.mccabe@n2co.com
513-940-8419

Dave Bowling
Co-Publisher

dave.bowling@n2co.com 
757-450-2899

Darren Myers
Photographer

hello@levelupvisualmedia.com
757-286-3377

Will Hawkins
Photographer

will@hawkinscoagency.com
757-470-1751
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Geoffrey 
W|P Collective Homes | Keller Williams Town Center

Whiteside
STORY BY MADDIE PODISH

PHOTOS BY LEAH WALLACE, 

LEAH ARIEL PHOTOGRAPHY 

(UNLESS OTHERWISE NOTED)

COVER STORY

F rom the outside, Geoffrey Whiteside’s path into real 
estate may look intentional. Today, he is known 
throughout Hampton Roads as a top-producing agent, 

investor, and leader with Keller Williams Town Center. 
Alongside his business partner, Racheal Pridgen, he co-leads the 
area’s top small real estate team, W|P Collective Homes, while 
also helping clients build wealth through real estate investing.

But Geoffrey never planned to become a REALTOR®. Long 
before he was closing deals, he was trying to build something for 
himself. “I started off as a real estate investor,” he explains.

While serving in the Navy, Geoffrey began purchasing 
properties throughout Hampton Roads using the same 
investment strategies he now teaches his clients. He started 
by house-hacking with a VA loan, then gradually scaled into 
multifamily investing and larger apartment properties. Along 
the way, friends began asking how they could do the same. 
Before long, those conversations became a regular part of 
his life, with people reaching out for advice on financing, 
investing, and getting started in real estate.

Geoffrey then decided to get his license. The transition felt natural 
since he already understood the numbers behind investing, how 
to analyze opportunities, and the dynamics of the local market. In 
his first year as an agent, he closed roughly 40 transactions.

He credits much of his early success to building systems 
that could sustain his growing career. “I immediately hired 
a transaction coordinator, and my wife, Alexis, helped me 
with a lot of the admin items,” he notes. That support became 
foundational as the business continued growing.

Originally from Columbus, Ohio, Geoffrey was a four-year 
football letter winner at the Naval Academy before serving 
six years in the Navy as a Surface Warfare Officer stationed 
at Naval Station Norfolk. Although Hampton Roads was not 
originally home, it quickly became the place where he planted 
roots, built a business, and started a family.

Geoffrey 
Whiteside
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His connection to the area has become 
a major part of both his business and 
identity. Geoffrey and Racheal recently 
launched Hampton Roads Living, 
a social media platform dedicated 
to highlighting local restaurants, 
businesses, developments, and 
community spots throughout the region. 
In only a few months, the page has 
grown to more than 10,000 followers 
on Instagram. “There are so many 
incredible small businesses,” Geoffrey 
says. “We just love highlighting all the 
great things about Hampton Roads.”

Whether the market is shifting, 
slowing down, or speeding up, Geoffrey believes 
success comes more from discipline than emotion. “The 
market’s going to do what the market does,” he explains. 
“Our job is to stay consistent and put in the work.”

Growing up in Columbus, Geoffrey watched his 
mother run large daycare businesses while working 
tirelessly to provide for their family. He credits her 
entrepreneurial mindset and work ethic as major 

influences in his life. His father’s example 
also played a major role, showing him the 
value of consistency, responsibility, and 
doing whatever it takes to support your 
family. “I watched both of my parents work 
hard every day,” Geoffrey remembers.

His upbringing also shaped his desire to give 
back. Geoffrey openly shares the realities 
of growing up in the inner city. Today, 
he remains committed to supporting his 
hometown community and organizations 
such as the Wounded Warrior Project. 
“I like reaching back and helping people 
from where I came from,” he states.

As his business evolved, so did Geoffrey’s definition of success. 
Early on, success looked like non-stop hustle and helping as many 
clients as possible. Now, with a growing team and family, his focus 
has shifted toward building systems that allow him to provide 
exceptional service while still making room for family life.

Geoffrey and Rachael’s partnership works because each 
brings different strengths to the table. Geoffrey thrives in lead 
generation, investing conversations, and relationship building, 

“At the end of 
the day, we’re 
all going to end 
up in the same 
place. There’s no 
real rush. You’ve 
got to enjoy your 
life, your family, 
and your work.”

Photo by Morgan Barrera, Morgan Renee Photography, LLC
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Personal NMLS1342399
Branch NMLS1909529

Company NMLS3029

EMPOWERING OUR CLIENTS
ON THEIR JOURNEY
TO HOMEOWNERSHIP

@lifeoflizcope
Liz Copeland

Personalized Service:
With a background in Wealth Management, I 

understand the importance of building strong 
relationships with clients, I take time to under-
stand their entire financial picture and provide 

customized solutions.

24/7 Availability Sets Me Apart:
Life doesn't always run on a 9-to-5,
Monday-through-Friday schedule! 

I am available day or night, 365 days
a year, to offer guidance and
support and help get those

quick offers in.

Expert Advice:
As a local lender, I understand our

market, and with years of experience
I can provide valuable insights and 

recommendations to our clients,
guiding them through the entire 

lending journey.

**This is an advertisement and not a commitment
to lend.  Cross Country Mortgage LLC is an

Equal Housing Lender

ELEVATING
THE LENDING
PROCESS

Liz       
Copeland       

Sr. Loan Officer & Sales Manager
Virginia Beach, VA

Licensed in VA, NC, MD, and FL
434.466.3289

lizcopelandteam.com

Photo by Kelly Freel, Kelly Freel Photography

while Racheal focuses on client experience and operations. “We 
merged those two passions,” Geoffrey says. That balance has 
reinforced his long-term mindset toward business. “Running a 
business is kind of like investing—you have to stay consistent 
before you see real results,” he explains.

That long-term perspective shows up in nearly every part of 
his life. His mornings begin around 4:00 a.m., feeding baby 
Emory before transitioning into prayer, meditation, reading, 

exercise, and focused work blocks before heading into the 
office. The routine reflects the same discipline that once 
carried him through military life and now fuels his business.

Geoffrey is careful not to lose sight of what matters most 
along the way. One of the biggest mantras he lives by is “Enjoy 
the Journey.” He explains, “At the end of the day, we’re all 
going to end up in the same place. There’s no real rush. You’ve 
got to enjoy your life, your family, and your work.” 

Geoffrey with business partner Racheal Pridgen 
Photo by Klarissa Lissette photography
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732-606-5236
adigitalmarketingconsultant.com

Let’s get you the attention 
your business deserves.

STAND OUT. SCALE UP. SELL MORE.

Ready to see where your digital presence could be stronger?
I’m offering a FREE Website Audit—no strings attached.

WE SPECIALIZE IN:
Custom Websites • Social Media Management
SEO • Targeted Social Ads • Email Marketing 
QuickBooks Bookkeeping & Reconciliations

I’m Mary Kromer, owner of a digital 
marketing agency built to help REALTORS® 
like you dominate your market.

MEET YOUR NEW SECRET WEAPONMagazineMORE THAN AMagazine
Support the Partners Who Support  
This Community 
Our preferred partners help make this magazine 
possible through advertising, event participation, and 
ongoing support of our community. Because of them, 
this publication is free to agents. Please support these 
trusted businesses whenever you can.

Recommend a Trusted Local Business 
Know standout local businesses that go above and 
beyond for real estate professionals? Help us grow our 
trusted network by recommending them on our website.

Stay in Touch 
We’re always looking for ways to serve 
this incredible real estate community 
better and create opportunities to 
collaborate, elevate, and inspire. Have 
ideas or feedback? Reach out anytime at 
joni@realproducersmag.com.

IN THE LOOP

Visit Our Website 
Bookmark our website and follow us on social media 
to stay close to everything Real Producers. Discover 
exclusive content, trusted preferred partners, event 
recaps, photo galleries, and more. Scan the QR code on 
this page and follow along for the latest updates.

Turn Your Real Producers Story Into a  
Powerful Marketing Tool 
Take your Real Producers feature a step further with 
a custom article reprint. These high-quality, branded 
pieces are perfect for open houses, listing appointments, 
and direct mail, helping you highlight your expertise 
and leave a lasting impression. Email joni@
realproducersmag.com to explore options and pricing.

Nominate Agents Making an Impact 
Know agents who are raising the bar or making a 
meaningful impact in the community? We’d love to 
celebrate them. Submit your nominations on our website.

CONNECT WITH THE PEOPLE AND PARTNERSHIPS SHAPING OUR MARKET
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Doing what we do to take care 
of our clients!

(757) 270-1817
Lindspropertyinspections.com 
Lindspropertyinspections@gmail.com 

Owner Curt Lind

VIRGINIA BEACH'S PREMIER HOME INSPECTORS

FROM SERVING OUR COUNTRY
TO SERVING HOME OWNERS

6464 Hampton Blvd • Norfolk, VA 23508
(757) 904-3821 • info@wewnorfolk.com

wewnorfolk.com

Your New         
  Favorite Pairing!

FULL-PRODUCTION
WINERY + RESTAURANT

Dyan & Jason Witt
Owners
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The Broker
STORY BY JACKI DONALDSON

PHOTOS BY DARREN MYERS, 

LEVEL UP VISUAL MEDIA

PARTNER SPOTLIGHT

Alvin Lapitan
Greg Bell 

Some business 
partnerships start in a 
boardroom. Greg Bell and 
Alvin Lapitan built theirs 
on a golf course. 

The two mortgage 
professionals met through 
mutual friends at Greenbrier 
Country Club, where many 
rounds of golf eventually 
led to conversations about 
business, the mortgage 
industry, and what they 
believed was possible.

One weekend in the 
summer of 2022, while 
golfing in Wintergreen, the 
conversation led to Alvin 
sharing that he might step 
away from the mortgage 
business after more than two 
decades. Greg remembers 
thinking, “There’s no reason 
to do that.” A few months 
later, after attending a 
mortgage conference 
together, they decided that 
Alvin would not step away 
and that neither of them 
would join another company. 
Instead, they would build 
one of their own.

They officially launched  
The Broker in 2023.

Less than four years later, 
it has become the second-
largest mortgage brokerage 

in the Hampton Roads 
metropolitan area by loan 
volume, growing from $48 
million in production during 
its first partial year to more 
than $227 million in 2025 
and on pace to exceed $250 
million this year. Their 
answer to how they’ve scaled 
so quickly is surprisingly 
simple. “We’re just a couple 
of good guys trying to do 
good business,” Alvin says.

Although their paths to the 
industry were different, both 
brought years of experience.

Born in Guam to a Navy 
family, Alvin moved to 
Hampton Roads at age 3 
and has spent more than 
21 years in the mortgage 

industry. Along the way, he 
also built another successful 
business as owner of four 
Iron Asylum strength 
and conditioning gyms, 
serving approximately 
8,500 members throughout 
Hampton Roads. Greg, the 
son of an Army serviceman, 
grew up in Chesapeake and 
spent more than a decade 
building and remodeling 
homes before transitioning 
into mortgage lending 
nearly 10 years ago. Both 
of their careers centered 
on helping people make 
informed decisions.

The way they do business 
sets them apart. Rather 
than being tied to a single 
institution, The Broker has 

access to more than 100 
lending partners, allowing 
the team to compare loan 
options and match buyers 
with the program that best 
fits their needs. “We’re just 
your locally owned mortgage 
experts,” Alvin says.

Greg compares the 
process to working with 
an independent insurance 
agent instead of purchasing 
directly from a single 
carrier. “Our job is to shop 
the scenario and see who’s 
going to have the best 
options, costs, and service,” 
he explains. That flexibility 
has become especially 
valuable in today’s changing 
mortgage market, but Greg 
believes experience matters 
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out together, gathers for 
office lunches, and has 
created what both describe 
as a family atmosphere.

Outside the office, family is 
the priority for both partners.

Alvin and his wife, Aimee, 
have been married for 
21 years and are raising 
14-year-old twins, Anderson 
and Aniston, while cheering 
on their oldest son, Alonzo, 
in his career as a project 
manager in Washington, D.C. 
Their home also includes 
two very different dogs: 
Ash, a miniature schnauzer, 
and Ace, a growing Cane 
Corso puppy expected 
to top 150 pounds.

Greg and his wife, Marjon, 
recently celebrated nearly 
a decade of marriage and 
stay busy raising their 
children, Emerson and 
Roya. A lifelong adventurer 
who has completed an 
Ironman triathlon and 
explored everything from 
surfing to rock climbing, 
Greg now spends much of 
his free time golfing and 
making memories with his 
family, including Happy, the 
family’s goldendoodle.

The next round of golf is 
never too far away for Greg 
and Alvin. But somewhere 
between the tee box and 
the 18th green, they’re just 
as likely to be talking about 
their team, new ideas, and 
the next family they’ll help 
achieve homeownership as 
they are about their score. 

just as much. “We know loan 
guidelines inside and out,” 
he says, because to him, a 
pre-approval is a promise to 
buyers that they can move 
forward with confidence. 
“Every pre-approval I’ve 
sent out has gotten to the 
closing table,” he notes.

That commitment to doing 
things the right way extends 
beyond buyers to the real 
estate professionals they 
serve. “The relationships 
are a two-way street,” Alvin 
says. Rather than simply 
asking agents for referrals, 

Greg and Alvin invest in 
educational events, client 
appreciation opportunities, 
community partnerships, 
and ongoing support that 
helps REALTORS® better 
serve their own clients.

Alvin and Greg realize they 
may not be the ideal choice 
for everyone. “At times, 
we might not be the best 
option,” Greg says. “We’re 
not here to just close a 
loan to make a paycheck.” 
Instead, they’ve built their 
reputation on putting clients 
first, even when that means 

recommending another 
solution. That philosophy 
has fueled repeat business 
and remarkable growth. 
What began with just a 
handful of employees has 
expanded into a team of 
approximately 30, with 
strong retention and a culture 
centered on relationships.

Alvin even extends 
memberships at his Iron 
Asylum gyms to employees, 
encouraging health 
and wellness alongside 
professional development. 
The team regularly works 

“We’re just 
a couple of 
good guys 
trying to 
do good 

business.”
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Edgar Muñoz has reinvented 
his life more than once—first 
as a young father determined 
to leave behind the only 
world he had ever known. 
Then as a Navy sailor. Then 
as a REALTOR®. While 
every chapter has looked 
different, every decision has 
been about creating a better 
future for his family.

CELEBRATING LEADERS

Iron Valley Real 
Estate Prestige

Muñoz
Edgar

Muñoz
STORY BY MADDIE PODISH

PHOTOS BY LEAH WALLACE, 

LEAH ARIEL PHOTOGRAPHY

Today, Edgar is helping lead 
one of Hampton Roads’ 
fastest-growing brokerages 
as owner and principal 
broker of Iron Valley Real 
Estate Prestige.

Growing up in Southern 
California, Edgar watched his 
father invest in commercial 

buildings and rental 
properties in Mexico while 
also engaging in organized 
crime. As Edgar got older, 
he found himself heading 
down the same path—until 
becoming a father himself 
changed everything.

Steadfast in builidng a 
different future for his 
daughter, Johanna, Edgar 
searched for a way out. After 
trying a few traditional jobs, 
he found the opportunity 
he needed through the U.S. 
Navy. Looking back on his 
service, Edgar recalls, “I 
joined because of my child, 
and I needed to get away 
from everything I knew.”

Edgar entered the U.S. 
Navy in 1999, serving eight 
years and completing three 
deployments. During that 
time, he met his wife, Cookie, 
after the two struck up a 
friendship while attending 
a football game together. 
Then, in 2003, just one 
week after returning home 
from deployment, Edgar’s 
father was murdered.

The loss was heartbreaking, 
but by then, Edgar had 
already chosen a different 
direction. The discipline 
he found through the 
military and the family he 
was building with Cookie 
solidified the legacy he 
wanted to build. Today, 
nearly 20 years into their 
marriage, the couple is 
raising five children—
Johanna (29), Madilyn (25), 
Kayleen (13), Isaac (10), and 
Anthony (8). They recently 
welcomed their first 
granddaughter, Gabriela.

Ask Edgar the secret 
to a lasting marriage, 
and he doesn’t hesitate. 
“Communication, 1,000 
percent,” he emphasizes. “It’s 
not just about talking. It’s 
about understanding how 
the other person receives 
what you’re saying.”

One of Edgar’s favorite 
investments had nothing 
to do with real estate. Early 
in his real estate career, he 
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felt like home. “The biggest 
secret to Iron Valley is we 
have no secrets,” he notes. 
“Anything you want to know 
about what I’m doing, I’ll 
tell you.” In 2022, he became 
part of the ownership group 
at Iron Valley Real Estate 
Prestige, where he now helps 
mentor agents while continu-
ing to grow the brokerage 
throughout Hampton Roads.

Edgar believes: “Everything 
you want is outside your 
comfort zone. With educa-
tion, a lot of training and a 
lot of reps, your confidence 
increases.” Whether he’s 
coaching a brand-new agent 
or a seasoned producer, his 
advice never changes. “If 
you’re thinking about the 
commission first, you’ve 
already lost,” he comments. 
“Learn the business first, and 
everything else will come.”

Outside the office, Edgar 
enjoys restoring classic 
cars, spending time with 
his family, and challenging 
himself. After losing more 
than 65 pounds over the past 
year, he’s focused on setting 
an example for his children. 
Traveling has become one of 
Edgar’s favorite rewards. “I 
want the kids to be exposed 
to everything outside of 
America if possible,” he says. 
“I want them to see just how 
much the world has to offer.”

Edgar has never tried to be 
anyone but himself. “I’m just 
me,” he shares. “However 
I come off, I come off. 
Business is business. I work 
hard, I carry myself with 
character, and that’s what 
matters.” That same mindset 
shapes how he defines 
success today. “Success is 
my children looking up to 
me, my wife being my best 
friend, and living without 
regrets,” he stresses. 

bought a home for his mother 
and invited her to move 
from California so she could 
help care for his children. 
Looking back, it’s one of the 
decisions he’s most proud 
of. “She’s worked so hard to 
provide for me,” he shares. 
“Being able to give back to 
her now is really special.”

Edgar doesn’t sugarcoat his 
early days in real estate. 
“The first six months, I 
didn’t sell a thing,” he 
admits. “Real estate is tough. 
People have to get out of the 
mindset that it’s a job. I had 
no network. I had to go out 
and hunt to get business.” 
Edgar knocked on doors, 

hosted open houses, and 
outworked the competition 
until someone noticed.

His persistence led him to 
Iron Valley Real Estate. Orig-
inally planning to learn the 
franchise model before open-
ing his own brokerage, Edgar 
instead found a culture that 

If you’re 
thinking about 

the commission 
first, you’ve 

already lost. 
Learn the 

business first, 
and everything 
else will come.
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Your Closing Starts Here.
OVER 20 YEARS OF COMBINED EXPERIENCE

LICENSED AND CERTIFIED

SAME-DAY SERVICE AVAILABLE

QUICK, FREE OVER-THE-PHONE ESTIMATES

LOCALLY AND FAMILY-OWNED

VETERAN-OWNED

BRANDON BOGGS
OWNER / INSPECTOR

BOOK YOUR HOME INSPECTION WITH US!
757-770-8413 | madinspections@gmail.com | www.madinspections.com

As the spring market accelerates across the Southside, 
strong buyer demand, investment activity, and fast-moving 
listings create a need for thoughtful legal oversight. Hanger 

Law delivers attorney-led closings and real estate legal 
guidance designed to keep every transaction moving 

smoothly and securely.

From contract to closing and well beyond, we’re here to 
support agents and protect their clients every step of the way.

Attorney-Led Closings · Real Estate Law · Client Protection

A Strong Season Starts
With Stronger Legal Support

Mark L. Stevenson
CEO

Lindsay M. Barton
Partner

Haley Van Syckle Morgan
Relationship Manager

      757.737.5223      757.351.1510
hmorgan@hangerlaw.com

Queen of Clean
Jasmine Johnson

757-610-7505757-610-7505
gleamhouse.cleaninggleamhouse.cleaning

Powered by eco-friendly products

One-Time Deep Cleanings
Recurring Services | Move-in/Move-outs

Hoarding Clean-Up

Licensed, Insured & BondedLicensed, Insured & Bonded

Make Every Listing 
Gleam Before The First Showing
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LPT Realty LLC

Tom & Dariya 
STORY BY MADDIE PODISH 

PHOTOS BY LEAH WALLACE, LEAH ARIEL PHOTOGRAPHY

FEATURED AGENTS

When Tom and Dariya Milan first met six years ago, 
neither could have predicted they would build a 
thriving real estate business side by side. Today, the 
husband-and-wife team has found that the same 
qualities that strengthen their marriage also strengthen 
the experience they provide every client they serve. 

Tom’s path into real estate began more than 18 years ago 
after watching a home across the street from him transform 

from a fixer-upper into a profitable investment. Intrigued, 
he began flipping houses and earned his real estate license 
to market his renovation projects. He quickly discovered that 
helping buyers and sellers was just as rewarding as renovating 

homes, and his investment business 
grew into a full-time real estate career.

Years later, after Dariya moved to 
the United States from Ukraine, 
Tom encouraged his future wife to 
consider real estate. “She has a very 
warm personality that makes people 
naturally like talking to her,” he says 
with a smile. “I felt if I could teach her 
the basics, she’d be really good at it.”

Working together came naturally. 
Rather than competing for the same 
responsibilities, they quickly learned 
to lean into each other’s strengths. 
Tom became the strategist. His years of 
experience, background in construction, 
and knack for creative problem-
solving help him navigate complicated 
transactions and find solutions when 
unexpected challenges arise. Dariya 
thrives on building relationships, 
staying connected with clients, and 
managing the details that keep every 
transaction moving smoothly. “We 
know what we do best, and together, 
we’re creating a very nice team 
that gets results,” Dariya shares.

The balance they have found in their 
marriage carries over into their 
business. Tom’s strategic mindset 

complements Dariya’s relationship-first approach, allowing 
each to focus on what they do best. Together, they believe 
buying or selling a home is about far more than reaching 
the closing table. Their goal is to create an experience clients 
remember long after the keys change hands. “The best thing 
you can do to get clients is give them an amazing experience,” 
Tom explains. “If you go to a great restaurant, you tell 
your friends about it. Real estate works the same way.”

M I L A N
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That philosophy has led them to go above and beyond in 
ways many clients never expect. Tom recalls purchasing and 
arranging the installation of a brand-new dishwasher for a 
single mother in a tight spot after hers unexpectedly failed 
immediately following closing. It wasn’t about the appliance. 
It was about showing a client they genuinely cared.

Their commitment doesn’t end once the paperwork 
is signed. Former clients continue reaching out for 
contractor recommendations, renovation advice, market 
updates, and future moves. Many return to buy or 
sell again, while others happily recommend Tom and 
Dariya to family and friends. For Dariya, those returning 
relationships are the greatest measure of success. She 
shares, “Our definition of success is when people come 
back to us or write reviews that come from the heart 
because it means we did our job right.”

While serving clients remains their highest priority, the 
couple is also investing in the future of how people search 

for homes. Drawing on his background 
in computer programming, Tom 
spent the past seven months building 
VAHome.com from the ground up 
rather than relying on a traditional real 
estate website template. The platform 
features direct MLS data, AI-powered 
home searches, aerial flyovers, 
flood information, neighborhood 
information, military-focused 
resources, and interactive tools to help 
buyers make informed decisions long 
before they ever schedule a showing. 
“Our goal is to build the best home-
search experience we can for Hampton 
Roads by creating something that truly 
serves buyers,” Tom notes. For him, the 
website is simply another way he and 
Dariya continue serving their clients.

Outside of real estate, giving back is an important part of their 
lives. Dariya serves on the board of the Tidewater Ukrainian 
Cultural Association as a director of events, helping organize 
events and support families who have relocated to the area. 
Having experienced leaving home and building a life in a new 
country, she’s passionate about helping others feel welcomed 
and connected. Together, they also enjoy spending time with 
their four children, visiting family in Maryland and Ukraine 
whenever they can, and taking advantage of everything 
coastal living has to offer.

Whether they’re helping military families relocate, 
volunteering in the community, or guiding first-time buyers 
through one of life’s biggest decisions, Tom and Dariya’s  
focus remains the same. Dariya smiles as she sums 
up the heart behind everything they do. “As a family, 
our goal is simple: let our family help yours.” 

“Our definition of 

success is when 

people come 

back to us or 

write reviews that 

come from the 

heart because it 

means we did our 

job right.”
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757-390-7918
shae.thomas@goosehead.com

$49.00 Termite & Moisture Inspection When Scheduled With a Home Inspection
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REAL ESTATE/WDI INSPECTIONS • TERMITE INSPECTIONS & TREATMENT
SEASONAL PEST CONTROL • MOSQUITO & VECTOR CONTROL

RODENT CONTROL & EXTERMINATION • REPAIR SERVICES
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The Best Moving
Company in

Hampton Roads

757-981-0500

Residential Moving
Commercial Moving
Local Moving
Furniture Assembly
Item Loading

We O�er a 10%
REALTOR® Referral

Discount
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Thoughtful Client 
Gifting Made Simple

The Pop By 
Fairy is Here!
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We help you stay in touch with every 
client without the stress of planning, 
shopping, packaging, or delivering.

Delightful Deliveries helps real estate  
professionals create memorable 

moments through seasonal pop by 
gifts that keep relationships warm 

and meaningful all year long.

Simple for you. 
Meaningful for them. 

Because thoughtful touches 
make lasting impressions.
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Harrah Johnson

Po p  B y ’ s  +  C u s t o m  G i ft s

SCAN ME

The One Asset Every 
Agent Must Protect
BY AUBRÉA GREEN, SVP OF COMMUNICATIONS & EXTERNAL 

AFFAIRS, COASTAL VIRGINIA ASSOCIATION OF REALTORS® (COAVAR)

Let’s play a game. 
You receive a call from a 
prospect you’ve never met 
who wants to see a vacant 
property right away. What 
do you do? 

A. Meet them at the property 
after verifying their identity.

B. Let someone know  
where you’re going, who 
you’re meeting, and when 
you’ll be back.

C. Use a screening tool 
to learn more about the 
prospect before  
the appointment.

D. All of the above.  

The answer is obvious, right? 

Yet according to the National 
Association of REALTORS®’ 
2024 Member Safety 
Residential Report, 40% 
of REALTORS® reported 
meeting a new or prospective 
client alone at a secluded 
location or property within 
the past year. The same 
report found that 22% 
experienced a situation that 
made them fear for their 
personal safety or the security 
of their personal information, 
most often during open 
houses, showings, or after 
threatening or inappropriate 
communications. 

Most real estate professionals 
know what they should do. 
The challenge is putting 
those practices into action 
when business gets busy. 
Safety often gets attention 

during September’s 
REALTOR® Safety Month, but 
the risks do not disappear 
when the calendar changes. 

Real estate remains one of 
the few professions where 
meeting strangers, entering 
vacant properties, working 
irregular hours, and sharing 
personal contact information 
are routine parts of the 
job, which is why safety 
should never be a once-a-
year conversation. It should 
be part of every showing, 
every open house, and 
every client interaction. 

Fortunately, today’s agents 
have more resources 
available than ever before. 
A growing sector of property 
technology, or proptech, 
is helping bridge what 
industry experts call the 
safety gap. New tools allow 
agents to verify identities, 
screen prospective clients, 
share their whereabouts, 
and quickly request help 
if they feel threatened. As 
highlighted in a recent NAR 
article, these technologies are 
transforming the way real 
estate professionals approach 
personal safety in the field. 

Through membership in 
the Virginia Association 
of REALTORS®, agents 
and brokers receive 
complimentary access to 
FOREWARN. This safety 
application helps agents 
verify identities, review 
criminal history information, 
and validate details 
provided by prospective 

clients using only a name 
or phone number. The 
platform provides real-time 
intelligence so REALTORS® 
can make more informed 
decisions before stepping 
into a showing appointment. 

Think about that for a 
moment. A tool that can 
help you better understand 
who you are meeting before 
you arrive at a property is 
not just a convenience. It is 
a business advantage and a 
personal safety resource. And 
for REALTORS®, it is included 
as part of membership. This 
is where the REALTOR® 
difference becomes clear. 

Many agents think of 
REALTOR® membership 
primarily in terms of the Code 
of Ethics, advocacy efforts, 
or professional development 
opportunities. Those benefits 
are certainly important. But 
membership also delivers 
practical resources to help 
you run a safer, smarter 
business. FOREWARN is one 
example. The REALTOR® 
Safety Program and its 
safety training, webinars, 
best practices, and member 
resources are others. 
Together, they provide layers 
of protection that can make a 
real difference in the field. 

The NAR report found that 
only 25% of REALTORS® 
were aware of the 
REALTOR® Safety Program, 
yet 66% of those who 
completed a REALTOR® 
safety course said they felt 
more prepared for unknown 

situations afterwards. 
Many professionals may 
be overlooking resources 
already available through 
REALTOR® membership. 

Whether you are already a 
REALTOR® or a real estate 
professional considering 
membership, safety is 
another reason to be part 
of the REALTOR® family. 
The best agents understand 
that success is not just about 
generating leads and closing 
transactions. It is also 
about protecting yourself 
while doing the work. 

Being a REALTOR® means 
belonging to an organization 
that advocates for your 
industry, invests in your 
professional growth, and 
provides tools that help 
keep you safe. That is not 
just a membership benefit. 
That is peace of mind. 

Drafted with AI assistance 

Sources  
•	 2024 Member Safety 

Residential Report 
•	 Tackling the Safety Gap 

in Real Estate Showings| 
National Association 
of REALTORS®

•	 FOREWARN - Virginia 
REALTORS®
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WELCOME TO REAL PRODUCERS!
Here, we answer frequently asked questions 
about this publication. We’re always open to 
connecting about this community.

FAQs FAQs 
WHO RECEIVES REAL 
PRODUCERS MAGAZINE? 
South Hampton Roads Real 
Producers: This publication 
reaches the Top 500 agents 
across South Hampton 
Roads, from Smithfield to 
Sandbridge and into North 
Carolina. Rankings are based 
on REIN-MLS volume from 
January 1 through December 
31 of the previous year, with 
the list resetting annually.

Peninsula Real Producers:  
This edition follows the same 
criteria but serves Peninsula/
Williamsburg agents, with 

distribution to the Top 300. 
We identify agents by their 
broker’s MLS location. Please 
get in touch with us if (a) 
your MLS office is outside 
the region, but you primarily 
work in South Hampton 
Roads or the Peninsula, or (b) 
you’d prefer to be associated 
with a different region than 
your MLS designation.

WHAT IS THE PROCESS 
FOR BEING FEATURED? 
A: Anyone in the Top 500 
can nominate agents, 
teams, brokers, businesses, 
or themselves. Office 

leaders may also submit 
nominations. We rely on your 
input to discover stories, as 
we don’t know everyone. 
While we can’t guarantee 
features, we encourage you 
to connect with our team, 
support fellow top producers, 
and attend private events.

WHAT IS THE COST TO 
BE FEATURED? 
A: Features are completely 
free, thanks to our  
preferred partners.

WHO ARE THE 
PREFERRED PARTNERS? 
A: Preferred partners 
are businesses featured 

in the magazine index 
who actively support this 
community. They appear in 
each issue, attend events, 
and engage with our 
network. Every partner 
is recommended and 
vetted by agents—we do 
not work with businesses 
that haven’t earned your 
trust. Our goal is to build a 
strong, connected network 
of agents and affiliates.

Q: HOW CAN I 
RECOMMEND A 
PREFERRED PARTNER? 
A: To recommend a trusted 
local business, email joni@
realproducersmag.com.

Third-generation appraisal teamspecializing in complex properties, 

waterfront, acreage, and beyond in Virginia Beach, Chesapeake, 

Norfolk, Suffolk, and the surrounding Hampton Roads area

2509 George Mason Drive #6658, Virginia Beach, VA
(757) 689-0607 · vabeachappraisals.com

YOUR PARTNER 
WHEN THE 
COMPS ARE 
HARD TO FIND
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Greg Bell
Broker/Owner

greg@thebrokerva.com
757.642.5078

Alvin Lapitan
Broker/Owner

alvin@thebrokerva.com
757.619.4494

The Broker, 1116 Volvo Pkwy, Suite 109, Chesapeake VA 23320 | info@thebrokerva.com | The Broker is a registered DBA of Broker, LLC NMLS# 
2450802 (www.nmlsconsumeraccess.org (http://www.nmlsconsumeraccess.org/). Programs and rates are subject to change without notice

The Broker, 1116 Volvo Pkwy, Suite 109, Chesapeake VA 23320 | info@thebrokerva.com | The Broker is a registered DBA of Broker, LLC NMLS# 
2450802 (www.nmlsconsumeraccess.org (http://www.nmlsconsumeraccess.org/). Programs and rates are subject to change without notice

Helping You Drive
More Deals Home

More loan options.
More flexibility.

More successful closings.



9151 Currency St.
Irving, TX 75063

Scan or call for a free consultation
PENINSULA: 757-258-8738
SOUTHSIDE: 757-356-9996

Blinds • Shades • Shutters • Drapes •
Home Automation

©2026 Budget Blinds, LLC. All Rights Reserved. Budget Blinds is a trademark of Budget 
Blinds, LLC and a Home Franchise Concepts Brand. Each franchise independently owned and operated.

When your clients expect a seamless
closing experience, partner with the team

that delivers. Budget Blinds provides
professional measuring, custom design,

and expert installation—handled with clear
communication and white-glove service

from start to finish. Make us your Preferred
Window Treatment Partner and give your

buyers one less thing to worry about.

Mention this ad to receive preferred
partner pricing!


