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**Closing times vary and are not guaranteed. An 11-day closing is possible only under optimal conditions and depends on borrower responsiveness, appraisal and title turn-times,
receipt of required documentation, loan type, and third-party service timelines. Closing timeline excludes Sundays and Federal holidays. All loans subject to credit approval and applicable TILA-RESPA (TRID) waiting periods.

Visit ABNBfcu.org/Mortgage or call 757.523.5354 today!

*100% �nancing and grants available on select programs; eligibility restrictions apply.
Membership and credit approval required; not all applicants will qualify.

ABNB FCU is an Equal Housing Lender
Company NMLS #460140

PLATINUM AFFILIATE DIAMOND PARTNER

Empower Your Buyers
Grow Your Business 

Fixed and Adjustable-Rate Mortgages • FHA • VA
USDA • Jumbo • Conventional • Portfolio • And non-QM!

Plus 100% Financing Options and Grants*

Quick
Pre-

Approvals

Great
Rates!

Closing as
soon as

11 days**

$49.00 Termite & Moisture Inspection When Scheduled With a Home Inspection
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REAL ESTATE/WDI INSPECTIONS • TERMITE INSPECTIONS & TREATMENT
SEASONAL PEST CONTROL • MOSQUITO & VECTOR CONTROL

RODENT CONTROL & EXTERMINATION • REPAIR SERVICES
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Experience Magic on the Water
Join Us for Endless Adventures  

with an extra $500 off when you mention 
REAL PRODUCERS at sign-up.

“This is a great way to get into 
boating without all the hassle. I show 
up, have a lot of fun out on the water, 
and it’s such a simple process.”

—Jennifer, Freedom Boat
Club member

Freedom Boat Club of Hampton Roads
(757) 302-8111 | freedomboatclub.com
Exciting News!
Our Newport News location has relocated 
to Legasea Marine at 821 Railway Road
Yorktown, VA 23692. 

Your Chariot Awaits.Your Chariot Awaits.BOOK YOUR
SESSION NOW

murawskiphoto.com • 757.504.6461 • @murawskiphoto
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This section has been created to give you easier access when searching for a trusted real estate 
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. 
These local businesses are proud to partner with you and make this magazine possible. Please 
support these businesses and thank them for supporting the REALTOR® community!
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STORY BY JACKI DONALDSON  ••  PHOTOS BY SUSAN FOWLER, FOWLER STUDIOS PHOTOGRAPHY

COVER STORY

Women’s Council 
of REALTORS® 
Coastal Virginia 
turns connection 
into momentum.LeadersRiseWhere

Among members of the 
Women’s Council of 
REALTORS® Coastal Virginia, 

Lindsay Pennington is known for 
recognizing leadership potential before 
people see it in themselves. Her habit 
of encouraging others to pursue new 
opportunities has even inspired a 
phrase: “getting Lindsay’d.”

Nicole Kuch knows the experience well.

In 2021, Nicole was a transaction 
coordinator at Garrett Realty Partners 

when Lindsay invited her to the first in-
person Women’s Council event following 
COVID. Although licensed, Nicole had 
never completed a transaction under 
her name, and she wondered what 
she would have in common with the 
group. Then she heard Lindsay, Regina 
Scott, Sandra Hood, Marilyn Rivera, and 
others talk about what Women’s Council 
had done for them.

Nicole joined that August. Soon after, 
Lindsay suggested she become first 
vice president, the network’s secretary 

role. Five years later, Nicole is in 
her second year as Coastal Virginia 
president and serves as director of 
MLS and transaction coordination at 
Garrett Realty Partners. In June, she 
unexpectedly found herself speaking 
onstage at a national Women’s Council 
event. Afterward, she immediately 
texted Lindsay: “This is all your fault.”

Nicole’s story reflects a theme that 
has repeated throughout the Coastal 
Virginia network since its founding 10 
years ago: Someone recognizes potential 
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in another person and encourages her to 
see what might come next.

Regina led the effort to charter the 
network in 2016, with Lindsay as founding 
president-elect. Lindsay, now vice 
president of operations and a partner at 
Garrett Realty Partners, saw Women’s 
Council as another avenue for professional 
development on the Peninsula. “Your 
REALTOR® Association excels at 
advocacy, while Women’s Council excels 
at leadership development,” says Lindsay, 
who has since served in leadership at the 
local, state, and national levels.

The network launched with roughly 
55 members and a philosophy that 
remains today: Women’s Council would 

complement the local REALTOR® 
association rather than compete with it, 
offering another place to develop skills, 
make connections, explore leadership 
opportunities, and provide a pipeline of 
leaders for various association positions.

Lindsay can trace that impact through 
her own career. After serving as Coastal 
Virginia president in 2018, she became 
president of the Virginia Peninsula 
Association of REALTORS® in 2020. At 
Garrett Realty Partners, she progressed 
from managing broker to partner and, 
in 2025, vice president of operations. 
“I believe 150 percent that being in 
Women’s Council and leaning into the 
leadership development has changed 
the course of my career,” she shares.

Marilyn understands that 
transformation from another 
perspective. A native Spanish speaker, 
she joined Women’s Council nine years 
ago, when public speaking was well 
outside her comfort zone. “Before, 
if someone gave me a microphone, I 
would shy away from it,” she says. “Now, 
if you give me the microphone, then you 
have to take it away from me.”

Marilyn, broker-owner of MR Rivera 
Realty Group, progressed from treasurer 
to president-elect and then served two 
years as local president. After serving 
on NAR committees, she is now Virginia 
state president-elect, preparing to become 
state president. “Sometimes we don’t see 
in ourselves everything that we can be 

“The more you are 
surrounded by leaders, 
the better your business. 
Get in the right rooms.” 

doing,” Marilyn notes. “I want to plant the 
seed and then see everybody grow.”

Amanda (Mandy) Walsh has seen that 
same ripple effect. The founder and 
broker-owner of AMW Real Estate 
joined Women’s Council in 2019. At a 
Virginia REALTORS® conference, she 
attended a Women’s Council meeting 
and sat beside Marilyn, whom she 
had never met despite working in the 
same industry. That chance meeting 
helped lead Mandy into leadership. 
Today, she serves as Virginia’s first 
vice president, sits on the national 
Technology Investment Committee, 
and is preparing to serve as COaVAR 
president-elect in 2027.

Nicole KuchMarilyn Rivera Lindsay PenningtonAmanda (Mandy) Walsh
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For Mandy, the value extends beyond 
titles. She sees it in something as simple 
as an elevator ride at a conference. At 
most events, people may barely speak. 
At Women’s Council, they introduce 
themselves and exchange business 
cards. Mandy often hands out goodie 
bags. “No one is ever alone at Women’s 
Council,” she points out. Events are also 
brokerage-free spaces, allowing agents 
from competing companies to build 

relationships without worrying about 
recruiting pitches.

Those connections often last. Marilyn 
has friendships across the country, 
while Nicole shares a group text with 
women she met during a national 
leadership program in 2024. “I still have 
a relationship with those ladies that I 
saw two years ago for a day and a half,” 
Nicole comments.

The local network currently has 29 
members and is looking to grow. 
Membership generally includes local 
events, and nonmembers can attend 
for a fee. Programs have covered topics 
ranging from AI and negotiation to 
new construction, self-care, and tax 
strategies, with additional leadership 
training at the state and national levels.

Brittany Shazier represents the next 
chapter. A member for about a year, 
she will serve as Coastal Virginia 
network president in 2027. She hopes 
to build on its collaborative culture by 
bringing national speakers, motivational 
programming, and discussions about 
books, podcasts, and other resources 
members can apply to their businesses.

Brittany also wants real estate 
professionals to recognize how 
Women’s Council’s national reach helps 
members build rapport, share ideas, and 
exchange referrals. “The more you are 
surrounded by leaders, the better your 
business,” she emphasizes. “Get in the 
right rooms.” Her invitation to anyone 
curious about getting involved is simple: 
“Contact any one of us and say, ‘Tell me 
more.’” Lindsay adds, “No matter where 
you are in your real estate journey, we 
have tools and resources to help you 
meet your next goal.”

Nicole once thought she was “just a TC,” 
someone whose role was to sit behind 
a computer and support the agents 
around her. Women’s Council changed 
how she saw herself. “Through being in 
Women’s Council, I figured out I’m so 
much more than that,” she shares.

Sometimes all it takes is someone else 
recognizing that potential first.

Brittany 
Shazier
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Born and raised in Mathews County, 
Theresa developed a deep connection 
to the area long before she became 
a REALTOR®. Her father worked at 
Langley Field, while her mother stayed 
home with the family. Theresa grew up 
in a close-knit household, an experience 
that helped shape her appreciation for 
relationships and looking out for others. 
“Growing up, we didn’t have a lot to do, 
but we didn’t think we were missing 
anything,” Theresa recalls. “We had the 
water, the beaches, family, and friends. 
I spent a lot of time with my cousins 
because my siblings were older.”

While many people leave their 
hometowns in search of something 
new, Theresa never felt the need to look 
elsewhere. The place that shaped her 
childhood eventually became where 
she would build her career and raise 
a family while serving generations of 
local residents. “Mathews is my home 
and my life,” she shares. “If something 
happens, everyone is there for you. 
People show up, and they help.”

That spirit has remained a constant 
throughout every chapter of her life. 
Theresa and her husband, JJ, built their 
life in Mathews, raising their family and 
staying deeply connected to the people, 
schools, and traditions that make the 
county special. Faith and service have 
guided her along the way.

Real estate was not part of a carefully 
planned career path. Instead, Theresa 

CENTURY 21 
NACHMAN REALTY
STORY BY MADDIE PODISH  ••  PHOTOS BY MASON MURAWSKI PHOTOGRAPHY

FEATURED AGENT

Ashberry
For more than 30 years, Theresa Ashberry has started her mornings before sunrise, climbing 
behind the wheel of a school bus and greeting students as they begin another day. What she could 
never have imagined when she first took that job is that many of those students would grow up, 
start families of their own, and call her when they were ready to buy or sell a home. That full-circle 
experience perfectly reflects the life Theresa has built in the county she has always called home.

Theresa
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years, she has traveled regularly to Nags 
Head, returning to a favorite stretch 
of beach. Closer to home, she enjoys 
walking to River Shore at the end of her 
road, taking in the peace of the water 
and watching the sun set as the sky fills 
with color. “There is just something 
about watching the sunset over the 
water,” Theresa says. “The colors in the 
sky remind me of God’s beauty and how 
blessed we are to live in a place like this.”

As her business continues to grow, 
Theresa remains focused on the values 
that have guided her throughout 
her life. For her, success is not about 
awards or sales volume but about 
relationships, trust, and the opportunity 
to help others put down roots in the 
area that has given her so much.

“I’ve never wanted to live anywhere 
else,” Theresa notes. “Mathews has 
given so much to me, and I love being 
able to give back by helping people find 
their place here.” 

believes the opportunity arrived 
exactly when it was meant to. “God 
opened up this opportunity for me,” 
she reflects. “My cousin was a broker 
with Century 21, and everything just 
seemed to fall into place.”

What began as a new opportunity 
quickly became a natural fit. Years 
spent working with families and 
building relationships prepared her 
for a profession grounded in trust 
and connection. Today, some of the 
students she once greeted on her bus 
have become her clients. “I’ve had 
some of them call me when they’re 
ready to buy a home, which is so 
special,” Theresa says with a smile.

One of the things Theresa enjoys most 
about her work is introducing people 
to the area she loves. When clients 
relocate to Mathews, she goes beyond 
helping them find a house. She creates 
welcome baskets filled with local 
information and recommendations, 

along with a little community history to 
help them feel at home from day one.

Whether she is pointing newcomers 
toward Richardson’s Cafe, sharing 
the history of New Point Comfort 
Lighthouse, or recommending a visit 
to the observation deck overlooking 
the Mobjak Bay, Theresa enjoys 
helping people discover what makes 
Mathews special. “I want people 
to feel connected right away,” she 
explains. “I want them to know the 
places and people that make this 
community such a great place to live.”

While real estate keeps her busy, those 
closest to Theresa remain her priority. 
She is a proud grandmother of two who 
lovingly call her GiGi, and she treasures 
every opportunity to spend time with 
them. “My grandchildren come first and 
always will,” she shares.

Outside of work, Theresa can often be 
found near the water. For more than 30 

connected right away.

great place to live.

I want people to feel  
I want them to know the places and 
people that make this community such a 
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(757) 310-6851 thetuckeraccounting.com

751 Thimble Shoals Boulevard, Suite D-3, Newport News, VA

keith@tuckeraccount.com KEITH TUCKER  |  OWNER

Check Your Numbers
Before the Year Closes
5 smart moves to make before December 31.

YOUR 5 CHECKPOINTS

Start the new year with a clear financial picture.

Protect cash

Check your balance before 
year-end purchases.

1. 2.

3.

5.

4.

Spend with purpose
Review retirement options early; make purchases because the 
business needs them.

Clean up books

Reconcile accounts so your 
numbers are ready.

Project taxes

Estimate full-year profit and 
review payments.

Plan for payroll, bonuses, 
taxes, debt, and January bills.

Forecast ahead



Peninsula Real Producers • 2120 • November 2026

ACHOSA 
HOME 

WARRANTY
PHOTOS BY SUSAN 

FOWLER, FOWLER 

STUDIOS PHOTOGRAPHY

PARTNER SPOTLIGHT

Since their last Real Producers feature in 2024, their business 
has grown organically beyond Virginia as they partner with 
agents to protect clients in Maryland, North Carolina, South 
Carolina, and Georgia. “As long as the client is located in any of 
the 30 states we’re currently licensed in, we can service them,” 
Tina shares. She credits much of that flexibility to Achosa’s 
unique model, which allows homeowners to choose their own 
licensed contractors while giving agents the ability to work 
with Achosa representatives they already know, like, and trust.

When agents think of home warranties, Tina’s name is usually 
the first to cross their mind. With 14 years in the industry, she 
describes Achosa as a breath of fresh air after spending her 
first nine years at a traditional home warranty company.

Unfortunately, in 2022, the family faced the unexpected loss of 
Maddie’s son, Kane. During that time, Maddie felt the support 
of the Hampton Roads real estate community in full force. “It 
was overwhelming to receive so much support from people 
who only knew me through my mom’s Facebook posts, friendly 
conversations, or simply watching me grow up during her 
years in the industry,” Maddie reflects.

As she began healing, Maddie realized she needed a change and 
walked away from her role at a local hospital where she had 
spent six years. A few months later, conversations began about 
adding another representative to the state. “I told them if they 
were going to hire someone, it had to be somebody I would like 
to work with,” Tina states with a smile.

Now the duo couldn’t imagine working without the other. 
“We complement each other well,” Maddie says. With Tina’s 
tenure in the industry making her a wealth of knowledge and 
Maddie’s fresh perspective on marketing, they have hit their 
stride and rebranded themselves as The Legacy Team.

Their conversations naturally flow back and forth between life 
and work, but Maddie’s face lights up when they talk about 
Achosa’s claims process. “We know we aren’t the only company 
allowing clients to choose their own contractor, but we do 
know we are the only company that pays those contractors 
their retail rates over the phone with a credit card before the 
contractor leaves the client’s home,” she states proudly. The 
client experience also remains at the forefront, with a hold 
time of less than 10 seconds when filing a claim.

Educating agents and clients remains a top priority for 
the pair, especially in terms of setting clear expectations 
about coverage. “When expectations are unrealistic, we 
are setting the client up to have a bad experience from 
the start,” Tina notes. “Just like real estate agents, we are 

Podish
TINACarneal 

MADDIE& 
Home warranties may be their business, but for Tina Carneal and Maddie Podish, education is at 
the heart of what they do. As Achosa Home Warranty’s only mother-daughter duo, they have spent 
the last three and a half years deepening relationships, cultivating trust, and leaving a legacy.
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(757) 253-5604 • cicva.com • hello@cicva.com

You've built your business on trust, 
performance, and results. For over 
50 years, we've done the same.

At Commonwealth Insurance, we 
ensure insurance never becomes 
the weak link. With personalized 
service and in-depth knowledge 
of the local market, we support 
your clients every step of the way.

We answer questions, 
anticipate challenges, 
and deliver solutions 
that keep everything 

moving toward 
closing day.

You build the 
relationship, and 

we help protect it.

Partner with a team 
that understands 
your market and 

truly cares about our 
community.

Your Reputation Is Personal. 
So Is Our Service.

held to our contract’s terms and conditions.” Maddie 
plainly states, “I’m not here to sell rainbows, unicorns, 
and butterflies. I’m here to give clients realistic peace 
of mind for their major systems and appliances.”

Their approach comes in handy, especially when an 
agent has not had the best outcome with a previous 
home warranty company. Rather than taking on the 
task themselves, the partners encourage agents to 
connect their clients directly with Tina and Maddie 
for the hard questions, like annual coverage limits 
or inclusions and exclusions, so clients can make an 
educated decision themselves. Their philosophy is 
summed up in the phrase “Be the source to the source.”

Tina and Maddie’s goal is to have agents comfortable 
enough to connect clients with them via 

email or a group text. These kinds 
of personal introductions 

mean the most to them. In 
return, the agent can 

expect that they will 
educate the client, 

answer questions 
honestly, and 
represent them 
well without 
having to 
lead the 
conversation.

Though 
growth is 

important and 
they have goals 

to hit, neither 
Tina nor Maddie 

believes success 
comes from working 

more. Tina sets aside time 
for family, travel, and spending 

time with friends, whether she is at a trivia 
night or on a weekend getaway to explore a new city. 

After years of facing infertility issues, Maddie and her 
husband, Thomas, welcomed their baby girl, Kenna Jane, 
into the world in July 2026. “I asked her angel brother for 
a new ‘why’ in my life, and 
the next day I found out I 
was pregnant with her,” 
Maddie shares. “She truly 
is our little miracle.”

As Tina and Maddie look 
at their photos, they can’t 
help but realize they are 
truly creating a legacy. 

I’m not here to sell 

rainbows, unicorns, and 

butterflies. I’m here to 

give clients realistic peace 

of mind for their major 

systems and appliances.”
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Ask Alison McPherson what success in real estate  
looks like, and her answer might not be what you 
expect from a top producer. “I definitely don’t need to 
be No. 1 to live a happy life,” she says. After 10 years 
in the business, becoming a mother, and unexpectedly 
losing her mom, Alison has learned to measure success 
by the life she is building alongside her career: the clients 
she serves, the people she loves, and the 
moments she gets to be present for. 

Long before real estate, Alison was helping 
people navigate another major life event: 
weddings. After graduating from college in 
2010, she spent several years in the wedding 
industry before feeling ready for something 
new. The idea of real estate took hold while 
she and her husband, Josh, were buying their 
home. Alison found herself asking what she 
describes as “a hundred-million questions” 
about the industry and soon began to see a 
new career taking shape.

Her experience in weddings proved 
surprisingly relevant. Both industries 
involved emotional, expensive decisions and 
clients who needed education, patience, and 
sometimes a little hand-holding. The difference 
was how Alison felt about the outcome. Real 
estate gave her an opportunity to help people 
make decisions that could impact their lives 
long after closing day.

She found her professional home at Liz Moore 
& Associates, where she has remained for her 
entire 10-year career. The local, woman-owned 
company immediately appealed to Alison, as did 
its emphasis on collaborative, in-person training. 
“From the beginning, it just felt like the right 
place to be,” she explains.

A decade later, Alison contributes to that same 
learning environment by teaching classes 
within the company’s rookie program, covering 
everything from Canva and social media to 
lead magnets and content creation. Teaching 
newer agents also gives her a chance to see 
the industry through fresh eyes. “Get close to a 

brand-new agent,” she advises. “In some ways, it reminds you 
why you got into this. The excitement that just beams off of 
them is so motivating and contagious.”

Alison’s roots run deep on the Peninsula. She grew up in Tabb, 
where she and Josh began dating as sophomores in high school. 
After college, they returned to the area thinking the move might 

Liz Moore  
& Associates STORY BY MADDIE PODISH  ••  PHOTOS BY SUSAN FOWLER, FOWLER STUDIOS PHOTOGRAPHY

FEATURED AGENT

Alison McPherson
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be temporary, but family, friendships, and the life they 
built gave them plenty of reasons to stay. Today, 
their son, Benjamin (5), keeps them busy with 
kindergarten, baseball, and soccer, and being 
present for those parts of his childhood has 
become one of Alison’s greatest priorities.

That perspective deepened in 2024 when 
Alison lost her mom. As executor of 

her mom’s estate, she had to 
navigate grief alongside 

the responsibilities and 
decisions that follow 

a loss, an experience 
that reshaped her 
personal and 
professional 
priorities. Once 
caught up in the 
hustle of it all, 
Alison now places 

greater value on 
Benjamin’s games 

and school activities, 
time with friends, and 

family days at Busch 
Gardens, the pool, or the 

beach. “Nothing in real estate 
matters more than my kid,” she states.

The experience also opened Alison’s 
eyes to an area of real estate she hopes 
to serve more intentionally. After seeing 
firsthand how overwhelming it can be 
to manage a loved one’s estate while 
grieving, Alison has begun exploring 
estate and probate sales. She is also 
developing Death & Real Estate, a project 
focused on practical resources for people 
faced with tasks such as cleaning out and 
preparing a loved one’s home for sale. “I 
have a huge level of empathy for people 
who have to walk through a process they 
don’t want to walk through,” she shares.

Alison continues making room for  
the pieces of life that matter simply 
because she enjoys them, too. One is 
a tradition she shared with her mom: 
attending touring Broadway productions 
in Norfolk. She still has season tickets 
today, with Hamilton and Waitress 
among her favorites.

For Alison, success is less about 
doing more and more about being 
intentional with her work, her family, 
and the people who trust her to 
guide them. She wants her clients to 
make the decision that is truly right 
for them, even when that decision 
doesn’t result in a transaction.

After 10 years in real estate, that 
legacy is what she hopes matters most. 
“I want people to know that I really 
cared,” she says with a smile. 

I have a huge level of 

empathy for people who 

have to walk through a 

process they don’t want 

to walk through."
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Support the Partners Who Support This Community 
Our preferred partners help make this magazine possible 
through advertising, event participation, and ongoing  
support of our community. Because of them, this publication 
is free to agents. Please support these trusted businesses 
whenever you can.

Recommend a Trusted Local Business 
Know standout local businesses that go above and beyond for 
real estate professionals? Help us grow our trusted network by 
recommending them on our website.

Stay in Touch 
We’re always looking for ways to serve this 
incredible real estate community better 
and create opportunities to collaborate, 
elevate, and inspire. Have ideas or 
feedback? Reach out anytime at  
joni@realproducersmag.com.

MagazineMORE THAN AMagazine
CONNECT WITH THE PEOPLE AND PARTNERSHIPS SHAPING OUR MARKET

Visit Our Website 
Bookmark our website and follow us on social media to stay 
close to everything Real Producers. Exclusive content, trusted 
preferred partners, event recaps, photo galleries, and more are 
all waiting for you. Scan the QR code on this page and follow 
along for the latest updates.

Turn Your Real Producers Story Into a Powerful 
Marketing Tool 
Take your feature story a step further with custom reprints. 
These high-quality, branded pieces are perfect for open houses, 
listing appointments, and direct mail to help you highlight 
your expertise and leave a lasting impression. Email joni@
realproducersmag.com to explore options and pricing.

Nominate Agents Making an Impact 
Know agents who are raising the bar or making a meaningful 
impact in the community? We’d love to celebrate them. Submit 
your nominations on our website.

IN THE LOOP

Scan 
to get 
a quote

Your Partner in 
Getting Listings Noticed

YOU LIST IT. 
WE MAKE IT STAND OUT

Styled to Sell

Trez Robinson, Owner
(757) 344-5322
staged2sellvirginia.com

     @staged2sell

757.869.8636  |   susan@fowlerstudios.net

fowlerstudios.net

(757) 902-5008
creekviewinspections@gmail.com

creekviewinspections.com

Craig BrownCraig Brown Owner, FAA Drone Pilot
Licensed Home Inspector,

State of Virginia Certified Professional Inspector, 
InterNACHIBuyer’s & Pre-Listing Inspections | Mold & Air Quality Testing | Flexible Availability | Same-Day Reports

Before They Close
Making Sure Your Clients Know

Now Offering Solar
Panel Inspections!
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FAQs FAQs 
Welcome To Real Producers! 
Here, we answer the most frequently 
asked questions about our 
program, and we are always open 
to discussing anything regarding 
this community—this publication is 
100% designed to be your voice.

Q: Who Receives This Magazine? 
A: The Top 300 agents on the Peninsula in 
Hampton Roads, VA. The Peninsula extends 
from the Chesapeake Bay Bridge-Tunnel 
in Hampton to the greater Williamsburg 
area and everything in between. We pull 
MLS numbers (by volume) from January 1 
through December 31 of the previous year 
for the Peninsula and Williamsburg areas. 
We cap the list at the Top 300 producers and 
base our distribution on those rankings. We 
reset the list at the end of each year.

Q: What Is The Process For Being 
Featured In This Magazine? 
A: Anyone on the Top 300 list can 
nominate other real estate agents, 
businesses, brokers, owners, or 
themselves. Office leaders may also 
submit nominations. We consider 
everyone in the Top 300 who comes to 
our attention because we don’t know 
everyone’s story, and we rely on your 
help to learn about them. While we 
can’t guarantee a feature, we encourage 
you to meet with a team member, 

support Real Producers, and attend our 
private events to increase your chances.

Q: What Is The Cost To Feature A 
REALTOR®, Agent, Or Team? 
A: Features are completely free—we are 
not a pay-to-play publication. We share 
real stories of top producers based on 
achievements and nominations.

Q: Who Are The Preferred Partners? 
A: Preferred partners are the businesses 
on the index at the front of the magazine 
who actively support this community. 
They appear in every issue, attend our 
quarterly events, and participate in our 
online community. We do not randomly 
select these businesses, nor do we work 
with every company that approaches us. 
One or more agents in this community 
have recommended every preferred 
partner you see. In fact, we won’t meet 
with a business that you or your peers 
have not vetted and approved. Our goal 
is to create a powerhouse network of 
REALTORS®, agents, and trusted affiliates 
so we can grow stronger together.

Q: How Can I Recommend 
A Preferred Partner? 
A: If you’d like to recommend a local 
business that works with top real  
estate agents, please reach out at  
joni@realproducersmag.com. 



9151 Currency St.
Irving, TX 75063


