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EMPOWERING OUR CLIENTS
ON THEIR JOURNEY
TO HOMEOWNERSHIP
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With a background in Wealth Management, I 

understand the importance of building strong 

relationships with clients, I take time to under-
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customized solutions.
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Life doesn't always run on a 9-to-5,

Monday-through-Friday schedule! 
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a year, to offer guidance and

support and help get those

quick offers in.
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As a local lender, I understand our

market, and with years of experience
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recommendations to our clients,

guiding them through the entire 

lending journey.
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to lend.  Cross Country Mortgage LLC is an

Equal Housing Lender

ELEVATING
THE LENDING
PROCESS
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Virginia Beach, VA

Licensed in VA, NC, MD, and FL
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lizcopelandteam.com
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The difference now is that Bruce has 
learned how to win in markets where 
skill matters more than luck. He’s a 
numbers guy. “I’m not going to be at 
your kid’s soccer game,” he comments. 
“I’m not going to host an event. We’re 
not going to do Christmas Santa movie 
night. But when you are ready to sell a 
house, I’m really good at what I do.” 

He takes pricing seriously. He 
conducts a detailed market analysis 
and line-by-line adjustments, similar 
to how an appraiser thinks, but 
with marketing in mind. When the 
market was on fire and everything 
sold at 20% over asking, he felt 
his role reduced to opening doors 
and collecting signatures. When 
inventory increased and buyers 
hesitated again, his style began to 
shine. He’s the agent people call 
when a home sits, when the pricing 
conversation gets real, and when the 
seller needs someone who’s going to 
be straightforward and strategic. 

Bruce chose The Real Estate Group 
because its structure fits his stage of 
life. The company has a cap model, 
but it still feels like a traditional 
brokerage. He wants an office and 
likes the classes, the brokers available 
for questions, and the space where he 
can go when the calendar has gaps, 
and he wants to sharpen his skills. 

Family is the anchor now. Bruce  
and his wife have three kids ages 5 
and younger, and life looks like ballet 
pickups, soccer, walking to the park, 
and being present. They live in Little 
Neck with a trail and park close by,  
so evenings often end outside with  
the kids. 

Bruce Jones is a numbers guy with a 
service heart. A referral-based agent 
who’s built his business on being 
good at the actual job. A dad who’s 
competitive but clear about priorities. 
And in a market where people want 
competence, honesty, and someone 
who’s going to squeeze every dollar 
out of the deal without losing the 
relationship, he’s exactly the kind of 
agent clients keep talking about. 

BUT WHEN YOU ARE READY TO SELL A 
HOUSE, I’M REALLY GOOD AT WHAT I DO.” 

I’M NOT GOING TO BE AT YOUR KID’S SOCCER GAME. 
I’M NOT GOING TO HOST AN EVENT. WE’RE NOT 
GOING TO DO CHRISTMAS SANTA MOVIE NIGHT. 
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732-606-5236
adigitalmarketingconsultant.com

Let’s get you the attention 
your business deserves.

STAND OUT. SCALE UP. SELL MORE.

Ready to see where your digital presence could be stronger?
I’m offering a FREE Website Audit—no strings attached.

WE SPECIALIZE IN:
Custom Websites • Social Media Management
SEO • Targeted Social Ads • Email Marketing 
QuickBooks Bookkeeping & Reconciliations

I’m Mary Kromer, owner of a digital 
marketing agency built to help REALTORS® 
like you dominate your market.

MEET YOUR NEW SECRET WEAPON

Thoughtful Client 
Gifting Made Simple

The Pop By 
Fairy is Here!
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We help you stay in touch with every 
client without the stress of planning, 
shopping, packaging, or delivering.

Delightful Deliveries helps real estate  
professionals create memorable 

moments through seasonal pop by 
gifts that keep relationships warm 

and meaningful all year long.

Simple for you. 
Meaningful for them. 

Because thoughtful touches 
make lasting impressions.
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Harrah Johnson

Po p  B y ’ s  +  C u s t o m  G i ft s

SCAN ME

Your Closing Starts Here.
OVER 20 YEARS OF COMBINED EXPERIENCE

LICENSED AND CERTIFIED

SAME-DAY SERVICE AVAILABLE

QUICK, FREE OVER-THE-PHONE ESTIMATES

LOCALLY AND FAMILY-OWNED

VETERAN-OWNED

BRANDON BOGGS
OWNER / INSPECTOR

BOOK YOUR HOME INSPECTION WITH US!
757-770-8413 | madinspections@gmail.com | www.madinspections.com

As the spring market accelerates across the Southside, 
strong buyer demand, investment activity, and fast-moving 
listings create a need for thoughtful legal oversight. Hanger 

Law delivers attorney-led closings and real estate legal 
guidance designed to keep every transaction moving 

smoothly and securely.

From contract to closing and well beyond, we’re here to 
support agents and protect their clients every step of the way.

Attorney-Led Closings · Real Estate Law · Client Protection

A Strong Season Starts
With Stronger Legal Support

Mark L. Stevenson
CEO

Lindsay M. Barton
Partner

Haley Van Syckle Morgan
Relationship Manager

      757.737.5223      757.351.1510
hmorgan@hangerlaw.com
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marathonmovingservices .com •  booking@marathonmovingservices .com

Finish Line
HELPING YOUR CLIENTS CROSS THE

• Residential &
  Commercial
  Moves
• Packing &
  Delivery Services
• Military & Senior
  Discounts

Give us a call at 757-348-5124 for a free estimate!

Hampton Roads
top-rated full-service

moving company

Placing 1st
in customer satisfaction

BY DR. DAWN KENNEDY, HAMPTON 

ROADS REALTORS® ASSOCIATION, 

CHIEF EXECUTIVE OFFICER

HAMPTON ROADS REALTORS® ASSOCIATION

Recently, the Hampton Roads 
REALTORS® Association 
(HRRA) hosted its annual 
Major Investor Recruitment 
event at the Chrysler 
Museum’s Perry Glass Studio 
in Norfolk. The evening saw 
one of those crazy March 
temperature drops, and it 
was sleeting as I prepared for 
the event. I decided to take 
an Uber when the sleet and 
weather advisory started. 
Knowing it would be dark 
when the event ended—and 
that I am not a great driver—
Uber seemed like a safe bet. 
It was on the Uber ride home 
that I had a very interesting 
conversation with my driver.

He asked me the complex question, 
“What do you do for a living?”

He asked me to explain what I meant 
by “representing 4,000 members—
REALTORS® and affiliates” and what 
I meant by “advocating for private 
property rights.” I began to explain 
that REALTORS® are an organized 
group of real estate practitioners—
agents and brokers—who literally 
work every day through their dues 
payments, which fund community 
advocacy and activity, and through 
their volunteer talents, which drive the 
committees and board of directors. 

I said, “You told me you just bought 
a house. Did you use an FHA loan?” 
Upon his affirmative “yes,” I said, “You 
can thank the REALTORS® for fighting 
to raise the cap on FHA loan limits 
so the public could actually afford 
to buy a home.” When I asked, “You 
closed last year; did you need flood 
insurance?” he responded, “Yes.” I 
said, “You can thank the REALTORS® 
because when the government shut 

down, we made sure that federal 
flood insurance continued beyond its 
expiration date, ensuring people could 
close on the home they purchased.” 

“Do you itemize deductions as a 
business owner?” “Yes.” I responded, 
“You can thank the REALTORS® for 
your mortgage interest deduction, 
which was on the chopping block a 
few years ago—until REALTORS® 
put up a heck of a fight.”

I told him what makes the REALTOR® 
organization work to protect your 
rights as a homebuyer, home seller, 
and homeowner is that we speak with 
one voice, and we represent 1.5 million 
voters. As we pulled into my driveway, 
I said the general public owes the 
REALTORS® a huge debt of gratitude 
for all that we do for independent 
contractors, as well as homeowners, 
buyers, and sellers. I talked about 
how REALTORS® are community 
champions in so many ways. 

REALTORS® are widely recognized 
as “community champions” through 
extensive volunteerism, philanthropic 

efforts, and civic engagement. They 
know their local neighborhoods and 
work toward making them better. 
According to NAR, 70% of REALTORS® 
volunteer in their communities, which 
is three times the rate of the typical 
American. I ended the conversation with, 
“This is the huge difference between a 
REALTOR® and a real estate agent.”

He responded, “I never knew that!”

As REALTORS®, we need to promote our 
value—not just as practitioners, but also 
as the community champions we are.

I Never Knew That!
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FAQs FAQs 
WHO RECEIVES REAL PRODUCERS MAGAZINE? 
•	 South Hampton Roads Real Producers: This publication 

reaches the Top 500 agents across South Hampton Roads, 
from Smithfield to Sandbridge and into North Carolina. 
Rankings are based on REIN-MLS volume from January 1 

Here, we answer frequently asked questions about this publication. We’re always 
open to connecting about this community.

through December 31 of the previous year, with the list 
resetting annually.

•	 Peninsula Real Producers: This edition follows the  
same criteria but serves Peninsula/Williamsburg agents, 
with distribution to the Top 300. We identify agents by their 
broker’s MLS location. Please contact us if (a) your MLS 
office is outside the region, but you primarily work in South 
Hampton Roads or the Peninsula or (b) you’d prefer to be 
associated with a different region than your MLS designation.

Q: WHAT IS THE PROCESS FOR BEING FEATURED? 
A: Anyone in the Top 500 can nominate agents, teams, 
brokers, businesses, or themselves. Office leaders may also 
submit nominations. We rely on your input to discover 
stories, as we don’t know everyone. While we can’t guarantee 
features, we encourage you to connect with our team, support 
fellow top producers, and attend private events.

Q: WHAT IS THE COST TO BE FEATURED? 
A: Features are completely free, thanks to our  
preferred partners.

Q: WHO ARE THE PREFERRED PARTNERS? 
A: Preferred partners are businesses featured in the magazine 
index who actively support this community. They appear in 
each issue, attend events, and engage with our network. Every 
partner is recommended and vetted by agents—we do not 
work with businesses that haven’t earned your trust. Our goal 
is to build a strong, connected network of agents and affiliates.

Q: HOW CAN I RECOMMEND A PREFERRED PARTNER? 
A: To recommend a trusted local business, email  
joni@realproducersmag.com.
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9151 Currency St.
Irving, TX 75063

©2026 Budget Blinds, LLC. All Rights Reserved. Budget Blinds is a trademark of Budget Blinds, LLC and a Home Franchise Concepts Brand. Each franchise independently owned and operated.

Same style & service.
New & inspired showroom!

1761 Jamestown Rd,
Williamsburg 23185

Request a Free Consultation 
757-356-9996
BudgetBlinds.com

(Ask about our exclusive
preferred partner pricing!)

We are having a Grand Opening Celebration!
Thursday, May 7  |  Ribbon Cutting 4PMth

Come tour our brand new showroom, enjoy local bites
and libations, and meet our award-winning team.
From design to professional installation, we deliver a
full-service experience that helps homes show better,
sell faster, and impress buyers.


