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Be a hero’s hero.

We created our Gratitude Mortgage to make

buying a home easier for the unsung heroes in our
communities. Scan the code, visit dfcufinancial.com/
Gratitude or give me a call and let’s talk about how our
Gratitude Mortgage can help. Equal Housing Lender.

Brad Nyhoff
Loan Officer

NMLS License 1246085 dfcu

brad.nyhoff@dfcufinancial.com (o AL
C: 616.581.7715 11

CASH BACK

aie
1

When protecting
what matters most, the

EXPERIENCE
MATTERS.

Call Katerberg Rappuhn Agency today!

(616) 662-1111 | KaterbergRappuhnAgency.com
1844 Baldwin St, Jenison

E FARM BUREAU
. INSURANCE® A Company

Auto | Home | Life | Business | Farm | Lake Estate®

2 . May 2026

Your Beacon in Every

Real Estate Transaction.

LIG

L3
R YT

e AL '
"ﬁs -

ﬁTITlE GROUFP

—J A

T

(888) 782-3210 - LIGHTHOUSETITLE.NET

lite
everage
Ine.

~)
g’

L

@ ‘ AMERICA’S ONE

PROTECTING
YOUR INVESTMENT

| WWW.AMERICASONETITLE.COM
= (616) 365-4100

TITLE INSURANCE AND SETTLEMENT

Brighten
Your
Home’s
Exterior
Before
Summer

e e
CONTACT US TODAY FOR A FREE ESTIMATE!

616-724-2424
CERTAPRO.COM/GRANDRAPIDS

Licensad & Insured + Locally Owaed - We follaw satety pratocels an procederes!
Fach CertaPro Painters® beziness i independently swned and sperated
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m One-stop-shop for all your
Real Estate Imagery services:

REAL ESTATE )
photography

S01gns°

Photography ¢ Videography ¢ Drone/Aerial Photo & Video ¢ 3D Virtual Tour ¢ Floor Plans ¢ 3D Zillow Tours  Virtual Staging
Servicing West Michigan and Beyond

www.freshstartstudios.com ¢ 616.550.9871 ¢ jen@freshstartstudios.com

FRESTH
ST ART

Property Management Group

Own rental, commercial, or
HOA properties in Grand
Rapids, Lansing,
Muskegon, or Kalamazoo?
Trust the local team that
delivers flat-rate pricing,
fast maintenance, and
total transparency.We
handle everything—from
tenant screening to
compliance—so you can
enjoy peace of mind and
steady returns.

Discover the Fresh Start difference.
Visit freshstartpmg.com or call today!

(616) 816-1848 | admin@freshstartpmg.com

Build Value wuth Professuonals You Can Trust |

EMILY COWAN
' " VP & MANAGING PARTNER

HERE’'S HOW:
SAFETY & COMPLIANCE:

meet modern building codes with emergency
exit access for basements & lower levels.

MARKET APPEAL:
brighten dark basements with natural light,
creating livable, attractive spaces.

INCREASED SQUARE FOOTAGE:

transform basements into legal bedrooms, MIKE MCKAY
maximizing usable space. BLAZCIER ClF i lED
BOOST RESALE VALUE:

buyers recognize the added safety and e
functionality, which translates into higher offers.

CALL US TODAY

FOR A FREE!"
CONSULTATION | |

| Egress Windows
v Glass Block Windows
] EntryDoors

' We Make HVAC Headaches Disappear
BEFORE CLOSING DAY

TEAM UP ey

CALL OR TEXT: 616-359-2825

andringasmech.com @

Fully licensed & insured | One-year labor warranties
25+years of experience | 10% military discounts

anpRNGA'S \ '

D= )
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Preferred Partners

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses, and thank them for supporting the real estate community!

CLEANING

McPhall Does It All

Emily Reens-McPhall
(616) 581-3215
www.mcphalldoesitall.com

EGRESS WINDOWS

WMGB Home Improvement
(616) 205-3231

wmbg.com

EVENT ENTERTAINMENT
The Todd Everett Experience
(248) 808-1902
www.thetoddeexp.com

FOUNDATION REPAIR
AND WATERPROOFING
Foundation Specialist, LLC
(616) 438-0551
foundationspecialistmi.com

HEATING & COOLING
Absolute Heating

and Ventilation

(616) 866-5096
absoluteventilation.com

Andringa’s Mechanical
Ryan Andringa

(616) 359-2825
www.andringasmech.com

HOME INSPECTION

Four Seasons Property
Inspections

Sawyer Goodyke

(616) 916-8014
www.fourseasonsinspections.net

Hawkeye Inspection Services
Tony Zaidel

(616) 322-9551
www.tonyzaidelinspections.com

6 - May 2026

Over And Underwood
Home Inspection
James Underwood
(616) 454-8500
overandunderwood.com

INSURANCE

Farm Bureau Insurance

Grahs Insurance Group

(616) 747-5030
www.michfb.com/
insurance/find-an-agent/
gary-grahs-6207-brewer-ave-ne

Farm Bureau Insurance
Katerberg Rappuhn Agency
Justin Rappuhn

(616) 662-1M1
www.katerbergrappuhn
agency.com

Goosehead Insurance
Cody Harding

(616) 217-4719
goosehead.com/agents/mi/
kentwood/cody-harding

MORTGAGE
APfinity Mortgage
(904) 524-5842
apfinity.com

Dart Bank
Dan Moralez
(616) 499-1996
dartbank.com

DFCU Financial
(313) 207-3439
www.dfcufinancial.com

Northern Mortgage
Tim Meduna

(616) 514-9740
northernmtg.com/tim

Preferred Rate
Stacy Miller-Kuiper
(616) 430-4141
preferredrate.com

MOVING & STORAGE
Morse Moving & Storage
(734) 4841717
www.morsemoving.com

MOVING SERVICES
Pink Zebra Moving
(616) 552-8636
pinkzebramoving.com

NEW CONSTRUCTION
MORTGAGE

DFCU Financial

(313) 207-3439
www.dfcufinancial.com

PAINTING

CertaPro Painters of
Grand Rapids

Mark Williamson

(616) 258-0677
certapro.com/grandrapids

PHOTOGRAPHY &
VIDEO SERVICES
PhotoReal

(517) 974-7809
photoreal.io

PHOTOGRAPHY/
VIDEOGRAPHY/DRONES
Brian McDonald Photography
(616) 209-8469
www.brianmcdonald
photography.com

Fresh Start Studios
Jen Smits

(616) 550-9871
freshstartstudios.com

PROPERTY MANAGEMENT
Fresh Start Property
Management Group

(616) 816-1848
www.freshstartpmg.com

REPLACEMENT WINDOWS
WMGB Home Improvement
(616) 205-3231

wmbg.com

ROOFING
Mills Siding and Roofing
millssidingandroofing.com

TITLE COMPANY
Lighthouse Title

(888) 782-3210
www.lighthousetitle.net

Sun Title
Elizabeth Carr
(616) 466-3993
suntitle.com

TRANSACTION COORDINATOR
Elite Leverage Inc.

Liz Rehner

(734) 751-9143
eliteleverageinc.com

VIDEO PRODUCTION/
MARKETING/PHOTOGRAPHY
Context Imaging

Craig Rinzema

(616) 214-6905
contextimaging.com

PARTNER WITH US

Trusted by Realtors In Grand Rapids and Acro

Real estate agents across the region choose us because we understand the urgency behind every
deal. From fast inspections to efficient repairs, we help keep your closings on schedule, your clients
satisfied, and treat every roof like it's our own. Backed by thousands of 5-star reviews and trusted
by hundreds of agents, we're the partner you can count on—every time.

1000+ Reviews
BENEFITS OF PARTNERING WITH US 2 49 &

Faster Closings
We address & fix roofing concerns
before they break or stall deals.

Accurate Roof Inspections

/\ﬁ

@ No surprises at closing.
%

0N

Fast, honest valuations.

Seamless Communication

(%) Happy Clients = Referrals =,
ﬂgﬁ Clear updates, Quick turnaround.

\ Your clients will thank you —

(and refer you). Zero headaches.

Contact Us Today! » Email: marketing@millssidingandroofing.com « Call: (616) 800-8688

Start earning referral
bonuses and peace of mind. Scan to partner with us!

. Sidinig &
n."'] = Roofing
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If you are interested in nominating people for certain
stories, please email us at: terra.csotty@n2co.com

Servicing Residential & Commercial Properties

Infrared Thermal Scan = Sewer Scope Inspections

Air Quality Testing « Termite/ VA Termite Inspections
Radon Testing « Comprehensive Water Testing
Pool Inspectiens « Mold Testing-Full Lab Results
Reports in 24 Hours « Mew Construction Inspections

1 A §
overandunderwood.com

Inspecting Your Investment with Integrity

8 - May 2026

Your homebuying journey
starts here!

Our Mortgage Bankers offer award-winning
personalized service to guide you
in finding the right home loan.

A\
DARTBANK

100: ANNIVERSARY

Institution NMLS# 406384
MEMBER FDIC | (=} EQUAL HOUSING LENDER

Learn more at www.dart.bank or contact your Grand Rapids Area Mortgage Team:

Kaitlyn Weaver

734.433.5383
NMLS ID: 2302683

Amy Sheppard

517.853.5177
NMLS ID: 746745

Emily Norris
616.834.0755
NMLS ID: 1193723

Dan Moralez

616.499.1996
NMLS ID: 709729

UNLOCK YOUR

DIGITAL
POTENTIAL

dMorse Moving & Storage
Official Partner Agent Hm&k:’,
for Moving Services

Mention Real Producers « Expen Fleet Allocation for Real Estate’
for up to 2 Months of » Saamiess Client Transitions &
FREE Storage Personalized Sanvice
* Actwe Involvement in Real Estats

Industry Events

= Trusted by Top Agents for 65+ Years

Partner with Morse Mowing & Storage

How does it work?

Our team of experts help your business
stay visible, credible, and connected
online through expert social media,
email marketing, and website solutions.

| Social =™ Website
Reach Engage
Smart website design

Affordable organic social
with chatbot integration

media management

Contact us Toda
for a Free Quote!

616-779-7674
USDOT 274486 | PUCD HHGES09459-HG 'E
7 —l 1

o o

4] Email VISIT WWW.N2.DIGITAL
Connect FOR MORE INFORMATION

Targeted email and _
SMS campaigns ) [\ Dlgltal

Grand Rapids Real Producers - 9



Meet
The

Team

Book Your Photographer On

@ PhotoReal

Terra Csotty Ashley Streight Becca Ebenhoch Joseph Cottle
Owner/Publisher Content Coordinator/ Relationship Manager/ Account Executive Ballays Haroor E | » Adobiig
Ad Strategist Event Coordinator i Gl sAthira @
S Cham Arbor vEth R ol LW A Crsariedon .:ﬁl
on By
=Traypres Cay JKplkisia Fredehary Lake

Amanda Matkowski Jacob Harr Brian McDonald Todd Everett
Editor/Writer PhotoReal Brian McDonald Photography  The Todd Everett Experience
Photographer Photographer/Videographer Event Vibe Curator

..
Follow us on social media and check out our new
website: www.grandrapidsrealproducers.com.

Real Leverage Solutions
Social Media

remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended by The N2 Company or the

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

Order your photos & video now at photoreal.io!

o . Connect with a local photographer who will bring your listing to life!
APfinity
Mortgage
Mortgage Financing
With Infinitely Higher
Standards

Invite

your photographer
to join today!

NMLS #2755496 = 312.919.6490 - apfinity.com k

10 - May 2026




EVENT ANNOUNCEMENT

PANELIST:
Mike Smallegan
Smallegan Real Estate

oin us for a unique and engaging

networking event, where top

real estate agents and industry
partners come together for food,
connections, and insightful discussions!

Date: Wednesday, May 6
Time: 9:30 a.m. - 12:30 p.m.

Location:

The Atrium at Uccello’s
125 Ottawa Ave. NW
Grand Rapids, MI 49503

Hear from an esteemed panel of
top producing real estate agents
about topics such as current market
strategies, lead generation, client
relationships, and lessons learned

ATRIUM|

AT UCCELLES —

//‘ )

S

12 - May 2026

GVER ANG
UHERVEOUD

Loeragn -"dr_u,c/oe.asrsf

ﬁ‘*., o LICEMSING

PANELIST:
Kendra Havemeier
Bellabay Real Estate

from their experiences in the business.
You’ll also have a chance to mingle
with fellow agents and our preferred
partners at this one-of-a-kind event!

Host and Sponsor:
The Atrium at Uccello’s

Presenting Sponsors:

Over and Underwood Home Inspection
Lighthouse Title and America’s One
Morse Moving & Storage

VIP Sponsors:

Elite Leverage Inc.

Success Realty Licensing School
Fresh Start Property Management

Photography provided by:
Jacob Harr with PhotoReal

‘Lighrhnuse
TITLE GROUP
N

FRESH
START

PANELIST:
Christian Huyge
Polaris Real Estate

AE) |memensone _AALLIED
MORSE MOVING & STORAGE

@ PhotoReal

Tony Zaidel

Inspection Services

e
|
A Hawkeye Company b

.'

INSPECTING. PROTECTING. ASSURING. ?
|
”
PANELIST: X
Tammy Jo Budzynski
Keller Williams

616.322.9551 * TonyZaidellnspections.com

YOUR MORTGAGE,
MADE SIMPLE.

o Voo

y

MODERATOR:
Jason Lash
Epique Realty

CO-MODERATOR
Becca Ebenhoch
Real Producers

Videography provided by:
Brian McDonald Photography

Register Today:

Secure your spot at grrpevents.com —
tickets are limited.

Brokerage tables are also available for

reservation. SEI"IIDI‘ LI.'.IHI"I ommr
To sponsor this event, reach out to ,
grrealproducers@n2co.com. E1B¢514.ﬂ?4“
TMeduna@NorthernMtg.com
HMLS 126247

2717 B4th 52 Sw Byron Canter, M1 49315

“HMCDEINALD
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NICHE EXPERT

SMALLEGAN

‘ ‘ REAL ESTATE

HOCKIN

BACKGROUND &
GETTING STARTED

1. How many years have you
been a real estate agent?

14 - May 2026

I started my real estate
career in September of 2020,
so I've been active for a little
over five years. In that time,
I've steadily increased both

Photo by Jacob Harr
with PhotoReal

Photo taken at
The Ada Hotel

transaction volume and price
range, which has allowed

me to gain experience

across different property
types and client needs.

2. What inspired you to
get into real estate?
During the COVID-19
lockdown, I came across

an ad for a discounted real
estate licensing course.
Around the same time,
several friends from the
music industry had already
transitioned into real estate.
I reached out to learn
about their experiences,
and those conversations
helped me see it as a
serious career path rather
than just an experiment.

3. How did you begin your
career in real estate?

One of those friends
connected me with Mike
Smallegan and the Smallegan
Real Estate team. From the
beginning, I approached
the business with a long-
term mindset and focused
on learning quickly. Being
part of a high-producing
environment early on
helped me develop strong
systems, marketing habits,
and transaction experience.

4. What did you do

prior to real estate?
Before real estate, I

was a full-time touring
musician, playing guitar
in a metal band and
traveling internationally.
That experience taught
me discipline, resilience,
and how to connect with
people from different
backgrounds — all skills
that translate directly
into client relationships
and negotiations.

Photo by Caitlyn Reurink

DISCOVERING

YOUR NICHE

1. How did you discover

or develop your niche

in real estate?

I'had always created real
estate video content, but
consistency came when

I narrowed my focus to
local market trends and
development activity.
Educational content can be
difficult to make engaging,
but when it relates directly
to changes people can see in
their own neighborhoods, it
becomes more meaningful.

2. What drew you to

this specific niche?

I've always had a personal
interest in how cities evolve
over time. Watching how
development, infrastructure,
and planning decisions
shape communities
naturally became part of
my professional focus.

3. What makes this
niche meaningful or
exciting for you?
Development directly
impacts the clients and

communities I serve.
Staying informed allows
me to offer more strategic
guidance and help people
make decisions with a
longer-term perspective.

SKILLS, EXPERTISE

& STRATEGY

1. What specialized

skills or knowledge are
essential for your niche?
It requires understanding
municipal processes, zoning
considerations, real estate
finance, construction
timelines, and emerging
technology trends. Just as
important is the ability

to simplify complex
information so clients can
make confident decisions.

2. What sets your approach
apart from others in

the same niche?
Consistency and depth. I
make an effort to study
topics thoroughly and show
up regularly with clear, well-
structured insights rather
than reacting to headlines

or short-term trends.

3. How do you market
yourself to niche-
specific clients?

I focus on making my
content accessible and
letting it build familiarity
over time. Many clients
reach out after following
the insights for months
or years, which creates

a stronger foundation

of trust from the start.

MOTIVATION &
PERSONAL INSIGHT

1. What keeps you
passionate during
challenging times?

I tend to perform well
under pressure. Challenging
markets or complex
transactions push me to
refine my systems and stay
focused on delivering results.

2. Who or what inspires
your work ethic?

My family — my kids and

my fiancee. They provide
perspective and motivation,
and they influence how
intentionally I approach both
my business and my time.

3. What is one lesson

that has shaped your
perspective on real estate?
Real estate is fundamentally
an advisory profession.
Long-term success comes
from preparation, strategy,

Photo by Lydia Hildebrand

and trust rather than
short-term sales tactics.

BUSINESS GROWTH

& FUTURE VISION

1. What goals do you

have for your business

in the next year?

My goal is to complete
approximately 40
transactions or reach around
$15 million in sales volume
while continuing to generate
more inbound opportunities
through consistent content
and stronger relationships.
I'm also focused on
maintaining better balance
as the business grows.

2. What opportunities

do you see emerging

in your niche?
Direct-to-consumer
relationships are becoming
stronger. Many clients now
reach out already feeling
informed and comfortable
because they’ve followed
my content over time.

3. What advice would

you give agents trying to
establish their own niche?
Choose a small number

of clear content themes,
stay disciplined, and be
patient. Authority builds
gradually, but consistency
and focus create long-term
recognition and trust.

Grand Rapids Real Producers - 15



=) WHAT'S A
FLIPPING THROUGH THESE PAGES PROMO?

A Promo is a unique promotional piece created for agents featured in
the pages of Real Producers. A previously printed Real Producers article
is transformed into a four- or eight-page leave-behind, laid out like the
REAL PRODUCERS PROUDLY SUPPORTS THESE IMPACT MAKERS orlglnal qrhc'e w“h Ilm“ed customization.

7 ALL GOD'S f@\
‘@LDREN

T Thr Fwndus Rpad”
AtlasFree n2gives.com

WHY DO TOP AGENTS

LOVE THEM?

A Promo is a one-of-a-kind marketing tool

that highlights your personal brand and
Photographing

Houses so that
Homes Can Move

legitimizes you as an agent worth profiling.
* RESIDENTIAL BASIC Use them to:

& DEEP CLEANING
* MOVE IN & MOVE OUT

. .  NEW CONSTRUCTION ¢ Impress during listing appointments
Craig Rinzema P g listing app

616-214-6905

e Send fo past clients, friends, or family

{4 * Include with holiday cards

I hired Emily to help me clean
my house when I was going

through life changes in a short - * Farm your favorite neighborhoods

* Attract top talent (brokers love this!)

oy Tlang 7 lgoncy

POWERED 8Y

goosehead’

INSURANCE

time period and I found myself
incredibly busy, unable to keep
up and frustrated. Emily came
in and worked alongside me
while I decluttered. It was

a huge relief to have a

clean, refreshed house

after she left. Thank .

you, Emily, for all the L we i to the publisher of this magazine
hard work you put into A | i f P

my house! -Tonya ’ ’ " | OF g, Tomo.

If you've been featured in Real

Producers and want to make

A Partner You Didn't
Know You Needed

the most of your story, reach out

Fold & Tab

(616)217-4719 44 ___ __ A
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1. How many years have you
been a real estate agent?
26 years

2. What inspired you to
get into real estate?

My dad. He knew I was
hardworking and a self-
starter, so he encouraged
me to get into real estate.

3. How did you begin your
career in real estate?

My first deal was a
commercial deal in
Middleville. It was a
bankruptcy, so working
through that was an
education by itself.

4. What life events or
challenges shaped

your early career?

I had three small children
and lived on a hobby
farm, so I was never able
to sit down or just relax.

1. How did you discover
or develop your niche

in real estate?

It just happened — the more
I got into developing land,
the more I learned, and the
more I liked it. I find joy in
creating housing for people.

2. Was this niche
intentional or did it
evolve over time?

It just evolved over time. You
need to do all the things in
real estate to be successful,
and developing land and
new construction helped
balance out a steady income.
I'wanted to share that with
others while I built a team.

3. How did you determine
this niche was the

right fit for you?

I am very persistent, and I
don’t give up easily. I like
the challenge of figuring

out the different obstacles

of each development,
municipality, and such.

1. What specialized

skills or knowledge are
essential for your niche?
Being well diversified and
educated so you know
what you can and can’t

My father and my horse
trainer Mary Luther are
definitely two people who
have taught me what work
ethic looks like and pushed
me to do it right alongside
them. Both of them taught
me that failing is just part
of it —it’s not a bad thing,
just part of it. You learn
the most when you fail.

I plan on continuing
to develop land
for a while yet.

2. What opportunities
do you see emerging

in your niche?

Just more opportunities
to develop land. As an
agricultural girl first

and foremost, I don’t
target active farm land to
develop, so I try to stay
away from being involved
with those projects.

3. What is one lesson

that has shaped your
perspective on real estate?
Since I developed a

team, watching my
teammates succeed. It’s
very important to me.

3. What advice would
you give agents
trying to establish
their own niche?
Be diligent, be consistent,
come up with a plan,
1. How do you plan to and be disciplined.
grow or deepen your
niche expertise?
do to help clients get all
their needs and wants.

2. How do you stay
informed about trends
within your niche market?
Iread and listen to a lot of
other agents around the
country. I have a business
coach who also helps advise
me on current trends.

3. What sets your approach
apart from others in

the same niche?

I am very honest, and I won’t
tell someone something that
isn’t possible just to make
them happy at the time or

get them to sign a contract. N

1. What motivates you most
about working in your niche?
Building the neighborhood
for the community.

2. Who or what inspires
your work ethic?

Grand Rapids Real Producers - 19



NICHE EXPERT

_
A

CHA

DJANA
EFER

WITH PHOTOREAL

PHOTOS TAKEN
AT THE ADA HOTEL

HELLO
HOMES
GR

1. How many years have you
been a real estate agent?
2 years

2. What inspired you to
get into real estate?

I purchased my first house
at a young age. It wasn’t
the smartest decision at
the time, but it taught me a
lot. I gained a ton of equity,
and I turned it into a rental.
It really opened my eyes

to the opportunities with
real estate investing.

3. How did your career

in real estate begin?

I was burnt out from
working corporate jobs
and wanted the flexibility
and freedom to have my
own schedule. Fortunately,
I knew a good broker

who was willing to take
me on as a new agent.

4. What hobbies or
interests do you enjoy
outside of real estate?
Outside of real estate, my
wife and I recently opened
a coworking space in
Cascade called The Addition.
It has been so rewarding
operating that and getting
the opportunity to meet
new people every day.

When I am not working,
you can find me spending
time with my kids, coaching

Photo by TJe MittenTog

y
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their soccer teams, watching
soccer, hockey or football,
and enjoying live music. I
also love to cook and travel!

DISCOVERING

YOUR NICHE

1. How did you discover

or develop your niche

in real estate?

My niche really came from
doing the work myself
first. I wasn’t just selling
investment properties: I
was buying them, operating
short-term rentals, and
learning the hard lessons
along the way. Once people
realized I understood both
sides of the equation, the
niche kind of chose me.

2. What drew you to

this specific niche?

Ilike the strategy behind

it. Investment properties
aren’t emotional purchases:
They’re decision-driven. I
enjoy helping clients analyze
numbers, reduce risk, and
make smart long-term
moves that fit their goals.

3. How did you determine
this niche was the
right fit for you?

Clients started coming
back and referring others,
specifically because of my
knowledge and experience.
When your clients trust
you with repeat purchases
and bigger decisions,

that’s a pretty good sign
you're in the right lane.

SKILLS, EXPERTISE

& STRATEGY

1. How do you stay
informed about trends
within your niche market?
I track local regulations,
market shifts, and interest

rates, but I also pay attention
to what’s actually happening
with bookings, pricing, and
demand, because I'm actively
operating properties myself
and always looking for new
opportunities for my clients.

2. How do you market
yourself to niche-

specific clients?

I focus on educating

clients and maintaining
transparency. I share real
examples, real numbers,
and real outcomes. Investors
don’t want empty promises:
They want clarity and
someone they can trust.

My goal is to be that person
for prospective clients.

3. What strategies

have contributed most

to your success?
Consistency and trust. I don’t
chase every deal. I focus on
doing good work, staying
available, and building long-
term relationships instead
of one-time transactions.

MOTIVATION &
PERSONAL INSIGHT
1. What part of your
work brings you the
most fulfillment?

Seeing clients build
momentum by buying their
second or third property,
or realizing they can create
income streams they didn’t
think were possible.

2. What keeps you
passionate during
challenging times?
Remembering that real
estate is a long game.
Markets change, but good
fundamentals and smart
strategy always matter.

3. What is one lesson

that has shaped your
perspective on real estate?
Not every deal is a good deal,
and walking away can be
just as valuable as closing.

BUSINESS GROWTH

& FUTURE VISION

1. What goals do you
have for your business

in the next year?

I want to deepen my work
with serious investors
and continue growing my
own investment portfolio
alongside my clients.

2. What challenges do you
anticipate, and how will

you overcome them?
Regulation and affordability
will continue to be
challenges. The answer is
staying educated, being
proactive, and helping clients
adapt instead of reacting.

3. What advice would

you give agents trying to
establish their own niche?
Don’t force it. Follow

what you're genuinely
interested in and become
really good at it.
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With Over Three Decades of Building Custom Homies, We
Provide the Highest Level of Construction & Customer Service.
EXPERIENCE THE DIFFERENCE

ifl-i‘

"Integrity. Vision. Value. Process.”

A

P
.// W) \I

S CHULT 2

www.schultzbuilders.com

n @grrealproducers GRAND RAPIDS

@grrealproducers ENENATL\NGPBQRGugsglgNSG
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Proudly Serving the
greater West Michigan
area for over
two decades.

First Impressions
DO Matter!

1636 Lake Michigan Dr NW
Grand Rapids, M| 49534

Renaissance

EXTERIORS & REMODELING
REMODELING DIVISION

(616) 446-1248

WWW.renaissance-exteriors.com

pink\&zebm

moving |

We make every move
an extraordinary experience!

Move Your Clients With Confidence - Book Now!

(616) 552-8636

pinkzebramoving.com

BRIANMCDKEGNALD

PHOTOGRAPHY

Photography | Drone Photography & Video | Video Tours
3D Virtual Tours | Floor Plans | Virtual Staging

Brian McDonald | (616)209-8469
brian@brianmcdonaldphotography.com
www.brianmcdonaldphotography.com

“n

Seasons

INTERNACHI®
CERTIFIED

YOUR BEHIND-THE-SCENES PARTNER
FOR SMOOTHER CLOSINGS

Home Inspections
Well & Septic Evaluations

4l
T

||:!:;|l_|_' = Sewer Cam'era Inspegt.ions.
E .1“_ Hud Compliance Certifications
if= « for Manufactured Homes

SCAN HERE Water, Mold, Asbestos
T0 BOOK and Radon Testing

(616) 916-8014
FOURSEASONSINSPECTIONS.NET

YOUR PARTNER FOR

FAST CLOSINGS

Be Featured in
Real Producers

Apply for you or someone you know to be

featured in an upcoming article.
WHO WE FEATURE:
= RISING STARS + CONTRIBUTORS:

High-perfoerarg agenis who e
bpen in real estate for less than
Gyears

« DIFFEREMNCE MAKERS:;
Those who maike a difference in the
community throwgh charitable or
philanthrogic waork.

- PARTMERS:
Highily recommended and strongly
endorsed real estabe and home
LEriCE providers.

HKreradedgealsle irnduitry
profissionals wha proside 500
B -word educational articles

« TOPAGENTS

Agents who perform in the top
300-500 n the mstoet and have
an interesting or nspirational story
b el

@RteE
@ErE
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EVENT RECAP

Thank You for Attending our Toast to the Top!

Thank you for joining us at Noco contributed a fun raffle prize. Guests This memorable event wouldn’t
Provisions as we celebrated and toasted enjoyed the opportunity to connect with have been possible without the
the top real estate agents in Grand fellow agents and our valued preferred talents of photographer Jacob Harr
Rapids! We are incredibly proud of your partners in an intimate, private with PhotoReal and videographer
dedication and hard work throughout setting. Chelsea Dubay from 616 Realty Brian McDonald with Brian
the year — each of you has truly earned said she enjoyed “mingling with top McDonald Photography.
your place among our top producers. producing agents she had never met.”

We look forward to seeing you
The evening was filled with exceptional We wrapped up the night with exciting at our next event on Wednesday,
food and drinks, generously provided by raffle prizes courtesy of Preferred Rate, May 6, at The Atrium at Uccello’s in
our host and sponsor, Noco Provisions. our Support Sponsor, along with Hyssop downtown Grand Rapids. Tickets are
They also enhanced the atmosphere Floral Design Studio and Graze Craze. available now at grrpevents.com!

with beautiful floral décor and

NOCO QPrefe_rreante @ PhotoReal ""MCDONALD

PROVISIONS

To sponsor a future event, email grrealproducers@n2co.com.

24 . May 2026
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NUMBERS

HERE’'S WHAT THE TOP
AGENTS IN GRAND RAPIDS
SOLD IN 2025

$4,493,856,286

SALES VOLUME

10,873

TOTAL TRANSACTIONS

36

AVERAGE TRANSACTIONS
PER AGENT

$14,979,521

AVERAGE SALES VOLUME
PER AGENT

TELE

The N2 Company was named to
Inc.’s Best in Business list for
Social Good — the authoritative
list of companies that make a

28 - May 2026

meaningful impact beyond profit.

Here's the part we're most proud of:
The magazine you're reading is part
of that impact.

Read how THIS magazine is part of
something bigger.

Grahs Insurance Group

A FARM BUREAU
SB». INSURANCE’

4"
A Company

!

Protect Their Home,
Close the Deal — Together.

e Your clients trust you; you can trust us to
protect their new home with quick, reliable
coverage that keeps every deal moving.

616-747-5030 I:I..";n [=]

|.-I-

'* "

..l.l'
6207 Brewer Ave Ne, Rockford |:|. '1""'..
ggrahs@fbinsmi.com ﬁ'

AC SERVICE ® HEATING SERVICE  WATER HEATER REPAIR & INSTALLATION

SEALING DEALS
WITH COMFORTABLE
CLIMATE CONTROL.

ABSOLUTE [

HEATING & VENTILATION LLC N

DON'T LET SINKING CONCRETE TRIP YOU UP

Lift uneven and sinking concrete back to where it Belongs
without the cost or hassle of concrete replacement.

616-866-5096 © absoluteventilation.com

PRO SOUND. DJ. PHOTOGRAPHY. PHOTO BOOTH. VIBES.

turnYour-Next Event
Shtw.an 5;@0%&%0@

& ays & Pect

248.808.1902
thetoddeexp.com

BRYAN FOSTER e
(&1}7@?(0{(’5 @thetoddeexp

OWNER
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A PRODUCT OF

THE N2 COMPANY

9151 Currency St.
Irving, TX 75063

QPreferred Rate

Partnered with Amarican Pacific Mortgage
PML S FESS)

—PROVEN BY
PERFORMANCE.

Real estate success is built on strong
partnerships. This April, work with a Regional
Sales Manager who understands your goals
and delivers dependable lending solutions—
every step of the way. With local insight and

national resources from Preferred Rate, we
help turn opportunities into smooth closings.

Because when you win, we win.

Sta cy A nne Get in touch with me today!
Miller-Kuiper | (618) 430-414]

Regional Sales Manager | nvis# 503876

airi 15 lor irdorm
cxibcabdies eyl




