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Safer Lawns and Hom

Personal service.
Trusted results.

Family Owned.
 Thoughtuly reen Soluton Opions

‘ Termites ‘ WDO Reports * General Pest

& Treatment Control - 81 3.725.6445

813-526-2638
SafeLawnsAndHomes@Yahoo.com
LIC#1B178602

DAN DAVIADOFF

Taking care of the insurance needs of real

estate agents and their clients to ensure
smooth and timely closings.

TAYLOR OLIVERI

Peace of mind for your clients' largest and

most important transactions with service
that goes above and beyond. |

Knock, knock, HELOCI®

Our 5 Day HELOC is a game changer!

813.280.1920
SCAN HERE ~~

phone camera

All Occupancy and Property Types Same-Day Automated Approval
No Appraisal Inspection (Automated Appraisal] © Use Eguity to Purchase Another Property
No Hard Credit Check Prior To Closing Up To 5400k Loan Amounts
DIGITAL TITLE

No Pre-Payment Penalty Fixed Rate Terms (Years): 5, 10, 15 & 30 o T

,”/ N Se Habla Espafiol
= 813-251-2700 > TWO GREAT COMPANIES TOGETHER,

: VETERAN :

BAYTOoBAY 326 S. Hyde Park Avenue HERE TO HANDLE ALL YOUR CLIENTS' NEEDS!
=L ERDIN 6— Tampa, Florida 33606 g T

NMLS 4102 BayToBayLending.com/HELOC 607 W Horatio St Tampa, FL 33606
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Get Homes Market-Ready

Life transitions are hard, we make it easy.
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Get in touch.

Mark & Carrie Snyder
Tampa-St. Petersburg
Owners

LET THE FROID AGENCY WITH
GOOSEHEAD INSURANCE HELP MAKE
YOUR REAL ESTATE TRANSACTIONS
SMOOTH, FAST, AND RELIABLE.

HARRISON FROID
(727) 914-9775

License #W097900

9500 Koger Boulevard North,
Suite 215
St. Petersburg, FL 33702

harrison.froid@goosehead.com

« Lender/Realtor Focused
«  Access to 40+ A-Rated Carriers
* White-Glove Client Service

* We Shop, They Save!

goosehead”
INSURANCE
THE FROID AGENCY




WIN MORE

with AnnieMac’s
Cash2Keys!

Help your clients stand out

in a competitive market with

all-cash solutions that sellers

can't resist. Our unique

programs provide the edge

they need to secure their B
dream home.

Ask me about Cash Offer
and Buy-Now-Sell-Later.

ANNIEMAC

HOME MORTGAGE

TEAH KD

Wortgage, Family First & Didsion of AnnseMac Home Morigage) Goorgia Residentis] Mormgage Licensee #4152, NMLS 338923, T00 East Gate Drive, Suite 400, Mount Laured, M) O8054, « “The CHCCash Offer and Buy

st Mow, Sell Later” and "Cazh Biidge' peograms are fulflled by AnmisMac Private Eguity Cash2Keys [Cash2Keys), an affifiste of AnnicMac Home Morlgage (AnnieMsc). Cash2Keys is nol a financal instilution and does nol
ceiginate or sue loam commitments. You must be pre-appeoved by CashZieys for the Cash Offer prograny's svcome and collsteral nequinements. Once appdoved, the offer and parchase will e in the name of Cash2Keys. You
must them purchase the hame fram CashZKeys within 180 days. You are reguired to pay a Waoshes fmes assoclabed with the parchase of the home, Vish anmas mefcash for terms and conditions on Cash Offer. For complete

AnmieMac Home Modtgage. 411 Apolle Beach Bhvd Suite 700, Apolio Beach FL 33572 + Amencan Neigrsborhood Morigage Acceptance Company LLT [@ba AnndeMac Home Mortgage. OWVM with AnnieMac Home

licensing enformation, ploass visit www.annie-mac comdpageficensing
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Partner with me to make your clients’

dream home a reality!

Katie Weldon
Branch Manager
NMLS #: 1094433
(978) 751-1934

katie@annie-mac.com
www teamkatie.com

*‘ _eo

B

. t- Oﬁ&g@ errano Jx‘

L&f PORTRAITS

-
¥ = 4t
.
o % |
2 [ Pe—
sl i = :
_-..';_ _.' v B
[ o !
b A 5 et ey
4 : T 1
f S T i
E 7 : e )
v ’/ i = ey
VP - .
" = = oy o e
R T
; .
2
: =9
e e
F) = = - A
i = ) e P
e B S
el P

WHERE

TAMPA BAY
FEMALE LEADERS

STAND OUT WITH CONFIDENCE

Luxury Portrait Photography Studio in Tampa Bay, FL

l (813) 501-7250 AllieSerranoPortraits.com [#l [E] AllieSerranoPortraits



Preferred Pariners

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses and thank them for supporting the REALTOR® community!

Al BUSINESS OPERATIONS
Stellar Al Solutions

(850) 266-3417
stellaraisolutions.com

CLOSING/LISTING SERVICES
Comfortable Closings

(813) 725-5453
comfortableclosings.com

CONTRACTOR / REMODELING
Level Construction & Design
(727) 475-1509

levelcd.com

CUSTOM BUILDER
Gilk
gilk.com

HOME INSPECTION

A Radiant Property Inspection
Hank Lobdell

(813) 839-8416
Radiantinspect.com

Get the Facts Home Inspection
(813) 785-4620
getthefactshomeinspection.com

Home Integrity LLC
(727) 284-6784
homeintegrityllc.net

NextGen Inspections
Curtis Antoine

(407) 801-2682
nextgeninspectors.com

Paramount Home Inspectors
(813) 616-1399
paramountinspectors.com

HOME RENOVATION

On Point Construction
Services, Inc

(866) 487-6676
www.itsonpointconstruction.com

HOME SERVICES
HOMEstretch

(727) 902-4452
home-stretch.com/
stpetersburg-clearwater

8 - March 2026

HOME STAGING
Olive Leaf Staging
Rita Oliva

(813) 336-1426
oliveleafstaging.com

Staged to Sell Tampa Bay
(813) 784-3389
stagedtoselltb.com

Sublime Staging
(813) 546-2503
sublimestaging.com

HOME WARRANTY
Fidelity National

Home Warranty

Tara Davis

(813) 904-0253
www.homewarranty.com

First American Home Warranty

Dominic Rock
(813) 344-7525
firstamrealestate.com

Home Warranty of America
Tina Romanik

(727) 340-3737
hwahomewarranty.com

INSURANCE
Goosehead Insurance
(727) 914-9775
froidinsgroup.com

MDRN Insurance
(813) 725-6445
mdrninsurance.com

OneGroup
Jeremiah Flynn
(813) 602-9650
onegroup.com

Triton Insurance
(813) 967-3220
tritonagency.com

LOCKBOX / ACCESS
MANAGEMENT
SentriLock

Jocelyn Hodson
(937) 956-4505
SentriLock.com

MORTGAGE BROKER
Bock Mortgage Group
Michael Bock

(727) 457-6498
bockmortgage.com

MORTGAGE LENDER
Bay to Bay Lending
DJ Rondeau

(813) 251-2700
BaytoBayLending.com

Cross Country Mortgage
Ryan Boyd

(727) 742-7966
BoydHomelLoanTeam.com

CrossCountry Mortgage
(Sam Gay)

Sam Gay

(813) 692-3423
crosscountrymortgage.com/
Tampa-FL-3495/Samuel-Gay/

JC Sommer - Movement
Mortgage

JC Sommer

(727) 244-1278
jcsommer.com

Jen Martinez Mortgage Team
Jennifer Martinez

(813) 480-4747
jenmartinez.com

Lincoln Lending Group
Frank Coto

(813) 765-1239
lincolnlend.com

Matek Mortgage Powered
by Mpire Financial

(407) 619-2488
matekmortgage.com

NEXA Mortgage
(801) 604-5878

Team Katie the Mortgage Lady

Katie Weldon
(978) 751-1934
teamkatie.com

PEST CONTROL

The Rodent Professionals
Dalton Ohara

(727) 922-4637
therodentprofessionals.com

PHOTOGRAPHY
B Lively Images
Barry Lively

(813) 477-3398
LivelyListings.com

PHOTOGRAPHY / PORTRAIT
PHOTOGRAPHY

Allie Serrano Portraits, LLC
(813) 501-7250
allieserranoportraits.com

Thomas Bruce Studio
(727) 577-5626
thomasbruce.com

REAL ESTATE
PHOTOGRAPHY/VIDEOS
NTP 2 Photography

Eric Bunch

(813) 545-7569

ntp2.com

ROOFING

Magnum Restoration
(813) 606-4414
magnumrestoration.com

SCM Roofing
Shawn Alverson
(239) 339-7756
scmroofingfl.com

TERMITE & PEST CONTROL
Integrity Safer Lawns

and Homes

(813) 526-2638

TITLE COMPANY

Blue Brick Title & Escrow
(727) 441-8880
bluebricktitle.com

Coastal Title Solutions
Jennifer McAlpine
(831) 760-9459
coastaltitlellc.com

Digital Title Solutions
(813) 280-1920
digitaltitlesolutions.com

Enterprise Title
(813) 961-3391
etotb.com

Red Door Title
Katelyn Taylor
(813) 420-5612
reddoortitlegroup.com

Stewart Title
Mary Mohr
(813) 294-3066
stewart.com

University Title Agency
Lori LaCoppola

(813) 422-1328
u-titleagency.com

UTILITY CONCIERGE
Utility Helpers, LLC
utilityhelpers.com

VIDEOGRAPHER
AB 3 Visuals, LLC
(727) 203-4223
ab3visuals.com

Impressive Perspective

(813) 842-4597

impressiveperspective.com

YACHT BROKER

J. Brothers Yacht Sales
(312) 890-6385
jbrothersyachtsales.com

Nominate
Your Favorite
Vendors

Just Scan The QR Code!

EI5REE
i
Eer

NOMINATE YOUR
FAVORITE VENDORS

Tampa Bay Real Producers - 9



RESIDENTIAL
CONTRACTOR

zing in New Construction,
s/Remodeling and

[mLEVEL

[ J§ consTRUCTION & DESIGH

(727) 475-1509 | jpalevelcd.com
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r Because Successful

AB3 VISUALS

Closings Aren’t
Just About Luck!

YOUR
7" COMPREHENSIVE
| SOLUTION

PHOTOGRAPHY SERVICES
Interior, exterior, twilight, virtual
staging, & virtual twilight

TARA DAVIS
Sales Executive
813.904.0253
Tara.Davis@fnf.com

FIDELITY"

NATIONAL
HOME WARRANTY

PROFESSIONAL VIDEO
HD walk through, vertical
follow=-through, narrative, & more.

homewarranty.com
WHY CHOOSE AB3 VISUALS

Unlock the full potential of your = From high-definition video tours
real estate listings with AB3 to immersive 3D walk throughs,
Visuals, where storytelling we deliver the creative edge you

R\ — technology. competitive market. Sky-high images and video set your
Wy listing apart from the crowd!
<7} At AB3 Visuals, weunderstand  Trust AB3 Visuals to elevate your

that every property hasaunique brand, showcase your properties <
narrative waitingtobe told,and  inthe best light, and drive a E
our expert team is dedicated to results that exceed

crafting visually stunning expectations. Choose us, and
content that captivates and watch your listings come to life.

converts.
DA< info@ab3visuals.com

; @ 7 2 7 = 2 03 - 4 2 23 SOCIAL MEDIA MANAGEMENT

7\/ .
1SUats AR 5 Let us handle your Online presence
L) .
wemine - vioroamany - morsenen g WWW.ab3visuals.com while you focus on what you do best!

3D PROPERTY TOURS
Full service Matterport or Zillow
home tours, 2D & 3D floor plans.

MARTINEZ TEAM
CROSECOUNTRY MORTGAGE"

0 o G0, Do 245
L AR

©) @ab3visuals » @ab3visuals dJ @ab3visuals $ AB3Visuals



Meet

The
Team

(-2ys WHOICLEANING

S48

Don Hill Elizabeth McCabe Dave Danielson Megan Sullivan
Area Director Director of Business Writer Client Experience Director
Development

SERVICES:
* PRE-LISTING
MONVE-IN & MOME-OUT
RESIDENTIAL
COMMERCIAL
AlR BNB

Julisa Luciano Brandon Sabbag Lori LaCoppola
Event Coordinator Account Executive Client Relations Director

BOOK TODAY
1727241820546 M Elwhocleaning'com® linfo@radiantinspecticom

Carol Walker Allie Serrano Barry Lively
Professional Photographer Professional Photographer Professional Photographer
Thomas Bruce Studio Allie Serrano Portraits, LLC B. Lively Images

77, ?};z//;:f'r"

\l IARGINS

Gerardo Luna Rob Horne Eric Bunch
Photographer Videographer Event Photographer

! o db 3l B ‘:"

TURNKEY .
RESULTS 727 -284-6784

Don’t Leave Money
on the Table

remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended by The N2 Company or the

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

Call for details
813.784.3389

www.stagedtoselltb.com

12 - March 2026 Tampa Bay Real Producers - 13



Your Partner for Navigating the Journey -'-"""

— to Homeownership for Your Clients ottt : :
, / o . = N T~
s Wahoey Kawwrs The Ul SARTNERSWANTED!!
_——— ﬁ - % N - _ ¢
- s | e o _ BROKERS, AGENTS & LENDERS, JOIN US
bl ! . Eu:- _.. ﬁf': : ; ez > 9 I: Triton’s VIP Concierge partner program means:
+ Quick Loan Closmgs & Low Rates - Fast & Responsive Communication . -
+ Market Expertlse & EdUcatlon . Streamlined Approval Options ¥/ Fast tracked deliverables to get properties insured
: (M ey - _ ¥ A broad selection of quality carriers to choose from
Let’s Fast Track Your Clients to Homeownershlp ey W A T ¥ Animpeccable reputation with > 500 five-star reviews
e Sy e RS iy ContaCt Lisa TOdaY' =\ WHE B - Now available for your home buyers: Guide to

smart money decision Secrets to saving thousands

on home insurance!
TIFFANY FIRLIK
Trusted insuranco Advisor

Text SAVE to 813-336-7283

ST I AT LA

' X -] . ' Sign up today at www.tritontampa.com/vip-partners Or call 813-248-5990

=

T _.“_.uj]
|
|

RED DOOR TITLE - @ PEIN T
IS PROUD CONSTRAUCTION SEAVICES. INC.

BRINGING YOUR | = Transform Your Space

Wil ur Expert Home Reanodelfitg Sevvices

At On Point Construction Services, we
tarm your vision in ity with ereativity and
pxceptional sendce,

Lisa Mabey NMLs# 474313 ;m%-;;. =~
Call or Text: 801.604.5878 | LlsaMabeWOmeLoan com

8

i
3100 W Ray Rd., STE 201 Office # 209, Chandler AZ 85226 w
NMLS #: 1660690 LENDER
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COVER STORY

“Successful people are
not gifted; they just
work hard then succeed
on purpose.”
—G.K. Nielson
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e American Dream:

- It ¢

i

E There are no shortcuts to success in
) real estate. With hard work, drive
and determination, doors can open
and opportunities can be seized.
Gabriel Molinet is the epitome of the
American Dream.

“I was born in Cuba in 1992,” he recalls.
When he was 14, he moved to Madrid,
Spain, where he lived for 10 years.
During high school there, he played
basketball and later began pursuing
higher education in Business.

needed to master English. A family
member in Tampa offered support, so
he relocated there.

Intrigued by the industry, Gabriel
began exploring the field. However, a
life-altering event pushed him to make

“I didn’t know English back then so I a career change: “My foreman at the

couldn’t finish,” he says. “I moved to the
United States to find new opportunities
and learn English.”

Finding His Path in the U.S.
Gabriel initially landed in Miami
but quickly realized that the city’s

His early jobs included working at LA
Fitness, Subway, and a F&H Contractor,
a power company in Clearwater. During
this time, he was figuring out his career
path while learning English. Then, a
pivotal moment changed everything.

power company got electrocuted with
7,200 volts going through his body,” he
recalls. “I was super scared. That was
my wake-up call.”

Entering the World of Real Estate
Inspired by his friend’s success, Gabriel

d_"',-_,;:- “ WRITTEN BY ELIZABETH MCCABE
PHOTO CREDIT: ALLIE SERRANO OF
ALLIE SERRANO PORTRAITS, LLC

A friend, from whom Gabriel was
renting a house, was a real estate agent.

strong Spanish-speaking community
wouldn’t provide the immersion he

decided to get his real estate license.
While still working and improving his

Tampa Bay Real Producers - 17




English, he sought
an assistant
position at a
brokerage firm.
“The broker was
in need of an
assistant, so I met
him through a
friend at a party,”
he says. “My
English wasn’t
great, but I was
eager to learn.”

He didn’t get the
job at first, but
he persevered.
Eventually, the
broker gave him
a second chance.
Gabriel started
working at the
firm, gaining
experience

and building
confidence.
Within four
years, the
owner, Kevin
Boyd, noticed
his dedication
and offered him
a life-changing
opportunity.

From Assistant to Agent to Owner
Kevin was planning to retire and saw
Gabriel’s potential. “He offered me the
opportunity to purchase the company,”
Gabriel says. “At the time, I didn’t know
anything about running a business. I
wanted to learn everything—managing
employees, taxes, and operations.”

In 2024, after years of dedication,
Gabriel became the sole owner of Realty
Blu. “I started as an agent in 2016, got
my broker’s license two years later, and
then became co-owner before finally
taking over the company completely.”
Today, Realty Blu has a team of 25
agents, and Gabriel remains a producing
broker. “I love selling real estate, but 'm
also focused on teaching my agents and
transitioning into a full-time broker role
over the next five years.”

18 - March 2026

“I love selling

real estate,
but 'm also focused on
teaching my agents and
transitioning into a full-time
broker role over the next
five years.”
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The Secrets to Success

Gabriel attributes his success to
relentless hard work. “I work a

lot,” he admits. “Real estate is about
building relationships. I keep constant
communication with my sphere of
influence and provide value through
vendor partnerships for home
remodeling and other services.”

His first year in real estate speaks
volumes of his level of dedication.

20 - March 2026

“Between March and December 2016,
I'sold 16 homes, nine of which were

to former co-workers from Subway

and LA Fitness,” he says. “I have never
purchased leads. My business is built on
relationships.”

Family, Fun, and the Future

Outside of real estate, Gabriel enjoys
working out and playing basketball. “I try
to practice as much as I can, even though
I'm not as good as I used to be,” he laughs.

“Real estate is about

building relationships.
I keep constant communication with my
sphere of influence and provide value
through vendor partnerships for home
remodeling and other services.”

His greatest joy comes from his family.
Gabriel has a wife, Yeimis, who is
finishing her dental residency, and a
three-year-old child. His mother and
brother joined him in the U.S. three
years ago, while his father remains in
Spain. “The opportunities I've had here
are incredible,” he says. “In Spain, it’s
much harder to succeed because people
don’t have the same vision as in the
United States. Here, you can achieve
anything you set your mind to.”

Looking ahead, Gabriel and his family
plan to stay in Tampa Bay for the long
haul. “We own an office building, and
our home is just down the street,” he
shares. “The idea is to have my wife’s
dental clinic in the same building.”

With determination and a clear vision,
Gabriel Molinet has truly skyrocketed
to success, proving that with hard work
and perseverance, the American Dream
is within reach.

WHEN IT COMES TO
MORTGAGES, IT'S NO
TIME TO THINK OUTSIDE
THE BOCKS.

THAT’S OUR JOB!
Ask us about our Luxury Buyer Boost!

- H-I'1

MICHAEL BOCK THERESA BOCK

149

LOCALLY OWNED &
MAMNAGED

ey Vs psdder U Siime
o aersiif,

YOUR PARTNER
FROM CONTRACT
TO CLOSING
bt Priding elffmile, handting the
resenrch of praperty and providing
sttty o ewsnre your cfiend feels
confafend ol elaifige.

& bockmortgage.com

@) 727-457-6498

LICENSED,
EXPERIENCED STAFF

O offices have full e eensed
excron officers fo seroe your
erstiners al eitler dpcating o au
thr= sl signeins agend L il meet
your.clitentsal g preferved location

REALTORS: Expand Your
Business — Add Yacht Sales
to Your License at No Cost and
Double Your Commissions!

"

INNDVATIVE
LUNCH & LEARN
CLASSES

W affer smontlly Liswcls & Lewns
fraturing feading-edge industry
evperis al the Eidenredn Nolel

= W =T

Michael Johnson
mjohnson@jbrothersyachtsales.com | jbrothersyachtsales.com

J Brothers Yacht Sales - Where your client's maritime dreams set sail.
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rofessional portrarts designed to
[t your schedule — and your space.

_f"*":_l*
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On location - your office or other locale
Studio set up or environmental background
Group rates available

THOMAS/BRUCE Coro Wather
Master Photographer

o Florida Degree of Photographic Excellence,

Florida Education Degree, Florida Service Award

Owner/Portrait Artist

(727) 577-5626 - www.thomasbruce.com

Coastal Title Solutions

stal Title
d peace

Personalized Support & Clear Commiunication
Fast, Reliable Title & Escrow Services

Mobile Motary & Remote Closings Available
Residential & Commercial Transactions

We're here to answer your questions, solve
problems quickly, and keep your deals on track.
Close with confidence.

Residential & Commercial e Sewer Scopes
WDO e Air Quality Tests ® Water Quality Tests
Free Repair Estimates e Pay at Closing Options

ide support, guid-

gent, buyer, or

Contact Coastal Title Solutions
today — your trusted partner in
every transaction.

Jennifer McAlpine

Director of Business Development
Office # 954-519-2477

Cell #831-7560-9459
Jennifer@coastaltitielic.com

Your nationwide
mobile notary service

With owver 40,000 TRAINED AND
VETTED notaries and attorneys
across the USA we have been able
to take the stress out of the once
feared ‘'mobile closing!’. Qur anling
portal makes scheduling a mobile
notary seambess and efficient. Qur
goal is to make youwr life easier.
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SPONSOR SPOTLIGHT

1

.8 | Is Winning
In a

TOUGH

MARKET

WRITTEN BY ELIZABETH MCCABE

Mortgages may not be glamorous, but
getting people across the finish line
never goes out of style. In a market
that has tested even the most seasoned
professionals, Matek Mortgage is
proving that accessibility, availability,
and relentless follow-through still
separate the good from the great.

Founded in April 2024 by Greg
Matthews, Matek Mortgage has

grown at an impressive pace. In less
than two years, the firm expanded

to a 10-member team and reached

$80 million in loan volume, all while
remaining intentional about culture,
leadership, and long-term partnerships.

“I started in the industry in 2016 as a
processor,” Greg explains. “I had really
good support and a mentor who told me,
‘You need to be a loan officer.”

After years of hitting the pavement and
grinding, Greg ran his own team before
launching Matek Mortgage. Today, he
serves as Founder, Team Lead, and Lead
Mortgage Advisor, wearing what he
describes as a branch manager’s hat,
with full responsibility for operations,
performance, and growth.

“It’s a lot more

responsibility.
Irun the
P&L, manage
pipelines, and it
feels like being an ‘E‘ step in for one
entrepreneur,” ‘ t - :1 another when
he says. “That’s 'ﬂ} N life demands
what I like about - =&t | flexibility.
Matek Mortgage. 7 ; ‘
It’s on me.” v'f '_ ] “We have friendly
' competition,”
] 1 Greg says. “We
i - ' push each other

s — g : to be better.”
At Matek 6 § That culture has
fueled thoughtful

Mortgage, they

have created growth. Matek

a winning Mortgage began
culture, fueled with just two

by autonomy. people, including
Team members manage their own Andy OHarrow, Vice President and
schedules, create their own PTO, and Operations Lead.

“I'm the sales leader. Andy is the
operations leader,” Greg explains.
“Less than two years later, we’re up
to 10 team members, and we’ve been
very selective.”

That selectivity has paid off. Recruiting
has increasingly become inbound,
driven by the company’s reputation
and results.

Greg believes three things separate
strong loan officers from the rest.

“One is being a loan technician, knowing
your guidelines inside and out,” he says.

Tampa Bay Real Producers - 25



“Mortgages are complicated. Everyone
has a unique financial situation.”

The second is action.

“Alot of loan officers know the guidelines
but are fearful—fearful of rejection,”
Greg explains. “We build plans for loan
officers and REALTOR® partners to
prospect and grow their business.”

The third is availability.

“I started in mortgages young, single,
and worked constantly,” he says. “If
REALTORS® are working weekends, I'm
available too.” That’s how he built his
business into what it is today.

That commitment remains core to the
Matek Mortgage brand.

“Professionalism, track record, and
availability,” Greg says. “We choose to
partner with the REALTOR®, and they
choose to partner with us.”

One Percent Better, Every Day
Matek Mortgage prides itself on being
adaptable, meeting each partner where
they are.

“We’re really good at being
chameleons,” Greg says. “Some agents

want open house support. Others

26 - March 2026

want mailers, flyers, social media, or
videography. We’re open to all of it.”

Looking ahead, Matek is focused on
reconnecting face-to-face through past-
client and community events—bowling
nights, movie nights, and gatherings

in the park. It’s all about building real
community with others.“That’s how you
build long-term business,” says Greg.

Purpose Beyond the Numbers
While mortgages themselves may not be
exciting, the outcomes are.

“Mortgages are not that exciting,” Greg
admits. “It’s about the result, not the
task itself.”

For Greg, that result
includes helping clients
achieve lifelong goals
and watching team
members build lives

of their own. “I get to
help people achieve
something they’ve
worked their whole
lives for,” he says. “And
seeing employees thrive
continues to drive me.”

Life Outside Lending
Outside the office,
Greg’s world revolves
around family. He and
his wife, Raechel, are
welcoming a baby boy
into their home very
soon, along with their
sweet cat, Chester. “He
is my wife’s world,”
smiles Greg.

Self-described foodies,

Greg and Raechel enjoy trying new
restaurants where they can always

find delicious dishes to please their
palates. Traveling is also fun for them.
Greg enjoys an active lifestyle through
running, walking, and biking, and loves
watching sports. “I like all teams,” he
says. It gives him a chance to relax and
unwind from the busy life of lending.

For More Information

If you’re looking for a mortgage
lender who will go the extra mile, is
accessible, and available, contact
Matek Mortgage today!

CONTACT
us!

| get to help people achieve
something they’ve worked their whole
lives for. And seeing employees thrive
continues to drive me.”
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Meet

MAT
CHRI:

at Trinity Real Ests

EXCELLING
IN SERVICE!

WRITTEN BY ELIZABETH MCCABE
PHOTO CREDIT: ALLIE SERRANO OF
ALLIE SERRANO PORTRAITS, LLC

“Real estate can be very
lucrative, but you have

to realize this is a service
industry,” says Broker
Matthew Christian at Trinity
Real Estate Group, LLC.
“We help people through
transactions every day; it’s
up to us to guide them and
give them the best advice
possible so they can make
the best decision.” He puts
people first, educating his
agents and clients.

That belief in putting people
first has been the foundation
of Matthew’s success. Wheth-
er he’s educating agents, sup-
porting clients, or mentoring
the next generation of real
estate professionals, his focus
is always the same: relation-
ships over transactions.

Born and raised in Miami
and growing up in Miramar,
Matthew never planned to
stay still for long. “My wife
and I came to Tampa in 2016

to visit a friend,” he recalls.
“We decided to look at a few
apartments on a Sunday...
and a couple of months lat-
er, we’d moved here.” What
was meant to be a quick pit
stop turned into home. “We
always thought we’d move
on to Atlanta, New York,

or LA—but Tampa won us
over. We never left. This
place is awesome.”

That spontaneity (and
willingness to take a leap)
runs deep in his DNA. His

father, a military man turned
entrepreneur, became

one of Matthew’s greatest
inspirations. “I remember
being in third grade when
my dad picked me up from
school; he never did that,”
Matthew says. “He told me
he’d been laid off, but that
everything would be fine. He
said, T'm never going to let
someone else tell me how to
feed my family again.”

Those words stuck. His father
went on to open a bakery,
despite not being much of a
cook, and built it from the
ground up through sheer grit
and hustle. “I watched him
turn nothing into something
that supported our family,”
Matthew says. “That’s

when I knew I wanted to be
an entrepreneur.”

Equally influential was
Matthew’s mother, whose
unwavering belief became
a constant source of
strength. “My mother

has always believed in

me and supported me,

and I've never been

more appreciative of her
understanding and patience
with me as I navigated my
youth consistently going
outside the lines. She
supported our family for
years while my father got
his business off the ground,

and she has supported every
single one of my dreams.
She has never made me

feel like my dreams are
unrealistic. That, in itself,

is more than a son can ask
for,” says Matthew.

After moving to Tampa,
Matthew took a job with

a property management
company, UDR, without
realizing it would change
the course of his career.
“Honestly, I just wanted the
apartment discount,” he
laughs. “I didn’t even know
I got paid commission for
leasing apartments.”

Before long, he became one
of the top leasing agents
simply by being himself.

“All I did was connect with
people. I can’t make someone
buy a home, but I can make
them feel comfortable and
build a relationship. That’s
where everything starts.”

A chance encounter with

a visiting real estate agent
sealed his path forward.

“He came in to lease an
apartment, and I learned
that REALTORS® could get
paid referral fees,” Matthew
recalls. “After that first check,
I realized that 'm in the
wrong business.”
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“We're a family.
Everyone here
matters. We treat
people like people,
not numbers.”

+ ¢

In 2019, he earned his real
estate license, joined a team,
and dove headfirst into

the business. His curiosity
and hunger to learn drove
him to experience different
brokerages—f{rom Piney
Woods to Divvy Real
Estate—studying their
systems, cultures, and
approaches to growth. “I
wanted to learn as much as
I could before building my
own,” he explains.

When the time came to
launch his brokerage,
Matthew didn’t do it alone.
He partnered with Chris,

a client-turned-friend

and came up with Trinity
Real Estate Group. “Chris’
entrepreneurial spirit and
faith in me motivated me to
start the brokerage with him.
Truly I would not be where
I am today without his trust,
mentoring and partnership.
As someone who has

built multiple successful
businesses, he continuously
makes time to be a family
man. He has also welcomed
my wife and me into his
family as friends.”

L

Together, Matthew and Chris
wanted gold to be one of the
core colors. Why? It symbol-
izes excellence and value.

Today, Trinity Real Estate
Group is home to more than
20 agents and growing. The
culture Matthew has built is
tight-knit and purpose-driv-
en. “We’re a family. Every-
one here matters. We treat
people like people, not num-
bers,” he says. Their mantra,
‘Relationships Over Trans-
actions,” isn’t just marketing.
It’s how they operate.

That philosophy shows up

in everything they do, from
mentorship and one-on-

one coaching to hands-on
training. “We focus on the
why behind every client’s
move,” Matthew explains.
Are they looking for a family
home? An investment? That
purpose drives the process.

Weekly masterminds, live
role-playing, cold-calling
sessions, and educational
events keep his team sharp.
“We do two events a month,
one fun networking event
and one that’s educational,”
he says. “We talk financing,
down payment assistance
programs, and overcoming
objections. The more
prepared our agents are, the
better they can serve.”

Above all, Matthew credits
his agents as the heartbeat
of the brokerage. “My
agents truly feel like family,

and as we work to grow

our businesses together,
there’s truly not a bunch

I'd rather do it with. ’'m
honored they’ve entrusted
us in partnership as they
grow in their careers, and
I'm so excited to watch
them achieve their goals.
When starting this business,
the culture and people

were most important so

we could maintain the
mantra of relationships over
transactions and putting
clients before commissions.”

Matthew’s vision for Trinity’s
future is growing. “When I
first started, I thought we’d
stay small, maybe 50 or 60
agents. But the more we
grow organically, the more
Irealize we have something
special to offer,” he says. “I'd
love to have offices across
Florida (Fort Myers, Naples,
Jacksonville), but the culture
has to stay the same. This
industry is about service, and
I only want people on board
who understand that.”

Behind the scenes, Matthew
is fueled by the support of
his wife. “She’s the most
amazing woman on the
planet,” he raves. She works
in marketing, specializing in
travel and content creation.
“She totally gets it when

work calls interrupt dinner
or vacation,” he admits. “She
knows the goal is to grow
something meaningful.”

When he’s not leading his
brokerage, Matthew loves to
travel, explore new places,
and hit the gym. “I'm addicted
to working out,” he laughs.
“And I want to see as much of
the world as possible.”

Driven, grounded, and
relentlessly people-focused,
Matthew Christian proves
that success in real estate
isn’t about sales, but service.
Putting people first and
profits second is the secret to
his success. With his outward
focus, the future looks bright
for his brokerage!
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FEATURED AGENT

WRITTEN BY ELIZABETH MCCABE
PHOTO CREDIT: ALLIE SERRANO OF
ALLIE SERRANO PORTRAITS, LLC

From Puerto Rico

to Tampa, This Top
Producer Is Living
the American Dream

4 & @

“With hard work, you can achieve
anything you want,” says Daniel
Perez. And if anyone knows the truth
behind those words, it’s him.

“I'm originally from Puerto Rico,” says
Daniel. Life on the island was beautiful,
but his mom wanted more opportunities
for their family. So in 2000, they packed
up and moved to Tampa.

For Daniel, the shift was massive.
Spanish had always been his language,
but suddenly he was in a new city
where English dominated every
classroom and conversation. Thanks to
his bilingual school background, he had
some basics, but living in Florida meant
it was time to sink or swim. He adapted
quickly, pushing himself through the
challenge and finding strength in

being uncomfortable.

His next big leap was college. Daniel
enrolled at the University of South
Florida, initially planning to earn his
degree and return to Puerto Rico.

“I was exhausted

all the time. Itjwas
eat, shower, sleep, %
and do it all over
again. I wante
more out of li

But life had other ideas. Instead of

four years, he stayed five and walked
away with not one, not two, but three
majors—economics, international
business, and marketing. “I had no idea
what I wanted to do with my life, so I
just kept learning,” he recalls. “By the
end, I had all kinds of majors.”

Still unsure of his path, he tested the
waters. Walgreens gave him his first
management job, then State Farm
introduced him to insurance. But
Daniel had his sights set on something
bigger: becoming an FBI agent. He
passed several rounds of testing, even
the polygraph, only to get knocked out
in the final written exercise. “I was
devastated,” he admits. “But instead of
giving up, I asked myself, what can I do
to become a better candidate?”

That question led him to the U.S. Navy.
At almost 29 years old—nicknamed
“Grandpa” at bootcamp—Daniel pushed
through grueling training and served

in Naval intelligence. From there,

he spent years as a Tampa mailman,
grinding through six-day workweeks
and Amazon deliveries on Sundays. “I
was exhausted all the time. It was eat,
shower, sleep, and do it all over again,”
he says. “I wanted more out of life.”
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Real estate became that “something
more.” With no backup plan, Daniel got
his license in 2016 and dove in headfirst.
“It had to work,” he says. The early
years weren’t easy, but his natural gift
with people carried him through. He
struck up conversations at the gym, the
supermarket, even on apps like OfferUp,
where he landed his very first sale after
helping a renter realize she could buy
instead. “In this business, you have to let
everyone know you're a REALTOR®,” he
explains. “You never know where your
next client will come from.”

His breakthrough came in 2020. Right
before the pandemic, Daniel joined eXp
Realty, chasing the coveted ICON Agent
award. His goal was to sell 30 homes
that year. He sold 60. “When you set a

goal, it gives you direction and purpose,”

he says. “You’ll do everything in your
power to get there.” That milestone
cemented his reputation as a top
producer, and today he consistently
moves 30-40 properties annually.
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But behind the numbers is what matters
most to Daniel: his family. He and his
fiancée are raising two daughters, Bella
Sophia and Daniella Sophia, and he
makes sure to carve out time between
showings and open houses to take them

to Disney, the beach, or on family trips.
“In real estate, you're always on call,” he
says. “l work a lot of weekends, but I do
my best to balance it so my girls know
they always come first.”

“In real estate, you’re
always on call. I work

a lot of weekends, but

I do my best to balance
it so my girls know they
always come first.”

—_—

From $4,000-a-month mailman wages to
buying his family a $1.1 million home,
Daniel embodies the American Dream.
He has proven that real estate is a game-
changer. It transforms the lives of those
willing to bet everything on it.

“I never would have been able to afford
a million-dollar home if I were still
working as a mailman,” he laughs.
“Real estate is the best way to build
wealth in this country.” He started with
a 700 square foot condo before buying
a single-family home, moving up to a
larger home, and finally the home of
his dreams.

Daniel Perez never got that FBI badge.
But today, he’s something just as rare: a
man who turned every twist of his story
into fuel, who built a business from
scratch, and who shows his daughters
daily that in America, hard work still
pays off.
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SPONSOR SPOTLIGHT

SMARTER INSURANCE.

& His Team

are Redefining
Protection in
Florida Real Estate

WRITTEN BY ELIZABETH MCCABE

“Everyone needs insurance,” says
Harrison Froid. That’s where Harrison
and his team are happy to help.

“We make sure that they have the right
coverage so that if something happens,
they are protected.” What’s more? They
make sure that people aren’t overpaying
for protection. By using cutting-edge
technology, they can find “A” rated
insurance companies FAST. Why pay
more money than you need to?

For Harrison, it’s never been just
about policies and paperwork. It’s
about protection, precision, and
showing up when it matters most.
That’s what insurance is all about:
providing peace of mind in life’s
uncertainties.

Born and raised in St. Petersburg,
Harrison knows Florida inside
and out with its homes, its flood
zones, the weather risks, and
the pressure-packed timelines
of real estate transactions.

Since entering the insurance industry
in 2013, he’s built a reputation for doing
insurance differently: faster, smarter,
and with zero fluff.

As an agent with Goosehead Insurance,
Harrison’s team operates as a broker,
which means one critical advantage

for clients: options. “We can shop

the market and find the best options

in terms of coverage and price,” he
explains. Home, auto, flood? Don’t leave
your property to chance. Safeguard your
house or car with Goosehead Insurance.
Harrison and his team are able to tailor
coverage through many insurance
carriers instead of forcing clients into a
one-size-fits-all policy.

That flexibility is everything, especially
in today’s market.

“We work almost exclusively with
lenders and REALTORS®,” Harrison
says. “We understand their process
when it comes to insurance for new
closings.” Translation: fewer delays,
fewer surprises, and far fewer deals
falling apart at the finish line.

Speed matters, and Harrison delivers.
“The policies are done fast,” he

says. Expect the best coverage at

the best price. Just as important?
Communication. Real estate
professionals and lenders know exactly
where things stand, and buyers aren’t
left guessing.

When consumers think of insurance,
many default to clicking around online.
Harrison cautions against that. “Find a
good broker and get options,” he advises.
Why? Because tricky situations—older
roofs, flood concerns, hard-to-place
properties—require experience,
relationships, and problem-solving skills
that no algorithm can replicate.

And those tricky situations? They’re
everyday business at The Froid Agency.
“We have situations all the time where
people think they can’t get insurance,
but we make it happen,” Harrison says.
It’s not a rare win; it’s routine.

Beyond individual clients, Harrison

is deeply invested in the professional
community. He loves being a part

of lunch-and-learns, happy hours,

and client appreciation events for
REALTORS® and lenders, creating
partnerships that extend well beyond
the closing table. “If you want to know
more,” he says simply, “give me a call.”

At home, Harrison is just as grounded.
He lives in St. Pete with his wife, their
two children, and another on the way.
When he’s not working, you’ll likely
find him watching college football or
spending time with family, rooted in the
same community he serves.

Insurance may not be flashy, but
when it’s done right, it’s powerful.

And Harrison Froid is proving

that protection doesn’t have to be
complicated, overpriced, or slow. It just
has to be done well.

= ggqs?lj_ead )

THE FROID AGENCY

Harrison Froid | The Froid
Agency IGoosehead Insurance
froidinsgroup.com
727-914-9775

Licensed in Florida
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FROM THE DESK OF THE PRESIDENT:

Realtor Advoca

Leading the

BY CHUCK BONFIGLIO JR., 2026 ﬂ’m FloridaRealtors

PRESIDENT FLORIDA REALTORS®

The landmark insurance reforms enacted
in Florida in 2022 and 2023 have delivered
measurable benefits to the state’s housing
market and broader economy, these
reforms, which Florida Realtors strongly
supported and lobbied for during the 2022
Special Session, are now helping restore
stability, affordability, and market confidence for homebuyers,
sellers, and the real-estate professionals who serve them.

Under the reformed statutes, one-way attorney fees are no
longer available in residential property insurance disputes.
These changes have been central to reducing frivolous lawsuits
and creating a more balanced legal environment.

Data from the Florida Office of Insurance Regulation and
industry analysis show clear progress:

» Litigation declines: Personal insurance litigation filings
dropped roughly 25 % in the first half of 2025 compared
with the prior year, and Citizens Property Insurance saw
a 34 % drop in new claims lawsuits. Legal expenses for
insurers declined by about 17 %.

» Lower legal costs: Defense and cost-containment expenses in
2024 were reported at just 3.4 % of insurer costs. The lowest
ratio since 2015.

* Private market growth: Regulators and industry sources
note that 17 new insurers have entered Florida since the
reforms, expanding capacity and competition.

* Citizens Property Insurance recommended a reduction
in premiums for the first time since 2015 resulting in a
statewide average rate decrease of 2.6%. According to
Citizens three out of five Citizens policy holders will receive
an average premium reduction of 11.5%.

This data illustrates that reducing the litigation burden led to
the market stabilizing and more options for homeowners.

Why does this matter?

1. Enhanced Affordability and Market Activity

Excessive insurance litigation resulted in skyrocketing
premiums and making coverage difficult to obtain, a deterrent
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for prospective buyers. With litigation now in decline and
insurer operating ratios improving, there’s evidence that
insurance cost pressure is easing. Many homeowners are
seeing flat or reduced premiums, and regulators report greater
pricing stability.

More affordable insurance strengthens buyer confidence,
reduces carrying costs for homeowners, and supports a
healthier pace of residential sales—an essential component of
Florida’s overall economic growth.

2. Increased Insurance Competition

The entry of new carriers into the Florida market means
greater competition, which can help moderate rate increases
and improve service levels for policyholders, making Florida
real estate more attractive to investors and families alike.

3. Economic Stability and Growth

The insurance sector is integrated with Florida’s broader
economy. By stabilizing the insurance market, Florida is
reinforcing one of the pillars that support its housing sector,
a key driver of economic output in a state with the nation’s
fourth-largest economy.

Florida Realtors recognized early that unchecked insurance
litigation posed a significant threat to home affordability
and market vitality. By engaging with lawmakers, educating
stakeholders, and advocating for balanced policy, Florida
Realtors helped ensure that reforms targeted the legal
incentives driving excessive litigation without stripping
policyholders of legitimate recourse.

While these reforms have delivered measurable benefits,
continued vigilance and thoughtful policy refinement

will be necessary to sustain progress. Florida Realtors
supports ongoing monitoring of market outcomes, further
enhancements that protect consumers, and additional steps
to ensure insurance remains available and affordable for

all homeowners. Understanding and communicating these
improvements helps reassure clients that Florida’s real estate
landscape is on firmer footing today than it was just a few
years ago.

We've got Florida coverered coast to coast for:
HOME | AUTO | WATERCRAFT | UMBRELLA | BUSINESS

Providing the real estate industry with education about carriers, their appetite for
various property conditions, and ways to mitigate the volatility to help streamline
home selling and buying. We're here to help you!

Jeremiah Flynn, Producer
P 813-436-3996 C 813-602-9650
Email: JFlynn@OneGroup.com

www.OneGroupFL.com @
324 S. Hyde Park Ave., Tampa, FL 33606
®
E E Scan the QR code for ON EG ROUP
3 more information and my
contact information. A World of Risk Management

and Insurance Expertise

THE RYAN BOYD TEAM

CROSSCOUNTRY MORTGAGE™

Mortgage Executive
@ Magazine Top 1%
Mortgage Originators
in America 2025

Ryan Boyd

Loan Originator « NMLS1313799

EMADLL iNOUn YOUR BUYER
T GBES UNDER B e M: 7277427966 » D: 813.345.4378

ryan.boyd@ccm.com
BoydHormeloanTeam.com

Simplify the activation of utilities and home services for your
buyers! Our concie service i3 THE one-s source for
coordinating ting and educating your buyer on all their
utility & homa service needs!

[Equal Howsing Oppartunity, All loans sbject to
andenwriting approval. Certaln resirictions apply
Call for details. CrossCountry Morigage, LLC

HMLS3029 (wwwnmisconsameraccess.oang),
2500_B6bGm Thw

[ P I SRy
Over 20.000 home l 3 Star Google Rating!

buyers ¢ ] F‘ G * * * * *
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TAMPA BAY AREA LICENSED
INSPECTION EXPERTS

Zero Upfront Cost:
With our pay at close option
which ensures you pay nothing
upfront!

Our team of experienced
inspectors are capable of home
inspection, insurance reports,
sewer scope, pool inspections and
lots more.

. We back everything up with a
125 day warranty.

JﬁJTﬁﬁﬁ |§|=':n.='=L

mh. o

SKIP THE LUCK.

CHOOSE PROTECTION. Title and ESarm

1

DONTGAMBLE WITH YOUR BIGGEST INVESTMENT.

=
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DESTINATION
CLOSING TABLE

3-D Virtual Tours
Photos

813-477-3398

el
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LIVELY LISTINGS

MLS LISTING: PROTOGRAPHY

LivelyListings.com
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THE N2 COMPANY

 @sublime_staging

Sublimestaging.com

Call Or Text 813-546-2503
|.|ME | STAGlNG for a quick quote




