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HOMES

A CLAYTOM COMBANY

New Homes in Richmond & Surrounding Areas

ﬁ Central Crossing
Starting in the mid $300s

Stags Trail
Starting in the high $600s
Chimney Rock Dr. | Mechanicsville, VA

Central Parkway | Aylett, Via

Kennington
Starting in the mid $400s
Wendenburg Terrace | Aylett, VA

McCauley Park
Starting in the high $200s
358 ML McCauley Way | Aylett, VA

2B B P B

Viniterra
Starting in the high 34005
B521 Terrair Ln, | Mew Kent, VA

Hampton Park Cottages
Starting in the high $30:0s
16201 Dogwood Tree Cr | Chesterfield, VA

Cottages at Millwood
Starting in the low 34005
6489 Lila Crest Ln, | Midlothian, VA

Charleston Landing

at Magnolia Green

Starting in the low $500s

19000 Palisades Ridge | Moseley, VA

RALEIGH COMMLUMITIES

ﬁ_ Legacy Park at Magnolia Green

Starting in the mid $600s
Cove Creek Dr, | Moseley, VA

ﬂ_ Sycamore Place

Starting in the low 54005
224 Avenda Ln.| Midlathian, VA

ﬂ_ Reed Marsh
Starting in the mid $500s

3092 Reed Marsh Dr. | Goochland, VA

SCAMN FOR MORE
INFORMATION OM OUR
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Arbor Home Loans | Richmond

308 Granite Avenue ¢ Richmond, VA 23226
Licensed in VA and NC

JUSTIN FRIEDRICHS

Mortgage Loan Originator
NMLS # 1073887
M: (804) 339-7532
www.JustinLoans.com
ArborHL.com/contact/JFriedrichs
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EVAN RUTHERFORD
Mortgage Loan Originator
NMLS # 1513339
M: (757) 773-3826
ERutherford@ArborHL.com
ArborHL.com/contact/erutherford

Licensed by the Department of Financial Protection and Innovation under
California Residential Mortgage Lending Act, Branch License # 4131248; CalCon
Mutual Mortgage LLC, dba Arbor Home Loans is an Equal Housing Lending
NMLS #46375; Corporate phone (888) 488-3807. 3838 Camino del Rio N Suite
305, San Diego, CA 92180. For more licensing information visit: https:/ar-
borhl.com/licensinginformation/. All products are not available in all states. All
options are not available on all programs. All programs are subject to borrower
and property qualifications. This is an Advertisement.
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ARE Y@U READY TO

WATH A

e Holding the property in an LLC

e Up to 100% financing for Medical Professionals

e Qualifying using estimated rental from the new property
e Helping with 1031 exchanges

We have a unique portfolio of lending options
for second homes or investment properties.
Call our team today to discuss the best option for you!




Preferred Pariners

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses and thank them for supporting the REALTOR® community!

BUILDER
Mungo Homes
(803) 832-4933
Mungo.com

CARPET & UPHOLSTERY
CLEANING

Citrus Solutions

(804) 415-4161
CitruSolution2.com

CLEANING SERVICE
Cavalier Moving
(804) 381-1829
CavalierMoving.com

Happy Housekeepers
(804) 938-3368
HappyHouseRVA.com

CLOSING GIFTS
Strategic Gifting
(313) 971-8312
StrategicGifting.com

ELECTRICIAN/ELECTRICAL
CONTRACTOR

SS Electrical Solutions
(804) 836-7914
SSelectricalRVA.com

ESTATE SALES & AUCTIONS
Caring Transitions

(804) 256-2048
CaringTransitionsRichmond.com

FLOORING & TILE
Better Floors

(804) 378-1405
BetterFloorsinc.com

FLOORING AND SHOWERS
Floor Coverings International
(804) 409-2200
Floorcoveringsinternational.com/
locations/us/va/North-Richmond/

GRANITE & MARBLE
Classic Granite & Marble
(804) 378-1100
ClassicGranite.com

HOME & OFFICE ORGANIZING
Living Sprucely

(804) 350-6636
LivingSprucely.com

Tidyish
(804) 223-2663
TidyishRVA.com

HOME INSPECTION
Rest Easy Inspections
(804) 380-0696
Rest-EZ.com

Trivium Residential
Inspection LLC

(804) 653-0302
TriviumInspection.com

Worsham Home Inspections
(804) 350-2164
Worshamlnspections.com

INDOOR AIR QUALITY
MoldX, Inc.

(804) 377-6653
MoldXInc.com

INSURANCE AGENCY
Atkinson Insurance Agency
(804) 789-0795
AtkinsonlnsurancAgency.com

Torcia Agency —
Goosehead Insurance
(757) 771-9115
Goosehead.com/kevintorcia

INTERIOR DESIGNER
AKDesigns, LLC

(804) 241-0383
AK-Interior-Designs.com

JUNK REMOVAL

The Junkluggers, LLC

(804) 585-2210
Junkluggers.com/Central-VA

MOLD REMEDIATION
All Dry Services

(804) 583-6363
MyAIIDry.com/
East-Richmond-Virginia

MORTGAGE

Arbor Home Loans
Evan Rutherford
(757) 773-3826
ArborHL.com/contact/
ERutherford

First Heritage Mortgage

Joe Dunn

(804) 543-2261
FHMtg.com/officers/Joe-Dunn/

MOVING / STORAGE
Cavalier Moving
(804) 381-1829
CavalierMoving.com

Hilldrup
(704) 231-5582
Lisa.Rhead@hilldrup.com

PHOTOGRAPHER
River City Media
(804) 389-9884
RiverCity.Media

PHOTOGRAPHY &
VIDEOGRAPHY

Amazing Listing Photos
(703) 340-3880
AmazingListingPhotos.com

Lighthouse Visuals
(804) 373-7147
LightHouseVisuals.com

PLUMBING/DRAIN CLEANING
Mr. E’s Plumbing and

Drain Cleaning

(804) 305-3215
E.BanePlumbing@gmail.com

PROPERTY MANAGEMENT
Byrd Property

(804) 999-6190
ByrdPM.com

PMI Presidential
(804) 613-3633
PMIPresidential.com

REPURPOSED FURNITURE
& FINE HOME DECOR

The Junkluggers, LLC

(804) 585-2210
Junkluggers.com/Central-VA

STAGING

Designed 2 Sell

(804) 640-4828
DesignedToSellRVA.com

Dila Design
(804) 840-1563
DilaDesign.com

Hardesty Homes Staging
(804) 745-8516
HardestyHomesllc.com/staging/

TERMITE & PEST CONTROL
Absolute Pest Solutions, LLC
(540) 548-1366
AbsolutePestSolutions.com

TITLE SERVICES

Atlantic Coast Settlement
Services Inc.

Lori Kistner

(804) 541-6677
ACSettlement.com

Kensington Vanguard
National Land Services
(804) 486-9469
MRogers@grs-title.com

TRAILER RENTALS /
HAULING SERVICES
Hicks Rental Haulz
(804) 929-2789
HicksRentalHaulz.com

VIDEO SERVICES
The Perfect Plat
(804) 845-1366
ThePerfectPlat.com

WINDOW CLEANING

See Through Window Cleaning
(804) 464-7270
SeeThroughWindowCleaning.net

Know Someone Doing Big Things in Real Estate?

WHO WE FEATURE:

+ RISING STARS:

High-performing agents
who've been in real estate
for less than 5 years.

+ PARTNERS:

Highly recommended and
strongly endorsed real
estate and home service
providers.

RICHMOND

REAL PRODUCERS

CONNECTING. ELEVATIING. INSPIRING.
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- TOP AGENTS:

Agents in the top 500 who
represent the best of what
real estate has to offer.

Scan the QR Code to nominate.

Amazing Listing Photos

Photos, Videos, and 3D Tours to
Sell Your Listings Faster

~ Exclusive Offer
for Real Producers
up to

) $200 OFF

NEW\SERVICE:
SOLAR Inspections!

Certified to inspect: solar system components .
evaluate approximate power bill reductions - life left
in systems & even set appraisal values!

REST W [LAS)
|__INSPECTIONS __

Justin Rest

INSPECTIONS

InterNACHI Certified Inspector

o ; ; justin@rest-ez.com
[=] ,:3 - : , (804) 380-0696
- . www.rest-ez.com

AmazingListingPhotos.com

O Rest Easy Inspections LLC
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Meet

The
Team

MEET THE REST OF
THE KB TEAM!

Publisher Operations Manager Client Relations

Follow Us Online!

o

Richmond Real Producers Richmond Real Producers
@realproducersrichmond @realproducersrichmond

Philip Andrews
Photographer

remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended by The N2 Company or the

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

Mnke A Stunnlng Flrst Impressmn
See your listings bloom this season with staging that captures buyers
the moment they walk in.

(804) 840-1563 | contact@diladesign.com | www.diladesign.com

A 'u'-l. AL
Kristin ]'Brindley Wgndy Ross Lexy Broussard v
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ABSOLUTEA . . 1% '
PEST SOLUTIONS . B

How can Absolute Pest
Solutions help you? f

f

* Real Estate and Pest Inspections
* Pest Control Services

* Mosquito Control

* Termite Treatments and
Protection Programs

LTORS

R
« And more, call our office for TERMITE
more information! N L. INSPECTIONS

for only$35!

Do you require a moisture

866.429,7378 _.. ot inspection and report?

We can do this for you, too, for an

AbsolutePestSolutions.com - — . additional $35!

- III "‘"Eqﬂ_, -

We Do Than Collect Rent
Tenant Screening L1 pml

Property Marketing Presidential
Rent Collection
Property Maintenance

Accounting and J
Fi na nCiaI Reporti ng ' Owner/Operator

Evictions

Monty Greene -

Property Inspections Schedule Your Consultation!
Legal Compliance 804.613.3633
Home Watch PMIPresidential.com

Your Clients Stay Your Clients
We will never try to sell real estate to or for your clients. We will contact you immediately if your client wants to buy or sell property.
To extend our appreciation to you, we offer a rental property referral program with competitive referral fees!
Contact our office with any questions or for more information about our referral program rates.

Richmond Real Producers - 9




PUBLISHER’S NOTE

3 D Flectrical . 2 | 7 O
Solutions

Hello June,
A Season of Growth!

June marks the halfway point of the year — a moment As we move into the second half of the year, it’s the perfect

to pause, reflect, and recognize the growth that has time to stay focused, stay intentional, and continue investing in
already taken root. It’s easy to get caught up in the the connections that drive success.

rhythm of busy days, but this season reminds us to

appreciate how far we’ve come and the progress that As we move through June, let’s remember:

continues to build with each step forward. “Gratitude and growth go hand in hand.”

Within our Real Producers community, that growth Here’s to building momentum, strengthening relationships,

is seen in the relationships we nurture, the stories and making the most of everything still ahead.

we share, and the support we give one another. It’s
areminder that success isn’t just about individual
achievement, but about the strength of the network we
build together.

Voted THE BEST by
Bt dl;mwud ﬂ_maa-uh;r_u:i»
ESEXS 0 Yearsina Row:.

Kristin Brindley

Owner/Publisher

Richmond Real Producers
313-971-8312
Kristin@kristinbrindley.com
www.richmondrealproducers.com

We’re also excited to welcome two new preferred
partners to the Real Producers family: Amazing Listing
Photo and All Dry Service. We’re thrilled to have them
join the community and look forward to the value and
collaboration they’ll bring.

REAL ESTATE MEDIA SOLUTIONS

Residential « Commercial « Home Builders ¢ Property Management « Generator

Contact us today! 804-836-7914 | SSElectricalRVA.com

WATER & MOLD RESTORATION
& GLEANUP EXPERTS

LOCAL & VETERAN OWNED

You lind their dream home.

| make sure its a safe one.

FIRST TIME CLIENT SPECIAL

FIRST TIME CLIENT SPECIAL INCLUDES:

Virtual Tour * Floor Plan
1al Twilight

(¥) Buyer's Insp

mages

@ Maintenance Inspectior MyAIIDry.com/East-Richmond-Virginia
VIEW ALL C or more info; _ 804 207-3379
(804) 373-7147 | info@lighthousevisual.com SERVICES o = S ( )
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PARTNER HIGHLIGHT

STEPHEN
DONAHUE

SEE THROUGH
WINDOW
CLEANING

Brightening Lives,
One Window At A Time

BY AMELIA ROSEWOOD
PHOTO BY PHILIP ANDREWS

For Stephen “Steve” Donahue, the
founder and owner of See Through
Window Cleaning, every streak-free
window represents more than just a

job well done. It reflects his lifelong
commitment to service, family, and faith.

Since launching the business in 2004,
Steve set out to build something unique.
He wanted a business that offered
flexibility for his young family while
allowing him to help start a church in
his Richmond community. “I wanted
something physical, service-oriented,
and meaningful,” Steve explains.

Family-Owned, Customer-Focused
From humble beginnings, See Through
Window Cleaning has grown into a
trusted name for both residential and
commercial clients. Steve’s commitment
to excellence shows in every detail of
the business.

“We’ve been family-owned and operated
since day one,” he says proudly. Over
the years, all five of his children have
worked in the business, learning
firsthand the value of hard work and
integrity. Today, two continue to work
alongside him.

The company specializes in low-rise
interior and exterior window cleaning,

12 - June 2026

servicing homes and businesses up to
the fourth story. Precision and care are
at the core of every job, supported by a
five-step process designed to ensure a

seamless experience from start to finish.

From gathering information and
providing estimates to scheduling,
cleaning, and following up, every step
is handled with professionalism and
attention to detail. “We’re known for
being efficient and thorough,” Steve
shares. “We use a purified water

TSR0l

filtration system for the exteriors and

high-quality hand tools for the interiors.

And we always treat our clients’ homes
and belongings with respect.”

Despite their strong systems and
long-standing reputation, clients
are often struck by the company’s
personal feel. That balance of
professionalism and genuine care,
grounded in a Biblical worldview, is
what continues to set See Through
Window Cleaning apart.

Beyond the Business

Family remains central to Steve’s life.
Married to Joanna since 1992, he deeply
values their partnership and the life
they’ve built together. As parents of
five, the Donahue’s have created a
home rooted in love, support, and
shared values.

Living in the countryside, Steve and
Joanna enjoy the outdoors and spending
meaningful time together as a family.
Their close-knit bond extends into their
church community, where they remain
actively involved and connected.

When he’s not working, Steve enjoys
hunting, fishing, hiking, and running,
often alongside his dog, Murphy. He

also prioritizes fitness and staying
active. Beyond that, he dedicates time to
serving as the commanding officer of the
U.S. Naval Sea Cadet Corps in Richmond,
where he mentors young individuals

and helps shape future leaders with
strong character and discipline.

Looking Ahead

As See Through Window Cleaning
continues to grow, Steve remains
focused on strengthening his team
while building out leadership within
his residential crew. While growth
is important, his commitment to
flexibility and exceptional service
remains unchanged.

More than 20 years in, the original
vision behind the business still
drives everything forward. For
Steve, success is not just about
clean windows. It is about serving
people well, building something
meaningful, and staying true to the
values that started it all.

- ] SEL THROUGH

To experience the See
Through difference,

contact Steve at steve@
seethroughwindowcleaning.
net or visit Seethroughwec.
com. Because sometimes, a
beautiful view is all it takes to
see the bigger picture.

bundtini
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Morgan Porter
Property Manager

Gary Hylton
Property Manager

"A gent Referral Program

Receive $500 when you refer an OWNER to Byrd PM
+ we will refer them back to you if they decide to sell!

Learn More!

REALTORS® & LENDERS:
GOT CLIENTS?

We help your buyers get
properly insured

quickly and correctly—so
your closings stay on track.

Vv Fast quotes
Vv Seamless communication
v No last-minute surprises

Make us your go-to '
Insurance partner. '57

Scan to refer a client today. B

READY TO GET A
QUICK QUOTE?

SCAN the QR code
6 mead. or caII us directly.

INGURANCE

We integrate function and form with fabrics, upholstery,
lighting, color, wallpaper, flooring, tile & more! (757) 785-0448

TeamTorcia@goosehead.com

Coufac] 14&?MM’%/ & abkellerl5@gmail.com r:
. . |
- - AK-Int -D E - n
804-241-0383 nterior-besigns.com The #1 Goosehead Agency in Virginia

14 - June 2026

S C/oM | BLASSIC

Superior Stone Solutions

Expert Craftsmanship
Precision Technology
Award-Winning Showroom

Largest Selection of Natural
Stone & Quartz Products in VA

Get a free estimate today!

804-378-1100

ClassicGranite.com/RealProducers

The Fenway - Clay Street Builders -
Richmond Homearama 2021

Are you looking to do some
clean-up this summer?

We make clean-up
EASY, AFFORDABLE, and our
service is GUARANTEED!

B A

...to this!

A Caring PRPA N
& Transitions. CTBids <%

You've found the key to assist with pre-sale
prep, post-tenant turnover, or estate situations.

HICKS RENTAL HAULZ

Call Peter Robinson today to get started!

M 804-929-2789 @ HicksRentalHaulz.com CARING TRANSITIONS OF GREATER RICHMOND

@ HicksRentalHaulz@gmail.com

804-256-2048 | CaringTransitionsRichmond.com
PRobinson@caringtransitions.com

Richmond Real Producers - 15



SPECIAL ISSUE

INK That Tells a STORY

BY LARRA ROQUE

Every tattoo carries a story—of where we’ve been, what we’ve overcome, and who we’re

becoming. In this issue, you’ll meet agents whose ink represents more than art. It reflects

faith, resilience, identity, and legacy. Much like the work they do every day, these marks

are personal, permanent, and deeply meaningful. Because in real estate—and in life—it’s
the stories behind the surface that leave the greatest impact.

he tattoo sits quietly on

the top of her foot, but its

meaning carries far beyond
what you see at first glance. A lily
and a sunflower, simple in form,
deeply personal in intention. Nikki
Asbell got it in Puerto Vallarta,
surrounded by family, during
a trip that would become more
than just a vacation. It became a
moment of connection.

Her oldest daughter sat beside her,
getting the same tattoo, a shared
experience that turned ink into
something lasting between them.
What began as a bonding idea
evolved into a tradition in the
making, one rooted in meaning,
memory, and motherhood. Each
flower tells a story, one for each of
her daughters, and together they
reflect the center of Nikki’s world.

Over time, her tattoos have become
more than art. They are markers

of seasons, places, and people. This
one, in particular, grounds her daily,
a quiet reminder of why she shows
up the way she does.

NIKKI

A LIFE THAT LEFT A MARK

What’s the story behind your

favorite tattoo?

It’s a flower tattoo on my foot
representing my two daughters. My
oldest actually got the same one as me,
which made it incredibly special. The
lily represents her, and the sunflower
represents my youngest. It’s something
we now share, and I hope one day my
younger daughter joins us.

What inspired you to get it at that
moment in your life?

My oldest had just gotten her first tattoo,
and during a family trip to Mexico, we
decided to do something meaningful
together. Being there with my daughters
and my parents made it more than just
a tattoo. It became a memory tied to
family and connection.

If it were the title of a life chapter, what
would it be called?
A Life That Left a Mark.

How does this tattoo reflect the way
you work in real estate?

It reminds me of my “why” every single
day. My daughters are everything to
me, and they drive how I show up. Real
estate gives me the ability to build a life
around them, and I approach my work
with that same level of care, purpose,
and heart.

Do you see a connection between
leaving a mark in real estate and the
mark of your tattoo?

Absolutely. I want my clients to feel like
they matter beyond the transaction. Just

like my tattoos, the impact I leave should
feel personal and lasting.

What’s the most memorable reaction
you’ve gotten about it?

People often ask about my leg tattoos,
and it turns into conversations about the
places and memories behind them. They
love that each one tells a story.

Has your tattoo ever helped spark a
conversation or connection with a client?
Yes, especially in the summer when
they’re visible. It’s an easy way

to break the ice and build a more
personal connection.

If you designed a tattoo for your real
estate journey, what would it be?

It would be my logo, the Tree of Life. It
represents growth, roots, and building
something meaningful that lasts.

Do you see your tattoo more as art, a
reminder, or both?

Both. It’s art that captures a moment, but
it also brings me back to exactly where I
was in life when I got it.

Everything I do is rooted in the life I'm building for
my daughters and the moments we create together.”

i 4
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MATT

MARKED BY LEGACY

hat started as a bold

declaration at 18 has

transformed into
something far deeper over time. This
tattoo is no longer just a name—it is
a story of family, remembrance, and
the kind of legacy that lives on long
after us.

For him, the ink represents not only
where he comes from, but who he
strives to be every day.

At 18, he proudly tattooed his last
name, Barlow, in Old English font—a
symbol of identity, strength, and
stepping into manhood. Decades
later, after the loss of his father

and reflecting on his grandfather’s
impact, that same tattoo took on new
meaning. Inspired by their shared
middle name, Royal, he added a king’s
crown above his name and redesigned
the piece entirely. What was once

a youthful expression of pride has
become a lasting tribute to two of the
most important men in his life.

What inspired you to get your favorite
tattoo at that moment in your life?
I'was proud of my last name, my family,
and my heritage. It was a way for me

18 - June 2026

to celebrate becoming a man. I worked
out a lot back then and listened to a lot
of 2Pac, so I'm sure a little of it had to do
with flexing.

If your favorite tattoo were a chapter
title in your life, what would it be
called? Legacy

How does this tattoo reflect the way
you work in real estate?

My grandpa and my dad were both very
hard workers and providers. I've always
been a very determined and driven
individual, and I learned how to work
hard and push myself even when life

is tough, partly from them, and partly
through playing football.

Do you see a connection between
leaving a mark in real estate and the
mark of your tattoo?

Yes, absolutely. It all comes back to
legacy. I hope to make a positive impact
on the lives around me—as a friend, as

a Realtor, as a dad, and as a teammate. I
want to be remembered for supporting
others and making a difference that lasts.

What’s the most memorable reaction
you’ve gotten about it?

I'haven’t shown the tattoo off a lot yet
since I had it done at the end of summer,
but my family on my dad’s side truly
loves it and understands the meaning
behind it.

Has your tattoo ever sparked
conversations or connections

with clients?

The original BARLOW tattoo has
definitely changed over the years. Old
English tattoos were more common back
then, and I've had people joke, “Were you
worried you'd forget your last name?”

If you designed a tattoo for your real
estate journey, what would it be?

A roadmap highlighting the adventures
this career has given me. Little moments
and memories along the way would
represent the families I've been blessed
to help. Honestly, that might turn into
my next sleeve idea.

Do you see your tattoo as art, a
reminder, or both? Both, 100%.

What'’s one lesson from your career
that will always stay with you?

Always go the extra mile for my clients.
When I do that, 'm honoring them, but
I'm also honoring God and my family.

ome stories are written in

ink so they can never be

forgotten. For Jeana Bryant,
her tattoos are not just expressions
of art but living reminders of the
people and moments that shaped
her long before real estate entered
the picture.

On her thumbs, her parents’ initials
rest where she can see them every
day. She lost her mother at 13 and
her father at 26, losses that quietly
redefined her sense of strength.
Another piece, vivid with yellow
sunflowers and boxing gloves,
honors her childhood best friend
who fought Ewing’s Sarcoma with
relentless courage. What began as
grief became something enduring.
Over time, her tattoos have evolved
into a language of resilience, a way
to carry love forward rather than
leave it behind.

Brokerage: Valentine Properties
Years in RE: 3
No. of Tattoos: 36+

What do your tattoos represent to
you today?

They’re a mix of remembrance and
identity. Some pieces carry deep
emotional weight, while others are

EANA BRYANT

RAISED BY LESSONS SHE CARRIES

simply art. Together, they tell the story
of everything I've lived through and
everything I’ve become.

How have those experiences shaped
the way you show up for clients?
They’ve made me more
understanding. You never know what
someone is carrying. I try to lead

with empathy, patience, and honesty
because those things mattered most to
me in difficult moments.

Do your tattoos help you connect with
people in your work?

Absolutely. They’re usually the first
thing people notice. It opens the
door to real conversations. Suddenly,
it’s not just about houses. It’s about
shared experiences, and that builds
trust naturally.

What does leaving a mark in real estate
mean to you?

A tattoo becomes part of your identity,
and a home becomes part of someone’s
story. I get to be part of that chapter. It’s
not permanent in the same way, but the
impact can last just as long.

Legacy isn't just what you leave behind—it’s how
you show up for others every single day.”

“ I don’t just carry my story with me, I live it
openly and without apology.”

MORE FROM JEANA

If your favorite tattoo were a chapter
title in your life, what would it be called?
Raised by lessons I didn’t ask for.

Most memorable reaction to

your tattoos?

When someone feels inspired to
finally get theirs. That confidence
means everything.

Art or reminder?
Both. Some are deeply personal, others
are just for the love of art.

A tattoo for your career journey?
American traditional lock and key.

A lesson that stays with you?

What’s meant for me will never
require me to shrink. Showing up as
myself is enough.
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ADVENTURES ON THE HIGH SEAS

he story begins far from

open houses and policy

reviews, in a place defined
by movement and uncertainty.
Donovan Carter’s forearm tattoo
was inked overseas during
Operation Iraqi Freedom, a
permanent marker of his first
deployment aboard the USS George
H.W. Bush. He was a plankowner,
part of the original crew, stepping
into a chapter that would shape his
sense of identity and purpose.

At the time, the tattoo was about
belonging. It represented the Navy,
his role, and the weight of service.
Over the years, its meaning has
deepened. What once marked a
moment now anchors a mindset.
It reminds him not only of where
he has been, but of the values he
carries forward: honor, courage,
and commitment, principles

that now guide his work and
relationships in business.

Brokerage: Goosehead Insurance -

Torica Agency
Years in Industry: 5
No. of Tattoos: 30

What does your tattoo represent to
you today?

It’s a reminder of who I was and who
I still aim to be. The Navy taught me
20 - June 2026

discipline and accountability, and I try to
bring that into every client interaction.

How does that experience influence
your work now?

In real estate and insurance, people
rely on you during big moments. My
background helps me stay steady,
communicate clearly, and follow
through. Those values don’t change.

Do clients connect with that part of
your story?

All the time. It sparks conversations,
especially with veterans or anyone
curious about service. It breaks the ice
in a real way and builds trust.

What does it mean to leave a lasting
impression in your field?

It’s about being remembered for the
right reasons. Helping someone through
their first home or policy is a big deal.

If they walk away feeling taken care of,
that sticks.

DONOVAN CART

MORE FROM DONOVAN

If your favorite tattoo were a chapter
title in your life, what would it be
called? Adventures on the high seas.

Most memorable reaction?
My wife isn’t a fan. She reminds me now
and then, which always makes me laugh.

Art or reminder?
Definitely a reminder.

Dream tattoo for your career?
A mountain range. Highs, lows, and
appreciating the climb.

A lesson that stays with you?
Treat people with kindness,
understanding, and honesty. Always.

t first glance, Lorna

Cornett’s story in real estate

is defined by consistency,
experience, and steady growth.
Eleven years in, her work speaks for
itself. But beyond the professional
exterior is a quieter, more personal
layer, one that most clients never
see. Tucked beneath everyday
visibility are three tattoos, each
rooted in a lifelong fascination with
cats, especially the strength and
beauty of big cats.

They were never meant to be
statements for the world. Instead,
they were chosen with intention,

at a point in life when she felt
confident there would be no regrets.
What began as a passion became
something permanent, expressed
through custom artwork created by
a tattoo artist she trusted. Over time,
those pieces have remained exactly
what she intended them to be: not
declarations, but personal art,

held close and revealed only when
she chooses.

Brokerage: Weichert Realtors,
Brockwell & Associates

Years in RE: 11

No. of Tattoos: 3

What’s the story behind your favorite
tattoo? I've always loved cats, and I've
been especially fascinated by big cats.
That admiration really inspired my

LORNA CORNETT

CHOSEN WITH INTENTION

tattoos. I wouldn’t say I have a single
favorite because they all come from
that same passion. Each one reflects
something I’ve always been drawn to,
their strength, their beauty, and the way
they carry themselves. It just felt natural
to turn something I’'ve loved for so long
into artwork I could keep with me.

What inspired you to get it at that
moment in your life?

I can’t say there was one exact reason,
but it was a time when I felt sure of
myself. My husband and I had gotten
motorcycles, and we met a tattoo
artist who created custom designs,
which made the experience feel more
meaningful. I think it was a combination
of things, but mostly it came down to
knowing I was at a point in life where
I'wouldn’t regret it. I was choosing
something I truly loved.

If your tattoos were the title of a life
chapter, what would it be called?

I’'ve honestly never thought about
giving that chapter a name. For me,

it wasn’t about defining a period of

my life, it was more about expressing
something that has always been part of
who I am. It feels less like a chapter and
more like a constant.

“ Where I've been reminds me how
I show up for people today.”

“ Some things are meant to be seen by everyone,
and some are meant just for you.”

MORE FROM LORNA

Do you see a connection between
leaving a mark in real estate and

your tattoos?

No, I see them as completely separate. My
work speaks for itself in a different way.

Most memorable reaction?

Most people don’t even know I have
tattoos, so when they do find out, they’re
surprised. My mom was especially
impressed by how detailed and realistic
they are.

Have they sparked client connections?
Occasionally, but it’s not something that
comes up often.

If you designed a tattoo for your real
estate journey?

It would be a road leading to

dreams coming true, something simple
but meaningful.

Are your tattoos art, a reminder, or
both? For me, they are art.
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K. COL

FAMILY INKED IN TIME

n Cole Dickinson’s

neck rests a portrait

that transcends mere
artistry—a depiction of his
grandparents on their wedding day
in 1957. It’s a reminder of roots,
love, and the lineage that shaped
him. For Cole, who is literally
covered in tattoos, this one holds a
special place. It marks both respect
and rebellion: a way to claim a bold
spot on his body while honoring the
family his mother adored.

The tattoo serves as a compass. It
recalls the lessons of his grandfather,
a lifelong salesman for RCA, whose
diligence and determination
continue to inspire Cole’s work in
real estate. Every time he glances

at it, he remembers where he

came from, why he works, and the
importance of leaving a meaningful
mark. Beyond personal symbolism,
it sparks conversation, opens doors,
and connects him to others who
value memory, story, and artistry
etched permanently in ink.

Brokerage: The Yeatman Group of
Long and Foster

Years in RE: 5

No. of Tattoos: 100+

What’s the story behind your favorite
tattoo? My favorite tattoo is also

my best tattoo; it is a portrait of my
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grandma and grandpa on their wedding
day in 1957 in SE, CA. It’s both personal
and visible. My grandparents shaped so
much of who I am, and having them on
my neck keeps their memory close while
letting me display it boldly.

How does it influence your work in real
estate? It reminds me of the foundation
my family built and my grandfather’s
example as a salesman. I strive to bring
that same integrity and dedication to
my clients.

Has it helped connect with clients?
Absolutely. Clients often notice it

and start a conversation—sometimes
about tattoos, sometimes about family.
It’s a natural icebreaker and builds
trust immediately.

Do tattoos relate to leaving a

mark professionally?

Yes. Just as a tattoo is permanent, the
experience I create for clients should

- DICKINSO

be memorable and meaningful. Every
interaction is part of their story.

MORE FROM COLE
Life chapter title for your favorite
tattoo? Family.

Most memorable reaction?
My grandma kisses it when she sees
me, saying she’s kissing herself.

Art or reminder?
Both. Some tattoos commemorate a
time; others are pure art.

Lesson from your career?

Every transaction is monumental to
a client, even if it feels routine to me.
Slow down, cherish it, and help them
celebrate it.

\

PLATA

. SEBASTIAN DUQUE

LEARNING TO LIVE BEFORE IT’'S TOO LATE

he words came to Sebastian

Dugque Plata quickly, almost

instinctively, in the middle
of a three-day stretch of tattoo
work in Colombia. What began as a
decision to complete the flow of his
sleeve became something far more
permanent in meaning. Momento
vivere. Memento mori. Remember
to live. Remember that you will die.

At the time, Sebastian was
searching. Life felt uncertain, his
direction unclear. A conversation
with his father shifted something
internal, reframing not just how
he saw the future, but how he
approached each day. The tattoo
became a line in the sand, a
reminder to step out of avoidance
and into presence.

Over time, its meaning has only
deepened. What once marked a
turning point now anchors his daily
mindset, urging him to slow down,
stay intentional, and recognize that
time, for all of us, is finite.

Brokerage: Hometown Realty
Years in RE: 1 year

No. of Tattoos: Two sleeves,
left upper back, and right pec
chest tattoos

What’s the story behind your favorite

tattoo? I got both sleeves done in
Colombia in three days. I needed

something to connect the design, and
those phrases came to mind instantly.
They remind me that life is short, so I
need to live fully.

What inspired you to get it at that
moment in your life?

I'was going through a lot mentally and
felt lost. A conversation with my dad
helped me shift my mindset to living
each day with purpose.

If it were the title of a life chapter, what
would it be called?

The Awakening: Learning to Live Before
It’s Too Late.

How does this tattoo reflect the way
you work in real estate?

It reminds me that time matters for
everyone. I focus on being present,
listening well, and helping clients make
intentional decisions.

MORE FROM SEBASTIAN

Do you see a connection between
leaving a mark in real estate and the
mark of your tattoo?

Yes. My tattoo is a personal reminder,
but in real estate, I want to leave an

“ Every mark tells a story, and some of the most
important ones remind you where you come from.”

“ Life is short, so every moment and every
interaction deserves intention.”

impact through trust and how I make
people feel.

What'’s the most memorable reaction
you’ve gotten about it?

People usually compliment the detail
and artistry of my tattoos.

Has your tattoo ever helped spark

a conversation or connection with a
client? Yes. It often leads to

deeper conversations and helps build
trust quickly.

If you designed a tattoo for your real
estate journey, what would it be?

A compass. It represents guiding people
through important decisions.

Do you see your tattoo more as art, a
reminder, or both?

Both. The art draws attention, but the
meaning keeps me grounded.
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AUSTIN HIGHFILL

YOUR STORY ISN'T FINISHED

n the inner wrist, a small

script quietly commands

attention: James 1:12. Austin
Highfill placed it there intentionally,
knowing each glance would be a
reminder of perseverance. But this
isn’t just a verse—it’s a semicolon
in green, a symbol that his story
continues, even after upheaval. The
tattoo became a quiet companion
through a major team breakup,
brokerage transitions, and the
painstaking process of rebuilding
a business. Every day, it reinforces
resilience, reminding him that growth
often follows struggle.

He got it during a pivotal life shift:
leaving college swim coaching to
embrace real estate full-time. At the
time, he was stepping into uncertainty,
moving away from stability, and
redefining his identity. The scripture
resonated deeply: blessed is the one
who perseveres under trial, for a
crown awaits those who remain
steadfast. That message wasn’t just
inspiration—it became a daily practice,
a grounding force for faith, trust, and
patience in both life and work.

Over time, the tattoo evolved into more
than a personal reminder. It’s a bridge,
connecting him to clients, colleagues,
and even strangers, opening
conversations about resilience, faith,
and shared human experience. For
Austin, the mark on his wrist mirrors
the mark he hopes to leave in real
estate: one of empathy, integrity, and
guidance through challenges.
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Brokerage: Eden Properties with KW
Metro Center

Years in RE: 13

No. of Tattoos: 5

How does your tattoo reflect your
approach to real estate?

Real estate isn’t easy. Every transaction
carries uncertainty, negotiations,
inspections, client hesitations. This
tattoo reminds me that every challenge
is part of the process, not a setback.

It keeps me grounded, patient, and
consistent. The long game, not instant
results, shapes meaningful growth.

Do you see a connection between
leaving a mark in real estate and your
tattoo? Absolutely. Both are about
impact. My story—wins and setbacks
alike—helps me connect with clients and
colleagues on a deeper level. It informs
how I guide others, fostering empathy
and clarity through shared experience.

Has your tattoo ever sparked a
conversation with a client?

All the time. Once, a seller noticed the
scripture on my wrist and revealed

he had the same symbol, tied to his
son’s mental health journey. That
connection won the listing and forged
a lasting friendship.

If it were the title of a life chapter, what
would it be called?
Your Story Isn’t Finished.

If you could design a tattoo for your
real estate journey, what would it be?
I'd design a larger piece, a sleeve or back
tattoo, representing a journey. It would
reflect relationships, growth, setbacks,
and transformation, illustrating how
every challenge shapes a stronger, more
aligned path forward.

MORE FROM AUSTIN

What inspired you to get this tattoo
when you did?

Leaving coaching for real estate was
daunting. I needed a daily reminder to
trust the process.

Do you see it more as art or

a reminder?

Both. It’s meaningful and visually
unique, marking reflection and
momentum.

What’s your most memorable reaction?
Clients often share personal stories
when they notice it. It sparks real
conversation beyond real estate.

One career lesson that stays with you?
Before blaming others, ask: What is this
experience teaching me? That reflection
drives growth.

ou notice it gradually.

Not one tattoo, not even a

handful, but the full picture.
For Jonathan Hock, it’s not about
any single piece standing out.
It’s the collective. More than fifty
tattoos come together as a living
gallery, each one carrying its own
story, artist, and moment in time.
To him, choosing a favorite would
miss the point entirely. The i/p]rge is
in the whole.

What started at eighteen became
something more intentional over
time, especially after 2020, when his
pace and purpose around tattooing
shifted. He leaned into it as a
collector, drawn to the artistry and
the process of building something
piece by piece. If there is a theme
that ties it all together, it’s not
expression alone; it’s commitment.
The patience to keep showing up,
to keep adding, and to trust what’s
being built over time.

Brokerage: Napier Realtors, ERA
Years in RE: 3
No. of Tattoos: Over 50

What’s the story behind your favorite
tattoo? I honestly can’t pick a favorite.
It would be like choosing a favorite
child. Every tattoo I have means
something to me in its own way. Some
represent my kids and my wife, others
are tied to different artists or moments
in time. More than anything, I have a

JONATHAN HOCK

BUILT OVER TIME, MARK BY MARK

deep appreciation for the art, history,
and culture of tattooing. When I look at
my tattoos, I don’t just see images, I see
a collection of incredible artwork from
talented people.

What inspired you to get them at
different moments in your life?

I've been getting tattooed since I was
eighteen, but I really got more serious
about it around 2020 after Covid.
That’s when I started building more
intentionally. 'm a collector at heart,
and I loved the idea of collecting
artwork from different artists. Some
pieces are personal, like the ones for my
family, but a lot of it comes from that
appreciation for the craft itself.

If your tattoos were the title of a life
chapter, what would it be called?

It would be called “Building.” Not
because of any one tattoo, but because
of the process as a whole. I enjoy
adding to the collection over time. It’s
not about rushing to finish something,
it’s about continuing to build on it piece
by piece, and that’s something I really
connect with.

How do your tattoos reflect the way
you work in real estate?

They reflect my commitment. When
I start a large tattoo, 'm in it until it’s

‘ “ Every challenge is part of the process—not a setback,
but a lesson that shapes the journey ahead.”

“ [ don’t quit what I start, whether it’s a tattoo
or a deal, I see it through to the end”

done. I show up, sit through it, and
finish the project. Real estate is the same
way for me. When I take on a client or a
deal, I don’t quit halfway through.

MORE FROM JONATHAN

Do you see a connection between your
tattoos and your legacy in real estate?
Absolutely. I want to build something
meaningful in both. The tattoos are a
collection I'll carry forever, and I want
my work in real estate to leave a lasting
impression too.

Memorable client reactions?

Most of the time it’s a surprise. People
talk to me first, then meet me and
realize how many tattoos I have. It
usually becomes a conversation starter.

Have they helped you connect with
clients? Definitely. They make me more
approachable. Some clients relate to that
and feel more comfortable right away.

If you designed a tattoo for your
career? A burning house with someone
putting it out. That’s a big part of what we
do, solving problems behind the scenes.

Are your tattoos art, a reminder, or
both? They’re art to me. I respect the
artists and the culture, and I'm proud to
carry their work.
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SAMI

REMEMBERING OF WHERE | COME FROM

t eighteen, Sami Johannes

chose a single word to carry

her into adulthood. “Faith,”
inked across her left chest, was not
about having everything figured
out. It was about stepping forward
anyway, trusting that direction would
come with movement. At the time, it
symbolized independence, her first
real decision made on her own, even
with the steady support of her family
behind her.

Her second tattoo tells a more layered
story. A blended flag honoring her
Jamaican and U.S. Virgin Islands
heritage, it reflects where she comes
from and the sacrifices that shaped
her path.

What’s the story behind your

favorite tattoo?

I only have two, so they’re both my
favorites. My first is “Faith” on my left
chest, which I got on my 18th birthday.
It really marked that transition into
adulthood for me. It felt like my first big
decision, something I chose for myself.
My second tattoo is a flag that represents
my heritage. My mom is from Jamaica
and my dad is from the U.S. Virgin
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Islands, so I combined both. That one is a
constant reminder of where I come from.

What inspired you to get it at that
moment in your life?

The first one was all about independence.
Turning eighteen felt like stepping into

a new level of responsibility, and getting
that tattoo was my way of owning that
moment. It may seem small, but it carried
weight for me. The second came from
reflection. It was about recognizing my
roots and making sure I always carry that
with me, no matter where life takes me.

If your tattoos were the titles of life
chapters, what would they be called?
My first tattoo would be “On My Own.”
Even though I've always had support,
that was the first time I made a major
decision for myself. My second would be
“Sankofa,” which is about remembering
where you come from. It’s about
honoring the past while continuing to
grow, and that’s something I try to live by.

How do your tattoos reflect the way
you work in real estate?

They show up in my work every day.
Faith is a big part of this business

because you don’t get paid until a deal
closes, so you have to believe in what
you're building. My heritage tattoo
reminds me of my parents’ sacrifices
and how hard they worked to create
opportunities for me. That drives me to
build something meaningful, not just for
myself, but for my child and my family.

Do you see a connection between
leaving a mark in real estate and your
tattoos? Yes, both are about identity. I
want my work to leave a meaningful

impact, not just numbers, but real stories.

Has your tattoo sparked client
conversations? Not often, since they’re
usually not visible, but when they are, it
can open the door.

Most memorable reaction?

People sometimes don’t recognize my
back tattoo right away since it blends
two flags.

If you designed a tattoo for your real
estate journey?

A winding road or roller coaster with
light at the end, something that reflects
growth and hope.

Are your tattoos art, a reminder, or
both? Both. They express who I am and
help bring me back to center when I
need it.

ong before it became a

lasting symbol, Tracey

McLean’s tattoo was a
declaration. In 2007, she chose to
mark what she already knew in
her heart, that the man beside her
would become her husband. A year
later, that belief became reality.
What began as a bold expression
of love has since unfolded into
something much larger—a shared
life, an eighteen-year marriage,
and even a creative partnership
that now includes a trilogy and a
soundtrack released together.

But the meaning didn’t stop at
romance. Over time, the tattoo has
come to represent something deeper,
rooted in faith, commitment, and
growth. It reflects a chapter she
describes as submission, direction,
and understanding. It is not just
about love found, but love sustained,
nurtured, and lived out daily, both in
her personal life and in the way she
moves through the world.

Brokerage: United Real Estate
Richmond

Years in RE: 19

No. of Tattoos: 7

What’s the story behind your

favorite tattoo?

My favorite tattoo was really a
statement of truth at the time. I got it in
2007, knowing that my now husband

TRACEY MCLEAN

THE ART OF LOVE

was going to be

my husband. We

got married in

2008, so it truly

felt like fate. That
tattoo represents

the beginning of
something that

has grown into

an eighteen-year
marriage. Since then,
we’ve built a life
together and even
created together, writing a trilogy and
releasing a soundtrack under the Hause
of Zoe. It all ties back to that moment of
certainty and love.

What inspired you to get it at that
moment in your life?

I'was completely in love, and I believed
with everything in me that God had
chosen my husband for me. It wasn’t

a decision I questioned. It felt clear

and guided. The tattoo was my way of
expressing that belief and holding onto
it in a permanent way.

If your tattoos were the title of a life
chapter, what would it be called?
That chapter would be called
submission, growth, direction, and

Faith guides my path, but my roots
remind me why I keep going.”

“ Love, faith, and kindness are the
marks I carry into everything I do.

)

understanding. It
wasn’t just about falling
in love; it was about
learning, evolving,

and becoming better
together. Those words
really capture what that
time in my life meant
and how it shaped who
I am today.

How do your tattoos

reflect the way you
work in real estate?
They show up in how I treat people. I
lead with love, kindness, and positivity
in every interaction. Everything I've
learned on my journey, especially
from that time in my life, carries into
my work. I want people to feel seen,
supported, and cared for, not just as
clients, but as individuals.

MORE FROM TRACEY

Do you see a connection between
leaving a mark in real estate and your
tattoos? Yes, absolutely. It’s about being
remembered, not just for what you do,
but for how you make people feel.

Most memorable reaction?

The Bible verse under my tattoo gets a
lot of attention. Someone once joked that
it meant my husband wasn’t a mama’s
boy, and that stuck with me.

Have they sparked client connections?
More recently, yes. Especially when I
share our book and story, it opens up
deeper conversations.

If you designed a tattoo for your real
estate journey?

It would be me holding the world in
one hand and a Bible in the other,
representing faith and purpose.

Are your tattoos art, a reminder,
or both? They are art, but specifically
the art of love.
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SHAWN SELLARS

A MARK OF BECOMING

he moment wasn’t subtle.

It came with a proposal on

Sugarloaf Mountain, a yes
that changed everything, and a quiet
understanding that life had just
shifted direction. The very next day,
in Brazil, Shawn Sellars sat down
for a tattoo that would hold all of it.
A snake wrapped around his wrist,
detailed and deliberate, marking not
just where he was, but who he had
decided to become.

It wasn’t about the design alone. It
was about timing, intention, and a
promise. What began as a symbol

of a fresh start has since become
something more grounded. A daily
reminder of commitment, growth,
and the decision to step fully into a
new chapter. Not just for himself, but
for the life he is building alongside
the woman he calls his rock.

Company: SS Electrical
Solutions LLC

Years in the Industry: 6
No. of Tattoos: 12

What’s the story behind your favorite
tattoo? I got it in Brazil about two years
ago, right between Christmas and New
Year’s, right after I proposed to my
fiancée on Sugarloaf Mountain. The next
28 - June 2026

day, I had a snake tattooed around my
wrist by one of the best artists in the
world. For me, it represents a fresh start,
a new chapter, everything aligning at
once. Every time I look at it, it takes me
right back to that moment. It reminds
me of her, my best friend, the person
who’s been there through everything.
That tattoo carries all of that with it.

What inspired you to get it at that
moment in your life?

She inspired it, but it was also bigger than
that. It was a moment where I knew I had
to level up. When I asked her to marry
me, that came with a responsibility to be
better, do better, and keep growing. That
tattoo marks that shift. It’s a decision to
leave the past behind and step into the
man she deserves. Every time I see it, it
keeps me accountable to that.

If your tattoos were the title of a life
chapter, what would it be called?
“Rebuilt With Purpose — Turning Pain,
Growth, and Rebirth Into a Life That
Became Art.”

How does this tattoo reflect the way
you work in this industry?

It reflects how I approach everything.
We built our business from nothing,
starting at a kitchen table with no
roadmap, just work ethic and execution.
Over time, we grew it step by step into
what it is today. That same mindset
applies in real estate. It’s about
consistency, discipline, and doing
exactly what you say you’re going to do.
No shortcuts. Just building something
real and letting it compound over time.

MORE FROM SHAWN
Do you see a connection between your
tattoo and your legacy?
Yeah, both are about building something
that lasts, personally and professionally.

Most memorable reaction?

People always notice the detail and color
first, then they’re blown away when
they hear where it was done.

Has it helped connect with clients?
Absolutely. It opens the door to real
conversations, and that builds trust fast.

Art, reminder, or both?
Both, but the meaning is what keeps me
locked in every day.

ome tattoos mark a moment.

Others tell a story. For Erik

Shipp, his favorite does both
and then some. When his daughter
turned 18, she didn’t ask for a gift.
She asked for a memory they could
carry forever. Together, they chose a
tattoo inspired by Adventure Time,
anod to the show that filled their
home with laughter, imagination,
and connection for years. It’s more
than ink; it’s a timestamp of a
relationship, a permanent reminder
of shared moments that shaped who
they are to each other. A father-
daughter bond, etched in a way
words never quite could be.

Erik’s tattoos have grown with

him, each one a chapter, each one
earned. From his early days as

a stay-at-home dad to building a
more than a decade-long career

in real estate, his ink tells a story

of evolution, grit, and purpose.

One standout piece, a sacred heart
wrapped in fire, captures the duality
he lives by: passion and precision,
edge and integrity. Another favorite:
the word Professional tattooed on
the back of his calf years ago to keep
in mind where he was heading and
how to get there. Because for Erik,
it’s never just about the surface.
Whether it’s the art on his skin or
the way he shows up for his clients,
it’s all rooted in the same goal—
leave a mark that matters.

ERIK SHIPP

TOGETHER IN THE WRECKAGE OF THE WORLD

Brokerage: Long & Foster - The
Scott Team

Years in RE: 11

No. of Tattoos: Too many to count

What inspired your favorite tattoo?

My daughter asked me to get one with
her for her 18th birthday. It’s based on
Adventure Time and our shared love for
the show. It’s about connection, memory,
and our father-daughter bond.

How does that reflect your work in real
estate? The family piece is personal,
but my sacred heart tattoo reflects my
professional ethos. I approach every
client with care, attention, and respect.
It reminds me to be both passionate
and thorough.

Have tattoos helped you connect with
clients? Definitely. Several clients
have tattoos themselves, and it creates
an immediate sense of camaraderie.

It makes conversations natural and
relaxed, which I find important in

this business.

“ It's not about where I started, it’s
about who I chose to become.”

“ Every mark tells a story, and the ones you
leave matter as much as the ones you carry.”

Do tattoos mirror the real estate
experience? Yes. Both are memorable,
meaningful experiences. Just like a
tattoo, buying or selling a home is
personal, often emotional, and ideally
guided by a professional.

MORE FROM ERIK

Life chapter title for the tattoo?

“It is just you and me in the wreckage of
the world.” - Adventure Time

Most memorable reaction?

My grandfather asked if I regretted
getting tattooed. I told him it’s better to
regret something you have done than
something you have not done.

Art or reminder?
Both. My tattoos are artistic, but they
also anchor moments and memories.

Dream tattoo for your real

estate journey?

A balance scale representing how
helping others fuels your own growth,
that with success comes failure, and that
how you balance it all is critical for long-
term success..

Lesson from your career?

No two clients, or tattoos, are the
same. Every experience is unique and
meaningful.
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TAMARA TOTMAN

BECOMING WHO | ALWAYS HOPED |1 COULD BE

ong before contracts and

closing dates, Tamara Totman

found her footing on a yoga
mat. In a season marked by change,
she created a version of Ganesha,
the elephant-headed figure known
for removing obstacles, as the logo
for her studio. Years later, that same
symbol lives on her forearm, a
quiet but constant reminder of the
moment she chose growth over fear.

At the time, the tattoo marked a
leap into the unknown, opening
a business, trusting her instincts,
and learning to breathe through
uncertainty. What it represents
now feels even more layered. It
is less about a single chapter and
more about a way of being. In an
industry that often feels fast and
transactional, her tattoo calls her
back to patience, presence, and
the steady belief that obstacles are
not meant to stop us, but to guide
us forward.

Brokerage: The Hogan Group
Years in RE: 4
No. of Tattoos: A few

What does your Ganesha tattoo
represent to you today?

It represents growth and trust. It
reminds me of a time when I stepped
into something new and learned how
30 - June 2026

to stay grounded even when everything
felt uncertain.

How does that mindset show up in your
work with clients?

Real estate can feel overwhelming,

so I try to be a calm presence. I help
people move through the process
rather than fight against it. That shift
makes all the difference.

Has your tattoo helped you connect
with clients?

All the time. People are curious

about it, and it opens the door to real
conversations. It gives them a glimpse
into who I am beyond the transaction.

What does it mean to leave a lasting
mark on your business?

It’s about how people feel when they
work with you. I want clients to feel
supported, understood, and at ease.
That’s the kind of impact that stays
with them.

MORE FROM TAMARA

If your favorite tattoo were a chapter
title in your life, what would it be
called? Becoming Who I Always Hoped
I Could Be.

Most memorable reaction?

Someone once questioned why I'd tattoo
a business logo. It reminded me that
meaning is personal.

Art or reminder?
Both. It’s beautiful, but it also keeps
me grounded.

A tattoo for your real estate journey?
An evolving design with pathways

or doorways. Something that reflects
movement and new beginnings.

A lesson that stays with you?
It’s never too late to start over and build
something meaningful.

cott Wynn doesn’t point to just

one tattoo when asked about

meaning. He points to all of
them. Thirteen pieces, each one
tied to something earned, lessons
learned, loss endured, and the
growth that followed. To most, they
read as artwork, but to him, they
are markers. Intentional reminders
of where he has been and the
standards he carries forward.

His collection holds both weight and
purpose. Tributes to his late father
and son, Kaden, sit alongside those
of his children, Tyson and Kailani,
along with symbols of his roots

in Dinwiddie County and the 804.
Others reflect the harder chapters,
the kind that shape you, whether
you are ready for them or not. If
there is a single thread connecting
them, it is this: every mark tells a
story of resilience, and every story
points to who he chose to become.

What’s the story behind your favorite
tattoo? It’s hard to pick a favorite
because they all matter to me. Each
tattoo represents a different chapter

of my life, the lessons I’ve learned, and
the reminders of my recovery journey.
I have pieces for my father and my son,

SCOTT

> -

LEARNED THE HARD WAY, LIVING THE RIGHT WAY

Kaden, who have both passed, and
those carry a lot of weight. Some
represent challenges I've faced and
have grown through, while others
reflect where I'm from, Dinwiddie
and the 804. To most people, they’re
just artwork, but for me, they’re
reminders of everything that’s
shaped me.

What inspired you to get them at
those points in your life?

The significance isn’t the moment

I got them, but the journey it took

to get there. Each one represents a key
lesson or a defining decision about
my identity. They are intentional
reminders of my progress and
commitment to personal growth,
fatherhood, and my career.

If your tattoos were the title of a life
chapter, what would it be called?

It would be “Learned the Hard Way...
Live the Right Way.” That sums it up.

How do your tattoos reflect the way
you work in real estate?

They completely reflect my approach
to real estate. I'm intentional in how
I work, and I hold myself to high
standards. No shortcuts, no half
efforts. I've learned that doing things
the right way matters, and that carries
into how I show up for my clients
every day. My father always said,
“Don’t do things half-assed!”

“ Growth begins the moment you stop
resisting the path in front of you.”

The hard lessons shaped me.
The standard keeps me!”

Q .‘.:'.gtu

Do you see a connection between your
tattoos and your legacy in real estate?
Yes. Tattoos leave a mark, and so does
how you treat people and show up for
them. I want to be remembered for
doing things the right way.

Have they helped you connect with
clients? They rarely come up because
they’re typically covered. However,
when they do, they help create a
real connection, opening the door to
honest conversations.

If you designed a tattoo for your real
estate journey?

I already have. My Scott Wynn Real
Estate icon logo, “HIGH RD” as a nod
to my “why”, and the Dinwiddie Old
English “D” and 804 all tell that story.

Art, reminder, or both?

Both, but more about what they represent
and the standards they hold me to.
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MORE

TRUSTED TRADES

Recommended Trade Services for the Richmond Real Estate Market

A Mr.

‘:-
HOUSEKEEPERS SPRUCELY PLUMBING +

DRAIN CLEANING

Z>HAPPY

L s

HOME FLIFESTYLE
SOLUTIONS

CLEANING SERVICE HOME & OFFICE ORGANIZING PLUMBING/DRAIN CLEANING WINDOW CLEANING
HAPPY HOUSEKEEPERS LIVING SPRUCELY MR. E’'S PLUMBING SEE THROUGH WINDOW
(804) 938-3368 (804) 350-6636 AND DRAIN CLEANING CLEANING
HappyHouseRVA.com LivingSprucely.com (804) 305-3215 (804) 464-7270
e.baneplumbing@gmail.com SeeThroughWindowCleaning.net

Do you know a business that deserves a spot on this page?

Contact the Kristin Brindley team at Info@RichmondRealProducers.com

THE PERFECT

PLAT

CREATING CAPTIVATING
VISUAL STORIES FOR REAL
ESTATE LISTINGS

PRESTON DAY Owner
Schedule your photoshoot today!

ThePerfectPlat.com
ThePerfectPlat@gmail.com
(804) 845-1366
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Print Me More!

Were you, the team or your
business featured in an
issue of Real Producers?
Want a copy of your article
or full magazines that you
were featured in?

Reprints!

What the heck is a reprint? A reprint
is a four- or eight-page, magazine-
quality-grade paper with your full
article and photos and you on the
cover of the publication.

Why do | need those?
These reprints are a professional
marketing tool that can help brand you,
your team and/or your business.
* Use on listing appointments
* Send out to friends and family
* Send to clients with your
holiday Greetings
* Brokers, use as recruiting tools for
capturing new talent
* Use when farming your
favorite neighborhood

What if | changed companies or need
something corrected in my article?

No worries! We can make any changes
needed. We send you a proof, you
approve, and then they are sent to you
via FedEx.

Who can buy these?

The REALTOR® who was featured, the
broker, our partner or family. Anyone
who wants to promote you!

How do | order?
Email us at info@
richmondrealproducers.com.
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..n Let us help you sell your listings faster % P\ g TOP 200 STANDINGS _

Individual Closed Data as reported by MLS from Jan. 1to Apr. 30, 2026

BUYETS make df.'.ClSlGnS fast -‘.‘ ’,"r Rank Name Office l:.ift L;siil\.lolusme So!d SBeII\.Iqu;ne ".I"ot.al Total $
And outdated flooring is one of the quickest rte e O Bwwen oo
ways to lose their interest.

Wormn carpet. Dated styles. Visible damage.
These are the details that make buyers hesitate
or walk away.

- In today’s competitive market, homes that feel
clean, updated, and move-in ready get more
attention and stronger offers.

New flooring is one of the simplest ways to
increase home value and improve buyer
perception instantly.

From modern hardwood looks to fresh, neutral
carpet, we help your listings show better and sell
faster.

WE H EL P S EL LE RS MAXIM IZE ‘ ? z& I l | E Disclaimer: Information based on MLS closed data as of May 5, 2026, for residential sales from January 1, 2026, to April 28, 2026, , in Greater Richmond,
Virginia, by agents licensed in our service area, which includes Hanover, New Kent, Henrico, Charles City, Chesterfield, Powhatan, Goochland, King William
Counties. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible for submitting this data. Some

AND SELL FAS I ER teams may report each agent individually.

"\ DIFFERENT APPROACH TO REAL ESTATE CLOSINGS

Title & Settlement Services in Central Virginia
with CUSTOMER SERVICE being the #1 priority!

CALL US TO SCHEDULE
YOUR FREE IN-HOME
CONSULTATION TODAY

L9 (804) 409 - 2200

"Atlantic Coast is one of the most well-put-together and
professional title companies that I've ever worked with,
and I've been in the real estate industry for over 17
years. They are always on top of things and their level
of customer service is amazing!"
- April Lane, Google Review

&‘ ATLANTIC COAST
i SETTLEMENT SERVICES INC
':::“

FLOOR COVERINGS Call today to give your client's a FIVE-STAR homebuying experience!

(804) 541-6677 - ACSettlement.com * 2405 Dovercourt Drive, Midlothian, VA 23113

EV T Miigmairhy
RLINMNER-LIP FLOORING STORE
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TOP 200 STANDINGS

Individual Closed Data as reported by MLS from Jan. 1to Apr. 30, 2026

Total $ Rank Name Office List List Volume Sold Sell Volume Total Total $§
Units (Selling $) Units  (Buying $) Units

Rank Name Office List List Volume Sold Sell Volume Total
Units  (Selling $) Units  (Buying $) Units

Disclaimer: Information based on MLS closed data as of May 5, 2026, for residential sales from January 1, 2026, to April 28, 2026, , in Greater
Richmond, Virginia, by agents licensed in our service area, which includes Hanover, New Kent, Henrico, Charles City, Chesterfield, Powhatan,
Goochland, King William Counties. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible
for submitting this data. Some teams may report each agent individually.

STANDARD _ PREMIUM " LUXURY

i
$1,350 ,551,50\0/“' . $2,000 ll( ‘

@ Usually Smaller Properties @ Mid-size to Larger Properties @ Caters to properties over $500,000
@ Minimal Art & Accessories @ Additional Art & Accessories @ Higher-end Art & Accessories

@ Key Furniture Pieces 3 Rooms & Upgraded Furniture @ Higher-end Furniture . ‘ r
=10

@ Clients on a Budget @ Clients Seeking the "wow" Factor | @ Clients seeking the o)
luxury experience!

N\

ft (W - R

J ! AMANDA HARDESTY 2R . .
" PRINCIPAL BROKER/OWNER * (804) 651-2157 Summer Staging Specia

M

LM
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TOP 200 STANDINGS

Individual Closed Data as reported by MLS from Jan. 1to Apr. 30, 2026

Office List List Volume Sold Sell Volume Total Total$

Rank Name Office List List Volume Sold Sell Volume Total Total$ Rank Name
Units  (Selling $) Units  (Buying $) Units

Units  (Selling $) Units  (Buying $) Units

Disclaimer: Information based on MLS closed data as of May 5, 2026, for residential sales from January 1, 2026, to April 28, 2026, , in Greater Richmond,
Virginia, by agents licensed in our service area, which includes Hanover, New Kent, Henrico, Charles City, Chesterfield, Powhatan, Goochland, King William
Counties. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible for submitting this data. Some

teams may report each agent individually.

C%EANII\iIG SERVICESE ¢

CavalierMoving.com
(804) 404-8048
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TOP 200 STANDINGS

Individual Closed Data as reported by MLS from Jan. 1to Apr. 30, 2026

Office List List Volume Sold Sell Volume Total Total$

Rank Name Office List List Volume Sold Sell Volume Total Total$ Rank Name
Units  (Selling $) Units  (Buying $) Units

Units  (Selling $) Units  (Buying $) Units

Disclaimer: Information based on MLS closed data as of May 5, 2026, for residential sales from January 1, 2026, to April 28, 2026, , in Greater Richmond,
Virginia, by agents licensed in our service area, which includes Hanover, New Kent, Henrico, Charles City, Chesterfield, Powhatan, Goochland, King William
Counties. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible for submitting this data. Some

teams may report each agent individually.

Spring flowers are in bloom.
Moving season is too.

Lisa Rhead

Vice President,

Maith Carolinn

Business Development oy ; T .
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TOP 200 STANDINGS

Individual Closed Data as reported by MLS from Jan. 1to Apr. 30, 2026

Rank Name Office List List Volume Sold Sell Volume Total Total$
Units  (Selling $) Units  (Buying $) Units

Disclaimer: Information based on MLS closed data as of May 5, 2026, for residential sales from January 1, 2026, to April 28, 2026, , in Greater Richmond,
Virginia, by agents licensed in our service area, which includes Hanover, New Kent, Henrico, Charles City, Chesterfield, Powhatan, Goochland, King William
Counties. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible for submitting this data. Some teams
may report each agent individually.
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Unpacking & Organizing
forelevated moves

g BET

FLO

INCORPORATED

Your Richmond Flooring Experts
Since 1984
TRANSFORM YOUR HOME FROM THE FLOOR UP
Better Floors has served Richmand for over AD years with
quality hardwotd, carpet, tile, and luxury vinyl Visit our Noith
Chesterfield showeoom for expert guidance and professianal
installation from a trusted, family-owned team

Call Now to Revitalize Your Floors
(804) 378-1405

Or Visit our Showroom
2601 BUFORD RD.

MORTH CHESTERFIELD, VA 23235

T KINSON

INSURANCE AGENCY

It’s

insurance,

not rocket
science.

We’re here to
make your
insurance simple.

-F.

Need a quote?
Visit our website
or give us a call.

Trey Karnes ¢ Sales Agent

Trey@atkinsonins.com
804-442-7739 §
AtkinsoninsuranceAgency.com g

Offices in Richmond, Northern VA & Williamsburg
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Close more deals and sell faster with
Junk Removal The Green Way*

UNKLUGGeTS

Uk Remoya The Green WY

Eco-Friendly Junk Removal for Real Estate Professionals

We're on a mission to donate, recycle, and rehome
as much as possible to keep items out of landfills!

= Eco-Friendly Junk Removal for Homes and Businesses
« We Declutter and Cleanout to Prepare Homes for Sale
« Same-Day and Next Day Appointments are Available

= Exceptional 5-Star Service and On-Time Arrival

Call 804-581-6515 or scan the QR cod
to schedule a FREE, no-obligation estimate!

= 2025 Junkluggers Franchising SPE LLC. All nghts reserved, Each location independenthy owned & operated

ing for Upholstery,

an | carpets
N Ch-\\d_sofe and pet-safe

PHOTOGRAPHY FOR
Builders, Designers,
Architects, and Realtors

«HNEBERNESE

.
A LT T T

F

h - ™ e =
"I can't say enough about CitruSolution!!
My carpets look brand new!!
Thank you all sooo much!!"

© philip@rivercity. media
@ (804) 913-2365
© RiverCity.Media

Philip Andrews O = E
L

0
©) [,

Scan to book!
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- Cindy F., Google Review

Call for your FREE estimate!
804-415-4161 « CitruSolution2.com

lﬂlfi'!i T --‘!"!Fi-ﬁ-! ]
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designed 2 sell

HOME

STAGING

"Designed 2 Sell is simply the best home stager in Richmond!
They have staged hundreds of houses for my company over
the past ten years, and they are always professional and
on-trend. Their work elicits a response in buyers that leads
to faster sales and for more money. I recommend Tammy
and her team in the most emphatic way I know possible,
with more business!"

Tammy Wilkerson

Frank Cava, Cava Companies owner & President

(804) 640-4828 | designed2sellrva@gmail.com
www.designed2sellrva.com | @) @designed2selirva (0) @designed2sellrva



A PRODUCT OF

THE N2 COMPANY

9151 Currency St.
Irving, TX 75063

Heat up your
summer sales.

Our mortgage solutions help your clients stay
ahead of the competition with fast, reliable
closings and a smooth, stress-free experience
from start to finish.

Partner with a lender who keeps your deals
moving and your clients confident.

FIRST
H | seriTAGE

MORTGAGGE

D) JOE DUNN LENDING
T it ab n 1 .

305, Rickmond,
ubject to cnedit &
formation purposes onhy. | Date Prepaned: O
www thmtgcomyjoe-dunn/disclaimer )




