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WHERE Luxury SErRvVICE MEETS FLAWLESS CLOSINGS

Every buyer and seller deserves
2 {7 | confidence. Every agent deserves a
gg}ﬂ‘ﬁfﬂ j‘é&f-ﬁ;‘;;!{hﬂ'l'[: _ title partner who protects their
% i : 29 reputation.At Omega Title, we deliver:

o White-glove communication

o Timely, accurate commitments

BEHIND EVERY UNFORGETTABLE HOME IS A FOUNDATION OF BEAUTIFUL 2 S iy e M
MATERIALS . \\D THOUGHTFUL DESIGN. I o A smooth, supported closing experience for

WHERE EXCEP TIOHNAL HONIES BEGIF
Moza and Company is the premier tile and stone studio
specializing in curated surfaces for luxury interiors. Qur

team combines extensive product knowledge, hand
rendered design expertise, and a passion for craftsmanship
to guide each project from concept to completion.

you and your clients

We collaborate with leading real estate professionals,
builders, and clients to elevate interiors through curated

Where Every Closing

surfaces, expert guidance, and a highly personalized design
experience. From timeless marble and artisanal tile to f@&&, W@
striking statement stone, our team helps transform spaces
into lasting investments — homes that photograph Let us handle the details, so
beautifully, show effortlessly, and live even better. you can do what you do best
R R serve your clients at
N O™ AVENUE SUITE :
WWAWMOZAANDCOMPANY.COM
850.497.6011 www.omeganationaltitle.com

@MOZAANDCOMPAN)
eamm&. COMPANY TILE AND STONE
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| GULF COAST
sc Insurance

Honest Coverage, Anchored in Trust

Gulf Coast Insurance is a trusted
independent agency serving the
Florida and Alabama Gulf Coast,
offering personalized coverage for
home, auto, and business through
access to over 40 top-rated
carriers. Anchored in Trust, the
team focuses on education,
transparency, and building lasting
relationships to help

clients confidently protect what
matters most.
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SUNBELT

IITTLE AGENCY

SunbeltTitle.com

PENSACOLA

850-361-2044

1510 Airport Blvd., Suite 4
Pensacola, FL 32504
Pensacola@SunbeltTitle.com

PACE

850-517-3113

5563 Woodbine Road
Pace, FL 32571
Pace@SunbeltTitle.com

Sunbelt Title Agency is
built on experience,
backed by some of the
most respected title
experts in the state. But
what truly sets us apartis
our local commitment.

From supporting local fundraising efforts and
serving on nonprofit boards, to collaborating on
broker opens, teaching continuing education
classes, and meeting your clients wherever they
are, we are invested in more than just closings.

We are invested in relationships.

At Sunbelt Title, we work to bring clarity,
confidence, and a little more sunshine to every
transaction.




Preferred Pariners

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses and thank them for supporting the REALTOR® community!

ARCHITECT

Dalrymple Sallis Architecture
Bridgette Magerkorth

(850) 470-6399
www.dalsal.com

BUILDER

D.R. Horton: Dan Raab and
Jeff Weaver

(850) 619-2480

CUSTOM JEWELERS

M.L.R. Fine Jewelry and Gifts
(850) 994-4581
www.mlrjewelry.com

HOME INSPECTION
Home Team inspection
Service of Pensacola
(850) 466-1027
www.hometeam.com

KNH Inpections, LLC
(850) 988-3990
www.knhinspections.com

HOME WARRANTY

Guard Home Warranty

(850) 463-2256
www.guardhomewarranty.com

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but
remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended by The N2 Company or the

Old Republic Home Protection
(850) 393-7106
lisaB@orhp.com
my.orhp.com/lisaburns

INSURANCE

Florida Insurance Agency
(850) 994-9211
floridainsuranceagency.net

Gulf Coast Insurance
(850) 497-6810
Gcaininsurance.com

Legacy Insurance Brokers, LLC.
(850) 741-4200
info@legacyinsurance.pro

State Farm Insurance

| Chris Proctor

(404) 772-5904
Chrisproctorinsurance.com

KITCHEN & BATH SHOWROOM
Moza & Company

(850) 497-60M
Mozaandcompany.com

MEDIA

Homegrown Visuals
(321) 247-1410
www.homegrownvisuals
media.com

MORTGAGE

The Giddings Group

(856) 287-2532
www.thegiddingsgroup.com

University Lending Group
(850) 396-0322
www.university-lending.com

MORTGAGE / LENDER
Reliance Mortgage

(850) 480-9760
reliancemortgageloans.com

Team Shevy - Acrisure mortgage
(850) 450-5788
www.gotolocallender.com/

PEST SERVICES
Rocky’s Termite and
Pest Control

(850) 380-5408
www.rockystermite.com

PROPERTY MANAGEMENT
Beach Getaways

Vacation Rentals

(800) 488-8978
mybeachgetaways.com

Pointe South
(850) 492-1148
www.pointesouth.com

TITLE COMPANY

East Coast Title & Escrow
Becca Jenkins

(386) 282-1055
www.EastCoastTitleFL.com

Foundation Title &
Escrow Series
(850) 384-6347

Omega National Title -Gulf
Breeze and Pensacola

(850) 733-9843
www.omeganationaltitle.com

Sunbelt Title Agency
(850) 961-2044
sunbelttitle.com

publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

Realtors: We're
your best tool to
solve problems

and

relieve stress for
your clients.
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dalrymple | sallis
architecture
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Owner/Publisher Homegrown Visuals
Advertising Sales Photographer

FOLLOW US ON
FACEBOOK &

INSTAGRAM

FACEBOOK INSTAGRAM

@PENSACOLA
REALPRODUCERS

@PENSACOLA_
REALPRODUCERS
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INSURANCE
AGENCY
\\\L,- &
Insurance Solutions That
Help Keep Closings on Track

Fast quotes. Strong caomier opfions. 7
Greal service for vour buyers, investors, and business clients.

PERSOMAL INSURANCE BUSINESS INSURANCE

i AR, Home | Auta | Beod | Condo Business Pockoge

= A PARTMER REALTORS CAN COUNT ON Rentars | Life | Wateteralt :

vice for your clients imbrela

c 1 Viehick: Suraty Boncs

and & Bullders Risk
ocal leam, Trushed guidonce Vocaont Property

Respansive
pions for bunters, nvestorns. Fexre
EES COWTRES.

Pensacola Real Producers - 7



PUBLISHER’S NOTE

Sun, Momentum, and the Season

We've Been Building Toward

JUNE IN PENSACOLA

BY LIZ BISWURM

Sun, Celebration, and the Season That Defines Us June in
Pensacola | Real Producers Publisher’s Note There’s nothing
quite like summer in Pensacola—the kind of season you don’t
just see, you feel.

It’s in the early mornings on the water, the steady rhythm
of a busy market, and the unmistakable energy that comes
with longer days and full calendars. By June, everything

is in motion. The groundwork laid in the spring is now
unfolding, and as always, it’s our real estate community
leading the way.

This time of year is a reminder that what you do goes far
beyond contracts and closings. You're guiding people through
meaningful transitions—helping them find not just a home, but
a lifestyle. And here in Pensacola, that lifestyle is something
truly special.

From our sugar-white beaches to our historic downtown,
this city offers a blend of coastal beauty and rich heritage
that few places can match. It’s why so many people are
drawn here—and why your role in helping them find their
place is so impactful.

This summer also carries a deeper significance for our
community as we look ahead to a major milestone—the
upcoming 250th anniversary of United States of America. As
one of the earliest European settlements in the U.S., Pensacola
has a unique and layered history that we have the privilege of
living and working within every day.

It’s a reminder that while our market continues to

grow and evolve, we are part of something much bigger—a
legacy of resilience, progress, and community that

spans generations.

That same sense of connection is what continues to define Real
Producers here in Pensacola.

8 - June 2026

One of the most rewarding parts of this journey has been
watching this community come together—agents, partners,
and leaders who are not only successful in business, but who
genuinely support one another. That spirit was on full display
at our Summer Kickoff event at The Fish House, where the
energy, conversations, and connections made it a night truly
enjoyed by all.

From familiar faces to new introductions, the networking,
collaboration, and shared excitement for what’s ahead
reminded me exactly why this community is so special. It’s
more than just business—it’s relationships, support, and a
collective drive to grow together.

I'm so grateful for each of you who showed up, engaged,
and continue to be a part of building something meaningful
here in Pensacola.

Here’s to a strong summer, continued momentum, and many
more opportunities to connect, collaborate, and celebrate
Where we live and work.

With appreciation,

Liz Biswurm

Publisher

Pensacola Real Producers
Building community.
Celebrating excellence.
For Advertising:
239.370.0312
Liz.Biswurn@n2co.com

Providing a platform to celebrate and unite the top real estate professionals
across Escambia and Santa rosa County

£ OLD REPUBLIC HOME PROTECTION

e T I Protection For What
Matters Most

PARTHER
R

Chris Proctor
State Farm Agent
Auto =« Home » Life « Business

850.316.85290

Scan for a quote

Don’t risk your commission
A home warranty is an important addition
to your risk management strategy.

Contact me today
for details!

Lisa Burns

Senior Account Executive
980.308.6465
C:850.393.7106 |
LisaB@orhp.com |
my.orhp.com/lisaburns

Rople Helping Pople

WHAT’'S A PROMO?

A Promo is a unique promotional piece created
for agents featured in the pages of Real
Producers. A previously printed Real Producers
article is transformed into a four-or eight-page
leave-behind, laid out like the original article.

WHY DO TOP AGENTS LOVE THEM?

A Promo is a one-of-a-kind marketing tool that
highlights your personal brand and legitimizes
you as an agent worth profiling

Helping Gulf Coast families protect what they've built
s007 N Davis Hwy, Ste, 10, Pensacola, FL

oo StateFarm

If you've been featured in Real Producers and
want to make the most of your story, reach out to
the publisher of this magazine for a Promo.

Fold & Tab
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Protect the Closing.
Period.

Insurance delays kill deals.
Legacy Insurance Brokers exists to make sure that
doesn’t happen.
We work directly with Realtors to secure homeowners,

wind, and flood coverage fast—even for coastal homes,

LEGACY

INSURANCE BROKERS

older roofs, and tough underwriting situations—so
contracts stay on schedule and closings stay intact.
Why Realtors choose Legacy:

Quotes & binders without the runaround PRUTEGT WHAT
Fewer last-minute underwriting surprises MATTERS MOST

Clear lender-ready documentation
Local Pensacola expertise that solves problems early
When insurance works, closings happen.

Reliance

MORTGAGE

LOCAL LENDING
YOU CAN RELY ON

;mm-mm-mm'lMCM' [ {

Ar Rellance Mortgage, we combine local expertise with exceptional service to make your home financing simple and
stress-free. Our team brings over 75 years of combined experience, delvening fast, efficient closings and
persanalized guidance every stepof the way.

Whether you are purchasing a primary home, sacond home, or investment property, or looking to refinance,
our team is here to help you move forward with confidence.

EastCoast 2\ | dueslhiiezdn | WE DON'T JUST CLOSE DEALS.
WE SUPPORT AGENTS, SCALE BUSINESSES,

B““.T BY vaE“ AND PROTECT REPUTATIONS.
IlE___SIﬁHEIl FOR RESULTS. g

\ ' i o Tille & Felch (i
Escrow Farming Branded
Services Marketing
Palm
» Close Agenl Open
Anviime, Quoting House
Anvwhere support
Ready to
« Investor Lisl 1.1 Stralegy
ROBIN BECCA \NGFL Friendly Program Sessions
WINKLER JENKINS BAILEY
BUSINESS pQWNER BUSINESS

DEVELOPMENT TIONS ! MENT
MANAGER MANAGER

@ WINTER PARK DFFICE @ NEW SMYRMA BEACH OFFICE @ PENSACOLA DFFICE @ DAYTONA BEACH DFFICE @ DESTIN OFFICE
{407] 915.3564 (386) 515-3217 {850 409-1534 |:386) BEA-6295 (B50] 409.7534
280 W Castan Ave, Ste 210 426 Canal Street 185 Palafux 5t. Ste 211 1405 Baach 5t Ste 105 34990 Emerald Coast Py F201F
Wister Park, L 32183 NSE. FL 32168 Pensacalz, Fl 32507 Daytona Beach, Fl 32114 Destin, FL 32541
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Your Gulf Coast Team — : .

=~

Jennifer McKeown Jessica Bishop ’ A
Producing Operations Manager Sales Manager i
NMLS ID# 643436 NMLS ID# 1112519
 (850) 480-9760 < (850) 426-5567
X jen.m@reliancemortgageloans.com X jessica.b@reliancemortgageloans.com
Riskise Lot 6 0 b et o B 12 SIS g v 1 o il s v s Oy el i SEAS ot o s b e, =

TH W T AT T LTI T ey

Home Warranty Coverage
Built for Top Producers uag rd

® Choose Your Own @

Claims Angiwered Contractor US Based Claims
‘Within 30 Minutos Tesarr, 24,7

home warrant Y

7

630 Reviews
* % W kW

4.6/5 Google

Review Rating

Michelle Bragg
Area Sales Manager
850-463-2256

mbragg@guardhomewarranty.com

Get coverage details or a quote today!

Flanz, pricing and coverage vary by state, See website for details, W\"u".“.".QUﬁf{ihCJF'ﬂ{':.“v‘nfBI'I'EI"I:T}'.CDI"I"I
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FROM THE DESK OF THE PRESIDENT

WHAT’S NEXT FOR YOU?

TURNING INDUSTRY CHANGE INTO LONG-TERM OPPORTUNITY

BY CHUCK BONFIGLIO JR., 2026 PRESIDENT FLORIDA REALTORS®

The real
estate
industry
isno
v ‘ stranger
to
change, but this year we
have seen a notable wave
of consolidation across both
brokerages and Realtor®
associations. These shifts are
reshaping the landscape in
meaningful ways, creating
larger organizations, new
efficiencies, and, in some
cases, new uncertainties for
professionals navigating
their careers.

With that kind of movement
happening around us, it’s
only natural for many
Realtors to pause and ask
themselves a simple but
important question: What’s
next for me? And that’s a
question we should embrace
and explore.

Moments of industry change
create opportunity. They
give each of us a reason to
step back and take a fresh,
honest look at our business,
our goals, and the path we’re
on. Whether you're a top
producing agent or building

=ysouth

VACATION REMTALS

Lj‘ Tigpnl: .,“J"- 'L[_I_rl
eferred ba ﬂwr j_

* An octive-real-esiala licenss iv required. Al checks mods payable to the
Broker ance the vicationrental properfy is signed and active on odr wabsie

& PointeSouthVacationRentals.com

Amanda Long
BUSIMESS DEVELOPMENT MANAGER
@ B850.332.281¢

Q) Amandal@PointeSouth.com

Earn $500 per bedroom for every new

vacation rental you refer!”
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toward that level, now is the
time to evaluate the decisions
you are making today and
how they will impact your
long-term success.

Are you aligned with the right
brokerage for your vision?

Are you building a business
that creates stability beyond
your next transaction?

Are you thinking
strategically about the
future you want, not just the
deals in front of you?

While these aren’t always
easy questions, they are
necessary ones.

The reality is that life and
careers move quickly. The
years pass faster than we
expect, and the window

to build lasting financial
security is something we
cannot afford to overlook.
Planning for the future is not
something to put off until
later. It is something that
must begin now, whether
that means making a change
in your business model,
evaluating the company you
work for, or committing to a
more intentional retirement
and wealth-building strategy.

At Florida Realtors, we
recognize how important this
moment is. That’s why we are
committed to delivering the
products, tools, and services
that help our members think
beyond the immediate and
plan for long-term success.
Our goal isn’t just to support

your business today, but to
help you build a sustainable
and prosperous future.

As part of that commitment,
we’re excited to introduce a
new opportunity designed
specifically with this purpose
in mind. During our 2026
Convention & Trade Expo
this August, Florida Realtors
will launch a Wealth-
Building Summit, an event
focused on helping Realtors
take meaningful steps
toward financial planning,
investment strategies, and
long-term wealth creation.

This summit is designed to
give you practical insights,
actionable strategies, and
the confidence to take
control of your financial
future. Whether you’re
just beginning to think
about long-term planning
or looking to refine an
already successful strategy,
this event will provide
tremendous value.

I encourage every Realtor
who is serious about their
future to be part of this
experience. Join us at

the 2026 Florida Realtors
Convention and take action
in shaping what comes next
for you. Visit floridarealtors.
org/convention to register.

The future is coming quickly.
The question is, will you be
ready for it?

{\/} Fln:rnda Realtnrs

e |er Rieal Estale

REA PRODUCERS

Lee Ile

PENS

Were you, your broker, or the team featured in an issue of Real Producers?
Want a copy of your article or full magazines that you were featured in?

Reprints!

What the heck is a reprint? A reprint is a four- or eight-
page bound, printed piece on magazine-grade paper
with your full article — and you on the cover.

Why do | need those?

These reprints are a professional marketing tool that

can help brand you, your team, and/or your business.

* Use on listing appointments

* Send out to friends and family

 Send to clients with your holiday greetings

» Brokers, use as recruiting tools for capturing new talent
* Use when farming your favorite neighborhood

What if | changed companies or need
something corrected on my article?

No worries! We can make any changes
needed. We send you a proof, you approve,
and then they are sent to you via FedEx.

Who can buy these?
The REALTOR® that was featured, the broker, our
partner, or family. Anyone who wants to promote you.

How do | order?
Email Liz.Biswurm@n2co.com

Residential & Commercial

TERMITE & PEST CONTROL

You Shouldn’t Have To
Worry About Pests

Pest prevention plans that fit your lifestyle

We Love Working With:
HOMEOWNERS | HOME BUILDERS
REAL ESTATE AGENTS | MULTIFAMILY

A family tradition since 1962
850-380-5408 | rockystermite.com

GIDDINGS

ommunity ,
mortgage §

Branch Manager

856-287-2532
joshua@thegiddingsgroup.com
www.thegiddingsgroup.com
CO NMLS# 2408499
LO NMLS #39634

Helping Our Community
Win- One Home at a Time
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'EOUNDATION

[TLE & ESCROW SERIES, LLC

At Foundation Title & Escrow, we understand that exceptional Realtors expect exceptional partners. Our hometown team
delivers a refined closing experience defined by professionalism, precision, and thoughtful service at every step. We pride
ourselves on being consistently kind, responsive, and detail-focused, ensuring each transaction reflects the high standards

BY THE
NUMBERS

WHAT DID THE TOP 300 DO LAST YEAR IN RESIDENTIAL REAL ESTATE?

Source: Paragon PAR MLS

you set for your clients. When you entrust your contracts to ; - - i\
TOTAL NUMBER OF Foundation Title & Escrow, you gain a trusted partner -~ - "SR - t ¥ e ]
541536,60 ] ,838 TRANSACTIONS dedicated to protecting your reputation and delivering a ’:‘ ?‘ - d: ’ ‘.""‘f L&

seamless, elevated closing experience worthy of your business.

E foba
) : Pensacola & Navarre

850.384.6347 » smccorkle@fteconnect.com
TOTAL VOLUME SOLD 11,284.50

AVERAGE VALUE THE PERCENTAGE

PER TRANSACTION 1—"{9& OF VOLUME ™y Ao rm

OF THE 11,284.5 FOR PAR FINE JEWELRY & GIFTS

N
$533,900 60%

Thorough Inspections. 5-Star Experience. On-Time Closings.

Top-producing agents need an inspector who moves fast and misses nothing.
KNH uses thermal imaging, drone technology, and moisture detection to give your
clients the full picture with reports in their hands within 24 hours.

850.994.4581 ¢ mirjewelry.com ¢ 4021 US-90 Pace, FL 32571 e family owned and operated since 1984

Top 4 Under 40 as Recognized by the Florida Association of Building Inspectors

T S

Not just another
mortgage lender. -

0Ca ‘|'I a N '11

lized, 5-star service

am for persona

i~ R h e ul 1 Lc:- ¢ k Ie r
T F Hr SHEW ‘l

La-l 850- 450 5788

Serving Escambia County
& Surrounding Areas

850988 3990

Book Online 24/7 at
www.knhinspections.com

admin@knhinspections.com - PURCHASES - REFINANCES « RENOVATIONS - CONDOS - NEW CONSTRUCTION

KNH Inspections
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COVER STORY

In real estate, success is often measured in numbers. But for Katy and Liz,
the true measure has always been something deeper—relationships.

With over $155 million in career

sales and a reputation built on trust,
consistency, and elevated service, their
partnership represents a thoughtful
blend of experience and heart. Together,
they have created a business that

feels both highly refined and deeply
personal—one where every client is
treated as if they are the only one.

A Foundation Built Over Time
Katy’s journey in real estate began

in 2009, during a season of life that
required both flexibility and resilience.

At the time, her husband’s travel
schedule was demanding, and she was
raising two young children. She was
searching for something she could do
part-time—something that would allow
her to be present for her family while
still building a career.

What she quickly discovered was that
real estate is anything but part-time.

“One of my very first clients told me,
“You chose this profession, so you're
choosing to answer calls at 10 or 11 at
night,”” Katy recalls. “And she was right.”

That early lesson shaped the way
she approached her business from
the very beginning. While she has
since learned how to create balance,
her commitment to being available,
responsive, and fully present for her
clients has never wavered.

Before real estate, Katy spent five
years as a stay-at-home mom and
previously worked as a pharmaceutical
sales representative for Procter &
Gamble—a role that sharpened her
skills in communication, strategy, and
relationship-building.

Experience That Sets the Tone
Originally from Talladega, Alabama, Katy
attended The University of Alabama,

where she earned her degree in
Marketing and Public Relations before
going on to receive her Master’s in Public
Relations from Boston University.

Her early career experiences were
anything but ordinary.

She spent two summers interning

in Hong Kong—an experience that
broadened her perspective and sparked
a lifelong love of travel. Later, as

she built her real estate career, she
worked extensively with relocation and
military clients.

Before the convenience of modern
apps, Katy would manually map out
entire home tours—often showing 20
to 25 properties in a single weekend
for families flying into town to make
quick decisions.

“We’d spend full days together—touring
homes, grabbing meals, narrowing
things down,” she says. “It was intense,
but it taught me how to be incredibly
organized and completely focused on
the client.”

Pensacola Real Producers - 17



Those early experiences helped shape
the level of service she delivers today.

The Right Partnership at the

Right Time

Years later, Liz entered the picture—not
just as a colleague, but as a natural
extension of Katy’s business.

Liz spent many years in education
before transitioning into real estate.
“I'was an educator for over 20 years,
including 13 years at Episcopal Day
School in downtown Pensacola.”

After more than two decades in
education, Liz made the decision to
transition into real estate during a new
season of life as an empty nester. Katy
immediately recognized something in
her—the work ethic, attention to detail,
and genuine care for people that this
business demands.

Liz officially joined the team about four
years ago, and the partnership has been
a seamless fit ever since.

Becoming an empty nester played a
significant role in Liz’s decision. With
both of her sons in college, she found
herself ready for a new challenge—one
that would push her outside of her
comfort zone.

After a conversation with Katy, she
began attending real estate school at
night while continuing to teach full-
time, and soon after was ready to hit the
ground running.

Liz shares that real estate has always
been part of her world. She had the
opportunity to learn from a close
family friend who mentored her
brothers early in their careers. “I've
always loved walking into a home

and imagining what it could become,
and that ability to help clients see the
potential in a space has been incredibly
rewarding,” she says.

Together, they have built a team that
includes a transaction coordinator
along with dedicated marketing

and social media support—allowing
them to operate at a high level while
maintaining a boutique, client-first feel.

18 - June 2026

“What makes our team unique is our
level of service,” they share. “We truly
want every client to feel like they are
our only client.”

Proven Results. Elevated Service.
That philosophy is reflected in
everything they do.

Katy and Liz have established themselves
as trusted experts in the Pensacola
market, with a growing presence in the
luxury and waterfront space.

They are passionate about continuing
to elevate their service—whether

that means uncovering off-market
opportunities, strategically positioning
listings, or simply being available when
their clients need them most.

At every level, their goal is the same:
to create a seamless, thoughtful, and
results-driven experience.

Featured Development:

Tristan Residences

One of the most exciting highlights of
their work in the luxury space is their
involvement with Tristan Residences,
an exclusive new condominium
development in downtown Pensacola.

Located in the highly sought-after East
Garden District, Tristan Residences
offers a refined, low-maintenance

lifestyle just steps from the very best
of downtown—restaurants, shopping,
entertainment, and the waterfront.

The development blends timeless
architecture with modern design,
featuring expansive windows,
thoughtfully designed floor plans, and
high-end finishes throughout.

What truly sets Tristan apart is the
lifestyle it offers.

Through its connection to an adjacent
boutique hotel, residents enjoy access
to hotel-style amenities including
concierge services, valet, fitness
facilities, and dining—bringing a level
of luxury and convenience that is rare
in the Pensacola market.

With limited inventory and strong early
demand, Tristan represents a unique
opportunity for buyers seeking a lock-
and-leave lifestyle in one of the city’s
most vibrant areas.

As local experts in luxury and downtown
living, Katy and Liz are proud to help
bring this vision to life while guiding
clients every step of the way.

Moments That Matter Most

While production and growth are
important, the most meaningful
moments in their business are often the
most personal.
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One recent transaction stands out for
Katy—helping a former babysitter
purchase his first home.

“He used to drive my son to soccer
practice while I was out showing
houses,” she shares. “And now, at 24,
he’s buying his first home.”

His sister, who also babysat for their
family, purchased a home with them the
year prior. Over the years, Katy has also
helped their parents buy and sell homes.

“It’s a full-circle moment,” she says. “And
a reminder of why we love what we do.”

For Liz, one of her most meaningful
experiences was working with a
young family where the buyer initially
struggled to see past some of the
home’s aesthetics.

Through conversations and a lot of
“what if” scenarios, the buyer began to
trust the vision—and watching them
transform that home into something
truly special was incredibly fulfilling.

Additionally, her years in education
have allowed her to build strong, lasting
relationships. Many of the families she
once taught are now clients, which is
deeply meaningful.

“If they trusted me with their children,
it means so much that they trust me
with one of the biggest decisions of their
lives,” she shares.

Life in Pensacola

At the center of their brand is a simple
yet meaningful phrase: Life in Pensacola.
For Liz, it represents everything they
believe real estate should be.
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“It’s about more than just buying or
selling a home,” she says. “It’s about the
lifestyle that comes with it.”

From its rich history to its sugar-white
beaches and vibrant coastal culture,
Pensacola offers a way of life that is both
relaxed and full of opportunity.

The phrase was born during the
COVID-19 lockdown, on a quiet day out
on the boat—when there was a deep
appreciation for the ability to still get
outside, explore, and enjoy the beauty of
the area.

In that moment, Life in Pensacola
became more than a tagline.
It became perspective.

Grounded in What Matters Most
Outside of real estate, Katy and Liz

are both deeply rooted in family and
community. Katy and her husband,
Scott, have been married for 26 years.
Their sons, Turner and Wiley, are both
connected to The University of Alabama,
and much of their free time is spent in
Tuscaloosa—at football games, boating,
or enjoying time at their family’s
hunting camp.

Katy also has a heart for giving back,
supporting organizations that provide
fresh food to those in need, Camp
HUG for children who have lost a
parent, and community traditions like
Fiesta Pensacola.

When she’s not working, you’ll likely
find her on the water—one of her
favorite places to be.

“There’s nothing better than being

out on the boat,” she says. “Spotting
dolphins, anchoring with friends—that’s
what makes this place so special.”

For Liz, family has always been at the
center of everything she does. She was
born and raised in Pensacola and comes
from a large, close-knit family with deep
roots in the area.

Although she and her husband, David,

spent some time living elsewhere, they
always knew they wanted to return to

Pensacola to raise their boys.
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Liz and David have been married for
nearly 30 years. They have two sons,
Ryan and Robert, who have both
recently graduated from college and are
beginning their careers—making this an
exciting season for their family.

She also has a 10-year-old Shih Tzu
named Lola, who she describes as “the
princess of the house” and a constant
source of fun and energy.

Outside of Real Estate: Giving Back
to Pensacola

Katy and Liz are actively involved in a
number of organizations throughout the
community, consistently dedicating their
time to causes that support local families
and strengthen Pensacola as a whole.

Together, they have volunteered with
organizations that provide fresh food
to those in need and have supported
Camp HUG, a summer camp for
children who have experienced the loss
of a parent. They have also participated
in Fiesta Pensacola, a longstanding
celebration honoring the founding and
heritage of the city.

In addition to these efforts, Liz is currently
involved with Farm Food, a nonprofit
dedicated to providing locally sourced,
heart-healthy produce to those in need.
She has also supported Rally Pensacola,

an organization that raises both funds and
awareness for childhood cancer.

Both Katy and Liz have volunteered
with Christ Church and continue to
stay connected to the community
through meaningful involvement.
Giving back has always been a shared
priority, and they value opportunities
to support organizations that create a
lasting impact.

Advice and Legacy

For those just entering the industry,
Katy’s advice is clear: “Learn the
business from the ground up. Don’t
outsource too early—understand every
detail first. Then build your team.”

And when it comes to how they hope to
be remembered, the answer is simple:
For being kind. For being honest. For
operating with integrity. But above all—
for truly caring.

A Business Built on Trust

At the end of the day, Katy and Liz’s
success isn’t defined by sales volume
alone—it’s defined by the trust they’ve
built, the relationships they’ve nurtured,
and the lives they’ve had the privilege to
be part of.

Liz hopes to be remembered as someone
who genuinely cares about people and
consistently puts their needs first, with
relationships always at the heart of
everything she does. Together, Katy and
Liz strive to be known as trustworthy,
honest, and dependable—people who
are truly invested in helping others
navigate life’s most important moments
while treating everyone with kindness,
respect, and integrity.

That same philosophy is reflected

in how they work together as a true
partnership. Their clients are never
handed off; instead, they experience
the benefit of both professionals every
step of the way—two perspectives, two
strengths, and a shared commitment
to delivering a seamless, attentive, and
collaborative experience.

Because to them, real estate has never
just been about homes—it has always
been about people.

And helping them find their place in
Life in Pensacola. ¥

PURCHASE | REFINANCE | BUILD | RENOVATE

Amanda Stacy Stacy Tracy Jennifer

Adamson Dempsey Wright Frick Berube

Loan Officer Sr. Loan Officer VP/5r. Loan Officer  VP/Branch Manager Loan Officer
(850) 221-0049  (850) 217-7498  (850) 621-3269 (850) 637-6060 (850) 450-0332

MMLS#958719 MMLS#454761 MMLS#518604 NMLS#5185567 NMLS# 700494

NAVARRE
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Expanding to Pensacola Beach special introductory rates for new customers
and referrals for agents on long term and short term rental contracts.
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BUILT ON RESILIENCE,
DRIVEN BY PURPOSE

How Marina Jade Patrick Is
Creating a Real Estate Career
Defined by Authenticity,
Growth, and Heart

In an industry where many try to fit a
mold, Marina Jade Patrick has built her
business by doing the opposite.

She’s built it by being herself.

With nearly $14 million in career sales
and over $6 million in production

last year alone, Marina is quickly
establishing herself as a rising force in
the Pensacola market. But behind the
numbers is a story rooted in resilience,
reinvention, and a deep commitment
to creating a better life—for both her
clients and her family.

A Leap Into Something New
Marina began her real estate career
in August of 2020, stepping into

the industry during a time when
uncertainty was at an all-time high.

What started as a leap of faith quickly
became something much more.

“I realized very quickly how aligned it
was with who I am and what I wanted
long-term,” she shares.

She began her career with Jeep

Girl Realty before relocating from
Tallahassee to Pensacola, where she
joined Robert Slack LLC. After a brief
time with Better Homes & Gardens Real
Estate, Marina ultimately found her
place with LPT Realty’s Emerald Shores
Collection Team, rejoining familiar
leadership and teammates as she
continues to scale her business.

From Styling Chairs to

Closing Tables

Before real estate, Marina spent 15 years
as a hairstylist—a career that may seem
worlds apart but ultimately laid the
foundation for her success.

“That industry taught me how to
connect with people,” she says. “You're
building trust, listening, understanding
what someone really wants—and that
translates directly into real estate.”

Her ability to read people, communicate
clearly, and build genuine relationships
has become one of her greatest strengths
as an agent.

A Turning Point That

Changed Everything

Becoming a single mother was the
defining moment that reshaped
Marina’s path.

With three children depending on her,
she knew she needed more than just a
job—she needed a career that offered
both flexibility and long-term growth.

“Real estate gave me the opportunity to
build something of my own while still
being present for my kids,” she says.

It also gave her something equally
important—freedom.

Freedom to grow, to create, and to
pursue passions outside of real estate,
including acting and content creation.

Building a Business Without

a Blueprint

In just a few short years, Marina has
built a business that stands out—not
because it follows a traditional model,
but because it doesn’t.

She has leaned heavily into personal
branding and social media, growing her
presence as a micro-influencer while
connecting with clients in a way that
feels authentic and relatable.

“I'm really focused right now on
building something consistent and
scalable,” she explains. “And doing it in a
way that feels true to me.”

That means showing up as herself—on
camera, in conversations, and in how
she serves her clients.

A Team That Elevates

the Experience

Today, Marina is part of the Emerald
Shores Collection Team at LPT Realty,
where collaboration and shared
expertise play a key role in the

client experience.

“What makes our team unique is our
level of support and local market
knowledge,” she says. “We’re all aligned
in delivering a high-level experience.”

That support allows Marina to
continue growing her business while
maintaining the personalized attention
her clients value.

Moments That Make It Meaningful
While production and growth are
important, it’s the milestones her clients
reach that matter most to Marina.

“Helping someone buy their first home
or upgrade their lifestyle—that’s the
most rewarding part,” she says.

AGENT ON THE RISE

It’s not just about the transaction. It’s
about the confidence her clients feel,
the trust they place in her, and the role
she plays in one of the most important
decisions of their lives.




Facing Challenges Head-On

Like many agents building a modern
brand, Marina’s biggest challenge hasn’t
been opportunity—it’s been consistency.

“Finding my niche and staying
consistent with marketing has
been something I’'ve really had to
work through,” she admits. Her
solution? Authenticity.

Instead of trying to fit into a predefined
version of what a Realtor “should”

be, she has focused on showing up as
herself—testing content, refining her
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voice, and building a brand that reflects
who she truly is.

And it’s working.

A Vision for the Future
For Marina, real estate is just
the beginning.

She sees it as the foundation for
long-term financial stability and the
gateway to future opportunities—
whether that’s investing, expanding
her brand, or growing her presence in
creative industries.

“I want to build something
meaningful,” she says. “Not just for me,
but for my family.”

Grounded in What Matters Most
At the center of everything Marina does
are her three children.

As a single mom, they are her
motivation, her purpose, and her “why”
behind every decision she makes.

Her life outside of real estate reflects
that same balance of responsibility
and creativity.

She enjoys acting, content creation,
beauty and styling, and spending time
at the beach—something that feels
like a natural extension of the Florida
lifestyle she now calls home.

She’s also passionate about supporting
Autism Speaks, a cause close to her
heart as a parent.

Advice for the Next Generation
For those entering the industry, Marina
keeps it simple:

“Be authentic and focus on relationships

over transactions. People can tell when

you genuinely care.”
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She also emphasizes the importance
of consistency. “Consistency matters
more than perfection.”

Strength Through Every Season
One quote has stayed with her through
every stage of her journey: You never
know how strong you are until being
strong is the only choice you have. It’s

a mindset that reflects not just her
career—but her life.

A Legacy of Impact

When asked what she hopes to be
remembered for, Marina doesn’t
mention sales numbers or accolades.

She talks about people.

“I want to be remembered as someone
who truly helped people—not just in
real estate, but in how they felt during
the process.”

It’s about creating an experience
where clients feel seen, supported, and
confident as they step into the next
chapter of their lives.

More Than Real Estate

“Real estate is more than just buying
and selling homes to me,” she says. “It’s
about helping people move forward
with confidence.”

And as she continues to grow her
business, refine her brand, and build

a life rooted in purpose, one thing is
clear— She’s doing exactly that. ®
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PARTNER SPOTLIGHT

Beach Getaways

VACATION RENTALS

Elevating Short-Term Rental Success Along the Gulf Coast

n today’s increasingly competitive

short-term rental market, success

requires more than simply listing
a property—it demands strategy,
data, and a deep understanding of
both the guest experience and owner
expectations. That’s exactly where
Beach Getaways Vacation Rentals has
carved out its reputation as a trusted
leader along the Alabama Gulf Coast
and Northwest Florida.

With offices in Orange Beach, Perdido
Key, and Pensacola Beach, Beach
Getaways is a full-service vacation rental
management company specializing in
maximizing income for property owners
while delivering a seamless, high-quality
experience for guests. As the company
celebrates 15 years in business in 2026,
its continued growth across multiple
coastal markets reflects a commitment
to excellence, consistency, and results.

From professional marketing and
advanced revenue management to
hands-on local support and guest
services, Beach Getaways approaches
every property with intention. Their
ability to drive strong occupancy
while maintaining exceptional guest
satisfaction has positioned them as

a go-to resource for both seasoned

investors and first-time vacation rental
owners. Their impact has not gone
unnoticed—earning recognition as a
2025 Community’s Choice Awards Best
of the Bay Finalist.

At the core of the company is a
philosophy that guides every interaction:

“Heart of Hospitality — Providing Happy
Connections & Lasting Memories.”

This mission is brought to life through a
set of deeply rooted core values:

Respect

Integrity

Teamwork

Trustworthiness

Empathy

Servant Leadership

These principles aren’t just words—
they are the standard by which Beach
Getaways serves its owners, guests, and
Realtor partners alike.

A Strategic Advantage for Realtors
In a market where more buyers are
exploring vacation rental investments,
Beach Getaways provides Realtors with
a powerful advantage. Their team works
alongside agents and clients early in the
process, offering:

Insight into true rental potential
before purchase

Detailed pro formas and

market analysis

Post-closing property management
that ensures long-term success

The result? More confident buyers,
stronger client relationships, and
a steady stream of repeat and
referral business.

“We’re not just a vendor—we’re an
extension of your service,” is a mindset
that defines the company’s partnerships
within the real estate community.

Driving Growth Through
Relationships: Kerry Pelletier
Behind the continued expansion and
strong industry relationships at Beach
Getaways is Kerry Pelletier, Business
Development Manager and a familiar
face in the Pensacola real estate and
vacation rental community.

With 15 years of experience in the short-
term rental industry in Pensacola, Kerry
brings a depth of knowledge that goes




far beyond surface-level insight. While
she has been with Beach Getaways for
the past several years, her expertise
spans the full evolution of the STR
market in the Pensacola area—giving
her a unique perspective that benefits
both Realtors and property owners.

A Pensacola native, Kerry returned

to the area after time in Atlanta and
quickly immersed herself in the
vacation rental industry. Starting in
operations, she gained a comprehensive
understanding of the business from

the ground up before advancing into
leadership roles and ultimately finding
her niche in business development.

Her background as a Communications
major from the University of South
Alabama, combined with her competitive
drive as a former collegiate pole vaulter,
naturally positioned her for success in a
role centered on relationship-building,
education, and strategy.

“Ilove meeting new people and helping
them understand what owning a
vacation rental really looks like,” Kerry
shares. “It’s about setting realistic
expectations and helping them feel
confident in their decisions.”

An Educator and Advocate

for Realtors

Kerry’s role extends far beyond business
development—she has become a trusted
resource for Realtors navigating the
growing STR segment of the market.

She regularly partners with agents to
provide guidance on:
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* Which areas are performing best for
short-term rentals
*  Which markets may be oversaturated
* What features make a
property successful
* Realistic income expectations
for buyers

By equipping Realtors with this
knowledge, she helps them better serve
their clients while strengthening their
own business.

“When agents bring us into the
conversation early, it changes
everything,” Kerry explains. “Their
clients feel more confident, and t
he experience after closing is so
much smoother.”

Adapting in a Data-Driven Industry
Over the years, Kerry has seen

the vacation rental industry

shift dramatically.

“It’s become much more data-driven
and competitive,” she says. “Owners
are more informed, and guests expect a
higher level of service.”

To stay ahead, she and the Beach
Getaways team have embraced
innovation—leveraging advanced
pricing tools, enhancing marketing
strategies, and maintaining strong local
connections to ensure continued success
in a rapidly evolving market.

Passion Beyond the Profession
While Kerry is known for her energy
and presence in the community, her
foundation is her family. She has been
married for 13 years and is a proud

mom to Sofia (12), who loves volleyball,
and Bronson (9), who enjoys connecting
with friends through his VR headset.

Weekends are often spent at the beach,
with friends, or simply enjoying time
together as a family. And when she does
find a quiet moment, you might find

her relaxing on her front porch with
neighbors or enjoying a waterfront patio
with friends.

A Relationship-Driven Definition
of Success

For Kerry, success is rooted in
relationships, reputation, and impact.

“Success to me is having strong
relationships, a good reputation, and
raising my kids to be good humans,”
she says.

It’s a philosophy that aligns seamlessly
with the culture of Beach Getaways—
and one that continues to resonate with
everyone she works with.

A Trusted Partner in a

Growing Market

As the short-term rental space continues
to expand, both Realtors and investors
need trusted partners who can guide
them with clarity and confidence.

Through its proven systems, strong
values, and relationship-driven
approach—paired with leaders like
Kerry Pelletier—Beach Getaways
Vacation Rentals continues to set

the standard for what full-service
management should look like along the
Gulf Coast.

And for those looking to navigate
the STR market the right way, that
partnership makes all the difference. ®
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Jeff Weaver Daniel Raab
850-543-0201 850-619-2480

Covering all Escambia, Santa
Rosa and Okaloosa County
new home communities.

Jeff and Dan are among the top D.R.
Horton agents, each with over 7 years
of experience with D.R. Horton. They
have assisted many Real Estate Agents
and helped their buyers realize their

Lets work together 1o help your buyers get

the most from thelr coastal investments!

dream of home ownership by listening
to them and putting their needs and
wants first.

Experience. Excellence. Results.

Since 2002, more people have chosen
D.R. Horton than any other builder. D.R
Horton specializes in providing homes
for every stage of life for their buyers.

© 2026 D.R. Horton, Inc. All Rights KERRY PELLETIER Office Locations
RESLRS Business Development Manager PENSACOLA BEACH | PERDIDO KEY | ORANGE BEACH

Call or Text (850) 748.8763 | kerry@mybeachgetaways.com
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