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Not all lenders understand construction—and that's when
deals fall apart. | work closely with builders, timelines, and
draw structures to help agents and clients navigate the : .
process with confidence. _ ¥ = WE ARE INCREDIBLY GRATEFUL FOR THE HARD WORK AND
; : = DEDICATION OF THE TITLEQUEST TEAM

With Arbor Home Loans, we bring more flexibility, speed, and
solutions to every phase of the build. With a full range of loan
types, Arbor brings new construction opportunities to more
homeowners.

Let’s build something that lasts.

 litlequest

HOME LOANS 757-609-2900 | titlequest.net

Colby Raymond

Vice President of Strategic Lending

NMLS #455342

g craymond@arborhl.com & 757-748-5522

Greenbrier | Lynnhaven | Harbour View

Licensed by the Department of Financial Protection and Innovation under California Residential Mortgage Lending Act, Branch License # 4131248; CalCon

Mutual Mortgage LLC, dba Arbor Home Loans is an Equal Housing Lender NMLS #46375; Corporate phone (888) 488-3807. 3838 Camino del Rio N Suite 305,

#hae  San Diego, CA 92108. For more licensing information visit: https://arborhl.com/licensinginformation/. All products are not available in all states. All options EXPERIENC PERIF OORMANC RESLIT TS
are not available on all programs. All programs are subject to borrower and property qualifications. This is an Advertisement.
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WE DON'T JUST HELP CLOSE DEALS.
WE HELP BUILD YOUR BRAND.

' ‘ BUILT ON RELATIONSHIPS, BACKED BYR%N%

The right lending team should help move your business forward, not just
your transactions. Carrie Williams and Revolution Mortgage help Realtors
strengthen their client experience with consistent commmunication, smooth
execution, and marketing support that makes an impact.

What Sets This Partnership Apart

Preapprovals with Purpose Consistent Communication
Thoughtfully reviewed so your buyers are You stay informed at every stage — no
positioned to write strong offers. guessing, ho chasing updates.

Brand-Building Support
From co-branded materials to strategic
outreach, we help keep your business
visible.

Reliable Execution
Deadlines matter. Details matter. Your
reputation matters.

BUYER CONFIDENCE | RESPONSIVE SUPPORT
AGENT MARKETING | SEAMLESS EXECUTION

This summer, align with a lending partner who helps
you do more than close — one who helps you grow.

* 175 Woke Hoves.

VIRGINIA |
)1

Carrie Williams

BRANCH PRODUCTION SALES MANAGER .
NMLS# 448070 Qe

757.870.4614 VO Gn
crwilliams@revolutionmortgage.com .
www.carriewilliams.net

= COMPANY NMLS#1686046  Advertised in: FL, NC, VA

ADVERTISEMENT | T2 Financial, LLC. D.B.A. Revolution Mortgage is an Equal Housing Opportunity Lender NMLS #1686046 (Nationwide Multistate
Licensing System - www.nmlsconsumeraccess.org) Terms, conditions, and restrictions may apply. All information contained herein is for informational
purposes only and, while every effort is made to ensure accuracy, no guarantee is expressed or implied. Not a commitment to extend credit.

Branch Address: 780 Lynnhaven Parkway, Suite 180, Virginia Beach, VA 23452 - Branch NMLS# 2562948 - Branch Phone: 757-734-4930

2509 George Mason Drive #6658, Virginia Beach, VA
(757) 689-0607 - vabeachappraisals.com
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Preferred Partners

ONLINE PARTNER
DIRECTORY

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses and thank them for supporting the REALTOR® community!

ADVERTISING
Real Producers
(757) 348-7809

APPRAISAL SERVICES
CMP Appraisals
Brittany Perry

(757) 689-0607
vabeachappraisals.com

ASSOCIATION OF
REALTORSE

Hampton Roads
REALTOR® Association
(302) 359-8356

BLINDS/SHADES/
SHUTTERS/DRAPES
Budget Blinds of
Hampton Roads
(757) 356-9996
budgetblinds.com/
chesapeake

BRANDING |
VIDEOGRAPHY |
PHOTOGRAPHY
Hawkins Co.
(757) 470-1751
www.hawkins
coagency.com

BUILDER

Chesapeake Homes
Nicole Maggio-Deaton
(757) 448-3742
ChesHomes.com

BUILDER/
CONSTRUCTION

Pro Home Builders
(757) 295-8702
pro-homebuilders.com

CATERING
Catherine’s Catering
Catherine Gettier
(757) 650-3771
catherinescatering.com

FENCING WOOD/
METAL/COUNTRY
FENCING
Hercules Fence
Company

Gardys Reyes
(757) 321-6728
herculesfence.com
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FINANCIAL ADVISOR/
FINANCIAL
PROFESSIONAL
Peacelink Financial
Planning, LLC

Leland Gross

(757) 504-2765
peacelinkfp.com

GIFTS

Delightful Deliveries
Hannah Johnsn
(757) 276-1267
Www.dd-757.com

HOME IMPROVEMENT/
MAINTENANCE

Fast Picras

(757) 693-9620
fastpicras.com

HOME INSPECTION
Beacon Property
Inspections

John Burke

(757) 822-4839
www.beaconproperty
inspections.com

Lind’s Property
Inspections
Curt Lind

(757) 575-5932
Lindsproperty
inspections.com

MAD Home Inspections
Brandon Boggs

(757) 770-8413
madinspections.com

Safe House Property
Inspections

Austin McCrory
(757) 418-0944
SafeHouseProperty
Inspections.com

HOME STAGING
Impressive Home
Staging

Kim Dombrowski
(757) 803-3877
ImpressiveHome
Staging.com

HOME WARRANTY
ACHOSA Home
Warranty, LLC

Tina Carneal &
Maddie Podish
(757) 291-4398
achosahw.com

Choice Home Warranty
Sydney Balmer

(757) 752-0298
chwpro.com

First American
Home Warranty
Jennifer McCormick
(757) 390-8785
www.firstamreal
estate.com

HOUSE CLEANING
SERVICES

K.F. All Clean Services
Kimberly Huezo
Figueroa

(757) 748-5392
kfservicesallclean.com

HOUSE CLEANING/
MAIDS

Gleam House Cleaning
Jasmine Johnson

(757) 610-7505
gleamhouse.cleaning

INSURANCE SERVICES
Thomas & Howard
Agency — Goosehead
Insurance

(757) 852-0761

MORTGAGE

Alvin Lapitan & Greg
Bell — The Broker
(757) 619-4494
thebrokerva.com

Cara Erickson — Atlantic
Bay Mortgage

(757) 348-2262
www.atlanticbay.
com/caraerickson/

Carrie Williams —
Revolution Mortgage
(757) 870-4614

www.revolutionmortgage.

com/loan-officer/448070

Christie Woytowitz
— loanDepot

(757) 619-5279
loanDepot.com/
cwoytowitz

David Burchett —
Arbor Home Loans
(757) 773-8545
Arborhl.com

Gloria Griffin Odom

— United Atlantic
Mortgage

(757) 340-LOAN
uamva.com/who-is-uam/

Justin Miller — Veterans
United Home Loans
(619) 818-5976
VUJustinMiller.com

Liz Copeland —
CrossCountry Mortgage
(434) 466-3289
lizcopelandteam.com

Movement Mortgage
— Kirk Team

(757) 802-2578
movement.com/lo/
matthew-kirk

MOVING SERVICES
Tidal Town Moving
Roger Burnham

(757) 981-0500
tidaltownmoving.com/
movers/virginia-beach-va

PHOTOGRAPHY &
VIDEOGRAPHY

Level Up Visual Media
Darren Meyers

(757) 304-0144
levelupvisualmedia.com

Lighthouse Visuals
(757) 637-1743
LightHouseVisuals.com

Murawski
Photography, LLC
Mason Murawski
(757) 504-6461
www.murawski
photo.com/

PHOTOGRAPHY/
BRANDING

Leah Ariel Photography

(757) 202-7666
LeahAriel
Photography.com

PRINTING /
PROMOTIONAL
Innovative Twist
Josh Alvelo

(757) 5531111
innovativetwist.com

SOCIAL MEDIA
MARKETING/
MANAGEMENT

A Digital Marketing
Consultant

Mary Kromer

(732) 606-5236
ADigitalMarketing
Consultant.com

TITLE & ESCROW
Title Concepts
Shannon Blatt
(757) 819-6682
TitleConcepts.biz

TitleQuest
(757) 609-2900
titlequest.net

True North Title
(757) 963-5223
TrueNorthTitle.com

TITLE ATTORNEY
Hanger Law

(757) 351-1510
www.hangerlaw.com

TRANSACTION
COORDINATOR

The Agent Concierge
Eileen Merchant
(757) 642-6530
theagentconcierge
co.com

UNITED ATLANTIC

MORTGAGE CORP OF VIRGINIA”

www.uamva.com

When Your Lender Feels Like Family

Meet the Leadership Behind United Atlantic Mortgage
Competitive rates. Community values. Family-level care.

James Joseph Griffin Il
VP of Business Development
(757) 340-6022
james@uamva.com

James drives UAM's
growth by building

high-trust relationships

with top-producing agents

throughout Hampton Roads.

He oversees recruiting, strategic partnerships,
and the development of programs like MVP
and UP that help agents scale their business
through stronger lending support. James
brings a direct, results-focused approach
shaped by years of working on both the real
estate and mortgage sides of the industry. His
role centers on making UAM the go-to lending
partner for agents who expect speed,
accuracy, and creativity on every file.

Gloria Griffin Odom
VP of Operations &
Corporate Loan Officer
(757) 563-4640
gloria@uamva.com

Gloria is the

operational backbone

of UAM. With more than a

decade of experience

in lending, she ensures every file moves

with the precision, compliance, and
communication that agents rely on. She leads
UAM'’s loan operations, manages underwriting
coordination, and personally works with
borrowers as the company’s primary
Corporate Loan Officer. Gloria’s reputation in
Hampton Roads is rooted in transparency,
reliability, and a consistent ability to get
difficult deals across the finish line.

Together, James and Gloria form the leadership team that keeps UAM family-strong, locally focused, and
performance-driven. Their combined experience shapes the culture that Real Producers agents experience:
personal service, fast execution, and mortgage expertise that strengthens your business.
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Townes at Coliseum Central River Club
HAMPTON, VA SUFFOLK, VA
Get ready to call Hampton, Virginia home with Welcome to the heart of Suffolk, where you
these beautiful three-story townhomes. The can call the community River Club home.
While located close to various city centers,
the community itself offers lots of
entertainment with its many proposed
community amenities.

perfect location for anyone who wants to
NORFCHLK

have their own oasis away from the hustle

and bustle of everyday life.
FORTSMOUTH

githe Reassurance.

VIRGINIA BEACH

SUFFOLE

o

CHESAPEAKE

Creekside Reserve Edgewater
SUFFOLK, VA SUFFOLK, VA
Creekside Reserve is a welcoming Welcome to Edgewater, your fresh start in
community where everyday life feels a little Suffolk living. This exciting new community is
brighter. Located within Suffolk, this where comfort, connection, and natural
thoughtfully designed neighborhood brings beauty all meet to make coming home the
together scenic surroundings, southern best part of your day.
charm, and everyday convenience.

MOYOCK

CURRITUCK |

Ashville Park Walker Grove
VIRGINIA BEACH, VA CHESAPEAKE, VA
Discover the gem of Virginia Beach- Join our VIP list today and stay up to date on
Ashville Park! This master-planned the latest about our newest community in
community is thrilled to welcome Chesapeake, VA. Rooted in charm and
alllooking for a home that allows you surrounded by everything you love, your next
to enjoy life in style. chapter begins in Western Branch.
ELIZABETH CITY

Albemarle Plantation The Village at Edinburgh Cobblestone Cay
HERTFORD, NC CHESAPEAKE, VA CHESAPEAKE, VA
Welcome to Albemarle Plantation, our single The Village at Edinburghisa new community Coming soon to Chesapeake is Cobblestone
family master planned community in located in the desirable Great Bridge area. Cay. Surrounded by inviting green space
Hertford, NC! We have some quick move-in This neighborhood is crafted for those who and in a prime location, creates the perfect
n opportunities remaining in this established value space and a truly elevated place to
community that is chock full of things to do!
& ‘

BUROESS

community for all types of lifestyles.
call home. Join our VIP list today! Joinour VIP list to learn more!
a i 5
% A o
Experlen ethe Comfo. nnaovation.

ATLANTIC COAST
i

MORTGAGE

Go to cheshomes.com for current information on each community or call 757-448-3742.



A Stunning Showroom /
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Meet
The

Team

Joni Giordano- Dave Bowling Jacki Donaldson Misty Prewitt
Bowling Co-Publisher Managing Editor Photographer
Publisher dave.bowling@n2co.com jacki.donaldson@n2co.com misty@mistysavestheday.com
joni@realproducersmag.com 757-450-2899 352-332-5171 757-620-0082

757-348-7809

n May 7, our preferred partner Budget

Blinds welcomed guests to the Grand

Opening of its newly renovated
Williamsburg showroom. After acquiring the
space last year, the team transformed the former
1980s interior into a modern showroom featuring
stylish window treatment inspiration, smart home

Mary Kromer Iran Parker Maddie Podish Dan Clark . X K
Social Media Manager Event Coordinator Writer Writer solutions, and custom design options.
mary@adigital iran@asharpevents.com msparks7382@gmail.com 757-206-4144
marketingconsultant.com 757-450-1936 757-634-8998 dan@danclark.realtor

732-606-5236

-
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e
LEAH WALLACE Mason Murawski Darren Myers Will Hawkins can
Photographer Photographer Photographer Photographer ‘ﬁ B)‘ chunslng your own contracto r,you b
info@leahariel murawski.photography@gmail.com 757-304-0144 757-4701751 schedule a contractor out ASAP! I’'m Mary Kromer, owner of a digital
photography.com 757-504-6461 hello@levelupvisualmedia will@hawkinscoagency.com k., . .
. marketing agency built to help REALTORS®
757-202-7666 ¥ We pay contractors their full retail rate. In e j A fy i F:
IKe you dominare your markeft.
turn, you'll be prioritized as a client! d d
Cover photo by Leah Wallace, Leah Ariel Photography ; .
Jﬂi We don’t order parts or equipment so you'll
never be waiting on us! Custom Websites - Social Media Management

DISCLAIMER: Any articles included in this publigation aqd/or opinions e?<press'ed'therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers SEO : Ta rge1ed Social Ads - Email Ma rke’ring

but remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended by The N2 ickBooks Bookk . &R iliati
Company or the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies. The LEgaC}r Team QuickBooks Bookkeeping econciliations

Ready to see where your digital presence could be stronger?
I'm offering a FREE Website Audit—no strings attached.
/A

e //Pigﬁ:‘;rf
- = . s i )

el L . | AR LE L -5 o e
I'ina Carneal Maddie Podish Merrgiing

—

sedM ML L
/ 732-606-5236

Senior Sales Executive Senior Sales Executive
Diomond Elite Producer Diomond Produces
C: 757-291-43%8 C: 757-634-8998

adigitalmarketingconsultant.com

E: tina-maddi chasahw.com
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COVER STORY

STEVE & HEATHER

HEISHMAN

THE VERITY GROUP

Getting to know Heather and
Steve Heishman gives the

same feeling you get when

you walk into a well-run

home. Everything has a place.
Everything has a purpose. And
nothing is held together by luck.

They run The Verity Group, a real
estate team at Keller Williams Capital
Properties, and they’ve built it with

a structure that protects clients,
relationships, and their family life, too.

Heather has had her license since
March of 2009, and Steve since 2007.
They’ve seen the market shift, watched

STORY BY DAN CLARK
PHOTOS BY LEAH WALLACE, LEAH ARIEL PHOTOGRAPHY

technology change the way people
shop, and lived through enough
transactions to know the difference
between good intentions and a process
that holds when things get tight.

Heather started early in her career

with a local boutique brokerage that
specialized in online buyer leads. Later,

Hampton Roads Real Producers - 13



she stepped into a management role,
and in 2014, she hired Steve. They stayed
there until 2017, when they moved. They
wanted to get back into production.
They wanted to build something of their
own—the Verity Group.

happens when people treat real estate
like a casual side gig. “New agents don’t
understand real estate school doesn’t
teach you how to negotiate,” she says. “It
doesn’t teach you how to protect your
client. It doesn’t teach you
when to communicate and

Ask what they would’ve when to ask questions.”

done differently if they

had to start over, and “At some That’s where The Verity

Heather doesn’t dodge point, Group set itself apart. Their

the question. “In the systems keep clients safe,

spirit of transparency, we were timelines clean, and mistakes

we would join a team,” going to from showing up at the worst

she says. That answer . possible moment, which is

reveals a lot. They compromise also why their team exists.

built their b.usmess our client . .

from experience. They As their business grew,

know how long it takes experience, they reached a fork in the

to learn this business road that many successful

the hard way, and or we were agents eventually face. Their

they don’t romanticize goin g to workload grew beyond what

the struggle. N they could handle without
compromise sacrificing something. “At

One of the things our family some point, we were going

they care about most to compromise our client

is the experience lif e. The experience, or we were going

that surrounds the to compromise our family

transaction for the Only way to life,” Heather shares. “The

client and the agents on not do that only way to not do that was

the other side, the title
company, the lender,

was to grow

to grow a team of people who
we taught to do it like we did.”

the vendors, and a team o f

everyone who touches The blueprint is growth

the deal. Heather’s peop le who without sacrificing standards.
been training agents we tau ght And with the partnership and
since 2010, and it leverage they found through
shows in how she talks to do it like PLACE, they were able to build
about the work. “The we did.” that team with the systems,

client experience, the
co-broke experience,

structure, and support to do
it at a high level, which is

the experience of

all of the people

involved that touch the transaction

is something that we are really
passionate about,” she proudly states.

And that passion is baked into
the way they operate.

They built an “auto plan” for both
buyers and sellers that tracks every
step of the process from contract to
close. “From transaction to close is 200
checkpoints long,” Heather notes. And
the reason is simple: They’ve seen what

14 - June 2026

exactly how they’ve built their
business. They guide people
through something personal, stressful,
and usually tied to bigger life changes.
Their job is to keep the human side intact
while still running a professional process.

They live in a neighborhood with about
520 homes, and they take the health of
that community personally. Steve says
plainly, “We want to keep our values up.”
They back that mentality with a move that
most people didn’t see coming: “Fun fact:
Last year we bought the golf course and
restaurant in our neighborhood,” Heather

Hampton Roads Real Producers - 15
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66

THE CLIENT EXPERIENCE,
THE CO-BROKE EXPERIENCE,
THE EXPERIENCE OF ALL OF
THE PEOPLE INVOLVED THAT
TOUCH THE TRANSACTION
IS SOMETHING THAT WE ARE
REALLY PASSIONATE ABOUT.”

vV’

shares. That detail says something about
them. They invest where they live. They
anchor themselves in the community.

Much of Steve and Heather’s free time
still revolves around family. They’ve
got five kids. Two are still at home,

and two are in college at Virginia state
schools but still come home often. Their
oldest daughter is a flight attendant
based in Miami, adding another layer
of adventure to the family dynamic.
Steve shares that the kids stay with
them every other week, and Heather
and their dad share that schedule well.
“We try to make as many memories as
we can,” he comments. They want their
home to be where the kids bring their
friends, where they can keep an eye on
them and where they can stay involved
in the day-to-day moments that matter.

Their business is values-driven, and so
is their life, which makes their story feel
so steady. They’ve built a structure that
supports the client, supports the team,
and supports their family.

Heather and Steve respect the complexity
of real estate. As a result, their process

is detailed, their communication is
intentional, and they’ve built a team

that can deliver consistently.

At the end of the day, their blueprint
comes down to a few things they’ve
proven through years of reps: protect
the human experience, do the work
with structure, and don’t sacrifice the
people you love to grow a business.

That’s Verity Group.

And that’s Heather and
Steve Heishman.

Veterans. ¥

Dedicated to serving those

who served, J_‘ustin makes the
.

VA loan proc?ss simple.

1

Veterans United.

Home Loans of Hampton Roads

Justin Miller

RETIRED US NAVY SEAL, Senior Loon Officer, NMLS £2102284

Cell: (619) 818-5976
Justin.Miller@vu.com | VUJustinMiller.com

“At every step, Justin went above and
beyond. Every question | had was
answered quickly, professionally, and
succinctly.”

- Nathan 6.

“Justin was professional, quick, and an
overall amazing help with making this
journey easy. Happy to have him on my
side walking me through things."

- Glenn 6.

“Best loan officer ever! He guided me all
the way and was very professional.
Everything went smoothly. Thanks, Justin!”

- Alex 0.



At its core, Chesapeake Homes is
about building lasting relationships
between clients, agents, and the
families who call their communities
home. This human-first approach is
evident in every step of the process,
from the research-driven design of
the communities to the respect and
collaboration the team offers their co-
broke partners.

That dedication doesn’t stop once the
keys change hands. Irene Splendore,
Virginia Sales Manager, explains that
her team helps carry that spirit forward
by organizing neighborhood events that

18 - June 2026

STORY BY MADDIE PODISH

bring new homeowners together. “We
want to help lay a solid foundation and
facilitate relationships between our new
homeowners to give them a sense of
community,” she shares.

Moments like these are why Irene loves
her role. During a site visit, when a
family came in to write inspirational
messages on the concrete slab before
the flooring went down, a kid from the
home next door recognized the family
and ran over, super excited to learn
one of his best friends from elementary
school would soon become his next-
door neighbor. For Irene, that moment

CHESAPEAKE HOMES

was a powerful reminder of what

designed around how people want

to live, all while fostering strong
partnerships with agents along the way.
The result? A process that feels less
transactional and more collaborative
for both buyers and their agents.

Irene is a key voice behind this

mission. As a former resale agent, she
understands the demands of traditional
real estate and brings empathy and
insight to her current role. “I got into
real estate because I wanted to make
areal impact in people’s lives,” she
explains. “Now, 'm doing that, just from
a different perspective.”

That perspective centers on putting
agents at the heart of the new
construction process. “We know the
value buyers’ agents bring, and we
welcome them throughout, from
start to finish,” Irene comments.

At Chesapeake Homes, agents are
encouraged to participate in key

milestones, from pre-construction
meetings to pre-drywall walkthroughs,
so they stay informed and involved.
“The roles are a bit different in new
construction, but we still communicate
regularly and tailor updates to fit each
agent’s preferences,” Irene notes.

This agent-friendly culture complements
Chesapeake Homes’ reputation for being
client-focused. Rather than chasing
scattered opportunities, they develop
communities intentionally. Each new
neighborhood results from in-depth
research that considers current demand,
future growth, demographics, and long-
term sustainability. “It’s like doing a CMA
on a massive scale,” Irene says. “We

look at price points, average household
incomes, lifestyle trends, and then design
a community that fits perfectly, including
amenities.” Those amenities (clubhouses,
pools, walking trails, and more) aren’t
afterthoughts. They're integral to the
community’s design from day one.

This thoughtful, long-term approach
pairs seamlessly with a building
process that balances structure

and flexibility. As a production
builder, Chesapeake Homes offers
transparent pricing and predictable
timelines. “We offer a wide array

of personalization options,” Irene
mentions. “Plus, clients work with our
in-house designer to bring their vision
to life. It’s the best of both worlds—
stability and creative freedom.”

For agents concerned about lengthy
build times, Irene offers reassurance.
“Many think new construction means a
six- to eight-month wait,” she says. “But
we have designer showcase homes that
can close in as little as 30 days.”

Still, speed never comes at the expense
of quality. Chesapeake Homes has
developed a trusted, reliable process
with communication at its core. Once a
buyer is under contract, the company

>

Chesapeake Homes is truly building. “It’s
not just about building beautiful new
homes,” she says. “It’s about creating
communities where life happens,

where memories are made and people
connect. That’s the real reward.”

In terms of new construction, not
all builders are created equal, and
Chesapeake Homes makes that fact
clear from the start. With over 30
years of experience grounded in
thoughtful planning, this regional
builder has earned a reputation
for developing entire communities

Hampton Roads Real Producers - 19
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uses a dedicated app to provide weekly
photo and status updates, keeping
everyone connected and informed.

“We act as guides,” Irene says. “Yes, the
process is longer than resale, which can
cause some anxiety. But we’re here to
manage it through clear communication
and a team that truly cares.”

At Chesapeake Homes, building is about
more than just structures—it’s about
fostering communities and creating
lasting connections. With a commitment
to quality, transparent communication,
and genuine partnerships, they’re
redefining what new construction can be
for both buyers and agents alike. As Irene
shares, “We’re not just helping people
find a house; we’re helping them build

a place they can truly call home.” ®

CHESAPEAKE HOMES, VA
448 VIKING DRIVE, SUITE 220
VIRGINIA BEACH, VA 23452
757-550-2617
WWW.CHESHOMES.COM
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CHESAPEAKE
HOMES

EXPLORE

CHESAPEAKE
HOMES

Coastal VA
Communities:
Ashville Park
Creekside Reserve
Edgewater
Haven at Centerville
River Club
The Preserve at
Lake Meade
Townes at
Coliseum Central

Coastal NC
Communities:
Waterleigh (Moyock)
Belmont at
Albemarle (Hertford)

HAWKINSCO.

A CREATIVE COMPANY

PHOTO + VIDEO CONTENT
SOCIAL MEDIA MANAGEMENT
INFLUENCER MARKETING
Al WEB DESIGN

(757) 470-1751

will@hawkinscoagency.com

www.hawkinscoagency.com

Building America Together

As a top-five retail mortgage lender in America' and the top
non-builder-owned lender to new homebuyers in the U.S.,2loanDepot’s
digial loan experience and vast product spectrum allow us to deliver the
right loan and improve chances of a more certain and timely closing.

loanDepot offers:
Fully digital loan experience® powered by best-in-class technology*

Lender Paid Mortgage Insurance options up to 95%?2
Long-term lock options and buydowns

Builder processes to enhance customer experience

Christie Woytowitz  (757) 619-5279
Senior Loan Consultant cwoytowitz@loanDepot.com
NMLS #743042 www.loanDepot.com/cwoytowitz

loanpOepot

NMLS#174457

1) Source: www.scotsmanguide.com/rankings/top-mortgage-lenders/2023-top-retail-lenders/ 2) Source: www.wsj.com/buyside/personal-
finance/best-mortgage-lenders-d0ea859d 3) Results may vary. Conditions apply. 4) Source: www.housingwire.com/articles/announcing-
the-2024-tech100-mortgage-winners/ 5) LMPI availability is subject to qualifications. | 192 Ballard Ct., Suite 100, Virginia Beach,

saucrousne A 23462 | loanDepot.com, LLC NMLS ID 174457 (www.nmisconsumeraccess.org). Licensed by the VA Bureau of Financial Institutions
MC-5431. (040224 131872-2014h)
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Elien

D

rames

Berkshire Hathaway HomeServices RW Towne Realty

STORY BY MADDIE PODISH ¢ PHOTOS BY ANDREW WOODS, ANDREW E. WOODS PHOTOGRAPHY

In the Hampton Roads real estate community, the name Ellen Drames is one many people
recognize instantly. A lifelong resident of the area and a real estate professional with
Berkshire Hathaway HomeServices RW Towne Realty for four decades, Ellen has built a
reputation as one of the most trusted agents in the region, particularly in the Suffolk market
she proudly serves. Licensed in both Virginia and North Carolina, she serves clients across
state lines with the same level of care and expertise. For many people across Hampton
Roads, that name also comes with a phrase they know just as well.

“Holy Cow! Are You Ready To MOOOVE?”

What began as a lighthearted idea during a drive
through the countryside grew into a memorable
personal brand that reflects Ellen’s personality and
the rural charm of the communities she has served
for decades. While she works throughout Hampton
Roads, Suffolk remains the area where her
relationships and reputation run especially deep.

Behind the memorable phrase is a career she’s
built on consistency, dedication, and a genuine
desire to help people navigate one of life’s biggest
transitions. Ellen is known as one of the top
listing and sales agents with Berkshire Hathaway
HomeServices RW Towne Realty and has earned
both the Diamond and Platinum awards from the
Hampton Roads REALTORS® Association. Still,
the accomplishments that matter most to her
aren’t the awards but the people she has helped
along the way.

For 40 years now, Ellen has guided countless
families through buying and selling homes. Today,
one of the most meaningful parts of her work is
helping the children of past clients begin their own
homeownership journeys. Seeing that trust carry
from one generation to the next is something she
never takes for granted.

Ellen’s path into real estate began with an
unexpected opportunity. A family friend who

owned a real estate company encouraged her and
her husband to attend real estate school. When
someone else who planned to enroll instead joined
the Army, Ellen stepped in to take the open seat
with her husband, David. That simple decision
became a career she loves. “I was about 19 when

I started, and I really liked it from the beginning,”
Ellen recalls.

The profession suited her well. She enjoyed building
relationships and valued the independence the
career offered. Over the years, she has watched

the industry change dramatically. When Ellen first
entered real estate, transactions required far more
time and face-to-face interaction. “We used to hand
write contracts and drive them to each office,” Ellen
remembers. “In the case of a counteroffer, I would
take it to the client to sign and then deliver it back to
the other agent.”

Today, technology allows transactions to move
forward in minutes rather than days. While

she appreciates the efficiency, Ellen believes

the personal side of the business remains just

as important. “With technology you sometimes

lose that personal touch,” she says. Maintaining
that connection has always been central to her
approach. Many of her clients come through repeat
business and referrals, relationships she has built
over many years by simply staying in touch. “When
someone pops into my head, I call them,” she says.
“There’s usually a reason I thought about them.”
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“l WAS ABOUT 19 WHEN |
STARTED, AND | REALLY LIKED
IT FROM THE BEGINNING,”

—

The phrase that helped make Ellen recognizable
throughout the community came from a moment
of inspiration years ago. After attending a
marketing seminar about personal branding,

she began thinking about how to create
something memorable that reflected both her
personality and the rural landscape of the area.

Not long after, inspiration struck during a drive

through the countryside. As she passed a field

of grazing cows, the idea came to her instantly.

“I saw the cows and thought it would be fun to

create something memorable

- around that,” Ellen states with

a laugh. The playful idea for

“Holy Cow! Are You Ready To

MOOOVE?” idea eventually

became part of her identity

as an agent, something many

people now associate with her

throughout the community.

Outside of real estate, Ellen
enjoys spending time with

her family, especially her
grandchildren, and escaping

to a beach house in North
Carolina whenever she and
her husband can. David has
also been a REALTOR® for
many years and often works
quietly behind the scenes. Ellen
affectionately refers to him as
her “silent partner,” someone
who has supported the journey
every step of the way.

Serving the same community
with the same company and
helping families through
multiple stages of life, Ellen
Drames has built a lasting
presence in the Hampton
Roads community she
proudly calls home.

If you happen to see a cow-
spotted vehicle cruising
through Suffolk, chances
are Ellen Drames is nearby,
helping someone take the
next step toward home.

ELEVATING
THE LENDING
PROCESS

EMPOWERING OUR CLIENTS
ON THEIR JOURNEY
TO HOMEOWNERSHIP

CROSSCOUNTRY
MORTGAGE'

Personalized Service:

With a background in Wealth Management, |
understand the importance of building strong
relationships with clients, | take time to under-
stand their entire financial picture and provide
customized solutions.

24/7 Availability Sets Me Apart:
Life doesn't always run on a 9-to-5,
Monday-through-Friday schedule!

| am available day or night, 365 days
a year, to offer guidance and
support and help get those

quick offers in.

Expert Advice:

As a local lender, | understand our
market, and with years of experience
I can provide valuable insights and
recommendations to our clients,
guiding them through the entire
lending journey.

*This is an advertisement and not a commitment
to lend. Cross Country Mortgage LLC is an
Equal Housing Lender

Liz ¢
Copeland

Sr. Loan Officer & Sales Manager
Virginia Beach, VA

Licensed in VA, NC, MD, and FL
434.466.3289
lizcopelandteam.com

@lifeoflizcope
@ Liz Copeland

Personal NMLS1342399
Branch NMLS1909529
Company NMLS3029

Photo by Kelly Freel, Kelly Freel Photography
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BY THE NUMBERS

HERE’S WHAT HAMPTON ROADS TOP 500 REAL ESTATE AGENTS SOLD

$7.1 BILLION TOTAL UNITS

t)

TOTAL VOLUME 15,248

AVERAGE . AVERAGE
VOLUME 1—‘" UNITS PER
= PER AGENT {VX AGENT

$14.3 MILLION 30
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MOVEMENT MAKE THIS

~ FATHER'SDAY

one to remember with the right home financing

!‘ by your side. Whether you're helping Dad
upgrade his space, buying your first family
home, or refinancing to create more room for
what matters most, a trusted-loan officer can
guide you every step of the way. Enjoy
competitive rates, personalized service, and a
smooth, stress-free process so you can focus on
making memories, not paperwork.

MATTHEW KIRK

BRANCH LEADER | NMLS #947887

EREE

NOTE : Not a commitment to lend. Speak with a loan officer.

575 Lynnhaven Parkway Suites 100, 101, & 160, Virginia Beach, VA, 23452 | AL-947887, FL-L083729, GA-947887, LA, MD-947887, NC-1-183489, PA-101180, SC-BFI-MLO-947887, TN-947887, VA-MLO-12248VA |
Movement Mortgage LLC. All rights reserved. NMLS ID #39179 (For licensing information, go to: www.nmlsconsumeraccess.org). Additional information available at movement.com/legal. Interest rates and
products are subject to change without notice and may or may not be available at the time of loan commitment or lock-in. Borrowers must qualify at closing for all benefits.

Optimized systems that save you time and strengthen your brand

» Elevated client experiences that build trust, loyalty, and referrals

Reliable local field coverage when you can't be in two places at once

Dependable support through your busiest seasons

Eileen Merchant
Founder, Lead TC
(757) by2-6530

@THEAGENTCONCIERGECO | THEAGENTCONCIERGECO.COM  FilanuTheApentConcicrseCocom
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EVENT RECAP

H

S

Where Great Stories Meet Great Spaces

We recently gathered to celebrate our
newly featured top-producing agents
and esteemed preferred partners at
The Chesapeake Homes Design Gallery,
located at 2829 Guardian Lane, Suite
140, in Virginia Beach. Surrounded by
beautifully designed spaces, honorees
received their framed magazine features
and celebrated the work they’re doing

28 - June 2026

in this community. The event was all
about connection, appreciation, and

recognizing the people behind the stories.

The location itself made the gathering
even more special. The Chesapeake
Homes Design Gallery is a stunning
space featuring a wide array of
high-performing finishes, materials,

colors, and sizes that clients can use
to personalize their new homes. The
gallery is also a great resource for
agents. It’s perfect for hosting client
events, getting together with colleagues,
or creating fresh photo and video
content, whether inside the gallery or
at nearby model homes. If you’d like to
use the space for an event or content
shoot, reach out to Irene Splendore

to discuss options: (757) 770-6646 |
irene@cheshomes.com.

Many thanks to the gallery team for
offering such an inspiring setting to
celebrate our agents and partners.

SIRSRAEY

e

M
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CONTINUED »
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Your Local Resource

Jennifer McCormick
757-390-8785
jmccormick@fahw.com

Exclusive Benefits
Built Into Every Plan!

Our home warranties include fabulous
member benefits starting on Day 1 of

coverage — up to 40% off new brand-
name appliances, savings on air filters,
refrigerator filters, home improvement
services, and more.

VIRGINIA BEACH'S PREMIER HOME INSPECTORS e = Let’s connect.

firstamrealestate.com First American “I'm your home warranty

= =
Phone Orders: 800.444.9030 Home Warranty™ expert, so you don't
have to be”

©2026 First American Home Warranty Corporation. All rights reserved. FA_ AD_JMCCORMICK_MRP_6_26

B
OPeace

FINARMCIAL PLANNING

Doing what we do to take care

i !
of our clients! RN D

(757) 270-1817

Lindspropertyinspections.com
Lindspropertyinspections@gmail.com

ﬁ wiww.peacelifkfp.tom @ admin@peocelinkfpcom &, 757-279-5015 ' 1213 Loskin Rd | Suite 107 | Virginia
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$49.00 Termite & Moisture Inspection When Scheduled With a Home Inspection

SEWER CAMERA INSPECTIONS - TERMITE/MOISTURE INSPECTIONS
MOLD SAMPLING - POOL INSPECTIONS - PROPERTY SANITATION
MULTIPLE TEAMS OF INSPECTORS - QUICK REPORTS

(757) 418-0944 - SafeHousePropertylnspections.com

.
Ll

R e L e

REAL ESTATE/WDI INSPECTIONS ¢ TERMITE INSPECTIONS & TREATMENT

SEASONAL PEST CONTROL * MOSQUITO & VECTOR CONTROL
RODENT CONTROL & EXTERMINATION * REPAIR SERVICES

(757) 367-8342 - PestHeroes.com

THEBEST oving
Lompany v
Fameron Roaps

We Offer a 10%
REALTOR"® Referral
Discount

& Residential Moving
& Commercial Moving
& Local Moving
& Furniture Assembly
& Item Loading

757-981-0500

REAL ESTATE MEDIA SOLUTIONS

(757) 637-1743 | info@lighthousevisual.com

VIEW ALL
SERVICES
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WHEN YOU WANT
TO RECOMMEND
THE BEST

“Security in Every Job"
Since 1955

757.321.6700 HERCULESFENCE.COM

g

\/ |\ HELPING YOUR CLIENTS THRIVE

Your Trusted
Insurance Partner

/) Over 50 Carriers,
Competitive Quotes

Ensuring your clients get the best
coverage at the best rates.

Superior Service, Every Time
Think of me as an extension of your
team—responsive, knowledgeable,
and always ready to help.

v

Proactive & Client-Focused
I'll only recommend what your
clients truly need to protect their
new home and dreams.

Lets make your transactions seamless.
© 757-390-7918
@ shae.thomas@goosehead.com

Shae Thomas

Your Go-To Insurance Partner
Thomas & Howard Agency

W Powered by 6 g%’?weg(ild j
\\\1', Y s

S (yhn ( : s
XN N 02000 s
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IN TI-JE LOOP

SAVING

REAL ESTATE
TRANSACTIONS
SINCE DAY
ONE!

We partner with real estate agents FA ST PI ERAS

to provide fast, reliable residential

repairs—ensuring your clients are FULL-SERVICE
taken care of and your deals get R FOR
CLOSED. =]
R

@ 5

FULL-SERVICE :::f::? :_r: FAST. DEPENDABLE VETERAN
RESIDENTIAL REPAIRS it & DEAL-READY SWNED

* 5% MILITARY / FIRST RESPONDER DISCOUNT GET YOUR
) ESTIMATE

JYACIOICIZITIE ¢

“PRO-HOME

CONNECT WITH THE PEOPLE AND PARTNERSHIPS SHAPING OUR MARKET

‘ | BUILDERS

Visit Our Website Support the Partners Who Support : e i y :

Bookmark our website and follow us on social media to This Community e : FpEErisani i

stay close to everything Real Producers. From exclusive Our preferred partners help make this magazine TR AN s FD R M YO U R

content and trusted preferred partners to event recaps, possible through advertising, event participation, and

photo galleries, and more—it’s all waiting for you. Scan ongoing support of our community. Because of them, I_I VI N G S P Ac E

the QR code on this page (or visit hrrealproducers.com) this publication is free to agents. Please support these T e ;o — ’

and follow along for the latest updates. trusted businesses whenever you can. Wil 7 TTEHE [ HALLAES

Turn Your Real Producers Story Into a Powerful Recommend a Trusted Local Business st ety ot i e e e R

Marketing Tool Know a standout local business that goes above that your home is your most significant investment.

Take your Real Producers feature a step further with a and beyond for real estate professionals? Help us T_:‘:':'::::‘;‘:: t‘:‘;‘:::;:i;t‘ r: I;iﬁfﬁ’:;;ﬁﬂ S

custom 4- or 8-page printout. These high-quality, branded grow our trusted network by recommending them not only elevate your lifestyle but also stand streng

pieces are perfect for open houses, listing appointments, on our website. - ; ;ﬂ?‘i:f; t?:;:';‘;“::::‘““' Acvinonimint B

and direct mail—helping you highlight your expertise design excellence.

and leave a lasting impression. Email joni@ Stay in Touch z

realproducersmag.com to explore options and pricing. We’re always looking for ways to serve xﬁ;ﬂ@muz % ﬁﬁ“ﬁ;ﬁ; @ ;:NN;';ETWM ::/‘ E;TU?G:;? e g&ﬁ;;
this incredible real estate community T__‘ Btk et b Pty your sonting SRR e s Uncomprorsialeg standerts | | =S BUR o whtiend

Nominate Agents Making an Impact better and create opportunities to et 2‘2’.7:::::;"' r'mﬁﬂmw ok hidsary et

Know agents who are raising the bar or making a collaborate, elevate, and inspire. Have

meaningful impact in the community? We’d love to ideas or feedback? Reach out anytime BUILT ON TRUST

celebrate them. Submit your nominations on our website. at joni@realproducersmag.com. DESIGNED FOR LIF
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FI.IPPING&THRO

SAVE

{ESE PAGES

LIVES.

$30 million to fight human trafficking.

REAL PRODUCERS PROUDLY SUPPORTS THESE IMPACT MAKERS

-/

LOVEJUSTICE Y 4

IIM INTERNATIONAL AtlasFree

o

The Exodus Road’ X
n2gives.com

=
h& |

Trbop 6 £
Fairy s dferel  oncnitiins

Thoughtful Client
Gifting Made Simple

Because the agents who stay
consistent stay referred.

We help you stay in touch with every
client without the stress of planning,
shopping, packaging, or delivering.

Delightful Deliveries helps real estate
professionals create memorable
moments through seasonal pop by
gifts that keep relationships warm
and meaningful all year long.

Simple for you.

Meaningful for them.
Because thoughtful touches
make lasting impressions.

Your Pop By Fairy,
me«l»ﬁm
[=] P[]
oy
[=]

36 - June 2026

WE LOVE WHAT WE DO, AND IT
SHOWS IN EVEHY ROOM.

SERVICES

- Deep Cleaning - Move-In/Out Cleaning - Recurring Cleaning
- Airbnb/Rental Cleaning - Office Cleaning
- Post- Construction Cleaning & More

Call or text
757-748-5392 « 757-831-0431
allcleanserv1.cess@gmall.com KRty il Figuelta
www.kfservicesallclean.com Owner

Licensed - Insured - Locally Trusted - Serving Hampton Roads area

Realiable Lendmg Solutions
Designed With Your Clienls in Pind

As your local and trusted lender, you can count on:

* Problem-Solving Lending - lending solutions & creative
seravegies that turn challenges into successful closings

* True Upfront Underwriting - no surprises later in the
process, just claricy and confidence

* Auvailabilicy That Works for You - when you need me, I'm
here to help

* A Tailored Loan Experience - every client is unique, and

their financing should be too

4

Teaming up with a lender who values relationships, communication, and results

makes all the difference. Let's connect!

Cara Erickson

St M{‘-rg;.lbc Banker, NMLS #834056
Licensed in NC & VA

Direct: 757.348.2262 ,
closewithcara@atlanticbay.com H
www.closewithcara.com

Availability of TBD upfront underaTiting 1s dependent on dividual client scenano. Information deemed reliable but not guaranteed.All loans
subject to income verification, credit approval and property appraisal, Not 8 commitment ta lend, This communication is intended for real estate
andfor fimancial professionals only and not intended for distribution to the general public, Atlantic Bay Mortgage Group, LLC. NMLS 872043
[nMmiscensurmeraccessorg) ks an Equal Opportunity Lender, Located 3t6'30-[g,-nnhayen Parlkway Suite 100 Virginia Beach, VA 23452

gemwbéefy
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Sewer Scans, Mold Testing, Lead Paint Testing, Asbestos Testing & Pool Inspections

SERVING ALL OF HAMPTON ROADS AND NORTHEAST NORTH CAROLINA SINCE 2006. PROPERTY INSPECTIONS

757.822.4839 | www.beaconpropertyinspections.com Shining a LIGHT on the home buying process
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FEATURED AGENT

Meliss
Doll-H
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RE/MAX Alliance Melissa is with RE/MAX Alliance and has been a REALTOR® years, she often told herself she would return to real estate hours, she had her first listing signed. She jumped in with
STORY BY DAN CLARK since 2004. Her path to real estate success, however, has when her boys were older. But each stage of their lives both feet and hasn’t slowed down since.
PHOTOS BY LEAH WALLACE, LEAH ARIEL PHOTOGRAPHY been anything but traditional. A mother of three boys, she brought new reasons to stay engaged—sports schedules,
earned her real estate license in 2004 while pregnant with her school activities, and the simple realization that time with Although her path may have seemed like a fresh start, Melissa
J . . second son. Shortly after, she decided to place her license in them was limited. She chose to wait until they were grown so wasn’t entering the industry cold. Real estate runs deep in
Two thlngs are lmmedlately clear referral status and instead spent the next 21 years running a that when she returned, she could give her business the same her family. Her parents and sister have all been REALTORS®,
about Melissa Do]]_-Humpert: successful licensed in-home daycare business. level of dedication she had given her family. operating a successful family team for decades. Melissa and her
Sh 1 S dsh sister, Amy, were originally licensed together in 2004, and during
e values strong communication, and she Working from home allowed Melissa to be fully present for In April 2024, just one month before her youngest graduated her daycare years, Melissa stayed connected behind the scenes,
g yP P ) youngest g y y y
is fully committed to everything she does. her children—a choice she made with purpose. Over the high school, Melissa reactivated her real estate license. Within helping with marketing and remaining involved in the business.
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Her husband’s career also played a role. Scott served in the
Navy before transitioning into real estate with her family for
a time. In 2023, he stepped away to start his own pressure-
washing business, and Melissa naturally stepped into the
relationships and connections he had built. Together, these
experiences gave her a strong foundation and a running start
when she officially launched her career.

If you ask Melissa what drives her, her answer is immediate:
“My clients—their happiness and their success,” she shares. That
commitment shows in her reviews. Clients consistently highlight
her availability, communication, and the genuine care she
provides throughout the process. Melissa takes responsiveness
seriously. “If you call me, you will get me,” she says. Just as

she was intentional about being present for her children,

she is equally intentional about showing up for her clients.

One example of her approach involved clients relocating

to Connecticut. While she connected them with a trusted
agent locally, she didn’t simply hand things off. Instead, she
remained actively involved, collaborating closely to ensure

a seamless experience. When her clients found a home they
loved, they were competing against nine other offers while
also carrying a home sale contingency in Virginia. Despite the

40 - June 2026

odds, their offer was accepted. The outcome was the result of
strong communication, transparency, and true partnership
between agents, with Melissa staying engaged every step

of the way. Her communication style is often what sets her
apart. Clients know they won’t be left waiting for answers,
and she proactively addresses issues before they escalate.

In another transaction, a client purchasing a home in Virginia
was simultaneously selling a property in North Carolina. After
their offer was ratified, the deal was nearly derailed when the
lender on the North Carolina transaction became unresponsive.
Rather than waiting for updates, Melissa took action. She
tracked down the lender and went directly to their office to

get answers, even though it wasn’t her side of the transaction.
Her persistence brought clarity, realigned everyone involved,
and allowed both closings to happen within one week.

When challenges arise, Melissa often shares a phrase with
her clients: “We’ve got this.” It’s more than just reassurance;
it’s a mindset. Step by step, she keeps communication
flowing, stays focused on solutions, and moves the process
forward. The phrase has become so meaningful that one
client even had it engraved on a gift for her at closing.

Melissa’s attention to detail and care for her clients extend
beyond the transaction itself. She is known for thoughtful,
personalized closing gifts that reflect what matters most to
each family, whether it’s something for their home, hobbies,
or lifestyle.

Family remains at the center of everything she does. Two
of her sons attend Rose-Hulman Institute of Technology in
Indiana, both studying civil engineering. Her oldest is on
a U.S. Army ROTC scholarship and is set to graduate and
commission in May 2026, while her middle son proudly
serves as an active-duty U.S. Marine in Yuma, Arizona.

With their boys now pursuing their own paths, Melissa and
Scott are embracing this new season, spending time together
traveling, camping, boating, and pursuing their diving
certification for a trip to Bonaire.

For Melissa, success is about what her clients walk away
with and how they feel getting there. She recalls one of her
happiest moments helping clients purchase a waterfront
home in Norfolk. Knowing the home was underpriced, she
guided them to submit a strong offer with an appraisal
guarantee. When the appraisal came in more than
$100,000 over the purchase price, she was overjoyed.
That’s Melissa—she celebrates the wins because she
understands what they mean for the families she serves.

Working with Melissa Doll-Humpert means having a
professional advocate who communicates clearly, stays

engaged, and keeps the process moving forward with purpose.

And if things ever feel overwhelming, she’ll remind you of the
one thing she tells every client: “We’ve got this.”

BEGINNING TO END CAREER
SUPPORT—HRRA IS THE REAL DEAL.

Shevika Hannah
2026 HRRA BOARD MEMBER

Don't just be an agent; be a REALTOR®. It's
the difference between a transaction and
trust. Here at HRRA, we hold ourselves to a
higher standard—a code of ethics that
defines  professionalism and client
advocacy. Being a REALTOR® is not about a
title; it's about embracing a commitment to
ethical excellence that sets you apart. At
HRRA, we build relationships for a career of
integrity and lasting success.

e
REALTORS®




SIGN. SMILE.

SOLD.

True North Title gives you one more reason
to celebrate—every closing stays secure
with Closinglock.

- Secure docs & wire-fraud protection
- Fast commission wiring

- Mobile & e-closings

. Trusted in-house notaries

. Responsive communication

- Expert, integrity-driven closings u e ﬁﬁ

. $2.5M wire insurance per wire

Safe closings.
Clear direction.

Julie Whitehorne | Business Relationship Manager & Closer
757.963.5223 | julie@truenorthtitle.com | TrueNorthTitle.com

Photograph Now
Pay at Closing!!

RATES START AT 0%

Your first Real Estate listing media
services are FREE to new clients.
* HDR Photography e Site Plans
e Cinematic Video ¢ Agent Voiceovers
* Fly-Thru Videos ¢ Property Websites
* Walk-Thru Tours ¢ Marketing Media
* Floor Plans * Agent Branding

Your Total Real Estate Media Solution.

;)\) LeveL Up

VisuAL Mebpia

Photo * Video ¢ Aerial
(757) 304-0144

levelupvisualmedia.com

Bouwb VisuAls. ELeVvATED ResuLTs.
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“ S HOUSE CLEANING 7;

Queen of Clean One-Time Deep Cleanings

Jasmine Johnson Recurring Services | Move-in/Move-outs

Hoarding Clean-Up

757-610-7505 Powered by eco-friendly products
gleamhouse.cleaning Licensed, Insured & Bonded © @ M@

Your Closing Starts Here.

@ OVER 20 YEARS OF COMBINED EXPERIENCE
@ LICENSED AND CERTIFIED

@ SAME-DAY SERVICE AVAILABLE

® QUICK, FREE OVER-THE-PHONE ESTIMATES
@ LOCALLY AND FAMILY-OWNED . £,

® VETERAN-OWNED ]\rl. .A.]l

HOME INSPECTIONS

§ BRANDON BOGGS
OWNER / INSPECTOR

757-770-8413 | madinspections@gmail.com | www.madinspections.com
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HAMPTON ROADS REALTORS® ASSOCIATION

BY CRYSTAL
CRONIN, HAMPTON
ROADS REALTORS®
ASSOCIATION,
SENIOR VP MEMBER
EXPERIENCE &
ENGAGEMENT

REALTOR® of the Year:
Marilyn Rivera, MR Rivera Realty
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Property Manager of the Year:
Marlo Wynn, BHHS RW Towne

Property ManaP_-
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Rookie of the Year:
Elizabeth Baroody, SERHANT Realty

Excellence®™Awards Gala brought out the stars, with

I ights, camera, recognition! The 2025 Circle of

winners strutting their stuff down the red carpet and
stepping into the spotlight for their big moment on stage. The
evening dazzled with Hollywood-inspired cocktails, a sharp-
tongued Joan Rivers impersonator serving iconic commentary,
a show-stopping glam bot capturing every angle, and a Swag
Bag giveaway worthy of any A-lister. It was an unforgettable
night where excellence took center stage and every guest was

ready for their close-up.

In a performance worthy
of a standing ovation, 1,167
members were recognized
for their outstanding
achievements, earning an
impressive 804 awards.

2025 Circle of Excellences™
Award Winners:

REALTOR® of the Year
Marilyn Rivera,
MR Rivera Realty

Property Manager of
the Year

Marlo Wynn, BHHS
RW Towne Property
Management

Rookie of the Year
Elizabeth Baroody;,
SERHANT Realty

Outstanding Rookies

 Elizabeth Baroody,
SERHANT Realty

* Timothy Lewis, Iron
Valley Real Estate
Hampton Roads

* Jeffrey Lin, OWN
Real Estate

#1 Small Team
WP Collective Homes, Keller
Williams Town Center

#1 Large Team
The Doll Team,
RE/MAX Alliance

#1 Mega Team
Stephanie Clark Real Estate,
RE/MAX Alliance

#1 Ultra Team

Team Bryant Homes,

The Bryant Group Real Estate
Professionals

#1 New Homes Salesperson
Monique Darling,
BHHS RW Towne Realty

#1 Commercial Salesperson
JC Wynnkoop,
RE/MAX Alliance

#1 Individual Salesperson
Suzanne House Roscher,
RE/MAX Alliance

Lot

i
|

Fromvacantto
SOLDinjust 11 days -
— significantly
FASTERthanthe
Hampton Roads
average.

Inacompetithve summer market, the difference sn't the home—

it's howit shows. We helpagenis creafe lisiings that STAND OUT rom
day onewith FAST, RELIABLE STAGING that aftracts stronger interesl

A Strong Season Starts
With Stronger Legal Support

As the spring market accelerates across the Southside,
strong buyer demand, investment activity, and fast-moving
listings create a need for thoughtful legal oversight. Hanger
Law delivers attorney-led closings and real estate legal
guidance designed to keep every transaction moving
smoothly and securely.

From contract to closing and well beyond, we’re here to
support agents and protect their clients every step of the way.

Attorney-Led Closings - Real Estate Law - Client Protection

Lindsay M. Barton
Partner

||| FANGER AW

757.351.1510

hmorgan@hangerlaw.com

Haley Van Syckle Morgan
Relationship Manager

757.737.5223
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Here, we answer frequently asked questions about this publication.
We’re always open to connecting about this community.

WHO RECEIVES REAL PRODUCERS MAGAZINE?

South Hampton Roads Real Producers: This publication
reaches the Top 500 agents across South Hampton Roads, from
Smithfield to Sandbridge and into North Carolina. Rankings are

e

Close With &zsef:
& f’féfﬂ-ﬂf‘} téﬁ (Z—J')o' CElE,

This summer, make closings a breeze.
We handle the details so you and your clients
can handle the downtime:

Your Trusted Title *Pm
Wherever Dty Calls.
Whether you're closing from the cabanacor the collee mble,
we'ne where you necd us to be.
Lol or worldwide = we bring the beach vibes. to you

- e — Yotur Tirusted Titke Tt - Evwry Thme

46 - June 2026

based on REIN-MLS volume from January 1 through December
31 of the previous year, with the list resetting annually.

Peninsula Real Producers: This edition follows the same
criteria but serves Peninsula/Williamsburg agents, with
distribution to the Top 300. We identify agents by their broker’s
MLS location. Please contact us if (a) your MLS office is outside
the region, but you primarily work in South Hampton Roads

or the Peninsula, or (b) you’d prefer to be associated with a
different region than your MLS designation.

WHAT IS THE PROCESS FOR BEING FEATURED?

A: Anyone in the Top 500 can nominate agents, teams, brokers,
businesses, or themselves. Office leaders may also submit
nominations. We rely on your input to discover stories, as we
don’t know everyone. While we can’t guarantee features, we
encourage you to connect with our team, support fellow top
producers, and attend private events.

WHAT IS THE COST TO BE FEATURED?
A: Features are completely free, thanks to our
preferred partners.

WHO ARE THE PREFERRED PARTNERS?

A: Preferred partners are businesses featured in the magazine
index who actively support this community. They appear in
each issue, attend events, and engage with our network. Every
partner is recommended and vetted by agents—we do not
work with businesses that haven’t earned your trust. Our goal
is to build a strong, connected network of agents and affiliates.

HOW CAN | RECOMMEND A PREFERRED PARTNER?
A: To recommend a trusted local business,
email joni@realproducersmag.com.

If referrals matter...
Why are you leaving
them to chance?

Qualified Referrals
A room full of professionals trained
o recognize your ideal client.

Structured Growth System
Proven meetings, accountability,
and measurable results.

COASTAL
VIRGINIA

Grow With Intent
Strategic connections. Real
relationships. Real revenue.

bnicova.com

Check out our
fresh meal prep menu!

fCa%wmg Catmuq, u

EASY HOME DELIVERY MEALS
EVENT CATERING - CORPORATE CATERING

@ 757.650.3771 www.catherinescatering.com

Leah Wallace
Executive Director

T57-202-TE6E
leahibnicova.com

Home Warranty

Major Systemal Caverage

CHWPro.com

averall experience. -
Set yourself up for a successful June and beyond.

your clients feel confident in their purchase
after the deal is done.

With Choice Home Warranty, you add value.t

Eﬂuew transaction with reliable coverage nnd. bet

¢ &

Covers AN Your HAweard-Winning Livw Service D&mmum

Calll Fee

5?5‘&"5:9' Balmer

Account Executive

N

Learn More

W?G-Ihw

(™ s88-275-2980
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: ' WHY REALTORS
Are you Working with a PARTNER WITH US

MORTGAGE

ADVANTAGE MAKING

‘_."... \,I
y N
r Il Access to multiple We're locally owned,
rf' I lenders and loan Questions get answered
f{f options—so dealsdon't here, not foerwarded to a
_a.'/" dia because of oneset corporate office.
A. . of guidelines.
A

CLEAR, CONSISTENT

; RELIABLE
If f‘loi.:, your clients may be THE BROKE e COMMUNICATION
missing better options. IC DIRMWA Claan e, Honest fou get dpdates bore

sUrprises.

S LOCALLY OWNED. A mortgage broker works for
w et RELATIONSHIP DRIVEN. the client—not the lender. i
P e BUILT FOR M I . '
S PARTNERSHIPS. ore loan options
21N e Competitive pricing LET,S PARTNER
Ny WATNS L e No call centers. Personalized strategies
& ‘ * No big-bank Solutions for complex files FOR SUCCESS
5B | B | bottlenecks. Whether you're helping first-time buyers,
\ : * Just a local team that BETTER OPTIONS LEAD move-up clients, investors, or veterans,
.,-"'_ gets deals to the c]gging we're here to support your deals with
- ; table. lﬂ SLI?':‘&%I:EERR C?JFEFEI-F[?S clarity, speed, and confidence.
At The Broker, we work side-by- 4 | When your clients win,
side with real estate : -
professionals to deliver flexible yOU WI n.
lending solutions, competitive

options, and a seamless client
experience from contract to
closing.

Let's start the conversation about how
we can better serve your veteran
clients — and make the process
smoother for everyone involved.

The Broker-Mortgage Experts, NMLS 1D
#2450802. For licensing information, visit
WWW.HN'SCOHSUI"I"IETGCCESS.DTQ.




A PRODUCT OF

THE N2 COMPANY

9151 Currency St.
Irving, TX 75063

=

Elevate EVeryTisting= |k

L

When your clients expect a seamless closing Request a FREE Consultation
experience, partner with the team that delivers.
Budget Blinds provides professional measuring,

custom design, and expert installation—handled

PENINSULA AREA
757-258-8738

with clear communication and white-glove SOUTHSIDE AREA

service from start to finish. Make us your Preferred 757-356-9996

Window Treatment Partner and give your buyers BUDGETBLINDS.COM

one less thing to worry about! (Ask about our preferred partner pricing!)

©2026 Budget Blinds, LLC. All Rights Reserved. Budget Blinds is a trademark of Budget Blinds, LLC and a Home Franchise Concepts Brand. Each franchise independently owned and operated.



