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Less Stress. More  total ©®)
Summer Success  mortgage

Discover why we’ve been named CT’s
Top Lender for 6 years in a row.

The summer market is heating up, and you need a partner who keeps pace. We combine reliability
with innovative programs designed to turn your toughest leads into closed deals.

Speedy Closings

Our Greenlight Pre-Approval
delivers closings in as few as
21 days.*

Rewards for Renters

Our Lease to Keys program
helps renters become
homeowners by offering up to
$2,500 toward closing costs.

Solutions for All

From first-time buyers to
seasoned investors, we offer a
wide variety of loan programs
to fit every financial scenario.

¥ Manny Gomes [u]
SVP, Branch Manager -

203.673.2131

mgomes@totalmortgage.com
NMLS#105329

*TERMS AND COMDITIONS APPLY, CONTACT FOR DETAILS, VISIT WWW.IOTALMORTGAGECOM/21-DAY-GUARANTEE-TERMS FOR MORE DETAILS. SOURCE: THE WARREN GROUP (1 MORTGAGE LERDER RANKINGS
BY PURCHASE VOLUME {2020-2025). COPYRIGHT € 2026 TOTAL MORTGAGE SERVICES, LLC, 185 PLAINS ROAD, IR0 FLOOR, MILFORD, CT 05461, ALL RIGHTS RESERVED. TOTAL MORTGAGE SERVICES 15 AN EQUAL
HOUSING LERDER TOTAL MORTGAGE SERVICES, LLC - NMUS# 2764. LICENSING: AT MORTGAGE BANKER LICENSE, LIGENSE W0 0524361, AL, AR, CAFINAKNCE LENDERS LICENSE, LICENSE NO. 6038205, CARESIDENTIAL
MORTGAGE LENDING LICENSE. LICENSE NO, 4131076, LICENSED BY THE DFPI UNDER THE CA RMLA, 0 REGULATED BY THE DIVISION OF REAL ESTATE. CT, BE. DC, FL, GA, GU, L&, 1L RESIDENTIAL MORTGAGE
LBCEMSEE, IN, XS LICENSED MORTGAGE COMPANY, LICENSE NOUDO25T26, KY, LA, ME MO, MA MORTGAGE BROKER LICENSE, LICENSE N0, MCI7a4, MA MORTGAGE LENDER LICENSE, LICENSE NO. MC2T64, M,
M35, LICENSED BY THE M5 DEPARTMENT OF BANKING AND CONSUMER FINANCE, MT, ND, NE HH LICENSED BY THE NH BANKING DEPARTMENT, MJ. HM, RY LICENSED MORTGAGE BANKER — NY5 DEPARTMENT
(OF FINAKCIAL SERVICES, MO, OM, OR LICENSE NOU ML-5246, PA LICENSE NO. 30567, 1 LICENSE NO. 2000289811, SC, SO, TH, TX, UT, VI, VA, WA, WL, WY WY, NEVADA MORTGAGE COMPANY LICENSE #5855

(203) 667-3294
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Handyman Home Professional
Improvement Wv., Organizing
Property Peel & Stick
Management Wallpaper Installation

let’s build aomething better together!

Sharon and Steven Harria
203.895.9509

|._| tidyhousect@gmail.com
— tidyhousect.com
Tidy House Licensed & Insured
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CITY. COUNTRY. COAST, 203_292_5700
t I’]e P 0S I: . 1799 Post Rd East | Westport, CT 06880
www.thepostct.com

@thepostct
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Lucio Gabriel

203-455-7278
infinite-builders.com

Acquisition | New Construction | Renovation

SIDING | ROOFING | MASONRY | BATHROOMS | KITCHENS | ADDITIONS

- June 2026

A Personalized, High-Touch Inspection Experience
Our reports are built on our proprietary reporting system — not generic checkbox software.

Clear. Detailed. Photo-rich. Delivered moments after completion of the inspection.

Included Services Others Charge Extra For:
* Termite inspection

« Complimentary pre-closing walk-through

+ Drone technology when needed for roof & structure evaluation

« Infrared thermal imaging cameras for moisture & insulation detection

A Relationship That Doesn’t End at Closing
+ We stand behind our work long after the transaction.

« If questions arise months or years later, we're available. If you'd like us to revisit the
property, we will, at no additional cost

That level of long-term support isn’t standard — it’s personal.

perience That Matt

With over 30 years of residential and commercial real estate experience,
Reilly Inspections is Connecticut's premier family-owned inspection . company.

Fully licensed and Insured
1-203-785-8141 | kelly@reillyinspections.com |- reillyinspections.com

o



Preferred Pariners

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses and thank them for supporting the REALTOR® community!

ARCHITECT

Doyle Coffin Architecture
(203) 431-6001
doylecoffinarchitecture.com

CABINETS

Charlton Cabinetry
(203) 914-4450
charltoncabinetryinc.com

FLOORING
Cardona Flooring
(203) 667-3294
cardonaflooring.com

HANDYMAN/HOME
IMPROVEMENT
Tidy House

(203) 895-9509

HOME DECOR & INTERIOR
DECORATING

The Post

(203) 981-4201
thepostct.com

HOME EDITING
C2C Home Edit
(203) 604-7118
c2chomeedit.com

HOME INSPECTION
Champagne Inspection Services
(203) 767-3348
champagneinspections.com

HomeSpec, LLC

(203) 240-0023
homespec-ct.com

10 - June 2026

New England Home Inspection
(203) 223-6838
inspectionsbynehi.com

Reilly Inspections
(203) 482-1160
reillyinspections.com

The Miranda Team: Pillar

To Post Home Inspectors
(203) 490-7855
mirandateam.pillartopost.com

HOME INSPECTION/

RADON MITIGATION
Absolute Radon &

Home Inspections

(203) 985-9441
facebook.com/absoluteradonct

HOME PREPARATION
SERVICES

HOMEstretch

(203) 963-9362
home-stretch.com/locations/ct/
fairfield-milford

HOME STAGING

BA Staging & Interiors
(203) 807-4040
bastaginginteriors.com

Liz Pensiero Staging & Design
(203) 940-0338
lizpensierostaging.com

INSURANCE
Goosehead Insurance
(203) 859-9393
goosehead.com

INTERIOR DESIGN/
RENOVATIONS

Jan Hiltz Interiors LLC
(203) 331-5578
janhiltzinteriorslic.com

ND Interiors
(914) 714-8774
ndinteriors.com

JUNK REMOVAL
Junkluggers of Fairfield &
Westchester Counties
(315) 384-9366
junkluggers.com/

fairfield-and-westchester-counties

KITCHEN DESIGN/
CUSTOM CABINETRY
Christopoulos Designs
(203) 576-1114
christopoulosdesigns.com

MORTGAGE BROKER
Costa Gakidis- A.S.A.P.
Mortgage

(860) 605-7171
asapmortgageinc.com/
staff-member/costa-gakidis

FairWorld Mortgage
(203) 623-7834
fairworldmortgage.com

Guild Mortgage

(203) 521-2905
branches.guildmortgage.com/ct/
shelton/dan-laltrella-24-
rgdla.html

Revolution Mortgage
(203) 530-0109
revolutionmortgage.com/epotter

Tim Martin, Guaranteed
Rate Affinity

(203) 917-2800
grarate.com/TimMartin

MORTGAGE LENDER

Manny Gomes - Total Mortgage
(203) 673-2131
totalmortgage.com/bankers/
manny-gomes

MOVING COMPANY
Saturday Morning Moving
(203) 565-0537
saturdaymorningmoving.com

NEW CONSTRUCTION
AND REMODELING
Infinite Build

(203) 455-7278
infinite-builders.com

ORGANIZING SERVICES
Simple Organized
Solutions (SOS) By Erin
(914) 924-7346
sosbyerin.com

PHOTOGRAPHER | REAL
ESTATE MEDIA
Hommati CT/NY

(203) 303-7850
hommati.com/office/120

REAL ESTATE CLOSING
Bernard Law Group
(203) 805-4521
bernardlawgrp.com

Koether Legal Services, LLC
(203) 856-4204
koetherlegalservices.com

Paul Denzel Jr. - Owner

SATURDAY
MORNING ANEree:
MOVING HOME

FULL SERVICE
SaturdayMorningMoving.com HOUSEHOLD
203-707-1170

RELOCATION

Serving Fairfield County and CT Shoreline.
USDOT 3385514
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There’s something different about being in a room full of people who

are pushing forward. You feel it at every Real Producers event.

The conversations are different. The
energy is different. The relationships
are different. And over time, the results
become different too.

Because the agents who continue to grow
in this market are rarely doing it alone.

They’re learning from each other.
Sharing ideas. Building relationships.
Finding ways to adapt while others
pull back.

In a market that has challenged nearly
everyone over the last few years, one
thing has become clear: The people who
stay connected stay ahead. That matters
here along the Connecticut shoreline
more than ever. This is a market built on
relationships. Built on reputation. Built
on trust.

The agents who consistently win

in towns like Westport, Greenwich,
Ridgefield, Norwalk, Bridgeport, and
beyond are not always the loudest
people in the room.

They’re the ones who show up
consistently. They stay involved.

They invest in relationships before they
need something.

And those relationships create
opportunities that no online ad,
social media post, or email campaign
ever will. Because real business still
happens face-to-face.

14 - June 2026

It happens in conversations before an
event starts.

It happens over a drink after everyone
else leaves.

It happens when people begin to know
who you are beyond your production
numbers. That’s where trust is built.
And trust changes everything...Referrals
grow...Partnerships strengthen...Ideas
get shared...Doors open.

For our Preferred Partners, the value
works the same way.

The businesses that grow the strongest
presence in this community are not
the ones trying to sell to every agent in
the room.

They’re the ones building real
relationships with the people who drive
this market every day. They become
familiar faces. Trusted resources. People
agents want to introduce to clients
because they know them personally.

That only happens through consistency.
It only happens by being in the room.

And maybe the most important part of

all of this is what it does for the culture

of our industry. When top agents and
strong businesses genuinely support
one another, competition becomes
healthier. Conversations become
more open. The overall experience

for clients improves. The industry
becomes stronger together.

That’s what we’re building through
Real Producers along the Connecticut
shoreline. Not simply a magazine.

Not simply networking events.

A community of people who want
to grow, collaborate, and help each
other win.

So if there’s one thing I'd encourage you
to do, it’s this:

Show up. Stay connected. Have
the conversation.

Because you never know which
relationship, which introduction, or
which moment changes the trajectory
of your business. Be in the room.

Enjoy the summer!
Sam Kantrow, Publisher

What Is Real Producers?

BY SAM KANTROW

It is a privilege to introduce Gold Coast Real Producers

to Fairfield County and to celebrate the exceptional
contributions you bring to this market. I grew up here and
spent 14 years in television and media. Showcasing your
achievements, building stronger connections, and honoring
your commitment to clients energizes me. Real Producers
began in 2015 in Indianapolis and now spans 130 plus markets
across the U.S. The community thrives where top agents and
trusted partners connect with purpose. As we launch on the
Gold Coast, my promise is simple. Build community. Spotlight
excellence. Elevate relationships.

New Haven and Middlesex Real Producers launched in Spring
2024. Since then we have hosted multiple packed events,
featured dozens of agents, and earned bragging rights as the
most successful Real Producers magazine in the country. We
bring that momentum to Fairfield County.

In the months ahead, our team will interview many of you

for upcoming features. We will celebrate your wins at events,
share tools and introductions that drive growth, and represent
your collective passion for this industry.

Quick Facts:

DISTRIBUTION

This magazine goes to the top 500 agents in Fairfield County
each month. Selection is based on compiled MLS data from
the last year. If you receive a hard copy, you rank within the
top 5 percent.

CONTENT

This publication revolves around you, the Fairfield County real
estate community. We share personal, distinctive stories from
top producers and our Preferred Partners. We sell nothing to
agents. Features are free. Agents appear by nomination from a
peer, leader, or influencer. Send nominations for those making
a meaningful impact in our market.

ALL ABOUT REAL PRODUCERS

Welcome to
Gold Coast
Real Producers!

PREFERRED PARTNERS

Preferred Partners listed in the index are vetted members of
this community. They appear in every issue, attend our private
events, and engage in our online groups.

We invite businesses by member recommendation only. The
goal is simple, equip you with reliable resources so your clients
receive excellent service every time.

EVENTS

Alongside the monthly magazine, we host social and
educational events all year. We unite top performers,
strengthen local ties, and have a good time. Event details will
publish here and in our email updates.

CONTRIBUTION

Want to contribute, nominate REALTORS® for features,
recommend elite affiliate partners, or learn more? Reach out to
me anytime. I look forward to meeting every one of you.

Thank you to our Preferred Partners for their belief and early
support. Your commitment brings Gold Coast Real Producers to
life and sets the stage for sustained growth.

As we head into November, I wish you a strong finish to the
year and a season filled with progress and community.

I appreciate you, and I look forward to seeing you at our
launch party soon.

We provide a platform to connect, elevate and inspire the top real estate professionals across the Connecticut Shoreline.

Gold Coast Real Producers - 15



guaranteed Rate

AFFINITY

)) N2 Digital

UNLOCK YOUR |
DIGITAL s mansgement
POTENTIAL

Experience lending excellence with

Vi 1Y " \

Tim Martin is a top-producing loan officer with
24+ years of experience and 6,000+ clients
served—delivering smooth, reliable financing for
you and your clients.

¢ Full suite: conventional, jumbo, FHA, VA &
first-time buyer programs
Refi, investor & move-up loans
Licensed in CT, FL, NJ & NY
Clear communication, on-time closings
Responsive team + trusted partner from
application to close

A

EMAIL CONNECT

Targeted email and
SMS campaigns

How does it work?

Our team of experts help your business
stay visible, credible, and connected online = 'm

through expert social media, email
marketing, and website solutions. WEBSITE ENGAGE

Smart website design
with chatbot integration

L ]

VISIT WWW.N2.DIGITAL FOR MORE INFORMATION

]

Close faster with a seamless client experience.
Reach out today.

KIS
Tim Martin M MARTIN ga?ﬁ:ﬁ?d | N D
lram INTERIORS

AWARD WINNING INTERIOR DESIGNER
WESTCHESTER AND FAIRFIELD COUNTY

Area Sales Manager, SVP of Mortgage Lending
C:(203) 917-2800 O: (203) 974-5253
grarate.com/TimMartin

Tim.Martin@grarate.com

230 Greenwood Ave, Suite 1A Bethel CT, 06801

E"’

Full-service interior design studio, featured in Martha
Stewart, HGTV, Good Housekeeping and many more.

Aupllcahr;lesubjecl to credit and underwriting approval, Not all applicants will be approved for financing, Receipt of application does not represent an approval for financing or interest rate Making clients “happy to be home” since 2012.
guaranes.
Refinancing your moj e may increase costs over the term of your loan. Restrictions may apply. Guaranieed Rate Affinity has no affiliation with the U5 Department of Housing and Urban

g
Development, the usngaepam'nml of Veterans Affairs, the US Department of Agricullure or ary olher govemment agency.
FOR BROKER-DEALER OR AGENT USE ONLY — Not for pubdic dissemination. May not be distributed, reprinted or shown to the public in oral, written or electronic form as sales matarial,

T caunt mousinG LENDETim Martin NMLS #16273
Guaranteed Rate Affinity, LLC is a subsidiary of Guaranteed Rate, Inc.; NMLS #1598647; For licensing information visit nmisconsumeraccess.ong. Equal Housing Lender. Conditions
may apply. Dperating in the slate of New York as GR Affinity, LLC in lieu of the legal name Guaranteed Rate Affinity, LLC.
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AGENT TO WATCH

As an Agent to Watch, Nicole represents
a new generation of real estate
professionals who are redefining
success through authenticity,
adaptability, and a relentless
focus on relationships. In just a
few short years, she has built
a growing business rooted in
trust, consistency, and a deep
understanding of her clients.

Nicole’s path into real estate was
not accidental. It was built on years
of experience in sales, leadership, and
customer connection. Before entering
the industry, she built an impressive
career in retail, working her way up
from store manager to director of stores
for French Connection and eventually
District Manager with Ann Taylor
LOFT, overseeing their flagship stores
in NYC.

Times Square and overseeing multiple
locations across New York City and
Westchester County.

That experience laid the foundation for
everything she does today.

“I have always been in roles that revolve
around people, communication, and
understanding what someone really
needs,” Nicole shares.

When she and her husband relocated
to Connecticut and welcomed their son,
life shifted. The pace, priorities, and
possibilities began to look different,
especially as the world navigated the

uncertainty of COVID.

It was during that time that Nicole
made the decision to pursue real estate,
something she had long considered but

BUILDING MOMENTUM
THE RIGHT WAY

PHOTOS BY IVORY GRAYSEN PHOTOGRAPHY

had not yet taken the leap to pursue.
Her role placed her in high-
pressure environments, including “This felt like the right moment,”
managing flagship operations in she says.
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From the beginning, Nicole approached ‘ ‘
the business with humility and
intention. Rather than rushing to build ° ° °

’ Success in this business comes from

something on her own, she joined a

team to learn the ins and outs of the relationships, consistency, and showing
industry as quickly as possible. y
people they can truly trust you.

That decision proved to be invaluable.

In her first year, she was involved in

Sometimes that means uncovering needs
clients did not even realize they had.

A client might say they want a large
garage, but through conversation,
Nicole may discover that what
they truly need is a creative
space or studio. That deeper level
of understanding allows her to
guide clients more effectively
and deliver solutions that truly fit
their lifestyle.

That approach is something she carried
over from her retail career, where
success depended on understanding the
“why” behind every purchase.

“It is all about solving a problem,”
she says.

Equally important to Nicole is how
she communicates.

She believes one of the biggest
differentiators in today’s market is
the ability to tailor communication

styles to each individual client.

Some want structured weekly
updates, while others prefer ongoing,
real-time conversations.

Her job is to meet them where they are.

“I always ask clients how they want to
communicate,” she says.

That level of personalization creates a
seamless experience and helps clients
feel both informed and supported
throughout the process.

Beyond her work with clients, Nicole has
also built a strong network within the
real estate community itself.

While some may view the industry as
competitive, she sees it differently.

“There is enough business for
everyone,” she says.

She believes that collaboration,
respect, and strong relationships with

Gold Coast Real Producers - 21



other agents ultimately lead to better
outcomes for everyone involved.

That mindset has served her well, even
in challenging transactions.

Rather than approaching deals as

a battle, Nicole focuses on working
alongside other agents to find solutions
and move transactions forward.

“At the end of the day, we all want the
same thing,” she says. “To get to the
closing table successfully.”

Outside of real estate, Nicole is just as
intentional about building community.

After moving to Darien, she quickly
immersed herself in local organizations,
joining boards, participating in parent
groups, and becoming actively involved
in her son’s school community.

She currently participates in the PTO
and has helped organize events such as
school fundraisers and silent auctions,
further deepening her connection to the
community she serves.

She has also embraced the social side of
that community, picking up Mahjong as
a fun and unexpected way to connect
with friends and build relationships
outside of work.

Her life is a blend of business, family,
and relationships, and she would not
have it any other way.

At home, she and her husband, Brian,
balance busy careers while raising their
son, Myles, and staying connected to the
people and experiences that matter most.

For Nicole, success is not defined by a
single milestone.

It is built over time, through consistency,
care, and a genuine commitment to
doing things the right way.

And as her business continues to grow,
one thing is clear.

She is not just an agent to watch. She is
an agent who is just getting started. ¥

A

PROFESSIONAL HOME INSPECTION SERVICE
THAT GIVES THE HOME BUYER

PEACE OF MIND

7,000+ Home Inspections Performed
ASHI Trained
Certified by the State of Connecticut

Photographic, Narrative Reports
Strong Construction Background

Locally Owned and operated - :
Not a Franchise

Cost Analysis for Repairs
and Replacement

Remodeling and
Construction Advice

References Upon Request;
Contractor Referrals

Available 7 Days a Week

{ Ly Howe Singing Hhat fecls Like home
R D] ./ AN
» #]MF-EIIMEIUH&[.’,’IHE

for the Falt Ileld C(__'aunt},- re cl| estate mduhtr}r

(20:3) 940-0338 liz@lizpensierostaging.com
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STAGING & DESIGN

Designed to Sell

PHOTOS BY JULIA CRAWFORD PHOTOS

When Liz Pensiero launched her staging business in 2014, she was
not chasing a trend. She was building something with intention.

With young kids at home, she wanted to create a business of
her own. Something that showed them what was possible. “I
wanted to do something out of the house, work for myself, and
show my kids that mom could run a business,” Liz shares.

What she did not expect was how naturally her path would
align with the needs of the real estate community.
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After flipping homes with her family, Liz began hearing the
same question from agents over and over again. Was the home
staged? At the time, staging was not nearly as common or well-
known as it is today, but the impact was already clear. So she
made a decision to jump in fully and figure it out as she went.

Like many great businesses, she started small. Very small.

“I began with consultations, working with friends who were
realtors. I would go into homes, make simple changes, swap
out rugs, bring in artwork, things I could fit in my car.”

As results started to speak for themselves, so did word of

mouth. What began as a few items in her car quickly turned
into a garage full of inventory. That garage CONTINUED >
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turned into six storage units. Those storage units turned into
her first warehouse, and eventually a larger second.

Fourteen years later, Liz Pensiero Staging and Design has
grown into a highly respected, in-demand business, built

almost entirely through relationships with real estate agents.

From the very beginning, Liz approached staging differently.
While many saw it as design, she saw it
as strategy.

“Staging is a marketing tool. We are part
of the agent’s marketing team.”

That mindset has become the foundation
of her business and the reason so many
agents continue to rely on her.

Liz does not walk into a home thinking
about what looks good. She walks in
thinking about what will sell. Who

the buyer is. How the home will be
perceived. What the agent needs to
position the property competitively.

¢

26 - June 2026

“I see myself and the agent as a team. I need to understand
what they need to sell the home, and then I support that.”

That level of partnership is what sets her apart.

Every agent works differently. Every listing has its own story,
price point, and audience. Liz has built her business around
adapting to those variables rather than
forcing a one-size-fits-all solution.

“It’s not cookie-cutter. I don’t offer
packages,” she explains. “Every project
is different, and every agent needs
something different from me.”

For Liz, that flexibility is not just a
service model. It is a commitment to
helping agents perform at a higher
level. Whether that means supporting

a listing presentation, helping secure a
client, or ensuring a home stands out in
a competitive market, her role goes far
beyond aesthetics.

And that is where many people
misunderstand the industry.

“A lot of people think that if they have an
eye for design, they can do this. But it’s not
about picking out a cute rug or pillows,”
Liz says. “There’s so much more behind it.”

Staging requires an understanding of buyer psychology,
market trends, inventory management, pricing, and return
on investment. It is about making strategic decisions that help
agents create greater perceived value for their clients.

“This is not a hobby. This is a business. One where we use
design as a marketing tool, creating an emotional connection
for buyers that leads to offers.

Over the years, Liz has continued to invest in that business.
From continuing to expand and diversify her inventory to
connecting with staging professionals across the country, she
has stayed committed to growing, learning, and refining her
approach.

That dedication has not gone unnoticed. She has been
recognized by the Real Estate Staging Association as a top-
producing, award-winning Top 100 Most Influential Stagers in
the US, Fixr’s top 50 Stagers nationwide, and one of the Top 10
Redesigners in 2025.

Today, much of her business comes from repeat agents and
referrals, a direct reflection of the trust she has built within
the real estate community. She is responsible for staging over
$165M in Fairfield County real estate in just the last 2 years,
partnering with many of our Gold Coast’s top-producing agents

Her family remains her foundation, from her oldest son
working for KPMG in Manhattan, to her daughter graduating
from the University of New Hampshire and preparing to
enter the real estate industry, to her youngest, still at home.
Liz makes it a priority to pick up her daughter every day from
school, still drives to 5 dance classes a week, and cheers on the
Stamford High Field Hockey team from the sidelines. Newly
avid boaters, her downtime is spent on the Long Island Sound
with her husband all summer.

What started as a way to show her kids what was possible has
grown into something much bigger.

Liz Pensiero is not just staging homes. She is helping agents

elevate their business, strengthen their brand, and succeed in a
competitive market.

66

And in an industry where details matter,
having the right marketing partner
who understands the nuances
of Fairfield County and
stands on a reputation of
excellence makes
all the difference. %

in maintaining the elite reputation our area is
recognized for.

As demand for her services continues to grow, Liz remains
focused on maintaining the level of service her clients expect.
Rather than overextending, she is very intentional about
protecting the quality of her work and the experience she
provides. She routinely schedules 5-6 weeks in advance during
high-demand times of the year.

When her schedule reaches capacity, she ensures agents

are still taken care of by connecting them with other trusted
professionals she has personally vetted. It is just another way
she continues to support the agents who rely on her, even
when she cannot be the one on the project.

At its core, Liz’s business is about relationships.

It is about showing up as a partner. Understanding the
pressure agents face. Delivering results that help them stand
out, win listings, and serve their clients at a higher level.
Outside of her business, Liz is just as rooted in her community.
A lifelong Stamford resident, she and her husband have built
both a family and multiple businesses locally. Together, they
own Darien Disposal Service, a local firm many agents already
know and truly trust.
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A Trusted
Inspection Partner
for Your Buyers

hShwnaﬁ%

SPECIAL FIRST-TIME
CUSTOMER PACKAGE

PLATINUM PACKAGE + HDR

ABSOLUTE RADON

& HOME INSPECTIONS, LLC

Interior/Exterior HDR Photography
3D Virtual Tour
Aerial Video & Stills
2D Floor Plans
Cuided Tour
« And More!

$249*

*Offer for first-time customears only*

Your reputation matters — and so does who you refer.

At Absolute Radon & Home Inspections, LLC,

we work alongside real estate professionals to help
buyers understand a home’s condition while keeping
transactions moving smoothly.

Comprehensive Home Inspections S
Radon Testing & Radon Mitigation Systems

Infrared / Thermal Imaging Ca" or Text 203-985-9441

Drone Roof Inspections

Water Testing ABSOLUTE RADON & HOME INSPECTIONS, LLC
TJ Muldoon
(203) 303-7850
Proudly serving all of Connecticut. www.Hommati.com/office/120

Licensed * Insured * Experienced - Local

Each franchiss is independently owned and opearated

@ gﬂDSEhEHd' Scott Zebendon
i

_ 203-859-9393
INSURANCE scott.zebendon@goosehead.com

y o b o o 1 Andrew Arnett Zebendon
203-859-9388

Goosehead has provided me with excellent rates paired andrew.zebendon@goosehead.com

with extremaly fast service. Documents were sent via email
immediately and the process took less than 10 minutes
over the phone. | would highly recommend Goosehead to
anyone who is looking for a stress free experience, speedy
service, and competitive rates

- Jason H.

-4 2
N% 1o |k 4 _
- - B i L o0
STYI_ED, Servicing th.e following areas Homeowners insurance | Car insurance | Renters insurance
in Connecticut: Landlord insurance | Condo insurance | Flood insurance
O RGAN IZE D, Fairfield, New Haven &

bl home organization - home staging - move management - consignment

Hartford Counties Koy F b
a/&ng ﬁé@é/ In New York: OFFICE: (203) 859-9333
A Manhattan and Westchester. hello@sosbyerin.com 1 trap falls road suite 210, Shelton CT, 06484

203-979-8019

28 - June 2026

Gold Coast Real Producers - 29



, t‘

[l
> AGENT IN THE COMMUNITY
T U R N I N G LOSS or Chelsea Hammerschmidt, g ' ﬁ
real estate is about more than f
I N TO P U R P O S E transactions, negotiations,
: and closing tables. It is about people,
relationships, and showing up in
meaningful ways both professionally .
and personally. il s
While she has built a successful career h. e '_ : = : 1

serving clients across Fairfield County
and Westchester County with William

-« g ()
. Pitt Sotheby’s International Realty,
i, = ' a m e ‘ S C m l t Chelsea’s impact extends far beyond the
b _ homes she helps buy and sell. Her deep
- - -y it i':' F d

commitment to community service is

PHOTOS BY PERSPECTIVEREAL ESTATE MEDIA what truly sets her apart, making her a
natural fit for this month’s Agent in the
Community feature.

Chelsea’s journey into real estate

is rooted in both inspiration and
resilience. Her mother, a successful
agent who worked in Hong Kong and
later in Westchester and Greenwich, was
her greatest influence. After graduating
from college, Chelsea followed in

her footsteps, beginning her career
overseas in Hong Kong, where she
spent five years working in a fast-paced,
international market.

Prior to moving to Hong Kong, Chelsea’s
mother was diagnosed with stage four
colon cancer at just 49 years old. Chelsea
spent the next year by her side through
doctor’s appointments, chemotherapy,
and three surgeries until her mother
finally reached a more stable place.

It was during that time that Chelsea was
presented with an opportunity to begin
her real estate career in Hong Kong, the
place where she was born and where
her mother had first built her own
career in the industry.

After an incredible five years abroad,
Chelsea made the decision to return
home, stepping away from the life she
had built to be with her family. She
was given six more months with her
mother before she passed, a time that
would ultimately shape everything
that followed.

Her mother worked until the very end
and truly loved what she did. After her
passing, Chelsea stepped into a new
chapter defined by strength, perspective,
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and purpose. She carried forward not
only her mother’s business legacy but
also her spirit.

Today, that experience continues to
shape everything she does.

While many agents measure success
in numbers, Chelsea measures it in
impact. That mindset is reflected
most clearly in her dedication to the
organizations she supports.

One of the causes closest to her heart
is Soul Ryeders, a Rye-based cancer
support organization where Chelsea
serves on the board.

Founded to provide what Chelsea
describes as “the softer side of cancer,”
the organization focuses on the
emotional and mental support that
often goes hand in hand with medical
treatment. Having walked through that
experience firsthand with her mother,
Chelsea understands how critical that
support can be.

“Anyone who has been touched by
cancer knows it is not just about the
medical side,” she shares. “It is the
day-to-day support, the check-ins, the
emotional side of healing.”

Soul Ryeders provides services such
as wigs for patients undergoing
treatment, peer-to-peer counseling,

and care packages not only for patients

but also for caregivers. It creates a
space where individuals and families
can feel supported, understood, and
less alone during one of life’s most
difficult challenges.

For Chelsea, being part of that mission is
deeply personal.

Her mother’s strength and determination
continue to inspire her daily. Even
throughout her illness, she remained
active, positive, and committed to her
work and her family. “I try to carry that
forward,” Chelsea says.

In addition to her role on the board,
Chelsea is actively involved in
organizing and supporting Soul Ryeders’
annual half-marathon and 5K, an event
that brings together the community

Support goes far beyond treatment.
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- Chelsea Hammerschmidt

in a powerful display of support,
remembrance, and hope.

“It is incredible to see everyone come
out,” she says. “People who have been
affected, people who have lost someone,
and people who are still fighting. It is
such a meaningful event.”

Chelsea’s commitment to giving back
does not stop there.

She is also involved with Part of the
Solution, a nonprofit organization based
in the Bronx that focuses on fighting
poverty and food insecurity.

Through its programs, the organization
provides meals, job support, and
essential services to individuals

working to get back on their feet. Itis a
place where people can access not just
immediate relief, but also the resources
needed to build a better future.

Chelsea has served on the junior board
and has gone above and beyond in her
involvement, even running the New
York City Marathon twice in support of
the organization.

“It is about helping people get to that
next stage of life,” she explains.

That perspective reflects a larger theme
in Chelsea’s life. Whether she is working
with clients or volunteering her time,
her focus is always on helping people
move forward.

Her professional approach mirrors that
same philosophy.

Chelsea believes that communication,
consistency, and connection are what
separate good agents from great ones.
She prioritizes staying in touch with
clients in meaningful ways, whether
through quick check-ins, thoughtful
messages, or simply being present when
it matters most.

“It is about those touchpoints,” she says.
“Just staying connected in a real way.”

That mindset has helped her build a
business grounded in trust and long-
term relationships.
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move forward.

- Chelsea Hammerschmidt

Outside of work, Chelsea remains just as
active. She enjoys running, training for
races, skiing, and spending time on the
water with her family in Greenwich. Her
life is filled with movement, connection,
and a genuine appreciation for the
people around her.

At its core, everything Chelsea does ties
back to one simple idea.

Show up. Give back. Make an impact.

In an industry often focused on
production and performance, Chelsea
Hammerschmidt is a powerful reminder
that true success is not just about what
you achieve, but about how you show
up for others along the way.

And that is what makes her not just a
great agent, but an invaluable member
of her community.

¢ 203.963.9362

Prep smatrter, sell faster!

HL ME

stretch

Your one-stop shop — where
preparation meets profit

« Cut through the vendor clutter — focus on outcomes
instead of chasing down deliverables

« Strategic home enhancement partnership — maximizing
value and impact

- Pay-at close financing options available
« Quick and consistent, no-surprises updates

www.home-stretch.com/locations/ct/fairfield-milford
Sandi Skillen

Inspection Services
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FROM CONTRACT TO CLOSING,

Bérnard Law

Group, LLC

wendy@bernardlawgrp.com
203-805-4521
325 Main Street South, Suite 5
Southbury, CT 06488
bernardlawgrp.com

L (347) 889-2173

B orderct@charltoncabinetry.com

E:—l CHARLTON CABINETRY

-
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! g o www.charltoncabinetry.com

CHARLTON CABINETRY a

StEIVes to Offer QualitysRroducts at Affordable Prices ———

Semi-Custom

Handle Faucet
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ONE CALL WILL HANDLE IT ALL
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Questions & Scheduling Needs
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ROM HIGH-STAKES PSYCHOTHERAPY TO HIGH-
PERFORMANCE REAL ESTATE, SHE BRINGS CLARITY,
CONNECTION, AND CONFIDENCE TO EVERY DEAL.
For Holly Giordano, success That ability did not come from

in real estate is not defined real estate. It came from a career

by volume, flash, or years of most agents could never imagine.
experience. It is about people.

C l | I I
' Before entering the industry in
t h e C h aos " . It is about understanding 2014, Holly was a licensed social
W} ir emotions, reading situations, worker and psychotherapist,

‘*‘ 4 and guiding clients through working with the Federal Bureau
some of the most important of Prisons, also with New York

decisions of their lives with State Parolees, and later at a
clarity and confidence. private outpatient center in
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Manhattan that served high-profile
and celebrity clients. She is also a
graduate of Columbia University,

a foundation that further shaped
her understanding of human
behavior and connection.

It was a career built on intensity,
unpredictability, and high-stakes
human behavior.

And while she loved the work,
life eventually called her in a
different direction.

After moving from New York City
to Darien with her husband and
raising two children, Holly began
to reevaluate what balance looked
like. The commute, the emotional
weight of her work, and the
realities of motherhood all played
arole in her decision to pivot.

At the same time, another passion
had always been quietly waiting
in the background.

“I always loved architecture,
homes, and history,” Holly shares.

Real estate felt like a natural

fit, but she did not approach it
casually. True to her personality,
she went all in.

“If I was going to do it, I was going
to be one of the best,” she says.

Building from the Ground Up
Like many agents, Holly’s first
year required patience. After
getting licensed in 2014, she spent
much of her early time learning,
supporting colleagues, and
building relationships rather than
immediately closing deals.

She immersed herself in open
houses, showings, and networking
opportunities, slowly establishing
a presence among other agents in
the market.

That strategy paid off.

“I focused on building
relationships with other agents
first,” she explains. “When I
showed up with a client, they
already knew who I was.”

That reputation became one of
her greatest assets.

In a competitive market like
Fairfield County, where Holly
works across towns including
Darien, Westport, New Canaan,
and Wilton, relationships often
determine whether a deal comes
together or falls apart.

“You cannot have a winner and a
loser in a deal,” she says. “Those
deals never get done.”

“You have to
understand people

before you can guide them.”
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- Holly Giordano

Instead, Holly focuses on
creating outcomes where
everyone feels understood,
respected, and aligned.

The Psychology Behind

Every Transaction

What truly sets Holly apart is her
ability to read people.

While many agents just focus
primarily on numbers, terms,
and timelines, Holly approaches
each transaction through a
psychological lens. She works to
understand not only her clients’
needs, but also the motivations of
the other side.

“You have to know what is making
everyone tick,” she explains.

That awareness allows her to
anticipate challenges, navigate

personalities, and guide
conversations in a way that keeps
deals moving forward.

Her background in psychotherapy
also gives her a distinct advantage
in high-pressure situations.

In real estate, emotions run
high. Deadlines are tight,
expectations are high, and stress
can build quickly. For Holly, that
environment feels familiar.

Having worked in situations
where the stakes were far more
severe, she brings a level of calm
and perspective that reassures
clients instantly.

“There are emergencies in real
estate,” she says. “But they
are very different from the
emergencies I used to handle.”

That perspective allows her to
remain steady, focused, and
solutions-oriented, even in the
most challenging moments.

A Business Built on Trust
Since launching her career, Holly
has closed over $200 million in
sales, all as a solo agent without a
team or assistant.

Her success is not driven by
systems or scale. It is driven
by relationships.

She prides herself on being fully
accessible, highly responsive,
and deeply connected to her
clients long after the transaction
is complete.

“I am always available,” she says.

That level of consistency builds
trust, and that trust turns into
lifelong relationships.

Clients know they can call her
years later with questions,
concerns, or even small home-
related issues. Whether it is

a recommendation, a quick
answer, or simply reassurance,
Holly is there.




“I always say, I have a person for
everything,” she laughs.

More importantly, her clients
know they are never just
another transaction.

She works with a wide range of
clients, from first-time renters
to high-profile individuals, and
treats every single one with the
same level of care and attention.

“At the end of the day, everyone
is just a person who deserves
respect,” she says.

Life Beyond the Closing Table
Outside of real estate, Holly’s life
revolves around her family.

She and her husband, Rick, have
been together since shortly before
9/11, and their bond has only
grown stronger over the years.
Together, they have raised two
children who are deeply involved
in athletics.

Her son, now graduating from
Brunswick School, will continue
his journey playing lacrosse

at the University of North
Carolina. Her daughter is a
junior and serves as a coxswain
for Greenwich Crew’s men’s
varsity team and has recently
committed to the University of
Tennessee for Rowing.

Between games, regattas, and
travel, family life is busy, but that
is exactly how Holly likes it.

When they are not on the
road, they enjoy time at home,
something Holly values
deeply after long days and
constant movement.

“We call it Club Giordano,” she
says with a smile.

Even in those quieter moments,
real estate is never far away.
Whether she is at a lacrosse field
or tucked away during a regatta,
Holly is often taking calls, solving
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problems, and keeping deals
moving forward in real time.

For her, responsiveness
is everything.

“If you can handle something
in five minutes, you can save
months of stress,” she says.

The Reputation That

Defines Everything

In an industry filled with options,
Holly believes one thing matters
above all else.

Reputation.

“If you mention my name
anywhere in Fairfield County,

“Everyone deserves to feel understood

people will say I am great to work
with,” she says.

It is a reputation she has built
through consistency, integrity,
and a genuine commitment to the
people she serves.

And it is that reputation, more
than anything else, that continues
to drive her success.

Because for Holly Giordano,
real estate is not just about
closing deals.

It is about understanding people,
guiding them through change,
and showing up every single time
with calm, clarity, and care.

in a transaction like this.”

- Holly Giordano
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LONG DAYS.
WARM NIGHTS.

IS WHERE
SUMMER
HAPPENS.

Give your clients a home they'll never
want to leave. LET'S CONNECT!

Evan Potter

Branch Production Sales Manager
MMLS#H 691465

C 203.530.0109

E epotter@revolutionmortgage.com
W revolutionmortgage.com/epotter

MORTOGAGE

1= COMPANY NMLS#1686046

ADVERTISEMENT | T2 Financial, LLC. D.B.A. Revolution Mortgage is an Equal Housing Opportunity Lender NMLS #1686046 (Mationwide
Multistate Licensing System - www.nmisconsumeraccess.org) Terms, conditions, and restrictions may apply. All information contained herein is
for informational purposes only and, while every effort is made to ensure accuracy, no guarantee is expressed or implied. Not a commitment to
extend credit. Branch Address: 131 Broad Street, Unit 102, Milford, CT 06480 - Branch NMLS: 2477879 - Branch Phone: (203) 872-2622



WIN A

GIFT CARD
~

Take our quick survey (it's just 1 minute) and you'll ; ﬁi

be entered for a chance to win a $250 gift card.

NO PURCHASE NECESSARY. Open to legal residents of the U.S. (excluding Arizona, Florida, New York, and Rhode Island), age 18 or older. Void where prohibited. Entry period begins

9/1/25 and ends 12/31/26 at 11:59 PM ET. Limit one entry per person. One (1) winner vill be randomly selected each mont] (on or about the first of each month) to receive a $250 gift
card. Odds of winning depend on the total number of entries received each month. Winners will be notified via email. The N2 Company, d/b/a REAL PRODUCERS (collectively, "N2"), REAL PRODUCERS

reserves the right fo cancel, suspend, or modify the promotion if technical or other issues prevent it from running as planned. By entering, participants agree to release and hold N2
harmless from any claims arising out of participation. N2 is not responsible for technical errors or issues beyond its control. These rules are governed by the laws of Texas.

RANDOM, IT'S

STAGED.

2C Home Edit

ORGANIZING + ESTATE SALES + AUCTIONS + STAGING
MOVE MANAGEMENT + HOME CLEANOUTS

Home Organization « Estate Sales « Online Auctions

c2chomeedit.com - (203) 604-7118 - c2chomeedit@gmail.com

SUCCESS ISN'T

STRATEGICALLY

Deering Rose ¢ bostaginglnteriors.com  203.807.4040
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Inspect - Educate - Empower

_ Residential and Commercial
Building Inspections

Radon Testing
Well Water Testing
Wood Destroying Insect Inspection
Deck Inspection
Pool and Spa
Mold Testing
Flexible Online Scheduling

ASHI Certified

[ [,
e I-|II ol 'lfll'
i
A

]

. I'-‘i

I :Il L]
i
e

.I...|

! ¥

.

03 880 5409

champagneinspections.com

l!..l -||

E e ir- .-a.

BB B Real Estate

' Bl B ,Serv1ces
== Bl .You Can

l.lCount On

Real Estate| Title | Corporate Services

Rosamond A. Koether, Partner « roz@koether.legal » 203-557-0636

10 Saugatuck Avenue, Westport, Connecticut 06880, United States

koetherlegalservices.com
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FAQ

The first Real Producers magazine
started in Indianapolis in 2015. Real
Producers is now in over 130 markets
across the nation and is continuing to
grow nationwide.

Q: WHO RECEIVES Real
Producers MAGAZINES?

A: The top 500 real estate agents
across Fairfield County and

our preferred partners.

Q: WHAT IS THE GOAL OF
THIS MAGAZINE?

A: We believe that we are better together.

When we surround ourselves with
other successful, like-minded people,
we grow to new heights. Real Producers
is a platform that brings together the
most accomplished individuals in the
Connecticut real estate sector.

By curating an exclusive community
comprised of the top 300 real estate
agents and RP-vetted businesses

in each market, we foster a shared
space for sharing stories, celebrating
successes, discussing market trends,
and highlighting upcoming events. Our
monthly publication is dedicated to
connecting, informing, and inspiring,
encompassing anything that contributes
to the enrichment of our community.
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Q: DOES Real Producers

HAVE EVENTS?

A: Yes! We have specific networking
events throughout the year.

Q: WHAT IS THE PROCESS FOR BEING
FEATURED IN THIS MAGAZINE?

A: The process for getting featured in
our magazine is straightforward. To be
eligible, you need to be on the top 500
list, and we value nominations highly.
Whether you’re a real estate agent,
business, broker, owner, or someone
who admires the work of others, you
can nominate individuals, including
yourself. Even office leaders have the
opportunity to nominate outstanding real
estate agents. We take every nomination
seriously and consider anyone from

the top 500 list who is brought to our
attention. While we cannot guarantee a
feature, we strongly encourage you to
connect with one of our team members,
show support for Real Producers, and
participate in our private events. These
steps can enhance your chances of being
featured in our publication.

Q: WHAT DOES IT COST A

REAL ESTATE AGENT/TEAM TO

BE FEATURED?

A: Zero, zilch, zippo, nada, nil. It costs
nothing to agents, so nominate away!
We are not a pay-to-play model. We
share REAL stories of Real Producers.

ALL ABOUT GOLD COAST REAL PRODUCERS

Q: WHO ARE THE

RP-VETTED BUSINESSES?

A: The RP-vetted businesses featured in
our publication represent some of the
best in the business in their respective
categories within the Connecticut
Shoreline. You can easily locate them

in our index. We do not randomly
select businesses, nor do we collaborate
with every business that approaches

us. We prioritize businesses that have
received your stamp of approval
through recommendations, and each
business showcased has been personally
recommended by many of the top
agents featured in our publication.
Before featuring any business, our team
conducts additional vetting to ensure
they align with our community’s values
and bring substantial value. Our aim

is to build a robust network that not
only includes the best real estate agents
but also features top-tier businesses,
fostering collective growth and strength
within our community.

Q: HOW CAN | RECOMMEND

A BUSINESS?

A: If you want to recommend a business
that works with top real estate agents,
please email or message us -

Email: sam.kantrow@
realproducersmag.com

EXPERT GUIDANCE.
BETTER LOANS. <
LOWER RATES.

At FairWorld Mortgage, we work for our clients— not
the bank. We have hundreds of loan options and a Ay
deep bench of lenders competing foryour business. ..

Your loan should be as unique as you are.

That's why we continually build strongdending
relationships that allow us to deliver
custom-tailored solutions for your next purchase or
refinance-- no matter if it's a primary residence,
vacation home, or investment in place of what's
currently there.

Whether you are a first-time homebuyer or a
seasoned investor seeking creative financing
solutions, we are the mortgage company you can
trust to achieve your goals with confidence and ease.

BAILEY TUTHILL

Broker/Owner

NMLS 1600158
Bailey@FairWorldMortgage.com
203-623-7834 | www.fairworldmortgage.com
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DAN LALTRELLA | 203.521.2905

Senior Loan Officer | NMLS #133211 | Company NMLS #3274

Corporate Drive Suite #186 | Shelton, CT 06484



