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Your trusted
legal advisors
from contract to close

Sebastian Tornatore | sebastian@tornatorelawllc.com 
Betsy Tornatore | betsy@tornatorelawllc.com 
203-928-8082  | 64 Wall Street | Suite 301 | Norwalk, Connecticut 06854

Experience That Matters

What Sets Reilly Inspections Apart
A Personalized, High-Touch Inspection Experience
Our reports are built on our proprietary reporting system — not generic checkbox software.

Clear. Detailed. Photo-rich. Delivered moments after completion of the inspection.

Included Services Others Charge Extra For:
• Termite inspection

• Complimentary pre-closing walk-through

• Drone technology when needed for roof & structure evaluation

• Infrared thermal imaging cameras for moisture & insulation detection

A Relationship That Doesn’t End at Closing
• We stand behind our work long after the transaction.

• If questions arise months or years later, we’re available. If you’d like us to revisit the
   property, we will, at no additional cost  

That level of long-term support isn’t standard — it’s personal.

With over 30 years of residential and commercial real estate experience, 
Reilly Inspections is Connecticut’s premier family-owned inspection company. 
With over 30 years of residential and commercial real estate experience, 
Reilly Inspections is Connecticut’s premier family-owned inspection company. 

1-203-785-8141   |  kelly@reillyinspections.com  |  reillyinspections.com1-203-785-8141   |  kelly@reillyinspections.com  |  reillyinspections.com
Fully licensed and Insured
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21 Bridge Square, Westport, CT 06880  |  JANHILTZINTERIORSLLC.COM  |  203.331.5578  |      @JANHILTZINTERIORS

AWARD WINNING INTERIOR DESIGN &
CONSTRUCTION PROJECT MANAGEMENT

JAN HILTZ INTERIORS



Gold Coast Real Producers • 98 • July 2026

Meet
The

Team
Sam Kantrow

Publisher
Perspectives Real  

Estate Media
Photography

George Grotheer
Content Writer

Joe Crawford
Photography

Phylicia Bova
Director of Operations

DISCLAIMER: The articles and opinions expressed in this publication are those of the respective authors and do not necessarily reflect the views of The N2 Company 
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INFINITE BUILDERS
Lucio Gabriel

203-455-7278
infinite-builders.com

Acquisition  |  New Construction  |  Renovation
S ID ING |  ROOFING |  MASONRY |  BATHROOMS |  K ITCHENS |  ADDIT IONS

www.home-stretch.com/locations/ct/fair�eld-milford

Your one-stop shop — where 
preparation meets pro�t

• Cut through the vendor clutter — focus on outcomes 
  instead of chasing down deliverables
• Strategic home enhancement partnership — maximizing 
  value and impact
• Pay-at close �nancing options available
• Quick and consistent, no-surprises updates

203.963.9362

Prep smarter, sell faster!

Sandi Skillen
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This section has been created to give you easier access when searching for a trusted real estate 
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. 
These local businesses are proud to partner with you and make this magazine possible. Please 
support these businesses and thank them for supporting the REALTOR® community!

Preferred Partners

ARCHITECT
Doyle Coffin Architecture
(203) 431-6001
doylecoffinarchitecture.com

William Leavy Architecture PLLC
(917) 838-3428
wlarchitecture.com

ATTORNEY - REAL ESTATE
Tornatore Law, LLC
(203) 928-8082
tornatorelawllc.com

CABINETS
Charlton Cabinetry
(203) 914-4450
charltoncabinetryinc.com

FLOORING
Cardona Flooring
(203) 667-3294
cardonaflooring.com

HANDYMAN/HOME 
IMPROVEMENT
Tidy House
(203) 895-9509

HOME DECOR & INTERIOR 
DECORATING
The Post
(203) 981-4201
thepostct.com

HOME EDITING/ESTATE SALES
C2C Home Edit
(203) 604-7118
c2chomeedit.com

HOME INSPECTION
Champagne Inspection Services
(203) 767-3348
champagneinspections.com

HomeSpec, LLC
(203) 240-0023
homespec-ct.com

New England Home Inspection
(203) 223-6838
inspectionsbynehi.com

Reilly Inspections
(203) 482-1160
reillyinspections.com

The Miranda Team: Pillar 
To Post Home Inspectors
(203) 490-7855
mirandateam.pillartopost.com

HOME ORGANIZING & 
MOVE MANAGEMENT
Daniella Toth Design
(203) 296-0930
daniellatothdesign.com

HOME PREPARATION 
SERVICES
HOMEstretch
(203) 963-9362
home-stretch.com/ 
locations/ct/fairfield-milford

HOME STAGING
BA Staging & Interiors
(203) 807-4040
bastaginginteriors.com

Liz Pensiero Staging & Design
(203) 940-0338
lizpensierostaging.com

INSURANCE
Goosehead Insurance
(203) 859-9393
goosehead.com

INTERIOR DESIGN/
RENOVATIONS
Jan Hiltz Interiors LLC
(203) 331-5578
janhiltzinteriorsllc.com

ND Interiors
(914) 714-8774
ndinteriors.com

JUNK REMOVAL
Junkluggers of Fairfield & 
Westchester Counties
(315) 384-9366
junkluggers.com/
fairfield-and-westchester-counties

KITCHEN DESIGN/
CUSTOM CABINETRY
Christopoulos Designs
(203) 576-1114
christopoulosdesigns.com

MORTGAGE / LENDER
Revolution Mortgage
(203) 530-0109
revolutionmortgage.com/epotter

MORTGAGE BROKER
Costa Gakidis-  
A.S.A.P. Mortgage
(860) 605-7171
asapmortgageinc.com/
staff-member/costa-gakidis

FairWorld Mortgage
(203) 623-7834
fairworldmortgage.com

Guild Mortgage
(203) 521-2905
branches.guildmortgage.com/ 
ct/shelton/dan-laltrella- 
24-rgdla.html

Tim Martin, Guaranteed 
Rate Affinity
(203) 917-2800
grarate.com/TimMartin

MORTGAGE LENDER
Manny Gomes - Total Mortgage
(203) 673-2131
totalmortgage.com/ 
bankers/manny-gomes

MOVING COMPANY
Saturday Morning Moving
(203) 565-0537
saturdaymorningmoving.com

NEW CONSTRUCTION 
AND REMODELING
Infinite Build
(203) 455-7278
infinite-builders.com

ORGANIZING SERVICES
Simple Organized 
Solutions (SOS) By Erin
(914) 924-7346
sosbyerin.com

PHOTOGRAPHER |  
REAL ESTATE MEDIA
Hommati CT/NY
(203) 303-7850
hommati.com/office/120

PROFESSIONAL 
PHOTOGRAPHY
Ivory Graysen Photography
(702) 683-3422
ivorygraysenphoto.com

REAL ESTATE CLOSING
Bernard Law Group
(203) 805-4521
bernardlawgrp.com

Koether Legal Services, LLC
(203) 856-4204
koetherlegalservices.com

ROOFING
A-Preferred Roofing 
& Contracting
(203) 520-0711
a-preferredroofingct.com

SaturdayMorningMoving.com 
203-707-1170  

Serving Fairfield County and CT Shoreline.
USDOT 3385514

Saturday
Morning
Moving

Welcome 
Home 

Full Service 
Household 
Relocation

Paul Denzel Jr. - Owner



Gold Coast Real Producers • 1312 • July 2026

Welcome to  
Gold Coast  

Real Producers!

We provide a platform to connect, elevate and inspire the top real estate professionals across the Connecticut Shoreline.

What Is Real Producers?
BY SAM KANTROW

ALL ABOUT REAL PRODUCERS

It is a privilege to introduce Gold Coast Real Producers 
to Fairfield County and to celebrate the exceptional 
contributions you bring to this market. I grew up here and 
spent 14 years in television and media. Showcasing your 
achievements, building stronger connections, and honoring 
your commitment to clients energizes me. Real Producers 
began in 2015 in Indianapolis and now spans 130 plus markets 
across the U.S. The community thrives where top agents and 
trusted partners connect with purpose. As we launch on the 
Gold Coast, my promise is simple. Build community. Spotlight 
excellence. Elevate relationships.

New Haven and Middlesex Real Producers launched in Spring 
2024. Since then we have hosted multiple packed events, 
featured dozens of agents, and earned bragging rights as the 
most successful Real Producers magazine in the country. We 
bring that momentum to Fairfield County.

In the months ahead, our team will interview many of you 
for upcoming features. We will celebrate your wins at events, 
share tools and introductions that drive growth, and represent 
your collective passion for this industry.

Quick Facts: 

DISTRIBUTION 
This magazine goes to the top 500 agents in Fairfield County 
each month. Selection is based on compiled MLS data from 
the last year. If you receive a hard copy, you rank within the 
top 5 percent.

CONTENT 
This publication revolves around you, the Fairfield County real 
estate community. We share personal, distinctive stories from 
top producers and our Preferred Partners. We sell nothing to 
agents. Features are free. Agents appear by nomination from a 
peer, leader, or influencer. Send nominations for those making 
a meaningful impact in our market.

PREFERRED PARTNERS 
Preferred Partners listed in the index are vetted members of 
this community. They appear in every issue, attend our private 
events, and engage in our online groups.

We invite businesses by member recommendation only. The 
goal is simple, equip you with reliable resources so your clients 
receive excellent service every time.

EVENTS 
Alongside the monthly magazine, we host social and 
educational events all year. We unite top performers, 
strengthen local ties, and have a good time. Event details will 
publish here and in our email updates.

CONTRIBUTION 
Want to contribute, nominate REALTORS® for features, 
recommend elite affiliate partners, or learn more? Reach out to 
me anytime. I look forward to meeting every one of you.

Thank you to our Preferred Partners for their belief and early 
support. Your commitment brings Gold Coast Real Producers to 
life and sets the stage for sustained growth.

As we head into November, I wish you a strong finish to the 
year and a season filled with progress and community.

I appreciate you, and I look forward to seeing you at our 
launch party soon.

USUAL 
CIRCLE

Sam Kantrow

Owner/Publisher

Beyond the

I 
feel so lucky to watch as our community continues 
to grow at each of our events. More agents, more 
incredible businesses, and more relationships.

What stands out to me most is the energy in the room. 
There is something powerful about seeing so many 
high-level people come together with no pressure, no 
sales pitch, and no agenda other than connection.

In a business where schedules are packed and 
everyone is moving fast, it is easy to stay in your 
own lane. You work with the same people, talk to 
the same circles, and keep pushing forward. That is 
understandable. It is also why these rooms matter.

Our goal with Real Producers has always been 
to create moments where the top agents in our 
community have a reason to pause, look around, and 
see who else is building something meaningful.

Sometimes the best conversations happen with 
someone you already know. Other times, they happen 
with someone you have seen for years but never 
had the chance to meet. Those introductions matter. 
They create trust. They open doors. They make this 
industry feel a little more connected.

As this community grows, I am reminded that the 
strength of Real Producers is not the magazine, the 
events, or any single feature. It is the people who 
show up, support each other, and continue to make 
this network stronger.

Thank you for being part of it.

See you in August,

PUBLISHER’S NOTE
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Home Organization • Estate Sales • Online Auctions
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Residential Homes · Additions · Renovations
Corporate · Apartments

Yacht Interiors

Turning Vision               
           into Reality 

OVER 20 YEARS 
EXPERIENCE

BILL LEAVY  |  917.838.3428
WL@WLARCHITECTURE.COM

wlarchitecture.com

Organize • Simplify
Coordinate • Transition

Daniella Toth
203.296.0930
dtothdesign@yahoo.com
www.daniellatothdesign.com

• Move Management,
   Packing & Unpacking

• Decluttering, Organizing
   & Home Editing

• Estate Sales & Estate
  Clear-Outs

• Vacation Property
  Preparation

• Painting & Color
  Consultations

• Deep Cleaning

Your Partner
from Listing
to Move-In

12,157,379,438 Billion

BY THE 
NUMBERS

2025

Here's what  

the top 500 

 Gold Coast 

agents sold

9,500

TOTAL SALES VOLUME

TOTAL 
TRANSACTIONS  
JAN-DEC 2025

AVERAGE 
SALES VOLUME 

PER AGENT

$24.1M 

The N2 Company was named to Inc.’s 
Best in Business list for Social Good — 
the authoritative list of companies that 
make a meaningful impact beyond profit.

Here’s the part we’re most proud of:
The magazine you’re reading is part
of that impact.

Read how THIS magazine is part of something bigger.

INC.
SAYS
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FEATURED AGENT

C U R AT E D  T O  S E L L
Ted Sibilia does not approach real estate like a traditional 

agent. He approaches it like a strategist.

PHOTOS BY 

PERSPECTIVES 

REAL ESTATE 

MEDIA

Before entering the industry more than a decade 
ago, Ted built a successful career in digital media and 
advertising, including leadership roles at Microsoft, 
where he managed teams across New York, Boston, and 
Seattle while overseeing major accounts in financial 
services, technology, telecom, and consumer products.

That corporate background shaped the way he views 
business, branding, and client relationships today.

“I saw there was a gap in the market,” Ted explained. 
“I thought there was an opportunity for someone who 
was data-driven, understood digital media, and knew 
how to communicate with all different types of people.”

At the time, digital marketing in real estate was 
nowhere near what it is today. But Ted recognized 
early how powerful branding, positioning, and 
storytelling could become within the industry. More 
importantly, he understood that luxury real estate 
clients expected a higher level of service and strategy 
than what many agents were delivering.

That realization ultimately pushed him to make a 
major career leap.

In 2013, Ted left corporate America and entered 
real estate full-time. The timing, however, could not 
have been more stressful. At the exact same time he 
was starting his business, he and his family had just 
begun building a new construction home.

“No income and a construction project going on,” he 
laughed. “The first year was tough.”

Like many agents, Ted’s first year came with plenty of 
uncertainty, small deals, and a crash course in hustle. But 
the learning curve sharpened him quickly. By his second 
year in the business, he had already earned Chairman’s 
Elite status within the Coldwell Banker network, ranking 
among the top-producing agents nationwide.

Today, Ted is the founder of Private Client at KW, 
operating within the luxury division of Keller 
Williams Realty, with a dedicated office based in 
New Canaan. Over the years, he has developed a 
reputation for taking a far more curated and strategic 
approach to listings than many traditional agents.

“What differentiates me is my three-point marketing 
blueprint: data, design, and storytelling,” he said.

For Ted, a listing is not simply uploaded onto  
the MLS and pushed onto social media. It is 
positioned intentionally, marketed carefully,  
and launched strategically.

“I treat my listings like product launches,” he 
explained. “I curate them in a specific way where it 
becomes an event versus just another listing.”

That philosophy also shapes the type of business he 
chooses to take on.

“I don’t work with everybody,” Ted said. “I want to 
work with people who value what I bring to the table.”

In a market where visibility and advertising dollars 
often dominate perception, Ted takes a slightly 
different view of what truly creates long-term  
success in real estate.

“The billboard effect is real,” he said. “People see agents 
everywhere and automatically assume they’re the best.”

SIBILIA
TED
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Outside of residential sales, Ted is deeply invested 
in real estate personally as well. He owns rental 
properties, recently expanded into short-term rentals, 
and is now exploring student housing investments as 
well as funding various renovation projects and flips.
For him, actively investing in real estate creates a 
stronger level of credibility with clients.
“I practice what I preach,” he said.

Outside of work, Ted and his wife of 23 years stay 
busy raising their two children, including a daughter 
currently attending The Newhouse School at Syracuse 
University studying journalism, and a rising senior at 
New Canaan High School.

Family life also includes plenty of cooking, 
homemade bread, and pizza nights, travel, and 
gatherings with close friends and fellow agents 
around the outdoor pizza oven at his home.

And when he is not working, networking, or scouting 
investment opportunities, Ted prioritizes fitness and 
discipline just as seriously as business.

“Physical health equals mental health equals 
clarity,” he said.

That mindset seems to carry through every area 
of his life and business: intentional, strategic, and 
always evolving.

Because for Ted Sibilia, luxury real estate is not 
defined by a number.

“Luxury isn’t a price point,” he said. “It’s how a 
property is experienced.” 

But Ted believes real value comes from expertise, 
relationship-building, negotiation skills, and the ability to 
guide clients through increasingly complex transactions.

Over the course of roughly 150 transactions, he has 
worked alongside countless lenders, attorneys, and 
agents, giving him the ability to anticipate challenges 
before they arise.

“Sometimes it’s not all about the money,” he 
explained. “I’ve had sellers choose lower offers 
because they knew the transaction would actually get 
done smoothly.”

That perspective reflects 
the level-headed, analytical 
approach Ted brings into every deal. 

It also explains why nearly all of his business 
 is built organically.

“I’ve never paid for a lead,” he shared. “One  
hundred percent of my business is repeat, referral, 
and sphere of influence.”

Rather than relying heavily on broad digital lead 
generation, Ted focuses on high-touch relationship 
building. Coffee meetings, lunches, personal check-ins, 
handwritten communication, and thoughtful follow-
through remain central to his business philosophy.

“People still need that human touch,” he said.

“Luxury isn’t a price 

point. IT’S HOW 
A PROPERTY IS 
EXPERIENCED.”  

— TED SIBILIA

“I treat my listings like  
product launches. I curate them  

in a specific way where it  
BECOMES AN EVENT VERSUS 

JUST ANOTHER LISTING.”  
— TED SIBILIA
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PROBLEM-SOLVING AND 
OUTCOME-DRIVEN

   Presenting unique solutions 
for the first-time buyer to the 
seasoned investor

SUPPORTING YOUR BUSINESS 
AND LIFESTYLE GOALS

   Qualifying clients early and 
updating you often so we never 
lose track of the deal 

Managing the math and the emotions 
of your client's next move.

NMLS #1800894
Province Mortgage Associates, Inc. NMLS #2861 | RI Licensed Mortgage Lender and Broker | MA Licensed Broker and Lender #MC2861
CT Licensed Mortgage Lender | NH Mortgage Banker NMLS ID #2861 | Florida Mortgage Lender MLD144

William Bateson
Senior Mortgage Advisor

203-232-0820
WBateson@provincemortgage.com
 provincemortgage.com/william-bateson
702 Bridgeport Ave, Suite 301, Shelton, CT

Handyman Home
Improvement

Professional
Organizing

Property
Management

Peel & Stick
Wallpaper Installation

let's build something better together!

Sharon and Steven Harris
203.895.9509

tidyhousect@gmail.com
tidyhousect.com

Licensed & Insured 

Rosamond A. Koether, Partner • roz@koether.legal • 203-557-0636

koetherlegalservices.com

10 Saugatuck Avenue, Westport, Connecticut 06880, United States

 Real Estate 
Services 
You Can 

Count On
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PARTNER SPOTLIGHT

INTERIORS
H F or Jan Hiltz and Christine Hiltz, interior design 

has never been just about fabrics, furniture, or 
selecting the perfect shade of paint. At the heart 
of their business, Jan Hiltz Interiors, is something 

much deeper: creating homes that truly reflect the lives 
of the people living in them while guiding clients through 
what can often feel like an overwhelming process.

Together, the mother-in-law and daughter-in-law duo 
behind Jan Hiltz Interiors have built a reputation rooted 
in trust, creativity, and an unmatched level of service. 
Their work spans far beyond decorating. From large-scale 
renovations and new construction projects to landscape 
design coordination and full project management, the pair 
has become a go-to resource for high-end homeowners 
throughout Fairfield County and beyond.

Jan’s journey into the industry began unconventionally. At 
30 years old, while working for a continuing care facility 
in Connecticut, she was tasked with overseeing upgrades 
to the common areas and residences. Working alongside a 
Philadelphia-based design firm sparked something in her.

“I really found I loved interior design, every aspect of it,” 
Jan says. “From the construction to all the planning that 
went in, to all the fun decorating, wallpaper, carpeting, all 
those special things that really make each space.”

BEYOND THE BLUEPRINT

The company supported her decision to return to school 
at Fairfield University to formally study interior design, all 
while balancing marriage, raising children, and managing 
major healthcare design projects across New England. It was 
a demanding season of life, but one that laid the groundwork 
for what would eventually become Jan Hiltz Interiors.

Years later, with the encouragement of her husband, Jan 
launched her own firm in 2008 during the height  
of the recession.

“My husband was so supportive of me and believed in 
me,” Jan says. “He said, ‘You can do it all.’”

That belief paid off. Built almost entirely through word-
of-mouth referrals, the business steadily grew  
as clients continued recommending Jan to friends, 
family, and colleagues.

Eventually, the business would become even more of a 
family affair.

Christine Hiltz always knew she wanted to pursue 
interior design. After studying at the University of New 
Haven and gaining experience in commercial furniture 
and architectural firms, she found herself craving more 
creativity and connection in her work.

JANILTZ

PHOTOS BY IVORY GREYSON PHOTOGRAPHY
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WE ARE BEYOND PAINT 
COLORS AND FURNITURE. 

WE ARE FULL-ON, FULL-
SPECTRUM PROJECT 

MANAGEMENT, INTERIOR 
CONSTRUCTION, 

& DESIGN.” 
— JAN HILTZ

“I knew I wanted to do interior design from a young age,” 
Christine says. “I looked more into it and decided that’s the 
path I wanted to take.”

Ironically, her relationship with Jan began long before they 
officially became business partners. While dating Jan’s son, 
Christine would help Jan complete CAD drawings on weekends 
in exchange for sushi and furniture.

What started as small side projects eventually evolved into 
something much bigger.

After years of collaborating informally, Jan asked Christine 
to join the company full-time. The transition felt natural, 
and today the two operate as a seamless team, balancing one 
another’s strengths both personally and professionally.

“We really bring a nice balance to the business,” Christine says. 
“We seem to fill in the gaps where needed for one another.”

That dynamic has helped shape Jan Hiltz Interiors into the full-
service operation it is today.

One thing Jan and Christine want real estate professionals to 
clearly understand is that their company is not a staging firm. 
Instead, they serve as trusted design and project management 
partners for homeowners, buyers, and increasingly, real estate 
agents looking to better support their clients.

As more buyers relocate from New York to Connecticut, Jan Hiltz 
Interiors has become an invaluable resource during the home 
purchasing process. Agents often bring the team into homes 
before closing so buyers can better understand a property’s 
potential, renovation possibilities, and overall investment.

“We’re kind of helping the realtors ease the client’s mind and 
open their eyes as to what they can do with that new house,” 
Jan explains. “Things that seem daunting, we have eyes that 
can see, ‘Oh, with a little bit of this and a little bit of that.’”

Because the firm has spent years building relationships with 
trusted contractors, landscapers, architects, and vendors, 
clients gain immediate access to a carefully vetted network 
of professionals. The result is a smoother, less stressful 
experience for both the homeowner and the agent involved.

“The realtors benefit from us being on their team initially 
because they’re not having to give the client all their own 
referrals,” Christine says. “We come with all of our people. We 
figure it all out for you.”

Their projects often extend well beyond interiors. From 
backyard transformations and luxury outdoor living spaces 
to complete renovations and custom furnishings, Jan and 
Christine oversee every phase with precision and care.

“We are beyond paint colors and furniture,” Jan says with a 
laugh. “We are full-on, full-spectrum project management, 
interior construction, and design.”

Despite the demands of running a high-level design business, 
family remains at the center of everything they do.

The office itself reflects that philosophy. Christine’s young son 
practically grew up there, complete with a crib and play area 
in the office, and the newest family addition arriving later this 
year will likely follow the same tradition.

Outside of work, the Hiltz family spends much of their free time 
together skiing, boating, traveling, running races, and tackling 
challenges like Spartan competitions and Tough Mudders.

“We do everything together,” Jan says. “We vacation together, 
we race together, we barbecue together. We work in a very 
stressful job, so on the weekends, we have fun so that we’re the 
best for our clients come Monday morning.”

That same balance is part of what makes Jan Hiltz Interiors 
so unique. While their projects may involve luxury homes 
and large-scale investments, their approach remains deeply 
personal. Clients are not simply hiring designers. They are 
gaining trusted partners who genuinely care about the outcome 
of every home, every project, and every family they work with.

THE REALTORS 
BENEFIT FROM US 
BEING ON THEIR 
TEAM BECAUSE WE 
COME WITH ALL OF 
OUR PEOPLE. WE 
FIGURE IT ALL OUT  
FOR YOU.” 
— CHRISTINE HILTZ
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Christopoulos Designs, Inc.

Bespoke Cabinetry, Built in Connecticut. 
Crafted for the Modern American Home

christopoulosdesigns.com
Nick@ChristopoulosDesigns.com
(203) 576-1114



Gold Coast Real Producers • 2928 • July 2026

MANNY 
GOMES 

OF TOTAL MORTGAGE

TITLE SPONSOR

SUPPORTING SPONSORS 

HUGE Shoutout
TO EVERYONE WHO CAME TO THE CLUBHOUSE!

EVENT RECAP

THANK YOU TO OUR 
EVENT SPONSORS

THANK YOU
TO OUR  Title Sponsor,
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Servicing the following areas
in Connecticut:
Fairfield, New Haven &
Hartford Counties and Ready to Sell

STYLED,
ORGANIZED,

home organization · home staging · move management · consignment

hello@sosbyerin.com
203-979-8019

In New York:
Manhattan and Westchester.

THE PREFERRED NAME IN 
CONSTRUCTION

Stephon D. Wynter
(203) 333-4433
stephonwynter@a-preferred.com
a-preferredroofingct.com

ROOFING  |  REMODELIING  |  HOME ADDITIONS
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SMART. 
STRATEGIC. 

RELATABLE.

In Fairfield County real estate, there is 

no shortage of competition. In towns 

like Greenwich, Darien, New Canaan, 

and Westport, nearly everyone seems to 

know a realtor. The market moves fast, 

inventory remains tight, and buyers are 

often navigating intense bidding wars 

and emotional decisions with enormous 

financial stakes attached.

BunoskiBunoski will not immediately point 
to numbers. She points to 
people, a strong support 
system within The Jennifer 
Leahy Team, and her 
communication style.

“I think my success has come 
from a combination of my 
personal situation, as a mom 
raising my kids in the area, 
which is very relatable to a 
lot of people moving here. 
Being deeply knowledgeable 
about Fairfield County 
and the micro markets in 
each town that I cover is 
so important. And I think 
my clients appreciate my 
responsiveness, perspective, 
and ability to understand 
their financial goals and 

KATHARINE

PHOTOS BY JOE CRAWFORD PHOTOGRAPHY 

COVER STORY

And yet, in less than five 
years in the business, 
Katharine Bunoski has 
quickly risen into the ranks 
of top-producing agents in 
one of the most competitive 
real estate markets in the 
country. Her first full year 
in real estate brought in $14 

million in sales volume. The 
following year, she doubled 
it to $28 million. Last year, 
she closed more than $34 
million and this year, she is 
on track to surpass that.

But if you ask Katharine 
what fueled that growth, she 
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navigating a move and 
figuring out what the right 
place is for them.”

That connection has 
become a major part of her 
business. Clients are not 
simply hiring Katharine to 
unlock doors and negotiate 
contracts. They are leaning 
on her for guidance about 
neighborhoods, schools, 
commutes, childcare, local 
culture, and lifestyle decisions 
that ultimately shape daily 
life for their families.

That authenticity also 
shows up heavily on social 
media, where Katharine 
began posting casual, 
conversational videos from 
day one.

“I started right off the bat 
doing videos where I’m 
just holding my phone and 
talking. Everyone feels like 
they already know me when 
they meet me, so there’s kind 
of a built-in layer of trust  
and familiarity.”

Her background in 
advertising gave her a 
unique understanding of 
branding and consumer 
behavior, helping her market 
herself in a way that feels 
approachable rather than 
overly polished.

“I’m very real. I think that 
makes it easier for people to 
reach out to me.”

A significant portion of 
her business now comes 
directly from social media 
and referrals, fueled by 
consistent communication 
and long-term relationship 
building. Even years after 
transactions close, Katharine 
stays deeply connected 
with past clients through 
Compass tools, personalized 

lifestyle needs when it comes 
to a home. I always try to 
guide them and arm them 
with as much information as 
I can, so they can feel really 
good about whatever decision 
they are making. The support 
I have from Jennifer and my 
teammates is unbelievable. 
We are like family.”

A lifelong Fairfield County 
native, Katharine grew up in 
Darien before spending nearly 
a decade living and working 
in New York City. There, she 
built a successful career in 
advertising sales, working 
on marketing campaigns, 
brand strategy, and influencer 
partnerships long before 
social media became the 
powerhouse it is today.

At the time, real estate was 
always quietly sitting in the 
back of her mind.

“I always loved houses and 
working with people. Growing 
up, my best friend’s mom was 
a realtor, and I was always 
intrigued by her career.”

The turning point came 
through an unexpected 
connection. Nearly a decade 
ago, Katharine’s mother 
attended an event and 
met top-producing agent 
Jennifer Leahy. Afterward, 
she immediately called her 
daughter and insisted she 
meet her.

“I remember this 
conversation so vividly. She 
said, ‘I met this woman, 
she’s amazing. She’s starting 
a team, she reminds me so 
much of you, and you need 
to work for her.’”

Her mother turned out to be 
right. Katharine and Jennifer 
connected instantly, staying 
in touch for years before 
the timing finally aligned. In 
2020, shortly before the world 
shut down during COVID, 
Katharine got her real estate 
license and officially joined 
the Jennifer Leahy Team first 
at Douglas Elliman. Now the 
team is at Compass.

Starting a real estate career 
during one of the most 
chaotic housing markets 
in modern history was not 
exactly easy timing.

“All I’ve known is no inventory, 
buyer competition, and prices 
climbing and climbing.”

In Fairfield County, especially, 
where demand from New 
York buyers continues pouring 
into the suburbs, navigating 
the market has become both 
an art and a science. Homes 
are routinely underpriced 
strategically to create bidding 
wars, and buyers often find 
themselves competing far 
above the asking price just to 
secure a home.

For newer agents, that kind 
of environment can feel 
intimidating. But Katharine 
quickly discovered that her 
greatest advantage was not 
necessarily experience alone. 
It was relatability. As a young 
mom who grew up locally 
and later returned from 
New York City herself, she 
naturally connected with the 
exact demographic flooding 
into Fairfield County: families 
searching for more space, 
strong schools, and a better 
quality of life outside the city.

“I feel like I offer perspective 
not just on real estate, but 
on life here in general, and 
that is so valuable to people 

EVERYONE FEELS LIKE THEY ALREADY 
KNOW ME WHEN WE MEET. I THINK BEING 
REAL AND RELATABLE CREATES AN 
INSTANT LAYER OF TRUST.” 
— KATHARINE BUNOSKI
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dashboards, neighborhood 
updates, and regular 
communication.

But beyond technology, she 
simply enjoys people.

“Buying and selling a house 
is such an emotional process, 
and you become bonded 
with your clients after going 
through that with them.”

That emotional intelligence 
has become one of the 
defining characteristics of 
her business. Because behind 
every transaction is usually 
a much bigger life story: 
growing families, relocations, 
divorce, loss, career changes, 
and new beginnings.

“You have to be very 
empathetic. But also 
remember you’re a 
fiduciary. It’s a unique role.”
Outside of real estate, 
Katharine’s life revolves 
around family. She and her 
husband have been together 
for 16 years and are raising 
two young children in 
Darien. Her daughter even 
attends the same elementary 
school she once did.

Like many Fairfield County 
moms, her free time includes 
tennis, mahjong nights, and 
balancing the nonstop chaos 
of family schedules alongside 
a demanding career. And 
while the balancing act is not 
always easy, Katharine has 
learned to embrace it fully.

“I feel lucky every day. I feel 
lucky to have my family, my 
clients, and my business. 
I just genuinely love and 
embrace this phase of 
my life where it feels so 
full and even at times 
overwhelming. I am always 

grateful, and that perspective 
helps guide me.”

For Katharine Bunoski, that 
passion is obvious. And in 
a market built entirely on 
relationships, authenticity 
may be the most valuable 
asset of all. 

I FEEL LUCKY 
EVERY DAY.  
I GENUINELY 
LOVE THIS 
PHASE OF MY 
LIFE, AND THAT 
PERSPECTIVE 
HELPS GUIDE 
EVERYTHING  
I DO.” 
— KATHARINE BUNOSKI
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P E A C E  O F  M I N D

A PROFESSIONAL HOME INSPECTION SERVICE
THAT GIVES THE HOME BUYER

• 7,000+ Home Inspections Performed

• ASHI Trained

• Certified by the State of Connecticut

• Photographic, Narrative Reports

• Strong Construction Background

• Locally Owned and operated -
Not a Franchise

• Cost Analysis for Repairs
and Replacement

• Remodeling and
Construction Advice

• References Upon Request;
Contractor Referrals

• Available 7 Days a Week

(203) - 223 - 6838  |  NEHIInspection@gmail.com  |  inspectionsbynehi.com

EWEWN
NGLANDE

OMEH
NSPECTIONI

FROM CONTRACT TO CLOSING,

WENDY BERNARD

we've g� y� c��edwe've g� y� c��ed

wendy@bernardlawgrp.com
203-805-4521

325 Main Street South, Suite 5
Southbury, CT 06488
bernardlawgrp.com 
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Deb Placey
203-292-5700
1799 Post Rd East  |  Westport, CT 06880
www.thepostct.com
      @thepostct

A Chic And Stylish Home Design, Gifting And Gathering Place

Furniture & Lighting  |  Linens  |  Tabletop  |  Acessories  |  Mirrors & Art  |  Garden  |  Baby & Women's Clothing

DIGITAL
POTENTIAL

UNLOCK YOUR

How does it work?

Our team of experts help your business 
stay visible, credible, and connected online 
through expert social media, email 
marketing, and website solutions.

VISIT WWW.N2.DIGITAL FOR MORE INFORMATION

SOCIAL REACH
Affordable organic social

media management

EMAIL CONNECT
Targeted email and

SMS campaigns

WEBSITE ENGAGE
Smart website design

with chatbot integration

SOCIAL MEDIA | EMAIL | WEBSITE

Nancy Davilman 

nancy@ndinteriors.com
914-714-8774 ▪ ndinteriors.com

WESTCHESTER AND FAIRFIELD COUNTY

Full-service interior design studio, featured in 
Martha Stewart, HGTV, Good Housekeeping 

and many more. Making clients “happy to be 
home” since 2012.

AWARD WINNING 
INTERIOR 
DESIGNER 
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Call or Text 203-240-0032
ross@homespec-ct.com

homespec-ct.com
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Inspection Services
Environmental Hazards

A REPORT SO THOROUGH IT HAS A

100% MONEY BACK 
GUARANTEE EXPERT GUIDANCE.

BETTER LOANS.
LOWER RATES.
At FairWorld Mortgage, we work for our clients— not 
the bank. We have hundreds of loan options and a 
deep bench of lenders competing for your business.  

Your loan should be as unique as you are.
That’s why we continually build strong lending 
relationships that allow us to deliver 
custom-tailored solutions for your next purchase or 
refinance-- no matter if it's a primary residence, 
vacation home, or investment in place of what's 
currently there.  

Whether you are a first-time homebuyer or a 
seasoned investor seeking creative financing 
solutions, we are the mortgage company you can 
trust to achieve your goals with confidence and ease.

BAILEY TUTHILL
Broker/Owner
NMLS 1600158
Bailey@FairWorldMortgage.com
203-623-7834 | www.fairworldmortgage.com



9151 Currency St.
Irving, TX 75063

DAN L'ALTRELLA
Senior Loan Officer | NMLS #133211 
Corporate Drive Suite #186 
Shelton, CT 06484
203.521.2905
Company NMLS #3274

GOT A
SELF-EMPLOYED CLIENT?

You Need the Non-QM Expert
Mortgage Quarterback to

HELP THEM REACH THE END ZONE

Let's turn your deal
INTO A SCORE! 


