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An JwEHarﬂware Company

Ace Handyman Services has an expenenced team of Handymen who can
help with your punch list, whether you're buying, selling or renting a home

SCHEDULE A HANDYMAN
205.235.5858 3

AceHandymanServices.com

200 A Hiordyimen Sanices, Inc K ngles sesimend. Localy owned ord independently operabed Frand
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Re- mspecﬂons | Repair Estimates I 120 Day Warrant:.r]i F'ay-at Ciose Option
Residential | WIR | Radon | Mold | Pool | Sewer | Thermography

PROPERTY INSPECTIONS

$199. TERMITE. BOND. |

T

S ONEFIDENCE |$

WA '.l_.'.'- "r -

Designed for real estate transactions.

Backed by a local, responsive company.

What You'll Get

 Retreat & Repair Bond
 Pay at Close

& Order by Call, Text or Email
# Fast Response & Turn Around

Scan to Order Now

allypropertyinspections.com | 205.607.003]

pn@rltv

pest & termite

Call or Text: (205) 508-0028
Email: office@prioritypestandtermite.com
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Preferred Pariners

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses and thank them for supporting the REALTOR® community!

“CHECK OUT OUR

NEW SPONSORS”

Edward Jones

Richard Self

(205) 229-8153
edwardjones.com/us-en/financial-advisor/
richard-self

“THANK YOU TO OUR

RENEWING SPONSORS!”

Bumble Bee Blinds of Birmingham
Jeff Sweatt

(205) 651-4889
bumblebeeblinds.com/birmingham-al

Video Visions Media Marketing
(205) 621-0940
www.videovisionsmm.com

CLOSING GIFTS

Cutco Gifting Professional
Devin Gilliam

(334) 544-9758

Philip Tice

(256) 404-8526

FOUNDATION REPAIR AND ENGINEERING
Alabama Professional Services

Jordan Erwin

(205) 532-3577

alabamaprofessional.com

HANDYMAN/HOME REPAIR
ACE Handyman Services
Steve Hartman

(205) 263-3961
AceHandymanServices.com

HEALTH MARKETS

Karen Morse Insurance Agency
Karen Morse

(256) 426-0368
healthmarkets.com/kmorse
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HEALTH/WELLNESS
OsteoStrong Birmingham
(205) 593-4214
www.OsteoStrong
Birmingham.com

HOME & PROPERTY INSPECTIONS
Ally Property Inspections

(205) 607-0031
allypropertyinspections.com

HOME WARRANTY

2-10 Home Buyers Warranty
(256) 777-8306
www.2-10.com/bbell

HVAC SERVICES

Veterans Heating & Cooling
Brian Green

(205) 535-5533
veteranshvacal.com

INSURANCE AGENCY

Alfa Insurance - The Vail Agency
Jacob Vail

(205) 837-5179
thevailagency.com/

MORTGAGE

Redmont Home Loans,

A Leader One Company
Scott Moulton

(205) 999-8217
Scott.Moulton.Leaderl.com

MORTGAGE LENDING
MortgageRight

(205) 776-8401
mortgageright.com

MORTGAGE SERVICES

Towne Bank Mortgage -

The Petrusson Mortgage Team
Justin Petrusson

(205) 470-8000
mortgagesbyjustin.com

MOVERS
Crocker Moving Services
(770) 855-0580

Two Men and a Truck
(205) 616-4573

PLUMBING
Mashburn Plumbing
(205) 296-9217

PRINTING, SIGNS, &
PROMOTIONAL MATERIALS
Kopri Signs & Graphics
(205) 903-1642
kopripromotions.com

RESIDENTIAL MORTGAGE
Laird Lending Team - Powered
By Canopy Mortgage

(205) 807-1877
canopymortgage.com/
lo/mattlaird

RESIDENTIAL MORTGAGE LENDER
Adam Snable Mortgage Team
(205) 370-9231
guildmortgage.com/adamsnable

TERMITE & PEST CONTROL
Priority Pest and Termite
Justin Russell

(205) 508-0028
prioritypestandtermite.com

Coverage Your
Clients Deserve

Help your clients protect their
budget and plan for the unexpected
with a 2-10 home warranty.

Brian Bell

Market Manager

256.777.8306
Bbell@2-10.com
www.2-10.com/bbell

pro.2-10.com

Don't let your
clients’ money go

:-n{?y a professional.

T e ' -
A down the drain.
1 -"LQ:S '-"

X - . Call Mashburn
A /=" = Plumbing for a
;‘ ,'":‘f'_'f' e AL ‘comprehensive

T A - plumbing inspection -
LY Yl &

}

(205) 296-9217
mashburnplbg@yahoo.com

F
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Meet

The
Team

DISCLAIMER: The articles and opinions expressed in this publication are those of the respective authors and do not necessarily reflect the views of The N2 Company
d/b/a Real Producers (“N2”). Advertisements appearing in this publication are paid placements and are not endorsed or recommended by N2. N2 is not responsible for the
statements, opinions, or business practices of any authors, contributors, or advertisers featured herein. Portions of this publication may include content created with the
assistance of artificial intelligence (Al) tools by authors or contributors and may not be independently verified by N2.
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Adrian Lucas
Relationship & Event

Justin Petrusson Meredith Jones

Operations Manager

Katherine Fondren
Editor & Ad Strategist

Nick Ingrisani

Frank Carnaggio

Brendon Pinola Phillip J. Pritchard

YOU DON'T NEED A n
YOUTUBE CHANNEL v T b
TO WIN ON YOUTUBE! ou u e

Sell listings. Build visibility. Rank on Google.
Without managing another platform.

THE CHALLENGE MOST AGENTS FACE

You know video sells homes.
You know Google prioritizes video content.

But creating and maintaining a YouTube channel takes time,

“J \& eelpsistency, and technical expertise—resources most agents
don’t have.

So listings rely on photos alone...
And valuable Google exposure is lost.

THE VIDEO VISIONS SOLUTION

Video Visions transforms your existing listing photos
into high-quality property videos—and hosts them for
you on our active YouTube channel.

Your listings gain YouTube and Google visibility W|thoqt
you ever creating or managing a channel.

WHY THIS WORKS

» Google owns YouTube
» Videos from active channels rank higher in search
« Organic video results often outperform paid ads

 Professional property videos

 Created from listing photos / No ads required
V/ Published on an established YouTube channel J No channel setup
 Google & YouTube SEO exposure v/ No maintenance

VVIVIM

VIDEO VISIONS | MEDIA MARKETING
205-621-0940 - www.VideoVisionsMM.com

Professional Property Videos. Hosted. Ranked. Working for You.
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TOTAL AVERAGE DAYS ON
TRANSACTIONS THE MARKET
« CROCKER
MOVING SERVICES “Sas
PRICE

“We’re A Different Kind Of Moving Company”

#crockermovingservices

crockermovingservices.com

BY THE MEDIAN DAYS ON $350,416
NUMBERS THE MARKET

HERE’'S WHAT AGENTS
TOTAL
SOLD IN 2025 0 $285,000 \O, SALES
256-672-2416 AMA (NEDIAN Y1 vorume

Veteran Owned and Operated 2 D 5'4 4 8'8 5 D 5 $6,638,984,399

OCUTCO | BrminghamRent s B

Closing Gifts K

Scott =

Moulton CONGRATULATIONS ON MAKING THE LIST!
Branch Mana ger Some gifts are opened... and for'gotten..Others become part of a ongratulations will also have your own
RRE - home, a story, a legacy. Cutco gifts fall into the second category. 3 on making the badge to use however you'd
by ' Handcrafted in the USA and backed by a Forever Guarantee, I L § ) ) Y
—_ o . . e Birmingham Real like to show that you've
Cutco isn’t just a knife—it’s an everyday reminder of quality, z ;
thoughtfulness, and care. Whether it’s a wedding, closing gift, £ Produc?rs 2026 TOP 300 made it a part of th? Real
milestone birthday, or client thank-you, Cutco turns meaningful ; ~ Agent list! The list is based Producers community.
moments into lasting impressions. Long after the wrapping paper REAL PRODUCERS on 2025 sales according to
is gone, your gift is still on the counter, still in use, and still being W the MLS, and as part of this Missing your badge?
appreciated—every single day. exclusive community of Reach out to
the top real estate agents justin.petrusson@n2co.com.
in Birmingham, the top
Devin Gilliam - . .
Gifting Professional g 300 agents will receive Our vetted RP preferred
 (334)544-9758 E the magazine each month partners also have a badge
knivesbydevin@gmail.com g and be able to attend so that agents can look for it
f. our exclusive events for and know they are working
£ & agents and RP preferred with the best of the best
(205) 999-8217 REAL PRODUCERS partners in the city. businesses in Birmingham.
seottmoulton@Leadericom Philp Tice BIRMINGHAM
Gifting Professional As part of the top 300 We can’t wait to celebrate

(256) 404-8526
philip@philiptice.com

agents in Birmingham, you your success in 2026!

e
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PARTNER SPOTLIGHT

HEATING & COOLING

WRITTEN BY
ELIZABETH
MCCABE
PHOTOS BY
CARNAGGIO
PHOTOGRAPHY

How Military Values

Continue to Drive Veterans
Heating & Cooling

Long before Brian Green was
helping families stay cool during
Alabama summers, he was
helping transport cargo for the
United States Air Force. He loaded
aircraft, coordinated shipments,
traveled throughout the Middle
East during deployment, and
participated in one of the military’s
most solemn responsibilities:
dignified transfers for fallen
service members returning home
from war.

That taught him valuable life
lessons: Attention to detail.
Accountability. Service before self.
Years later, those same values
have become the foundation of
Veterans Heating & Cooling, the
company Brian founded in 2022
and has steadily grown into one
of the area’s trusted heating and
cooling providers. Today, the
company provides residential and
commercial heating and cooling
services, including repairs,
preventative maintenance,
equipment installation, duct
cleaning, indoor air quality
solutions, and emergency service.

“We’re the right-size company,”
he says. “We’re not so big that we
have to charge exorbitant prices,
and we’re not so small that we
can’t get to customers quickly.”

One thing that immediately sets
the company apart is its team.
Every full-time employee is a
military veteran.

“That military attention to detail
carries over into what we do
every day,” he explains. “We’re
not just looking for one thing
wrong with a system. We’re
evaluating everything. We want
to leave a customer’s home better
than we found it.”

That commitment extends beyond
technical expertise.

Brian believes understanding
people is just as important as
understanding equipment.
Military service exposed him
to individuals from countless
backgrounds, cultures,

and experiences. Those
interactions taught him the
importance of compassion.

“You learn that everybody’s
situation is different,” he says.
“You learn how to treat people
with respect and understanding.”

The company’s reputation has
also grown within the real estate
community. Brian’s wife, Amber,
is a real estate professional,
giving him firsthand insight into
the unique challenges buyers,
sellers, and agents face during
transactions. When evaluating

HVAC systems during a

home sale, Brian focuses on
practical solutions rather than
unnecessary expenses.

“We present every option,”

he says. “If a system can be
repaired for a fair price, we’ll
tell you that. If replacement is
the better option, we’ll explain
why. We help buyers and sellers
find common ground.”

That straightforward approach
has earned the trust of agents
and homeowners alike.

Yet perhaps the most
meaningful part of Brian’s
work happens quietly
behind the scenes. Each year,
Veterans Heating & Cooling
provides free services to
veterans in need and works
with local organizations to
help families facing difficult
circumstances. During the
winter months, Brian and
his team often repair heating
systems at no charge for
individuals who otherwise
couldn’t afford the work.

When he’s not working, Brian
enjoys spending time outdoors
with his family. Whether

he’s boating, racing cars, or
enjoying Alabama’s lakes and
waterways, he appreciates
every opportunity to be outside.
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Family is everything to Brian.
He and Amber returned to their
hometown after military service
to be closer to family, and their
son, Brody, has even helped with
the business during the summer.

As temperatures continue to rise,
Brian offers one piece of advice
homeowners should never ignore.

“Change your air filter,” he says
with a laugh. “That’s the first
question I ask almost everybody
who calls.”

B

WE HELP
BUYERS &
SELLERS

Simple advice, perhaps. But then
again, some of the most important
lessons are. After all, whether
he’s maintaining an HVAC system,
serving a customer, supporting

a fellow veteran, or helping a
family stay comfortable during
the hottest days of summer, Brian
approaches every task the same
way he learned in the Air Force:
Pay attention to the details. Take
care of people.

Do the job right.

And for Veterans Heating &
Cooling, that’s a mission that
continues every day.

VETERANS HEATING
& COOLING

Brian Green, Owner
Phone: (205) 535-5533
Website: CallVeterans
HVAC.com

14 - July 2026

Whether it’s routine maintenance, eme

replacement, indoor air quality solutions, or a second opinion on an
HVAC system, Brian and his team are committed to delivering honest
recommendations, exceptional service, and the same dedication to
excellence that has guided them since their days in uniform.

IT'S PEACE
OF MIND.

MOVING & STORAGE

Your clients deserve a
stress-free move.
We make that happen.

G TWO MEN
<% AND A TRUCK.

MEET
TEAM

With over two decades in the
maortgage industry, Lincoln Smith is
known for guiding clients with
honesty, expertise, and care. As a
leader at MorigageRight, he's
dedicated to helping individuals and
families nawigate the home loan
process with confidence and clarity.

" MORTGAGE
I)RIGHT

LINCOLN SMITH

™ (205) 335-a400

@ lincoln@moarigageright.cam

@ www. lincolnsmortgage.com

20 Meadowview Dr
Hoowver, AL 35243

I “f;'mn MEN AND A TRycy
| u“:“e“ '"“ h1‘!|
amie & Butinegy

205-970-2272

We Sell Boxes

205.970.22

TWOMEN.COM,

TRUSTED EXPERTISE FOR
YOUR CLIENTS' COMFORT

Your Dependable HVAC Partner
‘ for Real Estate Success

VETERANS

araATING

INSTALLATION
REPAIR « AIR QUALITY

Brian Green, SCANTO REQUEST

A FREE QUOTE
Owner

| UNITED STATES m|i![m
AIR FORCE VETERAN }iE!
(205) 535-5533 .

AL#21006 VETERANSHVACAL.COM F:I'i' 0
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Ken & Vikki

GRODNER

A Lifelong Dedication to Service and Community

WRITTEN BY NICK INGRISANI ¢ PHOTOS SUBMITTED BY KEN GRODNER

or this wife-and-husband team,
the impulse to serve others is the
force that drives their real estate

business and shows up in everything
they do.

Fresh out of the University of Alabama
with a public relations degree,

Vikki launched her career with

the Birmingham Stallions (the first
version), a spring football team. When
the league folded, Vikki didn’t look for
the next job posting. She looked for the
next problem worth solving.

At 25, with $700 from the Stallions’
booster club, she founded Camp
Smile-A-Mile — a nonprofit camp for
children with cancer that still serves
more than 450 pediatric oncology
patients and their families each year,
more than three decades later. That
same instinct for community-building
followed her through 18 years of living
everywhere from New York to Atlanta,
where she worked as a marketing
director for law firms and professional
services organizations, learning how
to help institutions communicate more

meaningfully with the people they serve.

When she returned to Birmingham in
2007, Vikki brought those skills back to the
city that shaped her. She went on to found
Sisters Chaverim, a relationship-building
organization connecting Birmingham’s
Jewish and Black professional
communities. She coordinated a dignified

clothing relief effort called Dressing Up!
Tuscaloosa after the 2011 EF4 tornado,
distributing over 10,000 brand-new
women’s garments through a setup
designed to feel like a high-end boutique
rather than a disaster site.

She also organized an event she

called a “Sandy Hook Heartwarmer,”

a Valentine’s Day gathering for first
responders, victims’ families, and the
full grammar school community in
Newtown, Connecticut. Numerous
victims’ families chose to attend

this special event over attending
congressional hearings in Washington
for the chance to reconnect with their
community, two months after the tragic
event. Vikki and Ken describe it as one of
the most meaningful events of their lives.

“I'm a very curious person, so I like to
really explore all the things that are of
interest to me. I tell my husband, some
days it’s really hard to be in my head
because I have so many ideas.”

Today, Vikki has channeled that energy
into a niche she identified before most
agents saw it coming: college-town
real estate. As host of The College Real
Estate Coach podcast, she has built a
platform educating parents, students,
and investors on the opportunities
around major universities — including
why Tuscaloosa has been named one
of the top college towns in the country
for real estate investment. Her certified

interior design background gives her a
rare dual perspective: She sees homes as
both financial assets and spaces worth
inhabiting beautifully.

If VikKi is the creative force, Ken
Grodner is the anchor holding it steady.
A former business and IT executive
with decades of experience solving
complex problems for some of the
world’s largest organizations, Ken brings
a meticulous, data-driven approach to
every transaction he touches. He holds a
Bachelor of Science in Accounting from
the University of Alabama and applies
that financial rigor to real estate with
the same seriousness he once applied it
to corporate boardrooms.

As Membership Chair of Birmingham
Sunrise Rotary, Ken has recruited more
new members in the past two years than
the club had seen in the previous fifteen
combined. He also serves as Treasurer
for Redemption Earned, a nonprofit

law firm founded by former Alabama
Supreme Court Chief Justice Sue Bell
Cobb, to lend his financial expertise to
advocacy for elderly and critically ill
individuals in Alabama’s prison system.
He created a foundation in honor of his
parents that gave rise to Generation XYZ
— Extra Years of Zest — a senior adult
programming initiative at Temple Beth
Elin Birmingham. And at the University
of Alabama, he led an initiative called
Quest for Excellence aimed at creating a
safer social environment for students.
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His approach to giving back extends
directly into his real estate practice.
Rather than handing clients a cutting
board at closing, Ken donates in the
client’s name to a cause they choose.
In recent months alone, those closing
gifts have benefited more than a
dozen organizations, from the Greater
Birmingham Humane Society and the
UAB Benevolent Fund to Stop Soldier
Suicide and Alabama Possible.

“It’s a privilege to not only help clients
achieve their real estate goals, but to
also make a broader impact in the
communities we serve.”

18 - July 2026

“It’s a
privilege
to not only
help clients
achieve their
real estate

goals, but to

also make

a broader
impact in the
communities

we serve.”

When Birmingham Magazine featured
Vikki’s Tuscaloosa gameday home in
2019, it set off a chain of events that
would reshape both her career and

the short-term rental landscape in the
city. Their REALTOR® had neglected

to mention one inconvenient fact:
short-term rentals weren’t permitted in
Tuscaloosa at the time.

Rather than retreating, Vikki brought
together a coalition of homeowners
interested in offering short-term rentals
under a movement she called The
Tuscaloosa Hospitality Network, then
led sustained engagement with the

Tuscaloosa City Council to help shape
sensible guidelines for short-term
rentals in the city. Guests from her
gameday events began asking her to
help them invest in similar properties.
So she got her real estate license. And a
City employee was so impressed by how
she handled the process that he left his
position to join her team.

One story of a couple they helped shines
a light on Ken and Vikki’s ethos and
approach. John came to them needing
to sell their home and find a new home
that met their needs.

On the sale side, Vikki brought her
interior design eye to recommend
paint colors and lighting adjustments
to elevate the home’s appeal. The team
connected the Martins with contractors
to work through their repair list. Adam
Tessler, who led Strategic Initiatives
and Client Experience for Vikki and
Ken, managed the sale of furniture

on Facebook Marketplace. ReStyle
Staging and Home Design was brought
in to complete the transformation
with curated furnishings and window
treatments. The result of all that
preparation: The Martins were under
contract in three days, above list price,
and closed in two weeks.

On the buy side, Ken ran a methodical
search anchored in the Martins’
detailed criteria. They evaluated dozens
of homes. Then, through the team’s
network, they learned of a property
about to come to market and secured it
before it was ever publicly listed. This
is just one example of the ways that
Ken and Vikki go above and beyond for
their clients.

Ultimately, Ken and Vikki arrived in

real estate with decades of experience
making communities, organizations, and
lives better for the people around them.
Real estate simply became the newest
arena for their skills and dedication to
shine. The Hospitality Network Group
reflects that: a team built on service,
grounded in analytical rigor, and shaped
by the belief that showing up for people
goes well beyond the closing table.
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OSTEOR)STRONG'
THE ULTIMATE BIOHACK

BONES | STRENGTH | BALANCE

Finally: a natural way to strengthen your
bone density while also strengthening
joints, tendons, and ligaments which helps
with knee pain, back pain, agility, and
balance. Try OsteoStrong today, and

experience The Ultimate BioHack.

Birmingham / Near Colonnade
4851 Cahaba River Rd, Ste 121
Birmingham, AL 35243
205-203-8755
cahabariver@osteostrong.me

Hoover

5884 Elsie Road

Hoover, AL 35244
205-593-4214
hoover@osteostrong.me

Idil'd Beyond the Mortgage,
®
DININGAE \We're Invested in

e Your Success!

CANOPY

Matt Laird
Branch Manager
205-807-1877

NMLS# 1040852 | AL License #61748
Laird Lending Team, Powered by Canopy Mortgage

@ Canopy Mortgage, LLC | 360 Technology Court, Suite 200 Lindon, UT
84042 | 877-426-5500 | NMLS Consumer Access #:1359687. All loans
UENDER  subject to credit and property approval.

Conventional, FHA, USDA, VA, and
Self-employed Residential Loans

FINANCIAL FOCUS

FIVE QUESTIONS THAT COULD
CHANGE HOW YOU SEE RETIREMENT

SUBMITTED BY RICHARD SELF, EDWARD JONES

Saving for retirement is important, but it’s only
part of the picture. If you’re within five to 10
years of your target retirement date, it’s time
to start thinking about what you actually want
your retirement to look like. After all, getting
to retirement isn’t the end goal — it’s what you
want to do once you’re there that matters.

Start by asking yourself these five questions.

1/When do you want to retire? The age at which you retire
matters more than you may realize. Retiring early sounds
appealing, but it means saving more and having less time

to do it. It can also create gaps in health care coverage and
income before key benefits kick in. For example, Social Security
benefits can begin at 62, but at a reduced amount. Full benefits
are available between ages 66 and 67, depending on birth year,
and waiting until 70 means the maximum benefit. Medicare
doesn’t start until age 65, and penalty-free withdrawals from
retirement accounts generally aren’t allowed until age 59%.

For couples, timing gets even more complicated. Staggering
retirement dates can sometimes maximize benefits; in other
cases, retiring at the same time works better.

A financial advisor can help you sort through these
decisions and find the approach that makes the most sense for
your situation.

2 /How do you want to spend your time in retirement?
Many new retirees are surprised to find that having unlimited
free time feels disorienting rather than freeing. Thinking ahead
about how to fill the days with meaningful activity - whether
that’s travel, volunteering, pursuing hobbies or spending more
time with family — can make the transition smoother.

It helps to sketch out what a typical week, month or even first
year might look like. If there are big gaps, it’s worth thinking
now about what might fill them in rewarding ways.

3 /Where do you want to live as a retiree? Some retirees
stay put, while others downsize or relocate entirely. Either way,
it’s wise to consider whether a chosen location will work well
as you get older, taking into account factors like proximity to
family, access to health care, cost of living and climate.

4/ What will your retirement lifestyle cost? It’s not
uncommon for retirees to discover that their travel,
entertainment or leisure expenses were higher than expected.
The more active and involved you plan to be, the more you will
likely need to budget.

5/ Does your retirement involve giving back? Retirement
often brings both the time and motivation to be more generous.
Whether the goal is helping family members, donating to
charity or volunteering in the community, it’s worth defining
those goals and building them into an overall plan.

Now that your vision is taking shape, turn it into a plan. Work
with your financial advisor to align your savings with the life
you want — and revisit that plan as your priorities evolve so
your retirement keeps pace with you.

This article was written by Edward Jones for use by your local Edward
Jones Financial Advisor.
Edward Jones, Member SIPC

Edward]ones@‘ Member SIPC

Working with you to help you

achieve what's most important.
Let's connect to explore how | can help.

Richard D Self

Financial Advisor

240 Oxford Exchange Boulevard
Oxford, AL 36203
256-835-5694

EJB-19325-A-E-DA-3 AECSPAD edwardjones.com
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your clients will
follow that.”

Skyrocketed in Real Estate

“Things have gone better than | ever imagined in real estate,”
says Mary Martin Brown. That's not something she expected
to say when she got her license at the end of 2019.

At the time, she was 24 with
a newborn at home, trying
to figure out what work
would look like in this next
chapter of life. She knew
one thing for sure: “I didn’t
want to report to someone
else.” With a background in
sales and customer service,
she already understood her
strengths. She was good with
people. She was motivated.
And she thrived in
environments where effort
directly impacted income.
Real estate made sense.

“The barrier to entry is lower
than a lot of other fields,”

she explains. “I needed
something I could get into
quickly without a degree or
years of experience.”

So she did just that. She
got licensed at the end of
2019. Her first client came
in January 2020. And then
everything took off.

“In my first year, I sold a
little over 20 homes,” she
says. “And it’s grown every
single year since.”

What started as a way

to contribute financially
quickly turned into
something much bigger.
The business grew to the
point where her husband,
Mackenzie, eventually left
his job to join her full-

time. “It has exceeded our
expectations in every single
way,” she says. “I had no idea
it would go like this.”

Repeat and Referrals

Part of what makes Mary
Martin’s business stand out is
what she doesn’t do. No cold
calling. No door knocking.
No chasing leads. Everything
comes from social media,
referrals, repeat clients, and
her sphere of influence.

It’s a strategy that works
because it’s built on trust

and relationships. “I've
lived in Birmingham my
whole life,” she says. “I have
deep roots here. Pair that
with hard work and being

a people person... it just
comes together.”

That work ethic isn’t new,
either. “I've been working
since I was 15,” she says.
“I’'ve never not had a job.

At times, I had two or three
jobs.” That drive shows how
she handles her clients, too,
especially during high-
stress moments.

“If you carry yourself with
confidence and composure,
your clients will follow
that,” she explains. “There
are no emergencies in real
estate,” she adds. “If it’s a
true emergency, you’ll have
to call 911, not me.” That
line keeps clients grounded
and keeps deals moving to
the closing table.



Authenticity Matters
Looking ahead, Mary

Martin sees the industry
continuing to shift, especially
in marketing. “Everything is
very social media and video
driven,” she says. “Love it or

Mary Martin and her
husband, Mackenzie Brown

hate it, it’s a train you have to
be willing to jump on.”

When she first started, she
didn’t have a marketing
budget, so she used what
was free: social media. Seven

People need to see your
face and the most
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of you online.”

Mary Martin and her
assistant, Madeline Ryczek

years later, she’s still using

it. “People need to see your
face and the most authentic
version of you online,” she
says. “You’re helping them
through a major milestone in
their life.”

And while technology
continues to evolve, she’s
clear about one thing.
“There’s a human element to
this business that you can’t
replace,” she says. “People
hire you for you.” That belief
is something she shares often
with newer agents, many of
whom she’s mentored over
the years.

A Happy Household
When not working, Mary
Martin treasures time with

her husband. They’ve been
married for eight years,
having met years ago at a
restaurant called Real &
Rosemary, where he helped
open and develop the menu.
She was working there at the
time, juggling multiple jobs.
A few months after meeting,
they started dating. A year
later, they were engaged.

Today, they have two kids,
Lyla, 7, and Tucker, 5, who
have grown up watching
their parents build this
business together. “They’ve
never known a world without
it,” she says. “It’s important
for them to see us work.”
They especially love seeing
the progress on Mackenzie’s
house flips, something that
brings the business to life in a
tangible way.

When they’re not working,
the family makes the most
of their flexibility. They’re
big Disney fans, frequent
travelers, and love spending
time at the beach or the lake.
“Real estate has given us the
ability to step away when we
need to,” she says.

To recharge, Mary Martin
takes time for herself. “I have
a personal trainer and take
Pilates a few times a week,”
she smiles. She also likes
meeting with her friends for
coffee and taking girls’ trips.
There’s always something
going on with family, work,
and friends, but that’s exactly
how she likes it.

She has built the life of

her dreams and it started

by taking a chance on real
estate. She bet on herself and
it paid off! ®
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Your Weekend Mortgage Team

Available 7 days a Week

* Health
* Medicare

* Life Insurance

* Supplemental

* Long-Term Care
* Retirement

Call today for your free quote!

(205) 201-4972
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A PRODUCT OF

THE N2 COMPANY

9151 Currency St.
Irving, TX 75063
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Same Team.
Same Local Service.

TOWNE BANK
MORTGAGE

The Petrusson Mortgage Team is proud
to announce we've joined TowneBank
Mortgage, a nationally ranked lender that
gives us the backing, tools, and support
to move quicker, solve problems faster,
and provide an even smoother experience
from contract to closing.

If you're looking for a lending partner :
you can trust, who answers the phone, T
communicates clearly and closes on-time,
contact us today!

OR=J0) Justin Petrusson
Senior Mortgage Loan Officer | NMLS# 351335
% Call/Text: 205-470-8000
= MortgagesByJustin.com
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