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Title & Escrow
Partner

%) i Suzanne Borg
CORNERSTONE 408-799-8708

TETLE suzanne.borg@cstitleco.com
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JANUARY - TIPS FOR A SEAMLESS ESCROW: HOW TO PREVENT HICCUPS & KEEP CLIENTS HAPPY

Covers timelines, communication, sign offs, and what agents can do to help us keep escrow smooth.

FEBERUARY - MASTER 1031 EXCHANGES AND GROW YOUR BUSINESS
How to identify exchange opportunities, add value to invest or clients, and build your pipeline.

MARCH - REFRESH YOUR FARMING STRATEGY: PROSPECTING TACTICS THAT ACTUALLY WORK
Modern geo-farming, digital farming, data-driven targeting, and messaging that converts—ideal for helping agents reignite
their pipeline.

APRIL - TECHNOLOGY & YOUR BUSINESS: LEVERAGING TOOLS THAT SAVE TIME & WIN CLIENTS

MAY - THE HIGH COST OF SKIPPING TITLE INSURANCE
Engaging,story-based class that sticks. Great for newer agents and a strong reminder for seasoned ones.

JUNE - COMPLEX TRANSACTIONS DECODED: TRUST SALES, DIVORCE SALES, PROBATE, 1031 EXCHANGES

A must-attend class that will help you navigate complicated deals.

JULY - UNDERSTANDING VESTING, LIENS & OWNERSHIP ISSUES

How your clients hold title matters. Learn the implications of the most commaon ways of holding title.

AUGUST - HOW TO ELEVATE YOUR CLIENTS' EXPERIENCE IN A FAST-PACED MARKET

Communication strategies, expectation-setting, digital touches, and ways to stand out from competing agents while in escrow.

SEPTEMBER - MARKETING & BRANDING FOR AGENTS: BUILDING A HIGH-VISIBILITY PRESENCE
Social media, video, personal branding, and community presence—what you should be doing to standout in today's
marketing.

OCTOBER - THE ESCROW TIMELINE MASTERCLASS: WHAT REALLY HAPPENS BEHIND THE SCENES

Gain "insider” knowledge that makes you confident and minimizes surprises.

NOVEMEBER - BUSINESS PLANNING FOR 2027
Plan your pillars, budget, and goals for 2027!

RSVP to Suzanne.Borg@CSTitleCo.com and a class link will be sent to you

THE ULTIMATE 55+ RESORT LIVING

Resort Living Your Clients Won't Want to Miss Out On

Discover our Distinctive Lifestyle at the Planned Wellness + Social Club:

B.iih'{@ Resort Club | Pickleball & Tennis | Fitness & Strength | Movement

. é ¥
% Indoor Pool with Lap Lanes | An Amazing Place to Nosh & Sip
@%’_’ﬁﬁ

Nearby Walking & Hiking Trails | Onsite Lifestyle Director

Events & Excursions | And Most of All - Fun!
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Move-In Ready Homes Available from the $800s - $1M+ - Trilogy55SanJuanOaks.com San Juan Oaks
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Preferred Pariners

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses and thank them for supporting the REALTOR® community!

55+ ACTIVE ADULT
COMMUNITY

Catalyst Media Design -
Trilogy San Juan Oaks
(480) 471-8390

ADU BUILDER
APEX Homes
(518) 779-6006
apex-homes.com

BUILDER

Generation Builders USA
Leonardo Silva

(650) 278-8674
Generationbuildersusa.com

JR Home Remodel
Jackson Guerra

(650) 281-5232
jrhomeremodeling.com

Thomas James Homes
Mark Peters

(650) 562-8097
tjh.com

Kassa

Carrie Luo

(408) 888-8310
Kassacabinet.com

CLOSING GIFTS

Our Favorite Things
Specialty Gifts Shop
Paloma Mansour

(650) 796-7108
Ourfavoritethingsshop.com
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COMMERCIAL REAL ESTATE
Compass Commercial Real
Estate - Hanhan Group
Jonathan G. Hanhan

(510) 375-7575
www.hanhancre.com

FINANCIAL ADVISOR

Real Retirement Strategies
Kerry Worden

(510) 999-0539
realretirementstrategies.com

FURNITURE

Ayla Home Collection
(669) 260-6065
aylahomecollection.com

HOME BUILDER
Meritage Homes
(925) 360-0985
meritagehomes.com

HOME WARRANTY
Choice Home Warranty
Marilyn Chapman

(805) 889-0148
choicehomewarranty.com

Fidelity National
Home Warranty
Margaret Faherty
(415) 301-1055
homewarranty.com

Fidelity National
Home Warranty
Reinita Osborne
(408) 410-9751
Homewarranty.com

INSURANCE AGENCY

Mark Landis Insurance Agency

Mark Landis

(650) 366-8274
agents.farmers.com/ca/
redwood-city/mark-landis/

Sisemore Insurance Agency
Vanessa Sisemore

(925) 899-7926
agents.farmers.com/ca/
walnut-creek/vanessa-sisemore/

LISTING PREPARATION
SERVICES

Freemodel

Laura Klein

(650) 740-1228

MEDIA PRODUCTIONS
Evoke Media

Jericho Corpuz

(408) 337-2391
evokemediare.com

House Hub Media
Pedro Gomez
(650) 943-8165
househub.media

Regal Production Media
Devin Regal
(669) 273-5400

MORTGAGE / LENDER
Change Home Mortgage
Jae Ro

(408) 242-8309
www.changemtg.com

Cross Country Mortgage
Padi Goodspeed

(530) 870-5626
padigoodspeed.com

HJLC Partners Inc.
Helena Jones - Kim
(510) 388-7721
helenajoneskim.com

Nu Level Equity
Gabriela Alvarez
(408) 691-1451
nulevelequity.com

Us Bank
Eddie Garcia
(408) 398-2267

MOVING COMPANY
Clutch Moving Company
(650) 285-1261
clutchmovingcompany.com

Nevarez Moving Company, LLC
Orlando Nevarez

(408) 859-1106
nevarezmovingco.com

PHOTOGRAPHY

Olha Melokhina Photography
(916) 288-5839
olhaphotography.com

PHOTOGRAPHY &
VIDEOGRAPHY

In D Sky Homes
(669) 296-8187
indskyhomes.com

PROPERTY MANAGEMENT
Devoted Property Management
Brett Jennings

(408) 387-6810
yourdevotedpm.com

Intempus Property Management
(408) 710-0381

intempusproperty
management.com

REAL ESTATE BROKERAGE
BRG Realty Corp

Gregg Bunker

(408) 781-1725
brgrealtycorp.com

STAGING
Design by Mish
Mish Chadwick
(408) 458-6966
mishdesigns.com

Storlie Design and Staging
Amy Storlie

(408) 476-4268
Storliedesigns.com

Unicorn Staging + Design, LLC
Sonia Medina-Ashby

(408) 429-0208
Unicornstagingdesigns.com

TAX STRATEGIES AND
WEALTH MANAGEMENT
Real Retirement Strategies
Kerry Worden

(510) 999-0539
realretirementstrategies.com

TITLE COMPANY
Chicago Title
Kevin Barrett
(408) 497-3444
chicagotitle.com

Cornerstone Title
Suzanne Borg

(408) 799-8708
cornerstonetitleco.com/

You know the real
estate market. -
We know lending.

FROM FIRST-TIME BUYERS TO LUXURY INVESTORS

WE OFFER MORTGAGE SOLUTIONS TO FIT EVERY

CLIENT'S NEEDS

Fidelity National Title
John Killen

(408) 437-4313
johnfnt.com

TRANSACTION COORDINATOR
Transactions by Jenn

Jenn Darknell

(408) 234-6722
tc@transactionsbyjenn.com

First American Title Company

Jennifer Cortez
(408) 504-5596

Lawyers Title Company
MaryAnn List

(650) 801-3542
Lawyerstitlebayarea.com

Orange Coast Title Company
Katie Ellis

(831) 524-6633
www.octitle.com

PROTECT
YOUR
CLIENTS

& ADD VALUE TO
THEIR HOME
PURCHASE OR
LISTING WITH THE
BEST DEFENSE
AGAINST

VIRTUAL ASSISTANT
Link up BPO

Roberto Saldafia Roa
(408) 471-5716
Linkupbpo.com

WELLNESS/HEALING
BMS Wellness Ca
(408) 712-0932
Bmswellnessca.com

uninrd

n ¥
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Home Warranty

We cover homes big and small
including properties over 10,000 sq ft.

$100 off all multiyear plans
1 month free for every year purchased
We have buyer policies and seller policies

Call Me Today
805.889.0148
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If you are interested in nominating people for certain stories, please email us at: sandra.magana@n2co.com

HELENA JONES-KIM

Seniar Mortgapge Consultant

MBA MMLE T30

510.385.7721
hr_-.h_'-r\::_jnnrer.l{irn. gnx.-'t“.r:.nnﬁ

HelenalonezKim.com

@ ratesecure

SEAL THE DEAL.
CLOSE FASTER. STRONGER.

& STRESS FREE

—WITH THE
EXPERTISE OF
A TRUSTED
LOAN OFFICER

+ Close in 15 days or less
with o completely
underwritten
preapproval

= Experience first closs
service
+  |Innovative banking &
financial solutions —
never lose another
client again.

. Hablo Espaniol

GABRIELA ALVAREZ

NMLS 2116007 | (408) 691-1451 l &l
GABRIELAALVARELSNULEVELEQUITY.COM

ETINULEVEL

CORP DIE $01869515 | NMLS 332463 Lewe

© Fidelity National Title

OUT OF SIGHT
DOESN'T MEAN
OUT OF MIND.

Absentee-owned properties are prime
targets for impersonation fraud.

YOUR CLIENTS

COUNT ON YOU.
Be prepared to quickly
identify common
impersonation fraud
red flags.

DOMINIC CONETTO  JOHN KILLEN
Salag ‘n1r\"|ua-:' County Manager
408.771.4104 4084374313

DConatto@nt com IKiBenEAn com y

STAY FOCUSED ON CLOSING DEALS

Lt N Afardle he Detaity/

LET’é MAKE YOUR TRANSACTIONS SMOOTHER

Stress-Free Transactions
Compliance & Deadline Tracking
Seamless Communication

(408) 234-6722
tc@transactionsbyjenn.com
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Meet

The
Team

| - . HAND YOUR CLIENT
Sandra Magana Jenae Gahagan Nicole Wright Jericho and Clarissa Merlfage T H E K E Y S T O
Owner/Publisher Community & Operations Ad Strategist Corpuz

Coordinator Media/Marketing Team

LIFE.BUILT.BETTER.

Over the past 35+ years, Meritage Homes has defined what quality homebuilding means and how
that translates to a better home for your clients. Every Meritage home comes standard with
unparalleled energy-efficiency built in, smart home technology and designer-curated interior finishes.
With ample inventory of quick move-ins, your clients can buy a new home with the features they

want on a timeline that works for them.

Ashley Maxwell Olha Melokhina Chris Menezes Pedro Gomez
Photographer Photographer Writer Videographer
Hub Media

K
ok
Ellen Buchanan Ashley Kivisto Jess Wellar Rebecca Wilson
Writer Writer Writer Writer

O9OMm

Follow us on our social channels for the latest info on exclusive events, newsmakers and more.

SACRAMENTO

Scan the code fo view
available quick move-in homes

BAY AREA

Scan the code fo view
available quick move-in homes

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but
remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended by The N2 Company or the
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

WE RECOGNIZE YOUR EXPERTISE & ACCOLADES | WE RESPECT YOUR CONNECTIONS & INFLUENCE
As a valued partner, you can receive 3% commission
when your clients purchase any Northern California home.

for more information visit meritagehomes.com/agents

**Important terms and conditions apply.**. Broker will receive a 3% bonus in connection with purchase agreements for select, quick move-in homes (commencement of construction and selection of options, if applicable, must have already occurred) in Meritage
Homes’ Northern California area that are entered into by buyer and accepted by Meritage Homes starting on January 1, 2024 and will close on or before December 31, 2024. Promotion void and will not be honored if the home closing does not occur on or prior to
December 31, 2024. Must be a licensed real estate agent/broker in the State of California to receive bonus and any other commission and must accompany buyer(s) on first sales office visit. Agents Rock Rewards Program and any details associated therewith
can be found at http://www.meritagehomes.com/agent. Promotion must be mentioned at time of contract and is not valid on contract re-writes, transfers, or for buyers who have had a previous contract with Meritage Homes entity canceled for any reason.
Promotion is applicable solely upon closing and buyer’s compliance with all terms and conditions of qualifying contract. Promotion subject to any applicable governmental and lender restrictions, and will be reduced or withdrawn to the extent required by any 22t
such restrictions. Promotion void where prohibited by law and shall be limited in all events to the specific terms set forth in the binding contract for the specific home. Meritage Homes reserves the right to cancel or change this promotion at any time, without

prior notice or obligation. Promotion cannot be combined with any other promotion or incentive. Visit www.meritagehomes.com/featuredescriptions for information and disclaimers about energy-efficient features and associated claims. Not an offer or solicitation

to sell real property. Offers to sell real property may only be made and accepted at the sales center for individual Meritage Homes communities. Meritage Homes®, Setting the standard for energy-efficient homes® and Life. Built. Better.® are registered
trademarks of Meritage Homes Corporation. ©2024 Meritage Homes Corporation. Al rights reserved

Meritage! 0n
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COVER STORY

~— Doug Goss

= and Terese Ferrara

GOSS | FERRARA REAL ESTATE TEAM  svermsuenezes

[ ‘|[ Balance,
- “ Leadership,

u% _g; and Heart
2 <
hen Doug Goss and
Terese Ferrara decided
to team up, it wasn’t

a business calculation—it was the
natural evolution of friendship, trust,
and shared values. What began as

two families connected through their
daughters’ elementary school has
grown into one of the most respected
partnerships in Silicon Valley real estate.

R DS

“I was substitute teaching at my kids’
school when I met Doug’s wife, Sara,”
Terese recalls. “Our girls were friends,
and that’s how Doug and I got to know
each other. Years later, when my
daughter was getting ready for college,
I wanted to contribute more, build
generational wealth for my family,
and set an example for my daughters,”
she says. “Doug encouraged me to get
my license and became my mentor.”

That mentorship sparked the beginning

of a professional relationship that

just made sense. Doug, who began

his career in software integration at

IBM before transitioning into real

o estate in 1994, brought decades of
A experience, discipline, and a data-driven

/ approach to the business. Terese, who
had worked in high-tech sales and
later spent nine years as a substitute

Silicon Valley Real Producers - 11



“T love this business,
[ love serving, and I'm

- | -
not'ready,to slow down.” ferese

teacher while raising her daughters,
brought empathy, communication,
and a deep understanding of people.

Together, they found the perfect
balance. “Terese is the people person—
the high ‘I,”” Doug says with a grin.
“She’s warm, outgoing, and social. 'm
more analytical and reserved. She’s the
first out the door for birthday parties
while I'd rather be working behind the
scenes. But that’s what makes it work.
We complement each other perfectly.”

After several years of collaboration, they
officially partnered in 2020 to form the
Goss | Ferrara Real Estate Team under
Keller Williams Bay Area Estates—a
brokerage Doug helped found in 2013.
Over the span of their careers, they’ve
sold over 1,200 homes across the Bay
Area, building a reputation rooted in
trust, integrity, and exceptional service.

Their success, however, isn’t defined
by numbers alone. Both Doug and
Terese are deeply committed to
leadership and advocacy within the
real estate community. Doug currently
serves as President of the Santa Clara
County Association of REALTORS®
(SCCAOR)—his second term after first
holding the position in 2021—while
Terese serves as Vice President and
will become President in 2027. Both
also sit on the California Association of
REALTORS® (C.A.R.) Board of Directors.

That same passion for leadership shows
up in how they mentor others. “Doug
and I both serve as mentors in our
office,” Terese says. “We help new agents
through their first few transactions—
teaching contracts, guiding them
through challenges, and helping

them gain confidence. It’s incredibly
rewarding to watch them grow.”

For both, mentorship is more than a
professional duty—it’s a cornerstone
of their business. “Helping our clients
build wealth through real estate

and helping agents build successful

careers—that’s what it’s all about,”
Doug says. “To me, success is seeing the
people we’ve mentored go on to thrive.”

Beyond the business, both are
committed to giving back and serving
their community. They support
organizations such as Make-A-Wish,
Unravel Pediatric Cancer, KW Cares,
St. Jude Children’s Research Hospital,
Sacred Heart, and the Santa Clara
County REALTOR® Foundation.
They also host community events
like Dumpster Day and Shred Day—
simple ideas that bring neighbors
together while giving back.

Outside of real estate, Doug and Terese
both value time with their families

and friends. Doug and his wife, Sara,
have two grown children, Jessica and
Tommy, while Terese and her husband,
Dennis, have two daughters, Kaela and
Lauren. Both families enjoy traveling,
spending time outdoors, and staying
active. Doug loves golf and relaxing

by the ocean, while Terese enjoys

Silicon Valley Real Producers - 13



hiking, working out, wine tasting,
and exploring new restaurants.

When it comes to advice for other
REALTORS®, they both point to the
same principles that have guided
their careers. “Find a great mentor
and surround yourself with people
who lift you up and keep showing
up, even when it’s hard,” Doug says.
“And give back to the industry that
supports your success.” Terese adds.

As they look ahead, their goals remain
rooted in service. Doug, after more
than three decades in real estate, is
beginning to shift more of his focus
toward mentoring and advocacy.

14 - January 2026

“I've been doing this for over 30
years,” he says. “Terese continues to
bring incredible energy and drive
to the business, and I couldn’t be
prouder of where she’s headed.”

Terese smiles. “The roles have
definitely shifted,” she says. “I still
have so much I want to do. I love
this business, I love serving, and
I’'m not ready to slow down.”

In everything they do—whether
guiding clients, mentoring agents, or
leading their peers—Doug and Terese
stay grounded in the same principles
that brought them together from the
start: balance, leadership, and heart.

“Find a great
mentor and
surround
yourself with
people who
lift you up and
keep showing
up, even when
it’'s hard.” -poug

REAL ESTATE MEDIA

M - jE\,ﬁ.ﬂﬂﬁ' HOME HAS A sTnnv,'
WE HELP YOU TELLAT &

_ DRE #01988314 |
C: (408) 781-1725

REALTY CORP

RESIDENTIAL | COMMERCIAL

BUYING OR SELLING YOUR HOME?

Join over 500 agents nationwide at BRG Realty.
brgrealtycorp.com/join-our-team

$995 flat commission,
$12k annual cap,

Lead Gen & more!

1900 Camden Ave, San Jose CA 95124
0: 408.558.3636 * brgrealtycorp.com

BRG DRE#: 02075330

Coverage you deserve.
Rates you can afford.
All from a brand you can trust.

Home insurance options we offer:

* Owner-Occupied Homes « Landlord Coverage » Condos
* Homes Under Construction * Vacant Homes

Call 650-366-8274 today!

Mark Landis t ;“

Your Local Agent | License # 0G95230
650 El Camino Real Ste R, Redwood City, CA 94063 F A R M E R S
mlandis@farmersagent.com INSURANCE

Ad produced for insurance underwritten by Farmers Ins. Exchange, Fire Ins. Exchange, Truck Ins. Exchange, Mid-Century Ins. Co.,
Farmers Ins. Co. of Washington (Bellevue, WA) or affiliates. In TX: Farmers Ins. Exchange, Fire Ins. Exchange, Truck Ins. Exchange,
Mid-Century Ins. Co., Farmers Texas County Mutual Ins. Co., Mid-Century Ins. Co. of Texas or Texas Farmers Ins. Co. In NY: Farmers Ins.
Exchange, Truck Ins. Exchange, Mid-Century Ins. Co. or Farmers New Century Ins. Co. Home office, LA, CA. Life insurance issued by
Farmers New World Life Insurance Company (Bellevue, WA) and is not licensed and does not solicit or sell in the state of New York.
Each insurer has sole financial responsibility for its own insurance. List of all insurers and states where licensed at
farmers.com/companies/state;. Not all insurers are authorized in all states. Products, coverages, & discounts may vary & are not
available in all states. Exclusions & limits apply. See agent for details.
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HOME ORGANIZATION

- HOME i, T YOUR PARTNER
METHOD CO - : ‘

Professional Luxury
Home Organizers
Thoughtful tips from the organizers
at Home Method Co.

_ .

in Bay Area Commercial Real Estate

HANHAN

¥ Expertise in Retail, Office, and Industrial Sales & Leasing -5\ viERCIAL GROUP

¥ Creative Deal Structuring & Market Insights
M 20+ Years in CRE

Refresh the Entry ¥ Full 25% Referral Fee to Licensed Agents
(a 5-minute “launchpad”)

Start where mornings start.
Clear the drop zone, add one
hook or bin per person, and
label simply (name or icon).
Give keys, backpacks, and shoes
an obvious home so out-the-
door moments feel calm.

™ Trusted Resource for Residential Agents — Call Us Anytime

Helping Clients & Agents Build Wealth
Through Commercial Real Estate.

408.909.0998 | hanhan@compass.com
DRE # 01800203

hanhancre.com SCAN TO UNLOCK
CLIENT REVIEWS

Kitchen in 15: Reset +
“Eat-First” bin

Do a quick sweep: clear the
sink, wipe counters, and toss
anything expired. Create an
Eat-First bin for open snacks/
ingredients so food gets used

before it’s lost to the back row. . .- i STAGING SOLUTIONS

FOR REALTORS® WHO WANT RESULTS .
Paper Calm: a Family Command Station \g\ LI N k L p

Contain the swirl. Set up one surface with a calendar, an IN
/ ACTION / FILE tray, and a small charging hub. School forms . — = =i
and mail land in the same place—and leave just as easily.

Talent Aeyond Borders

Struggling to find reliable
talent — without the

high costs?

Elevate Every Day.
January isn’t about perfection; it’s about
momentum. A light home reset creates margin for
the year ahead. Try tiny rhythms that stick:
* Nightly 10: start dishwasher, clear sink, quick
floor sweep, reset the launchpad.
* Sunday Restock: refill bathroom bins,
snacks, and lunch supplies.
* 1-In/1-Out: when something new
arrives, something old leaves.

We help you hire pre-vetted remote

talent from

Partner With Us to Elevate

These simple touches turn busy days into L Your Listings, Attract Buyers,
smoother ones—because a place for everything | : \my Storlie and Sell Homes Faster
means a little more peace for everyone. ' —

916-471-4323

(408) 471-576
Sacramento & Silicon Valley, CA

info@linkupbpo.com
linkupbpo.com

HOME
info@homemethodco.com - -
METHOD C?9

homemethodco.com

408-476-4268 | storliedesigns.com
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PARTNER SPOTLIGHT

Gene Gold & Ara Bezdjian

Founders of BMS Wellness CA

From Invisible To Invincible

BY JESSICA WELLAR
PHOTOGRAPHY BY EVOKE MEDIA

“Our ‘secret sauce’ is in how we personalize
everything—we listen deeply, educate with
integrity, and guide people like family.” - Gene Gold

Very few wellness centers are built by a former Olympic
bobsledder and an Ironman triathlete — but then again,
very few facilities are anything like BMS Wellness.

Opened in the summer of 2025, BMS (Body Mind Spirit)
Wellness is the shared vision of partners Gene Gold
and Ara Bezdjian, who understand peak performance
both on and off the field. Their Santa Clara space blends
elite biohacking technology with a friendly, hospitable
touch to redefine what true well-being feels like.

Strong Body, Strong Mind

Gene grew up between San Diego and Mexico, drawing
plenty of resilience and identity from her multicultural
roots and her background in endurance sports.

“For me, crossing the Ironman finish line after hours of
physical and mental challenge was a reminder that limits are
an illusion,” Gene shares, her three Ironman races serving

as early proof that the impossible is always within reach.

Ara’s path was equally shaped by discipline, as well as
speed. Raised in Northern California, he developed the
competitive drive that eventually led him to represent his
country at the 2002 Winter Olympics as a bobsledder.

“Walking into the Olympic arena in Salt Lake City taught me
that dreams forged with discipline do come true,” Ara reflects.

The couple met years later in Mexico, where Gene was selling
luxury branded residences and Ara was investing in property.
What began as a real estate transaction became a lifelong
partnership rooted in health, curiosity, and shared purpose.

“We were both learning about peptides together,” Gene recalls
with a chuckle. “That’s where our journey began and we thought,

‘Why not come back and start something like that ourselves?”

Ara continues to run his own commercial real estate
brokerage, a successful career he built as a seasoned

18 - January 2026

commercial developer, while Gene manages their
wellness center full-time. But as Gene points out,
“BMS is very much a shared passion project.”

The Science Behind It

At its core, BMS Wellness is a biohacking and longevity
hub, a place where advanced therapies meet down-
to-earth human connection. Clients begin with free
in-home consultations complete with education,
personalized assessments, and tailored protocols.

But long before clients ever step into an infrared
sauna or metabolic optimization session, Gene
and Ara want them to understand something:

“Wellness isn’t fluff or vanity — it’s biology,” Gene
emphasizes. “Everything from cold plunges to red light




therapy to metabolic
testing has hard
science behind it.”

Their wellness center
reflects that belief.

From partnerships with
Prenuvo MRI scans

and Function Health
biomarker testing

to certified peptide
guidance, oxygen therapy,
and metabolic solutions,
each offering is rooted in
research and designed
for real-world results.

And what would shock clients the most when
they walk through BMS Wellness’ doors?

“They’d probably be surprised by how hands-on we are,”
Gene offers. “From consulting with clients to adjusting
oxygen flow in a therapy room, we’re always in the details.”

The BMS experience goes far beyond technology, too. Gene notes
it’s an emotional transformation as much as a physical one.

“When a client told us recently, ‘I came in feeling invisible
and left feeling invincible,” that moment captured
everything we hoped to create,” she shares with a smile.

Built on Relationships
Gene and Ara prefer to measure success in trust
built, not measurements on a chart or scale.

“When clients bring in their spouse, their coworkers,
or their children — that ripple effect is the
ultimate measure of impact,”Gene affirms.

And while BMS Wellness offers the polished feel of a boutique,
it operates with the warmth of a family business and plenty
of encouragement.

“You didn’t come this far to only come this far,” Ara
often reminds the clients he coaches. It’s a mantra
that carried him through Olympic training and now
carries BMS Wellness into its next evolution.

Family influences stay at the center of the couples’ work as well.
“My parents taught resilience and service,” Gene reflects. “Ara’s
parents instilled work ethic and vision. And we influence each
other, too; we challenge and uplift one another every day.”

Together, Gene and Ara share a blended family of five adult
children and two cherished grandchildren. Weekend walks
with their dogs, no phones allowed, have become a sacred
ritual — one they uphold whether at home or traveling.
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X AlphaX RE Capital

That ripple
effect

is the
ultimate
measure

of impact.”

Builder-developer real estate investment
dand asset management company based in

Silieon Yalley:

| earn o
Beyond the wellness center, Gene finds balance in movement,
with outdoor runs, bike rides, and walks with their rescue www.alphax-capital.com
pups, Sam and Dovi, while Ara recharges through strength
training, meditation, and his beloved morning hot tub ritual.

They’re also dedicated to giving back. “One of our long-
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term goals is to create a dog shelter where we can e SSER - R
- i : ) AREET VNI BEAN ACDRLMT THITAL %L L CF PRI TU, U STEN CH PR T @ Loy IJ’ri||.'.‘?I-'H."Lf.-ill‘.-'ll coim
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Looking ahead, the pair are incredibly energized by what’s
possible as they enter their second year in business.

“This wellness wave is going to be huge and it’s just 1 a/‘ FURNITWRE
starting!” Gene asserts. “Post-COVID, people are wanting ay AO m@ STAGING
to take more control of their own health and sadly coreenen INTERI®OR DESIGN
our health system just isn’t cutting it anymore.” ar Ayl

We craft living spaces with curated furniture collections,

Their vision? Expand BMS into multiple locations across the tflnee] TEeras, Se vel e ebiven Sias neL

Bay Area, and eventually into a national brand offering the
latest in science-backed wellness and human optimization.

But even with growth on the horizon, the r& )
3 . . . e CQ// oo
couple’s mission remains deeply personal. Ea & o Luxury Meets Affordablllty
> >
») @©
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concludes. “If you're waiting for the ‘right time’ to feel better... — cabinets and bathroom products! Service first, integrity, innovation, and
It's now. Yow're not too late, and you’re not too far gone.” g sustainable development are our core values!
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CONTACT
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408-837-3899
sales@kassacabinet.com

Real Producers can book a $99 trial today at www. Visit Our Store assa
bmswellnessca.com or call 408-850-2913 to get 1750 Junction Ave, San Jose, CA 95112 O Sy e S ass, CRFEL
started on your wellness journey today!




Are you a realtor

BMS Wellness: Silicon Valley’s Elite Biohacking Hub with clients needing

property management?

COLD PLUNGE - SAUNA - RED LIGHT THERAPY - HYPERBARIC CHAMBER - PEPTIDE PROTOCOLS - GLP’s - EMSCULPT NEO

Here at Intempus, we specialize in residential and commercial
management across the nation. Providing professional services
to maximize the most return for your clients.

Partner with the experts today!

Michael Camarena
Property Manager/REALTOR
Our Realtor Referral,Program Includes: 0: (408) 320-5509 | D: (408) 710-0381
$500 referral fee for Full-Service Management mcamarena@intempus.net
25% of our leasing fee for Lease-Only Services intempuspropertymanagement.com

Located in the heart of Santa Clara,
BMS Wellness is the premier
destination for high-performance
recovery and longevity.

Our science-backed services help you recover like an athlete and optimize like a biohacker.

Designed for tech leaders, athletes, and wellness enthusiasts alike, BMS blends cutting-edge
care with a personalized touch.

bmswellnessca.com | (408) 687-4997 | 505 Chapman Court | Santa Clara, CA 95050 [=lews

Wishing you a successful and inspiring year ahead. Thank you for your trust
and partnership—it's an honor to support your business and your clients.
Our team is here to provide dependable title solutions, seamless closings,
and dedicated service every step of the way.

i ] ORANGE COAST TITLE COMPANY ' " S
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AGENT ON THE HORIZON

LETTING GO
OF FEAR

BY REBECCA WILSON
PHOTOGRAPHY BY OLHA
MELOKHINA PHOTOGRAPHY

Built from Boldness

Lindsay Lopez has been building
boldness her whole life—first through
concrete and asphalt, and now
through connection and trust. Even
in childhood, she was laying the
foundation for the fearless work ethic
that would later define her career.

“Before I was a top agent, I was a kid
with hustle,” said Lindsay. “I always had
little businesses—like selling pies and
gift wrapping during the holidays.”

Though Lindsay’s family didn’t want
her working as a teenager, she found
the urge impossible to fight—later
working at a shoe store in her local
mall. “At the time, I was one of the
few women hired,” she explained.

“We’d have weekend competitions.
Iremember the thrill of outselling
the top guys in our store multiple
times,” Lindsay recalled. “It showed
me early on that with drive,
confidence, and the right approach,
I could hold my own anywhere.”

That confidence carried her into
another male-dominated field—the
construction industry—where she
thrived for more than a decade.

“By my late twenties, I was running
a paving company—managing
employees, making key decisions,
solving problems under pressure,
and keeping things moving in a fast-
paced environment,” she shared.

While many people see construction
and real estate as completely

different worlds, Lindsay sees a clear
connection. “They’re both about
building—whether it’s roads and traffic
signals or trust and relationships,”

she said, noting how that same
entrepreneurial spirit and leadership
helped shape the agent she is today.

Stepping Into Strength

“The spark for my real estate career
came from my cousin,” Lindsay
shared. “He knew my work ethic,
drive, and pride in whatever I do.”

While real estate wasn’t initially on
Lindsay’s radar, things changed as that

suggestion turned into swift action.
“I dove right in, signed up for classes,
studied often, and passed the real
estate exam on the first try,” she said.

“That moment was the turning point.
What started with my cousin believing
in me became the beginning of a
career I'm deeply passionate about.”

Starting her real estate career in 2022,
the post-COVID era, brought many
challenges like market shifts and
interest rate spikes. “It certainly wasn’t
the easiest time to break in. Results
didn’t come overnight, and there were
moments I questioned if I was cut out
for this business,” Lindsay admitted.

Her most challenging season came
in 2023, having only closed one
deal all year. “I wasn’t sure if I'd
make it through. I even cried a
few times,” Lindsay recalled.

But she stayed consistent—refusing to
quit, even on days that felt stagnant.
“After selling one unit in 2023, I
closed 10 in 2024—and have already
exceeded that total in 2025.”

“When I first started, I didn’t realize
how tough it’d be,” she shared. “Unless
you get lucky, you don’t usually

see results right away. It takes grit,
determination, and a willingness

to show up every single day.”
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Though Lindsay’s results didn’t come
easily, she remains grateful—it’s taught
her this business is built on consistent
effort, rather than instant wins. “I

now have a deeper appreciation

for every milestone I reach, as well

as for every client who trusts and
believes in me,” said Lindsay.

“One of my proudest moments
happened just days after I left my day
job in construction this past April,”
said Lindsay. “My former boss kept
telling me to go door-knocking in his
neighborhood of Willow Glen.”

Having always been intimidated by the
prestigious market in that area, Lindsay
was hesitant. “I decided it was time to let
go of fear and just go for it,” she added.

“I grabbed my flyers, hit the streets,
and started knocking on doors. After
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“ UNLESS YOU GET LUCKY, YOU DON’T
USUALLY SEE RESULTS RIGHT AWAY. IT TAKES
GRIT, DETERMINATION, AND A WILLINGNESS
TO SHOW UP EVERY SINGLE DAY.”

only an hour, I'd secured a listing

on one of the best streets in all of
Willow Glen,” Lindsay said proudly.
“That moment was more than just a
win; it was a milestone—reminding
me that stepping out of your comfort
zone is where the magic happens.”

From there, Lindsay was confident she
could compete anywhere—claiming
2025 as her “Letting Go of Fear Year.”
Every challenge has become proof

of what’s possible when you choose
courage over comfort—creating
confidence, one strong step at a time.

Grounded in Grace

For Lindsay, grace looks like letting
go of fear and anything keeping her
from fulfilling her purpose. She’s
learned to block out the negative
thoughts that once bound her,

and look to the future instead.

“I'm a firm believer that every day is
a new day. If something doesn’t go my
way, I don’t dwell on it. I keep moving
forward,” shared Lindsay. “In such a
competitive space, you can’t afford

to let setbacks slow you down.”

Along with that philosophy, Lindsay
understands the importance of
balancing her health with her career.
“I make time for hot yoga, hot cycling,
the gym, and evening walks. Those
moments help me come back to my
clients with fresh energy.” She also
stays on top of industry changes,
market shifts, and new strategies

to help give her clients an edge.

“Serving my clients goes far beyond
putting a sign in the yard or handing
over keys,” she said. “It’s about strong
communication, meticulous planning,
and putting myself in their shoes. I treat
them like I’d treat my friends or family.”

While people often say that business
shouldn’t be personal, Lindsay knows
real estate is different. “Buying or
selling a home is deeply personal. I've
been there for clients during some of
life’s most challenging moments—like
divorces and family losses—making

a stressful process feel exciting,
empowering, and memorable. My
empathy allows me to be not just their
agent, but a steady and understanding
presence during such transitions.”

“That’s what serving really looks
like to me—showing up fully,
professionally, and compassionately,
regardless of the circumstances. At
the end of the day, my why is simple.
It’s about helping people create a
home and a life they’re proud of.”

Whether it be for her family, friends,
clients, or community, Lindsay Lopez
always gives 100 percent of herself—
through her drive, empathy, and fearless
pursuit of fulfilling her purpose.

You can connect with Lindsay on
Instagram @lindsaylopez_realty
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moving company
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Every home built by Thomas James Homes is backed by guaranteed pricing and
delivery timelines, as well as design excellence. These homes are examples of how
we redefine what's possible in Silicon Valley homebuilding.

CENTRAL MENLO

1100 HOBART STREET
MENLO PARK, CA 94025

5 beds | 4.5 baths
3,541 Sq. Ft.
10,562 Sq. Ft. Lot

CAMBRIAN

15236 DICKENS AVENUE
SAN JOSE, CA 95124

5 beds | 4.5 baths
3,811 Sq. Ft.
8,060 Sq. Ft. Lot

To learn more about these homes or other available listings, visit tjh.com or contact:

Frances Ibay, South Bay | Flbay@tjh.com | (408) 205-9858 | DRE# 01708429
Nadine Masarweh, Peninsula | NMasarweh@tjh.com | (925) 270-6807 | DRE# 02207660

Home, pricing, and community information is subject to change, on homes prior to sale, at any time without notice or obligation. Square footage and dimensions are approximate and may vary

in construction and depending on the standard of measurement used, engineering and municipal requirements, or other site-specific conditions. Not an offer or solicitation to sell real property.
Thomas James Homes reserves the right to change or modify solar programs and/or contractors at any time without notice. Thomas James Homes is a registered trademark of Thomas @
James Homes, LLC. ©2024 Thomas James Homes. All rights reserved. CA DRE License #02057367 beeeend



PARTNER SPOTLIGHT

@
with Choice Home Warranty Pro
TURNING ADVERSITY INTO PURPOSE

BY ASHLEY arilyn Chapman’s
KIVISTO journey through life-
threatening illness

has only strengthened her
commitment to her clients and
Choice Home Warranty, showing

that true strength is measured
by the lives you impact.

Buying a home is often one of

the biggest purchases a person
will make in their life, and
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Marilyn Chapman is dedicated
to protecting that investment,
and everything inside it. Home
warranties through Choice
Home Warranty are not only
comprehensive, convenient,
and affordable, but they also
provide peace of mind during
what can be a stressful time.
Choosing a home warranty can
feel overwhelming, but Marilyn
is ready to support clients and
stand behind Choice Home
Warranty every step of the way.

Marilyn was born in Los Angeles
and proudly calls herself a Valley
Girl. She loved the quick access
to the beach, a place that has
brought her comfort throughout
her life. “I love the beach,” she
emphasizes. Today, she lives on
the Central Coast in San Luis
Obispo County, having moved

to be closer to her parents.

In 2008, Marilyn and her family
were shocked to learn that, at
just 39 years old, she had been
diagnosed with breast cancer.
After discovering the lump
herself, just months after a
standard checkup had missed
it, Marilyn underwent a single
mastectomy for her triple-
positive breast cancer, followed
by chemotherapy, successfully
eradicating the disease. Seven
years later, the cancer had
metastasized to her bones. After
another round of chemotherapy,
systemic therapy, and daily
chemo pills, Marilyn continued
to embrace life to the fullest.

Then, three years ago, she
received a diagnosis of a

brain tumor. Seeking multiple
opinions, she ultimately turned
to Stanford University, where she
underwent CyberKnife radiation
treatment, a non-surgical
approach that eliminated the
tumor in just two treatments.

Today, Marilyn continues taking
daily chemo pills, and doctors
have advised that she will be
living with cancer in some form
for the rest of her life. She has
faced this reality with remarkable
grace, choosing positivity over
pessimism. “I'm still here. I can’t
complain. 'm so blessed and I'm
living my best life,” Marilyn says.

Throughout these challenging
times, Marilyn has drawn
strength from her career and her
clients. “My job has always been
my strength because my job is
working with people and I love
people. I like being needed and
Ilove helping,” she explains.

For Marilyn, representing a
company she genuinely believes
in has been a cornerstone

of both her healing and her
journey toward fulfillment. She
especially enjoys working with
real estate agents and becoming
a trusted member of their team.
“We’re truly blessed when an
agent selects us to be part of
their team. My goal is to make
sure that our real estate agents
understand the value of Choice
Home Warranty and the value
of me and my reps,” she says.

That value is evident in Choice
Home Warranty’s commitment to
evolving and better serving both
their clients and the agents who
recommend them. Their dispatch
system, for example, is cutting-
edge, connecting homeowners
with qualified, highly rated
contractors quickly. Inspired by
Uber’s dispatch and rating system,
Choice Home Warranty ensures
that when a home appliance
needs repair, a verified and
background-checked contractor
can accept the job promptly. And
if no one is available right away, a
manual backup system is in place
to get help as quickly as possible.

66

WE’RE TRULY BLESSED
WHEN AN AGENT SELECTS US
TO BE PART OF THEIR TEAM.
MY GOAL IS TO MAKE SURE
THAT OUR REAL ESTATE
AGENTS UNDERSTAND THE
VALUE OF CHOICE HOME
WARRANTY AND THE VALUE
OF ME AND MY REPS.”

Choice Home Warranty also
provides services that many
others don’t, such as ReKey, which
changes all the locks on a new
home immediately after moving
in. They offer flexible monthly
payment plans for those who
can’t pay for a full year upfront,
without any administrative fees.
With over 2.5 million homes
covered, their extensive vendor
network is carefully vetted and
approved internally, ensuring
that anyone entering a home

is trusted and qualified.

After each claim, homeowners
have the opportunity to rate their
experience, helping maintain

the highest standards of service.
Choice Home Warranty is
privately owned rather than a
corporation, which allows them
to keep prices low. “We can afford

to keep our prices low because
we’re financially strong,” Marilyn
explains. They also provide
discounts for military members
and first responders, as well

as multi-year plan discounts.
Having handled over 8 million
service requests, Choice Home
Warranty is available 24/7 and
continues to evolve alongside the
changing real estate industry.

Marilyn has faced many
challenges in her life, yet she has
always had unwavering faith in
her business and is eager to share
the word about a company that
has consistently supported her.
She looks forward to expanding
her network of agents. “I like
getting to talk to the agents and
building relationships,” she says,
and she intends to continue her
work for many years to come.
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PROFILE

ed Laugharn

NO PLACE LIKE HOME

BY CHRIS
MENEZES

or Ned Laugharn,
home has always been
more than a place—

it’s the anchor of his life, his
relationships, and eventually, his
career. He grew up in San Jose,
moved just a few streets over as
an adult, and has lived within
the same five-mile radius since
he was eight years old—aside
from a brief stint in Texas for
work, which only confirmed one
thing for him: there is no place
like home.

Even the first house he
purchased was just around the
corner from his childhood home
and had the same floor plan. The
experience put real estate in the
back of his mind. “Something
about the process stuck with
me,” he says. “It wasn’t like

I caught a bug, but it really
interested me—especially after
our following moves.”

Still, Ned built a long career in
IT for large law firms, managing
teams across multiple offices.
He was successful, he was
trusted—and after a while, he
was burnt out. “I was working
nearly nonstop. My health was
suffering. I wasn’t sleeping.

People noticed,” he says. His wife

Jen finally said what he already
knew: the life he was living
wasn’t sustainable.

She also reminded him of
something else—he’d always
loved real estate. Ned didn’t
hesitate for long. “I said, ‘That’s
crazy... okay, I'll do it,” he
recalls. He left tech in 2014, got
his license in early 2015, and
jumped in with both feet. He’d
heard the statistic that only
13% of REALTORS® make it five
years. “I decided that wasn’t
going to be me,” he says.

He went all in—studying,
attending trainings, refining

systems, and treating real estate
like a profession rather than

a hobby. Coming from tech,

he understood processes and
efficiency, and he used that
discipline to build a foundation
that would last.

He also had a natural advantage:

a lifetime spent in one
community. Ned has kept an
organized database of contacts
since long before social media
existed, and that network
grew into the backbone of his
business. “I've sold homes to
people I hadn’t talked to since

high school,” he says. “Helping
families from my childhood has
been incredibly gratifying.”

But the best part was that real
estate didn’t just change his
work, it changed his presence

at home. He went from long
commutes and weekend hours to
coaching his sons’ teams, driving
them to school, and being part of
their daily lives.

After working at 2 other
brokerages in his first few years
in real estate, he joined eXp
during the pandemic, drawn to
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Connection may be his cornerstone,
but he knows long-term success also
depends on strong systems.

a model that aligned with both
his tech background and the
flexibility he valued. Today, he
leads a seven-person team and
continues to refine the systems
that support them.

But what truly defines his
brand is how he shows up for
his clients, friends, and referral
partners. Early on, Ned began
putting together small pop-by
gifts—cookies, popcorn Kits,
chips and salsa for things like
National Cookie Day and Cinco
de Mayo—with his wife helping
assemble them. Those simple
drop-offs grew into a rhythm of
appreciation that now reaches
more than 200 people multiple
times a year.

And it’s grown. Ned rents out
movie theaters for private client
screenings, throws an annual
pie party around Thanksgiving
complete with tents, heaters, a
catered dinner, and more than
100 guests. “Some people cold
call,” he says. “We do this. It’s
our passion.”

Connection may be his
cornerstone, but he knows
long-term success also depends
on strong systems. Lately, he
has focused on tightening his
growing team’s tech stack,
streamlining processes, and
integrating tools—including
Al—that help his agents work
smarter and serve clients at a

higher level. “Agents want solid
systems and great technology,”
he says. “My goal is to make our
platform so strong that someone
would gladly leave their current
brokerage to join our team.”

Looking ahead, he envisions a
team of fifteen to twenty agents,
supported by efficient operations
and a culture built on service,
consistency, and care.

Outside of the business, Ned
keeps life just as full. He hosts
areal estate and lifestyle
segment on American Dream
TV, highlighting local stories and
the communities he’s spent his
entire life in. At home, he and
Jen stay busy with their two
sons—Mitch, an SJSU Aviation
graduate and pilot, and Nick, a
senior at Arizona State majoring
in Sports Business, and they
rarely miss an opportunity to
spend time with friends and
family. Their Super Bowl party
has become a 25-year tradition,
growing from a handful of
friends. an event that feels more
like an annual reunion.

After a lifetime in San Jose,
Ned’s work is still driven by the
same truth that brought him
back years ago: this is home.

It’s where his relationships live,
where his business thrives, and
where he plans to keep building
for years to come. For him,
there’s simply no place like it.
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www.indskyhomes.com

Kristy Bourdet
Senior Account Executive
831-801-3023 | kbourdet@firstam.com
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PHOTOGRAPHY SPOTLIGHT

Olha Melokhina

Photography e
p The Art of Personal

BY OLHA MELOKHINA

In a fast-paced world where impressions are often formed
in seconds, personal branding has become more essential
than ever. Your photos are often the first chapter of your
story. They communicate who you are, what you value, and
how potential clients should feel about working with you.
Being intentional with color, clothing, props, and settings
helps you shape that story with clarity and purpose.

38 - January 2026

Branding Through
Photography

Color influences emotion instantly. It carries subtle messages
that can shape how someone perceives you before you

say a word. Blue is a powerhouse shade in real estate. It
conveys trust, dependability, and calm. Those qualities
matter deeply to someone making huge financial decisions.
Earthy tones communicate stability and warmth, which
makes them excellent choices for builders and mortgage
professionals who want to project grounded confidence.

It’s also smart to match your personal brand to your business
brand. If your logo includes navy, teal, or gold, incorporating
those colors into your wardrobe creates a cohesive identity.

It helps people visually connect you with your brand without
you having to say a thing. Skin tone matters as well. Warm
undertones glow in earthy shades, while cool undertones
thrive in jewel tones and blues. The goal is simple: pick colors
that make you feel like your most authentic and confident self.

Your outfit speaks before you do. It’s a visual handshake that
communicates your role and your professionalism. Realtors
may choose a polished suit or tailored dress that expresses
authority. Builders or designers might wear smart-casual
clothing that blends approachability with expertise.

Comfort is your secret ally. No matter how beautiful a garment
is, if you feel stiff or self-conscious in it, the camera will catch
it. Choose pieces that move with you and flatter your shape.
Solid colors tend to photograph best since busy patterns

can distract from your expression. Accessories are the final
layer. A meaningful watch, a classic necklace, or a clean belt
can add personality without stealing the spotlight. Think of
accessories as punctuation marks: subtle but impactful.

Props can elevate your photos when used intentionally. They

add context to your brand and make your images feel dynamic.

Realtors might hold a “sold” sign, stand with a clipboard, or
pose near a front door. Builders may use tools or blueprints.
Mortgage specialists might include a laptop or paperwork.

The key is simplicity. Props should support your
message, not clutter the frame. Choose one or two items
that help tell your story clearly and authentically.

Give your buyers a competitive edge: tap into current
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" There's a big difference
between HAVING insurance

and BEING insured.

Refer Vanessa & Give Your Clients Peace Of Mind

As an agent experienced in Real Estate ' sﬂ

transactions, | can help you & your clients with: E
Vanessa Sisemore « Evidence of Insurance forms on short notice & timely ok T Ryt st
Sisemore Insurance Agency « Fast, dependable service

* Broad & tailored coverage options ﬁ

925-899-7926 « Competitive rates & a variety of discounts ' -
Vanessa@sisemoreagency.com * Extensive experience & creative policy options FA R M E R s
www.farmersagent.com/vsisemore * Hard to place homes INSURANCE




