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HAMPTON ROADS REALTORS® ASSOCIATION

JAY MITCHELL, 2026 
IMMEDIATE PAST 

PRESIDENT, HAMPTON 
ROADS REALTORS® 

ASSOCIATION

You may not realize it, but the Hampton Roads 
REALTORS® Association (HRRA) is the envy 
of many associations across the country. 
Surprised? Good. Proud? Even better. Don’t 
believe me? Well, read on.

Worldwide, many organizations wish they had the 
depth of knowledge and the skills that live within 
the National Association of REALTORS® (NAR). We 
are a trade association with tremendous abilities, 
made super-strong by our agreement that includes 
local, state, and national associations (the Three-
way Agreement). Local REALTORS® are members of 
HRRA, VAR (Virginia REALTORS®), and NAR, with all 
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We are committed to preserving property rights and 
protecting people who invest in what is typically 
their biggest asset ever—their home and/or their 
investment properties or commercial properties. 
Nothing is more pervasive than the need for shelter, 
which is where we come in.

Our advocacy goes from grassroots to grass tops. 
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rights starts here at home (grassroots), with all of 
us REALTORS®. Here, we deal with the everyday 
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that make up daily life. We help determine legislative 
agendas at the local level and carry that message 
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because we are KNOWN! From there, we further 
our connections to the national level, where we are 
extremely well-regarded, and we have many voices 
working on our behalf (grass tops). When going 
through the many changes brought about in the 
last couple of years because of lawsuits around the 
country, one of our top lobbyists, Joe Harris of NAR, 
said the most remarkable thing he heard on Capitol 
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Hill in Washington was a repeated phrase said 
to us from many members of Congress, which 
was: “How can we help?” THAT is the kind of 
response we need when we are out to protect our 
past, present, and future clients and customers. 

The voice of real estate practitioners, which we 
have through membership in the REALTOR® 
organization, is critical now more than ever, 
as we continue to see some challenges for 
those we work so hard to help, clients and 
REALTOR® members alike, in the process of 
making good decisions. And it all starts with 
NAR membership and, through the Three-way 
Agreement, membership here in Hampton Roads.

Having served (and continuing to do so) in 
leadership at all three levels of the REALTOR® 
associations, I’ve experienced the symbiotic 
relationship between the associations that 
gets things done, even when the odds seem 
overwhelming. The REALTORS®’ ability to always 
have a voice with legislators is paramount to 
the continuing success in our business as we 
guide our clients 
and customers—
and ourselves.

Investing in REALTOR® 
membership is 
an investment in 
ourselves, and the 
long-term viability 
of our occupation 
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business expense you 
budget for in 2026. 
Not with a REALTOR® 
brokerage? Maybe it’s 
time to reconsider. Personal NMLS1342399

Branch NMLS1909529

Company NMLS3029

EMPOWERING OUR CLIENTS
ON THEIR JOURNEY
TO HOMEOWNERSHIP
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With a background in Wealth Management, I 

understand the importance of building strong 

relationships with clients, I take time to under-
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customized solutions.
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Life doesn't always run on a 9-to-5,

Monday-through-Friday schedule! 
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a year, to offer guidance and

support and help get those

quick offers in.
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As a local lender, I understand our

market, and with years of experience
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recommendations to our clients,

guiding them through the entire 

lending journey.

�����9�M�N�X���N�X���F�S���F�I�[�J�W�Y�N�X�J�R�J�S�Y���F�S�I���S�T�Y���F���H�T�R�R�N�Y�R�J�S�Y

to lend.  Cross Country Mortgage LLC is an

Equal Housing Lender

ELEVATING
THE LENDING
PROCESS
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Virginia Beach, VA

Licensed in VA, NC, MD, and FL
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lizcopelandteam.com

Photo by Kelly Freel, Kelly Freel Photography



Hampton Roads Real Producers • 4342 • January 2026

Powered by eco-friendly products

One-Time Deep Cleanings
Recurring Services | Move-in/Move-outs

Hoarding Clean-Up

Owner & Queen of Clean
Jasmine Johnson

Shine Into 

Licensed, Insured & BondedLicensed, Insured & Bonded

757-610-7505757-610-7505
gleamhouse.cleaninggleamhouse.cleaning

the New Year!

E f f o r t l e s s  G i f t i n g  +
L a s t i n g  I m p r e s s i o n s

Po p  B y ’ s  +  C u s t o m  G i ft s

Hannah Johnson,
Owner + Pop-By Fairy
757.276.1267
Hannah@delightfuldeliveries757.com
delightfuldeliveries757.com

Sit back and enjoy the appreciation and 
passionate referrals.

Tell us who you want to take care of.
Our team begins crafting gifts and remarkable 
experiences for them on your behalf.

A delightful moment arrives from you.

Spark Joy 
WITH POP-BY’S THAT KEEP YOU TOP-OF-MIND.
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9151 Currency St.
Irving, TX 75063

©2026 Budget Blinds, LLC. All Rights Reserved. Budget Blinds is a trademark 
of Budget Blinds, LLC and a Home Franchise Concepts Brand. Each 
franchise independently owned and operated.


