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Serving Families One Mortgage At A Time

Buying, refinancing or investing - we guide you every step of the way!
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Serving Midland, Odessa and Surrounding Areas

AC Installation & Replacement « AC Repair & Maintenance « Ductless AC Installation TACLAIB484C

CARPET, HARDWOOD, AIR DUCT, TILE CLEANING, DRYER VENT CLEANING & RESTORATION SERVICES

Contact
Us ForA

FREE

Quote! Proudly Serving Midland, Odessa & Surrounding Areas | 2dudescarpetcleaning.com
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Stephanie Miller
Owner/Publisher
Advertising Sales

Madison Coble Carolyn Foley
Editor in Chief Ad Strategist

Elizabeth McCabe Jayton Miller
Writer Writer

JC & Seila Stone
Photographer
The Stones Photo + Film

Lily E1 Ghemary
Photographer

Luxiana Imagery

Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the Real Producers
magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 Company nor the

m DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2
publisher may be held liable or responsible for business practices of these companies.

Positive

Success Il_ﬂHeJatmnslupﬂl. Dynamic Excellence Artitude

MORTGAGE

Preferred Pariners

This section has been created to give you easier access when searching for a trusted real estate
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.
These local businesses are proud to partner with you and make this magazine possible. Please
support these businesses and thank them for supporting the REALTOR® community!

CLEANING SERVICES
TidyUp! Professional
Cleaning Services
(432) 701-2112

CARPET / FLOORING
CLEANING

2 Dudes Carpet Cleaning
Dexter Allred & Marcus Nichols
(432) 425-6976
2dudescarpetcleaning.com

FLOWERS / GIFTS
JoAnn’s on 5th
Joann Acosta
(432) 310-9539
joannson5thflowers

HOME & PROPERTY
INSPECTIONS

Sheba Services LLC.

James Lyons

(432) 894-0080
sheba-services-Il.ueniweb.com

HVAC SERVICES
Elite Air LLC
Jimmy Rogers
(432) 260-1523
eliteairofwesttx.com

INSURANCE AGENCY
Goosehead Insurance
Rodney Hooper

(214) 546-5162

MORTGAGE
Benchmark Mortgage
Rodger Horton

(432) 897-4577

Certainty Home Lending
Olga Olivas-Coe

(432) 661-0545
loansbyolga.com

Churchill Mortgage

Shane Dixon

(432) 349-7675
www.churchillmortgage.com/
shane-dixon

Directions Home Loan
Rhonda Brisbin

(432) 528-6870
www.directionshomeloan.com

Loan Originator
Lacie Lee

(817) 729-6247
friendleeloans.com

Prime Lending Midland
David Wade

(432) 689-2559
lo.primelending.com/dwade

Prime Lending Odessa
(432) 550-20M
lo.primelending/odessa

MOVING / PACKING

IYM (It’s Your Move)
Angela Galan

(432) 210-3138
www.itsyourmovetexas.net

SIGNS & GRAPHICS
Signs Perfected
Leath McClure
(806) 696-7080
signsperfected.com

TITLE & ESCROW

Lone Star Abstract & Title Co Inc
(432) 683-1818
www.lonestarabstract.com

Stewart Title Company
Ruby Kamali
(432) 687-3355

True Title
(432) 241-8649
www.truepermian.com
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What an incredible journey it has been! This milestone isn’t | k = NI J

just about numbers—it’s about the stories, the relationships,
and the thriving community we’ve built together.

For 48 issues, Permian Basin Real Producers has been honored
to spotlight the top agents, industry leaders, and game-
changing partners who make our market extraordinary.

We couldn’t have done it without you—our readers, our \ EAL FRQDUCER’ REAL PRC}DU 5 REAL FRODUCERS
partners, and the incredible professionals who have shared H _ Seaci A Sl _
their journeys within these pages. Thank you for being part 'l - Russ ﬁ ¥ =i f i o Real E 3 L. -~ - e ; - i !
. i ! - | Russclly R ’“ \eal Estate Group 4 ¥ am Jeremy
of this legacy. Cheers to 4 years —and many more to come! e g e z . ; | —— ‘ | = i
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WE DIDN'T INVENT THE SIGN,
WE JUST PERFECTED IT.

THANK YOU TO NS

PARTMER WITH ME FOR SWEET

OUR PARTNERS!
®

We want to extend a heartfelt thank you to our preferred partners. From the ads you see on these
pages to the events they help sponsor, their continued support is what truly makes this magazine
possible. We encourage you to take a moment to flip through the magazine, support their
businesses, and thank them for investing in our community and in Real Producers.
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Vinyl, Frost, Die-Cut
WHEN YOU’RE HERE, Lettering, Decals

YOU’RE HOME
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806-696-7080
sales@signsperfected.com

signsperfected.com
10708 CR 2500 | Lubbock, TX

4692 E. University, Suite #110, Odessa, TX 79762
(432)-241-8649 | truepermian.com PERFECTION STARTS HERE
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PERMIAN BASIN
REAL PRODUCERS

I never set out to become a publisher.
What I did know was that I wanted to
build something meaningful.

I'was born and raised in West Texas and
have called Andrews home for nearly
30 years. For much of my life, my focus
was on family. Before real estate, I

was a stay at home mom who believed
the industry would offer flexibility

and balance. Like many people do, I
quickly learned that real estate does

not operate on a mom schedule. It
demanded long hours, resilience, and

MORE THAN A MAGAZINE

the ability to juggle everything at once.
Like so many working mothers, I did
just that with grit and determination.

I have now been a real estate agent for
over 14 years, and for the past four, I
have also had the honor of serving as
the owner and publisher of Permian
Basin Real Producers Magazine. The
opportunity to publish came at a pivotal
moment in my life. A friend approached
me with the idea of launching a
magazine dedicated to the top 300 agents
and companies in the Permian Basin.

The timing could not have been more
important. Post COVID, our industry
needed reconnection. Relationships
had stalled. Networking felt distant.
The need for community was clear.

So I stepped in and built exactly that.

What started as a publication quickly
became something deeply personal.
Through the magazine, I connected
with people I may never have crossed
paths with otherwise. I worked
alongside many different personalities,

‘ ‘ Our industry

needed reconnection.
Relationships had stalled.
Networking felt distant. The
need for community was
clear. So | stepped in and
built exactly that.”

PUBLISHER’S NOTE

backgrounds, and leadership
styles, and along the way,
many of those professional
relationships turned into
genuine friendships. I
became intentional about
who I highlighted and
partnered with, seeking
out Realtors who shared
my core values of
trust, transparency,
respect, reliability, and
strong work ethic.

My vision for
Permian Basin Real
Producers has always
been bigger than print.
I want it to be a true
referral hub that offers
meaningful networking and
the best vendor partnerships
in the industry. Not surface
level exposure. Not transactional
connections. Real relationships.

Like most entrepreneurs, my journey
has not been without challenges. I

have navigated partnership changes,
the loss of close family members, an
empty nest, divorce, and moments of
self doubt. Each obstacle tested me,
but facing those adversities head on
shaped who I am today. They gave
me clarity, confidence, and a deeper
understanding of what truly matters.



Stephanie with her sister, Jennifer
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As the magazine grew, so did my passion
for storytelling. I found purpose in
sharing the real stories behind success,
the struggles, the sacrifices, and the
moments people do not always see. I
believe there is power in getting to know
one another beyond titles and production
numbers, and I take pride in celebrating
the wins of others along the way.

One of the most rewarding parts of my
career, both as a publisher and as an agent,
has been mentoring young agents. I love
showing the next generation that hard
work truly pays off and watching them
grow into confident professionals. Seeing
that growth is a success story all on its own.

To me, success is simple. It is waking up each
morning feeling grateful for another day.

My family and friends are the foundation
behind everything I do. My oldest son, Jayton,
and his wife, Emily, now live in Florida.

Our morning phone calls are one of my
favorite parts of the day. We share healthy
recipes, travel dreams, and meaningful
conversations. I admire their confidence,
their free spirit, and their outlook on life.

My daughter, Skylar, and her fiancé,
Daniel, will be married in August of 2026.
Planning a wedding with my only daughter
has been such a gift. Watching Skylar

and Daniel grow closer to Jesus fills my
heart with pride, and their humility and
kindness inspire me every single day.

Both of my children are hardworking,
humble, and kind. Qualities every parent
hopes to instill.

My mom, Densie, lives more than three hours
away, but distance has never weakened our
bond. Talking multiple times a day is just
normal for us. No matter how big or small
the situation, she is always the first person I
call. I cherish our relationship deeply.

My sister lives just blocks away and is my
go to for everything, from wild ideas to
quiet moments. We bounce ideas off one
another, make things happen together, and
show up for each other no matter what.
The bond between sisters is hard to put
into words, but it is rooted in unwavering
support and unconditional love.

Community service has also become

an important part of my story. After
publishing an article about a Realtor
involved with Meals on Wheels in Odessa, I
felt called to get involved myself. I now run
a weekly route, and through volunteering,
T have met some truly incredible people,
both clients and fellow volunteers.

Outside of work, I love reading, hiking,
and adventuring with family and friends.
My passion for Bible studies and walking
with Jesus is central to who I am. Above
all, my spiritual journey is the most
important part of my life.

What many people do not know is that I
am a romantic at heart. I am not all work.
Ilove quiet places, still moments, and
watching the sun set.

The advice I would give to aspiring
entrepreneurs is simple but honest. Be
okay with being uncomfortable. Learn
to think outside the box. Do not compare
your success to others. Strive for your
own. Everyone’s journey looks different.

I'would be remiss not to acknowledge the
people who make this possible.

First and foremost is Madison Coble, our
Editor in Chief, who has been with me
since our second issue went to print. She
pours her heart into every detail of this
magazine, and the outcome you see each
month speaks directly to her dedication.

To the rest of the Permian Basin Real
Producers team, Carolyn, Seila, J.C.,
Lilliana, and all of our writers, I truly
could not make this happen each month
without you. Your creativity, commitment,
and heart are woven into every page, and
I am endlessly grateful for each of you.

I never imagined I would become a
publisher, but this role has pushed me
to grow and explore possibilities I never
thought possible. I am grateful for every
lesson, every connection, and every
chapter so far.

And the best part is that this journey is far
from finished.

x0, Stephanie Miller

“ | never imagined |

would become a publisher,
but this role has pushed
me to grow and explore
possibilities | never

thought possible. | am
grateful for every lesson,
every connection, and
every chapter so far.”
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INDUSTRY EXPERT

What It Means for
Permian Basin
Homebuyers and
Homeowners

Understandin
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BY RHONDA BRISBIN, PRODUCING BRANCH MANAGER OF DIRECTIONS HOME LOAN

The mortgage industry has been through
a period of significant change over the
past few years, and many people in

the Permian Basin are understandably
unsure about what it all means for
them. Headlines often focus on interest
rates, but the reality is that today’s
mortgage landscape is about much more
than numbers—it’s about opportunity,
preparation, and understanding how
home financing fits into your broader
financial picture.

Interest rates remain higher than the
historic lows we saw several years ago,
and while that shift has slowed some
buyer activity, it has also brought a
sense of balance back to the market.
Buyers are taking more time to

make decisions, sellers are adjusting
expectations, and lenders are focusing
on education and long-term solutions
rather than quick transactions. This
environment encourages thoughtful
homeownership, which ultimately
benefits individuals and communities
alike.

One of the biggest misconceptions right
now is that higher interest rates mean
it’s a “bad time” to buy or refinance.

In reality, the right time depends on
personal goals, job stability, and lifestyle
needs. For some, buying a home still
makes sense because it offers stability,
tax advantages, and the ability to build
equity rather than paying rent. For
others, refinancing may provide options
such as consolidating debt, adjusting
loan terms, or accessing home equity for
renovations or major life events.

Another important change in today’s
market is the wide variety of loan
programs available. Many people
assume they must have perfect credit

or a large down payment to qualify for

a mortgage, which simply isn’t true.
Programs designed for first-time buyers,
veterans, rural homeowners, and
moderate-income families continue to
play a vital role—especially in areas like
the Permian Basin, where housing needs
are diverse and employment patterns
can fluctuate with the energy sector.

Technology has also reshaped the
mortgage experience. Applications

are more streamlined, documentation
can often be submitted digitally, and
communication is faster than ever.
While this has made the process more
efficient, it has also made guidance more
important. A mortgage is still one of the
largest financial decisions most people
will make, and having a knowledgeable
professional to walk through options,
explain risks, and answer questions
remains essential.

For homeowners who purchased or
refinanced in recent years, now is

a good time to review their current
mortgage—not necessarily to make

a change, but to understand it. Life
changes, income changes, and financial
priorities evolve. A mortgage that made
sense several years ago may not be the
best fit today, and a simple review can
bring clarity and confidence moving
forward.

The Permian Basin has always been
resilient. Our communities are built

on hard work, adaptability, and long-
term vision, and those same qualities
apply to navigating today’s housing
market. Whether someone is buying
their first home, upgrading to meet a
growing family’s needs, or planning for
the future, the key is having accurate
information and trusted guidance.

The mortgage industry will continue

to change, as it always has. Rates will
move, programs will evolve, and market
conditions will shift. What remains
constant is the importance of education,
transparency, and a personalized
approach. When people understand
their options, they are empowered to
make decisions that support both their
financial goals and the strength of our
local communities.

As we move forward, the conversation
should not be about fear or uncertainty,
but about opportunity—because with
the right knowledge and support,
homeownership in the Permian Basin
remains very much within reach.

S

A
Directions’

Home Loan
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PARTNER SPOTLIGHT

Achosa Home Warranty

MYSTI

Senior Vice President

REBUILDING TRUST IN
HOME WARRANTIES

BY JAYTON MILLER

For many real estate professionals
across West Texas, the phrase “home
warranty” can bring mixed emotions.
While the concept is meant to protect
buyers after one of the largest
purchases of their lives, the reality has
often fallen short with slow claims,
frustrated homeowners, and vendors
caught in the middle.

Mysti Hodges has spent her career
determined to change that narrative.

Now serving as Senior Vice President at
Achosa Home Warranty, Mysti is part of
a leadership team focused on rebuilding
a broken industry from the inside out
with speed, transparency, and local
relationships at the center of everything
they do.

16 - February 2026

Achosa Home Warranty was founded
eight years ago with a clear mission: to
modernize a home warranty industry
long overdue for change.

“The industry had a reputation for
delays and bad experiences,” Mysti
explains. “Our intent was to restructure
it entirely, to make the process as fast
and seamless as possible.”

That philosophy shows up most clearly
in Achosa’s claims process.

“Our vendors source their own

parts locally,” Hodges says. “If they
already have what they need on
their truck, they can fix the problem
immediately. No waiting on shipping,
no unnecessary delays.”

The result is a customer experience
rarely seen in the home services space.
Achosa’s Net Promoter Score currently
ranks above Apple and is on par with
Chick-fil-A, a distinction that reflects

both speed and consistency in client
satisfaction.

Mysti’s path into the home warranty
industry wasn’t planned, it was forged
during a pivotal season of life.

“I found myself going through a divorce
and having to be everything from mom
to dad to provider, 24 hours a day,”

she shares. “I had to figure out how

to do that emotionally, physically, and
financially.”

That turning point led her into sales,
where she quickly distinguished herself.
In her first year with a traditional home
warranty company, Hodges earned
Rookie of the Year honors nationwide.
The following year, she achieved
Diamond Elite status, producing millions
of dollars in home warranty orders.

She joined Achosa in 2020 as a senior
sales executive, managing key accounts
across Texas. Since then, she has risen




“Our agents and brokers deserve someone local, someone w
understands this market, this community, and this way of life.”

“We want realtors to trust home warranties again. To believe in them as

a tool that supports their clients, their brand, and the local economy.”

through leadership roles to become
Senior Vice President, helping guide the
company’s rapid growth.

“But growth only matters if you're taking
care of people along the way,” she says.

For Achosa, expanding into West Texas
wasn’t just a business decision, it was a
long-term goal.

“West Texas has been underserved
by traditional home warranty
companies, especially when it comes
to vendors,” Hodges explains. “We
wanted to do it right.”

That vision came together with the
addition of Kala Wyatt, Achosa’s new
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West Texas Senior sales representative,
covering the entire west along with the
Panhandle.

A Lubbock native raised by a cotton
farmer, Kala brings more than a decade
of home warranty experience and deep
local roots. She is also a mother and
grandmother who believes business
should remain personable even as
companies scale.

“You can be a big company and still keep
a small-town feel,” Kala says. “That’s what
drew me to Achosa.”

For Mysti, bringing Kala on board was
about trust and presence. “Our agents and
brokers deserve someone local, someone
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who understands this market, this
community, and this way of life.”

At its core, Achosa’s approach is

about restoring confidence, not just

for homeowners, but for real estate
professionals whose reputations are tied
to every recommendation they make.

“We want realtors to trust home
warranties again,” Hodges says. “To
believe in them as a tool that supports
their clients, their brand, and the local
economy.”

By empowering local vendors,
paying fair retail rates, and trading
delays for SPEED, Achosa helps
keep dollars circulating within West

Permian Basin Real Producers - 19
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Texas communities, while giving
homeowners real peace of mind.

Outside of work, Mysti is a proud
West Texas mom raising two boys,
balancing sports schedules, ranch life,
and weekends at the lake. “It’s about
fifty percent boys, sports, and hunting,
and fifty percent work,” she laughs.

That family-first mindset extends

into Achosa’s internal culture as

well. “We’re a family here,” Hodges
says. “Our founders believe deeply in
culture, humility, and taking care of
people, and that flows straight through
to how we serve our clients.”

Her guiding philosophy comes from a
Coco Chanel quote she lives by: “Don’t
be like the rest of them, darling.”

It’s a mindset that reflects both her
leadership style and Achosa’s mission:
to stand apart, do good work, and
bring integrity back to an industry
ready for change.

YOURULTIMATE SOLUTION FOR

Tidy

Standard Cleaning — N
Deep Cleaning

Moving Cleaning

Post Construction Cleaning
Carpet Cleaning

Mattress & Upholstery Cleaning ™
Tile & Grout Cleaning
Hard Floor Cleaning

Kala Wyaitt
SENIOR SALES EXECUTIVE

M: 806.445.2785
0:888.509.2916
KalaW@achosahw.com

Mysti Hodges
SENIOR VICE PRESIDENT OF
ACHOSA HOME WARRANTY

M:254.727-5227
0:888.509.2916
Mystih@AchosaHW.com

Delivering the Quality
Customer Experience
You Deserve

(432)687-3355

midlandescrow@stewart.com
3408 N. Midkiff Rd Ste. 201
Midland, TX 79705
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: Introducing the Listing Rescue Toolbox — your
secret weapon for stale listings

_ Inside Your Toolbox:
v/ Co-branded payment flyers to spark

I buyer interest
v/ 2-1 Buydown breakdowns to show
. real savings

v’ 4 smart ways to use seller
concessions without dropping price

v’ Ready-to-post social templates to
revive engagement

Whether your listing needs a little love or a full
makeover, |'ve got creative solutions that help
buyers say YES — and help you get the
deal done.

Want the Listing Rescue Toolbox? Text LISTING
to 817-729-6247 and I'll send it right to you.

Let’s make February the month your listings fall
in love with the market again.

-

_ eqt.iﬁg@pﬁﬁ
Providing Peace of Mifid

l, since 19!

¥y

Licensqg in Midland &M
Sewing All !Uuntig Across Texas
k) j s _ ik
600 N, Lorame Mudland, Texas 79700
www. LonestarAbstract.eom

Lacie Lee
817-729-6247

friendleeloans.com

loansbylacie@gmail.com NMLS #1664669
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HELPING TO KEEP
THE REAL
N REAL ESTATE

'
SHEBA SERVICES,LLC.

PI LICENSE #25647
www.shebaservices.com
EMAIL: shebaservices69@gmail.com
CELL NUMBER: 432.894.0080
James Lyons, Owner

YOU'RE NEEDING AN INSPECTION?
LET ME BOOK THAT FOR YOU!

HOME « AUTO - LIFE INSURANCE

It's Not Just About The Lowest Price.
It's About The Best Coverage.

gooschead

INSURANCE

(. (214) 443-6406 Q (214) 546-5162
I rodney.hooper@goosehead.com

Rodney Hooper
Agency Owner |

CHURCHILL

MORTGAGE®

Your Local
Lender

REBECCA PORTILLO
Home Loan Specialist | Hablo Espaiiol
NMLS #2633489
Cell: 432.770.2677

SHANE DIXON

Producing Branch Manager
NMLS #1982712
Cell: 432.349.7675

Ask us how you can save money on your home
construction, purchase, or refinance!
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A PRODUCT OF

THE N2 COMPANY

9151 Currency St.
Irving, TX 75063

Looking for sun-sational
home financing?

We've got you covered like SPF 90!
Call today!

Midland Branch Odessa Branch
NMLS: 644147 NMLS: 635894
(432) 689-2559 (432) 550-2011
3510 N Midkiff Rd, Ste 200 1541 JBS Pkwy, Ste 16

Midland, TX 79705 EimlE Odessa, TX 79761

All loans subject to credit approval. Rates and fees subject to change. ©2025 PrimeLending, a PlainsCapital
Company (PrimeLending). (NMLS: 13649) Equal Housing Lender. PrimeLending is a wholly owned subsidiary of a Pri mel.end in
state-chartered bank and is an exempt lender in TX for 1st Liens. 2nd Liens Regulated Loan Lic. No. 20171. V062323 g



