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American Property Exchange Services, LLC1031 Exchange Services
Contact Us Today to Start the Process! 800-436-1031

3945 Camino Del Rio S, Third Floor San Diego, CA 92108

American Property Exchange (APX 1031) is a 
leading provider of tax-deferred 1031 exchange 
services. Take advantage of a 1031 exchange on 
the sale of your investment property to defer 

capital gains and preserve wealth.

Do You Plan to Execute a 1031 Exchange?
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This section has been created to give you easier access when searching for a trusted real estate 
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. 
These local businesses are proud to partner with you and make this magazine possible. Please 
support these businesses and thank them for supporting the REALTOR® community!

Preferred Partners

“CHECK OUT OUR 
NEW SPONSORS!”
The Junk Medics, LLC
(619) 376-3198
thejunkmedics.com

1031 EXCHANGE
apx1031
Jake Schiro
(800) 436-1031
apx1031.com

1031 EXCHANGE / DST’S
Thornwood Financial
Eric Barbarita
(619) 902-0630
thornwoodfinancial.com

CLIENT APPRECIATION/ 
CLOSING GIFTS
Cutco
Eric Gillman
(858) 342-1175

EDUCATION
Pacific Southwest 
Association of Realtors
(619) 421-7811
www.PSAR.org

Women’s Council of 
Realtors San Diego
(858) 735-8026
wcrsandiego.com

ENTERTAINMENT/GAMES
SD Pop Up Mini Golf
(310) 989-9418
www.sdpopupminigolf.com

ESCROW SERVICES
California Preferred Escrow
Yvonne Mendiola
(619) 475-4094
www.californiapreferred.com

Foundation Escrow Inc.
Natasha Keitges
(858) 527-5967
FoundationEscrow.com

New Venture Escrow 
MetroSouthRP
(619) 948-9011
newventureescrow.com/contact/
chula-vista-branch/

Oakwood Escrow
Brianna Jensen
(858) 217-5264
www.oakwoodescrow.com

ESTATE SALES & AUCTIONS
Caring Transitions
Shannon Corrigan
(619) 459-3592
www.caringtransitions 
sandiego.com

EVENT VENUE
Yellow Rose Inn
(619) 921-7791

FINANCIAL RESOURCES
World Financial Group/
World System Builder
Jonathan Pagtakhan
(619) 964-2327
www.worldsystembuilder.com/
mypage/jonathanp/

HOME DECOR & STAGING
Yellow Rose Home Staging
Bess Ouahidi
(858) 775-7465
www.yellowrose 
homestaging.com

HOME INSPECTION
Coast to Cactus  
Property Inspections
Danielle Wolter
(619) 672-7951
coasttocactusinspections.com

HOME WARRANTY
Choice Home Warranty, 
San Diego
Hayley Dozier
(925) 499-1587
chwpro.com

INSURANCE SERVICES
Allstate
Steven Hovland
(619) 425-9400

LEGAL DOCUMENT 
ASSISTANCE
House Owl
Jason Piske
(619) 786-1663
www.myhouseowl.com

MORTGAGE
Barrett Financial Group, LLC
(619) 993-9623
cristencarverlender4U.com

MORTGAGE LENDER
Barrett Financial
Patrick Dunn
(619) 357-2736

MORTGAGE LOANS
Cross Country Mortgage
Alyssa Caliendo
(860) 307-5785

MORTGAGE SERVICES
Point Mortgage
Jason Murguia
(619) 519-0663
www.pointmtg.com

PHOTOGRAPHY
Closing Photos
(760) 895-5238
closingphotos.com

Insight Photos, Inc.
Don Anderson
(760) 705-6497
www.insightphotos.net

Linked Preview
Brandon Pease
(928) 322-6960

REAL ESTATE ATTORNEY
Ginder Law Group
(760) 294-7736

REAL ESTATE LAW
SoCal Realty Law
Shanna Welsh-Levin
(619) 232-7325
socalrealtylaw.com

REAL ESTATE SALES - 
RENOVATION DESIGN
Renovate San Diego
Shelbi Nesbitt
(619) 751-7934
renovatesandiego.com

SOCIAL MEDIA MARKETING/ 
MANAGEMENT
Renzi Social Co
Amanda Renzi
(609) 402-1729
www.renzisocialco.com

SOLAR CLEANING  
& MAINTENANCE
South Bay Solar Cleaning
Marcos Delgado
(619) 971-5585
www.sbsolarcleaning.com

TERMITE & PEST CONTROL
Knight Termite & Pest Control
Kenneth Golaway
(619) 280-2400

TITLE COMPANY
Ticor Title
Tony Santiago
(619) 410-7917
www.ticorsd.com

VIDEO PRODUCTION/
DRONE SERVICES
Tommy Kreation
(704) 231-3371

 Del Mar Racetrack
August 14 | 12-4 pm

Your Trusted Local
Investor Partner

(619) 603-0915

Make it a win-win solution: 
SECURE CASH OFFERS FOR YOUR CLIENT

@RENOVATESANDIEGOLLC

 619-902-0630 
Eric@thornwoodfinancial.com

Uncover new listings within 
your client network

Schedule a Free Consult

thornwoodfinancial.com

Eric Barbarita
1031-DST Specialist

Fiduciary Financial Advisor

Help tired 
landlords retire 

using DST's 

Securities o�ered through Concorde Investment Services, LLC (CIS) Member FINRA/SIPC. Advisory Services o�ered through 
Concorde Asset Management (CAM), an SEC registered investment advisor. Insurance products o�ered through Concorde 

Insurance Agency, (CIA). Thornwood Financial is independent of CIS, CAM and CIA. For Accredited Investors Only
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THREE LOCATIONS.
ONE COMMITMENT TO EXCELLENCE

CLAIREMONT SERVICE CENTER
4340 Genesee Ave. Suite 203

San Diego, CA 92117 EL CAJON SERVICE CENTER
1150 Broadway, Suite 100

El Cajon, CA 92021

CHULA VISTA SERVICE CENTER
880 Canarios Ct., Suite 100

Chula Vista, CA 91910

socalrealtylaw.com
swelsh@socalrealtylaw.com

(619)332-1609

Protecting Real Estate Investors and Real Estate Professionals
Experience Our
Webinar Series
For Landlords

Brandon Pease 
Photographer

Linked Preview LLC

Lauren Finch
Photographer

Maryam Habashi 
Business Development Coach

Meg Bogart
Photographer
Closing Photos

Meet
The

Team
Cathy Ginder 

Publisher/Owner
Joseph Cottle 

Writer
Amanda Renzi 

Social Media Manager
Eric Ginder, Esq.

Legal Pointers

Cesar & Nayad Andre
Reve Studios Inc.

Photographer

Shanna Welsh-Levin, Esq
Legal Pointers

DISCLAIMER: The articles and opinions expressed in 
this publication are those of the respective authors 
and do not necessarily reflect the views of The N2 
Company d/b/a Real Producers (“N2”). Advertisements 
appearing in this publication are paid placements and 
are not endorsed or recommended by N2. N2 is not 
responsible for the statements, opinions, or business 
practices of any authors, contributors, or advertisers 
featured herein. Portions of this publication may 
include content created with the assistance of artificial 
intelligence (AI) tools by authors or contributors and 
may not be independently verified by N2.
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As August brings the final weeks of 
summer, San Diego’s real estate market 
continues to demonstrate the resilience, 
opportunity, and lifestyle that make our 
region one of the nation’s most desirable 
places to live. As the season begins 
to wind down, the market remains 
active, driven by knowledgeable 
professionals who help buyers, 
sellers, investors, and homeowners 
navigate an ever-evolving landscape.

In this issue, we’re proud to feature 
the outstanding real estate agents and 
industry partners whose expertise 
and dedication strengthen our local 
market every day. Their commitment 

to excellence continues to shape the 
communities that make San Diego such 
an exceptional place to call home.

As we close out the summer season, 
we hope this issue provides valuable 
insights, meaningful connections, and 
inspiration for a successful finish to 
the year. Thank you for being part of 
our community, and here’s to a strong 
August and an exciting season ahead.

Cheers!

CATHY GINDER-Publisher 
cathy.ginder@n2co.com 
858-735-8026

SUMMER

PUBLISHER’S NOTE 

Protect your future and scale with confidence. Turn your 
document reviews over to House Owl. Our expert 

independent review and risk management education cut 
through hundreds of disclosure pages and eliminate 

overwhelm. We position you as the trusted expert, strengthen 
your reputation, and generate consistent referrals, so you can 

focus on listings, relationships, and closings.

Run your business boldly. It’s your edge.

Jason Piske - CEO / Founder
( 619) 786-1663 • info@myhouseowl.com

REFLECTIONS
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INFUSE system, provides professionals 
with a customized blueprint- building 
both the internal systems and external 
brand presence necessary to create 
sustainable growth.

Before increasing your marketing 
budget, ask yourself:

Do my systems support the 
opportunities my marketing creates?

Visibility without infrastructure rarely 
produces lasting results.

Maryam Habashi, M.Ed.Founder-  
INFUSE system  
Transformational Business  
development coach 
Infusesystem.com  
30 years field experience | Top-Rated 
Coaching Platform for Measurable Results 

Let’s Connect 
https://calendly.com/mhabashi/infuse-
system-connection-call

INFUSE INSIGHTS

sales@californiapreferred.com

KIM JESSICA
Peterson Johnson

&

619.651.6331619.517.1366

SALES TEAM

SAN DIEGO’S PREFERRED ESCROW PARTNER
DEDICATED TEAM | SEAMLESS TRANSACTIONS | CLEAR COMMUNICATION

TRUSTED PARTNERS | PERSONALIZED SERVICE ACROSS SAN DIEGO

 Excellence from Open to  Close

contact us today!

Contact us!  858-775-7465 |  info@yellowrosehomestaging

Yellow
Rose Inn 
Coming 2026
theyellowroseinn.com

Home Staging
Expert AirBnB 
Services

Interior Design
Remodel & 
Renovate

SCAN TO BOOK YOUR 
ONE-ON-ONE CALL!

L
ast month, we discussed the 
importance of building systems. 
Once those systems are in place, 

the next question becomes: How do  
we create greater visibility and attract 
more opportunities?

The answer is marketing and branding.

Unfortunately, many professionals 
invest heavily in marketing before 
establishing the systems needed to 
support growth.

The result? More leads. More activity. 
More frustration.

Marketing creates awareness. Sales 
creates conversion.

You can have a beautiful website, active 
social media presence, and strong 
advertising strategy, but if you lack a 
clear process for connection, follow-up, 
nurturing, and closing, opportunities 
often slip through the cracks.

The same applies to leadership.

A strong brand attracts talent,  
clients, and partnerships. A weak 
culture and poor leadership systems 
cause them to leave.

The opportunity is to align your 
marketing with your infrastructure.

When systems and branding work 
together, visibility increases, credibility 
grows, and conversions improve.

Marketing Without Systems is Expensive
BY MARYAM HABASHI- TRANSFORMATIONAL BUSINESS COACH

Maryam Habashi, M.Ed. 
Certified Behavior Profiling Coach
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BRIDGING HEART, 
HOUSE AND THE POWER 
OF YES, YOU CAN!

PHOTOGRAPHY 

BY BRANDON 

PEASE- LINKED 

PREVIEW, LLC

BY HEATHER 

MCKENZIE

RISING STAR

Transitioning into a new career after many years dedicated 
to family is a profound shift, but for Claudia Murguia, 
stepping into real estate felt like a beautiful awakening. 
Officially launching her career in June 2025 after passing 
her licensing exam on the first attempt, Claudia quickly 
became a powerhouse at the Coldwell Banker West 
Eastlake Office. Just months after getting licensed, she 
secured the #10 Top Producer spot in August 2025, 
followed by a stunning climb to the #3 Top Producer spot 
in November 2025. Recognized as this month’s Rising 
Star, she represents the next generation of real estate 
professionals, driven, deeply empathetic, and uniquely 
equipped to guide clients through life’s biggest transitions.

From “Everything Mom” to Real  
Estate Obsession 
For over twenty years, Claudia’s life was centered 
around her family. When she and her husband 
welcomed their third child, they made a joint 
decision for Claudia to put her professional ambitions 
on the back burner. During those years, she was 
happily anchored to her household and community.

“I’ve always been that mom,” Claudia shares. “Team 
manager, parent advocate, room parent, Girl Scout 
troop leader, you name it. My life up until last year 
has been all about my children. “When her youngest 
neared high school, Claudia decided it was finally 
time to do something for herself. Entering the 
workforce after 20 years might sound intimidating, 
but Claudia found an immediate, undeniable spark. 
“I love it so much I don’t even see it as work. I see it 
as ‘me time’!” she laughs. “Truly, to say I’m obsessed 
with being a realtor is an understatement.

“That obsession is backed by a psychology 
degree and a sharp mind for business. Her 
husband is an established lender and mortgage 
broker and assisting him over the years gave 
her familiarity with the financial side of 
transactions. Claudia is analytical and loves books 
that break down human behavior like Outliers 
and inspiring narratives like The Alchemist 
are her personal favorites. This background 

serves as a secret weapon when navigating 
the emotional highs and lows of an escrow.

Breaking Barriers and Creating Safe Circles 
While Claudia has a sharp mind for data, her 
compassion is what truly sets her apart as a Rising 
Star. She has a deep commitment to families with 
special needs; in fact, about 75% of her clients have 
a family member with special needs living in the 
home. Claudia is passionate about helping others find 
a place of belonging whether it is creating lasting 
memories or finding a new home. Drawing on her 
experience as a former event planner, Claudia hosted 
a client appreciation party where she held a Toy Story 
5,  private movie showing. She hopes to create more 
events like this, where families feel safe, accepted, 
and free from judgment that can sometimes come in 
general public settings.

Claudia understands overcoming challenges 
firsthand. Her own childhood taught her how much 
stability housing can bring to a family. She watched 
her parents struggle to pursue their dreams because 
of language barriers, and those memories fuel her 
commitment to advocating for Spanish-speaking 
clients, so they are not left behind in the market.

Gongora-Murguia
Claudia
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Whether she is helping a Spanish-speaking 
family navigate complex paperwork or assisting 
a first-time buyer, making families realize they 
are worthy of homeownership is her ultimate 
reward. “The look on their faces when they 
shift from ‘No, not me, I can’t buy a home’ to 
‘Wow, I can buy a house!’ is just priceless.”

Cultivating Loyalty and Shared Success 
When she is not closing deals, Claudia finds solace 
in quiet time at home, organizing, and gardening. 
Her support system includes her biggest cheerleader, 
her husband and her three children: her oldest 
daughter just graduated from UC Berkeley, where 
she earned her degree in Environmental Science 
with an emphasis on Conservation Research and 
Sustainability and received special recognition in 
her program of study. Her second daughter manages 
a water sports rental shop at just 19 yrs old, while 
attending community college, and her youngest 
son who has been the most resilient in overcoming 
challenges truly inspiring to his parents and 
community is entering high school. Needless to say, 
Claudia’s pride and joy is her family!

Though she admits her sudden success is very 
humbling and can feel awkward to accept, 
especially to have the spotlight and talk about 
herself, Claudia has invaluable wisdom to share 
with fellow rising professionals. Her number 
one piece of advice centers on relationship-
building and unwavering loyalty.

“Be a good listener and surround yourself 
with people who genuinely want the best 
for you,” Find a circle that cheers for you no 
matter what the size of the accomplishment. 
Claudia advises building a trusted network. 
For example, a go-to loan officer, title rep, 
and escrow team. Lean into their expertise 
to get you to the finish line. “Real estate may 
not have been Claudia’s original plan, but it 
has become the career she wishes she had 
discovered years ago. Looking ahead, she 
hopes to partner with her husband and build 
their own real estate team. Claudia Murguia 
is only getting started, proving that it is never 
too late to break barriers, reinvent yourself, 
and inspire others, one dream at a time. 

              TO SAY I’M 
OBSESSED WITH BEING 
A REALTOR IS AN 
UNDERSTATEMENT.”

Truly,
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Buyers and Sellers 
Buyers and Sellers are your first 
client. I group them together 
because they are treated and 
treasured equally.

They both have real estate desires, 
they want to trade cash for 
product, they want fair dealing 
and they want a closed escrow 
with concierge treatment *.

This is our business; closed 
escrows. We exist to be the 
service provider for people who 
need guidance and protection 
and mostly cannot do this process 
on their own. Yes, I get the hustle 
of finding clients- exposure 
AI farming networking open 
house reels social media pitches 
advertising marketing promotion 
bulk rate postcards CRM’s sphere 
niches…. (I purposely excluded 
commas because like in real life, it 
all starts running together.) After 
the hustle to find the client, we 
must then serve the client

*I intentionally use the word 
concierge. If I started a new 
company today, (I have done this 
a few times), I would consider 
naming the company ‘Concierge 
Realty.’ Buyers and Sellers may or 
may not ask for this most elegant 

treatment, but they certainly 
deserve it.

Great Co-Op Agents 
Other great agents are  
your clients – they deserve 
concierge treatment.

“No, wait Jeff; they are  
my competition.”

You indeed may compete for a 
listing. I remember when my 
mom listed with my competitor, 
Potato Chip Realty, instead of me. 
I was hurt for a long time. Then 
I got real busy and the hurt went 
away. Hurt only endures when 
you have no other business.

Unless you work for a builder or 
never put your properties in the 
MLS, other great agents will sell 
more of your listings than you sell 
yourself. Thank heavens for other 
great agents. It is up to each of us 
to define a great agent.

I find great agents care more 
about both the buyer and seller 
and less about themselves. They 
have no concern about what 
Board you are a member of or 
what MLS you belong to and 
focus on ease, protection and the 
value of the transaction. These 

REALTORS focus more on service 
and allow their reputation to be 
created by their actions, not their 
production numbers.

It is fulfilling to drop off a cake, 
gift card, have an annual client 
appreciation luncheon or put 
a client on a birthday mailer 
after you close escrow. Have 
you ever done the same for a 
great cooperating REALTOR after 
COE? If you extended gratitude 
to a co-op agent after closing, 
would that great agent forever 
remember you, respond to your 
offer first, let you be the first 
to know of something special, 
make special considerations 
for you to show their listing 
off-hours, or actually answer 
your incoming phone call?

Your two clients are 1) Buyers and 
Sellers, and 2) Great Co-op agents.  
I could not have been a part of the 
hundreds and hundreds of sales 
without treasured relationships 
with buyers and sellers and great 
co-op agents.

p.s. My mom actually listed with 
me and paid full commission.

JEFF CAMPBELL – a three-
generation real estate family

BY JEFF 

CAMPBELL, 

CALIFORNIA 

BROKER

AGENT CORNER

Jonathan Pagtakhan | CA LH License: 0L93059
jpagtakhan.wfg@gmail.com | (619) 964-2327

wsbcampaign.com/jonathanpagtakhan

• life insurance (for families and businesses) 
• wealth preservation rollovers 
• long term care
• final expense

Marcos Delgado
619.535.8947

www.sbsolarcleaning.com

Marcos Delgado
619.535.8947

www.sbsolarcleaning.com

Exterior Home Cleaning Services  |  Commercial & Residential  |  Solar Panel Cleaning & Bird Proofing
Energy Maximation Solutions

2You Only Have
CLIENTS
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CLOSING PHOTOS

San Diego Real Estate and Branding Media
760-895-5238 | Closingphotos.com |      @closingphotos

Meg Bogart 

Sdpopupminigolf@gmail.com

310-989-9418

The Ultimate
Pop-Up Golf
Experience

We bring the 
course to You! 

Perfect for 
parties, 

corporate 
events, and 

special 
occasions 

across
San Diego.

Tristan McCoy

Your market is moving.
Is your brand keeping up?
Tommykreation is a media and marketing agency 
based in San Diego, working with real estate 
professionals, loan officers, contractors, developers, 
and growing businesses serious about scale.

We run the full system: paid ads, content production, 
video, photography, and social media management. 
One team built around your goals so you always 
have full visibility into what is working.

Our clients are generating leads, closing deals, and 
scaling their business. Built on strategy, tested on 
real campaigns, backed by data.

Your brand. Our system.
Real results.

@tommykreation
tommykreation.com

WIN A
$250
GIFT CARD

Answering a few questions could be worth $250!

Take our quick survey (it’s just 1 minute) and you’ll
be entered for a chance to win a $250 gift card.

Scan the QR code to enter now!

NO PURCHASE NECESSARY. Open to legal residents of the U.S. (excluding Arizona, Florida, New York, and Rhode Island), age 18 or older. Void where prohibited. Entry period begins 
9/1/25 and ends 12/31/26 at 11:59 PM ET. Limit one entry per person. One (1) winner will be randomly selected each month (on or about the first of each month) to receive a $250 gift 
card. Odds of winning depend on the total number of entries received each month. Winners will be notified via email. The N2 Company, d/b/a REAL PRODUCERS (collectively, "N2"), 
reserves the right to cancel, suspend, or modify the promotion if technical or other issues prevent it from running as planned. By entering, participants agree to release and hold N2 
harmless from any claims arising out of participation. N2 is not responsible for technical errors or issues beyond its control. These rules are governed by the laws of Texas.
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C O A S T 
C A C T U S

BY JOSEPH COTTLE

PHOTOS BY CLOSING 

PHOTOS-MEG BOGART

“I fell into it,” she says. 
“It’s not like I knew home 
inspections was going to be 
my passion.”

But it became one. Five years 
of doing the work has a way 
of clarifying things. And now, 
with her own brand, “Coast 
to Cactus,” she’s doing it 
entirely on her own terms.

The company launched with 
a team already in place—
four certified inspectors, an 
office coordinator handling 
scheduling and client care, 
a business development rep 
in the field, and Danielle 
herself, who carries her 
inspector certification. 
Five years of relationships, 
processes, and hard-won 
reputation came with it. What 
changed is the autonomy.

“Doing things on our own 
enables us to do whatever 
we want,” she says. “Which 
means we can do whatever 
our clients want.”

That’s the whole philosophy. 
Coast to Cactus built 
its identity around 
communication—specifically, 
the kind that doesn’t send 
buyers spiraling. Home 
inspections have a way of 
alarming people. A long list 
of findings hits differently 
when you don’t know 
which items are routine and 
which ones actually matter. 

Danielle 
Wolter didn’t 
plan on home 
inspections. 
She’ll tell you 
that herself.

P R O P E R T Y  I N S P E C T I O N S

to
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Danielle’s team works to 
close that gap.

“Balancing it—making sure 
we’re not freaking people 
out for no reason while also 
providing the information 
they need to make a good 
decision—is not always 
easy,” she says. “But that’s 
what we specialize in.”

The motto captures it simply: 
know more, stress less.

That calculation matters as 
much for agents as it does for 
buyers. An inspection report 
read without context can 
unravel a deal. An agent left 
managing a panicked client 
loses time they don’t have. 
Danielle’s team understands 
both sides of the table—what 
buyers need to hear and how 
to say it in a way that keeps 
the process moving rather 
than derailing it.

Danielle is a military kid. 
She moved constantly 
growing up, and in 2004 
after spending six months 
in Iraq, she came to San 
Diego and hasn’t left. Her 
sister is in Georgia with a 
military husband, and her 
parents are in Virginia. 
Danielle planted herself 
here, found the beach, found 
the weather, and settled into 
the outdoor lifestyle the city 
makes easy—any excuse to 
be outside.

“It’s got a laid-back vibe, but 
it still has all the fun stuff,” 
she says.

What she didn’t expect to 
find in San Diego was a life 
partner who would also 
become her actual partner. 
Kevin has been with her for 
fourteen years. About a year 

and a half after she started 
in inspections, he left his job 
and joined her. He’s since 
become their most requested 
inspector—the name clients 
ask for specifically. If you 
know Danielle out there, you 
probably know Kevin too.

She respects the hustle 
in the agents she works 
with. She says it plainly: 
she’s a hustler herself. She 
knows what it takes to build 
something, and she sees 
the same thing in the top 
producers who run their 
businesses the way she runs 
hers. That mutual respect 
shapes how she approaches 
every partnership.

The five-year goal is to be 
the number one referred 
inspection company in 
San Diego. Commercial 
inspections are coming. More 
technology is coming. More 
refinements based on client 
feedback. All of it is coming—
because now there’s nothing 
standing between a good 
idea and making it happen. 

"Doing things on our own 
enables us to do whatever we 
want. Which means we can do 
whatever our clients want."
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KING 
OF THE 
SOUTH

BY JOSEPH 

COTTLE

PHOTOGRAPHY BY 

CESAR & NAYAD 

ANDRE- REVE 

STUDIOS, INC

C
arlos Elizondo named his team ShoppingSDHouses 
with intention. Every element—the name, the logo, the 
colors, the culture, the way they work—was built to 

reflect one thing: San Diego.

“Every other company has been designed to generically sell 
real estate,” he says. “Ours has been designed to help people 
in San Diego.” The distinction matters to him. Every city is 
different, and every city requires its own kind of attention. San 
Diego—its color, its rhythm, its year-round openness—deserves 
a team built around it specifically. “It’s all been orchestrated 
around representing this very dynamic, beautiful city.”

Carlos came to real estate after running other businesses. 
Those were quieter operations—singular, mostly him and a 
handful of employees. Real estate offered something those 
couldn’t: the chance to be present at something that mattered.

“It’s like being part of someone’s graduation,” he says. “They 
get their house and we’re right there in that moment.” He saw 
immediately that it would be impactful, connected, fun. He 
draws a hard line there. “I won’t do anything in life that isn’t 
a great time. That doesn’t mean the hard work doesn’t exist, it 
just means the excitement and fun have to make up for it.”

ELIZONDO
CARLOS
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When he started doing well, he didn’t stay solo. The happiest 
people he’d ever met were in communities, so he built one.

ShoppingSDHouses travel together three to five times a year. 
They do trips, they do events, they show up for each other the 
way Carlos wants to show up for clients. He noticed early that 
most brokerages weren’t doing any of that—agents at the same 
office barely talking. “Your business and your office are your 
village,” he says. “If the vibe is good, it doesn’t feel like work.”

The client side gets the same energy. Key days—the celebration 
when a buyer gets their keys—run anywhere from $1,000 
to $3,000. At year’s end, the team rents out SeaWorld. The 
relationship doesn’t stop when escrow closes. Carlos meets 
with clients one to five times a year, ongoing, indefinitely.

“We give everything back to the client, everything back to our 
agents, everything back to the city.”

He came into real estate seeing it as an industry of takers—
people waiting to receive, unwilling to invest unless the 
outcome was guaranteed. He came in with the opposite model. 
Sponsored sports teams followed: an FC soccer club at the state 
stadium, a NASCAR driver, professional boxers, a slap fighter. 

Eighteen vehicles wrapped in the team’s colors. “Even if you 
don’t like us,” he says, “you’re gonna look at us.”

His philosophy has a name. He calls it BALLING—Be All IN. “If 
I have a dream, I don’t roll back. I’ll take it to failure. I’ll take 
everything to zero.” He tells his agents the same thing when 
deals go sideways: bad days were always going to come. The 
mission doesn’t change with them.

“Success just means completion. Happiness is how you feel 
during the process. People confuse those two things.”

Carlos is an 80’s kid and makes no apologies for it—
bright colors, bold moves, no hedging. He grew up before 
smartphones, and the aesthetic followed him into adulthood 
and straight into the brand. Outside the office, he’s 
snowboarding, surfing, racing, at the gym. The family travels 
constantly: him, his wife Angelica, and their seven-year-old 
daughter Elizabeth, who goes everywhere they go.

“She’s our little trail companion.”

Italy and Mexico keep pulling him back—the food first, then 
the culture. Machu Picchu is on the list for when Elizabeth can 
handle the hike. A Cybertruck handles the daily commute. A 
Huracán, wrapped in team colors, handles everything else.

He built a real estate team the way you’d build a community: 
all in, all color, all San Diego. 

SUCCESS JUST MEANS COMPLETION. 
HAPPINESS IS HOW YOU FEEL  
DURING THE PROCESS. PEOPLE 
CONFUSE THOSE TWO THINGS.“
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SUMMER PARTEE!
Metro South Real Producers

PHOTOS BY DON ANDERSON INSIGHT PHOTOGRAPHY

AROUND TOWN

We celebrated the start of Summer with a game of mini golf, 
courtesy of SD Pop Up Mini Golf, at the lovely OB Surf Lodge 
in Ocean Beach! It was a picture-perfect day, and we would 
like to thank our event sponsors, Foundation Escrow, Forward 
Mortgage/Renovate San Diego, and Ginder Law Group, for 
sponsoring this great event! Thanks to Tommy Kreation and 
Insight Photography for photography & video services.
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The Best Partnerships aren't built
 during deals. They're built between them.

Most lenders talk about rates and turn times.

The Realtors I work with care about something bigger —
winning deals, solving problems, and protecting their clients.

That's where I come in.

Help you close more deals and create better experiences for 
your clients.

Patrick Dunn | Navy Veteran
Mortgage Loan Originator | NMLS #1174097

Barrett Financial Group, LLC | Corp NMLS #181106
3111 Camino Del Rio North STE. 905 San Diego, CA 92108
(619) 815-3366 Team Phone
DunnTeam@BarrettFinancial.com
www.patrickdunnteam.com

Strategic pre-approvals that help offers win

Creative Solutions when deals get complicated

Clear communication for you and clients

Available when it matters most

Let's Win more
deals together
in 2026

Client: The Junk Medics, LLC
Size: 1/4

Location: Standard
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619-280-2400
knighttermite@gmail .com • sdpestcontrol .net

Serving All  of San Diego County
TRUSTED since 1990!

Don't let termites or pests invade your open house

Termite & Pest Control

Knight

Cristen Carver
Lender4U - Cristen Carver NMLS #256000

Barrett Financial Group, LLC | Corp NMLS #181106
  9320 Fuerte Dr Suite 100, La Mesa, CA 91941  
  (619) 993-9623 | Fax (800) 385-3630
  ccarver@barrettfinancial.com

Your trusted 
partner and 
advocate when 
obtaining the best 
mortgage loan 
for your needs. 

Whether you're buying 
or selling, refinancing, or 
building a home, you need 
a specialist who has your 
best interest in mind. 
Cristen Carver is excited 
to offer her extensive 
experience and knowledge
to explore your financing.



9151 Currency St.
Irving, TX 75063


