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DAN DAVIADOFF
Taking care of the insurance needs of real 
estate agents and their clients to ensure 
smooth and timely closings.

813.725.6445

813.280.1920

TAYLOR OLIVERI
Peace of mind for your clients' largest and 

most important transactions with service 
that goes above and beyond.

TWO GREAT COMPANIES TOGETHER,
HERE TO HANDLE ALL YOUR CLIENTS' NEEDS!

607 W Horatio St Tampa, FL 33606

Free consultations

Our GAF lifetime roof system includes a 25 year 
workmanship warranty.

Locally owned and operated with 30+ years of 
combined experience.

Veterans, Active Duty Military, First Responders 
and Teachers Discounts.

855-SCM-ROOF
scmroofingfl.com

Licensed Florida Contractor #CCC1331132

SCM ROOFING is a GAF MasterElite Roofing Contractor

By focusing on roofing we are able to offer a 
competitive price, exceptional customer service 
and outstanding quality!

"SCM Roofing was amazing and much faster than the 
  others I called.. " -Wesley Chapel Homeowner

"Professional. Quick & Easy. Would definitely use again." 
  -Tampa Homeowner

"Very Professional. Knowledgeable guys and zero trash 
  was left behind!." -Tampa Homeowner
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This section has been created to give you easier access when searching for a trusted real estate 
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. 
These local businesses are proud to partner with you and make this magazine possible. Please 
support these businesses and thank them for supporting the REALTOR® community!

Preferred Partners

TERMITE & PEST CONTROL
Integrity Safer Lawns 
and Homes
(727) 337-8997

TITLE COMPANY
Blue Brick Title & Escrow
(727) 441-8880
bluebricktitle.com

Coastal Title Solutions
Jennifer McAlpine
(831) 760-9459
coastaltitlellc.com

Digital Title Solutions
(813) 280-1920
digitaltitlesolutions.com

Enterprise Title
(813) 961-3391
etotb.com

Red Door Title
Katelyn Taylor
(813) 420-5612
reddoortitlegroup.com

Stewart Title
Mary Mohr
(813) 294-3066
stewart.com

University Title Agency
Lori LaCoppola
(813) 422-1328
u-titleagency.com

UTILITY CONCIERGE
Utility Helpers, LLC
utilityhelpers.com

VIDEOGRAPHER
AB 3 Visuals, LLC
(727) 203-4223
ab3visuals.com

Impressive Perspective
(813) 842-4597
impressiveperspective.com

YACHT BROKER
J. Brothers Yacht Sales
(312) 890-6385
jbrothersyachtsales.com

AI BUSINESS OPERATIONS
Stellar AI Solutions
(850) 266-3417
stellaraisolutions.com

CONTRACTOR / REMODELING
Level Construction & Design
(727) 475-1509
levelcd.com

CUSTOM BUILDER
Gilk
gilk.com

HOME INSPECTION
A Radiant Property Inspection
Hank Lobdell
(813) 839-8416
Radiantinspect.com

Get the Facts Home Inspection
(813) 785-4620
getthefactshomeinspection.com

Home Integrity LLC
(727) 284-6784
homeintegrityllc.net

NextGen Inspections
Curtis Antoine
(407) 801-2682
nextgeninspectors.com

Paramount Home Inspectors
(813) 616-1399
paramountinspectors.com

HOME RENOVATION
On Point Construction 
Services, Inc
(866) 487-6676
www.itsonpointconstruction.com

HOME SERVICES
HOMEstretch
(727) 902-4452
home-stretch.com/
stpetersburg-clearwater

HOME STAGING
Olive Leaf Staging
Rita Oliva
(813) 336-1426
oliveleafstaging.com

Staged to Sell Tampa Bay
(813) 784-3389
stagedtoselltb.com

Sublime Staging
(813) 546-2503
sublimestaging.com

HOME WARRANTY
Fidelity National 
Home Warranty
Tara Davis
(813) 904-0253
www.homewarranty.com

First American Home Warranty
Dominic Rock
(813) 344-7525
firstamrealestate.com

Home Warranty of America
Tina Romanik
(727) 340-3737
hwahomewarranty.com

INSURANCE
Goosehead Insurance
(727) 914-9775
froidinsgroup.com

MDRN Insurance
(813) 725-6445
mdrninsurance.com

OneGroup
Jeremiah Flynn
(813) 602-9650
onegroup.com

Triton Insurance
(813) 967-3220
tritontampa.com/

LOCKBOX / ACCESS 
MANAGEMENT
SentriLock
Jocelyn Hodson
(937) 956-4505
SentriLock.com

MORTGAGE BROKER
Bock Mortgage Group
Michael Bock
(727) 457-6498
bockmortgage.com

MORTGAGE LENDER
Bay to Bay Lending
DJ Rondeau
(813) 251-2700
BaytoBayLending.com

Cross Country Mortgage
Ryan Boyd
(727) 742-7966
BoydHomeLoanTeam.com

CrossCountry Mortgage 
(Sam Gay)
Sam Gay
(813) 692-3423
crosscountrymortgage.com/
Tampa-FL-3495/Samuel-Gay/

JC Sommer - Movement 
Mortgage
JC Sommer
(727) 244-1278
jcsommer.com

Jen Martinez Mortgage Team
Jennifer Martinez
(813) 480-4747
jenmartinez.com

Lincoln Lending Group
Frank Coto
(813) 765-1239
lincolnlend.com

Matek Mortgage Powered 
by Mpire Financial
(407) 619-2488
matekmortgage.com

Team Katie the Mortgage Lady
Katie Weldon
(978) 751-1934
teamkatie.com

PEST CONTROL
The Rodent Professionals
Dalton Ohara
(727) 922-4637
therodentprofessionals.com

PHOTOGRAPHY
B Lively Images
Barry Lively
(813) 477-3398
LivelyListings.com

PHOTOGRAPHY / PORTRAIT 
PHOTOGRAPHY
Allie Serrano Portraits, LLC
(813) 501-7250
allieserranoportraits.com

Thomas Bruce Studio
(727) 577-5626
thomasbruce.com

REAL ESTATE 
PHOTOGRAPHY/VIDEOS
NTP 2 Photography
Eric Bunch
(813) 545-7569
ntp2.com

ROOFING
Magnum Restoration
(813) 606-4414
magnumrestoration.com

SCM Roofing
Shawn Alverson
(239) 339-7756
scmroofingfl.com

NOMINATE YOUR 

FAVORITE VENDORS

Nominate 
Your Favorite 
Vendors
Just Scan The QR Code!
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Book a
Listing &
Headshot
Session Today!
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Meet
The

Team
Don Hill 

Area Director

Julisa Luciano 
Event Coordinator

Allie Serrano
Professional Photographer
Allie Serrano Portraits, LLC

Gerardo Luna 
Photographer

Eric Bunch
Event Photographer

Dave Danielson 
Writer

Megan Sullivan 
Client Experience Director

Lori LaCoppola 
Client Relations Director

Carol Walker
Professional Photographer

Thomas Bruce Studio

Barry Lively
Professional Photographer

B. Lively Images

Elizabeth McCabe 
Director of Business  

Development

Brandon Sabbag 
Account Executive

Rob Horne 
Videographer

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but 
remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended by The N2 Company or the 
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.
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Discovered Her Happiness 
in Real Estate WRITTEN BY ELIZABETH MCCABE

COVER STORY

Ali St Cyr
AT  TO M L I N  S T  C Y R  R E A L  E S TAT E  S E R V I C E S

“ARE YOU HAPPY?”
A simple question, really, but one that 
reshaped the entire course of Ali St 
Cyr’s life.

At the time, she was working in 
insurance, grateful to have a job in a 
shaky market after graduating during 
the economic downturn. The people 
were kind. The benefits steady. But that 
question—posed by her then-boyfriend, 
now husband—hit a nerve.

“It dug a little deeper than I thought,” 
Ali recalls. “I realized I wasn’t actually 
happy. I was just… getting by.”

Her boyfriend saw her potential and 
nudged her toward real estate. “You’d 
be great at it,” he encouraged. “You love 
people. You’re a natural.”

Her response? “That’s a stupid idea. I 
can’t work on commission!”

Two weeks later, her entire department 
was laid off. It was the nudge from the 
universe that she needed.

“I was young, had just moved in with Jeff, 
and thankfully a good saver,” she laughs. 
“I thought—what do I have to lose?”

Ali dove headfirst into real estate, 
and eleven years later, she’s not 
just thriving—she’s built an empire. 
As the owner of Tomlin St Cyr Real 
Estate Services and Gulf Shores Realty 
in Venice, Ali leads with integrity, 
authenticity, and a collaborative spirit 
that sets her brokerage apart.

Betting on Herself 
Ali started like many agents do—on her 
own, scrappy and ambitious. A mentor 
early on suggested she work by referral 
and tap into her sphere of influence. At 
first, she didn’t listen.

“I thought I knew better,” she 
admits with a grin. “But after a few 
uncomfortable client meetings, I 
realized I needed a strategy. I circled 
back, listened, and focused on 
establishing myself as an expert within 
my network.”

It paid off.

Within three years, Ali had built the 
foundation to start her own brokerage 
in 2016 with her partners/parents Holly 
and John Tomlin, who always dreamed 
of helping one of their children start 
a business. She envisioned something 
different—a place where agents didn’t 
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the tools and insight to make the biggest 
decisions of their lives.”

Discipline is another hallmark of 
her success. “Real estate is all about 
consistency. Having a system. Setting 
micro-goals. Knowing what your day 
should look like. That’s how you win.”

You also have to build a team that shares 
the same values, but excels in your areas 
of weakness. “That’s the key to success,” 
says Ali. “Don’t try to fit a person into a 
role; fit the role to the person so their 
true strengths become the power of the 
team. When you hire someone for that 
area of strength, you then need to trust 
them to be the expert in their area of 
responsibility and give them autonomy 
and freedom to own it!”

Home Life & Pineapples 
At the heart of her world is family. She 
and her husband Jeff—who works for 
Dell Technologies—have two lively 
boys, J.R. (6) and Grant (3), who she 
affectionately calls her “wild animals.” 
Her evenings are sacred: at home by 
5:30 p.m., sweats on, makeup off, and 
ready for mom mode.

“I’ve learned how to be insanely 
efficient,” she says with a laugh. “I don’t 
waste time. I don’t have time to waste!”

She recently picked up tennis and 
discovered a new competitive outlet. 

compete but collaborated. Where ideas 
were shared freely. Where success 
wasn’t a solo act, but a team effort.

“We believe in pouring into each other,” 
she explains. “We’re each other’s 
cheerleaders. We operate with an 
abundance mindset—there’s plenty to go 
around. When we share our best ideas, 
we all rise.”

Today, Tomlin St Cyr Real Estate Services 
is coming up on its 10-year anniversary, 
with four offices along the Gulf Coast 
of Florida and over 150 agents. It’s 
a brokerage built on community, 
camaraderie, and a crystal-clear mission.

Still in the Trenches 
Despite her leadership role, Ali still sells 
homes and leads by example. Alongside 
a “small but mighty” team of three 
consisting of Mollie Starnes and Rosalie 
Gonzales, she closes $35 to $40 million 
in volume annually—all while managing 
operations, mentoring agents, and 
parenting two young boys.

“I share my successes and my failures 
with my agents. I’ll say, ‘Don’t do 
this—I tried it, and it backfired.’ That 
transparency builds trust.”

Her core business philosophy? The  
Go-Giver mindset. Inspired by a 
book her mother gave her in 2008 
(reluctantly read at first, she laughs), 
the Go-Giver philosophy has become a 
compass for how she leads, mentors, 
and grows her business.

“It’s all about leading with value, not 
compensation,” she explains. “Sometimes 
you give value with no return, and that’s 
okay. But often, it circles back in ways 
you never expected. That’s the power of 
authenticity and generosity.”

The Secrets to Success 
Ali believes that authenticity isn’t just 
a virtue—it’s a requirement. “If you’re 
not being authentic, you’re lying. And 
people will find you out.”

She trains her team to lead with honesty 
and transparency. “We don’t make 
decisions for our clients. We give them 

That’s the key to 
success. Don’t try to fit 
a person into a role;  
fit the role to the 
person so their true 
strengths become the 
power of the team.”

Ali St Cyr and her team, Rosalie & Mollie
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“It’s my escape. Just me, the court, and 
the drive to win.”

And yes, she’s also the proud founder 
of Pineapple Mortgage, Pineapple Title, 
and Pineapple Insurance. The name isn’t 
random. When a local bank where her 
mother once worked dissolved, her dad 
retrieved a painting of a pineapple her 
mom had made that once hung in the 
boardroom. When Ali opened her own 
company, that pineapple found a new 
home on the office wall—a symbol of 
hospitality, family, and legacy.

The Future is Bright 
What’s next for Ali and her  
powerhouse brokerage?

“Controlling the Gulf Coast of Florida 
real estate market,” she says, half- 
joking. But with her drive, it’s hardly out 
of reach.

They’re already one of the largest 
independent brokerages in the area, 
and with a foundation built on values, 
vision, and very real results, the sky’s 
the limit.

“I’ve built a business on a book,” she 
reflects. “But really, I’ve built it on 
people—amazing people who share the 
same values. That’s what makes all the 
difference. I surround myself with peo-
ple who inspire me and we have created 
a culture built with people we are proud 
to learn from every day.”

And as for that simple question that 
started it all?

It wasn’t just a turning point. It was the 
moment Ali St Cyr stopped settling—and 
started soaring.

Ali with her 
husband and 2 boys

Ali with her Father John Tomlin on the 
day of Tomlin St Cyr’s Grand Opening

Ali and her mother, 
Holly Tomlin

Ali Volunteering with 
Feeding Tampa Bay
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It’s Not About 
Sales but 
Service to This 
Top Producer!

ONE TO WATCH

“When you love what you do, it never 
feels like work.” For Cynthia Kaszirer 
at Smith & Associates, those aren’t just 
words; they’re the heartbeat of her real 
estate success.

While most agents are networking on 
social media or sending email blasts, 
Cynthia often joins clients for dinner or 
for lunch. She even hosts the occasional 
brunch just to connect people. A natural 
matchmaker and connector, she 
understands that business grows when 
relationships grow.

And grow it has. Cynthia only got her 
real estate license five years ago, but 
she’s quickly become a force to be 
reckoned with. Last June alone, she 
closed $18 million in sales, including a 
$9.5 million contract and a lightning-
fast $10 million listing in Boca Grande 
that went from MLS to closing in just 20 

hours. “It was a great June,” she adds 
with a smile. “A fun June.”

From Moscow to Million- 
Dollar Listings 
Cynthia’s story isn’t your typical real 
estate tale. She’s lived—and moved—all 
over the world: Washington D.C., Miami, 
Tampa, London, Belgium, Russia. She 
spent 21 years in Moscow, where she 
worked in city government during 
the democratic transition of the ‘80s, 
launched the first McDonald’s in Russia, 
and ran a global advertising agency with 
major clients like Anheuser-Busch and 
Barclays Bank. Let’s just say she knows 
how to adapt.

That chameleon-like skillset has proven 
invaluable in real estate. “My agency 
tells me I’m a chameleon. I listen for the 
little cues, even the ones clients don’t 
realize they’re giving,” she explains. PHOTO CREDIT: 

ALLIE SERRANO OF 

ALLIE SERRANO 

PORTRAITS

Kaszirer Cynthia
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movement, and isn’t slowing down 
anytime soon. Her three grown children 
live all over the world—one in Bali, one 
a lawyer, and one a rising VP at Fisher 
Investments. She has five grandchildren, 
two dogs, and a deep well of stories from 
a life fully lived.

One of her biggest inspirations is Mary 
Esther Parker, a 90-something legend in 
real estate at Smith & Associates who’s 
still driving her Range Rover and closing 
million-dollar deals. “She’s sold $8 
million this year already,” says Cynthia. 
“She’s my idol.”

All About the Match 
To Cynthia, real estate isn’t about 
square footage, granite countertops, 
or open-concept kitchens. It’s about 
connection. “If you’re not talking about 
relationships with clients, you’re not 
talking about real estate,” she says. 
“My job is to solve a problem, create a 
match, and help people find the home 
that fits their life—even if they don’t 
know what that looks like yet.”

With her global perspective, tireless 
energy, and heart-first approach, 
Cynthia Kaszirer isn’t just one to 
watch—she’s one redefining what it 
means to truly serve in real estate.

“Sometimes people don’t know what 
they want until you show them. That’s 
the fun part.”

A People Business, Not a  
Paper Business 
Cynthia got into real estate thinking 
it would be transactional. She quickly 
discovered it was anything but. “It has 
very little to do with contracts and 
everything to do with people,” she says. 
And while she admits paperwork isn’t 
her favorite part (“I partnered with the 
best people for that!”), her strength lies 
in intuition, empathy, and instinct.

Her first year in the business, she sold 
18 homes. Not because she was hunting 
for leads, but because she genuinely 
cared about helping people find the 
right fit. “You don’t sell a house. You 
solve a problem. You make a match,” 
she explains. “Sometimes, you just 
need to find them the right closet—and 
suddenly, it’s their dream home.”

Cynthia doubled her business every 
year for the first three years. What’s her 

secret? “People.” She genuinely likes 
being around people and investing in 
them. “When you like your clients—and 
99% of the time, I do—it just clicks. 
It becomes fun, not work.” She has 
developed so many friendships through 
real estate, which speaks volumes of her 
level of client satisfaction.

She also loves Smith & Associates, which 
is her broker of choice. They helped her 
sell her house and she was sold after 
that point. To work for them is an honor.

Still Going Strong 
Even when she’s “off,” Cynthia’s still 
on. She loves working, thrives on 

“When you like your clients—
and 99% of the time, I do—it just 
clicks. It becomes fun, not work.”
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& AD DESIGNIN MAGAZINE

But don’t just take our 
word for it. Take theirs.

n2co.com
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SHERRY WOLFE’S

WRITTEN BY ELIZABETH MCCABE 

PHOTO CREDIT: ALLIE SERRANO OF ALLIE SERRANO PORTRAITS

FEATURED AGENT

From Balance 
Sheets to 
Blueprints

Sherry Wolfe doesn’t 
say that lightly, and she 
certainly didn’t inherit 

it. She lived it.

Raised in the Tampa Bay 
area since she was 6, Sherry 
has known this market 
almost her entire life. She 
earned her real estate license 
at just 20 years old, bought 
her first home the same year, 
and jumped into an industry 
that looked very different at 
the time. Little did she know 
that buying her first home 
would light a fire that never 
went out.

Although she stepped away 
from sales to pursue a 
corporate career, real estate 
never left her orbit. Armed 

with an accounting degree, 
Sherry worked her way up to 
Director of Cost Accounting 
for a large promotional 
products company in Largo 
with over $200 million in 
annual revenue. In that role, 
she managed a team of cost 
accountants and industrial 
engineers, focusing on time 
studies, cost analysis, and 
operational efficiency — 
experience that would later 
become a defining advantage 
in real estate.

But while she built her 
accounting career, she was 
also quietly building her 
private real estate portfolio. 
“My love of real estate was 
always very strong,” she 
says. Over more than two 

decades, she owned multiple 
rental properties, completed 
renovations, and flipped 
investment homes. “I took 
classes at Home Depot and 
figured it out,” she recalls. 
Failure was never an option.

That grit remains 
unmistakable today.

After marrying her 
husband Adam, in 2012 
and welcoming her second 
daughter, Sherry briefly 
stepped back from the 
relentless pace she had 
maintained for years. 
When her daughter turned 
five, however, she made a 
decisive move, returning to 
real estate fully committed 
and without hesitation.

She joined Premier Sotheby’s 
International Realty with a 
clear objective. “I wanted to 
go all in on the luxury side 
of real estate,” she explains. 
Eight years later, her success 
speaks for itself. She attacked 
her profession with the same 
tenacity and vigor as that am-
bitious 20-year-old. “My heart 
and soul are in real estate. It’s 
never left me,” Sherry says. “I 
wake up thinking about real 
estate. I go to bed thinking 
about real estate. Real estate 
is my true calling.” 

Her favorite niche? Working 
with builders and new 
construction. From ground-
up projects to final execution, 
Sherry thrives in the details. 
“Being involved in every 

No-Nonsense Path to Top Producer

“HARD WORK GETS YOU TO WHERE YOU WANT TO BE.”
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friends,” she says. “There’s 
a lot of emotion involved in 
these decisions. Clients look to 
me for guidance, protection, 
and advocacy and I take that 
responsibility seriously.”

Her accounting background 
gives her an edge few agents 
possess. “In corporate 
accounting, I treated 
company dollars like they 
were my own,” she explains. 
“I bring that same mindset to 
real estate. I have mastered 
the art of negotiation and my 
clients benefit. After all, this 
is their largest asset.”

Sherry’s success is grounded 
in real-world experience 
starting with early 
homeownership, long-
term real estate investing, 
managing her own rental 
properties, renovations, 
and now high-level luxury 
sales. “All of that knowledge 
is directly applicable,” she 
says. “I understand how 
buyers think when they walk 
into a home, and I know 
how to guide sellers toward 
maximum value.”

Outside of real estate, family 
remains her anchor. Her 
youngest daughter, now 11, 
is an avid swimmer and pas-
sionate pianist. “Doing any-

thing with my children brings 
me tremendous joy,” Sherry 
says. Swim meets, piano recit-
als, and active involvement in 
Tampa Bay’s vibrant commu-
nity fill her calendar when 
she’s not working.

Looking ahead, Sherry has no 
intention of slowing down.

“Real estate requires sacrifice 
with late nights, constant 
prospecting, and always 
building relationships,” 
she says. “But when you 
genuinely invest in people, 
it compounds. That’s when 
referrals happen. That’s 
when real growth begins.”

“The market, of course,  
has changed dramatically 
since my early years, as  
has the technology 
surrounding it. But at its 
core, real estate remains 
the same. Buying or selling 
a home is one of the most 
important transactions in a 
person’s life, and I take my 
role in that with great pride.”

For Sherry Wolfe, success 
isn’t hype. It’s earned, one 
relationship at a time.

And yes, hard work really 
does get you where you 
want to be.

phase of a project excites 
me,” she says. It’s where her 
precision, experience and 
passion converge.

In a market that shifts 
constantly, Sherry believes 
adaptability is essential. 
“Every year the market 
pivots,” she notes. “You have 
to stay open-minded, move 
quickly and evolve.”

Having grown up in St. 
Petersburg and living in 
South Tampa for the past 14 
years, Sherry offers buyers 
a rare advantage: a deep, 
lived-in knowledge of the 
entire Tampa Bay area. 
“When clients need clarity 
on location, I can really 
point out the personality 
and nuances of each 

neighborhood,” she says. 
“That matters.”

She works with both buyers 
and sellers and appreciates 
the dynamics of each, but 
relationships remain the 
core of her business. “By the 
end of working with a buyer, 
we often become lifelong 

“There’s a lot of 
emotion involved 
in these decisions. 
Clients look to 
me for guidance, 
protection, and 
advocacy & I take 
that responsibility 
seriously.”
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TAMPA BAY AREA LICENSED 
INSPECTION EXPERTS
TAMPA BAY AREA LICENSED 
INSPECTION EXPERTS

813.785.4620
GetTheFactsHomeInspection.com

REPORTS WITHIN 24 HOURS | OFFICE HOURS 7 DAYS A WEEK | ONLINE ORDERING | AND SO MUCH MORE.

Zero Upfront Cost:
With our pay at close option 

which ensures you pay nothing 
upfront!

Our team of experienced 
inspectors are capable of home 
inspection, insurance reports, 

sewer scope, pool inspections and 
lots more.

We back everything up with a
125 day warranty.

REMIND YOUR CLIENTS THERE ARE MANY
WAYS TO REDUCE THEIR INTEREST RATE.

Your Credit Score:  Credit scores can play a big role in your 
mortgage rate.

Your Loan Type:  There are many types of loans, each offering 
different terms for qualified buyers.

Your Loan Term:  Another factor to consider is the term of your 
loan. Just like with loan types, you have options.

Your Down Payment:  If you're a current homeowner looking to 
sell and make a move, you can use the home equity you've built 
over time toward the down payment on your next home.

Your Temporary Buydown:  Have the seller or builder temporarily 
buy down your  interest rate for up to three years.

Call us…We are here for you! Llámanos… ¡Estamos aquí para ti!

(813) 251-2700
326 S. Hyde Park Ave., Tampa, FL 33606  |  BayToBayLending.com  |  info@BayToBayLending.com

NMLS ID #4102
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DOING THE “HEAVY LIFTING” FOR YOU!

Find Peace of Mind with

WRITTEN BY 

ELIZABETH 

MCCABE

SPONSOR SPOTLIGHT

First American 
Home Warranty
Wouldn’t it be great to move into a home and not worry about anything? 

Now you can with First American Home Warranty. Find peace of mind and 
protect your pocketbook in the process.

Let’s face the facts. HVAC systems tap 
out. Appliances give up. Plumbing 
has a mind of its own. That’s where 
First American Home Warranty steps 
in—taking stress off homeowners and 
turning uncertainty into confidence.

Meet Dominic Rock, Area Manager in 
Tampa Bay with First American Home 
Warranty. Seven months into the role 
after taking over the territory in July, 
Dominic brings nearly two decades of 
sales experience and a relationship-first 
mindset to an industry that often suffers 
from misunderstanding.

For Dominic, this role is a natural fit. 
His focus is education. He’s on the 
ground, connecting with as many real 
estate agents as possible, learning their 
businesses, and showing them how a 
home warranty can add tangible value 
to every transaction. Not fluff. Not  
filler. Real protection that matters 
when it counts.

Why Home Warranties Matter 
“Buying a home is the biggest purchase 
that someone is going to make in their 
lifetime. Why not protect yourself with a 
warranty?” asks Dominic.

That’s why First American Home 
Warranty covers the systems and 
appliances that take the most abuse—
washer and dryer, refrigerator, 
plumbing, and HVAC systems—and 
offers add-ons for pools, septic systems, 
and even limited roof coverage.

Coverage runs for a full year, with the 
option to renew based on the plan that 
best fits the homeowner. First American 

offers three tiers: basic coverage, the Ea-
gle Premier plan, and the most compre-
hensive option, the Maximum Plan.

And here’s where First American breaks 
the mold: there’s no age bias. Whether 
a home is 15 years old or well over 20 
years, First American doesn’t shy away 
from covering older systems and appli-
ances—something that matters greatly in 
established Florida neighborhoods.

The Cost vs. The Reality 
In Florida, Dominic notes that plans 
generally range from about $495 to $800 
annually. Compare that to the cost of 
replacing an HVAC system, which can of-
ten run $15,000 to $19,000 out of pocket. 
With a home warranty, those costs shift 
dramatically. Under the Maximum Plan, 
a huge percentage of major repair or re-
placement costs can be covered, turning 
what could be a five-figure nightmare 
into a far more manageable expense 
and saving homeowners thousands.

And people do use it. Over 40 percent of 
customers file a claim in the first year 
alone. Yet nearly 90 percent of home-
owners don’t have a warranty, and only 
about 6 percent of buyers in the indus-
try purchase one. That gap? Opportuni-
ty—for agents and homeowners alike.

White-Glove Service That Actually 
Means Something 
One of the biggest misconceptions about 
home warranties is that “they don’t 
cover much.” Dominic sees this every 
day, and he’s clear: it’s not a coverage 
problem—it’s an education problem.

First American stands out with its 
customer experience. Instead of 
being bounced from agent to agent, 
customers are assigned a dedicated 
claim specialist who handles the 
process from start to finish. That 
consistency matters, especially when 
something goes wrong.

The company has been in business 
since 1984 and completed over 12 
million home warranty plans last 
year alone. When people think home 
warranties, First American isn’t just a 
name—it’s the name.

As Dominic puts it, “We do all the heavy 
lifting for you.”

A Win for Agents, Too 
For real estate professionals, a home 
warranty isn’t just protection—it’s 
leverage. Dominic recalls a deal that 
had stalled after nearly 90 days on the 
market. Once the buyer understood the 
value of the included home warranty, 
the property went under contract.

One conversation. One added layer of 
reassurance. Deal done.

In a competitive market, adding value 
isn’t optional. A home warranty gives 
buyers confidence, helps sellers stand 
out, and positions agents as trusted 
advisors—not just transaction managers.

Beyond the Office 
Originally from the Philadelphia 
market, Dominic has called Tampa  
Bay home for the past two and a half 
years. He’s been married to his wife, 
Nicole, for 11 years, and together 
they’re raising their seven-year-old 
son, Bakari, whose name means “noble 
promise” in Swahili.

A big sports family, they proudly root for 
the Philadelphia Eagles, enjoy good food, 
and keep things laid-back.

Dominic is also a published author, 
having written Rediscover Your Crown, 
inspired by his son. The book has 
performed well on Amazon, and he’s 
already envisioning the story coming to 
life as an animated series.

The Bottom Line 
First American Home Warranty is about 
real protection, real service, and real 
peace of mind. For homeowners, it 
means safeguarding their biggest asset. 
For agents, it’s a powerful tool that adds 
value where it counts most.

In an unpredictable world of 
homeownership, having the right 
warranty partner changes everything.

CONTACT THEM TODAY 
FIRST AMERICAN HOME WARRANTY
FIRSTAMREALESTATE.COM
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  SCHEDULE YOURSELF

A PROFESSIONAL HOME

   INSPECTION TODAY!

Meet your
neighborhood home

inspectors.

WE’VE GOT YOU COVERED.

Info@paramountinspectors.com  |  813.616.1399  |  Paramountinspectors.com
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Top producing Realtors® understand 
something fundamental about our 
industry: Commissions build income, but 
ownership builds wealth. While helping 
buyers and sellers navigate transactions 
is our profession, investing in real estate 
is often the strategy that transforms a 

successful career into long-term financial independence.

As Florida Realtors Chief Economist Dr. Brad O’Connor 
explains: “While Florida real estate may sometimes encounter 
short-term turbulence like we’ve seen in recent years, the 
reality is that the Sunshine State will remain a high-growth 
state in the long run. And as Florida’s population grows, 
so too will its property and land values, as more and more 
people and businesses compete for a finite amount of space. 
That alone is a really good reason to be bullish with regard to 
Florida real estate.”

As Realtors, we operate from a level of market insight that 
few others possess. We understand neighborhoods before 
they trend, recognize value others overlook, and know how 
financing, zoning, and development cycles truly work. That 
knowledge creates a unique opportunity, not just to sell real 
estate, but to own it.

For many high performing agents, real estate investment 
becomes the natural next step. Whether through single-
family rentals, multifamily properties, commercial assets, 
or development partnerships, investing allows Realtors to 
diversify income streams, hedge against market fluctuations, 
and create predictable cash flow that extends well beyond 
active production years.

Importantly, wealth building through real estate is not a one-
size-fits-all approach. Some agents begin by purchasing rental 
property each year. Others participate in syndications or 

joint ventures, leveraging capital and expertise to scale more 
quickly. Still others invest in land, redevelopment, or mixed-
use projects that align with their local market knowledge. What 
these strategies share is intentionality – viewing real estate not 
only as inventory, but as an asset class.

This mindset shift is especially critical in today’s environment. 
Markets change. Transactions slow and surge. But well-
structured investments, paired with disciplined planning, can 
provide stability and long-term growth regardless of short-term 
cycles. Top producers recognize that building wealth is about 
playing long games and using the tools already at our fingertips.

That is why I am especially excited about the Wealth Building 
Summit that will be featured as part of the 2026 Florida 
Realtors® Convention. This dedicated programming is designed 
specifically for Realtors who want to move beyond theory 
and into action. Attendees will hear from industry leaders, 
experienced investors, and financial experts who understand 
the Realtor perspective and can speak directly to practical 
strategies, risk management, and scaling opportunities.

The Florida Realtors® Convention has always been about 
equipping our members to lead in their businesses and 
communities. In 2026, we are taking that commitment further 
by intentionally focusing on how Realtors can build lasting 
wealth – for themselves, their families, and future generations.

If you are a top producer thinking about how to convert 
today’s success into tomorrow’s security, I encourage you to 
join us. Invest in your education, expand your perspective, and 
connect with peers who are already taking the next step.

Registration will open soon. Bookmark https://www.
floridarealtors.org/events/annual-convention/about, then check 
it often to secure your spot and be part of a conversation that 
goes beyond transactions and toward true wealth building.

Why Top Producers Invest 
in Real Estate 

BY CHUCK BONFIGLIO JR., 2026 

PRESIDENT FLORIDA REALTORS®

FROM THE DESK OF THE PRESIDENT:

YOU NEED A
trustworthy partner
who understands

your needs

Lori LaCoppola
813-422-1328

(813) 906-2810

Our experienced team has successfully 
handled thousands of closings. We’re 

here to ensure a smooth and 
professional process

How can we make your life easier?
• One single point of contact
• Full service on every transaction
• Timely and accurate title commitments
• Superior communication
• Knowledgeable and professional staff
• Contract upload capability or drop off

BUILDING WEALTH BEYOND THE TRANSACTION:
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9151 Currency St.
Irving, TX 75063

Sublimestaging.com
Call Or Text 813-546-2503

for a quick quote 

@sublime_staging


