HAWKINSCO.

A CREATIVE COMPANY

PHOTO + VIDEO CONTENT
SOCIAL MEDIA MANAGEMENT
INFLUENCER MARKETING
Al WEB DESIGN

(757) 470-1751
will@hawkinscoagency.com

www.hawkinscoagency.com

HELPING YOUR CLIENTS CROSS THE

Hampton Roads
top-rated full-service
moving company

« Residential & " st
Commercial P I aCI n g 1
Moves in customer satisfaction

» Packing &
Delivery Services

* Military & Senior
Discounts

marathonmovingservices.com « booking@marathonmovingservices.com
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$49.00 Termite & Moisture Inspection When Scheduled With a Home Inspect|
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Building America Together

As a top-five retail mortgage lender in America' and the top
non-builder-owned lender to new homebuyers in the U.S.,? loanDepot’s
digial loan experience and vast product spectrum allow us to deliver the
right loan and improve chances of a more certain and timely closing.

loanDepot offers:
Fully digital loan experience?® powered by best-in-class technology*
Lender Paid Mortgage Insurance options up to 95%?2
Long-term lock options and buydowns

Builder processes to enhance customer experience

Christie Woytowitz  (757) 619-5279

Senior Loan Consultant cwoytowitz@loanDepot.com lOanJepOt

NMLS #743042 www.loanDepot.com/cwoytowitz ML 74T

1) Source: www.scotsmanguide.com/rankings/top-mortgage-lenders/2023-top-retail-lenders/ 2) Source: www.wsj.com/buyside/personal-

finance/best-mortgage-lenders-d0ea859d 3) Results may vary. Conditions apply. 4) Source: www.housingwire.com/articles/announcing-

the-2024-tech100-mortgage-winners/ 5) LMPI availability is subject to qualifications. | 192 Ballard Ct., Suite 100, Virginia Beach,
causwousa VA 23462 | loanDepot.com, LLC NMLS ID 174457 (www.nmlsconsumeraccess.org). Licensed by the VA Bureau of Financial Institutions
MC-5431. (040224 131872-2014b)
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aren Powell carries herself
with a calm authority

that earns attention. She
listens carefully, chooses her words
deliberately, and brings a steady
presence that makes people feel both
supported and grounded. She describes
herself as an introvert with a quiet
intensity beneath her composure.

Before real estate, Karen spent more
than two decades in banking, leading
national teams in high-pressure
environments where precision,
accountability, and execution were
nonnegotiable. She later transitioned
into higher education, serving as a
director at the University of

Phoenix and teaching

business courses.
The expectations
were exacting in
banking, and the
consequences
were real. Those
years shaped
how she leads
today. “If you
didn’t do what
you were
accountable

for, you failed,”
she recalls.

Real estate existed
alongside her professional
life long before it became her
career. Karen and her husband built
and renovated homes themselves. “It
was our love language,” she shares.

“We’ve built things together.” Even with

that real estate connection, leaving
the security of a steady paycheck
required courage. That moment

arrived when the campus Karen helped

build was acquired and scheduled to
close. Given a year’s notice to wind
things down, she chose preparation
over panic and clarity over comfort.
“I purposed in my heart that I was
going to figure it out,” she explains.
“I never wanted to work for someone
else again unless I absolutely had to.”

That year became her runway
into real estate.

If the team is
successful, then I'm
successful. If they’re
not, then | have
more work to do.”

Karen entered the industry seven years
ago just as the market shifted into one of
the most competitive periods in history.
Multiple offers, compressed timelines,
and heightened emotions became the
norm. The pressure felt familiar. She
approached real estate the same way
she approached every role she had held.
“A real estate transaction is a business
decision,” she emphasizes. “You have

to rely on data, communicate clearly,
and solve problems proactively.”

Her work often begins at the kitchen
table. Karen takes time to walk clients
through the numbers, the process,
and the realities of ownership before
emotions take over. She
is especially candid

with young buyers, making sure they
understand what happens after the
closing table. Maintenance, repairs,
and long-term budgeting all become
part of the conversation. “This isn’t
just about getting you into a house,”
she advises them. “It’s about making
sure you’re prepared to stay there.”

Building relationships did not come
naturally at first. Karen is introspective
by nature and admits that staying
behind a screen was often easier

than picking up the phone. Buffini
coaching helped her learn how to build
relationships and ask for business in

a way that aligned with service rather
than pressure. Today, her business
operates entirely by referrals.
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“Karen leads her
business and team
with a level of integrity
and professionalism
that comes from an
unwavering dedication
to helping others. Being
referral-based, she has
a talent for consistently
maintaining relationships
beyond the closing table.
Real estate is more than
just a transaction, and
Karen shows up with
empathy and passion
every single day. She
fosters collaboration
among our community
of agents and is looked
up to as an example of
strong work ethic.”

— Kerrie Obbink,
Managing Broker, Iron
Valley Real Estate-HR

For years, Karen resisted building a
team. After decades of leading people
in high-pressure environments, she
felt she had earned independence. But
encouragement kept coming, especially
34 . April 2026

from her son, who

of experience and
reminded her how
valuable it could be
to others. She finally
and confidently said
yes. She no longer
defines success by

but by how well she
supports others.

“If the team is
successful, then

I’'m successful,” she
states. “If they’re
not, then I have
more work to do.”

Outside of real
estate, Karen and
her husband plan
extended international trips to fully
immerse themselves in the culture and
community of the places they visit.
They seek out local food, history, and
conversation, believing that proximity

recognized her depth

personal production,

builds understanding. “When you
travel like that,” she observes,
“you come home with more
empathy and a more open heart.”

That perspective shapes how Karen
sees the world and how she shows up
for others. She speaks thoughtfully
about how her childhood experiences
guided her resilience. Reflection, for
her, is not about staying in the past.

It is about choosing what to carry
forward and what to leave behind.

When asked to name her life’s title,
Karen answers without hesitation:
What I Carried With Me: What I
Chose to Keep. Her story is about

a woman who understands that
strength and softness can exist
together to serve others. Karen
deeply believes that the people
around us shape us, and she chooses
her circle with care and intentionally
shapes those she leads with honesty,
clarity, and compassion.

- —————

Justin Krows
Veterans.

Dedicated to serving those

who served, Justin makes the

VA loan process simple.
i
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Veterans United.

Home Loans of Hampton Roads

Justin Miller

RETIRED US NAVY SEAL, Senior Loon Officer, NMLS £2102284

Cell: (619) 818-5976
Justin.Miller@éwvu.com | VUJustinMiller.com

“At every step, Justin went above and
beyond. Every question | had was
answered quickly, professionally, and
succinctly.”

- Nathan 6.

“Justin was professional, quick, and an
overall amazing help with making this
journey easy. Happy to have him on my
side walking me through things."

- Glenn 6.

“Best loan officer ever! He guided me all
the way and was very professional.
Everything went smoothly. Thanks, Justin!”

- Alex 0.
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72026 LEGISLATIVE WINS

WHY ADVOCACY MATTERS TO YOUR BUSINESS IN HAMPTON ROADS

DRAFTED WITH Al ASSISTANCE

In a coastal market like Hampton
Roads, where flood risk, insurance
availability, and affordability
pressures shape everyday
transactions, federal policy isn’t
background noise. It’s a key input
to whether a buyer can close, a
seller can move, and a deal can
survive underwriting. Once again,
the time and money of REALTORS®
continue to protect the industry.

A fiscal year 2026 spending package
that fully funds critical U.S. Department
of Housing and Urban Development
(HUD) programs and reauthorizes the
National Flood Insurance Program
(NFIP) through September 30 was
signed into law. For practitioners,

the implications are concrete: NFIP’s
extension restores consumers’ ability
to purchase and renew flood insurance
policies, a foundational requirement for
many financed transactions, especially
in tidewater communities where flood
coverage can be the difference between
“clear to close” and a dead file.

Equally important, the package
delivers full funding for programs
administered by HUD, including
Housing Choice Vouchers, fair housing
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programs, housing counseling, and the
HOME Investment Partnerships and
Community Development Block Grant
(CDBG) programs. These programs

serve a social mission and also support
transaction flow and neighborhood
stability. HOME and CDBG dollars can
catalyze rehabilitation and locally driven
development, creating more attainable
inventory and stronger communities.

The House advanced broader housing-
supply momentum by passing the
Housing for the 21st Century Act with a
strong bipartisan vote. This act focuses
on addressing the housing shortage by
cutting red tape, modernizing HUD, and
unlocking financing to boost supply.

So, what made these wins possible?
Persistent, targeted advocacy, and the
influence of 1.4 million REALTORS®.
Beginning June 13, 2026, through June
18, 2026, the National Association

of REALTORS® (NAR) will hold its
legislative meetings in Washington,
D.C., and HRRA REALTORS® will be
there, meeting one-on-one with our
federal representatives and senators,
sitting in their offices, having real
conversations and sharing real stories
about their experiences out in the

field. We won’t be alone; Virginia
Peninsula REALTORS® will be there,
and Williamsburg REALTORS® and
Eastern Shore REALTORS® will be
there. REALTORS® working together,
sharing the same message with the
government officials who shape our
market and industry norms, is the true
power center of REALTOR® influence.

How do we influence legislation
beyond the NAR legislative week? We
send letters, meet with lawmakers,

and engage the major parties and
independents to emphasize the
economic importance of property
ownership. The American Dream

isn’t some idealized fantasy; it is

the economic driver of our country,
representing 18% of the nation’s GDP,
and REALTORS® keep the dream within
reach. REALTOR® membership is not a
logo—it’s leverage. When you join, you
help fuel the advocacy infrastructure
that protects property rights,
transaction certainty, and consumer
access to homeownership. If you are not
working within a REALTOR® firm, this
is your invitation: Align with the trade
organization that consistently shows up
where decisions get made and brings
results back to the street level.

NewDominion

— MORTGAGE —

Realtors Deserve Better. Welcome to New Dominion Mortgage.
You Want a Partner — Not Just a Lender.
Why Realtors Choose Us:

Zero Score Damage

Your buyer can check their purchasing power
without hurting their credit. No pushback. Just
peace of mind.

No Radio Silence, Ever

You and your buyer stay in the loop — from
application to closing — with real-time updates and
proactive communication.

Agent Portal Access

Need an updated letter for an offer at 9PM? Done.
Our tools empower you to act fast — and win.

(¥ Trusted by Buyers. Preferred by Realtors.
Partner with New Dominion Mortgage — where
we close with confidence, not crossed fingers.

b Cynthia Lewis 5
NMLS # 369731 | MLO-7920VA

Mew Dominion Mortgage - 1044 Vabvo Plowy, Suite 2, Chesapeake, Va 21320, Equal Housing
Cpportunity, NMLS ID: 2443600 (hMtpfewwnmisconsumeraccessom], Thistsnot 8
s commitrnent to lend: all loans subject to credit approval and other criteria
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Sewer Scans, Mold Testing, Lead Paint Testing, Asbestos Testing & Pool Inspections
SERVING ALL OF HAMPTON ROADS AND NORTHEAST NORTH CAROLINA SINCE 2006. PROPERTY INSPECTIONS

Shining a LIGHT on the home buying process

757.822.4839 | www.beaconpropertyinspections.com
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Book your c!ean todayi

HOUSE CLEANING

Queen of Clean
Jasmine Johnson

757-610-7505

gleamhouse.cleaning Licensed, Insured & Bonded © 6 @
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As a Top Producer, youve put i the work 1o
prepare your listings for the competitive Spring
markel. Our staging ampliies that effor—
showeasing each home's sirengths  elevating
presentation, and helping buvers see- the Tull
potertial

it's the final layer that brings evenything together,
becausewhen ; rgsmrhefrw
work you've done il shows.

k
figacible with our convenignt Pay Al Close ey,
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MOVEMENT

.,
MORTGAGE WE ARE

IMPACT LENDERS

At Movement, we are Impact Lenders. We
give 40%-50% of our profits to making an
impact in our communities. For us, purpose
and people have always come before profit.

Your home, their hope. Every loan
makes a difference. Contact us today.

IMPACT LENDER -~ IMPACT AGENT

MATTHEW KIRK

BRANCH LEADER | NMLS #947887

Cell: (757) 802-2578
www.movement.com/matthew-kirk

‘ 1}6;/‘{%‘“ e VN/M&\VM%WW\K

575 Lynnhaven Parkway Suites 100, 101, & 160, Virginia Beach, VA, 23452 | AL-947887, FL-L083729, GA-947887, LA-Temporary Authority, MD-947887, NC-1-183489, SC-BFI-ML0-947887, TN-947887, VA-MLO-
12248VA | Movement Mortgage LLC. All rights reserved. NMLS ID #39179 (For licensing information, go to: www.nmlsconsumeraccess.org). Additional information available at movement.com/legal. Interest rates@
and products are subject to change without notice and may or may not be available at the time of loan commitment or lock-in. Borrowers must qualify at closing for all benefits. s e

Optimized systems that save you time and strengthen your brand

» Elevated client experiences that build trust, loyalty, and referrals

Reliable local field coverage when you can't be in two places at once

Dependable support through your busiest seasons
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WELCOME TO REAL PRODUCERS!

Here, we answer the most frequently asked questions
about our program, and we are always open to
discussing anything regarding this community—this
publication is 100% designed to be your voice.

Q: WHO RECEIVES THIS MAGAZINE?

* South Hampton Roads Real Producers: This
magazine reaches the Top 500 agents in South
Hampton Roads, covering areas from Smithfield to
Sandbridge and into the North Carolina border. We
pulled the REIN-MLS numbers (by volume) from
January 1 through December 31 of the previous
year. We cut the list off at #500 to determine
distribution. The list resets at the end of each year.

* Peninsula Real Producers: This magazine follows
the same criteria but focuses on the Peninsula/
Williamsburg agents, cutting the list off at the Top 300.

We identify REALTORS®/agents based on their broker’s
location in the MLS. Please get in touch with us if you
find yourself in any of the following unique scenarios:
* Your broker address in the MLS is outside
the South Hampton Roads region, but you
primarily work as a commission agent in South
Hampton Roads or the Peninsula area.

* Your broker address in the MLS is on the Peninsula,
but you would prefer to be associated with
Southside instead.

* Your broker address is Southside, but you prefer to
be part of the Peninsula Real Producers magazine.

Q: WHAT IS THE PROCESS FOR BEING
FEATURED IN THIS MAGAZINE?

A: Anyone on the Top 300 list can nominate other
real estate agents, businesses, brokers, owners, or
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themselves. Office leaders may also submit
nominations. We consider everyone in the Top
500 who comes to our attention because we don’t
know everyone’s story, and we rely on your help
to learn about them. While we can’t guarantee a
feature, we encourage you to meet with a team
member, support Real Producers, and attend

our private events to increase your chances.

Q: WHAT IS THE COST TO FEATURE A
REALTOR®, AGENT, OR TEAM?

A: Features are completely free—we are not

a pay-to-play publication. We share real

stories of top producers based on achievements
and nominations.

Q: WHO ARE THE PREFERRED PARTNERS?
A: Preferred partners are the businesses on the
index at the front of the magazine who actively
support this community. They appear in every
issue, attend our quarterly events, and participate
in our online community. We do not randomly
select these businesses, nor do we work with
every company that approaches us. One or more
agents in this community have recommended
every preferred partner you see. In fact, we won’t
meet with a business that you or your peers have
not vetted and approved. Our goal is to create a
powerhouse network of REALTORS®, agents, and
trusted affiliates so we can grow stronger together.

Q: HOW CAN | RECOMMEND A

PREFERRED PARTNER?

A: If you’d like to recommend a local business that
works with top real estate agents, please reach out
anytime at joni@realproducersmag.com.

A Strong Season Starts
With Stronger Legal Support

As the spring market accelerates across the Southside,
strong buyer demand, investment acti and fast-moving
listings create a need for thoughtful legal oversight. Hanger

: g 8 g
Law delivers attorney-led closings and real estate legal
guidance designed to keep every transaction moving
smoothly and securely.

From contract to closing and well beyond, we’re here to
support agents and protect their clients every step of the way.

Attorney-Led Closings - Real Estate Law - Client Protection

Mark L. Stevenson
il |
— .

M| HANGER AW

e . Lindsay M. Barton
CEO - \ N Partner

. Alm 8 ‘E

Haley Van Syckle Morgan |
Relationship Manager

|

757.351.1510 @ 757.737.5223

hmorgan@hangerlaw.com

ee

CUST
OMER

Tina Carneal Maddie Podish
Senior Soles Executive Senior Sales Executive
Diamond Elite Producer Diomond Producer

C: 757-191-4398 C: 757-634-8998

E: ina-moddie 8 achosahw.com

I’'m Mary Kromer, owner of a digital
marketing agency built to help REALTORS®

like you dominate your market.

Custom Websites - Social Media Management
SEO - Targeted Social Ads - Email Marketing
QuickBooks Bookkeeping & Reconciliations

Ready to see where your digital presence could be stronger?
I'm offering a FREE Website Audit—no strings attached.

/A

//;_r,%f;i,_,; et’s get you the attention
I Lo our pusiness adeserves
SAa ,;;!':‘;.-5;/

A :

M EMLE L E
/ 732-606-5236

adigitalmarketingconsultant.com
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: ' WHY REALTORS
Are you Working with a PARTNER WITH US

MORTGAGE

ADVANTAGE MAKING

‘_."... \,I
y N
r Il Access to multiple We're locally owned,
rf' I lenders and loan Questions get answered
f{f options—so dealsdon't here, not foerwarded to a
_a.'/" dia because of oneset corporate office.
A. . of guidelines.
A

CLEAR, CONSISTENT

; RELIABLE
If f‘loi.:, your clients may be THE BROKE e COMMUNICATION
missing better options. IC DIRMWA Claan e, Honest fou get dpdates bore

sUrprises.

S LOCALLY OWNED. A mortgage broker works for
w et RELATIONSHIP DRIVEN. the client—not the lender. i
P e BUILT FOR M I . '
S PARTNERSHIPS. ore loan options
21N e Competitive pricing LET,S PARTNER
Ny WATNS L e No call centers. Personalized strategies
& ‘ * No big-bank Solutions for complex files FOR SUCCESS
5B | B | bottlenecks. Whether you're helping first-time buyers,
\ : * Just a local team that BETTER OPTIONS LEAD move-up clients, investors, or veterans,
.,-"'_ gets deals to the c]gging we're here to support your deals with
- ; table. lﬂ SLI?':‘&%I:EERR C?JFEFEI-F[?S clarity, speed, and confidence.
At The Broker, we work side-by- 4 | When your clients win,
side with real estate : -
professionals to deliver flexible yOU WI n.
lending solutions, competitive

options, and a seamless client
experience from contract to
closing.

Let's start the conversation about how
we can better serve your veteran
clients — and make the process
smoother for everyone involved.

The Broker-Mortgage Experts, NMLS 1D
#2450802. For licensing information, visit
WWW.HN'SCOHSUI"I"IETGCCESS.DTQ.




A PRODUCT OF

THE N2 COMPANY

9151 Currency St.
Irving, TX 75063
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“Same style___&B’erwce. .

We are having a Grand Opening Celebration! 1761 Jamestown Rd,
Thursday, May 7" | Ribbon Cutting 4PM Williamsburg 23185
Come tour our brand new showroom, enjoy local bites Request a Free Consultation
and libations, and meet our award-winning team. 757-356-9996

From design to professional installation, we deliver a BudgetBlinds.com
full-service experience that helps homes show better, (Ask about our exclusive
sell faster, and impress buyers. preferred partner pricing!)

©2026 Budget Blinds, LLC. All Rights Reserved. Budget Blinds is a trademark of Budget Blinds, LLC and a Home Franchise Concepts Brand. Each franchise independently owned and operated.



