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closing gifts, a business owner looking for 

branded items, or a friend looking for 
unique housewarming gifts, we've got 

something for everyone 
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SaltyCharmGiftCo.com

Find Us On
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SMOOTH CLOSINGS START HERE. 
Trusted insurance 
solutions for every home.

Let's partner together!

8828 N Central Ave Ste 300
Phoenix AZ 85020

602-331-2701
�1�N�K�J�F�S�I�K�F�R�N�Q�^�§�W�X�Y���H�T�R

3414 W Bell Road
Phoenix, AZ 85053

602-942-9202
�1�Z�N�X�F�R�^�F�L�J�S�Y���H�T�R

“Amazing Staff! Always prepared to assist and provide support to 
clients and their families! Overall, Great experience!” -Kayli C

“I had the opportunity to work with her. She was so kind that words 
fall short to describe her service. Very didactic and knowledgeable 
about what we discussed. I value her time and dedication; I am 
�§�Q�Q�J�I���\�N�Y�M���X�F�Y�N�X�K�F�H�Y�N�T�S���\�N�Y�M���M�J�W���H�Z�X�Y�T�R�J�W���X�J�W�[�N�H�J���a���Z���/�T�X�J���&
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From 
Credit 

Scores to 
Closing 

Doors

PHOTOGRAPHY BY OMAR GONZALES 

(PHOENIX VIRTUAL TOUR)

WRITTEN BY KENDRA WOODWARD

AGENT ON FIRE

If you’ve ever needed a mortgage, a 
home, or a major hype girl in your 
corner, chances are Gena Schaublin 
is the right person for you. With her 
memorable tagline “Homes Plus Loans, 
Your One Stop Schaub,” Gena brings 
a magnetic mix of savvy, swagger, 
and straight talk to the real estate and 
lending world.

Approaching 30 years of combined 
experience in the credit, mortgage and 
real estate arenas, Gena’s career has been 
an ongoing lesson in market shifts and 
client satisfaction. Her expertise in the 
industry and her passion for knowledge 
are proof that when you blend curiosity 
with confidence, you get results.

Gena may have been born in California 
but she was raised in Arizona since 
she was six months old and proudly 

considers herself a native. The yin and 
yang dynamics of her homelife - her 
father, the diligent hard worker that was 
committed to a 36 year career with UPS 
and her mother, the social butterfly, who 
raised 4 children, worked and ran the 
household seamlessly - became the fuel 
and foundation for everything she does. 

By age 15, Gena started working in 
local retail shops, swiftly working her 
way into management roles. Later, she 
explored various other sales routes 

including cars, tech, Mary Kay, and even 
Discover - which was where her mission 
really clicked into place. “That’s where 
I really learned about credit and how 
people spend their money,” she explains. 

She recalls the countless clients that had 
no clue what building wealth and good 
credit looked like…nor did they care. 
And that stumped Gena. All too often she 
interacted with clients who were renting 
apartments, but would lease fancy cars 
and wear faux-high-end brands. So, in 

SchaublinGena
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thought; I might as well 
make their 3% plus 
my 1% and keep the 
client long term.” 
But this wasn’t the 
first time Gena 
had considered 
getting her license, 
and faced her boss 
shutting the idea 
down once more, as he 
had done 15 years prior. 

This time around though, Gena was 
committed to the idea, the rules had 
changed in AZ and she was going to 
make it happen. She took the 9 day class, 
took the school test on the 10th day and 
the state test on the 11th day and BOOM, 
she was an agent! Six months later, 
Gena’s business was booming - both in 
real estate and in mortgage. Others at 
her firm took the step as well!

That mindset and can-do attitude has 
also made Gena a powerhouse in new-
construction, especially with Meritage 
Homes where she’s now a Diamond 
Producer. She knows how to finesse 
a deal - getting rates bought down, 
closing costs covered, and her clients 
into granite-and-tile dream homes for 
less than their current rent. “That is 
what really turns me on - I love the 
process of going through that whole 
process with her clients and being their 
educator and hype girl.”

Yet, behind her bold moves will always 
remain a mission to educate, explaining 
how she helps her clients knock down 
debt by making the conversation “sexy” 
with spreadsheets, strategy, and real 
results. “There’s nothing in education 
that tells you how a FICO score works, 
how credit works.” Whether she’s 
helping first-time buyers or guiding 
renters out of the cycle of paying 
someone else’s mortgage, she’s all 
in, proudly stating, “I’m here for you 
before, during, and after.”

At home, Gena and her partner, Josh, 
have built an amazing life together 
with their two dogs. Her son, Joshua, is 
entering his last year of school football 
and while Gena jokes that her career 

doesn’t leave much time for hobbies, 
she loves to travel and is excited to 
spend the fall supporting Joshua and his 
athletic endeavors in his hometown of 
Manhattan Beach, California.

Whether she’s supporting her family, 
her clients, or her community via 
TSMC where she rents out rooms in her 
investment properties, Gena’s attention 
is always on helping others. From the 
first lesson she learned about credit to 
the high-energy negotiations she now 

navigates daily, Gena has built a career, 
and a life, on the power of knowledge, 
hustle, and heart. 

She’s proof that you can be both an 
educator and cheerleader, the lender 
and the agent, a strategist and a hype 
girl. And whether she’s closing on a 
dream-home, breaking down a credit 
score, or cheering from the sidelines of 
a Friday night football game, one thing 
is certain - Gena is all in, every time, for 
the people who count on her.

true Gena fashion, she flipped the script, 
offering to help them understand how 
real estate could build long-term wealth 
and help them achieve the goals they 
were longing for. “When I figured it out, 
I was like ‘Oh my God I want to help 
everybody!’,” she laughs.

A decade later, Gena drew on that 
passion to help others by practicing 
the same rulebook she preached to her 
clients: educate, empower, and execute. 
The result? She founded her own mort-
gage company in 2007, and continued 
sharing her passion and knowledge with 
anyone who would listen. As the years 
continued, Gena decided to move on 
with another mortgage company after 
realizing how taxing it was to complete 
her mission while also managing a team 
of employees.

In 2020, Gena found herself doing some 
major heavy lifting once more, but 
this time it was from the other side of 
the deal - traveling to various listings 
during the pandemic shutdown, she 
became proficient at negotiating deals, 
FaceTiming clients, and sealing the 
match between buyers and homes 
despite her position as lender. 

So what was the problem? Well, she 
didn’t have her real estate license…
yet…and she was pretty much doing 
the work for the agent already. “I was 
doing everyone’s job,” she laughs. “I 

“I’m here 
for you 
before, 

during, & 
after.”
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This is not a loan commitment or guarantee of any kind. Loan approval and rate are dependent 
upon borrower credit, collateral, �nancial history, and program availability at time of origination. 

Rates and terms are subject to change without notice. All loans subject to credit and property 
approval. Canopy Mortgage, LLC 360 Technology Ct Suite 200 Lindon, UT 84042 NMLS ID#1359687 

Equal Housing Lender www.nmlsconsumeraccess.org 877.426.5500

��������������
PRODUCING
BRANCH MANAGER 
NMLS#171489  |  LO-1026774
509-869-4359
BRolstad@CanopyMortgage.com 
�
���������������
SENIOR LOAN OFFICER
NMLS#1443147  |  LO-1026773
509-995-3632
WRolstad@CanopyMortgage.com

Contact us today!

THE ROLSTAD TEAM
Your Trusted Mortgage Lenders

MANY 

Savvy businesses know it's all 
about who many you reach -
not how many. 
Our niche publications, exclusive 
events, and targeted digital 
marketing get your brand in front 
of ideal clients affordably. 

Let's talk! 
Reach out to the publisher 
of this magazine today. 

m REAL PRODUCERS

Family-owned and operated since 1987.

worlockair.com | (623) 254-5505

®

Scan Here to Follow
us on Facebook

24-Hour Emergency
Maintenance Available

R E P A I R  -  I N S T A L L  -  M A I N T A I N



West Valley Real Producers • 3534 • October 2025

All Seasons, Stay Comfortable

ROC# CR332214

SERVICES:
  Heating & Air Conditioning

Installations
Replacement
Maintenance

FREE Estimates on Complete System 
Replacement. If you need emergency 
repairs, please call (602) 517 - 5903

State48HC.com

Each month, we bring our featured real estate 
professionals together for an exclusive magazine 
celebration—a time for connection and conversation. 

Everyone featured in September’s issue were invited to gather 
for light bites, drinks, and the chance to get to know one 
another in a more intimate and relaxed setting. It’s a great 
opportunity for agents to build meaningful relationships 
beyond the pages of the magazine.

We also welcomed a few other partners to join the celebration, 
creating a vibrant mix of professionals who are all shaping the 
local real estate landscape.

Just one more meaningful benefit of being part of the West 
Valley Real Producers community. 

Agents And Partners Got To Meet And 
Mingle At The Social On 83rd

MAGAZINE 
CELEBRATIONS

SEPTEMBER 
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James
PHOTOGRAPHY BY SARAH MEDINA  ••  WRITTEN BY KENDRA WOODWARD

PARTNER SPOTLIGHT

S e t t l i n g  I n ,  W i t h  t h e  R i g h t  C o v e r a g e

Shoffer Be fo re  James  Sho f f e r  eve r  s t epped  in to  t he  wor ld  o f  hea l t h  i n su rance ,  he  was 
a l r eady  on  a  l i f e long  m i s s ion  to  he lp  o the r s .  Bo rn  and  ra i sed  i n  To ledo ,  Oh io , 
James  was  t he  younges t  o f  f ou r  boys  i n  a  ha rdwork ing  Midwes t  househo ld .  H i s  dad 
was  cons tan t l y  on  t he  road  work ing  as  a  t rave l i ng  d rug  sa le sman ,  wh i l e  h i s  mom 
kep t  t he  boys  i n  l i ne .  And  James?  We l l ,  he  qu ie t l y  abso rbed  h i s  fa the r ’s  hus t l e ,  t he 
k ind  o f  work  e th i c  you  can ’ t  t each ,  and  neve r  l e t  i t  go .  “Fo r  me ,  j u s t  t he  fac t  t ha t  I 
can  he lp  peop le ,  i t ’s  a lways  some th ing  I  wan ted  to  do  even  as  a  k id , ”  he  says .

Originally dreaming of a future in 
medicine, James didn’t quite know 
what kind of doctor he wanted to be 
until he visited a friend’s podiatry office 
and saw firsthand how patients could 
walk in hurting and leave with relief. 
“You usually leave a doctor’s office 
either still sick, with a prescription, 
or you get better and never come 
back,” he chuckles warmly, explaining 
how different that logic was from his 
perception of podiatry. He could help 
his clients immediately, during their 
appointment. Instant gratification. 

After completing his residency in 
Phoenix, a locale James had always 
envied and wanted to visit, he and his 
wife gave the new desert landscape a 
one-year trial run. Needless to say they 
loved it, because that was over 34 years 
ago and they’re still happily soaking up 
the sun! In fact, they love it so much 
now James jokes it’d be a hard sell to 
get his wife to move anywhere else at 
this point.

After 27 years of service as a podiatrist, 
it came time for James to say goodbye 
to the field he had grown so fond of…
he was ready to try something new. And 
he discovered that answer, somewhat 
unexpectedly, at a local job fair when he 
inquired about health insurance at one 
of the booths. 

Health insurance wasn’t even on 
James’ radar, especially after spending 
years on the other side of the table in 
the medical field. “I was always the 
enemy for insurance agencies because 
they never want to pay doctors,” he 
laughs. But his deep knowledge of the 
healthcare system gave him a unique 
edge selling insurance, explaining how, 

now when a client gives him a list of 
seven medications, he knows what 
those medications are and can help 
them find the right coverage for their 
specific needs.

So in 2018 James began working with 
HealthMarkets, helping individuals, 
families, and small businesses across 
Arizona and beyond - including Illinois, 
Maryland, Ohio, and Wisconsin - find 
insurance plans that fit their lives and 
budgets. And though it’s not a physical 
form of treatment, his mission remains 
the same: to help people…in any way 
he can. 
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My goa l  i s  t o  p rov ide 
a  g rea t  cu s tomer 
expe r i ence  to  a l l  o f 
my  c l i en t s . ”

For more information, 

Call James 602 - 421 - 9011

See Why 
Other’s 
Choose To 
Use James 

“I cannot recommend 
James enough!! He is 
very kind and helpful. 
If you have lost 
your job or your 
job doesn’t provide 
insurance, reach 
out to James. If 
you LGBTQ+ and 
struggling with 
coverage, reach out 
to James. 

He can find exactly 
what you need in 
your budget or less 
and makes a stressful 
process so quick 
and easy! 
Thank you James!!” 

“Mr. James Shoffer 
is knowledgeable, 
professional, and 
prompt. He guided 
me to a great health 
plan that fits for me. 
Even more impressive 
is that the time came 
when I needed his 
help with a change 
that was of no 
monetary benefit to 
him - he responded 
immediately and 
came through with 
what I needed the 
same day. 
Thank you James!” 

“My goal is to provide a great customer 
experience to all of my clients,” James 
prides. “I do so by customizing a plan 
that is not only based on their unique 
needs for coverage, but also by taking the 
necessary steps to ensure they understand 
and are happy with the plan they choose.” 
From Medicare to supplemental policies, 
he offers zero-obligation quotes and uses 
HealthMarkets’ intuitive CRM to search and 
stack plans that work together to reduce 
copays and help cover deductions. “It’s very 
intuitive and very good at being able to quote 
many different things at the same time,” he 
explains. “We have many different choices so 
we can work one company against another.” 

But what really sets James apart isn’t the 
software or the strategy - it’s his heart. 
Whether he’s helping a new client navigate a 
confusing health plan or directing someone 
to the right doctor and facility even when 
there’s no sale in it for him, James shows 
up with compassion first and foremost. 
“Anybody can help people,” he says. “You 
just have to find the right path for you to 
do it.” 

James and Sally on a cruise.

It’s that very same spirit that makes 
James such a natural partner for local 
real estate agents - especially in Sun City 
where retirees and new residents are 
always arriving in search of sunshine 
and security. As one of the fastest-
growing destinations in the country, 
Arizona sees a steady influx of people, 
and James works closely with real estate 
professionals to get their clients settled 
faster - not just in their new home, but 
into health plans too.

Behind the scenes, James’ wife, Sally, 
helps handle clients as a licensed 
HealthMarkets agent herself. They may 
work independently of one another, but 
are always available to lend a helping 
hand when needed and serve as a 
sounding board. “We’re the husband 
and wife health insurance team,” he 
says with a smile, though he jokes they 
don’t use that tagline because there’s 
a husband and wife law agency in the 
area…and who wants to argue logistics 
with a lawyer right?

Together they’ve created a beautiful 
lifestyle both in and out of the office. 
Married for 38 years, they have two 
kids, two Carn Terriers, and a shared 
love of cooking and cruising. “And then 
eating,” James chuckles, “it goes without 
saying.” James is also deeply involved 
with the American Diabetes Association, 
having served as Chairman for the Walk 
for Diabetes in Central and Northern 
Arizona for eight years.

These days, his tools may look a little 
different, utilizing policies instead of 
prescriptions, but the goal is still the 
same: take care of people, give them 
peace of mind, and help them put their 
best foot forward in their new lives. 
Because a new roof over your head 
isn’t the only coverage you need….and 
because health insurance is the adult 
thing to do.
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PR I CI N G  PE R  PRO DUC T

Non-Member Pricing: $499 /month    •    Member Pricing: $299 / month    •    One-Time Set-Up Fee: $99

Elevate Your Digital 
Presence Effortlessly

Ready to stand out and connect? 
Contact the publisher of this magazine today to get started.

hyportdigital.com

• 16 custom posts per month
• Live Zoom call with a social media expert
• Automated reporting
• Optimized time and day posting

• Two emails and one text per month
• Custom-designed to fit your brand
• Sending and scheduling
• Performance reporting

SOCIAL REACH EMAIL CONNECT

Build brand recognition and connect 
with your customers through targeted 
email and SMS campaigns.

Focus on running your business while we 
handle your organic social media, cra�ing 
posts that reflect your unique brand voice 
and engage your ideal audience.

Trusted by 10,000+ small businesses across the US, our 
done-for-you strategy lets you shine online without the hassle.



9151 Currency St.
Irving, TX 75063

ROC: 341082 Class: KB-2
Licensed and Bonded

(602) 525-3233
Mattjarvis@jarvisbuilt.com
JarvisBuilt.com

From Custom Kitchens and Bathrooms to Full Renovations
– Let's Partner to Close the Deal Quicker!


