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Sally Copeland
PHOTOS BY NEXT DOOR 

PHOTOS | MIRIAM SMITH

TOP AGENT

L O C A L  L E G A C Y ,  E L E VA T E D  S E R V I C E

Hershey has always been 
more than a hometown 
for Sally Copeland — it’s 
the backdrop to her life’s 
story, starting with meeting 
her husband, Mark, in 
kindergarten.

“I still have the class photo,” 
she says, laughing. “We’ve 
both stayed here our whole 
lives. Our families go back to 
the sixties in this area.”

It’s that kind of lifelong 
connection—roots, not just 
residence—that defines 
how Sally approaches real 
estate. She’s not selling 
neighborhoods. She’s 
matching people with the 
town she knows as home.

“I was born and raised 
here. My family was 
born and raised here. My 
husband’s family, too,” she 
says. “It’s the connections 
that keep me here. School, 
volunteering, where you 
live—it’s all intertwined.”

Sally graduated from 
Elizabethtown College, 
majoring in Business 
with a concentration in 
Marketing and a Minor in 
Communications.

After years in high-
level sales, starting at 
Fastenal where she was 
the first female rep in her 
division, and later at Pfizer 
Pharmaceuticals where she 

spent 15 years, Sally took a 
retirement package with one 
goal in mind: real estate.

“I always knew I wanted to 
get into real estate,” she says. 
“But I wanted to do it when I 
could give it everything, and 
that meant waiting until my 
kids were older.”

That sales background 
wasn’t just a résumé 
booster: it became the 
foundation for how she 
works with clients today.

“I was so fortunate to be at 
Pfizer because their sales 
training was incredible,” 
she says. “You were filmed 
giving presentations, 

coached on listening and 
follow-up. Communication 
was everything. And that 
translates to real estate 
completely. It doesn’t matter 
what you’re selling—if 
people don’t trust you, you’re 
not going to do well.”

A Local Network  
That Delivers 
Sally’s known for 
responsiveness and follow-
through, traits her clients 
mention again and again. 
But what makes her stand 
out in a market full of 
seasoned REALTORS® is the 
combination of deep local 
knowledge and a concierge-
level approach.

Blending lifelong Hershey roots with a refined, off-market 
approach, SALLY COPELAND delivers a high-trust, high-touch 

real estate experience for discerning clients.
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Call Us Today! (717) 818-1718 • frankton.net

Smart Home Features

Buyers Love
From Wi-Fi dead zones to seamless security, we've got you covered.

• TV Mounting/Home Services
• Home Security & Automation
• Wi-Fi & Networking
• Cell Signal Boosters

Respect, Connect, Protect

Not Sure Where to Start? That's Okay.
You don’t need to know everything about planning for the future - you just need someone who does.

Nicole Best, Insurance Agent
717-592-0084 • nbest01@ft.newyorklife.com • newyorklife.com/agent/nbest01

Let's make a plan that feels right

• Life

• Long Term Care

• Investments

• Annuities

They’� R��b�.
Add flavor and hospitality to 
your open houses and events.
C A F É  • F O O D  T R U C K  • C A T E R I N G

717-868-2442  •  cafehajpaj.com
         CafeHajPaj

Check out our menu 
& catering options!

VISIT US AT OUR CAFÉ, LOCATED AT 35 W MAIN ST, ANNVILLE, PA

Serve Up Something

Terri
Ortwein
Owner

“So many of my sales are 
off-market,” she explains. 
“People know they can 
come to me and say, ‘Hey, 
I’m thinking about selling, 
but I don’t want it on the 
MLS.’ And because of my 
connections, I can usually 
find them a buyer.”

That low-key matchmaking is 
especially valuable in a place 
like Hershey, where people 
want privacy or have ties to 
the Penn State Health system. 
It is all part of what she calls 
the “Sally ecosystem.”

“It’s not just about listing 
a house,” she says. “It’s 
about managing the whole 
project. I have a network 
of contractors, electricians, 
plumbers. Half of them I 
grew up with. And I have 
a great marketing team of 
three women who all live  
in Hershey. We all care  
about getting it right for  
our clients.”

Sally’s business speaks for 
itself: over $108 million in 

career sales, ranked in the top 
1% of Coldwell Banker agents 
worldwide, and a consistent 
member of the company’s 
Million Dollar Club.

But real estate isn’t about 
accolades for her. It’s about 
showing up.

“It’s a big responsibility. 
Buying or selling a home 
is the biggest transaction 
most people make,” she says. 
“People need to feel like 
someone’s in their corner. 
You don’t just disappear 
after closing.”

Community at the Center 
Community involvement 
isn’t just a talking point for 
Sally—it’s central to how 
she lives. She’s active with 
3.21 For Life, a nonprofit 
that supports individuals 
with Down syndrome and 
developmental disabilities.

“That organization means a 
lot to me,” she says. “It was 
started by two women here 
who have daughters with 

Down syndrome. Since 2022, 
we’ve raised over $248,000. 
We give grants to programs 
like Best Buddies and 
help local groups be more 
inclusive. It’s not just good 
for the individuals—it’s good 
for everyone.”

She’s also served on the 
boards of Cocoa Packs and 
the Hershey Public Library, 
and supports causes like 
the Hershey Food Bank, 
youth sports, and the 
local playhouse.“We love 
this town,” she says. “Our 
youngest just started at 
Temple, and our eldest is 
at Northeastern. We just 
became empty nesters—and 
yeah, we cried the whole 
way home.”

At home, Sally and her 
husband Mark, who works 
in medical device sales, still 

enjoy Hershey like tourists. 
“Hershey Park never gets 
old,” she says. “We love the 
concerts, the theater, all of it. 
It’s like living in a small town 
with all the benefits of a city.”

To other REALTORS® 
looking to build their 
business, Sally’s advice is 
simple: trust matters.

“It doesn’t matter what you’re 
selling—Girl Scout cookies or 
a house,” she says. “People 
want to trust you. They want 
to know you’ll follow up, even 
after the deal’s done.”

And as much as real  
estate is a business, Sally 
keeps it personal.

“This is a relationship 
business,” she says. “I don’t 
see it as work. It’s just how I 
live my life.”

It’s a big responsibility. Buying or selling a home is 
the biggest transaction most people make. PEOPLE 

NEED TO FEEL LIKE SOMEONE’S IN THEIR 
CORNER. You don’t just disappear after closing.”
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Crickside Timber Craft
Custom Timber-Frame Homes Built for Today  
and Tomorrow 
“As a custom home builder, our passion is crafting timber-
frame homes that combine time-honored craftsmanship with 
modern building practices,” says Amos Riehl of Crickside 
Timber Craft. “Every project is unique, designed around the 
client’s lifestyle, with exposed beams and natural materials that 
create warmth while meeting today’s standards for comfort 
and durability.”

Amos encourages REALTORS® to see Crickside as a partner 
in the process. “When we collaborate early, your clients 
have access to personalized design options and transparent 
budgeting,” he explains. “Our goal is simple—to make you look 
good while helping your clients achieve their dream home.”

Precision Trades LLC
Craftsmanship You Can Count On—With Warranties  
That Last 
“When you’re investing in a home, craftsmanship and peace of 
mind go hand in hand,” says Jacob Plank at Precision Trades 
& Roofing. His company specializes in interior and exterior 
renovations, from roofing and siding to kitchens and bathrooms.

“What really sets us apart is our warranty protection,” Jacob 
adds. “All of our products and workmanship are backed by 
strong warranties—and those warranties are fully transferable 
to new homeowners. That gives buyers confidence long after 
the project is done, and it adds value if they ever decide to sell.”

DB360
First Impressions Start at the Curb 
“You never get a second chance to make a first impression,” 
says Dan Dross of DB360. “Curb appeal is the greatest asset 
in real estate. If the outside looks unkept, buyers assume the 
inside is too. But if the exterior shines, buyers can more easily 
picture themselves making it their home.”

Dan notes that exterior cleaning isn’t just cosmetic. “According 
to the NAR and HomeLight, exterior cleaning can add $10,000 
to $15,000 to the sale price of some homes,” he explains. DB360 
uses a soft wash process with biodegradable cleaners that 
not only remove dirt but also kill mold, mildew, and algae. “It’s 
safer and more effective than pressure washing—and it helps 
REALTORS® deliver that all-important first impression.”

SPECIAL FEATURE

Your Best First
Impression Starts Here.

MAKE YOUR BRAND 
AS POLISHED AS 
YOUR LISTINGS.

Headshots
Branding

Events

Start Now and Stand Out  | 717.795.0563 | ContePhoto.com

P H OTO G R A P H Y

This month, we invited three of our 
partners to share practical insights 
that REALTORS® and homeowners can 
put to use right away. From designing 
custom timber-frame homes to 
ensuring long-lasting renovations and 
boosting curb appeal, their expertise 
can help you and your clients succeed.

Expert Tips 
from Our 
Partners



South Central PA Real Producers • 3332 • November 2025

TIMOTHY LEE DIXON
Branch Manager/Senior
Loan Officer
717-731-9703
tidewatermortgage.com/
loan-officer/tdixon/
NMLS# 142916

Reach Out
for a Lender 

You Can Trust

DON’T LET YOUR
DEALS SINK

We'll guide you to a smooth closing

Conventional  |  FHA  |  VA  |  USDA  |  Jumbo

Hand-picked
coverage. 
Sweet savings. 
Service you
can trust.

AUTO 

HOME 

LANDLORD 

MOTORCYCLES
RVs & BOATS

BUSINESS
& MORE

Meet Brody,
Your Protector

SCAN TO CONNECT WITH US INSTANTLY!

717-814-5084

Enza Baiarunas
Your Licensed Professional Agent

PROFESSIONAL CLEANING SOLUTIONS

FOR EVERY SPACE!

Final Touch
 C L E A N E R S

Let us
handle

the mess

Let us
handle

the mess

FinalTouchC@yahoo.com • (717) 758-0584

    facebook.com/FinalTouchC



9151 Currency St.
Irving, TX 75063

YOUR NEXT
SMOOTH

SETTLEMENT
STARTS HERE!

Shonna S. Cardello
PRESIDENT

Melanie Caputo
DIRECTOR OF MARKETING

717.846.8882  |  WRSettlements.com  |  1441 East Market St. York, PA, 17403

Real Estate Settlements and Title Management | Serving Pennsylvania and Maryland | Secure Online Portal
Remote Online Signing and Notarization | Residential and Commercial Title Services

Your clients trust you. Every settlement reflects that confidence. At White Rose, we deliver clear communication, 
trusted expertise, and seamless service — so you shine at the settlement table.

We Elevate Reputations.
A TRUSTED NAME IN TITLE AND SETTLEMENT SINCE 1996.

WE PROVIDE MORE
THAN SETTLEMENTS,


