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National Resources.

Mt

Get personalized loan options tailored to your
needs from a dedicated team who really
knows your local real estate market. We offer
loan programs many big-box lenders cant.

With over 20 years of experience, Carol is your
go-to professional for personalized loans and
competitive options. With Arbor Home Loans,
part of the OneTrust Family of Companies, she
offers the expertise, dedication, and local
knowledge you need to make your
homeownership dreams a reality.

CAROL RASBERRY MILLIS
Certified Mortgage Advisor
NMLS # 111994
M: (757) 348-7120

cmillis@arborhl.com
arborhl.com/contact/cmillis

Arbor Home Loans | Virginia Beach
1206 Laskin Road, Suite 110
Virginia Beach, VA 23454

R ’"""'"'!!'iiu**wu-mil'l!gmwnm

Carol Rasberry Millis was
recommended to us and she did a
FANTASTIC job! She is extremely
detailed, timely, easy to get a hold
of, friendly, patient, explains
everything, and made the entire
mortgage experience so smooth.
We truly appreciate her!
-Wendy W.

As a first time homebuyer. Carol
took the time to explain the
process and allowed me to ask as
many questions as needed. She
walked me through everything
and never let me down.
-Angela C.

Licensed by the Department of Financial Protection and Innovation under California Residential Mortgage Lending Act, Branch License # 4131248; CalCon

Mutual Mortgage LLC, dba Arbor Home Loans is an Equal Housing Lender NMLS #46375; Corporate phone (888) 488-3807. 3838 Camino del Rio N Suite 305,

San Diego, CA 92108. For more licensing information visit: https:/arborhl.com/licensinginformation/. All products are not available in all states. All options are
Sheammiy  not available on all programs. All programs are subject to borrower and property qualifications. This is an Advertisement.

Top Agents Know a Staged Home

wq{: (/{S/ Sells for Top Dollar and Faster!
aﬁfb ; Check Out Our Google Reviews

A
IMPRESSIVE HOME STAGING  757-803-3877

(LT3 FRLT L]

!
VIRGINIA BEACH'S PREMIER HOME INSPECTORS

Doing what we do to take care of our clients!

(757) 270-1817

Lindspropertyinspections@gmail.com | Lindspropertyinspections.com

Hampton Roads Real Producers - 3



Stephanie
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(757) 819-6682

orders@titleconcepts.biz
www.titleconcepts.net

=3 TitleTool Box

Joint Yenture Opportunities Available!
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MORTGAGES {/ »
THAT MEAN

E‘I%

Matthew J. Kirk | Branch Leader
NMLS 947887
(757) 802-2578
Matthew.Kirk@Movement.com
movement.com/lo/matthew-kirk

H#TheresAMatt4That

MOVEMENTMORTGAGE

*As the leading Impact Lender in the United States, Movement Mortgage gives nearly 50% of its profits to lift communities.

575 Lynnhaven Parkway, Suite 101 Virginia Beach VA, 23452 | FL-LO83729, GA-947887, PA-101180, MD-947887, NC-1-183489, SC-BFI-MLO-947887, TN-947887, VA-MLO-12248VA

| Movement Mortgage LLC. All rights reserved. NMLS ID #39179 (For licensing information, go to: www.nmlsconsumeraccess.org) Additional information available at @

movement.com/legal. Interest rates and products are subject to change without notice and may or may not be available at the time of loan commitment or lock-in. Borrowers e
must qualify at closing for all benefits.

PESTOUT

(757) 737-8688

VOO

©» O

Mosquitos  Moisture Fungus Insacts Rodents Termites

Termite and Moisture Inspections for Real Estate Transactions

* Clear and efficient inspections support successful reporis
* Pestout staffs VPMA certified wood desfroying insect inspectors
* Our qualified technicians are equipped for substructural wood repairs

Don’'t get stressed out, call PESTOUT.

Hampton Roads Real Producers - 5



Preferred Pariners

This section has been created to give you easier access when searching for a trusted real estate

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine.

These local businesses are proud to partner with you and make this magazine possible. Please

support these businesses and thank them for supporting the REALTOR® community!

ADVERTISING
Real Producers
(757) 348-7809

APPRAISAL SERVICES
CMP Appraisals
Brittany Perry

(757) 689-0607
vabeachappraisals.com

ASSOCIATION OF REALTORS®
Hampton Roads

REALTOR® Association

(302) 359-8356

BLINDS/SHADES/
SHUTTERS/DRAPES

Budget Blinds of

Hampton Roads

(757) 356-9996
budgetblinds.com/chesapeake

BUILDER

Chesapeake Homes
Nicole Maggio-Deaton
(757) 448-3742
ChesHomes.com

C Geamless
Wmn,'«pmoﬁ(rw?

Hourf wifh

4

BUILDER/DEVELOPER
Bay Creek Cape Charles
(844) 620-2900
baycreeklife.com

CATERING
Catherine’s Catering
(757) 650-3771
catherinescatering.com

FINANCIAL ADVISOR/
FINANCIAL PROFESSIONAL
Peacelink Financial
Planning, LLC

Leland Gross, CFP

(757) 504-2765
peacelinkfp.com

FLOOR COVERINGS
Express Flooring
(757) 735-1260
expressflooringvb.com

GENERAL CONTRACTOR/
CONSTRUCTION/
REMODELS

Cubas LLC

Rafael Cubas

(757) 837-8145
Cubasgc.com

GIFTS

Delightful Deliveries
Hannah Johnson
(757) 276-1267
Www.dd-757.com

HOME INSPECTION

Beacon Property Inspections
Michelle Burke

(757) 822-4839
www.beaconproperty
inspections.com

Lind’s Property Inspections
Curt & Cindy Lind

(757) 575-5932
Lindsproperty
inspections.com

QAI - Home Inspections
(757) 689-7356
QAIHome.com

HOME STAGING

Impressive Home Staging
Kim Dombrowski

(757) 803-3877
ImpressiveHomeStaging.com

HOME WARRANTY
ACHOSA Home
Warranty, LLC

Tina Carneal &
Maddie Podish
(757) 291-4398
achosahw.com

Choice Home Warranty
Jamie Cook

(757) 771-6123
chwpro.com

First American
Home Warranty
Jennifer McCormick
(757) 390-8785
FirstAM.com

INTERIOR DESIGN

Oasis Home Spaces

Shelly Outten

(757) 899-4656
www.oasishomespaces.com

Beacon

—757-522-4839

w

MORTGAGE

Alvin Lapitan & Greg
Bell — The Broker
(757) 619-4494
thebrokerva.com

Cara Erickson — Atlantic
Bay Mortgage

(757) 348-2262
www.atlanticbay.com/
caraerickson/

Carrie Williams —
Revolution Mortgage
(757) 870-4614
www.revolutionmortgage.
com/loan-officer/448070

Christie Woytowitz

— loanDepot

(757) 619-5279
loanDepot.com/cwoytowitz

Colby Raymond —
TowneBank Mortgage
(757) 748-5522
townebankmortgage.com/
officers/colby-raymond

Cynthia Lewis - New
Dominion Mortgage

(757) 822-0330
NewDominionMortgage.com

David Burchett —
Arbor Home Loans
(757) 773-8545
Arborhl.com

Justin Miller — Veterans
United Home Loans
(619) 818-5976
VUJustinMiller.com

Liz Copeland —
CrossCountry Mortgage
(434) 466-3289
lizcopelandteam.com

Movement Mortgage
— Kirk Team

(757) 802-2578
movement.com/lo/
matthew-kirk

MOVING SERVICES
Marathon Moving Services
(757) 348-5124
marathonmovingservices.com

Off Load Moving
Briar Baughman
(757) 749-7212
offloadmoving.com

Tidal Town Moving

Roger Burnham

(757) 981-0500
tidaltownmoving.com/movers/
virginia-beach-va

PHOTOGRAPHY &
VIDEOGRAPHY
Lighthouse Visuals
(757) 637-1743
LightHouseVisuals.com

Need a Mother'
Day Gift?

This year, give mom the gift of home
warranty coverage! Our robust plans
provide the budget protection and pe
of mind she’ll appreciate all year ‘ro

Contact me for details.

Murawski Photography, LLC
Mason Murawski

(757) 504-6461
www.murawskiphoto.com/

PHOTOGRAPHY/ BRANDING
Leah Ariel Photography

(757) 202-7666
LeahArielPhotography.com

Rachel Saddlemire Photography
(336) 970-1386
www.rachelsaddlemire.com

PRINTING / PROMOTIONAL
Innovative Twist

(757) 553-1M1
innovativetwist.com

REAL ESTATE
PHOTOGRAPHY/VIDEOS
Coastal Exposures

Dave Schwartz

(757) 639-5124
VACoastalExposures.com

SOCIAL MEDIA MARKETING/
MANAGEMENT

A Digital Marketing Consultant
Mary Kromer

(732) 606-5236
ADigitalMarketingConsultant.com

TERMITE INSPECTION
& PEST CONTROL
Detect Termite &
Moisture Services
(757) 583-4444
DetectTermite.com

PESTOUT
(757) 737-8688 x103
www.pestout.com

TITLE & ESCROW
Noble Title & Escrow
Matt Kantro

(757) 524-4210
www.nobletitleva.com

Title Concepts
Shannon Blatt
(757) 819-6682
TitleConcepts.biz

True North Title
(757) 963-5223
TrueNorthTitle.com

TITLE ATTORNEY
Hanger Law

(757) 3511510
www.hangerlaw.com

TRANSACTION
COORDINATOR
Coastal Closings
Karmen Stevens
(757) 869-0566

VIDEO PRODUCTION/
MARKETING/
PHOTOGRAPHY
Drone Projects

(757) 377-1638
dr-oneprojects.com

Your Local Resource

¢ . Jennifer McCormick

757-390-8785

jmccormick@fahw.com

Sewer Scans, Mold Testing, Lead Paint Testing, Asbestos Testing & Pool Inspections

“I'm your home warranty
expert, so you don't
have to be”

Home Warranty™

firstamrealestate.com ‘ First American

Phone Orders: 800.444.9030

SERVING ALL OF HAMPTON ROADS AND NORTHEAST NORTH CAROLINA SINCE 2006. PROPERTY INSPECTIONS

Shining a LIGHT on the home buying process

©2025 First American Home Warranty Corporation. All rights reserved. FA_AD_MAY_JMCCORMICK_MRP_5_25

757.822.4839 | www.beaconpropertyinspections.com
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Worlds Away Is Closer
Than You Think

Bayside Village Bayside Village

e o

S AR RS s T TR A e D
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509 Bayside Avenue 303 Bayside Avenue

3Bed | 2.5Bath | 2,410 Sq Ft | $1,275,000 5Bed | 2.5 Bath | 2,064 Sq Ft | $889,000
Experience the allure of modern coastal living in This stunning, move-in ready contemporary

this stunning beauty built in 2022. The Albermarle residence is filled with charm. Step inside to an
plan is a masterpiece, showcasing $60K in exquisite inviting kitchen that flows into a spacious living
upgrades throughout. Just 1 block room bathed in natural light, thanks

from the beach and directly across
from the Life Center, the Bay Creek

lifestyle awaits you!

to the impressive French doors that
span the entire back wall. This home
is offered FULLY FURNISHED with
golf cart and kayak included!

Explore A Fantastic Lifestyle Opportunity For Your Clients

Beautifully situated in Cape Charles on 1,720 acres of one of the most picturesque landscapes on the
lower Eastern Shore, Bay Creek is a master planned community and resort less than an hour from almost
anywhere in Hampton Roads, yet worlds away from anything you've ever experienced in Virginia.

Bay Creek is recognized by ideal-LIVING Magazine as the ‘Best . . o
Y & ’ o ® Access to two miles of private Chesapeake Bay beaches ¢ Clubhouse dining at the Coach House Tavern

e 27 holes of Arnold Palmer and Jack Nicklaus
Signature Golf

Coastal Community In Virginia’ and ‘One Of The Top 100

Places To Live In The U.S.’, and families from Hampton Roads 350-acre Nature Preserve with miles of trails

are discovering a lifestyle they never dreamed was possible Tennis and pickleball

this close to the Southside. Be it a retirement home close to * 10,000 square foot Wellness Center with cardio/weight o

_ Gated community with 24-hour onsite
studio, pools, and group fitness classes

family and friends, a second-home alternative to the crowds personn el

and traffic of the Outer Banks, or a home with a cross Bay
commute that can often be shorter than from their current

Homesites from the $100s | Condos & Townhomes from the $500s | New Single Family Homes from the $600s

home, Bay Creek offers families a nearly impossible to find

combination of small town seclusion and big city convenience.

Bring your clients for a memorable visit today!

Toll Free 844.620.2900 | info@BayCreekLife.com | BayCreekLife.com % B M
@ Obtain the Property Report required by Federal Law and read it before signing anything. No Federal agency has judged the merits or values, if any, of the property. ( P | ; | E |:<
smwme TNiS IS not intended to be and does not constitute an offer in any state or jurisdiction where prohibited by law. Information deemed reliable but not guaranteed.

Club Membership is required to access golf, wellness center, dining, and pickleball. Prices and square footages are provided for reference only but are subject to change y ; L
and not guaranteed. Renderings are artist’s conceptual illustrations and are subject to change. Sales by Bay Creek Realty/Broker. ©2025 Bay Creek. Al rights reserved. Ca[)e Chcn’les, Vlrglma

As the sales and marketing team for the developer, Bay Creek

Realty enthusiastically welcomes Buyer’s Agents. Whether you
accompany your clients onsite or simply refer them to our

team, Realtors and Brokers can earn big commissions here on

Virginia’s Cape!



Meet

The
Team
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Joni Giordano- Dave Bowling Jacki Donaldson Misty Bailey
Bowling Co-Publisher Managing Editor Connections Coordinator
Publisher dave.bowling@n2co.com jacki.donaldson@n2co.com misty@imperialetiquette.com
joni@realproducersmag.com 757-450-2899 352-332-5171 757-897-1283

757-348-7809

\ WY

Mary Kromer Iran Parker Maddie Podish Dan Steele
Social Media Manager Event Coordinator Writer Writer
mary@adigital iran@asharpevents.com msparks7382@gmail.com dan.steele28@gmail.com
marketingconsultant.com 757-450-1936 757-634-8998 757-667-1556

732-606-5236

Dan Clark LEAH WALLACE Mason Murawski Charles Townsend
Writer Photographer Photographer Photographer
dan@danclark.realtor info@leahariel murawski.photography@gmail.com charlestownsendvideo@gmail.com
757-206-4144 photography.com 757-504-6461 757-559-4745

757-202-7666

g™

Rachel Saddlemire Dave Schwartz Misty Prewitt
Photographer Photographer Photographer
rachelthephoto42@gmail.com davejschwartz13@outlook.com misty@mistysavestheday.com
336-970-1386 757-639-5124 757-620-0082

Cover photo by Leah Wallace, Leah Ariel Photography

remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended by The N2 Company or the

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

10 - May 2025

ing season is in full swing!

et's toast to more accepted
offers and smooth closings!
With the right mortgage
partner, your clients can move
forward with confidence.

COLBY RAYMOND | 757-748-5522 El T

Motlgage Producing Sales Manager | NMLS# 455342
colby. raymond@iownebankmortgage. com

__.1‘_ =
townebankmartgage. com/colbyraymand (=25 ‘L'-T.g " TOW BAN K
Follow Me @ClosedByColby Download My MORTGAGE

Mobile App

NMLS # 512134 This is nal a commitmend In lend. For Agents and peofessional use only

YOUR ONE CHANCE

Real Estate Photography
Listing Video Walkthrough
3D Virtual Tour

I

info@dr-oneprojects.com © dr-oneprojects.com 1 I/
proj proj : ‘llli AN
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Townes at Coliseum Central
HAMPTON, VA

HAMPTON, VA
Get ready to call Hampton, Virginia home with A picture-perfect location hugging the
these beautiful three-story townhomes. The newly revitalized city of Hampton,
perfect location for anyone who wants to Virginia. Low-maintenance townhomes
NORFOILK have their own oasis away from the hustle for residents to enjoy the benefits inside and
and bustle of everyday life. outside their homes.
PORTEMOUTH

WIHGINIA BEACH

o

CHESAPEANE E

River Club The Preserve at Lake Meade
SUFFOLK, VA

SUFFOLK, VA
Welcome to the heart of Suffolk, where you Experience Chesapeake Homes' expertly
can call the community River Club home. constructed homes at The Preserve at Lake
While located close to various city centers, Meade. Located in the heart of Suffolk,
the community itself offers lots of buyers will find themselves surrounded by the
entertainment. beauty of nature right outside their door.

MOYDICK n

Haven at Centerville Ashville Park
CHESAPEAKE, VA VIRGINIA BEACH, VA
Your personal place of refuge is waiting for Discover the gem of Virginia Beach-
you at Haven at Centerville. Within the Ashville Park! This master-planned
serenity of Chesapeake, you will finda community is thrilled to welcome
community of expertly constructed homes alllooking for a home that allows you
surrounded by the beauty of nature. to enjoy life in style.
ELIZARETH CITY

Waterleigh Albemarle Plantation
- MOYOCK, NC HERTFORD, NC
i Beautiful homes in picturesque Moyock, Welcome to Albemarle Plantation, our single
North Carolina. Whether you want to spend family master planned community in
the weekend in the Outer Banks kayaking or Hertford, NC! We have some quick move-in
n an evening out in Virginia Beach enjoying the

opportunities remaining in this established
boardwalk, it is all within easy reach.
& i 5 : 7
i A |
Experlen e the COl’l’lfO. nnoévation

community that is chock full of things to do!

a

Tidewater Mortgage
Services, Inc.

Go to cheshomes.com for current information on each community or call 757-448-3742.
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Some careers are born from
lifelong dreams, while others
emerge unexpectedly. For
Stephanie Jarvis Caskill, real estate
was never part of the original
plan—but it was the perfect fit.

Born and raised in Virginia Beach,
Stephanie grew up surrounded by
the hustle and bustle of the real
estate world, thanks to her mother,
Linda Fox Jarvis, a local legend
with more than 40 years in the
business. But for Stephanie, the
path seemed to lead elsewhere. She
attended Cape Henry Collegiate
School and went to Dickinson
College in Pennsylvania, where

she majored in biology and with
plans to attend graduate school.

Stephanie graduated in 2009, a
challenging time to find a job
with the economy in turmoil. She
returned home, took post-grad
classes, and worked part-time
for Linda. At the time, Linda
managed a large real estate
team, and Stephanie joined as
one of two administrators.

Initially, real estate was just a
stopgap. But as Stephanie dove
deeper into the business—helping
manage transactions, shadowing
buyer agents, and handling

the tasks others preferred to
avoid—she found herself drawn
to the industry’s fast-paced and
rewarding nature. After two years
of behind-the-scenes work and
hands-on learning, she became
alicensed agent in 2011.

“I didn’t want to just walk into the
business because of my mom,”
Stephanie explains. “She was very
particular about making sure I
earned my place.” And earn it,
she did, starting with small sales
and working with friends, then
building her business within

the larger team framework.

Stephanie’s role grew from

assistant to agent and eventually
to partner. By 2014, she and Linda

16 - May 2025

were co-listing properties, a
pivotal step in establishing their
equal footing, and for several
years, the mother-daughter
duo owned a brokerage, where
Linda was the lead agent.
When they shifted to Berkshire
Hathaway HomeServices,
Linda transitioned to a more
supportive role, and Stephanie
became the team’s lead agent.

Today, the Linda Fox Jarvis Team
operates as a tightly-knit group
with a clear focus on delivering
exceptional service. “We’re not in
the business of running a mega
team,” Stephanie remarks. “We
want to stay small, hands-on,

and customer-service-driven.”
This approach has paid off. With
a business model centered on
consistency and quality, Stephanie
and Linda have maintained their
place among the top-performing
teams in the region. Stephanie
has achieved Chairman’s Circle
Diamond status for the past three
years at Berkshire Hathaway
HomeServices, the top level in
the company for agents rankings
in the top 1/2% nationally.

What sets the team apart is its
commitment to treating every
property like a luxury listing,
whether it’s priced at $150,000

or $2 million. “Every client
deserves the best service, and

we make sure each property
stands out with professional
photography, video, and
unparalleled marketing,”
Stephanie shares. This philosophy
extends to the team’s boutique
property management division,
which has grown organically

to 41 properties. Focusing on
personalized care, Stephanie and
her team pride themselves on
creating a seamless experience
for owners and tenants, handling
everything from after-hours

calls to holiday emergencies.

Stephanie’s success is rooted in her
ability to adapt to market trends

It wasn’t
about
going
viral.

It was

about
making
sure my
sphere

knew

what

| was
doing.

Every
time
someone
says,
‘So-and-so
told me to
call you,’
lam
reminded
of why we
do this.




and embrace new ideas. Before
social media became a real estate
staple, she was already creating
videos and sharing updates online.
“It wasn’t about going viral,” she
reports. “It was about making sure
my sphere knew what I was doing.”
That foresight has led to a referral-
driven business, with most clients
coming through word of mouth.
“Every time someone says, ‘A friend
told me to call you,” I am reminded of
why we do this,” Stephanie beams.

Stephanie and the team continually
look for ways to elevate their service.
This year, they partnered with a
professional stager to enhance
listings, ensuring each property
shines in a competitive market.

They also sponsor several charities

a year, often supporting the causes
important to their clients.

While real estate is a big part of
Stephanie’s life, it’s not the only
focus. She and her husband, Tyler,
an accountant, are raising their
7-year-old daughter, Carter, in
Virginia Beach. They also share their
home with Kobe, their lively Westie.
In her downtime, Stephanie enjoys
playing tennis with her league twice
a week, a hobby that keeps her
active and connected with friends.

For Stephanie, the goal is simple:
keep growing while staying true
to the team’s core values. “Every
year, we look at what worked,
what didn’t, and what we can add
to make things better,” she notes.
“It’s not about chasing numbers—
it’s about consistency, service,
and building relationships.”

With a deep love for the industry,
a reputation for excellence, and

a partnership built on mutual
respect, Stephanie and Linda
continue to prove that success is
not just-about what you achieve—
it’s about how you achieve it.

Dedicated to serving those
who served, Justin makes the
VA loan process simple.

L |

Veterans United.

Home Loans of Hampton Roads

Justin Miller

RETIRED US NAVY SEAL, Senior Loon Officer, NMLS £2102284

Cell: (619) 818-5976
Justin.Miller@vu.com | VUJustinMiller.com

“At every step, Justin went above and
beyond. Every question | had was
answered quickly, professionally, and
succinctly.”

- Nathan 6.

“Justin was professional, quick, and an
overall amazing help with making this
journey easy. Happy to have him on my
side walking me through things.”

- Glenn 6.

“Best loan officer ever! He guided me all
the way and was very professional.
Everything went smoothly. Thanks, Justin!”

- Alex 0.
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Let’s give our heroes the home they deserve together.

I'm Your VA Home Loan Specialist! MARKETING. BRANDING. 757.202.7666
: info@leaharielphotography.com
Cara Hunt ErICkS'ﬂn, CDLP PHOTOGRAPHY- Visit today // leaharielphotography.com

Sr. Mortgage

et e o A Atlantic Bay.
=

janker, NMLS #834056

; ; r r
caraericks atlanticbay.com / Mortgage Group

www.CloseWithCara.com
S———

& ey M

DELIGHTFUL DELIVERIES
Pop]By’s + Custom Gifts . ‘(

s Simplify Your & =
% Client Engagement ‘
y

CMP.
RELATIONSHIPS

THAT WIN.

«.  With Effortless Gifting +
-a Lasting Impressions

* Tell us who you want to take care of.

experiences for them on your behalf.

" A delightful moment arrives from you. G%

@
@ Ourteam begins crafting gifts and remarkable
@
@

¥ sitback and enjoy the appreciation and

Third-generation appraisal team

specializing in complex properties, waterfront, acreage, and passionate referrals.

beyond in Virginia Beach, Chesapeake, Norfolk, Suffolk, and ! : = @

the surrounding Hampton Roads area ﬂjﬁ%me% Cﬂt@uﬂ% )
Pc > Hannah Johnson,

2509 George Mason Drive #6658 ' Owner + Pop-By Fairy X\Q

Virginia Beach, VA 23456 EVENT CATERING - CORPORATE CATERING

(757) 689-0607 EASY HOME-DELIVERED MEALS
WW Thirte Fsitr & (hisis ( Bsitt Poss www.vabeachappraisals.com o (757) 650-3771 www.catherinescatering.com

757.276.1267
Hannah@delightfuldeliveries757.com
delightfuldeliveries757.com

@ @O O
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1ST CLASS REAL ESTATE
BARN DOOR HOMES

Jeff Lurie had never even
considered being a real estate
agent. He was born just outside

of Boston, MA, and after high
school, pursued his passion for law
enforcement as a 911 emergency
dispatcher. Years later, after earning
his undergraduate degree in
criminal justice and spending time
as a campus police officer, Jeff
moved to southeastern Virginia
and began working with the Suffolk
Police Department, quickly making
an impact in Hampton Roads.

When Jeff and his wife, Amy, were
searching for their first home as
newlyweds, he was intrigued by how
his real estate agent set up home tours,
guided them through the properties,
and structured the deal that won them
their new home. The agent was also
from Massachusetts and was a Red
Sox fan. They hit it off. Little did Jeff
know that while he was joking about
having to pick up more overtime to
cover the mortgage, his agent was
convincing him that real estate would
be an excellent option for him.

Jeff learned the buying and selling
processes quickly and fully absorbed

as much information as he could.
Imagine sitting across from your real
estate agent. Instead of a smooth-talking
salesperson, you find yourself talking to
a genuine man who has filled the shoes
of a detective, SWAT team member, and
FBI-trained crisis negotiator. That’s Jeff.

4

FEATURED AGENT

STORY BY DAN CLARK e PHOTOS BY LEAH WALLACE, LEAH ARIEL PHOTOGRAPHY

His journey from the police precinct

to the real estate office is a testament
to his adaptability and commitment

to service. The intensity of those years
shaped him, sharpening his instincts
and deepening his understanding of
human behavior. “Policing is definitely
a calling,” Jeff shares, a hint of nostalgia
in his voice. “I've experienced life,
death, and everything in between—
literally.” His experiences ranged from
working in the command center at
Gillette Stadium, ensuring the safety

of tens of thousands during Patriots
games, and instructing police tactical
teams in the deserts of New Mexico

on how to respond to terror attacks.

Jeff’s transition to real estate was
far from ordinary. He leveraged his
extensive training in investigations,
negotiations, and financial crimes

to build a unique approach to the
business. “I bring to the table my

skill set between interviewing and
fact-finding as a detective and then
negotiating as an FBI-trained crisis
negotiator,” he says. “Every real estate
transaction is different. You want the
guy in your corner who can anticipate
ten different outcomes at once, rather
than someone solely focused on the
straight line to a commission.”

Jeff’s business philosophy is
refreshingly authentic—he rejects
slick sales tactics and empty promises.
Instead, he focuses on genuine
connection and personalized service,
understanding that every client is
unique, with needs, desires, and
concerns. “Every interaction is an
introduction to someone else’s social
network,” he advises his agents.
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Today, Jeff Lurie owns 1st Class Real development and wellness training
Estate Barn Door Homes, a franchise company focusing on enhancing
that reflects his dedication to public safety professionals’ lives.
personalized service and relationship-

impactful career. He’s not just a real
estate broker; he’s a community leader,
a mentor, and a man who brings a cop’s
instincts to the closing table, ensuring

building. He emphasizes emotional Jeff’s story is a testament to the power of that he protects his clients’ interests.
intelligence, coaching his agents reinvention and the enduring value of Jeff’s life reminds us that true success is
to understand clients’ motivations service. He’s a man who has seamlessly not just about professional achievement
and needs beyond the surface and blended the worlds of law enforcement but about making a meaningful
highlighting the importance of and real estate, creating a unique and difference in the lives of others.

building genuine connections.

His personal life is equally full.

As a devoted husband and father
of four, Jeff strategically balances
family time with his many
professional commitments. He
enjoys spending time with his kids
and RV camping, finding balance
in these simple pleasures.

Jeff’s commitment to service
extends beyond his real estate
business. He’s an Ambassador to the
National Law Enforcement Officers
Memorial Fund in Washington, DC,
supporting the families of fallen
officers. He also owns a leadership
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ELEVATING
THE LENDING
PROCESS

EMPOWERING OUR CLIENTS
ON THEIR JOURNEY
TO HOMEOWNERSHIP

CROSSCOUNTRY
MORTGAGE'

Personalized Service:

With a background in Wealth Management, |
understand the importance of building strong
relationships with clients, | take time to under-
stand their entire financial picture and provide
customized solutions.

24/7 Availability Sets Me Apart:
Life doesn't always run on a 9-to-5,
Monday-through-Friday schedule!

| am available day or night, 365 days
a year, to offer guidance and
support and help get those

quick offers in.

Expert Advice:

As a local lender, | understand our
market, and with years of experience
I can provide valuable insights and
recommendations to our clients,
guiding them through the entire
lending journey.

*This is an advertisement and not a commitment
to lend. Cross Country Mortgage LLC is an
Equal Housing Lender

Liz ¢
Copeland

Sr. Loan Officer & Sales Manager
Virginia Beach, VA

Licensed in VA, NC, MD, and FL
434.466.3289
lizcopelandteam.com

@lifeoflizcope
@ Liz Copeland

Personal NMLS1342399
Branch NMLS1909529
Company NMLS3029

Photo by Kelly Freel, Kelly Freel Photography




Options Available:

Four-Page Promo:

Perfect for a concise, impactful
version of your feature story.
Eight-Page Promo:

Ideal for those who want to dive
deeper into your story, successes,
and client testimonials.

Promo Products:

* Bulk Shipping

* Direct Mail - Envelope & Letter
* Direct Mail - Fold & Tab

Act now to take advantage of this
exclusive offer and elevate your
brand even further! Imagine
handing out a sleek, professional
printout of your story at your next
client meeting. It's the perfect way
to stand out.

QCTORER 303

Dear Featured Agents,

Congratulations on being featured in Real Producers magazine! What an
incredible opportunity to highlight your success, share your unique story, and
inspire confidence in your clients. Now, we're offering you an exclusive way to
extend the impact of your feature with a custom four- or eight-page promotional
printout designed for you to hand out to your clients and prospects.

Why invest in this promotional printout?

* Professional Presentation:

These printouts are high-quality, professionally designed, and tailored to
highlight your feature with striking visuals and engaging storytelling—perfect for
open houses, client meetings, or as part of your marketing kit.

* Build Trust:

Share your success with potential clients in a tangible way. Your expertise
featured in a respected national magazine will reinforce your credibility and
leadership in the real estate market.

* Customized for You:
We'll customize the layout to reflect your branding and personality for a
powerful marketing tool that connects your story with your business.

* Expand Your Reach:
With this printout, you have the opportunity to leave a lasting impression with
every client you meet, reinforcing your brand long after the conversation ends.

* Low Lift, Big Impact:

We like to call this a “no brainer” opportunity, because it's as easy as they come!
Let our team take the marketing burden off your plate and allow you to focus on
selling.

For pricing and custom options, please connect with your publication team . We
look forward to helping you showcase your success!

loanDepot offers:

EQUAL HOUSING
OPPORTUNITY

Building America Together

As a top-five retail mortgage lender in America' and the top
non-builder-owned lender to new homebuyers in the U.S.,2 loanDepot’s
digial loan experience and vast product spectrum allow us to deliver the
right loan and improve chances of a more certain and timely closing.

Fully digital loan experience?® powered by best-in-class technology*
Lender Paid Mortgage Insurance options up to 95%?2
Long-term lock options and buydowns

Builder processes to enhance customer experience

Christie Woytowitz  (757) 619-5279

Senior Loan Consultant
NMLS #743042

=

cwoytowitz@loanDepot.com
www.loanDepot.com/cwoytowitz

loanoDepot

NMLS#174457

1) Source: www.scotsmanguide.com/rankings/top-mortgage-lenders/2023-top-retail-lenders/ 2) Source: www.wsj.com/buyside/personal-
finance/best-mortgage-lenders-d0ea859d 3) Results may vary. Conditions apply. 4) Source: www.housingwire.com/articles/announcing-
the-2024-tech100-mortgage-winners/ 5) LMPI availability is subject to qualifications. | 192 Ballard Ct., Suite 100, Virginia Beach,

VA 23462 | loanDepot.com, LLC NMLS ID 174457 (www.nmisconsumeraccess.org). Licensed by the VA Bureau of Financial Institutions
MC-5431. (040224 131872-2014b)

PHOTOGRAPHY

| .'-||]I|||‘iu51' vour world one shot at a time ...

Racholsaddiemire.com

2oaba 0458

In 2024, only 8%

of sellers offered
a home warranty to
prospective buyers.

| CAN HELP!

NnUNINE
UIMMUIVUE
Home Warranty

Jamie Cook, Account Executive
(757) 752-0298 | jcook@chwpro.com | chwpro.com
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—— MORTGAGE ——

Why are Mortgage Brokers Better?

FOR |.|-,x|_'ml':.*-: SCAN

e (Clear lo Close in 10 Days or less!
e Provides access to a wide range of loan M I

options from multiple lenders, offering
more choice.

FOR BUYERS!

e [osters competition among lenders in their
network, often resulting in better rates and
Lerms.

e (reative Programs rolled out by lenders to
help brokers compete with banks, which
ultimately benefits the buyer!

STAY UP TO DATE WITH WEEKLY VIDEOS!

Scan QR code or go to www.nevnnﬁrtgagemnndays.cnm

@ New Dominion Morigage, 1044 Volve Pley Chesapente, Vi STE 2 Equal Howsing

Londer, NMLS N 2pg36a0 (Rt wesamisconsmmeraceess.org’ ). This s ool g
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REAL PRODUCERS. PODCAST
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PRODUCERS.
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| TOPMEAL ESTATE AGENTS

wimesost REMINGTON RAMSEY

Same Brand, New Reach — Tune in for free today
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LISTEN ON QSpotify- amazon music
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B

© HDR PHOTOS @ VIDEOGRAPHY  © MATTERPORT @ FLOOR PLANS & MORE

FREE DRONE PHOTOS WITH EVERY LISTING

® www.lighthousevisuals.com @ 757-637.1743  """1°0

IN-STATE MOVES = OUT-OF-STATE MOVES = MATERIAL PACKING

BEST MIOVERS IN TOWN.

PROUD TO SERVE YOU AND YOUR CLIENTS!

Local family and
veteran-owned business
Briar Baughman
Owner & Operator

¢E Q4

O///";‘\\C

M

FING <

ofﬁce residential + warehouse
'xfuua /jcmé f'tfuu.z

» FREE Estimates for Any Move 801 Butler Street, Virginia Beach, VA, 23456 = offloadmoving@yahoo.com

» Licensed & Insured

= Military & First Responder Discount <757> 749-7212 = OFFLOADMOVING.COM
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PARTNER SPOTLIGHT

STORY BY DAN STEELE
PHOTOS BY RACHEL SADDLEMIRE,
RACHEL SADDLEMIRE PHOTOGRPAHY

As the late Gen. Colin Powell

once observed, “A dream doesn’t
become reality through magic; it
takes sweat, determination, and
hard work.” Turning hopes into
reality means dealing with many
serious, less-than-enjoyable factors,
especially in real estate. Although
finding the right mortgage is crucial
to purchasing a home, it’s often

the last thing on people’s minds
when they begin their search. The
process can feel daunting, but Cara
Erickson and her team at Atlantic
Bay Mortgage work to help clients
achieve their real estate dreams.

“No one gets on Zillow to calculate A critical part of Cara’s success

a mortgage payment,” Cara laughs. is approaching each client as a
“Mortgages, at their core, are not unique situation that needs custom
fun. They’re not sexy. Most people solutions. “This is not a one-size-fits-
don’t see a 30-year loan as part of all process,” Cara explains. “I create
their dream, but it provides security, a customer mortgage experience
helps build wealth, and offers a sense for every person who comes across
of safety.” As a result, clients must

begin talking with a lender as soon

as they start their home search.

“Buyers should always

meet with a trusted

local lender,” Cara

advises. “The moment

somebody is talking

about buying a house We want people to become

is the ti th
is the time they homeowners, and we want
need to speak with

a lender because it to make a difference in the
helps them establish ie
their budget.” communities we serve, so

, ’ we work hard to do our
Cara is passionate

about setting clients best to make things work.”
up for success because

people often start

looking at homes online

that are too much or too

little outside their budget, which

sets unrealistic expectations from
the start. “By pairing them with a
lender right from the beginning,”
Cara says, “buyers have the means to
formulate their game plan, whether
they need credit support, guidance
on saving money to prepare for
homeownership, or assistance
ensuring income is calculated
correctly because of the nuances of
different types of employment, such
as if someone is self-employed.”

Though not the most exciting part

of home buying, securing the right
mortgage is essential to achieving
homeownership. For Cara, helping
people attain that security is the most
fulfilling part of the process. “I have
the pleasure of helping a lot of young
military members and single moms,
and the biggest thing I hear from
them about purchasing a home is

the sense of security and safety, that
‘it’s mine and no one can take this
from me,” she reveals. “That right
there is the greatest thing—being
able to have moments like that.”

my desk, every referral that’s
entrusted to me, to ensure everyone
receives a customized game plan.”

Cara takes pride in considering the whole
picture when working with clients.
This approach enables her to answer
questions, set expectations about the
loan, and find solutions that larger, “one-
stop-shop” national mortgage companies
may not see. “Just recently, I had a couple
come to me after another lender told
them they were going to have to wait six

months, and they spoke with me, and

I got them under contract in about a
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week with down payment assistance,” Cara
recalls. “It goes back to being solutions-
oriented: How do we get you into a price
range? How do we get you into a down
payment program? How do we get you into
that monthly payment that you're looking
for to help you achieve those goals? Seeing
people realize the multiple options and
different ways to buy a home is amazing.”

The entire team at Atlantic Bay Mortgage
shares that exceptional dedication to
helping clients accomplish their goal of
homeownership. This commitment is
part of why Cara has remained there

—

—%

JAY

T\
Atlantic Bay

Mortgage Group
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since she joined in 2012 and why Atlantic
Bay has consistently been the #1 lender

in Hampton Roads for many years. “We
have been a locally owned and operated
company since 1996, and we are a
common-sense lending institution, which
means if a loan makes sense, we’re going to
find a way to make it work,” she elaborates.
“We want people to become homeowners,
and we want to make a difference in the
communities we serve, so we work hard

to do our best to make things work.”

When Cara isn’t helping clients find

the missing puzzle pieces to achieving
homeownership, she loves to spend her
time reading and traveling, even if she goes
for a weekend getaway to the oceanfront
for a night. Most of all, she loves spending
every moment she can with her family.
“This December, my husband and I will
celebrate 10 years of marriage, and we’ve
got kids, so everything kind of revolves
around their schedule,” she remarks. “We
have a 14-year-old and a 6-year-old, both
boys, and we have our French bulldog,
Duncan, and our lab, Jackson. With a house
full of boys, sports are always on TV, in
conversation, or part of our plans. When
I'm not mortgaging, I'm ‘mommy-ing.”

A Atlantic Bay
A

Contact Cara Erickson:
757-348-2262
caraerickson@atlantichay.com
www.atlantichay.com/caraerickson

ULTIMATE SUPPORT FOR
SUCCESS IN ANY MARKET

Shevika Hannah
2025 HRRA BOARD MEMBER

Don't just be an agent; be a REALTOR®. It's
the difference between a transaction and
trust. Here at HRRA, we hold ourselves to a
higher standard—a code of ethics that

defines  professionalism and client
advocacy. Being a REALTOR® is not about a
title; it's about embracing a commitment to
ethical excellence that sets you apart. At
HRRA, we build relationships for a career of
integrity and lasting success.

_'___,.-ll_"'h\
REALTORS®



BEST SELECTION OF FLOORING
IN HAMPTON ROADS

Special for 2024 ONLY:
European Oak 5/8 x 7 2 3mm Top Layer $6.99/sf

HARDWOOD | EUROPEAN ENGINEERED | WATERPROOF FLOORING
CUSTOM STEPS | CARPET | 100% PRESERVED MOSS | CLADDING | VANITIES

COME SEE OUR FULL SELECTION | showroom by appointments only
757-735-1242 | www.expressflooringvb.com
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HELPING YOUR CLIENTS CROSS THE

Hampton-R. ads
top-rated full-service™
moving company
 Residential &

Commercial P l ac,. ng 1St

'Moves 1 SRR in customer satisfaction
.Packing& e
Delivery Serwces

- Military & Senior

Discounts N i &
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®  Marathon

Moving Services

marathonmovingservices.com - booking@marathonmovingservices.com
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Stephanie Shannon
Owner/COO
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doing business with Tina for

REALTOR’

REVIEW |

warranty also protects their
homes during the listing

period and then at cl

for a full vear, Another
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& Maddie Podish
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Why You'Should Partner s ik 1
With True North Title ,é\ Wl | Bdgthe right

hd
C) SECURE ELECTRONIC EMD & CONTRACT SUBMISSION d:rectloq
one closing

CIIIN"HOUSE NOTARIES FOR MOBILE & E-CLOSING SERVICES ata time!
C)PROACTIVE COMMUNICATION

() ACCESS TO TITLE TOOLBOX PROPERTY DATA

Q) SECURE DOCUMENT STORAGE FOR BUYERS & SELLERS
Q) COMPLIMENTARY SECURE WIRING OF PROCEEDS & COMMISSIONS

Q OUR COMMITMENT TO EXCELLENCE ON EVERY CLOSING

(757) 963-5223
TrueNorthTitle.com

had the pleasure of

It’s not
what you

e, She and her

home

is that clients can Consistently providing a fantastic

home inspection experience to

contractors, clients and referral agents since 2013

Why QAI?
- We are partners
in real estate.
+ We are
"' * ; veteran-owned
‘1 ‘i “ * and -operated.

« We communicate
ACHOSA

(757) 689-7396
reasonable and qaihome@qgaihome.com

our findings in a

non-threatening

qaihome.com
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HAMPTON ROADS REALT

By Dr. Dawn Kennedy, PhD, CAE, RCE, C2EX, GREEN, Hampton Roads REALTORS® Association, Chief Executive Officer

We are now half a year
out from the finalized
National Association

of REALTORS® (NAR)
settlement. It is important
to remember that those
brokers and agents who
are not REALTORSE®

have no protection from
copycat lawsuits being
filed for buyers’ agents’
commissions. While

the regional MLS may
require that all agents
and brokers follow the
new practices under the
settlement agreement,
that alone is not a blanket
of protection. Many MLSs
opted into the agreement,
protecting the MLS
corporation itself but not
its users/subscribers or
participants. REALTOR®
associations are also
covered under the
settlement as a corporate
entity.

The only practitioners who
have protection under the
settlement are REALTORS®.
When we look at the
complete misunderstanding
of our industry from the
court and juries, it is not
surprising that class-action
attorneys have not yet tapped
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the lucrative sector of real
estate agents and brokers
who are not members of
the National Association of
REALTORS® with copycat
lawsuits. It leaves one to
wonder just how many non-
REALTOR® brokerages are
out there right now, ready to
fight a multi-million-dollar
class action antitrust suit.
Only time will tell.

Related to time, the
settlement does take us back
to pre-internet times and the
origination of the Multiple
Listing Services (MLS).

The concept was broker
reciprocity, not to be confused
with license reciprocity,
founded on “I'll help you

sell yours if you help me

sell mine” (NAR, nar.realtor,
2025). By cooperating with
each other, the consumers
are served at the highest
level; a published NAR
analysis in 2014 explains:

Article 3 obligates
REALTORS® to cooperate
with their competitors on
mutually agreed-upon terms
when it is in the best interest
of the client. This obligation
promotes harmonious
teamwork by competitors

to benefit buyers/tenants
and sellers/lessors. The

real estate market is best
served when individuals
with a variety of skills and
resources work together.
Cooperation optimizes the
benefits available to clients,
customers, agents, and their
subagents. Cooperation
ensures sellers and lessors
of the broadest possible
market exposure. Through
cooperation, brokers

can enhance the market
exposure of listed property
and their ability to serve
the needs of prospective
purchasers and tenants.

While the Code and NAR
do not set or address
commissions, REALTORS®
are never obligated to
provide services without
payment. Before internet
platforms, distributed
databases, and even
published books, broker
reciprocity was an integral
part of the development of
the modern MLS. So, how
did brokers communicate
how they would pay another
broker for helping to sell
their listing? Through
unilateral offers of
compensation or bilateral

offers of compensation, a
broker-to-broker agreement.
In its July 2024 Fact Sheet,
Broker to Broker Agreements
101, NAR reminds brokers
that compensation offers can
be made off MLS.

Settlement requirements

still apply, including the
seller’s consent and the rule
that buyer brokers cannot
accept compensation from
any source more than the
amount agreed to between
the buyer broker and buyer.
So why then use a broker-to-
broker agreement? According
to the fact sheet, the listing
and buyer broker may
negotiate and agree to an
offer of compensation before
touring the home, which may
assist in an accepted offer to
purchase. NAR offers other
benefits to a broker-to-broker
agreement: (a) memorialize
the compensation agreement
between brokers, in
accordance with the seller’s
authorization to the listing
broker and the buyer’s
agreement with the buyer
broker; (b) reduce confusion
and misunderstanding of an
offer of compensation; and (c)
be instructive in the event of
a dispute.

THE Best Mloving

Lompany iy
Lampron Hoaps

We Offer a 10%
REALTOR"® Referral
Discount

& Residential Moving
& Commercial Moving
& Local Moving
& Furniture Assembly
& Item Loading

Only pay for the work that is done — no payrolls and
salaries.

Lower overhead for staffing and tools.

Strong systems, tools, and process.

More time to build a bigger business, bigger life, and better
work-life balance.

Karmen Stevens
Transaction Coordinator
REALTOR®/Broker

Licensed in VA & NC
757-869-0566

clientcare@coastalclosings.net

>
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HOME SPACES

OCCUPIED STAGING | INTERIOR DESIGN
HOME ORGANIZING | DOWNSIZING

(757) 899-4656 | OasisHomeSpaces.com
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SECURE

A QUICK
SALE WITH
OCCUPIED
STAGING

We enhance existing
living space with

1 furniture, accessories,
wallpaper, artwork,
and more. You won't
~ believe the difference
a few hours can make.
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Your Favorite
Top Agents!

BY PUBLISHER JONI GIORDANO-BOWLING

How do we decide who to feature
each month in Real Producers?

Top real estate agents and the preferred
partners who invest in this publication
through advertising and sponsoring our
events decide who we feature through
their nominations. Additionally, we have
multiple events throughout the year, and
top agents with top numbers are present
at these gatherings; we receive many
nominations from those who attend.

Our team gets to know each
nominee and gathers nominations
for other top agents and businesses
we should consider for our vetted
preferred partners’ list.

Our selection team decides who gets
into each issue. We use the following
“5 C” criteria as a guide. An agent

must meet the first three criteria; the
fourth and fifth items are not required;
however, we love celebrating successes
of a giving or victorious nature.

1. Collaboration: The number of

nominations usually indicates that
nominees are respected by their
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peers and work well with other
agents and our preferred partners.
2. Competition Production Numbers:
The publication is Real Producers,
so folks need to be top producers
to get into the magazine.
3. Character: While most in the
industry have great character
and integrity, we will not feature
anyone—agent or business—who
has not been recommended or
nominated by top agents as a person
or business operating with integrity.
4. Contribution: We adore
inspiring stories about agents
who give back to the real estate
and local/global community.
5. Compelling Story/Conquering a
Life Challenge: Who doesn’t love
an against-the-odds success story?

We also get to know the agents
engaging in our private Facebook
group for top REALTORS® and
partners. Send me a private message
if you would like an invitation to
that page, as membership is limited
to agents, brokers, and current
preferred business partners.

We avoid featuring agents from the same
brokerage or firm in the same issue and
try to cover the territory geographically
to feature agents proportionately. With
so many excellent nominated agents,

the monthly decision is difficult, so

make sure we know who you are.

Remember, real estate agents and
brokers do not pay anything for feature
stories; everything we do for them is
free. While other programs may look
similar, we are not a pay-to-play model.
We select most articles six to 12 months
in advance (sometimes years in advance
for cover agents) and notify folks one

to two months before their feature
appears that we have selected them.

We would love your feedback on
how we are doing and what we can
do better to help everyone in the
industry collaborate, elevate, and
inspire each other. Please email, text,
or privately message all suggestions
and feedback directly to me.

Joni Giordano-Bowling | 757-348-7809
joni@realproducersmag.com

BUILDING YOUR VISION ™

INTO REALITY.

@ Home Remodeling
© Interior & Exterior Painting

© Flooring

© Siding

@ Roofing

© Framing

@ Drywall Hanging & Finish

@ Power Washing... and much more!

VEVAR:-EVAL:RES
Office@CubasGC.com
cubasgc.com
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1 own a Digital Marketing Agency

OUR SERVICES:
Website -Hosting, Design & Management
Social Media Management
SEQ - Search Engine Optimization
Social Ads

Emall Marketing

QuickBooks - Bookkeeping &
Reconciliations

T32-606-5236 - My Cell
adigitalmarketingconsultant.com

More Than a
Closing—A Legal
Partner for Life

At Hanger Law, we're more
than your settlement
agency—we’re your dedicated
legal team. As a full-service law
firm, we provide the expertise
and protection only attorneys
can offer. From contract
negotiations and title resolutions
to estate planning, family law,
and business law, we help you
and your clients navigate every
legal step with confidence-
through every stage of life.

Trusted. Experienced.
Committed to Your Success.

|i!=| HANGER LAW

Haley Van Syckle Morgan
| Relationship Manager

hmorgan@hangerlaw.com
. 757.351.1510
@ 757.737.5223
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INSIGHTS FROM
THE CVBIA ECONOMIC
FORECAST =~

BY COLBY RAYMOND, 2025 CVBIA PRESIDENT

As President of the Coastal Virginia
Building Industry Association (CVBIA), I
recently had the privilege of hosting our
annual economic forecast event, a crucial
gathering for understanding the currents
shaping our local housing market. This
year, we were honored to welcome back
Dr. Robert Dietz, Chief Economist at the
National Association of Home Builders
(NAHB), whose expertise provided
invaluable insights into the national

and regional economic landscape.

Dr. Dietz’s presentation offered a
nuanced perspective on the forces at
play. Nationally, while inflation has
moderated, it remains a key concern

for the Federal Reserve, influencing the
trajectory of interest rates. Dr. Dietz
highlighted that while mortgage rates
have seen some volatility, the underlying
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demand for housing persists, albeit
tempered by affordability challenges.

Zooming into coastal Virginia, Dr.
Dietz pointed to the continued
strength of our local economy,
bolstered by the military presence
and a resilient job market. However,
the region isn’t immune to national
trends. The forecast underscored

the ongoing challenge of housing
affordability, driven by a combination
of higher construction costs, material
price fluctuations, and persistent
supply constraints.

Specifically, Dr. Dietz noted that
while new home construction is a
vital component of addressing the
housing shortage, builders in our
region continue to grapple with rising

costs for labor and materials, as well
as navigating regulatory hurdles. He
emphasized the need for innovative
solutions and collaboration to bring
more attainable housing to the market.

For our partners in the real estate
community, Dr. Dietz’s presentation
offered several key takeaways.
Understanding the interplay between
interest rates, inventory levels, and
affordability is paramount in guiding
clients. He stressed the importance of
staying informed about new construction
projects and the potential for increased
inventory in certain segments. While
the market may be adjusting, the
fundamental need for housing in
coastal Virginia remains strong.

The CVBIA remains committed to
fostering a collaborative environment
where builders and real estate
professionals can thrive. We believe
that open communication and shared
understanding of market dynamics
are essential for navigating the
current landscape successfully.

On that note, we are thrilled to invite
all our real estate partners to join us for
our inaugural Sand N’ Sawdust Kick-
off to Summer Party! Let’s celebrate
the arrival of warmer weather and the
start of a busy season together at The
Shack in Virginia Beach on Thursday,
May 15. This gathering will be a fantastic
opportunity to network, connect with
builders, and enjoy the coastal vibe in

a relaxed setting. Tickets for the Sand
and Sawdust event are on sale now,
and sponsorship opportunities are also
available for those looking to further
connect with the building industry.

You can find more information and
secure your spot at cvbia.com.

We look forward to seeing you there
and continuing to build a strong
future for the housing industry

in coastal Virginia together.
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Let's Make May the Month of | QW!
o v

oo FRESH starts and happy &
% closings start witha &g
TRUSTED partner! -~

The spring market is in full bloom, and Carrie and her team are here
to help you close more deals, faster. Whether it's finding the perfect
loan solution for your clients or navigating unique financing needs,
Carrie is your go-to partner in making the process smooth and
stress-free this May.

Why Partner with Carrie and Her Team? <——

Fast Pre-Approvals: Quick turnaround times to help your clients
bloom with competitive offers.

Customized Loan Options: Tailored programs that meet the unique
needs of every buyer, just like spring’s new beginnings.

Clear & Consistent Updates: Keep the process flowing smoothly
with regular, transparent communication.

/

Reliable Support: A team that works hard to make every

transaction as seamless as a May morning.
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1%f W THE BROKER|

MORTGAGE EXPERTS

BROKER’S NEWEST
MORTGAGE EXPERTS

Experienced. Dedicated. Ready to Serve.

At The Broker, we believe that great mortgage professionals don't just
process loans—they build relationships, solve problems, and make
homeownership a seamless experience. As our team grows, we're excited to
introduce six talented loan officers who bring deep industry knowledge,
personalized service, and a commitment to helping clients succeed.

o,
-

RON STOWE TINA HEARD : AMY HOLT
SR. MORTGAGE BROKER MORTGAGE BROKER MORTGAGE BROKER

NMLSH: 1611080 NMLSH: 2330592 NMLSH: 2668722

Mavy veteran | Virginia Veteran | Military spouse | Problem-solver | 20+

Housing "Hero" | 25+ Making home financing

years in mortgage simple and stress-free.
lending.

years in customer
service & sales.

@ The Broker-Mortgage Experts, NMLS ID #2450802. For licensing information, visit wwiw.nmlsconsumeraccess.org:

MEGAN WOOLARD MIKEMELSO DANIEL SEPULVEDA

LOAN PARTNER MORTGAGE BROKER MORTGAGE BROKER
HAWAII TEAM HAWAII TEAM

WMLSH: 2135015 NMLSH: 2318392 NMLSH: 2449504

Virginia Beach native | Retired Marine Officer |

Real estate pro| Real estate investor | VA
Seamless transactions. loan & investment
financing expert.

Former Navy Corpsman |
Principal Broker | Hawaii
real estate expert.

Whether you're a homebuyer, real estate agent, or investor, our new team
members are here to guide you through a smooth, stress-free mortgage
process.

Here to Help You Succeed!

Buying a home is one of the biggest financial decisions you'll
make, and having the right mortgage expert by your side makes all
the difference. Our team is here to provide:

Clear guidance through the loan process
Tailored solutions to fit your financial goals 4 "

Reliable communication from pre-approval'to closing
.

Contact us today to learn more about
working with The Broker.




A PRODUCT OF

THE N2 COMPANY

9151 Currency St.
Irving, TX 75063

' |m BUDGET'
MBLINDS |

Style Iand service for e%er'y budget.’

Elevate Yo r View,
— Inside and Out.— -

Transform your home with motorized window

treatments that blend style,|convenience,

and innovation, enhancing your indoor and

outdoor spaces with a perfedt balance of
1 | i T

design, quality, and f'.m(tionality.

Call'757.356.9996 for a freein-
home cqnsulﬂation

Ask alj)(_)fit our
financing options.

| |
©2025 Budget Blinds, LLC. All Rights|Reserved. Budget Blinds is a

trademark of Budget Blinds, LLC and a|Home Franchise Concepts

Brand: Each franchise-independeritly owned-and operated:




