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This section has been created to give you easier access when searching for a trusted real estate 
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. 
These local businesses are proud to partner with you and make this magazine possible. Please 
support these businesses and thank them for supporting the REALTOR® community!

Preferred Partners

ATTORNEY
Barrister Land, LLC/ 
Bank & Bank, P. C.
(516) 877-5050
BarristerLand.com

Diamond Law Group
(516) 770-7720
DiamondLawGroup.com

CHARITY
Blessings in a Backpack
(516) 356-2934
BlessingsinaBackpack.org/
Blessings-Long-Island/

CLOSING GIFTS
Strategic Gifting
(313) 971-8312
StrategicGifting.com

CPA/ACCOUNTING
Palmetto, Mollo, Molinaro 
& Passarello, LLP
(631) 761-8989
info@pmmpllp.com

HOME INSPECTION
Inspecticore, Inc.
(631) 366-2776
Inspecticore.com

Safe Harbor Inspections
(631) 275-8080
SafeHarborInspections.com

INSURANCE
HUB International 
Northeast Limited
(516) 396-8342
HUBInternational.com

The Zabbia Insurance Agency
Rob Zabbia
(516) 799-3800
ZabbiaAgency.com

MOLD REMEDIATION
Healthy Home Services
(516) 206-1600
HealthyHomeServicesNY.com

MORTGAGE
Citizens Bank
David Goldklang
(917) 757-4957
DaveGoldklang.com

Cliffco Mortgage Bankers
Adam Turkewitz
(917) 574-6040
CliffcoMortgage.com/ATurkewitz

Meadowbrook Financial 
Mortgage Bankers Corp
Rajin Ramdeholl
(516) 537-8942
MFMBankers.com/loanofficers/
Rajin-Ramdeholl/

Nationwide Mortgage Bankers
Adam Shapiro
(516) 459-7476
NMBnow.com/Adam-Shapiro/

MOVING & STORAGE
Hall Lane Moving and Storage
(800) 425-5526
Hall-Lane.com

Maffucci Moving & Storage
(631) 842-6400
MaffucciMoving.com

Peter Fecht Moving
(516) 581-7629
peterf@laneoffice.com

PEST CONTROL
Extermicore
(516) 584-5007
Extermicore.com

PHOTOGRAPHY
Dynamic Media Solutions
(631) 923-1464
DynamicMediaSolutions.com

PHOTOGRAPHY/VIDEO 
PRODUCTION
Andrew Malary 
Productions, LLC
(516) 865-3086
AndrewMalary.com

TITLE SERVICES
Barrister Land, LLC/ 
Bank & Bank, P. C.
(516) 877-5050
BarristerLand.com

Consumer Direct Title
(631) 923-2957
MyTitleBill.com

Call or Text 24/7
(631) 275-8080
(516) 764-4076

office@safeharborinspections.com
SafeHarborInspections.com

WE ALSO OFFER
 MOLD, ASBESTOS,

RADON & WATER TESTING!

Serving Long Island & the NYC area

"I texted after 10:00 PM for a next morning inspection for an urgent and competitive situation and received 
an immediate response from Laura! Before business hours we confirmed our morning appointment. Safe 
Harbor Inspections, Inc. understood the urgency and stepped up. Collin performed a thorough inspection 

and provided valuable onsite comments and solutions including many general maintenance 
recommendations. And timely followed with a detailed inspection report with helpful photos—excellent 

teamwork by Collin Ruppert & Laura, staff coordinator."
- Kevin Leatherman

Providing the Most Thorough Home
Inspections for Over 20 Years!

Over 350 5-Star
Google Reviews

Collin Ruppert

Inspiring conversations
with the nation’s 
top real estate agents.

Same Brand, New Reach – Tune in for free today

podcast.realproducersmag.com
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WANT TO BE FEATURED AS A 

OR KNOW SOMEONE WE SHOULD FEATURE?

RISING STAR? 
For more information, to nominate or 

to request to be featured, please email 

info@longislandrealproducers.com or 

visit www.longislandrealproducers.com! 

5 years or less in the business

At least $3 million in sales in one calendar year

Active on social media

L O N G  I S L A N D 
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DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 
Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the Real Producers 
magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 Company nor the 
publisher may be held liable or responsible for business practices of these companies.

Meet
The

Team
Kristin Brindley 

Publisher 
Wendy Ross 

Operations Manager 
Blaise Ingrisano 

Associate Publisher 
Lexy Broussard 
Client Relations 

Frank Urso 
Photographer 

MEET THE REST OF 
THE KB TEAM!

Follow Us Online!

LONG ISLAND REAL PRODUCERS 

@REALPRODUCERSLONGISLAND

LONG ISLAND REAL PRODUCERS 

@REALPRODUCERSLONGISLAND
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Accommodation recordings/filings
Attorney searches
Business searches

Co-op searches
Fee insurance with TOEPP

Foreclosure services
Last owner/Lien searches

Map certifications
Single and separate searches

Variance searches
Zoning lot certifications

READY TO
SCHEDULE

A CLOSING?
Give us a call!  |  516.877.5050

We close titles and perform settlements in all 50 states.

www.barristerland.com
400 Post Ave., Suite 306, Westbury, NY 11590

YOUR LOCAL & TRUSTED MOVING RESOURCE

 PETER 
FECHT

We provide personalized options for big or small moving 
projects and o
er over 28 years of experience in the 

industry, as well as quick, friendly service.

MOVING? I'M YOUR GUY. >> (516) 581-7629
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Hello February, the Season of Connection!

As we move through the heart of winter, February reminds 
us of the importance of relationships and the warmth they 
bring to our lives. It’s a time to nurture bonds, celebrate 
love in all its forms, and find strength in the connections 
that unite us.

This month is also a chance to spark creativity and 
prepare for the exciting journey ahead. Let’s take this 
opportunity to celebrate each other and build on the 
successes of the new year.

We’re thrilled to announce an exciting event coming 
your way on June 5th! Mark your calendar for an 
unforgettable evening filled with celebration, networking, 
and inspiration. Connect with industry leaders and be part 
of something extraordinary. Stay tuned—there’s so much 
more to come, and you won’t want to miss it!

As we journey through February, let’s reflect on this 
thought: “Alone, we can do so little; together, we can do so 
much.” Here’s to a February filled with collaboration, joy, 
and meaningful moments.

Kristin Brindley 
Owner/Publisher
Long Island Real Producers
(313) 971-8312
www.longislandrealproducers.com

• High-Quality Photography •
• Videography • Floorplan Rendering •

• 3D Matterport • Drone Solutions •
Call today to schedule!

(631) 923-1464 • DynamicMediaSolutions.com

Don't Let Mold

Kill Your
Deal

MOLD REMEDIATION • ODOR • AIR QUALITY • DISINFECTION

(516) 206-1600 | service@hhsnys.com
HealthyHomeServicesNY.com

Sam Allman 
Owner

Questions? Give us a call.
We have simplified the process for mold
remediation, making it faster and more

a�ordable. All while using safe products!

Mold continues to grow in the colder months 
due to a lack of ventilation and insulation, 

frozen pipes, and foundation issues. In 
extreme temperatures, mold can remain 
dormant until the temperature warms up 
again and then it will continue to grow.

DID YOU KNOW?
Mold still grows in the winter!

Publisher’s Note
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Since launching Long Island Real Producers two years ago, we’ve often 
heard the same questions. To save time, we’re sharing the answers here. 
Remember, this publication is your voice, and our door is always open to 
discuss anything about our community!

Q: Who receives this magazine? 

A: The top 500 agents in the Long Island area. We pull the MLS 
numbers each year (by volume) for agents licensed in our 
service area, which includes Nassau and Suffolk counties. We 
cut off the list at number 500, and the next year’s distribution 
is born. We did this again in January, based on the new top 500 
agents in sales volume for 2024.

Q: What is the goal of this magazine? 

A: Real Producers is about building a stronger, more connected 
real estate community. We believe that when we surround 
ourselves with successful, like-minded individuals, we can 
grow to new heights. This magazine is a platform designed to 
bring together the top 500 real estate agents and our trusted 
preferred partners, fostering an exclusive and collaborative 
network. Each month, we share inspiring stories, celebrate 
successes, and promote events that connect, inform, and 
inspire. Our mission is to build relationships and empower 
growth within the real estate industry.

Q: Does Real Producers have events? 

A: Yes! We will have specific networking events throughout 
the year.

Q: What is the process for being featured in this magazine? 

A: Being featured is simple and starts with a nomination. 
REALTORS®, affiliates, brokers, office leaders, and even 
self-nominations are welcome! If you know someone with 
an inspiring story, exceptional leadership, top-tier customer 
service, or a remarkable commitment to giving back, we’d love 
to hear about them.

To nominate, send an email to wendy@kristinbrindley.com 
and share why you believe they should be featured. Your 
insights help us uncover stories we may not know about. Once 
a nomination is submitted, we’ll reach out for an interview to 
ensure the feature is a great fit. If selected, our team will take it 
from there, coordinating an article write-up and scheduling a 
professional photo shoot.

Q: What does it cost a Realtor/team to be featured? 

A: Zero, zilch, zippo, nada, nil. It costs nothing, my friends, so 
nominate away! The only small fee you may incur would be for 
professional lifestyle photos for the article. 

Q: Who are the Preferred Partners? 

A: Anyone listed as a “preferred partner” in the front of the 
magazine is part of this community. They will have an ad in 
every magazine issue, attend our events, and be part of our 
online community. We don’t just find these businesses off the 
street, nor do we work with all businesses that approach us. 
One or many of you have personally referred every single 
preferred partner you see in this publication. Our partners 
hold a special piece to this puzzle since their partnership helps 
support our monthly publication. Without them, we wouldn’t 
be able to feature our top agents or host our 
social events.

Q: How can I refer a Preferred Partner? 

A: If you know and want to recommend a 
local business that works with top Realtors, 
let us know!

FAQFAQ

AVERAGE 

SALES VOLUME

PER AGENT

$23.7M

L O N G  I S L A N D

LISTING SIDE

TRANSACTIONS

6,343 4,446

AVERAGE

TRANSACTIONS

PER AGENT

21.58

TOTAL
TRANSACTIONS

10,789

TOTAL
SALES

VOLUME

$11.9B

WHAT LONG ISLAND'S TOP 500 AGENTS SOLD

BY THE
NUMBERS2025

BUYING SIDE

TRANSACTIONS
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Call Today! 516.524.0673
Trusted in the industry since 2009 2.4K2.4K

Love May
Conquer All,

The highest 5-star 
reviewed home
inspec�on company
in NY.

but it can't
replace a
quality home
inspec�on!

We appreciate
the love!

F A M I L Y  O W N E D  F O R  7 0 +  Y E A R S  &  A W A R D - W I N N I N G

QUESTIONS? GIVE US A CALL!
631-543-6801 | HALL-LANE.COM

LOCAL & LONG DISTANCE MOVING
  PACKING • STORAGE • JUNK REMOVAL

M O V I N G  A N D  S T O R A G E  C O M P A N Y

Request a FREE estimate!
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PARTNER SPOTLIGHT

BREATHE
That breath 
of fresh air 
is what it’s 

like to work 
with the

Close your eyes and

in deeply, then exhale.
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The Diamond Law 
Group’s YouTube 
channel educates 
and engages 
viewers on real 
estate law topics, 
offering insights 
into its processes 

and services. The channel creatively presents real 
estate scenarios by parodying popular movies and 
TV shows, such as The Hangover: Real Estate Edition 
and Game of Thrones: Real Estate Edition, making 
legal information more relatable and entertaining.

The Diamond Law Group, led by the 
partnership of Richard David Klein and 
Jonathan P. Bellezza, is a real estate firm based 
in Long Island. The firm specializes in resident 
and commercial transactions throughout 
New York. They provide legal services 
tailored to buyers, sellers, and investors, 
ensuring smooth transactions with expert 
guidance. Committed to efficiency and client 
convenience, they developed the “Access My 
Closing” system, allowing clients to monitor 
their transaction status online 24/7. With a 
strong reputation for professionalism and 
personalized service, Diamond Law Group 
continues to be a trusted resource in the real 
estate legal landscape.

When you’re grinding away, it’s important to take time 
for yourself. At Diamond Law Group, we understand 
the hustle and bustle but take a holistic approach to 
representation. The best results come from strong 

relationships, and the best teams are built on trust. Let’s 
connect personally—because working together should 

feel as refreshing as this moment of self-centering.
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In the bustling real estate scene of Long 
Island, few names shine as brightly as 
Nicholas Sekela. A REALTOR® under 
Oasis Realty Group, Nicholas is known 
for his caring, motivated, and persistent 
personality, qualities that resonate 
deeply with his clients. Add in a dash 
of outgoing charm and a tireless work 
ethic, and it’s no surprise he’s become 
a trusted guide in one of the most 
competitive markets around.

Charting a New Path 
Born and raised in Deer Park, New York, 
Nicholas has always been a natural at 
connecting with people. He honed this 
gift in his first career as a radio host, 
commanding the airwaves on Z100, 
106.1 BLI, and WALK 97.5. As the voice 
behind some of Long Island’s most 

B R E A K I N G  T H E  M O L D
NICHOLAS SEKELA

BY GEORGE PAUL THOMAS  ••  PHOTOS BY OASIS STUDIOS

RISING STAR

beloved radio shows, he built a deep 
rapport with listeners. “Those years 
on radio weren’t just about playing 
music—they were about connecting, 
communicating, and creating moments,” 
Nicholas shares.

That knack for communication became 
a cornerstone of his real estate success. 
“Even now, I’ll have clients recognize 
my voice during a showing,” he laughs. 
“It’s always a full-circle moment when 
that happens.”

Nicholas’ transition into real estate 
in December 2020 wasn’t random—it 
was rooted in a lifelong love of homes, 
design, and the stories they hold. He 
admits, “My obsession started way back 
with ‘The Sims’ and binge-watching real 

estate shows. Now, I get to help people 
pick the setting for their next chapter. 
That’s pretty special.”

Raising the Bar at Oasis  
Realty Group 
As the Founder and Sales Manager of 
Oasis Realty Group, Nicholas has crafted 
a brand synonymous with cutting-edge 
marketing and personalized service. In 
2024 alone, he closed 30 transactions 
with a whopping $30 million in volume. 
Notable accolades like LIBOR’s Top 20 
Under 40 and Dan’s Paper’s Real Estate 
Triple Threat have followed, further 
cementing his status as a rising star.

At Oasis, Nicholas has channeled the 
lessons he learned from working 
at chain brokerages into something 

unique. “I saw what worked, but more 
importantly, I saw what didn’t,” he 
explains. “Oasis is about doing things 
differently—whether it’s our creative 
marketing or how we truly listen to 
our clients.”

And listen, he does. In a field where 
unexpected challenges are par for 
the course, Nicholas’ approach is 
refreshingly straightforward: over-
communicate. “Some agents shy away 
when things get tough, but I’m all about 
tackling issues head-on,” he says. “That 
transparency is what sets me apart.”

A Creative Life Beyond Real Estate 
Behind the success story is a person 
deeply grounded in his relationships 
and passions. Nicholas credits his 
husband, Joseph, as a driving force 
behind Oasis Realty Group’s creative 
edge. Joseph, a graduate of the 
prestigious School of Visual Arts in New 
York City, runs the brokerage’s Creative 
Services and Marketing. “His eye for 
design is unmatched—it’s a huge part 
of what makes us stand out,” Nicholas 
says proudly.

Together, they share a love of Long 
Island’s vibrant culinary scene, 
often exploring its top restaurants or 
venturing into Manhattan for Nobu 
and a Broadway show. But Nicholas’ 
creativity doesn’t stop there. A music 
and audio enthusiast, he brings his radio 
expertise into real estate, producing 

My obsession started way back with 'The 
Sims' and binge-watching real estate shows. 
Now, I get to help people pick the setting for 
their next chapter. That’s pretty special.”
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dynamic, high-energy content for his 
“New Home with Nick” brand.

And there’s more. Nicholas is an avid 
art collector, traveling the world to find 
hyper-realistic and pop art pieces that 
speak to him. “Art fuels my creativity—
it’s like therapy for the soul,” he shares.

For Nicholas, success is about more 
than transactions—it’s about giving 
back. His philanthropic efforts include 
working with the Boys & Girls Club and 
Patchogue Pride, as well as organizing 

innovative community events. “One 
of my favorites was a gingerbread 
house party to support a local charity,” 
he recalls. “We also pulled together 
a massive fundraiser for Kaelib’s 
Kause, using my radio and real estate 
connections to make it a success.”

This ability to blend creativity with 
community impact is a defining 
feature of Nicholas’ career.

Eyes on the Future 
Nicholas’ vision for the future is as 
ambitious as it is heartfelt. In the 
next decade, he plans to expand Oasis 
Realty Group with additional offices 
across Long Island. On the personal 
front, he and Joseph hope to start a 
family. “I’m excited to begin my next 
chapter: becoming a dad,” he says 
with a smile.

Guided by the Zig Ziglar quote, 
“Success occurs when opportunity 
meets preparation,” Nicholas 
embraces every challenge as a 
chance to grow. It’s this mindset that 
fuels his continued ascent in the real 
estate world.

Advice for Aspiring Top Producers
Nicholas has a message for those 
looking to make their mark in real 
estate: “Every deal teaches you 
something. Even when challenges arise, 
treat them as opportunities to improve. 
That mindset will take you far.”

Oasis is about doing 
things differently—

whether it’s our 
creative marketing or 
how we truly listen to 

our clients.”
Call Today! 516.584.5007 • Extermicore.comA Pest Management Company

Why Choose
Extermicore?

Our 4-step *IPM system 
helps keep your home or 
business free from pests.

1. INSPECT

2. STRATEGIZE 

3. TREAT

4. MONITOR

Because creating a
pest-free environment

shouldn't be complicated.
*IPM: Integrated Pest Management

Fall in love with your 
home all over again!
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J
ason Orsini, a standout agent 
with Douglas Elliman Real Estate, 
brings a rare mix of ambition, 

authenticity, and relentless dedication 
to the world of property sales. Known 
for his drive and passion, Jason is as 
committed to his client’s success as his 
own, always putting others first and 
aiming to deliver above-and-beyond 
service. Inspired by the tenacious work 
ethic of Steve Prefontaine, his idol. Jason 
embodies the belief that true success 
requires the kind of effort that leaves 
no room for shortcuts. His approach 
to real estate is deeply humanitarian 
and rooted in a genuine desire to serve, 
while his no-pressure sale tactic and 
educational approach make the process 
more enjoyable for clients.

A Hustler’s Journey 
Jason’s journey begins in Levittown, 
NY, where he developed a strong work 
ethic early in life. “I’ve been working 
since I was 14 years old,” he shares. 
That work ethic was put to the test as 
Jason navigated his early adulthood, 
juggling multiple responsibilities. At 
just 22-23 years old, living on his own, 
he was working six jobs, clocking an 
exhausting 90 hours a week for just 
$600. During this time, he lived in 
around seven different apartments 
over five years before purchasing his 
first house in 2007.

“I remember teaching from 7:30 a.m. 
to 3:00 p.m., running the after-school 
program from 3:00 to 6:00 p.m., and 

JASON
BY GEORGE PAUL THOMAS  ••  PHOTOS BY ANDREW MALARY PRODUCTIONS

COVER STORY

then mopping floors as a bar back from 
6:00 p.m. to 4:00 a.m.—only to do it all 
over again the next day,” he recalls.

Jason’s dedication carried through his 
academic achievements, earning him a 
Master’s Degree in Business Education 
and a Bachelor’s in Marketing. His 
career began in education, teaching 
from 2003 to 2008. Even then, he was 
committed to “hustling and doing the 
job you’re paid to do as best and as hard 
as you can.”

Jason’s journey into real estate was 
marked by unexpected turns. In 
2007, he purchased his first home, 
a proud achievement after years of 
living in his car and cycling through 
apartments. “My dad sold our house, 
and I wanted to prove I could make it 
on my own,” he shares.

In 2009, the economic downturn cost 
him his teaching job, prompting a bold 
career shift. Jason completed the 40-
hour real estate course in just five days 

and quickly became passionate about 
the field. When offered a chance to 
return to teaching, he declined, realizing 
real estate fulfilled his drive to help 
others and his love of hard work.

In his new career, Jason channeled the 
grit he had developed over years of 
balancing multiple jobs and honed as a 
runner. His goal? To educate first-time 
buyers and ensure they make smart 
and informed decisions is a mission 
close to his heart as a former educator. 
“Honestly, teaching and helping is still 
in my heart,” he says. “I truly enjoy 
educating first-time buyers the most.”

Jason’s resilience was further tested 
in 2019 when his father passed away 
unexpectedly from stage 4 cancer 
shortly after his daughter’s christening. 
Grieving his father’s loss, navigating 
immense financial pressure, and facing 
the onset of the pandemic, Jason pushed 
forward. One emotional morning, he 
trained on his indoor bike for three 
hours, crying through the pain but 
covering 60 miles and realizing that 
life is about mindset. That mindset 
carried him through 2020, when, while 

raising his newborn daughter solo, he 
sold nearly 50 homes—even amid the 
challenges of the pandemic.

With Jason’s grit and dedication as 
a solo agent, he stands out in Long 
Island’s competitive market with 
consistently strong sales. In 2023, he 
sold 34 homes, totaling $19 million 
in volume, placing him #9 on Long 
Island for Douglas Elliman. His steady 
performance, including $18 million 
in volume last year, reflects his 
commitment to client success.

Jason’s career is also marked by 
numerous accolades. He began as 
Douglas Elliman’s Rookie of the Year in 
2009 and achieved #2 on Long Island 
for homes sold in 2021 with 70 sales, 
also ranking #7 in Gross Commission 
Income. He has been honored among 
the Top 20 under 40 Residential Rising 
Stars, Top 40 under 40 Business Leaders 
by Long Island Business News, and 
as one of Schneps Media’s Real Estate 
Power Leaders. His dedication has even 
earned him recognition from the New 
York State Senate and Congress.

Jason holds the Certified Buyer 
Representative title and served as a 
former Director for the Long Island 
Board of Realtors, cementing his 
influence and commitment to Long 
Island’s real estate community.

Beyond Real Estate 
For Jason, family is everything. His 
wife, Audrey, whom he calls his “rock 
and savior,” has been his steady 
support since they met on Match.
com during the holidays in 2012. “I 
would not be where I am without 
her,” Jason shares. Their relationship 
blossomed quickly: he professed his 
love on Valentine’s Day in 2013, and 
they married in 2015. In 2016, they 
moved into their dream home, and in 
2019, they welcomed their daughter, 
Alessandra, followed by their son, 
Luca, in 2022. “I prayed for a girl, and 

we were so blessed to have her,” he 
says. Now, with two young children, 
Jason’s life revolves around creating 
memorable experiences for his family, 
from park outings and spontaneous ice 
cream trips to themed getaways. “I’m 
a kid myself, constantly playing with 
my kids, making them laugh all for the 
memories,” he adds.

Jason’s extended family also plays a big 
part in his life. He has a twin brother 
with kids the exact same ages as 
Alessandra and Luca, and they’re often 
together, sharing fun and memorable 
experiences. While his older siblings 
aren’t as “close,” they’ve grown closer 
over time, especially because of the 
kids and Jason’s shift toward being 
more family-oriented. He looks up to 
his older brother and sister but credits 
his older brother, Scott, for shaping his 
work ethic. “That’s one guy who taught 
me never to give up, to put in all you’ve 
got—whether in sports or life—and to 
keep going no matter what,” Jason says.

Outside of family time, Jason is an 
accomplished athlete, having completed 
two full Ironman triathlons, over 20 

Honestly, 
teaching and 
helping is still 
in my heart. 
I truly enjoy 
educating first-
time buyers 
the most.”

ORSINI

DRIVEN, GENUINE, and COMMITTED to Making a Difference
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marathons—including a personal best 
of 2:48—and several half-Ironman 
events. These days, he’s focused on 
open-water marathon swimming and 
has set a monumental goal: to complete 
the open-water triple crown swim—the 
English Channel, Catalina Channel, and 
Manhattan Island Swim—within 30 
days, aiming to set a world record.

Beyond athletics and real estate, Jason is 
deeply committed to community service. 
Each year, he organizes a Christmas 
light show in Smithtown, turning his 
home into a holiday wonderland and 
hosting a community block party.

Just last year, Jason’s Christmas display 
went national. His holiday masterpiece 
captured national attention, featured 
on Good Morning America, ABC7 
Eyewitness News, and earning 200,000+ 
views on TikTok, as well as local outlets 
like News 12 Long Island and Newsday.

More importantly, his efforts raised 
500+ toys for Stonybrook Children’s 
Hospital and brought 500 attendees to 
a block party complete with a bounce 
house, DJ, petting zoo, choir, free 
treats, and games.

A Lasting Impact 
Jason’s vision for the future is focused 
on achieving big goals and leaving a 
lasting legacy. Personally, he aims to 
set a world record by completing the 
triple crown of open-water swimming 
within 30 days. By 2030, he aims to raise 
$100,000 for pancreatic cancer through 
the triple crown marathon swim in 
honor of his dad. And by 2060, he hopes 
to swim nonstop from Orient Point to 
the Verrazano Bridge. For his family, he’s 
building a portfolio of rental properties 
and growing his annual Christmas 
community event, with hopes it attracts 
over a thousand people each year.

Professionally, Jason’s goal is to become 
the top agent on Long Island. His 
approach is straightforward: “You get 
in life what you put in. Stop expecting 
things to be handed to you.” Balance 
across career, family, and community is 
his guiding principle.

Jason’s advice to aspiring agents is 
simple: “The market will always change. 
Adapt, commit, and don’t make it about 
the money.” His own path demonstrates 
that with resilience, authenticity, and 
clear goals, success will follow.

You get in life what you put 
in. Stop expecting things 
to be handed to you.” 

The market will 
always change. 
Adapt, commit, 
and don’t make 
it about the 
money.”
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Were you, your broker, or 
the team featured in an 
issue of Real Producers? 
Want a copy of your article 
or full magazines that you 
were featured in?

Reprints! 

What the heck is a reprint? A reprint is a 
four- or eight-page bound, printed piece 
on magazine-grade paper with your full 
article — and you on the cover. 

Why do I need those?  

These reprints are a professional 
marketing tool that can help brand you, 
your team, and/or your business.
•	 Use on listing appointments
•	 Send out to friends and family 
•	 Send to clients with your  

holiday Greetings
•	 Brokers, use as recruiting tools for 

capturing new talent 
•	 Use when farming your  

favorite neighborhood 

What if I changed companies or need 

something corrected on my article? 

No worries! We can make any changes 
needed. We send you a proof, you 
approve, and then they are sent to you 
via FedEx.

Who can buy these?  

The REALTOR® that was featured, the 
broker, our partner, or family. Anyone 
who wants to promote you.

How do I order?

Email us at info@
longislandrealproducers.com 

Print Me More!
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Berkshire Hathaway as the manager 
and the luxury division for the company. 
While her kids were younger, she also 
volunteered at all 3 PTAs, as president 
and in other leadership roles, as well 
as a board member of the Friends of 
the Syosset Library and The Gates Civic 
Association. “The busier I am, the more I 
get accomplished,” says Wiseman.

Going the Extra Mile 

Belinda’s client philosophy centers 
on a commitment to service that goes 
far beyond typical expectations. She’s 
known for taking on the tough tasks 
others might avoid—whether it’s staging 
a challenging home herself, scrubbing 
walls, or making last-minute trips to get 
bedding and decor for elderly clients. “I 
do whatever it takes to help my clients,” 
she says, recalling how she’s jumped 

in to clean, organize, and rearrange to 
make homes sparkle.

Another unique aspect of Belinda’s 
approach is her use of personalized 
video tours. Drawing on her journalism 
background, she steps in front of the 
camera herself to present a home’s best 
features, giving potential buyers a true 
feel for what it offers. “Anyone can put 
pictures to music. But being on camera, 
walking through each room—that’s 
something else,” she explains. It’s this 
willingness to go above and beyond that 
cements her relationships with clients 
and sets her apart.

Family, Passions, and the Adventure 

of Life 

Belinda’s family is her anchor. With three 
sons, ages 24, 26, and 28, her husband 
Carl, and a love for dogs, she cherishes 

family time. The Wisemans have always 
had dogs, and in recent years, Golden 
Retrievers have been a fixture in their 
lives, including their current dog, a lively 
show dog named Chief. Her family bonds 
through their shared love of adventure 
and the outdoors, especially hiking. 
During COVID-19, what began as walks 
quickly evolved into a passion for hiking 
across iconic landscapes like Iceland, 
Hawaii, Utah, and Yosemite. “It’s how we 
connect, no matter where life takes us,” 
she shares.

A self-described foodie, Belinda’s 
trips with her sons often revolve 
around finding the best local 
restaurants or cooking together—a 
life skill she taught them early on. “I 
wanted them to be able to fend for 
themselves in the kitchen,” she laughs, 
“and now, they’re all great cooks!”

Belinda’s life has been shaped by her 
dedication to family, community, and 
her own personal aspirations. A pillar of 
her community, she played a significant 
role in the PTA, serving as President 
of the Walt Whitman Elementary and 
Syosset High School PTAs, VP of the H.B. 
Thompson Middle School PTA, and VP of 
the Council of PTAs. Her contributions 
earned her numerous accolades, 
including the highest honor from the 
New York State PTA.

Beyond her family life, Belinda has 
less-known personal dreams. From a 
young age, she harbored ambitions of 
competing in the Olympics, a goal she 
still holds onto, believing she might find 
a way to achieve it. She also hopes to 
climb Mount Kilimanjaro by the time 
she’s 65. Additionally, Belinda was once 
accepted into the FBI, a career path 
she ultimately did not pursue after her 
father discouraged her from carrying a 
gun. Despite this, she reflects positively 
on the journey that followed, which led 
her to the successful career and family 
she has today.

Living Fully and Embracing  

Every Moment 

Belinda has set clear goals focused on 
empowering others. “My short-term 
goals are always focused on helping my 
agents achieve theirs,” she shares, and 
her actions back up her words. Over the 
past two years, Belinda’s guidance has 
helped her team secure over $400 million 
in listings, a success she measures not 
in transactions but in the growth and 
achievements of those she mentors.

At the heart of her work is an 
unwavering dedication to her 
clients. Belinda’s highest professional 
aspiration is to foster lasting, supportive 
relationships, ensuring clients feel 
guided every step of the way. For her, 
each client journey—no matter how 
long—becomes a meaningful chapter 
in her career. “It’s about quality over 
quantity,” she says, a philosophy that 
guides her every interaction.

Additionally, Belinda’s outlook on life 
has been deeply impacted by the tragic 
loss of her mother and stepfather in 
the 2021 Surfside condo collapse. This 
event underscored the urgency of living 
fully and appreciating every day. She 

no longer waits to enjoy life or share 
moments with her loved ones. “I’m not 
waiting for tomorrow to do what I can 
do today,” she says, a philosophy she’s 
instilled in her family.

A Guiding Voice for Future Agents 

For Belinda, success isn’t defined by 
numbers alone—it’s about relationships, 
integrity, and helping others grow. Her 
advice to upcoming agents is simple 
yet powerful: be authentic and focus 
on genuine relationships. “Your hustle, 
reputation, and ability to communicate 
will set you apart,” she says. “You have 

to be self-motivated, go that extra mile, 
and never let setbacks bring you down.”

As she looks to the future, Belinda’s 
goals remain centered on supporting her 
agents and helping her clients find their 
dream homes. Her approach—rooted 
in integrity, resilience, and passion—
ensures that her clients and team alike 
feel supported every step of the way.

Belinda Wiseman’s journey in real 
estate continues to inspire those around 
her. She’s more than a top producer; she’s 
a leader, a connector, and an advocate 
who brings heart, determination, and joy 
to everything she does.

I realized it’s a big 
responsibility to help 

someone find the home 
where they’ll raise 

their children.” 
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BBelinda Wiseman is not your typical 
real estate agent. As Vice President of 
Luxury Sales and Branch Manager at 
Berkshire Hathaway HomeServices 
Laffey International Realty, Belinda 
brings a uniquely hands-on, client-
centered approach to her work. Her 
journey into real estate started as a 
career pivot suggested by her husband 
but has evolved into a purpose-driven 
mission to help families find their 
perfect homes. Guided by the values 
of integrity and an unmatched work 
ethic, Belinda’s impact in real estate 
reaches far beyond transactions—
it’s about lifelong relationships and 
meaningful connections.

A Life Rooted in Resilience  

and Independence 

Raised in Miami Beach by Cuban 
immigrant parents, Belinda’s story 
is one of resilience and adaptability. 
She grew up speaking Spanish as 
her first language, later embracing 
English at the age of four. Her family’s 
multicultural heritage, combined with 
her independence from an early age, 
instilled in her a strong belief in self-
reliance and a desire to overcome any 
obstacle. “I learned to do things for 
myself,” she says. This early exposure 
to independence shaped Belinda’s 
approach to her career and family life.

Belinda excelled academically, 
graduating from the University of 
Florida with a degree in journalism, 
where she tutored athletes and was 
deeply involved in campus leadership, 
garnering her the prestigious University 
of Florida Hall of Fame award, as well 
as a member of Florida Blue Key. Later, 
she earned her law degree from Florida 
State University, where she broke 
barriers as the first female Chief Justice 
of the Student Supreme Court. Her work 
in criminal law, public service, and even 
political campaigns prepared her for a 
fast-paced, high-stakes career.

A New Perspective and Purpose 

Initially, Belinda thought real estate 
might be less fulfilling than her previous 
roles. But as she immersed herself in 
the industry, her perspective changed 
dramatically. “I realized it’s a big 
responsibility to help someone find the 
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home where they’ll raise their children,” 
she reflects. Her dedication quickly 
became apparent, and she discovered 
a deep fulfillment in guiding clients 
through one of the most significant 
decisions of their lives. Her husband had 
predicted she’d bring a higher level of 
professionalism to the role—a promise 
she has fulfilled beyond expectations.

Today, Belinda stands out as a 
powerhouse in New York’s luxury 
real estate market. Closing over 20 
transactions and achieving $23 million 

You have to be 
self-motivated, 

go that extra 
mile, and never 

let setbacks bring 
you down.”

in sales last year alone, she ranks among 
the top realtors nationwide and holds a 
special place as a National Association 
of Hispanic Real Estate Professionals 
(NAHREP) top 100 Brokers, awarded for 
her influence and success. In addition, 
she is Real Trends Verified and ranked 
among the top agents on Long Island 
and the U.S. “These recognitions are 
great,” she notes, “but for me, it’s about 
the relationships I build and the impact 
I make for my clients.” She did all this 
while running the Roslyn Branch for 
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Lifelong Connections 
and Team Success
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