
D C  M E T R O FEBRUARY 2025

AGENT SPOTLIGHT: 
JOCELYN VAS

RISING STAR: 
TROY YATES

THE POWER OF 
CONNECTION  

& CONSISTENCY

DARYL 
JUDY

PARTNER SPOTLIGHT
ALEJANDRA ZELAYA
FRESH HOME CLEANING



DC Metro Real Producers • 32 • February 2025

Chimney Inspections
Chimney Sweeps
Chimney Restoration
Masonry Repairs
Dryer Vent Cleanings
Patios & Walkways

DONATE
TODAY

We're a Proud Partner of the Montgomery County Humane Society.
You can help make a difference!

CSIA Certified Technicians  |  400+ 5-star Google reviews  |  Licensed & Insured

CONTACT US TODAY!
301-960-5664 • info@chelseaschimney.com

ChelseasChimney.com • 

Loan programs subject to change without notice and cancellation at any time. Please consult a Sandy Spring Bank mortgage banker for specific details. This is not an offer of credit or 
commitment to lend. Actual loan qualification is subject to verification and approval of income, credit, property appraisal, and other factors. Additional fees, terms, and conditions may 
apply. Adequate property insurance required. Sandy Spring Bank is a Maryland corporation headquartered at 17801 Georgia Avenue in Olney, Maryland 20832. As a residential lender 

we provide mortgage financing in the metropolitan Washington D.C. and greater mid-Atlantic markets. Other rates and terms are available. Member FDIC. Equal Housing Lender. 
NMLS# 406382. Sandy Spring Bank, the SSB Logo, and From here. For here. are registered trademarks of Sandy Spring Bank. Copyright 2021 Sandy Spring Bank. All rights reserved.

TDelCasale@sandyspringbank.com
Mortgage Banker  |  NMLS# 191852

Tina Del Casale
C: 301.523.1893

Love
the lender you 

work with!
DID YOU KNOW?
I can close a loan in 14 days.

I have 1st-time buyer loan 
options & grants other direct 
lenders do not offer.

I offer a blanket loan for homes 
not yet sold when buyers �nd their 
next home.

I offer 100% financing up to 
$1,209,750.

I have an Attorney Loan with 
100% �nancing.

I have a Doctor’s Loan with 
100% �nancing.
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If you are interested in nominating people for certain stories, please email us at: Wendy@RealProducersKBTeam.com
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This section has been created to give you easier access when searching for a trusted real estate 
affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. 
These local businesses are proud to partner with you and make this magazine possible. Please 
support these businesses and thank them for supporting the REALTOR® community!

Preferred Partners

APPRAISAL SERVICES
Jackson Appraisal Group
(202) 409-4850
JacksonAppraisalGroup.com

CHARCUTERIE
Curds & Cuts
(301) 674-0501
CurdsandCutsDMV.com

CHIMNEY SERVICE/REPAIR
Chelsea’s Chimney
(301) 583-6501
ChelseasChimney.com

CLEANING SERVICE
All Neat Inc.
(202) 413-0643
AllNeat.com

Fresh Home Cleaning
(240) 855-7268
Fresh-HomeCleaning.com

CLOSING GIFTS
Strategic Gifting
(313) 971-8312
StrategicGifting.com

DOWNSIZING/ESTATE SALES
Caring Transitions, Inc.
(443) 995-7367
CaringTransitionsRockville.com

ELECTRICIAN/ELECTRICAL 
CONTRACTOR
Sparrow Electrical Services, LLC
(301) 523-2177
SparrowElectricMD.com

FLOORING
AG Floors
(301) 984-7469
AGFloors.com

Floormax
(301) 206-2200
FloormaxFloors.com

HOME INSPECTION
DS Home Inspection Services
(240) 910-0896
DSInspects.com

Sentinel Inspections
(301) 832-2682
SentinelHI.com

HOME RENOVATION
Curbio
(844) 944-2629
Curbio.com

INSURANCE
Goosehead Insurance
Jennifer Lindsay
(202) 588-0530
JenniferLindsayInsurance.com

INTERNATIONAL & LOCAL 
MOVING/SHIPPING
Shipping Solutions Worldwide
(301) 926-3600
ShippingSolutionsWorldwide.com

JUNK REMOVAL
123JUNK
(703) 956-1415
123JUNK.com

LANDSCAPING SERVICES
Hunter’s Property Maintenance
(301) 579-8763
HPMmaintenance.com

MARKETING SOLUTIONS
My Marketing Matters
(301) 590-9700
MyMarketingMatters.com

MOLD REMEDIATION
Mold Gone
(240) 970-6533
MoldGone.net

We Restoration
(301) 969-9338
We-Restoration.com

MORTGAGE
Citizens Bank
Megan Holeyfield
(703) 357-7090
Lo.CitizensBank.com/MD/
Bethesda/Megan-Holeyfield

LoanSteady
Melissa Rich
(703) 927-2626
LoanSteady.com

Sandy Spring Bank
Tina Del Casale
(301) 523-1893
SSBTina.com

Shore United Bank
Paul Deibler
(240) 651-6955
PDeibler-ShoreUnited1.
MortgageWebCenter.com

TD Bank
Amit Desai
(410) 905-9638
TD.com/US/EN/Personal-Banking

MOVE MANAGEMENT
Town & Country Move 
Management
(202) 997-3324
TownandCountryMovers.com/
Move-Management

Town & Country Movers
(202) 997-3324
TownAndCountryMovers.com

Town & Country Staging
(202) 997-3324
TownAndCountryMovers.com/
Staging

MOVING / STORAGE
Bargain Movers
(301) 685-6789
BargainMoversInc.com

Interstate Moving & Storage
(703) 226-3279
Moveinterstate.com

Moyer & Sons Moving & Storage
(301) 869-3896
MoyerAndSons.com

Perry Moving, LLC
Sam Perry
(410) 799-0022
perrymoving.com

OUTDOOR DESIGN
Garden Wise
(703) 243-5982
www.gardenwise.co

PAINTING SERVICE
J & J Painting Services, LLC
(703) 593-7587
JandJPainting.co

PHOTOGRAPHY
Ryan Corvello Photography
(757) 685-2077
CorvelloPhotography.com

REAL ESTATE TECHNOLOGY
Whoovia
(240) 678-4157
Whoovia.com

RELOCATION SERVICES 
FOR SENIORS
Caring Transitions, Inc.
(443) 995-7367
CaringTransitionsRockville.com

REMODELER
Renovation Sells
(202) 705-0766
renovationsells.com/dc-metro

SENIOR MOVE MANAGEMENT
Moyer Move Management
(301) 685-7900
MoyerMoveManagement.com

STAGING
Moyer Staging + Design
(301) 685-7900
MoyerMoveManagement.com/
Services/Staging/

TITLE COMPANY
C.L.A Title & Escrow
John Coester
(240) 277-2894
CLAtitle.com

Stewart Title and Escrow
(202) 838-2053
Stewart.com/en/markets/
mid-atlantic.html

TRANSACTION COORDINATOR
Taking Care of Business
(301) 641-7174
steffi.alexander@gmail.com

VIDEO SERVICES
HD Bros
(540) 840-1388
HDBros.com

CTBIDS ONLINE AUCTIONS!
Let us do all the work - from packing and organizing to photos and 
descriptions, we’ll liquidate your client's home stress-free.

WE’LL HELP YOU BE A
REALTOR SUPERHERO

John Moreira
Rockville@CaringTransitions.com
301.683.7363
CaringTransitionsRockville.com

When you work with the experts at Caring Transitions, 
you’ll look like a superhero to your real estate clients.

From relocation/move management to estate sales, 
and liquidations to clearouts, we’ll do all the work 
needed to get your listing ready faster and easier with 
one point of contact.

• Downsizing
• Space Plans
• Senior Move Management

• Liquidations
• Clear Outs
• Estate Sales

ProvidingTransitions andEstate Sale Solutionsto over 200 clientsin 2.5 years!

THE NEW YEAR
WITH SPARROW

ELECTRICAL
You can count on our team 

for safe, reliable, and 
e�cient service.

Call or text the owner, Frank! - (301) 523-2177
SparrowElectric@outlook.com | SparrowElectricMD.com

LIGHT UP

SPARROW ELECTRICAL SERVICES, LLC
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Meet
The

Team
Kristin Brindley 

Publisher
Lexy Broussard

Sales Manager
Ryan Corvello 
Photographer

Wendy Ross 
Operations Manager

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 
Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the Real Producers 
magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 Company nor the 
publisher may be held liable or responsible for business practices of these companies.

MEET THE REST OF 
THE KB TEAM!

Follow Us Online!

DC Metro Real Producers 
@realproducersdcmetro

DC Metro Real Producers 
@realproducersdcmetro

10% MILITARY
DISCOUNT

We appreciate our heroes and would
like to offer a special discount to all active
duty and veteran armed forces members.

CALL TO SCHEDULE YOUR SERVICE TODAY!

240-970-6533
mike@moldgone.net • moldgone.net

2508 Locustwood Pl, Silver Spring, MD 20905
FAMILY-OWNED • NON-FRANCHISED

MIKE MULIERI
President

Make Sure
Your Buyers
Dream Home is
Safe & Healthy!
�
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2025 MASTERMIND SERIES 2025 MASTERMIND SERIES 2025 MASTERMIND SERIES

MARCH 20, 2025 |  9:30 AM-12:30 PM |  LOCATION TBD For information on all DC Metro Real Producers events,
connect with us at info@dcmetrorealproducers.com

Residential & Commercial        Packing & Materials        Custom Requests

Last Minute Specialists        Free In-Home Estimates        Local & Long Distance

301.685.6789 BargainMoversInc.com
7 5 7 9  R I C K E N B A C K E R  D R

G A I T H E R S B U R G ,  M D

SCAN THE CODE FOR
AN INSTANT QUOTE!

DO YOU WANT A 
SEAMLESS MOVING 

EXPERIENCE?
BARGAIN MOVERS has been making real
estate agents look great for over 40 years!
Customer satisfaction is our #1 priority!

GIVE YOUR CLIENT

$150 OFF
WITH THIS COUPON

Hello February, the Season of Connection!
As we move through the heart of winter, February 

reminds us of the importance of relationships and 
the warmth they bring to our lives. It’s a time to 
nurture bonds, celebrate love in all its forms, and 
find strength in the connections that unite us.

This month is also a chance to spark creativity and 
prepare for the exciting journey ahead. Let’s take this 
opportunity to celebrate each other and build on the 
successes of the new year.

Start 2025 on a high note with our upcoming 
Mastermind event on March 20th! Get ready for a 
morning packed with powerful insights, valuable 
networking, and actionable ideas to elevate your 
game. More details coming soon—mark your 
calendar for this must-attend kickoff!

As we journey through February, let’s reflect on 
this thought: “Alone, we can do so little; together, 
we can do so much.” Here’s to a February filled with 
collaboration, joy, and meaningful moments.

Kristin Brindley 
Owner/Publisher
DC Metro Real Producers
313-971-8312
Kristin@kristinbrindley.com
DCMetroRealProducers.com

PUBLISHER’SPUBLISHER’SNote
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Q: WHO RECEIVES THIS MAGAZINE?

A: The top 500 agents in the D.C. metro area. We pull the
MLS numbers each year (by volume) in the greater D.C.
metro area: Washington, D.C.; Montgomery County,
Maryland; FCAAR; and PGCAAR. We cut off the list at
number 500, and the next year’s distribution is born. We
did this again in January, based on the new top 500 agents
in sales volume for 2024.

Q: WHAT IS THE GOAL OF THIS MAGAZINE?

A: Real Producers is about building a stronger, more 
connected real estate community. We believe that when we
surround ourselves with successful, like-minded individuals, 
we can grow to new heights. This magazine is a platform
designed to bring together the top 500 real estate agents 
and our trusted preferred partners, fostering an exclusive 
and collaborative network. Each month, we share inspiring 
stories, celebrate successes, and promote events that connect,
inform, and inspire. Our mission is to build relationships 
and empower growth within the real estate industry.

Q: DOES REAL PRODUCERS HAVE EVENTS?

A: Yes! We will have specific networking events throughout
the year.

Q: HOW CAN I REFER A PREFERRED 

PARTNER?

A: If you know and want to recommend a 
local business that works with top Realtors, 
let us know!

Since launching DC Metro Real Producers eight years ago, we’ve often 
heard the same questions. To save time, we’re sharing the answers here. 
Remember, this publication is your voice, and our door is always open to 
discuss anything about our community!

FAQFAQ
Since launching Richmond Real Producers three years ago, I’ve received many of the
same questions. To save time, I’m sharing the answers here. Remember, this publication
is your voice, and my door is always open to discuss anything about our community!

Q: WHO RECEIVES THIS MAGAZINE?
A: The top 500 agents in the Greater Richmond area. We
pull the MLS numbers each year (by volume) for agents
licensed in our service area, which includes Hanover, New
Kent, Henrico, Charles City, Chesterfield, Powhatan,
Goochland, King William Counties. We cut off the list at
number 500, and the next year's distribution is born. We
did this again in January, based on the new top 500 agents
in sales volume for 2024..

Q: WHAT IS THE GOAL OF THIS MAGAZINE?
A: Real Producers is about building a stronger, more
connected real estate community. We believe that when we
surround ourselves with successful, like-minded individuals,
we can grow to new heights. This magazine is a platform
designed to bring together the top 500 real estate agents
and our trusted preferred partners, fostering an exclusive
and collaborative network. Each month, we share inspiring
stories, celebrate successes, and promote events that
connect, inform, and inspire. Our mission is to build
relationships and empower growth within the real estate
industry.

Q: DOES REAL PRODUCERS HAVE EVENTS?
A: Yes! We will have specific networking events throughout
the year.

Q: HOW CAN I REFER A PREFERRED PARTNER?

Q: WHAT IS THE PROCESS FOR BEING FEATURED IN THIS
MAGAZINE?
A: Being featured is simple and starts with a nomination.
REALTORS®, affiliates, brokers, office leaders, and even self-
nominations are welcome! If you know someone with an
inspiring story, exceptional leadership, top-tier customer
service, or a remarkable commitment to giving back, we’d
love to hear about them.

To nominate, send an email to wendy@kristinbrindley.com
and share why you believe they should be featured. Your
insights help us uncover stories we may not know about. Once
a nomination is submitted, we’ll reach out for an interview to
ensure the feature is a great fit. If selected, our team will take
it from there, coordinating an article write-up and scheduling a
professional photo shoot.

Q: WHAT DOES IT COST A REALTOR/TEAM TO BE FEATURED?
A: Zero, zilch, zippo, nada, nil. It costs nothing, my friends,
so nominate away! The only small fee you may incur would be
for professional lifestyle photos for the article.

Q: WHO ARE THE PREFERRED PARTNERS?
A: Anyone listed as a “preferred partner” in the front of the
magazine is part of this community. They will have an ad in
every magazine issue, attend our events, and be part of our
online community. We don’t just find these businesses off the
street, nor do we work with all businesses that approach us.
One or many of you have personally referred every single
preferred partner you see in this publication. Our partners
hold a special piece to this puzzle since their partnership
helps support our monthly publication. Without them, we
wouldn’t be able to feature our top agents or host our social
events.

A: If you know and want to
recommend a local business
that works with top Realtors,
let us know!

Q: WHAT IS THE PROCESS FOR BEING FEATURED IN  
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stories, celebrate successes, and promote events that
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Q: WHAT IS THE PROCESS FOR BEING FEATURED IN THIS
MAGAZINE?
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and share why you believe they should be featured. Your
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it from there, coordinating an article write-up and scheduling a
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AVERAGE 

SALES VOLUME

PER AGENT

$26.5M

D C  M E T R O

LISTING SIDE

TRANSACTIONS

7,772 7,299

AVERAGE

TRANSACTIONS

PER AGENT

30.14

TOTAL
TRANSACTIONS

15,071

TOTAL
SALES

VOLUME

$13.3B

WHAT DC METRO'S TOP 500 AGENTS SOLD

BY THE
NUMBERS2025

BUYING SIDE

TRANSACTIONS
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Whoovia is a powerful platform designed by 
top real estate agents to help elite professionals 
maximize their business potential. With a focus on 
creating off-market opportunities and delivering 
exceptional value to clients, Whoovia equips 
agents with the tools needed to stand out in 
competitive markets.

Here’s how Whoovia can help agents elevate 
their success:

Expand Off-Market Listings: Connect buyers 
with off-market sellers, increasing access to 
exclusive properties.

Boost Buyer Profiles: Act as a marketing agency 
for your buyers by promoting their listings and 
connecting them with hidden opportunities.

Increase Hyper-Local Exposure: Reach 
thousands of local prospects and stay top-of-mind 
with your sphere of influence and farming areas.

Win More Listings: For every buyer, tap into 
future seller opportunities, turning one deal into 
multiple possibilities.

Streamline Client Workflows: With Whoovia’s 
tools, agents can integrate client management into 
a seamless, efficient system.

By offering unparalleled exposure and off-
market opportunities, Whoovia turns small 
differentiations into big wins for both agents  
and clients.

For more details, visit Whoovia’s agent page: 
https://whoovia.com/agents. 

ENHANCE YOUR  
REAL ESTATE GAME 
with Whoovia
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BY TODD LEBOWITZ

MARKETING MATTERS

 Senior Move Management
 Space Planning
 Downsizing & Organizing
 Packing, Unpacking & Settling In
 Professional Moving & Storage
 Donation, Disposal, & Dispersal
 Staging + Design

Full Service Move
Management Solutions

CALL US TODAY:
301-685-7900 Maryland/DC

703-740-9912 Virginia
moyermovemanagement.com

Simplicity • Comfort • Serenity

With more than 25 years of experience, Todd Lebowitz is 
CEO and owner of My Marketing Matters, which he runs 
with his business partner Ram Devaguptapu. Together, 
they have grown the company to be a recognized leader in 
real estate marketing with more than 20,000 clients 
locally, regionally, and nationwide.

Spring is one of the busiest times in 
real estate, and proactive preparation 
is essential for standing out in a very 
competitive market. By organizing your 
marketing efforts now, you’ll position 
yourself to attract more buyers and 
sellers when the season heats up.

Secure Ad Space Early 

Spring competition means advertising 
opportunities fill up quickly. Reserve 
your digital, social media, and print 
ad placements now to ensure your 
campaigns run smoothly. Platforms like 
Facebook and Instagram offer great 
targeting options but can see rising costs 
as demand increases. For local exposure, 
secure space in real estate magazines or 
neighborhood newsletters.

Update Your Mailing and Email Lists 

A clean, up-to-date contact list ensures 
your efforts reach the right audience. 
Verify and segment your direct mail 
and email lists based on past clients, 
target neighborhoods, and buyer or 
seller status.Tools that specifically help 
you edit lists are perfect for this, such 
as the Elevate Marketing Suite by My 
Marketing Matters.

Plan Ahead with a Content Calendar 

Consistency is key to staying top-of-
mind. Outline a content calendar 

for email campaigns, social media 
posts, and direct mail. Focus on topics 
like market trends, spring staging 
tips, and local community updates. 
Using automated programs like the 
HomeLife Neighborhood Marketing 
Subscription will help streamline this 
process by auto-sending relevant and 
interesting content every month.

Refresh Marketing Materials 

Ensure your brochures, flyers, and 
online assets reflect your current 
branding and are visually engaging. 
Spring is a great time to update your 
messaging and create materials that 
align with the fresh, vibrant energy of 
the season.

Leverage Direct Mail 

Direct mail remains a powerful tool 
for connecting with local homeowners. 
Using personalized, hyper-local 

content—such as market reports and 
community highlights—you can create 
a lasting impression while showcasing 
your expertise. Adding features like 
QR codes or tracking tools enhances 
engagement and leads.

Optimize Your Digital Presence 

Ensure your website, social media, 
and email campaigns are ready for 
increased traffic. Update your listings, 
refresh your bio, and plan posts that 
highlight your expertise and active 
presence in the market.

Conclusion 

The spring selling season is a golden 
opportunity for real estate agents. By 
securing ad space, organizing your 
contact lists, and leveraging marketing 
tools, you can create a proactive strategy 
that drives results. Start now to make 
this spring your most successful yet.

Preparing Your Marketing for 
the Spring Selling Season
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Alejandra Zelaya has 
redefined the local cleaning 
industry as a force for 
empowerment and 
transformation. Through 
her company, Fresh Home 
Cleaning, she has created 
more than just a service for 
spotless spaces; she has built a 
platform rooted in resilience, 
opportunity, and personal 
growth. Inspired by her 
mother’s unwavering drive, 
Alejandra has developed a 
business that prioritizes its 
employees, uplifts women, 
and tackles obstacles with 
fierce determination.

This relentless pursuit 
of excellence is fueled 
by Alejandra’s Type 
A personality. Known 
for her hard work and 
competitive spirit, she finds 
it challenging to slow down, 

always pushing herself and 
her business forward with a 
never-ending dedication.

A Journey of Sacrifice and 

Strength

Alejandra’s journey is a 
powerful story of resilience 
and the pursuit of the 
American dream. Her path 
began with her mother, who 
started cleaning homes to 
support Alejandra and her 
brother when Alejandra was 
only 9 years old. “My mom 
started to clean homes to 
provide for my brother and 
I,” she shares. “I had learned a 
little bit of English at school, so 
she would take me to potential 
client’s homes to translate, 
provide estimates, and serve 
as the client’s point of contact.”

In the early 2000s, 
Alejandra’s family fled their 

home country of El Salvador 
due to rising violence. 
Leaving behind everything 
familiar, they embarked 
on a new life in the United 
States. Her father couldn’t 
join them immediately, so 
her mother was responsible 
for raising two children in 
an unfamiliar place. Her 
mother’s cleaning work 
supported their family  
and became the foundation 
for Alejandra’s future 
aspirations.

Through tireless effort and 
perseverance, Alejandra’s 
parents provided educational 
opportunities for her and 
her brother, allowing 
them both to graduate 
from college without debt. 
With a degree in business 
administration from the 
University of Maryland, 

Alejandra worked in a tech 
company as a business 
analyst. Still, she soon felt 
called to build something 
reflecting her family’s 
journey. When her mother’s 
health began to deteriorate 
due to the physical strain of 
cleaning, Alejandra knew it 
was time to make a change. 
“Her sciatica and arthritis 
had gotten so severe that 
she needed 800 mg of 
ibuprofen at least once a 
day,” Alejandra recalls. She 
started Fresh Home Cleaning 
to retire her mom from this 
back-breaking work. This 
motivation was the spark 
she needed to step into 
entrepreneurship, and in 
2020, she launched Fresh 
Home Cleaning with the 
tagline, “Where it’s all about 
your home.”

F R E S H  H O M E 
C L E A N I N G

BY AMELIA ROSEWOOD 

PHOTOS BY RYAN CORVELLO

PARTNER SPOTLIGHT 

ALEJANDRA
ZELAYA

R E L E N T L E S S  P U R S U I T 
O F  E X C E L L E N C E
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Facing Challenges Head-On

Starting Fresh Home 
Cleaning came with a unique 
set of challenges. “In May 
2020, about 90 percent of our 
recurring clients canceled 
services,” Alejandra recalls. 
The impact was immense, 
but her determination 
was stronger. She adjusted 
her approach by building 
relationships with 
REALTORSⓇand focusing 
on the real estate market 
to keep her business going 
through the hardest months.

Alejandra’s dedication to 
her parents and employees 
motivated her even during 
difficult times. “My parents 
are my ‘why,’ and when 
your ‘why’ is strong enough, 
you can face anything,” she 
says. With her mother’s 
help, Alejandra navigated 

massive employee and 
supply shortages, inflation, 
and the challenges of 
running a business in a 
turbulent environment. 
Today, Fresh Home Cleaning 
has grown from a one-
person operation to a team 
of 14, a testament to her 
resilience and adaptability.

Creating Opportunities and 

Building Community

What truly sets Fresh 
Home Cleaning apart is 
Alejandra’s commitment to 
empowering her staff and 
creating a supportive work 
environment. “We take good 
care of our staff, and because 
of that, we are not your 
average cleaning company,” 
she emphasizes. “All our 
employees are hardworking 
women striving to provide 

for themselves and their 
families. They remind me 
of my mom when we first 
arrived in this country.” 
Alejandra’s goal was to 
create a company that values 
hard work, compensates 
employees fairly, and offers 
benefits — the kind of 
opportunity she wishes her 
mother had when she first 
began working in the U.S.

This commitment to 
employee well-being is 
woven into Fresh Home 
Cleaning’s culture and 
operations. Alejandra 
candidly reflects on the 
personal and professional 
growth she’s experienced, 
from learning how to 
lead a team to building 
stress-management skills. 
“The problems I thought 

were overwhelming at 
the start now seem small 
in comparison, and I’m 
grateful for the resilience 
I’ve built through this 
journey,” she says.

For Alejandra, the 
satisfaction of creating 
jobs and supporting her 
team is deeply meaningful, 
a tribute to her mother’s 
strength and sacrifices. 
Through Fresh Home 
Cleaning, she has built a 
successful business and a 
community rooted in her 
values and her vision for a 
better future.

A Vision for the Future

Alejandra’s vision for Fresh 
Home Cleaning is one of 
growth, community impact, 
and personal development, 

all with the dedicated 
support of her parents, who 
now play key roles in the 
company’s daily operations. 
With her mother taking on 
many operational tasks, 
Alejandra can focus on 
expanding the company’s 
reach and influence.

“We have grown to 
where my mom is no 
longer in the field. Instead, 
she helps manage the 
operations,” Alejandra 
shares. “She makes sure 
our vehicles are stocked 
for each job, dispatches 
our teams in the morning, 
oversees inventory to 
keep us well-supplied, and 
handles the hundreds of 
cleaning rags we go through 
weekly. She’s essential to 
keeping everything running 
smoothly.” Her father, 
meanwhile, provides both 
hands-on and emotional 
support. “My dad is like 
the big boss, my voice 
of reason. He handles 
vehicle and equipment 
maintenance and gives me 
some of the best TED Talks 
when I feel like giving up.”

Looking forward, 
Alejandra has personal 
and professional goals 
for the next 5-10 years. “I 
aim to continue growing 
as an individual and as 
a leader,” she shares, “to 
develop my company into 
an even greater asset for 
the community and to 
become more physically 
and mentally fit so I can be 
a role model for younger 
women.” She’s also learned 
invaluable lessons in 
working with Realtors and 
other partners. “One piece 
of advice that’s helped me 
is to keep emotions out of 
every transaction and focus 
instead on customer service 
and the experience of the 
client, realtor, builder, or 

For more information, visit Fresh 

Home Cleaning’s website at www.

fresh-homecleaning.com, Alejandra 

Zelaya at 301-519-8035, or email at 

azelaya@fresh-homecleaning.com. 

CONTACT

US!

anyone else using our services. 
This allows me to handle 
everything professionally and 
worry less about emotions 
getting in the way.”

As Alejandra looks toward 
the future, her commitment 
to integrity, empowerment, 
and excellence remains 
steadfast. “The future holds 
growth,” she says with a 
smile. “I plan to expand and 
continually improve the 
company in every area.”

“ONE PIECE OF ADVICE THAT’S HELPED ME IS TO KEEP EMOTIONS 

OUT OF EVERY TRANSACTION AND FOCUS INSTEAD ON 

CUSTOMER SERVICE AND THE EXPERIENCE OF THE CLIENT, 

REALTOR, BUILDER, OR ANYONE ELSE USING OUR SERVICES.”
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RELAX...We'll Take Care Of Your Properties.
Let Hunter's Property Maintenance take care of your listings, rentals, or investment properties!

Licensed, Insured & Bonded, 
MHIC #:145173

Hunter Fagan
HPM Owner

Landscaping • Construction • Snow Removal • Property Maintenance

(301) 579-8763
CALL US OR BOOK ONLINE!

HPMMaintenance.com

• Digital Reports Delivered Same Day
• We don’t just send one inspector to your home, we
send multiple. Each expert focuses on a specific area.

Exceptional Home Inspection Services
including Asbestos, Mold, and Radon Inspections

QUESTIONS? GIVE US A CALL!
844-321-4247  |  sentinelhi.com

JAMAL HAMPTON
Owner, Licensed Master Inspector
Reg #: 32914

Scan the code!

Ready to
schedule?
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An Industry 
Innovator With A 
Unique Approach

Vas

BY GEORGE PAUL THOMAS 

PHOTOS BY RYAN CORVELLO

AGENT SPOTLIGHT

JOCELYN

As a dynamic figure in the D.C. real 
estate scene, Jocelyn Vas, known 
affectionately as “Joc,” brings expertise, 
transparency, and genuine care to her 
work. With over a decade and a half 
in the industry, she’s not only one of 
the top agents at RLAH @properties 
but also a licensed psychotherapist, a 
title she integrates thoughtfully into 
her role as a real estate professional. 
Jocelyn’s journey, spanning two fields 
and enriched by a diverse family 
background, reflects a commitment to 
reshaping the industry for clients and 
fellow agents.

A Unique Path 

Originally from Chevy Chase, Maryland, 
Jocelyn’s journey to real estate began 
just as the market crashed in 2008. 
Fresh out of college, she found herself 
with minimal job opportunities and 
searching for new housing. The pivotal 
moment came when she successfully 
helped her landlord rent out her 
apartment, sparking his suggestion: 
“You should be a real estate agent.” 
Joc took the advice to heart, and what 

started as a stroke of fate evolved into a 
fulfilling career.

Although she embraced real estate 
from the beginning, Jocelyn recognized 
that she could bring more to the table. 
After eight years as a full-time agent, 
she returned to school, earning a 
master’s degree in clinical mental health 
counseling. This added layer of expertise 
gives her a rare edge. “Many agents 
claim to be like therapists, but I actually 
am one,” she shares, emphasizing 
that her background helps clients feel 
comfortable opening up and making 
important decisions.

Jocelyn’s dual role as a real estate 
agent and therapist has shaped her 
approach to real estate in remarkable 
ways. Coming from a family of real 
estate attorneys and psychotherapists, 
she was exposed early on to both the 
technical and interpersonal sides of the 
business. This unique combination has 
driven her to elevate the experience 
she offers to clients, viewing each 
transaction as an opportunity to help 
families build long-lasting memories.

“I love watching families move into 
homes where they’ll create special 
moments,” she explains. Jocelyn’s focus 
on empathy and transparency sets her 
apart. She’s committed to offering her 
clients real-time, accurate information, 
ensuring they feel fully informed and 
secure in every step of the buying or 
selling process.

With a personal average sales 
volume of $20 million per year—

reaching as high as $45 million in 
previous years—Jocelyn has established 
herself as a high-achieving agent. 
Together with her team, District 
Residential Group, she anticipates 
reaching around $50 million in volume 
this year. Jocelyn’s accomplishments 
haven’t gone unnoticed; she’s been 
named one of the Women We Admire 
in Real Estate for 2023 and 2024 and 
recently received HousingWire’s 2024 
Women of Influence award.

Jocelyn is also helping lead the way 
in real estate innovation through her 
role as Chief Knowledge Officer at Final 
Offer, a tech platform dedicated to 
increasing transparency and efficiency 
in the market. By blending her real 
estate expertise with technology, Jocelyn 
aims to bring crucial information to 
consumers’ fingertips, bridging the 
gap between the traditional real estate 
process and modern, data-driven 
insights. She sees this as an essential 
step toward her long-term vision for 
the industry: greater transparency, a 
higher standard of professionalism, and 
a consumer-first experience.

Balancing Family and Work with a 

Personal Touch 

In addition to her successful career 
in real estate, Jocelyn Vas is a devoted 
mother to two boys, ages six and seven, 
who attend school in Washington, D.C., 
where the family resides. Jocelyn and 
her husband, who is from McLean, 
Virginia, both consider themselves 
locals, which gives them a strong 
connection to the community. Their 
close-knit families remain in the area, 
allowing Jocelyn and her husband to feel 
like permanent residents as they raise 
their children.

Family activities are often guided by 
her sons’ interests, as Jocelyn enjoys 
going along with whatever they or 
their friends want to do. This playful 
approach fosters a strong bond and 
creates special memories that will last 
a lifetime. While Jocelyn describes 
herself as a bit of a workaholic, she 
finds relaxation in watching reality TV 
before bed, which helps her unwind 
from her busy days. She and her 
husband also share a passion for true 



DC Metro Real Producers • 2726 • February 2025

CALL US TODAY!
703-593-7587 | JandJPainting.co

Transform Your House

Into Your Dream Home

We'd Love to help your customers find the
right insurance protection for their new home.

Jennifer Lindsay, CPCU
Jennifer.Lindsay@Goosehead.com

(202) 558-0888
JenniferLindsayInsurance.com

Get A Quote!
7200 Wisconsin Avenue, Suite 500  |  Bethesda, MD 20814

Jennifer
Lindsay
Agency
202-558-0530

Discounts for HOME & AUTO Bundle

Your insurance Galentine awaits!Your insurance Galentine awaits!

SERVICES INCLUDE:
Home, Auto, Umbrella, Valuable Items,

Boats, Recreational Vehicles

Satisfaction Guaranteed • Hassle-Free Experience • Professional Crew
High-Quality Solutions • Flexible Scheduling • Customer Support

All.Neat.llc@gmail.com

www.AllNeat.com

(301) 949-2449 (o)
(202) 413-0643 (c)

 C A L L  T O  B O O K !

Pristine
Properties,
Faster Sales

Elevate your listings with
our professional cleaning services.
Specializing in pre-listing,
move-in/move-out cleanings,
windows, and pressure washing
tailored for realtors.

All Neat is your
one-stop shop for
all cleaning needs!

Elisa Breeden
Owner

crime shows, enjoying local activities 
related to their interests.

Jocelyn’s personal life and family 
experiences inform her professional 
work, enabling her to connect deeply 
with her clients. Understanding the 
needs of families looking for their ideal 
homes, she is committed to helping 
them find spaces where they can create 
lasting memories together. Balancing 
family and work is crucial for Jocelyn, 
as it enhances her ability to serve 
her clients with empathy and insight, 
blending her personal and professional 
worlds seamlessly.

Leading the Charge 

Looking ahead, Jocelyn is focused on 
building her team and remaining at 
the forefront of industry shifts. She 
believes in taking a proactive approach 
to the inevitable changes in real 
estate, with her sights set on refining 
the client experience and enhancing 
the value agents bring to the table. 
Jocelyn’s vision is to “lead necessary 
changes” rather than simply reacting 
to them, aiming to make the industry 
more transparent, professional, and 
impactful for everyone involved.

At the core of Jocelyn’s philosophy is 
a belief in the power of transparency 

and change. As she continues to push 
for innovation in real estate, she aims to 
redefine what it means to have a trusted 
advisor on your side. “Our industry 
needs disruption and innovation to 
elevate standards,” she says, “and I’m 
here to lead the way.”

Her advice to new agents reflects this 
drive for excellence and independence: 
“Differentiate yourself as quickly as 
possible,” she says. “And avoid relying on 
friends and family as clients. Build your 
business independently—it allows you to 
reach your goals on your own terms.”

Differentiate yourself as quickly 
as possible. And avoid relying on 
friends and family as clients. Build 
your business independently—it 
allows you to reach your goals on 

your own terms.”



DC Metro Real Producers • 2928 • February 2025

INVESTIGATING & REMEDIATING

MOLD EXPERTS
WHY CHOOSE WE RESTORATION?
• WE Secure the Transaction:
We have extensive experience with real estate 
transactions and know how to communicate 
with all parties and navigate this process in a 
positive manner that leaves everyone happy, safe, 
and satisfied. 

• WE Protect the Property, the Owners,
and the Professionals Involved.
Mold remediation & litigation go together very 
commonly. When it does, everyone in the chain 
is at risk of liability. We follow industry standards 
and run a tight ship, to protect our clients, third 
parties involved and ourselves.

• Seamless and Easy Process
Following our understanding of the problems 
and the desired solutions, we can manage a 
project from A to Z independently. Our 
communications are detailed and complete, 
allowing our clients to remain updated with 
minimum effort.  

• Happy Clients
We make you look good when getting us 
involved with your clients project/need. We get 
amazing reviews daily on our professionalism, 
knowledge, communication level, level of work, 
tidiness, responsibility, kindness, fairness, 
compassion, and more!

• Fexibility in Project Size
We can tailor the project to the needs and 
desires of our clients. From a full scale project to 
short versions.

Itai Landsberg  |  (301) 969-9338  |  info@we-restoration.com  |  we-restoration.com

SCAN HERE
FOR MORE INFO

INDOOR ENVIRONMENTAL SERVICES

$150 OFF
inspecting or testing

w/ code DCRP

& AD DESIGNIN MAGAZINE

But don’t just take our 
word for it. Take theirs.

n2co.com
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Troy Yates, the energetic 
force behind Yates Estates, 
brings a refreshing mix of 
transparency and warmth 
to the world of real estate. 
With his approachable, 
down-to-earth style, Troy 
listens closely to his clients 
and partners, fostering a 
collaborative and innovative 
environment. Known for his 
creative approach and keen 
problem-solving skills, he’s 
able to find unique solutions 
even in a highly competitive 

market. Inspired by the 
saying, “Never trip over 
pennies to make dollars,” 
Troy focuses on meaningful 
opportunities grounded in 
honesty and integrity.

Embracing Change with an 

Open Heart 

Originally from Frederick, 
Maryland, Troy’s path to 
real estate is built on grit 
and determination. He 
entered the workforce at 13, 
knowing that having a job 

was essential. One day, while 
working his landscaping 
job, Troy decided to take a 
chance in sales, venturing 
into car sales with no prior 
experience. His strong 
work ethic and passion for 
providing excellent customer 
service led to quick success; 
he earned Salesman of the 
Month by his third month 
and built a thriving five-
year career. Always focused 
on ensuring his clients had 
an exceptional experience, 

YATES

BY AMELIA ROSEWOOD 

PHOTOS BY ALEX ASHMAN

RISING STAR

TROYTROY

A Straightforward Path To Success

Troy transitioned into RV 
sales during COVID-19, 
where he quickly became 
a top producer. He jokes 
about his sales manager 
saying early on, ‘This is like 
shooting fish in a barrel 
for you, isn’t it?’ After two 
successful years in RV sales, 
Troy ultimately found his 
calling in real estate, where 
his commitment to client 
satisfaction continues to 
drive his success.

Licensed in September 
2022, Troy’s decision to enter 
real estate stemmed from 
significant life changes and 
opportunities. “I’d always 
thought about being an 
agent, but I wasn’t sure it 
was for me,” he admits. 
However, after a spike in RV 
sales during the pandemic 
and his first real estate 
investment, he felt ready. 
With his wife by his side, he 
took a big step, closing on a 
new home, doubling their 
mortgage, and quitting his 
RV sales job the very next 
day. “It was time to bet on 
myself,” he says confidently.

Today, Troy is all in on 
real estate as a key part 
of his long-term financial 
plan. “I’m not big on 401ks, 
so real estate investing is 
going to be central for us,” 
he explains. His strong sales 
background serves him well 
in negotiations, and he truly 
enjoys the thrill of securing 
the best possible deals for 
his clients. “I love my clients, 
but the real excitement for 
me is in hashing out a great 
deal,” he says.

As the owner of Yates 
Estates, Troy works with a 
transaction coordinator to 
ensure every client receives 
exceptional service. He 
believes in a team-centered 
approach, noting, “You’ll 
never hear me say ‘my 
client.’ It’s ‘our client.’” While 
Maryland law requires three 
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(301) 798-6055
cwheeler@123junk.comA Local DMV Small Business

Junk Removal • Furniture Removal
Appliance Removal • Cleanout Services

Call Collin directly.
Founder

Proudly Serving MD, DC & VA

“Great experience 
ordering this truck for our 

neighborhood cleanup 
day. Big success! Many 
neighbors were pleased 
to get stuff out of their 

homes, and they 
collaborate with Habitat 
for Humanity, plus they 
recycle, so it doesn’t all 

go to the dump.” 
- Alexandra L.

Prepare Now For 
Spring Clean-Up 

Events!

years to officially lead a 
team, Troy sees his “team” as 
everyone who contributes—
his coordinator, lenders,  
title agents, and other real 
estate partners.

In 2023, Troy’s first 
full year in real estate, he 
achieved an impressive 
$8 million in total sales 
across 21 transactions. With 
ambitious goals for 2024, he’s 
aiming for $13 million and 
30 sales. Though he hasn’t 
received formal awards, 
Troy’s results speak volumes. 
“There are plenty of great 
agents out there,” he says, 
“but I pride myself on my 
relentless work ethic.”

Life Beyond Real Estate 

Troy’s life is equally full 
outside of work. He and his 
wife, Kelly, who launched 
her own physical therapy 
clinic in 2024, keep a packed 
schedule. “We’re busy,” 
Troy chuckles, reflecting on 
their shared commitment to 
their businesses. They stay 
active, regularly working 
out together, and when time 
allows, they escape to the 
beach to recharge.

Although Troy considers 
himself a workaholic, he 
also values productivity 
and envisions a future filled 
with entrepreneurship. “If I 
weren’t in real estate, I’d be 
in some other business. I’m 

done working for anyone 
else,” he laughs.

Troy is also passionate 
about giving back to his 
community. He collaborates 
with groups like Platoon 
22 and the Veteran Service 
Center in Frederick, 
supporting veterans and 
partnering with Homes for 
Heroes to assist local heroes. 
“I might describe myself as 
basic, but family, fitness, 
and community are huge for 

me,” he says, balancing his 
ambitions with a genuine 
commitment to the people 
around him.

Looking to the Future 

In the years ahead, Troy 
has big plans for growth. 
Within five years, he aims 
to be a solo agent with over 
$20 million in sales and, 
ultimately, to build a strong 
team that reflects his values 
and service-first approach. 

“No one will work harder 
for you than Yates Estates 
Homes,” he says, a testament 
to his dedication.

To others looking to make 
it in real estate, Troy offers 
practical advice: “Just show 
up. Too many agents chase 
trends, but consistency 
wins.” His message is simple 
yet impactful: “Find what 
works for you, stick with 
it, and give it everything 
you’ve got.”
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Elevate your listings with
Superior Hardwood Floors!

Questions? Reach out to us!
301-984-7469 / info@agfloors.com / agfloors.com / Servicing the DMV

Real Estate & Lifestyle Photographer
in Maryland, D.C., and Virginia

Fusion Photography
2D and 3D Floor Plans

Agent and Team Portraits

corvellophotography.com  •  ryancorvello@gmail.com  •  757-685-2077

RYAN CORVELLO PHOTOGRAPHY

(301) 519-8035
FRESH-HOMECLEANING .COM

Cleaning Services for Realtors
A spotless home makes all the difference. 
At Fresh Home Cleaning, we provide fast, 

professional cleaning that helps your 
listings shine and sell faster.

Deep Cleans for:
• Pre-Listing • Move-In/Move-Out • Post-Construction

Why Partner with Us?
• Quick & Efficient
• Maximize Appeal
• Customized Services
• Fully Registered and Insured
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rebirth” and the chance to help shape 
its future.

Thriving as a Solo Agent 

Currently, Daryl works independently, 
managing his transactions and 
collaborating with a personal assistant 
to optimize his packed schedule. As 
an associate broker, he possesses the 
qualifications to establish his own 
firm but prefers to stay within the 
trusted environment of Washington 
Fine Properties. Daryl expresses his 

affection for his work family at WFP, 
mentioning that one of their guiding 
principles is, “It’s all about the people.” 
He adds, “I’m a solo agent, so my sales 
are my own, but I value teamwork 
with my colleagues.”

Last year, Daryl handled 25 
transactions with a total volume of 
over $40 million. His projections for 
2024 have surpassed expectations, 
with 33 transactions and a total sales 
volume of over $56 million. Voted one 
of Washingtonian magazine’s Top 100 

The Power Of  
Connection & ConsistencyJUDY

BY AMELIA ROSEWOOD 

PHOTOS BY RYAN CORVELLO

COVER STORY

Opening Chapters 

Daryl’s journey to becoming one of 
Washington’s elite real estate agents 
has roots in rural Pennsylvania. Raised 
working on a dairy farm, Daryl learned 
early on about the value of hard work. 
“Almost everything we ate, we grew or 
raised ourselves,” he reflects, crediting 
his family’s humble beginnings and 
strong work ethic for his disciplined 
approach to life. Daryl shared what a 
gift it was to be raised in a family that 
didn’t have a lot of money but with 
parents who instilled an incredibly 
strong work ethic and values.

Daryl worked two jobs to put himself 
through college, and after graduating 
from Penn State University with a 
degree in education, he pursued 
teaching, where he taught multiple 
elementary grades. Daryl shared, “So 
much of what I learned from teaching 
helped to make me the person I am 
today. The kids were tremendous gifts. 
While it was an incredibly challenging 
experience, the funniest and yet the 
most meaningful stories that make up 
my life are from teaching.” You might 
want to ask Daryl to share his stories 
about a student who came into his 
fourth-grade class at a second-grade 
reading level and left at a sixth-grade 
reading level. He also has stories of 
how he became the king of science 
experiments, whether it was dissecting 
cows’ eyes, throwing eggs in protective 
packages off the roof of a four-story 
building, or earning the name “Snake 
Bite” after an outdoor education trip.

After his teaching career, Daryl 
transitioned to pharmaceutical and 
biotech sales and marketing, working 
with industry leaders in Fortune 100 
companies. His first corporate boss 
said he would take a chance on hiring 
Daryl, who has no biotech experience, 
because “Teachers are the best workers 
I have ever hired. If you can manage 
a classroom of 30–35 kids, you can 
handle anything.” In these positions, he 
honed his sales and client-relationship 
skills. “That experience helped me as 
I moved into real estate,” he explains. 
By 2006, with his background in sales 
and a growing interest in DC’s urban 
renaissance, Daryl stepped into the real 
estate world. Living in downtown DC, 
he was inspired by the city’s “dramatic 

DARYL
Daryl Judy is not your typical outgoing real estate agent. Known for his steady 
and trustworthy approach, Daryl contributes to the honest and authentic vibe 
at Washington Fine Properties. Though he considers himself an introvert, 
this broker’s passion for the job is evident in his dedication to clients and the 
confidence and warmth he brings to every transaction, whether in DC, MD, 
or VA. For Daryl, success isn’t a matter of chance; it’s about making things 
happen—a principle he learned from a mentor and lives by daily. Though he 
might not often speak about himself, it’s clear that he blends personal passion 
with a professional ethic, making him a respected presence in DC’s high-end 
property market.
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Agents, Daryl consistently ranks in the 
top 1% and maintains a platinum-level 
ranking. “I’ve been fortunate enough to 
have been ranked as one of the top ten 
solo agents in Washington, D.C., for some 
time now,” he says, a testament to his 
drive and dedication in a competitive 
market. One of Daryl’s favorite sayings 
is, “The harder I work, the luckier I get.”

Life and Passions 

Daryl finds deep fulfillment in close 
relationships with his extended family 
and friends. “My family and friends 

mean everything to me,” he says, 
sharing that his hard work is motivated 
by the desire to spend quality time  
with them. Daryl shares a strong 
connection with his nieces and 
nephews, making him the preferred 
uncle during family events and outings. 
In June, he traveled with seven of his 
nieces and nephews to Portugal, a trip 
he describes as “life-changing. Being 
able to connect and travel overseas was 
a gift that keeps on giving.”

Daryl especially cherishes time spent 
at the home he has renovated in the 

Virginia woods, where his family enjoys 
weekends exploring nature, playing 
card games, and hiking by the creek. 
“Watching the kids catch tadpoles and 
frogs while exploring—it’s just a lot of 
fun!” he adds. The home, a warm space 
Daryl lovingly curated himself, is a place 
where new history is being made and 
old memories honored, like The framed 
American flag that once covered his 
father’s casket that now hangs in Daryl’s 
living room and is a reflection of his 
grounding in the values he holds dear. 

Daryl has found a new passion 
for tennis, which he describes as 
challenging and rewarding. Though a 
self-proclaimed beginner, he joined a 
local tennis club and quickly connected 
with a supportive group of friends. 
“Chasing that little yellow ball requires 
focus, patience, and perseverance,” he 
says. “It is an incredible exercise that 
often leaves me breathless, but it feels 
like I’m back in recess.”

His next professional goal is to learn 
how to be able to travel more while 
still managing his growing business. He 
has found a love for mentoring agents, 
which helps with the workload and 
feeds his need to teach. Daryl is also 
an avid college football fan and loves 
cheering on his hometown team, The 
Penn State Nittany Lions.

Community and Dreams 

Daryl is active in the community. He 
volunteers with Food and Friends, 
donates to A Wider Circle, and is 
a dedicated member of Foundry 
Methodist Church, which holds a 
special place in his life. Reflecting on 
his interests, Daryl notes that he might 
have pursued a path in design, real 
estate investment, or even television 
production, if not for real estate. Daryl 
said if money weren’t an obstacle, he 
would love to have a nonprofit that uses 

THE HARDER 
I WORK, THE 
LUCKIER I GET.”
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miniature horses and cows as therapy 
vehicles for people with special needs or 
in nursing homes or hospices.

Looking Into the Future 

Daryl’s outlook for the next five to ten 
years is focused on personal growth and 
meaningful relationships rather than 
specific financial targets. “I just want to 
be happy,” he states, emphasizing the 
importance of using his time well and 
surrounding himself with great people.

Daryl acknowledges that respect 
and honesty are vital to maintaining 
good client and peer relationships. 
“Too often, people look for success in 
joining a specific company or using 
a certain technology,” he says. “True 
success comes from putting in the 
time and nurturing relationships.” 
He emphasizes that real estate is 
fundamentally about people, whether 
Realtors, colleagues, or clients.

Daryl believes that treating clients 
with care—following up and treating 
them like family—is essential to 
building a successful business. He 
explained, “There is no silver bullet to 
finding success in real estate. Whatever 
your goal is, you must have grit. It 

comes down to tenacity, hard work, 
and getting back up whenever you get 
knocked down.”

To aspiring top producers in real 
estate, Daryl offers this piece of advice: 
“In my business, I always tell my clients 
that I treat them as if they were my best 
friend. I think about how I would want 

someone to treat my friend or loved 
one, and that’s how I work with my 
clients.” This philosophy encapsulates 
his commitment to fostering genuine 
connections and ensuring that every 
interaction is built on trust and respect. 
His tagline is, “Clients Become Friends 
and Friends Become Family.”

TRUE SUCCESS 
COMES FROM 
PUTTING IN 
THE TIME AND 
NURTURING 
RELATIONSHIPS.”
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IS YOUR CLIENT LOOKING FOR
100% CONFIDENCE IN THEIR HOME 

PURCHASE AND INSPECTOR?

Ditanyan Sye
 www.dsinspects.com  |  240.910.0896

info@dsinspects.com
Serving DC, MD & Northern VA

• Full Home Inspection
• Sewer Scope
• Radon Testing
• Termite/WDI Inspection
• HomeBinder &
HomeBinder Assistant

• Repair Pricer Report
• 120 Day Home Warranty
• Home Energy Report
• Home Maintenance
Manual

Choose the Elite Home
Inspection Package!
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HERE’S WHAT’S NEW:

Easy Data Submission

Simply SCAN the QR code, sign up for FREE on 
Everynook, and upload your stats. Your submitted data 
will undergo a verification process to ensure accuracy 
before being published.

Team Performance Tracking

Collaborate with your team members to achieve 
exceptional results. Showcase your collective achievements 
and compete for top rankings among the best real estate 
teams in the industry.

Off-Market Deals Included

No more missing out on recognition for your off- 
market transactions.

Introducing Team Standings!WE’VE HEARD YOU:

in partnership with

We’re thrilled to announce a significant 
improvement to our Monthly Standings!

We’ve listened to your feedback and have 
partnered with Everynook to create a more 
accurate and comprehensive ranking system.

For questions and more information reach 
out to info@dcmetrorealproducers.com

SCAN TO SIGN UP

RANK NAME OFFICE SELLING 
#

SELLING 
$

BUYING 
#

BUYING 
$

SALES TOTAL
$

TOP 250 STANDINGS
Individual Closed Data as reported to MLS from JJan. 1, 2024 to Dec. 31, 2024

Disclaimer: Information based on MLS closed data as of Jan. 6, 2025, for residential sales from January 1, 2025, to January 31, 2025, in Virginia, 
Maryland and Washington, D.C., by agents licensed in our D.C. metro service area of Washington, D.C.; and Frederick, Montgomery, and Prince 
Georges counties in Maryland. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible 
for submitting this data. Some teams may report data under an individual agent’s MLS ID.
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TOP 250 STANDINGS
Individual Closed Data as reported to MLS from Jan. 1, 2024 to Dec. 31, 2024
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Maryland and Washington, D.C., by agents licensed in our D.C. metro service area of Washington, D.C.; and Frederick, Montgomery, and Prince 
Georges counties in Maryland. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible 
for submitting this data. Some teams may report data under an individual agent’s MLS ID.
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Disclaimer: Information based on MLS closed data as of Jan. 6, 2025, for residential sales from January 1, 2025, to January 31, 2025, in Virginia, 
Maryland and Washington, D.C., by agents licensed in our D.C. metro service area of Washington, D.C.; and Frederick, Montgomery, and Prince 
Georges counties in Maryland. Numbers not reported to the MLS by the date the information is retrieved are not included. MLS is not responsible 
for submitting this data. Some teams may report data under an individual agent’s MLS ID.
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Inspiring conversations
with the nation’s 
top real estate agents.

Same Brand, New Reach – Tune in for free today

podcast.realproducersmag.com
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WANT TO BE FEATURED AS A 

OR KNOW SOMEONE WE SHOULD FEATURE?

RISING STAR? 
For more information, to nominate or 

to request to be featured, please email 

info@dcmetrorealproducers.com or visit 

www.dcmetrorealrealproducers.com! 

5 years or less in the business

At least $5 million in sales in one calendar year

Active on social media

D C  M E T R O

C O N N E C T I N G .  E L E V A T I N G .  I N S P I R I N G . 

TOP 250 STANDINGS
Individual Closed Data as reported to MLS from Jan. 1, 2024 to Dec. 31, 2024
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Expert  Services!
703 .243 . 5982 •  GARDENWISE .CO

ONE DETA IL  AT A T IME .

SCAN TO EXPLORE OUR 

 Outdoor Spaces that Sell:
    Crafting Perfection,
 Outdoor Spaces that Sell:
    Crafting Perfection,



9151 Currency St.
Irving, TX 75063


