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Providing a platform to celebrate and unite 
the top real estate professionals across 
Escambia and Santa rosa County

Welcome to 
Pensacola  

Real Producers!

What Is

BY LIZ BISWURM

PUBLISHER’S NOTE

Your Pensacola New Construction Specialists. 
Covering Perdido, Beula, Cantonment to 
Crestview, Navarre, Gulf Breeze and all areas in 
between.
Jeff and Dan are among the top DR Horton 
New Construction Representative in the nation. 
As top producers they have been able to assist 
Realtors find their buyers the perfect home 
and make sure to put buyers needs first.
Since 2002. more people have chosen D.R. 
Horton than any other builder. Buy or rent, we 
have home and services to provide a home for 
every stage in life. 
Contact Dan and Jeff for available homes, 
Realtor incentives and Buyer incentives.

Dan Raab
850-619-2480

Jeff Weaver
850-543-0201

Liz Biswurm

Owner& Publisher
Pensacola Real Producers
Liz.Biswurm@n2co.com

I
t’s my honor to bring this community to to the Pensacola 
area and to celebrate everything that makes you all an 
outstanding part of the Real Estate Community. I look 

forward to highlighting your accomplishments, encouraging 
your dreams, and recognizing you for your continued 
excellence in serving your clients. 

Real Producers started as a simple idea in 2015 in Indianapolis 
and has spread across the nation like wildfire. The Real 
Producers community is now available in approximately 155 
markets and is changing the way the real estate community 
interacts across America. As we embark on this journey, I 
promise to create platforms to connect this community and 
forums to recognize and celebrate what makes each one of you 
iconic. In years to come, I hope to interview every one of you so 
that I can share your success stories in future issues. I also look 
forward to celebrating you at our events, providing tools and 
connections to help you grow your business and representing 
your passion for this industry that we all share. 

Here are some quick facts about Real Producers:
DISTRIBUTION: This magazine will arrive in the mailboxes of 
the TOP 300 agents in Pensacola each month. These 300 agents 
are determined through compiled MLS data from 2024. If you 
are receiving a hard copy of the publication, it is because you 
belong to the elite group of the top producers.

CONTENT: This publication is all about YOU, the real estate 
community. We will be writing personal and unique stories 
on members of this community, giving you a platform to 
inspire greatness in others. As we grow, we will continue to 
add fresh content focused entirely on the top producers and 
our Preferred Partners. We have NOTHING to sell to real 
estate agents as it is absolutely FREE to be featured in this 
publication. To be featured, the agents must be nominated by 
a peer, leader or person of influence in the local real estate 
market. We always encourage nominations and love to hear 
about agents that are making a huge impact in our market.

PREFERRED PARTNERS: Anyone listed as a “Preferred 
Partner” in the index of this publication will also be a part 
of this exclusive community. You will see them advertised in 

every issue, attending our private events and being a part of 
our online community. We do not cold call businesses off the 
street to join us, nor do we allow any business that approaches 
us to be a part. One or many of you have recommended 
every single one of these Preferred Partners that you see in 
this publication. Our goal is to give you as many resources as 
possible to add to your arsenal so that you always remain that 
trusted referral source to your clients and customers. 

EVENTS: Along with our monthly publication, we will be 
hosting various social and educational events throughout the 
year. Our goal is to bring the best of the best together while 
supporting our local communities; and we fully intend to have 
a good time doing it! We will be communicating information on 
upcoming events through the publication, monthly emails, and 
social media. Please email me below to make sure your correct 
email is included in these invites!

CONTRIBUTION: If you are interested in contributing, 
nominating REALTORS for certain features, know of additional 
top-notch Preferred Partners who would be a great fit for our 
community, or would simply like to learn more, please reach 
out to me anytime. I look forward to meeting with every one 
of you in the future. I would also like to give a HUGE THANK 
YOU to the Preferred Partners who jumped on board with me 
so that we could bring Pensacola Real Producers to life. Also, 
a huge shout-out to my team that pulled this together without 
much guidance. You all are incredible, and this first issue is 
dedicated to you!

I appreciate you all and look forward to seeing you all at our 
networking events soon!

Real Producers?
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AGENT ON THE RISE

By all accounts, Christa Myrick has built her real estate 
career on something that can’t be taught in a course or 
measured by the MLS—heart. The Century 21 AmeriSouth 
Realty agent may have 101 units and more than $21.5 
million in career volume to her name, but her true success 
story is written in the lives she’s touched along the way.

“I’m passionate about growing my 
business while continually finding 
ways to improve the level of service I 
provide,” Christa says. “I want to ensure 
that every client experience reflects 
the values and standards I take pride 
in, staying true to who I am and the 
experience I want my clients to have 
when they choose to work with me.”

That approach has certainly paid off. 
Since launching her career full-time in 
November 2020, Christa has achieved 
a collection of impressive accolades. 
Among them: Century 21’s Masters 
Emerald and Quality Service Pinnacle 
Producer Awards, the Women’s Council 
of Realtors® Top Gun Award (2021–
2024), and recognition as Top Listing 
Agent in 2024. Her performance awards 
are many—but what she treasures most 
are the relationships behind each one.

From Floors to Front Doors
Before she was handing clients keys to 
their dream homes, Christa’s career path 
spanned several industries. “My first jobs 
were in the restaurant industry,” she 
recalls. From there, she co-owned Coastal 
Floor Care from 1999 to 2002 before 
transitioning into banking—a field she 
thrived in for over a decade. “I worked in 
banking from 2003 to 2015, with a heavy 
focus on training and management from 
2007 to 2015,” she says.

After leaving the corporate banking 
world, Christa shifted to healthcare, 
taking on a mix of administrative and 
operational roles. These combined 

responsible for your own path,” she 
says. “You can achieve whatever success 
means to you if you’re willing to put in 
the work.”

Her son, Tyler Moore, has been her 
guiding light. “My son is truly the 
reason I am who I am today,” she says. 
“Every bit of desire to be better and 
achieve more in life personally and 
professionally was fueled by the desire 
to provide for him.”

Today, Christa’s family includes her 
husband Justin, son Tyler, her soon-
to-be daughter-in-law ShyAnne, and 
their “grand-dog,” Sarah, plus three 
cats—Nancy, Oreo, and Mille (a stray 
who decided she was theirs). The family 
loves spending time outdoors—camping, 
hiking, or finding a sandbar to relax on 
the river. “Being in nature and enjoying 
simple, meaningful moments is truly 
what energizes me,” she says.

experiences built her adaptability and 
reinforced one important truth: she 
wanted to create a career that balanced 
stability, flexibility, and purpose.

“After spending many years in a 
corporate environment, I reached a 
point where I wanted to do something 
that allowed me more control—
something I’d always had an interest 
in and that offered the flexibility to 
manage my own schedule and income 
while keeping my family as my top 
priority,” she says.

A Foundation Built on Family and Grit
Born in Maysville, Kentucky, but raised 
in Pensacola, Florida, Christa says her 
upbringing was full of love, lessons, 
and resilience. “There isn’t one person 
who specifically influenced me,” 
she explains. “Every experience and 
relationship we have in life shapes who 
we become.”

She credits her family’s strong bonds—
blended though they may be—for 
teaching her the value of compassion. 
“Once you’re family, you’re always 
family,” Christa laughs. “People are 
usually surprised when they see exes, 
in-laws, and all getting along, but that’s 
just how we are.”

Life hasn’t always been easy. Christa 
has experienced addiction and hardship 
within her circle, but she sees those 
trials as the source of her strength and 
empathy. “I’ve learned that ultimately 
no one is coming to save you—you’re 

Empathy, 
Excellence, and a 
Whole Lot of Heart

Christa 
Myrick
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Her business is 100% her own—no team, 
no assistants—just Christa. “It’s a small 
team,” she jokes, “but we get the job 
done.” Much of her business comes from 
repeat clients and referrals, something 
she considers the ultimate compliment. 
“I feel truly blessed that the people I’ve 
worked with trust me enough to choose 
me time and time again and recommend 
me to others.”

For Christa, real estate isn’t about 
transactions—it’s about transformation. 
“Buying or selling a home is so much 
more than just a transaction,” she says. 
“There are emotions and life events 
intertwined, and being trusted to 
guide someone through that process is 
incredibly rewarding.”

Looking Ahead
Christa’s goals for the future blend 
ambition with heart. “My dreams are 
centered around growth, stability, 
and creating a lasting impact,” 
she says. “I hope to mentor others 
more, sharing my experiences to 
help them grow and succeed.”

When she’s not closing deals, you’ll find 
her tending to her plants, practicing 
yoga, or exploring nature. And if she 
has one piece of advice for new agents, 
it’s this: “Don’t give up. Stay true to who 
you are and find what works for you. 
Success takes drive and commitment—
but being yourself is what truly makes 
you great.”

In the end, Christa hopes to be 
remembered not for her awards or 
numbers, but for her character. “I don’t 
want people to say, ‘Well, she worked 
all the time,’” she says. “I want to be 
remembered as a loyal, loving wife, 
a supportive mother, a dependable 
friend, and just a kind and decent 
human being.”

If her story so far is any indication, she’s 
already well on her way.

I’VE LEARNED THAT 
ULTIMATELY NO ONE IS 
COMING TO SAVE YOU—
YOU’RE RESPONSIBLE 
FOR YOUR own path.”

MY CLIENTS NEVER HAVE TO 
WONDER WHAT’S GOING ON 
OR FEEL OUT OF THE LOOP.”

One thing is for sure

Building a Business on Connection
Christa’s success comes from her 
unwavering focus on communication 
and empathy. “One thing is for sure—
my clients never have to wonder 
what’s going on or feel out of the loop,” 

she says proudly. “In an industry 
where point of entry is fairly easy, not 
everyone provides the same level of 
service. Being available and accessible 
to your clients is critical.”
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Where Closings 
Come with Heart, 

Hustle, and  
a Splash  

of Sunshine

Omega National Title Agency, LLC.

WRITTEN BY ASHLEY STREIGHT 

PHOTOGRAPHY BY DEAN FAGOT

PARTNER SPOTLIGHT

W
hen Morgan Campbell talks 
about her work at Omega 
National Title, her voice 

carries the kind of passion you’d expect 
from someone who truly loves what 
they do — and where they get to do it. 
“When I’m not working, you’ll catch me 
on the boat!” she said with a laugh. “We 
live in paradise, and there’s no better 
way to end the day than catching a 
sunset on the water with my family. It’s 
my favorite reminder of why I love what 
I do — and where I get to do it.”

It’s that blend of local pride, teamwork, 
and pure heart that defines the 
culture at Omega National Title, 
where Campbell serves as Business 

Development and Title Representative. 
After more than a decade of living 
in Pensacola and two years with 
Omega, Campbell has found her stride 
in an industry that’s all about trust, 
relationships, and the details that make 
homeownership dreams come true.

A Title Company That Does  
Things Differently 
Omega National Title isn’t your 
average title company — and they’ll 
be the first to tell you that. As Regional 
Director David Smith put it, “At 
Omega National Title our team here in 
Northwest Florida delivers full-scale 
real estate title services including 
statewide closings, mobile and mail-

away services, short sale negotiations, 
1031 exchanges, preparation of 
notes and mortgages — just to name 
some of our areas of expertise.”

With three thriving offices in Gulf 
Breeze, Pensacola, and Panama City, 
Omega is the fastest-growing title group 
in Northwest Florida. But beyond the 
growth, it’s their approach that really 
stands out. “Our culture is focused 
around agents and clients having a 
great personal experience during 
and after their transaction,” Smith 
said. “We go all out to support our 
agents and clients to ensure that their 
transactions are handled with care from 
beginning to end — and afterwards. 
We just do things differently!”

And “different” in this case means 
dynamic, connected, and seriously 
people focused. The Omega team 
doesn’t just close deals — they build 
relationships that last.

From Curiosity to Career 
That sense of connection runs deep 
among Omega’s team members. Closing 
Agent Christina Goza said she was 
drawn to the title industry because it 
combines her love for real estate with a 
constant opportunity to grow.

“I was drawn to this industry because of 
a strong interest in real estate, combined 
with a desire to work in a field that 
constantly evolves and challenges me 
to grow,” Goza said. With a background 
in criminal justice and psychology, Goza 
learned early on how to think critically 
and stay curious — skills that serve her 
well in an industry where every deal is a 
puzzle waiting to be solved.

Her journey began as a receptionist and 
closing assistant, and through years 
of dedication, she’s built a rewarding 
career helping people close on their 
homes with confidence. “One of the most 
influential factors in my journey has 
been meeting and working with Ashlee 
Kirkland,” she shared. “She helped me 
understand not just what I’m good at, 
but what kind of work energizes me and 
where I can make the biggest impact.”

Communication Is the Key 
Ask anyone at Omega what makes their 
team special, and the answer comes 
quickly: communication.

“What sets our business apart is our 
unwavering commitment to clarity, 
communication, and client confidence,” 
said Licensed Title Agent Tricia Hicks. 

“Our guiding principle is: ‘Communicate 
early. Communicate often.’ Whether 
we’re working with agents, lenders, 
buyers, or sellers, we believe that strong 
communication builds trust — and trust 
leads to successful closings.”

That philosophy is woven through 
every aspect of the Omega experience. 
From proactive updates to lightning-
fast responses, their clients know 
they’re in capable hands. “It’s not just 
about getting the job done; it’s about 
making sure everyone feels confident 
and cared for throughout the process,” 
Hicks said.

More Than Just a Title Company 
When Processor Ashlee Kirkland 
talks about Omega’s relationship 
with top-producing real estate agents, 

I was drawn to this industry 
because of a strong interest 
in real estate, combined with 
a desire to work in a field 
that constantly evolves and 
challenges me to grow.” - Goza



Pensacola Real Producers • 1514 • December 2025

she sums it up perfectly: “We’re 
more than just a title company — 
we’re your transaction partner.”

She explained that Omega’s mission 
is to make every agent’s job easier, 
smoother, and more enjoyable. “We 
handle challenges before they become 
problems, keeping your deals on track 
and your clients confident every step 
of the way,” she said. “Ultimately, 
partnering with us means you can 
focus on what you do best — building 
relationships, growing your business, 
and closing more deals.”

Finding Fulfillment in Every Closing 
For Pensacola Office Processor Brooke-
Ellen, the most rewarding part of the 
job comes from seeing the joy on clients’ 
faces when everything finally comes 
together. “Knowing I played a role in 
helping people buy their forever home 
is extremely fulfilling,” she said. “Seeing 
the smile on clients’ faces when they get 
the keys to their new home makes all the 
hard work worth it.”

Her perspective highlights the human 
side of title work — the moments that 
make all the behind-the-scenes effort 
meaningful. “Even with selling a home, 

it’s not just deeds and numbers,” Brooke-
Ellen added. “We’re helping families 
move into the next phase of their lives.”

It’s a sentiment that resonates 
throughout the Omega offices. Every 
file, every signature, and every closing 
represents a milestone — not just for the 
client, but for the team that helped make 
it happen.

Adapting to a Changing Industry 
The title industry has seen massive 
shifts in recent years — and Omega has 
embraced every one of them. Licensed 
Title Agent Amber Lynch said that 

adapting to new technology and client 
expectations has been key to their success.

“The move from traditionally 
paper-heavy, in-person processes 
to secure digital and hybrid closing 
experiences has been a game 
changer,” Lynch said. “Remote Online 
Notarization, Electronic Recording, 
and encrypted collaboration platforms 
have gone from being industry 
‘extras’ to client expectations.”

By investing in digital tools and ongoing 
training, Omega has positioned itself 
ahead of the curve. “Ultimately, the 
key to thriving has been embracing 
innovation, not resisting it,” she added.

Heart Behind the Hustle 
Behind the professionalism, Omega’s 
people are what truly shine. Processor 
Rachael Osburn said it best: “I want 
Omega Title to be remembered as the 
rockstars of real estate closings, bringing 
a fun energy to an industry that can 
sometimes feel buttoned up.”

And fun they are. From decorating 
for every holiday imaginable to 
volunteering in their community, this 
team knows how to blend business and 
heart. “Every closing is more than just 
a transaction — it’s the final chapter 
of someone’s story, and the beginning 
of their next adventure,” said Office 
Administrator Kelcie Madden.

For Morgan Campbell, that same passion 
carries into her life outside the office. 
She loves spending time with her family 
— her partner Scott and his two teenage 
sons — enjoying volleyball games at 
Juana’s, watching the Blue Angels, or 
just cooking dinner together. “It’s the 
simple moments that make our family 
feel so special,” she said.

Success, Redefined 
For Campbell, success isn’t just about 
numbers. “Success, to me, is about 
impact — not just transactions,” she 
said. “It’s the trust we build with our 
agents, the way our team shows up 
for each other, and the confidence our 

clients feel when they know Omega is 
handling their closing.”

That impact shows in every handshake, 
every smile at closing, and every sunset 
celebrated on the water — proof that 
when you do business with heart, 
everyone wins.

Because at Omega National Title, it’s 
not just about closing deals. It’s about 
opening doors — and doing it with 
passion, teamwork, and maybe just a 
little splash of sunshine.

For more information, please visit: 

omeganationaltitle.com or call them at:

Gulf Breeze Office: 850-733-9843

Pensacola Office: 850-279-4341 

What sets our business 
apart is our unwavering 
commitment to clarity, 
communication, and 
client confidence.” - Hicks
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The Realities of Real Estate Success:  
Your Career, Our Voice

BY TIM WEISHEYER, 2025 PRESIDENT OF FLORIDA REALTORS®

FROM THE DESK OF THE PRESIDENT
Tim Weisheyer, 
broker-owner of 
Dream Builders 
Realty and 
dbrCommercial 
Real Estate Services 
in Central Florida, 
serves as the 
2025 president of 
Florida Realtors®.E

very day REALTORS® wake up and prepare themselves to meet the demands 
of the marketplace, navigating an ever-changing and dynamic real estate 
environment while helping buyers, sellers and consumers in general make 

one of their most important decisions in life. However, what many people, including 
real estate professionals, do not know or understand is that the marketplace they 
enjoy does not just exist. It is constantly protected, advocated for, created and even 
envisioned by one voice: the association of Realtors®. From city hall to the United 
States Congress, there is not one ordinance or piece of legislation, regulation or 
taxation that is not first reviewed, debated and contemplated by the most unified, 
strongest and impactful voice for real estate in the nation: Florida Realtors® and the 
National Association of Realtors®. 

Below are just some of our most recent wins on your behalf in the United States 
Congress; the One Big Beautiful Bill Act (H.R. 1) —a sweeping tax package with 
enormous implications for real estate professionals and property owners. Because 
of National Association of Realtors®’ advocacy—made possible by our unique 
three-way agreement among local, state, and national REALTOR® associations, this 
legislation delivers major wins for our industry and those we serve.

Major Wins for Real Estate 
•	 20% Qualified Business Income 

(QBI) Deduction Made Permanent 
Scheduled to expire in 2025, this 
deduction remains the single largest 
tax break for most Realtors and other 
independent contractors.

•	 Lower Tax Rates & Expanded 
Credits Extended The reduced tax 
rates, higher standard deduction, 
and larger child tax credit 
continue beyond 2025—helping 
households and strengthening 
demand for homeownership.

•	 SALT Deduction Relief The state 
and local tax cap rises from $10,000 
to $40,000 for tax years 2025–2029, 
giving many more homeowners 
federal tax benefits. 

•	 Opportunity Zones Enhanced 
Permanent extension and stronger 
incentives will spur investment and 
revitalization, including in rural 
communities.

•	 Estate and Gift Tax Threshold 
Locked at $15 Million Family-
owned real estate businesses 
can plan for the future without 
fear of steep estate taxes.

•	 Low-Income Housing Credits 
Expanded A 12% increase in state 
allocations and lower bond-financing 
requirements are projected to create 
over a million affordable apartments 
in the next decade.

•	 529 Education Savings Accounts 
Broadened Realtors can now use 
these accounts for professional 
credentials and career training.

Just as Important: What We  
Kept Out 
NAR’s advocacy blocked proposals that 
would have harmed real estate:
•	 No changes to 1031 like-

kind exchanges, a vital tool 
for economic growth.

•	 No weakening of the mortgage 
interest deduction.

•	 No increases in top individual tax 
rates or repeal of capital gains 
treatment on carried interests.

These victories did not happen by 
chance—they happened because 
Realtors support and protect your 
industry on the local, state and national 
levels every day by communicating with 
our elected officials the importance of 
our impact on the economy.

The Three-Way Agreement: Our 
Competitive Edge 
The three-way agreement linking 
local, state, and national REALTOR® 
associations is more than a 
structure—it is our greatest strength. 
Local boards identify issues, state 
associations mobilize members 

and legislators, and NAR delivers 
a unified message to Congress.

When Washington debates sweeping tax 
reforms, every REALTOR®’s voice is 
heard —from the smallest market to the 
national stage.

Realtor Advocacy Matters 
Without this partnership, harmful tax 
hikes and reduced homeownership 
incentives might have become law. Our 
REALTOR® organization stood united to 
protect property rights and strengthen 
the American Dream.

This is the value of membership. This is 
the power of the three-way agreement. 
And this is how REALTORS®—
together—safeguard our profession and 
the communities we serve.
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T H E  P U R S U I T  O F  E X C E L L E N C E

Preston Murphy
WRITTEN BY ASHLEY STREIGHT  ••  PHOTOGRAPHY BY DEAN FAGOT

COVER STORY

Murphy wears many hats: Team Owner of The 
Harmon Murphy Group (HMG) in Pensacola, Team 
Leader and CEO of KW Gulf Coast, Operating Partner 
of KW Red Stick Partners in Baton Rouge, and 
General Manager for KW Emerald Coast and KW NW 
Louisiana. But behind all the titles and $563 million 
in career sales lies something far deeper — a man 
driven by purpose.

“I’m a Pensacola native through and through,” 
Murphy said. “I grew up here, went to school here, 
and started my career here.”

His story began out of necessity. “I wish I had an 
elaborate story for you,” Murphy admitted with a 
laugh, “but the truth is, I became a REALTOR® to 
fund my college education.”

As an only child in a working-class family, Murphy 
was determined not to add to his parents’ financial 
burden. After his mother lost her job, he saw 
firsthand the uncertainty that comes with financial 
instability. “Watching my mom get laid off from her 
job, and watching my parents struggle to make the 
mortgage payment on their ‘dream home,’ made me 
not want to add to their financial struggles,” he said.

So, as a full-time student at the University of West 
Florida, he became a part-time REALTOR®. What 
started as a side hustle soon revealed itself as a 
calling. “As I gained experience in the day-to-day 
operations of the industry, I recognized how well it 
integrated with the business principles I was studying 
— leadership, business management, operations, 
sales, negotiations, and contracts,” Murphy said. 
“That synergy ultimately led me to formalize my role 
as a full-time REALTOR®.”

After earning his MBA, Murphy went all in on real 
estate — and he’s never looked back.

Building a Platform for Success 
When Murphy co-founded The Harmon Murphy 
Group in 2013, his vision was simple but powerful: 
to create a space where REALTORS® could thrive. 
“Over the years, what began as a traditional real 
estate team has evolved into a true leverage platform 
for experienced agents,” he explained. “We’ve built a 
system that lets agents focus on what they do best — 
serving their clients at the highest level.”

P reston Murphy built his success the same way he’s lived his life 
— with grit, humility, and relentless drive. Born and raised in 
Pensacola, Florida, he’s become one of the Gulf Coast’s most 

respected real estate leaders — a visionary who has built an empire 
spanning multiple brokerages, teams, and markets.
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Today, HMG includes eight full-time REALTORS® 
and an operations team of six. Together, they handle 
everything from transaction coordination and 
listing management to marketing to client events 
and social media content. “We’ve built a culture 
of collaboration, professionalism, and excellence,” 
Murphy said proudly.

But his vision doesn’t stop at team structure — it 
extends to the client experience. “Right now, I’m 
passionate about building a platform that empowers 
experienced REALTORS® with the daily leverage they 
need to reach their goals,” he said. “At the same time, 
I’m focused on creating a more seamless, elevated 
experience for our customers.”

That dedication led to innovative systems like the 
Exposure Package, Digital Marketing Package, Curb 
Appeal Package, and Peace of Mind Package — all 
integrated into the team’s curated Seller Guide. For 
buyers, Murphy’s Styled-to-Buy program allows 
clients to select and purchase furnishings for their 
new home at a fraction of the cost of working with a 
traditional interior designer. And with joint venture 
partnerships in title and lending, HMG now delivers 
“a true one-stop experience — from contract to 
closing, to lending and refinancing, to design.”

From Overworked to Intentional 
Murphy’s rise wasn’t without challenges. In the 
early years, he admits he said yes to everything and 
everyone. “I answered calls at midnight and emails 
before sunrise,” he said. “That intensity built my 
business — but it also nearly broke me.”

That grind came at a cost: missed moments with 
family and friends, sleepless nights, and burnout. 
But with self-awareness came growth. “Eventually, 
I learned the importance of setting boundaries,” he 
said. “I began by hiring talented staff, including an 
executive assistant, and started limiting my responses 
after a certain hour. I discovered that customers 
rarely expect immediate responses at late hours — 
they just want assurance you’ll get back to them.”

Today, Murphy’s approach is more balanced, guided 
by a philosophy of intentional living. “Being able to 
create and fund a life by design — that’s the most 
rewarding part of my business,” he said. “The higher 
purpose of business is to care, share, and give.”

Lessons from a Leader 
After 20 years in real estate, Murphy’s advice for 
aspiring REALTORS® is as sharp as it is simple: “Lead 
generate consistently,” he said. “Do it every single 
day in the early years until you have a big enough 

We’ve built a system 

that lets agents focus 

on what they do best — 

serving their clients at 

the highest level.”
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Happy Holidays

Expanding to Pensacola Beach special introductory 
rates for new customers and referrals for agents on long 

term and short term rental contracts.
239-529-7825 | Hello@Anchorrealestatebrokers.com
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database of people who think of you first when they 
think about buying or selling real estate.”

He also emphasizes structure and accountability. 
“Treat being a REALTOR® like a real job — because it 
is one,” Murphy said. “Show up early, take a normal 
lunch, and get back to work. Strolling in at 11 a.m. 
and leaving by 1 p.m. isn’t going to build a business 
that lasts.”

And for those seeking mentorship, he’s quick to 
remind them to choose their environment wisely. 
“Choose a brokerage with a true value proposition 
— education, training, technology, and tools matter, 
but ultimately it’s up to you to take initiative and 
make it work.”

The Man Behind the Mission 
When he’s not leading teams or building businesses, 
Murphy can be found enjoying the Florida sunshine 
with his longtime boyfriend, Jason. “We both enjoy 
spending quality time with friends, traveling, 
amusement parks, watching movies, long walks, and 
fine dining,” he said.

He’s a fan of The Devil Wears Prada, 300, and Seven, 
and counts SZA, Adele, Maroon 5, and Billie Eilish 
among his favorite artists. His downtime often 
involves working out, relaxing at the beach, or a well-
deserved self-care like hydrafacials and massages.

Giving back is also a cornerstone of his life. Over 
the years, Murphy has supported organizations 
such as Sunday’s Child, the Pensacola Children’s 
Chorus, KW Cares, and the Children’s Home Society. 
“My philanthropic drive stems from a fundamental 
belief that we all have a responsibility to our local 
communities,” he said.

Excellence in All Things 
If there’s one word that defines Preston Murphy, it’s 
excellence. “When people think of Preston Murphy, 
I want them to think of excellence — someone who 
was committed to being exceptional in all areas of 
life,” he said.

His favorite quote, by Peter Drucker, sums it up 
perfectly: “The best way to predict the future is to 
create it.” And Murphy has done just that — creating 
a future that’s not only successful but significant.

“It’s not about competing with others — it’s about 
honoring the gifts I’ve been given by a higher power,” 
he said. “When you commit to becoming the best 
version of yourself, you give others permission and 
inspiration to do the same.”

In real estate and in life, Preston Murphy isn’t just 
helping people buy and sell homes — he’s building a 
legacy of excellence, one relationship, one lesson, and 
one well-executed plan at a time.

Being able to create 

and fund a life by 

design — that’s the 

most rewarding part 

of my business.”
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We Love Working With:
HOMEOWNERS |  HOME BUILDERS

REAL ESTATE AGENTS |  MULTIFAMILY  

You Shouldn't Have To
Worry About Pests

Pest prevention plans that fit your lifestyle

A family tradition since 1962
850-380-5408  |  rockystermite.com

Helping Our Community
Win- One Home at a Time

Joshua Giddings
Branch Manager
    856-287-2532 
      joshua@thegiddingsgroup.com
      www.thegiddingsgroup.com
CO NMLS# 2408499
LO NMLS #39634

Were you, your broker, or 
the team featured in an 
issue of Real Producers? 
Want a copy of your article 
or full magazines that you 
were featured in?

Reprints! 
What the heck is a reprint? A reprint is a four- or eight-page 
bound, printed piece on magazine-grade paper with your full 
article — and you on the cover. 

Why do I need those?  
These reprints are a professional marketing tool that can help 
brand you, your team, and/or your business.
•	 Use on listing appointments
•	 Send out to friends and family 
•	 Send to clients with your holiday greetings
•	 Brokers, use as recruiting tools for capturing new talent 
•	 Use when farming your favorite neighborhood 

What if I changed companies or need something 
corrected on my article? 
No worries! We can make any changes needed. We send you a 
proof, you approve, and then they are sent to you via FedEx.

Who can buy these?  
The REALTOR® that was featured, the broker, our partner, or 
family. Anyone who wants to promote you.

How do I order? 
Email Liz.Biswurm@n2co.com. 

Print Me 
More!
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ALL ABOUT PENSACOLA REAL PRODUCERS

FAQ

Q: WHO RECEIVES THIS MAGAZINE? 

A: The top 300 agents in Escambia and Santa rosa County 
based on volume for the previous year and our Preferred 
Partners receive a tangible copy of the magazine. There are 
thousands of agents in the region, and you, in this elite group, 
are the cream of the crop. Just to be included in this group is an 
accomplishment that testifies to your hard work, dedication, 
and proficiency.

Q: DO REAL ESTATE AGENTS HAVE TO PAY FOR MAGAZINES 

OR EVENTS? 

A: NO! The magazine and events are FREE to agents and 
funded by the preferred partners who advertise.

Q: WHAT KIND OF CONTENT WILL BE FEATURED? 

A: This is all about you. We’ll do personal and unique stories 
on members in the community, providing you with a platform 
to inspire others. As we grow, we’ll add fresh content focused 
entirely on you. It costs absolutely nothing for a REALTOR® 
to be featured. We are not a pay to play model; we write real 
stories, about Real Producers, and we’re always accepting 
nominations. We will consider anyone brought to our 
attention-- we don’t know everyone’s story so we need your 
help to learn about them!

Q: WHO ARE OUR PARTNERS? 

A: Anyone listed as a “Preferred Partner” in the front of 
the magazine is funding and fueling this community and is 

an essential part of it. They are the top professionals in 
their industry. They will have an ad in every issue of the 
magazine and attend our events. One or many of you 
have recommended every single Preferred Partner you 
see in this publication. Our goal is to create a powerhouse 
network, not only for the best REALTORS® in the area, but 
the best affiliates as well, so we can grow stronger together.

Q: DOES Real Producers HAVE EVENTS? 

A: Yes! Along with the magazine, we will host quarterly 
events exclusive to this community, where you--the 
best of the best--get together at local venues to socialize, 
mastermind, deepen connections, and better our 
businesses. We will communicate about events through the 
magazine and on social media. Stay tuned for info on our 
launch party this Winter!

Q: HOW CAN I RECOMMEND A BUSINESS OR

FEATURE STORY? 

A: If you are interested in contributing, nominating 
REALTORS® to be featured, know of top-notch Preferred 
Partners who you believe should be a part of our 
community, or would simply like to network, feel free to 
email me or pick up the phone to chat. I look forward to 
hearing from you!

Email: Liz.Biswurm@N2co.com
Phone: 239.370.0312
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Real estate media that cuts through the noise.
If you want eyes on your listings, use us!
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