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“As a marathoner, my friends
always ask me about what my goal
is for each race; and I always say,

to enjoy the entire race, push myself
as hard as I can, while feeling great
doing so and keeping my motivation
high. I bring this same mentality
into my real estate career.”

BY JESS WELLAR

Annie Crawford is currently gearing up
for her 8th marathon this fall, and if you
ask her, the discipline required to run
26.2 miles has everything to do with how
she shows up as a rising rockstar at REAL
Broker, LLC.

In 2024 alone, Annie closed over $10.2
million in sales across 25 transactions, a
personal best and a hard-earned payoff
for someone who, just a few years ago,
took a risk most would run from.

A Natural Entrepreneur

Growing up in Chicagoland, Annie
remembers being captivated by her
family’s REALTOR®. From pumpkin-
growing contests to community events, it
all seemed like such a fun and fulfilling
career to her.

“When I was in elementary school,
we had ‘what do you want to be
when you grow up’ days,” Annie
recalls. “And I always said I wanted
to be a real estate agent!”

After earning a degree in
communications from University

of llinois Chicago and a master’s in
educational leadership from DePaul,
Annie co-founded a virtual healthcare
platform in 2012 with her mother, the
first of its kind that was women-owned.
The experience instilled in her a deep
love of sales and helping others.

She became a licensed REALTOR® in
Minnesota in 2020, first working briefly
as an admin to learn the business from
the ground up. When COVID hit, Annie
found herself drawn to Jacksonville,
where she soon planted roots and built a
thriving real estate career.

“I ultimately chose to get into real estate
because you are in total control of

your own destiny,” she explains. “I love
pushing and challenging myself and
there is no ceiling of success.”

Since arriving from Minnesota, Annie’s
built a thriving business from scratch in a
city where she didn’t know a single soul,
turning clients into lifelong connections.

“My first broker actually tried to
convince me not to start a brand-

new business here,” Annie shares.
“If it wasn’t for my buyers turning
into some of my best friends, I
don’t think I'd still be down here.
I'm so extremely grateful.”

A Quick Study

Annie was named Top Producer at
Cowford Realty & Design in 2023 and
landed on the Jacksonville Business
Journal Top 500 list in both 2023 and
2024. She’s also held GCI Gold Award
status at KW Atlantic Partners.

But she’ll tell you the most
important accolade is the bond
she has with her clients.

“The majority of my business is people
coming to Jacksonville to relocate, and I
can identify with that,” she points out. “I
know first-hand how overwhelming and
lonely at times that it can be.”

Annie’s been intentional about turning
her experience into something useful
for others.

“I advertise based on what I wish I had
when I moved to Florida,” she adds.

|
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Distance

Social Strategy For

Genuine Connections

Annie’s approach to social media isn’t
about going viral. It’s about building trust
and offering value with consistency.

“I'have a tight schedule I stick to,
and it has paid off,” she explains.
“I try to focus on Northeast
Florida real estate, relocation, new
construction, and lifestyle.”

“I think my social media outreach is
successful because it is not just home
tours, buyer tips, seller tips, rent vs buy,”
she adds. “It is more of a relocation guide
that’s community-focused.”

Her interactive content features local
businesses, builder reps, and interviews
that give followers a feel for the people
behind the properties. She also enjoys
hosting various client and community
events to foster greater connections: “I
just hosted a well-attended beach yoga
event last weekend!” she adds.

When it comes to success, Annie takes
her definition from the parallels found in

her own experiences.
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“My mantra is:

.

‘Thls is your victory lap.’

Annie and her family.

“In marathon training, you have to stay
disciplined leading up to the race. In real
estate,  have to keep up with my daily
tasks and ‘training schedule’ and if I do so
properly, I will see my hard work pay off.
My mantra is: ‘This is your victory lap.”

She’s quick to admit that burnout is
real, too. After working herself into
the ground for years, she finally took a
vacation abroad this year.

“I was shocked at the response from my
clients,” she acknowledges. “They told
me, ‘No one deserves a vacation more
than you.’ That experience made me feel
more valued than ever.”

Growth Mindset

When she’s not working, Annie can
usually be found chasing the sun — at
the beach, on a run, or playing pickleball.
She loves trying new recipes, hosting
themed dinners, and hitting her favorite
local restaurant, Caps On the Water,

for seafood with a view. She lives in

San Marco with Moose, her 16-year-old
Maltese-Shih Tzu mix that she describes
as her “best decision ever.”

“When I'was 19, I was visiting my parents
from college and they sent me to the pet
store for dog food for my childhood dog
and I came home with a puppy (Moose)...
unplanned!” she laughs.
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Annie with her 16-year old dog, Moose.

Annie is a proud member of The
Hive, a community for women in real
estate. She’s also running the Chicago
Marathon this October for Team Best
Buddies, raising funds and awareness
for individuals with intellectual and
developmental disabilities.

“This race gives me the chance to turn
every step into a statement of support,
love, and advocacy,” she offers.

Although Annie’s heart is in
Jacksonville, her business stretches
across state lines. She’s still licensed in
Minnesota and handles deals there with
the help of an assistant.

As for the future? Annie’s aiming
for her broker’s license in the next
year and has her eye on building a
collaborative team again.

“One thing I love about this business,

it can evolve with the seasons of your
life,” she concludes. “I started mentoring
after my first year, and contributing

to someone else’s success is not just
rewarding — it’s empowering.”
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Annie loves running marathons. She will
complete her 8th one this fall.
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NORTHEAST FLORIDA'S
TRUSTED TEAM OF

REALESTATE PHOTOGRAPHERS

&3 We are the Official Photographer of
Jax Real Producers Magazine

We partner with rockstar agents in
St. Johns, Duval, and Clay Counties

Our skilled team of 6 photographers
deliver fast, reliable, and consistent
media to help attract buyers

125+ 5-Star Reviews

48-Hour Availability
Next-Day Delivery
Exceptional Customer Service

¢ Photos, drone, video, floor plans,
virtual tours, virtual staging & more

* T New clients: Get your first photo
shoot FREE! Use code realproducers
at checkout ($215 value)

Website Instagram Reviews

The Real Estateographers

Scott Golmic
Q 904-604-7587

O scott@therealestateographers.com

SUMMIT TITLE

OF NORTH FL

AROUND THE CLOCK AGENT SUPPORT

EXPERT TITLE & CLOSING SERVICES
TRUSTED PARTNER FOR AGENTS

FIRST FULLY BILINGUAL (SPANISH/ENGLISH)
TITLE COMPANY IN N. FLORIDA

904.800.3704

4940 Emerson St., Ste 105
Jacksonville, FL 32207

12412 San Jose Blvd. Suite 2233 Park Ave, Ste 201A
101, Jacksonville, FL 32223 Orange Park, FL 32073

108 Central Ave., 227 SE Hernando Ave,,
Jasper, FL 32052 Lake City, FL 32025
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’ FREE TERMITE INSPECTIONS
10% OFF ANY NEW SERVICE

e N

904-595-5300
kingfishpest.com

[PROUD PARTNER OF THE JACKSONVILLE JAGUARS

Rates are HOT!

k
904.566.64

ey
90
92

FUTURE FIHART AL LS DES FUTJIRE HOME LO&NE | 224 3R ST W AL

LAl

SCHWILLE 3240 H FL 322505 | HRILS L1E21E1 00 | RRAES 1DEO1AG] WEES 1013522 | Rrdls 22454



TOP PRODUCER

HANIOVN | OLLES

A People-First Business
Rooted in Empathy
and Honesty

BY NICK INGRISANI

rica grew up in Southern California,
E about 25 minutes inland from Malibu.

Since her mom was a real estate agent
for three decades, and her dad worked in
commission-only sales, she grew up watching

firsthand how hard work and perseverance
could shape a family’s future.

After earning a Sociology degree at UC Santa
Barbara, she pursued a Master’s in Social
Work at the University of Southern California.
Though she never formally practiced social
work, the skills she gained there—listening
deeply, reading between the lines, and helping
people through transition—are now the
foundation of her real estate approach.

Her early career took a different path. Erica
worked as a college admissions counselor at
USC before transitioning into a high-profile
fundraising role for the Ronald Reagan
Presidential Library Foundation. But when
her second child was born, she and her
husband, a tax accountant, began rethinking
life in Los Angeles. They packed up and
moved to Jacksonville for his career, and Erica
thought she’d stay home with their young
kids, who were one and four at the time.

Erica quickly realized that she wasn’t really
equipped to be a stay-at-home mom. She
quickly connected with a local agent who
was looking for an assistant, so she jumped
on the opportunity. Within days, she realized
she could do the work herself—and in March
2006, she got her license. She and the agent
she assisted became partners for four years
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I tell everybody getting
into the business that
what made it easy for
me is having someone
very supportive of me.”

before parting ways, and since then, Erica has
been running her business solo.

“In the beginning, it was helpful to have a
partner. But I also had a husband who didn’t
believe in gender roles and was very hands-on
raising kids. Even in the middle of tax season,
if Thad a buyer to meet with, he’d find a way
to pick up the kids and make dinner. I tell
everybody getting into the business that what
made it easy for me is having someone very
supportive of me.”

At first, real estate was a way to stay busy and
bring in some extra money. But by year five,
after her partner moved to California, Erica
found herself reflecting on just how far she’d
come. She had closed dozens of deals on her
own and built a steady stream of business
through trial, error, and reinvestment. She
had also developed a firm belief that success
in real estate requires calculated spending—
on marketing, leads, and professional tools.

“I'm a big believer that in order to make
money you have to spend money. I had
another income coming in which helped me
pay for marketing and leads in the beginning.
Over the last 19 years it has kind of exploded
for me.”

Today, Erica’s business is entirely her own.
No team, no assistants—just her mom back
in California, helping out with admin and file
review from afar. When clients call, Erica
answers. When they list a home, she’s the
one showing up. And that personal touch has
become her signature.
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While the industry around her has shifted
toward large teams and branding machines,
Erica remains committed to the hands-on,
relationship-driven style that has always
worked for her. She’s been with the same
brokerage for 10 years, and many of her
clients return again and again—sometimes
starting with a modest starter home and
eventually upgrading to a dream property.
She treats each transaction with the same
care, regardless of price point.

Erica’s background in sociology and social
work has made her an expert in navigating
the emotional landscape of real estate.
Whether mediating between spouses with
competing priorities or helping a seller
process the grief of letting go, she sees her role
as dynamic and supportive for everyone she
works with.

“Going to school for social work, the first thing
you learn is to start where your clients are.

If somebody tells me their budget is $600K,
I'm not going to show them a $750K house.
Also, being able to talk people through their
feelings is huge.”

Though her sons are now grown—one in
college and one soon to be married—Erica
isn’t slowing down just yet. She still finds joy
in the work, especially the relationships. The
day she stops learning or connecting, she
says, is the day she’ll step away. But that day
feels far off.

“For me, it’s all about the people. And as long
as I have the fire burning, I'll keep going.”

When she’s not working, Erica loves
hiking in the Rocky Mountains, spending
time at the beach, and traveling back to
California to visit family. She’s not one
for small talk at parties, but if you tell her
about your life—not just your listing—
she’s all ears. That deep curiosity, paired
with an unwavering sense of honesty
and authenticity, is what sets her apart.

Looking back on a 19-year career, Erica
created a path full of meaning; a career
defined by integrity, empathy, and genuine
human connection.

({4
For me, it’s all about
the people. And as
long as I have the
fire burning, Il
keep going.”

Residential & Commercial Closings ¢ Title Insurance ¢ Escrow

Title & Trust
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Real Estate Transactions

Made Simple

Owned and operated by real estate lawyers that have a combined
100 years of experience, Sentinel Title & Trust offers property
owners, prospective buyers, and real estate professionals the
services of a traditional title company with the added benefit of

having knowledgable real estate lawyers on their side.

Ponte Vedra Beach

904.207.7757 | sentineltitletrust.com
info@sentineltitletrust.com
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