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Top Agents

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real 
Producers but remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended 
by The N2 Company or the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these 
companies. NOTE: When community events take place, photographers may be present to take photos for that event and they may be used in this publication.

If you are interested in contributing or nominating real estate agents, affiliates, brokers, owners or even 
yourself for stories, please email us at joni@realproducersmag.com.
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This section has been created to give you easier access when searching for a trusted real estate affiliate. 

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses 

are proud to partner with you and make this magazine possible. Please support these businesses and thank 

them for supporting the REALTOR® community!

BLINDS/SHADES/

SHUTTERS/DRAPES

Budget Blinds of 

Hampton Roads

(757) 250-2968
budgetblinds.com/
williamsburg

BOAT CLUB

Freedom Boat Club

(757) 615-3783
freedomhamptonroads.com

BUILDER

Chesapeake Homes

Nicole Maggio-Deaton

(757) 448-3742
ChesHomes.com

CLOSING GIFTS

Cutco Closing Gifts — 

Russell Wimbrough

(757) 714-7207
AForeverGift.com

Purpose Design Co. LLC

(804) 592-6589
purposedesign 
company.com

EVENT PLANNER

Imperial Etiquette

Misty Bailey

(757) 897-1283
Imperialetiquette.com

GENERAL CONTRACTOR/

CONSTRUCTION/

REMODELS

Cubas LLC

(757) 837-8145
Cubasgc.com

HOME INSPECTION

Creekview Home 

Inspections

(757) 902-5008
creekviewinspections.com

Safe House Property Inspections

Austin McCrory

(757) 418-0944
SafeHouseProperty 
Inspections.com

HOME STAGING

Impressive Home Staging

(757) 803-3877
ImpressiveHomeStaging.com

Staged 2 Sell

(757) 344-5322
Www.staged2sellvirginia.com

HOME WARRANTY

ACHOSA Home Warranty, LLC

Tina Carneal & Maddie Podish

(757) 291-4398
achosahw.com

INSURANCE

Devon Garrett Goosehead Insurance

(757) 732-0971
www.goosehead.com/agents/va/
chesapeake/lamont-garrett/

MORTGAGE

Ben Temple — OVM Financial Team

(757) 513-0904
bentemple.annie-mac.com

Jennifer Roberts — Fulton 

Mortgage Company

(757) 223-4345
fultonbank.com/Personal/
Mortgages/Mortgage-Loan-Officer/
Jennifer-Roberts

Mike Poole — Atlantic Bay Mortgage

(804) 815-3371
yourgloucesterlender.com 

Veterans United Home Loans 

of Hampton Roads

Aaron Giarrana

(757) 636-1171
hamptonroads.veteransunited.com/

MOVING SERVICES

Off Load Moving

(757) 749-7212
offloadmoving.com

NOTARY/CLOSING SERVICES

Five Star Notary

(903) 952-1479
www.fivestarnotaryllc.com

PHOTOGRAPHER

Fowler Studios

Susan Fowler

(678) 634-4650
Fowlerstudios.net

PHOTOGRAPHY & 

VIDEOGRAPHY

Murawski 

Photography, LLC

Mason Murawski

(757) 504-6461
www.murawskiphoto.com/

The Lens House

Carrie Spencer

(757) 870-4912
thelenshouse.net

PHOTOGRAPHY/ 

BRANDING

Rachel Saddlemire 

Photography

(336) 970-1386
www.rachel 
saddlemire.com

REAL ESTATE 

PHOTOGRAPHY / 

VIDEOGRAPHY

Lighthouse Visuals

(504) 451-0002
LightHouseVisuals.com/
tag/Richmond

Lighthouse Visuals

(252) 531-3024
LightHouseVisuals.com

REMODELING - 

KITCHEN & BATH

Kitchen Tune Up & 

Bath Tune Up

(757) 221-0999
kitchentuneup.com or 
bathtune-up.com

TITLE & ESCROW

First Virginia Title 

and Escrow, LLC

(757) 221-0885

True North Title

(757) 963-5223
TrueNorthTitle.com

(757) 963-5223 | TrueNorthTitle.com

Chosen first as your local settlement 
company, we're approved to close 
Cash2Keys transactions in Virginia!

True North Title is so excited to introduce Title Toolbox, your new secret 
weapon for real estate data and analytics. This tool puts a gold mine of data 
at your fingertips, all in one platform!

• Search specific groups 
of properties

• Create a farm based on 
various criteria

• Print detailed property profiles
• Access premier data like life 

events and contact info

Agents connected with Real Producers may receive FREE access from True North Title!

Property Information Like You’ve Never Seen Before!

(678) 634-4650  |   susan@fowlerstudios.net

fowlerstudios.net
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BOOK YOUR
SESSION NOW

murawskiphoto.com • 757.504.6461 • @murawskiphoto

Put your name in front of your clients
for the rest of their lives.

Engrave with your name, 
number, logo, and snazzy tagline.

Russell Wimbrough
757-714-7207

www.aforevergift.com

Closing Gifts That Deliver
LONG-TERM BRANDING

Top-quality products that last forever, 
are used and loved daily, and are sure 

to impress. 

◊ Bulk discounts
◊ 100% tax write-off
◊ Ships direct

◊ Bulk discounts
◊ 100% tax write-off
◊ Ships direct

(757) 837-8145  |  Office@CubasGC.com  |  cubasgc.com

BUILDING YOUR VIS ION INTO REALITY .

Dan Clark
Writer 

757-206-4144

dan@danclark.realtor

M E E T  T H E  P E N I N S U L A  R E A L  P R O D U C E R S  T E A M

Jacki Donaldson 
Managing Editor 

jacki.donaldson@n2co.com 

352-332-5171

Dave Bowling 
Co-Publisher

dave.bowling@n2co.com

757-450-2899

Joni Giordano-
Bowling 

Co-Publisher 
joni@realproducersmag.com 

757-348-7809

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at joni@realproducersmag.com

Cover photo by Susan Fowler, Fowler Studios

Maddie Podish
Writer &  

Social Media Coordinator
msparks7382@gmail.com

757-634-8998

Susan Fowler
Photographer

susan@fowlerstudios.net

678-634-4650

Mason Murawski
Photographer

murawski.photography@gmail.com

757-504-6461

Charles Townsend
Photographer/Videographer

charlestownsendvideo@gmail.com 

757-559-4745

Misty Bailey
Events Planner

misty@imperialetiquette.com 

757-897-1283

Rachel Saddlemire
Photographer 

rachelthephotog42@gmail.com 

336-970-1386

Dan Steele 
Writer 

dan.steele28@gmail.com

757-667-1556
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Story by Maddie Podish
Photos by Susan Fowler, Fowler Studios

cover story

ABBITT REALTY COMPANY

After marrying her husband, 
Michael, and starting their family, 
the couple moved to Gloucester for 
more space, inspired by Michael’s 
roots in the open expanses of 
Northern Michigan. With a diverse 
background in healthcare as a 
nursing assistant and an activity 
director, Kandy navigated her 
career around her husband’s mil-
itary schedule to ensure she was 
always present for their children. 
“I’ve always had to think to myself 
whenever taking a new job due to 
my husband being in the military, 
‘Is this something I can do while 
taking care of my family?’” she 
remarks. This mindset paved the 
way for her transition into real 
estate, a field that had always fasci-
nated her, even before HGTV made 
it popular. The pivotal moment that 
gave Kandy the push she needed to 
get her license was buying a home 
in Virginia after being stationed in 
Hawaii. During this time, Kandy 
witnessed Leigh Barefoot balanc-
ing working full-time in real estate 
while caring for her children.

Real estate perfectly aligns with 
Kandy’s love for meeting new 
people and helping them achieve 
their goals. Since starting in 2011, 
she has stood firm in the impor-
tance of agents finding their niche 
to connect easily with others. “In 
real estate, you don’t sell things; 
you offer a service,” she explains. 
She loves that each transaction 
is unique and brings the oppor-
tunity to form new relationships. 
Whether working with first-gener-
ation homeowners, military fami-
lies buying homes sight unseen or 
families dealing with loss, Kandy’s 
diverse knowledge and compassion-
ate approach make her a trusted 
advisor. “For every client I take 
on, their goals become my goals,” 
she says, emphasizing her drive to 
understand and meet their needs.

Early in the morning, 

you can find Kandy 

Fisk strolling down 

Gloucester Main 

Street, in a town she’s 

called home for most 

of her life, reflecting 

on her 2024 mantra: 

“Every day is a new 

opportunity to become 

the best version of 

yourself.” Born and 

raised in Newport 

News, Kandy grew 

up in the charming 

Hilton Village with her 

mom, grandparents 

and two sisters. She 

was fortunate to 

be surrounded by 

so much love and 

support. Watching 

her mom raise three 

girls while putting 

herself through 

nursing school and 

working instilled a 

strong work ethic in 

Kandy and her sisters. 

“It takes a village to 

raise a family,” Kandy 

reflects, expressing 

gratitude for her 

family’s sacrifices 

and the invaluable 

lessons they imparted.
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One of the most rewarding aspects 
of her career has been the opportu-
nity to educate others, and helping 
people make informed decisions 
that help them in the long run is 
extremely fulfilling,” Kandy asserts. 
This passion for educating and 
mentoring led her to start her team, 
Kandy & Co., focusing on offering 
concierge service, excellent commu-
nication and exceptional customer 
care. “I wouldn’t be where I am now 
without those who mentored me, 
including Yvonne Johnson and Tracy 
Foster,” she smiles. Her realism 
runs deep as she explains that the 
REALTOR® role involves helping 
people through what can be difficult 
real-life situations.

Kandy’s integrity and dedication to 
her clients do not go unnoticed. She 

has received multiple Coastal Virginia 
Best of Reader’s Choice awards, the 
prestigious 2021 Code of Ethics award 
and several recognitions from her 
brokerage, including the Abbitt Ace 
and Abbitt REALTOR® of the Year. 
Her commitment extends beyond 
individual achievements; she has 
served on multiple boards, including 
as Chair of the Affiliates Committee, 
President of Property Services at 
Chesapeake Bay & Rivers Association 
of REALTORS® (CBRAR) and mem-
ber of the Community Outreach 
Committee. Additionally, she is the 
2024 President of the CBRAR, a role 
that has allowed her to meet wonderful 
people and grow through new experi-
ences. “It’s been extremely rewarding,” 
she reflects. “I always go back to you 
don’t know what you don’t know, and 
by being involved, I’ve gotten to meet 

I NEVER KNEW MY REAL ESTATE CAREER WOULD GET 

AS BIG AS IT HAS. IT JUST GOES TO SHOW IF IT’S 

SOMETHING YOU REALLY WANT, YOU JUST MAKE IT WORK. 

THERE’S NO OTHER OPTION BUT TO MAKE IT WORK.
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some really great people and dive deeper into learning 
new things.” Initially, stepping into a leadership role 
was uncomfortable for Kandy, but she quickly realized 
that when you’re uncomfortable, you’re growing.

A an empty-nester with her and Michael’s two 
children, Kylie and Michael (Bubba), who 
are following their career paths, Kandy 
has entered a new chapter. The home 
isn’t completely quiet, though, 
with their two dogs, Maze and 
Bailey, still romping around. In 

town, you can find Kandy having fun while sing-
ing karaoke with her friends. In the last couple of 
years, she’s fallen in love with kayaking, a hobby 
she picked up while creating cherished mem-
ories at the family’s lake house in Michigan. 

Honestly, Kandy shares, “I never knew 
my real estate career would get as big 

as it has. It just goes to show if it’s 
something you really want, you just 

make it work. There’s no other 
option but to make it work.”
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NOMINATE 
YO U R  FAVO R I T E

TOP AGENTS!
People often ask me, “How do you 
decide who you feature each month 
in Real Producers?” My answer: 
“Through our nomination system.” 
Top real estate agents and the pre-
ferred partners who invest in this 
publication through advertising and 
sponsoring our events decide who 
we feature each month through their 
nominations. Additionally, we have 
multiple events throughout the year, 
and top agents with top numbers are 
present at these events; we receive 
many nominations here among those 
who attend. Please contact Joni 

Giordano-Bowling at 757-348-7809 

or joni@realproducersmag.com to 

nominate top agents. 

Of those nominated, our team meets 
with and gets to know each nomi-
nee in person or via Zoom. In this 
meeting, we collect all the cool facts 
about the agent and gather nom-
inations for other top agents and 
businesses we should consider for 
our vetted preferred partners’ list. 

Our selection team decides who gets 
into each issue. We use the “5 C” cri-
teria as a guide. An agent must meet 
the first three. The fourth and fifth 
items are not required; however, we 
love celebrating successes of a giving 
or victorious nature. 

1. Collaboration: The number of 
nominations usually indicates that 
nominees are respected by their 
peers and work well with other 
agents and our preferred partners.

2. Competition production numbers: 
 Let’s face it; the name of the 

publication is Real Producers, 
so folks need to be top produc-
ers to get into the magazine

3. Character: While most in the 
industry have great charac-
ter and integrity, we will not 
feature anyone—agent or 
business—who has not been 
recommended or nominated by 
top agents as a person or busi-
ness operating with integrity.

4. Contribution: We adore inspir-
ing stories about agents who 
give back to the real estate 
and local/global community.

5. Compelling story/ Conquering a 

life challenge: Who doesn’t love 
an against-the-odds success story?

We also get to know the agents 
engaging in our private Facebook 
group for top REALTORS® and part-
ners. Please contact me if you would 
like an invitation to that page, as 
membership is limited to agents on 
our past and present Real Producers 
list, real estate brokers and cur-
rent preferred business partners.

In planning each issue, we try to make 
sure we don’t feature agents from the same 
brokerage or firm in the same issue. We 
also try to cover the territory geograph-
ically so that agents from each area we 
cover are featured proportionately. With 
so many wonderful nominated agents, 
our monthly decisions are difficult, so 
make sure we know who you are!

Remember, real estate agents and bro-
kers do not pay anything for feature sto-
ries; everything we do for them is free. 
While other programs may look similar, 
we are not a pay-to-play model. We 
select most articles six to 12 months in 
advance (sometimes years in advance for 
cover agents) and notify folks one to two 
months before their feature appears that 
we have selected them. Please don’t be 
discouraged if you have met with us and 
have not received the call to be featured. 
Keep those nominations coming.

We would love your feedback about 
how we are doing and what, if anything, 
we can do better to help everyone in 
the industry Collaborate, Elevate and 
Inspire each other. Please email, text 
or privately message all suggestions and 
feedback directly to me. 

Joni Giordano-Bowling

757-348-7809

joni@realproducersmag.com

Sara@FirstVATit le .com

Craig Brown, Owner, FAA Drone Pilot
Licensed Home Inspector, State of Virginia
Certified Professional Inspector, InterNACHI
(757) 902-5008
creekviewinspections@gmail.com
creekviewinspections.com

• Buyer's & Pre-Listing Inspections
• Mold & Air Quality Testing
• Flexible Availability
• Same-Day Reports
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Story by Maddie Podish
Photos by Susan Fowler, Fowler Studios

on the rise

H O WA R D  H A N N A

riginally from Alabama, Heather 

chose not to follow her family to 

Williamsburg in 2004, opting to stay in 

her hometown to continue her college 

education. When her life wasn’t on a 

path to success, she decided she needed a fresh 

start. Moving to Williamsburg 11 years ago, she set 

new goals that would lead to her current success. 

Heather started working as a bartender in various 
establishments, where she connected with inspir-
ing individuals who encouraged her to pursue her 
goals. At the same time, her mom was continually 
reminding her of her capabilities, urging her to 
reach for the stars. Through her work, she began 
networking with professionals from different fields, 
building valuable relationships and gaining insights 
about becoming a REALTOR®—one of Heather’s 
long-term goals. Fascinated with late-night commer-
cials showing homes for sale in her area and spend-
ing her teen years watching her father flip homes, 
real estate has always been in Heather’s blood.

COVID-19 provided Heather with a pivotal moment 
to change her career path. She decided to take charge 
of her life and shared her new ambitions with her reg-
ulars. “When I finally got licensed, I walked into my 
brokerage with a couple of clients,” Heather recalls. 

The foundation of confidence she built over the 
years quickly felt small when she first joined the 
industry. “Building confidence was the hardest part,” 
she explains. “This business can be really fast-
paced, so it was intimidating when I first started. 
Finding the balance of fitting in while also sharing 
what makes me unique was hard.” By consistently 
learning and seeking help, she built the tenacity to 
thrive in the industry. Her biggest advice to new 
agents is, “Dive in head first. In this business, you 
can’t learn it until you’re doing things, so don’t be 
afraid to hit the ground running. Get comfortable 
with being uncomfortable. Clients aren’t going to 
come to you; you must go out and create yourself 
as a brand that they will trust and believe in.”

Besides empowering her clients to make informed 
decisions, Heather also follows a unique approach 
to her business involving a strong presence on 
social media, where engaging with her audience is 
a priority. “Every time I post real estate content, I 
move toward deeper conversations with new peo-
ple,” she notes. This strategy makes her a valuable 
resource and establishes open lines of communica-
tion with potential clients. One memorable client 

story involved a woman who needed guidance on selling her 
home. With Heather’s help, the client sold her home above 
the asking price and then referred her four other clients, all 
closing within 30 days. “If you do everything you can to make a 
client’s journey less stressful and the outcome successful, your 
efforts will lead you to other great clients,” Heather advises.

Heather’s favorite title is “mom,” which she gained five years 
ago after having her daughter Harper Leigh, who is affection-
ately nicknamed “chicken lady” due to her love for chickens. 
Heather shares a close bond with her husband, whom she met 
while bartending. After their first date, they have been insepa-
rable, and he is one of her biggest supporters and cheerleaders. 
When not home surrounded by their variety of pets, the family 
enjoys off-shore and Cobia fishing or spending time at the water.
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Fulton Mortgage Company has designed a mortgage program dedicated to making homeownership easy and 
affordable for medical professionals1 including Physicians, Pharmacists, Dentists, Veterinarians and Doctors of 
Podiatric Medicine (DPM). If you have a medical doctorate degree, this program may work for you.

• 100% financing2 available for loan amounts up to $1.5 Million
• 95% financing2 available for loan amounts up to $2 Million
• 90% financing2 available for loan amounts up to $3 Million
• Mortgage Insurance not required
• Up to 6% seller paid closing cost and prepaids allowed
• Gift funds are allowed from immediate family members
•  Student loan payments that are deferred for 12 months or longer are not included in the credit approval process
• Find and close on new home up to 90 days prior to start of new employment
• 30 & 15 Year Fixed Rate3 as well as Adjustable Rate4 Options (5/6, 7/6, 10/6, & 15/6)

Fulton Bank, N.A. Member FDIC. Subject to credit approval. 1Medical Doctorate degree required. Restrictions apply. 2Financing is based on the lower of either the appraised 
value (fair market value) or contract sales price. 3Monthly payment for a $250,000 15-year term mortgage at 3.582% Annual Percentage Rate (APR) would be $1,774.71. 
Monthly payment for a $250,000 30-year term mortgage at 3.582% Annual Percentage Rate (APR) would be $1,108.43. Payment does not include amounts for taxes and 
insurance and the actual payment will be greater. 4

MEDICAL PROFESSIONALS
PROGRAM

PHYSICIANS · PHARMACISTS · DENTISTS · VETERINARIANS

Jennifer Roberts

NMLS #: 1281769

757.225.4303
JeRoberts@fultonmortgagecompany.com
fultonbank.com/mortgage

With a deep love for animals that her 
daughter has inherited, Heather loves 
supporting her local SPCA. Her journey 
to sobriety inspired her to give back 
to the community. Over the years, she 
has developed a network of people she 
can call upon to help addicts get clean 
and assist with food and housing. “I 
think sometimes people get into bad 
spots, and they just need someone to 
reach out and help,” she comments. 

Heather considers being a REALTOR® 
her success story. She says feeling 
accomplished and knowing she made a 
difference in someone’s life is extremely 
rewarding. Heather says, “I love my 
community, and I believe you can’t just 
do what is expected of you. You have to 
ask yourself what you can do to exceed 
your clients’ expectations. You can make 
a difference in your clients’ experiences 
and in your community as a whole.”

GET  
COMFORTABLE 

WITH BEING 
UNCOMFORTABLE. 

CLIENTS AREN’T 
GOING TO COME 

TO YOU; 
YOU MUST GO 

OUT AND CREATE 
YOURSELF AS 

A BRAND THAT 
THEY WILL TRUST 
AND BELIEVE IN.
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Briar Baughman, 
Founder & Owner 
Chris Valianos, 
Branch Manager, Peninsula

OFF-LOAD  OFF-LOAD  
MOVING CO.MOVING CO.
OFF-LOAD  OFF-LOAD  
MOVING CO.MOVING CO.

partner spotlight
Story by Dan Steele
Photo by Leah Wallace, Leah Ariel Photography

From the overwhelming stress of packing up one’s belongings 

to the fear of everything being broken and beaten up when it 

arrives, many people would rather have teeth pulled with no 

anesthesia than deal with moving. When faced with the strain 

moving can bring, who better to trust with your belongings 

than a company whose founder moved more times during 

his childhood than most people will their entire lives?

“I moved 18 times in the first 19 years of my life,” explains Briar 
Baughman, founder and owner of Off-Load Moving. “My par-
ents weren’t even military. I moved from Northern Virginia to 
North Carolina four times, and when we moved here my fresh-
man year of high school, I moved seven times within my four 
years of high school, even though I stayed at First Colonial.” 

With such an intimate knowledge of the perils and pressure 
involved with relocating, the moving industry was a logical 
career choice for Briar. “It was something I knew I was good 
at,” he laughs. “Once I got into the Army National Guard, I 
was doing construction and concrete, and I said to myself, 
‘I just can’t break my back doing this for the next 20 years.’ 
So, my wife, Casey, and I sat down one January evening and 
started thinking of ideas we could start as a side hustle.” 
They considered landscaping and pool cleaning, and while 
Briar concedes that those ideas made sense, they lacked 
that intangible appeal that made them feel right. Suddenly, 
his wife exclaimed, “Moving!” and they knew they’d hit the 
mark. “I said, you know what? That’s actually a great idea,” 
Briar recalls. Off-Load Moving started with Briar and a friend 
utilizing a single U-Haul truck, and the venture has grown 
exponentially. This September marks the fourth anniversary 
of the company’s founding, and Briar notes that they now have 
five trucks, 20 movers, five in-house staff and two locations.

Off-Loads’s runaway success results from dedication 
to professionalism, courtesy and ensuring 

the company defies customer expecta-
tions about moving companies. “All 
you hear about from people about 
moving are the horror stories 
and the nightmares, which 
is something I want to start 
changing,” Briar says. “We 
want to mitigate that reputation 
moving companies can have.” 

Every Off-Load mover completes a month of 
thorough training before setting foot into a client’s 
house, with a month of probation afterwards. 
“The same with the packers,” Briar states. “They 
complete two weeks of training before they even 
pack a single box for a client.” Compounding this 
attention to building the professional ability of 
their movers is Off-Loads’s philosophy about hir-
ing. “We train customer service reps to be mov-
ers; we don’t train movers to be customer service 
reps,” clarifies Briar. “It sounds strange, but we’ve 
had guys come in with 15-20 years of moving expe-
rience who couldn’t be professional or courte-
ous. You can have the best movers come to your 
house, but if they’re unprofessional or don’t have 
that customer service aspect to them, no matter 
how good the move goes, you’re still going say, 
‘Well, they still could have been a lot nicer.’”

With 90% or more of the company’s business being 
referral-based, Peninsula Branch Manager Chris 
Valianos emphasizes how critical making the best 
impression is. “First impressions are key,” he elabo-
rates. Our slogan is ‘We take pride in serving you,’ and 
we strive to provide the best possible experience for 
every client. We are here to educate and help clients 
with every step of the moving experience. The last 
thing we want your clients to worry about is moving.” 
Briar adds, “Whether a phone call or an in-person 
estimate or even someone coming on site to do the 
move, we want to leave an enduring, overwhelm-
ingly positive impression at the end of the move.”

Unlike corporate moving companies that place 
numbers and quotas above service, Off-Load pri-
oritizes service with every move. Service is such 
a priority that Briar admits to fielding questions 
from clients and real estate agents who are mov-
ing themselves and need advice. “At the end of the 
day, I’m not in the business for the monetary value; 
I’m in the business to ensure that everyone has a 
smooth move with or without us and make sure 
they’re not being taken advantage of,” he remarks. 
It may seem counterintuitive for his business, but it 
is a moral deeply rooted in his experiences. Photo by  

Leah Ariel 
Photography
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company just have a Google page?” Although many 
prefer to communicate only via text and email, 
Briar recommends placing that phone call to filter 
out the less trustworthy companies. “There’s so 
many scams and brokers out there nowadays that 
you want to call them,” he asserts. “You don’t know 
who’s on the other end of that text or email.”

Real estate agents can sleep soundly knowing 
that their clients are in good hands with Off-Load 
Moving. “You will not find a better moving company 
that will offer the same level of service we provide, 
all while doing it with smiles on our faces,” Chris 
proudly pronounces. “We would love the opportu-
nity to work with you and your clients.” He notes 
that they currently offer a 7.5% discount to any 
client a real estate agent refers to them and implores 
agents to consider them the next time their clients 
need the best moving service 
available. “Let this local, 
veteran-owned small busi-
ness take care of you and 
your clients,” he exclaims.

Off-Load Moving Co.

757-749-7212

move@offloadmoving.com

offloadmoving.com

Briar Baughman 
with is wife, Casey 

/ Photo by Leah 
Wallace, Leah Ariel 

Photographer

Chris 
Valianos 
with his  

wife, Cortne

“I’ve seen my parents get 
the short end of the stick 
when we’ve used moving 
companies, and then I’ve 
seen it when my wife and 
I moved,” he reveals. “It’s 
an unfortunate reality of 
the industry. I am try-
ing to change that day by 
day, and the only way I 
can do so is by meeting 
people and ensuring that 
we give their clients the 
best service possible.”

To that end, Off-Load is a 
one-stop shop for all one’s 
moving needs. They offer 
the full range of services, 
including, but not limited 
to, packing, unpacking, 
loading, unloading, offer-
ing “white-glove” service 
and providing out-of-state 
moves. They also partner 
with local businesses to 
fully meet clients’ needs. 
“We’ve teamed up with 
JDog Junk Removal and 

Hauling, another veter-
an-owned company, and with 
Peace of Mind Organization, 
which offers organizing and 
unpacking services,” Briar 
explains. “When someone 
moves with us, they don’t 
have to worry about find-
ing anyone outside of us 
to make the moving pro-
cess that much simpler.”

For real estate agents whose 
clients face an upcoming 
move, Briar advises seeking 
as many quotes as possible 
and thoroughly researching 
the companies to avoid being 
scammed. “Always ensure 
your clients get at least two 
to three quotes for moving, 
especially if they haven’t 
moved before or haven’t 
moved in a few years,” he 
counsels. “Look for online 
reviews, for their social media 
presence and if they’re active. 
Do they have an 800-num-
ber or a local one? Does the 
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FAQsFAQs
for our group was between just below $5 million and $50 
million in 2023. The list will reset at the end of 2024 for 
next year and will continue to update annually.

Q: WHAT IS THE PROCESS FOR BEING FEATURED IN 

THIS MAGAZINE? 
A: The process is simple. Every feature you see has first 
been nominated. You can nominate REALTORS®, agents, 
affiliates, brokers, owners or even yourself. Office 
leaders can also nominate real estate agents. We will 
consider anyone you bring to our attention because we 
don’t know everyone’s story and need your help to learn 
more. A link to our nomination form is on our Facebook 
page (facebook.com/peninsularealproducers).

Q: WHAT IS THE COST TO FEATURE A REALTOR®, 

AGENT OR TEAM? 

A: Zero, zilch, zippo, nada, nil. The feature costs 
nothing, my friends, so nominate away! We are not 
a pay-to-play model. We share real stories of Real 
Producers based on achievement and nominations.

Q: WHO ARE THE PREFERRED PARTNERS? 

A: Anyone listed as a preferred partner in the front of 
the magazine is a part of this community and will have 
an ad in every magazine issue, attend our quarterly 
events and be a part of our online community. We don’t 
just find these businesses off the street, nor do we work 
with all businesses that approach us. One or many of 
you have recommended every preferred partner you 
see in this publication. In a sense, we won’t even meet 
with a business you have not vetted and stamped for 
approval. We aim to create a powerhouse network for 
the REALTORS® and agents in the area and the best 
affiliates so we can grow stronger together.

Q: HOW CAN I RECOMMEND A 

PREFERRED PARTNER? 

A: Please let us know if you want to recommend a 
local business that works with top real estate agents. 
Send an email or text to joni@realproducersmag.com 
or call 757-348-7809.

WELCOME TO REAL PRODUCERS! 

Some of you may be wondering what this publication is about, so 
we have created this FAQ page to answer the most asked ques-
tions regarding our program. My door is always open to discuss 
anything regarding this community—this publication is 100% 
designed to be your voice!

Q: WHO RECEIVES THIS MAGAZINE? 

A: The top 300 agents on the Peninsula in Hampton Roads, VA. 
The Peninsula extends from the Hampton Roads Bridge-Tunnel 
in Hampton to the greater Williamsburg area and everything 
in between. We pulled the MLS numbers (by volume) from 
January 1, 2023, through December 31, 2023, in the Peninsula 
and Williamsburg area. We cut the list off at #300, and the 
distribution was born. For this year’s list, the production level 

Client: Freedom Boat Club
Size: 1/4

Location: Standard

(903) 952-1479
summer@fivestarnotaryllc.com
www.fivestarnotaryllc.com
Newport News, VA

Su��Mobile Notary Services for Your Real Estate

Summer Quillin | Loan Signing Agent

What kind of lasting impression are 
you leaving with your clients on 

closing day?

(804) 592-6589
purposedesigncompany.com/businesspartners 

Custom closing gifts to celebrate your 
clients — and have them talk about your 

business for years to come.

B U S I N E S S  P A R T N E R S
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$49.00 Termite & Moisture Inspection When Scheduled With a Home Inspection
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REAL ESTATE/WDI INSPECTIONS • TERMITE INSPECTIONS & TREATMENT
SEASONAL PEST CONTROL • MOSQUITO & VECTOR CONTROL

RODENT CONTROL & EXTERMINATION • REPAIR SERVICES
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