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MEET JAKE NEVILLE

FROM GK PROPERTIES

WHY IS JAKE SO SPECIAL?
WHAT SETS HIM APART?

Relationship Guy - He is the go-to guy

if you need something done. Sofa
Cleaner? He has it in his truck already.
Kitchen Contractor? Jake makes one
phone call and has a dude there in an hour.

Loyal - He would literally give you the shirt
off his back if you needed it. In an industry
with a ton of Ego, he is the type of Dude you
want to be friends with. I am honored to call
him my friend

SUPER Coachable - Regardless of the
challenge, Jake embraces feedback and is
always trying to get better. His ability to
adapt and grow is unmatched. I have
never seen someone take direction so
well and just run with it.

@jakenevillerealty
@gkproperties_lv

Consistently Closing 2-5 Deals a Month
All-Around Superstar

Jeff Dragovich
"Vegas Mortgage Dude”

Senior Loan Officer % FAIRWAY

NMLS 1167382
702.713.7206 INDEPENDENT MORTGAGE CORPORATION

VegasMortgageDude.com
8845 W Flamingo Rd,, Ste. 200
Las Vegas
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"I Got You!"
Empowering Vegads
Realtors to Greatness
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Andrew Dort,

Mortgage Broker

NMLS #1650297

Company NMLS #2230004
Cell | 725.780.5001
Andrew@PrideLending.com
PrideLending.com
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Joe Mascio
Agency Owner

725-213-7221
License #: 789773

Thomas Seubert, owner
702.884.0181 - SeubertMedia.com

6 - September 2024 Las Vegas Real Producers - 7



BY THE NUMBERS

HERE’S WHAT LAS VEGAS’ TOP 500 AGENTS SOLD...
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AVERAGE I I | | TRANSACTIONS

19,254
SALES VOLUME
PER AGENT

TOTAL TRANSACTIONS | PerAGENT

s $10,570,884,422
SALES VOLUME
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Your clients are
covered.

STAY COOL! _
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ORHP covers the cost of adding refrigerant
when completing an A/C repair.

COMPLETE FOg Call us today to learn more.
CURATION FOR: § 0
REMODELING I! . KRISTIE Francine Willls Stacla Brain o |

SCHNEIDER, Sonior Acoount Exscuive Semice Account Executive TE
FURNISHING OWNER 800,282 1131 Ext 1151 800252 T131 Bxt. 1344

NEW CUSTOM BUILD MASTER GERTIFIED ' i Plidimpiqaia
PROJECTS g - iy atho comistaciabran

702.624.1343 « REVEALINTERIORDESIGN.COM
DIRECT DEALER OF HunterDouglas &
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Tech-Driven Solutions.
Un-matched Service.
Proven Results.
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ALHighTechLending }

Jason MacDonald I

Branch Manager

NMLS #1589741 Scan to Zee what your felI::vZ top
producers are saying about
702.803.3141 workifig.with Jason!

JMacdonald@HighTechLending.com
LasVegas.HighTechlLending.com
HighTechLending, Inc. NMLS #7147

HTL Las Vegas NMLS #1540198 %




This section has been created to give you easier access when searching for a trusted real estate affiliate.

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses %

=

Fidelity National Title Agency of Nevada

are proud to partner with you and make this magazine possible. Please support these businesses and thank

PREFERRED PARTNERS

them for supporting the REALTOR® community!

ART GALLERY

Park West Gallery
(248) 354-2343
parkwestgallery.com

GENERAL CONTRACTOR
RM General Contracting
(702) 458-2772

HOME INSPECTION
Bridge Home Inspections
(702) 722-2222

HouseMaster Home
Inspections
(702) 534-4144

Odin Home Inspections
(702) 848-3998

Win Home Inspection
(702) 336-4190

HOME WARRANTY
ACHOSA Home Warranty
(702) 908-9003

Dwellness Home Warranty
(702) 344-7652

Old Republic Home
Protection

(702) 604-2004
www.orhp.com

Old Republic Home
Protection - Stacia Brain
(702) 596-3752

INSURANCE
Goosehead Insurance
(725) 213-7221

INTERIOR DESIGN
Reveal Interior Design
(702) 624-1343

MODERN HOME INSPECTIONS
AT YOUR FINGERTIPS

@I

A %
.? #

g‘ m .._=__QualltyReports

Technically
Advanced Tools

Competitive
Pricing

“Experience &
Follow-up
Support

702.848.3998 | OdinHomelnspections.com
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MORTGAGE
Citizen’s Choice Mortgage
(702) 433-5626

Fairway Mortgage
(702) 713-7206

HighTech Lending
(702) 491-2583

Pride Lending - Andrew Dort
(725) 780-5001

PHOTOGRAPHY/

REAL ESTATE

Spaces and Portraits

(424) 236-8553
www.chernogorovwed.com

PROPERTY MANAGEMENT
GoldenWest

Management, Inc

Roy True

(858) 779-0577
www.GoldenWest
Management.com

mlke maletich( a‘realproducersmag com

REAL ESTATE MEDIA
Rocket Lister
(480) 570-8455

Seubert Media
(702) 884-0181

Valley Wide Photography
(702) 379-4119

TITLE COMPANY
Fidelity National Financial
(702) 877-3003

Landmark Title Assurance
Agency of Nevada
(702) 869-1111

TRANSACTION
COORDINATOR
Reign TC

(916) 897-1969

DISCLAIMER: Any articles included in this publication
and/or opinions expressed therein do not necessarily
reflect the views of The N2 Company d/b/a Real
Producers but remain solely those of the author(s).
The paid advertisements contained within the Las
Vegas Real Producers magazine are not endorsed or
recommended by The N2 Company or the publisher.
Therefore, neither The N2 Company nor the publisher
may be held liable or responsible for business
practices of these companies.

Your

Trusted everywhere every day.

for Real Estate
7~ 2 Excellence

Conquer the Market and Seal
in Your Success with Fidelity

Julie Cimorelli Macrum Sidney Cimorelli
Vice President Sales Executive

Sales Manager 702-286-2208
702-303-0883

Samantha Giacomino
Sales Executive
702-596-0833

Natalie Bradley
Sales Executive
702-575-4837

Christy Carrasco
Sales Executive
702-885-6827

Krysta Sitko
Sales Executive
702-303-0893

Cindy McElroy
Sales Executive
702-580-9284
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A Tale of Two Brokers

Joe Herrera and Taylor Prince, co-founders of the Joe Taylor Group, are not only successful associate

brokers at Real Broker, but also dedicated community leaders and mentors. Their story is one of

resilience, collaboration, and a deep commitment to both their professional and personal lives.

Joe Herrera entered the real estate industry at age 21, driven
by a desire to help people during one of their most joyful
moments, and to have the ability to build a successful finan-
cial career. A mentor in real estate, who turned out to be
Taylor’s uncle, guided Joe early on after obtaining his license
in 2003. Since then he has built a reputation as a passionate

and responsible leader in the real estate industry.

As a keynote speaker, coach, mentor, lead generator, podcast
host, and associate broker at Real Broker, Herrera generates
over 10,000 leads annually. His team, consisting of 50-60
agents, closes around 1,000 units per year and, at its peak,
expanded to seven locations across North America. Although
the team has scaled back to focus on Vegas, they still main-
tain satellite offices in Ohio, Utah, and Texas. Joe’s respon-
sibilities include growing the team and overall investment at
Real Broker, managing a network of nearly 3,500 agents, and

ensuring team productivity and success.

Taylor Prince, licensed in 2004, has deep roots in Vegas
with his great-grandfather being the first sheriff in the

city. After serving a mission for his church, Taylor got into
land and off-site development, seeking a flexible schedule
to create more time for his family and interests. Meeting
Joe at church led to the formation of their partnership in
2005, with Taylor starting as a buyer’s agent for Joe before

quickly moving into building their team.

Nowadays, Taylor focuses more on the investment side of the
business, and has purchased and sold 350 units over the past
five years, with 50 units closed in the last year alone. More
recently, Joe and Taylor brought Angie Lauer on as a Partner to
take their team to the next level. With her extensive experience
and proven track record, Angie is now running their sales pro-

duction, ensuring continued growth and success for the team.

Their joint venture relationships, including title and mort-
gage, further solidify their position in the industry. “The
other thing that separates us and empowers us to grow is
our solar investment arm (rehabs, flips, tax strategies, etc).
Agents that join them learn how to create long term wealth

and see a bigger world,” Taylor explains.

“Work Hard, Be Kind,” is a slogan Joe proudly states.
Explaining that they try to do right by their clients, always.
“Because Taylor and I have been working as partners for so
long, we see the real estate industry as a very collaborative
environment. We enjoy learning from other agents and con-
sider the agents on our team as partners rather than employ-
ees.” This ethos of “collaboration over competition” is central
to their success, fostering an environment where victories are

celebrated collectively, and best practices are shared openly.

That same mindset is extended to their agents as well...

“We try as much as we humanly can, to blend family and
finance.,” Joe explains. “We know people’s families, kids,
and spouses, and we take rewards trips with our agents that
hit production goals. We try to approach it as a whole-life

family-focused endeavor.”

The 2008 recession was a challenging period for Joe and
Taylor, but it prepared them for future crises. “Had we not
been through the recession, we would have allowed the pan-
demic to just happen to us. Instead, we just put our shoul-
ders to the wheel and started pushing really hard,” Taylor
recalls. “We were kind of born out of that.” Joe adds, “Oddly
enough, the pandemic was a huge moment of shift for us,”
referencing how their investment company was elevated to
new heights during that time.

Las Vegas Real Producers - 13



With an abundance mindset and

a passion for learning, it’s no sur-
prise that the Joe Taylor Group is
also dedicated to giving back to the
community. It’s a core value for both

Joe and Taylor. Taylor gives back to
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his church community and the local
youth by supporting summer camps
and organizing fishing and hiking
trips. He also supports transitional
housing, and helping with mental

health and addiction recovery. Joe

/

notes, “Taylor has always been our
community involvement captain.”

He also shares their involvement
with Project 150, giving client care
gifts from businesses like Lighthouse
Charity, and other local initiatives

like purchasing and rehabilitating low
income housing. “We make sure we’re
active in the overall community,” Joe
prides, offering if they are involved in
something, they’ll find a way to make

it benefit the community.

Outside of work Joe’s family is his
central focus. Married to Jenny, also
a lifelong Vegas resident, they have
four children: Porter, Evelyn, Joni,
and Phillip. Joe and his boys bond

over golf, a tradition that started after

COVID-19 disrupted his son’s volley-
ball plans. Family trips often include
golf days, and Joe ensures he meets
his kids where they are by learning
how to play their video games and be

involved in their interests.
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tinuous learning, and focus on giving back, Joe and
Taylor are standout leaders in real estate and their I

business and invest in their agents’ success, Joe
and Taylor remain true to their core values:
“Work Hard, Be Kind, Do It Right.”
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“ We know people's families, kids, and spouses, and we take
rewards trips with our agents that hit production goals. We try
to approach it as a whole-life family-focused endeavor. ”
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“ Work Hard, Be Kind, Do It Right.
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LANDMARK

TITLE ASSURANCE AGENC Y
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A Shaddock Company

Our Product Is Our
Customer Service

LANDMARK TITLE ASSURANCE AGENCY OF NEVADA
702.869.1111 | Answers@LandmarkNV.com
10000 W. Charleston Blvd., Suite 135 Las Vegas, NV 89135

WE WANT
TO PARTNER |
WITH YOU TO
GROW YOUR
BUSINESS

We understand that although all real
estate agents may be in the business
of Real Estate, their business needs
are not all the same.

Our team takes the time to listen to
your challenges, wants and needs.
They know that it is only then that
they can assist you in developing
strategies and ideas to help grow
your business. They will support you
with the tools and education that will
take your business to the next level

EXPERIENCE |
MATTERS

and
Service IS

At Landmark, we understand that it
takes the attention and hard work of
our title officers, escrow teams and
sales to make your team a successful
force in this market.

Contact one of our team members
today to set up a strategy session.

702-869-1111

paramount



Ever wondered who'’s behind those jaw-dropping, luxury interiors you see in Vegas?

Let me introduce you to Kristie Schneider, the creative genius behind Reveal Interior

Design. With big plans to expand her luxury residential interior design firm later this

year, Kristie is a force to be reckoned with in the design world.

Hailing from Northern California, where she spent over
11 years in the hustle and bustle of Silicon Valley, Kristie
and her husband decided to trade in the high living costs
and endless commutes for the vibrant, fast-paced life

of Las Vegas in 2016. “We moved to build better and
fuller lives for ourselves,” Kristie explains, and it’s clear

they’ve done just that.

Kristie’s path to interior design however, started in the

most unexpected way. While attending junior college for

a general AA, she took an aptitude test to fulfill her last,
singular, extra credit that she needed. And...that...test...
changed...everything. “I learned that interior design was
exactly where I was meant to go in life,” Kristie recalls.
“Prior to that I was unsure of my career direction.
Learning the details of what an interior designer does
clarified so many choices and interests I had as a child -
such as creating floor plans with legos and rearranging
my sitter’s living room furniture.” Little did she know

these were the first steps towards her future career.

meet our partner

Written by Kendra Woodward
Photography by Spaces and Portraits

After changing course and
earning her BA in Interior
Design, Kristie gained invalu-
able experience working at var-
ious design leading showrooms
and firms. Her journey included
earning two prestigious cer-
tifications: Master Certified
Kitchen & Bath Remodeler
(MCKBR) and Universal
Design Certified Professional
(UDCP), which she has main-

tained for over a decade.

During that time she also
became a member of the
National Association of
Remodeling Industry (NARI)
and National Kitchen & Bath
Association (NKBA), and
served as the Secretary and
Treasurer for NKBA’s local
chapter from 2021-2023.
Continuing her education

and involvement within her
community is extremely
important to Kristie, and she
does so through the NARI and
the NKBA, as well as attending
local and national events to

keep abreast of current trends.

In early 2019, Kristie took
another step forward by start-
ing Reveal Interior Design

- specializing in everything
from kitchen/bath remodeling,
furniture/styling, additions,
and new build design. They
offer a complete curation
service, including detailed 2D
plans, photo-realistic render-
ings, material sourcing, and

design management.

Their tagline fully encompasses
their passion for perfection:
“We don’t just create beautiful

12

spaces, we transform lives
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“Creating the perfect space for my clients and
knowing the overall experience and final results
exceed their expectations,” is what brings Kristie
happiness within her business. She believes in
the profound impact of well-designed spaces on
her clients’ personal and professional lives. “Our
commitment is to curate spaces that perfectly

align with your journey to life success.”

One thing Kristie insists on in her business,
above all else, is transparency in her processes.
“Being the most transparent about my business
processes, services, and design fees will only
provide trust with my clients,” she emphasizes.
Proving that integrity is at the heart of Reveal
Interior Design, and it’s something Kristie
prides herself on. To further expand on that
notion, she recently launched a YouTube chan-
nel to share professional tips, practical solu-
tions, and creative ideas in order to beef up her
digital presence and share her love for design

with a wider audience.

Alongside her husband Daren, together for 19
years and married for 12, the two are parents
to their delightful daughter, Blake. Their two
miniature schnauzers also bring a lot of joy
and unconditional love into their lives, as well
as being four-legged siblings to Blake. Kristie
loves spending time with her family, whether
it’s enjoying outdoor meals, hiking at Red Rock
or Mount Charleston, attending Las Vegas
Aviators baseball games, or watching UFC/
MMA events. Travel, adventure, and relaxation
are high on her list, but nothing beats hosting

family and friends at their home.

Kristie attributes much of her success to
networking with contractors, suppliers, fellow
designers, and real estate agents. But she’s
quick to point out the support from family

and friends as a critical factor in her success

as well. “I am lucky to have people in my life
that constantly provide support that helps me
establish my firm, push me to grow, assist in my
reflection on the good and bad days, and be here

to celebrate the wins.”

As the creator of spaces that change lives, with
her unwavering commitment to integrity, a
passion for design, and the support of her family
and friends, Kristie is transforming the interior

design landscape, one beautiful space at a time.




SPACES AND PORTRAITS
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A Fancy Website Doesn't Close Deals
30 years of experience does!

Our beginning-to-end process average is 14 days...experience counts!

| ._éﬁﬁ“er?ﬁt'h:usio Unlock the |
“"WIN" in Every Inspection

Lisa Waldeck ﬁ
PHIL WHALEN -, o i
WIN Home |nspection Summerlin 702.908.9003 ‘A(Tl_]()S,A )

: : LisaW@AchosaHW.com
702-336-4190 | summerlin.wini.com | License 003 0002665 RES '
AchosaHW.com © #thenewwaytohomewarranty
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Alla MargarYan’s journey to becoming a real estate powerhouse is nothing short of inspiring. Born
in Armenia and raised in Germany until the age of 12, Alla’s family journeyed to the United States in
pursuit of a better future, leaving behind the turmoil of war. Settling in Los Angeles in 1999, Alla’s
parents instilled in her a deep appreciation for hard work, perseverance, and the value of family.
With a diverse background and a a real estate agent,” she chuckles. upon a flyer for county jobs for students,
relentless drive to succeed, Alla’s jour- Originally determined to become a pro- one of which was a swim instructor,
ney into real estate was as unexpected fessional swimmer, Alla spent her forma-  she took the opportunity to make some
as it was transformative. “To be honest, tive years in the water most of the time, money to help support her parents while
I was not even aware of a career as competing all throughout high school in they fought to obtain citizenship.
Germany and LA. When she stumbled
It brings me so much happiness and joy to be in the field every day, to be one
call away from helping friends, family, and clients, and to be their source.
- ..a‘ti!!".':‘,'11'::,.':11
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After being hired on at her local YMCA
as a swim instructor, Alla later became
a lifeguard at age 16, working before
and after school. However, after vis-
iting some friends in Las Vegas, Alla’s
parents decided to pack up and move
once more which ultimately became
the start of a journey that would intro-

duce Alla to the world of real estate.

Once in Vegas, Alla ventured down
several career paths before eventually
landing a job with Wells Fargo where
she was propositioned by one of her cus-
tomers to work at his law firm. He prom-
ised to teach her everything she needed
to know by coaching her and sending
her to seminars. Which he held true

to, leading to Alla becoming a top
paralegal at her office where she
worked with her mentor for 10 years

in pre-litigation and litigation.

After marrying and starting a family,
Alla was finding it troublesome to juggle
work and finding enough time to spend
with the kids, which led her on a search
for a new career path yet again. Her
husband, Robert, who was buying and
selling houses at the time, suggested Alla
look into real estate, knowing it suited

her personality. “I never even knew

there was a career in real estate, but he
pushed me because he knew I could do
it.” After doing some research on what
real estate was as a career, Alla began
taking classes at night while working
during the day, and actually failed her
test eight times, but she never gave

up. Every time she failed she booked

another test for the very next day.

If you have a
goal, go for it!

Real estate is like a

good pastry, it just gets
better with every bite.

For Alla, real estate is more than a
career - it’s a calling. “I love every-
thing about real estate,” she beams,
highlighting her passion for helping
clients achieve their dreams of home-
ownership. With a slogan like, “Price
is what you pay, Value is what you
get,” Alla approaches each transaction
with integrity, honesty, and a genuine
desire to make a positive impact. “It
brings me so much happiness and joy
to be in the field every day, to be one
call away from helping friends, family,

and clients, and to be their source.”

Her unwavering dedication to her
clients and her community is truly
unmatched - whether it’s hosting one
of her annual events bringing fami-

lies closer like her annual Easter Egg
Hunt (which brought in 80 kids and

40 moms this year), supporting local
charities, or going above and beyond
to ensure her clients’ needs are met,
Alla’s commitment to service knows no
bounds. “If I can’t help you, I'll find a
way to help you,” she asserts, embody-
ing the ethos of service and support
that defines her career. Alla’s #1 goal is

to make every client a client for life.

At home, Alla finds solace and joy

in spending time with Robert and
their four beautiful children, Vahan,
Emily, Ela, and Alen. From movie
nights, family vacations, and Sunday
breakfasts to annual community
events and biweekly scheduled girls’
nights out, Alla cherishes every
moment spent with her loved ones.

“A minute is not a waste for me.”

As she continues to make her mark in
Las Vegas, Alla remains a beacon of
inspiration. With her commitment to
service, she not only guides dreams
but also builds legacies that endure
for generations to come, advising “If
you have a goal, go for it!” Striving to
malke every interaction memorable
and boasting that she remembers
every moment with every client, Alla
quips, “Real estate is like a good pas-

try, it just gets better with every bite.”




Randy Milmeister stands out not just for
his expertise in real estate, but for his
commitment to a niche that many shy away

from: probate real estate. Licensed in 2005
and now with Keller Williams, Randy has
become a trusted name among personal

representatives, attorneys, and families
dealing with the often daunting probate
process. His tagline, “Your Probate Real
I l ' I8 Estate Specialist,” encapsulates his dedication
-

to helping families transition through one of R
life’s most challenging times all while making
it a more comfortable experience.

Born in Los Angeles but raised in Las Vegas, Randy
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move into the next, better season of life.” | Y -

So what is probate? Probate occurs when someone
passes away and leaves behind assets like jewelry,
houses, or cars. It’s a process often mired in legal and ] i S |
financial complexities, taking anywhere from 1-20 v :

years to resolve. Used as a means for the government to

reclaim their taxes or as a way to pay off creditors, par-

ties often have to wait for Letters of Administration or : f

Letters Testamentary for an Administrator or Executor

to be named in order to be able to liquidate the assets
that were left behind.

|
For Randy, what makes his job more challenging is ; . B
that almost 50% personal representatives of the files . ‘\
he works on aren’t local...the deceased party and their | L
[}

property is local, but the Executors (their children or

family members) are usually managing the sale of the

house from out of town. Additionally, it’s very common

for probate cases to have a title or lien issue.



One of Randy’s most challenging cases
involved a deceased wild animal enthu-
siast whose property was full of reptiles
and various animals. The deceased’s
daughter was threatened by occupants
who refused to leave, forcing Randy to
navigate evictions, utility shut-offs, and
multiple clean-up crews. Once a buyer

was secured, further confusion ensued

g
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when Randy discovered that the escrow
team hadn’t pulled the mortgage liens,
which were being held out of a business
that had closed several years prior.
Randy ultimately had to fire the escrow
company and find a new buyer after the
process continued to drag on. “I learned
so much from that deal,” he admits,
highlighting his ability to handle even

the most complex probate cases.
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Now, Randy is passionate about edu-
cating people on how to avoid probate
through funded trusts - “A trust will
save a person’s family a lot of time,
aggravation, and money.” However,
despite the benefits, many people avoid
setting up a trust due to the cost and
their fear of what the end will bring.
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Constantly seeking to deepen his understand-
ing of probate and to share his knowledge
with others, Randy’s restructured approach
to business and real estate is partly due to his
coaching with Mike Ferry since 2009, which
has given him a strong foundation in the indus-
try. But he does admit he wishes he would’ve
pursued this career sooner. “There’s people
in the community that need help, they need
someone good who knows what they’re doing.”

Outside of real estate, Randy’s personal life
is vibrant. Now that his kids are all grown
and out of the house, he loves attending
raves and concerts, citing the experiences
as “indescribable.” His recent visit to the
Sick New World festival, where he saw Alice
in Chains and Slipknot, was a memorable
departure from his usual scene, but
nonetheless he’s looking forward to the
next show, possibly attending Electric
Daisy Carnival again. “There’s nothing
else like it on the planet.” Randy is
also committed to health and fitness,
aiming to travel more and support
organizations like Copline and the
Fellowship of Christian Athletes,
but spends his down time hanging
with his dog, Sybil.

Looking ahead, Randy’s goals
are ambitious. He is in the
process of building a 6-unit
building in the Historic West
Side of Las Vegas, an area he
feels passionate about revital- %
izing. “If I can do that, I want b &
to duplicate it and continue
building more,” he prides, aiming
to provide low-income housing and [
create a lasting impact on the community.
This project is a testament to his commit-
ment to building a legacy not just for his

children, but for the broader community.

Randy’s journey from land broker to pro-
bate real estate specialist is marked by his
expertise in navigating the complexities of
probate, combined with his compassion-
ate approach. As he continues to educate,
assist, and build, Randy’s legacy is sure to
leave a lasting impact on the families and

communities he serves.
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CONTACT US TODAY! 702.685.7696

GoldenWestManagement.com
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Make Your Homes Stand Apart
with World-Class Art

Park West Gallery, the world’s largest art dealer, can provide custom art solutions for real
estate professionals, ranging from bulk framed art for large orders or in-person art consulting
for high-end clients.

No other art dealer on the planet has our scope or our selection. We have art priced under
$500 and original masterworks by Picasso, Renoir, Rembrandt, and more.

Get in touch and let us show you how we can turn your blank walls into something spectacular.

Contact our Las Vegas Consultant,
Isabella Kowalski, at 702-630-1037
or ikowalski@parkwestgallery.com

PARK WEST dF GALLERY

parkwestgallery.com
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