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Call me today, let's make your skin FABULOUS!   559-679-2240

Visalia's #1 
leading Hydrafacial
 Provider.

By combining modern modalities with 
NEXT GEN formulas, we CAN achieve the 

skin you really want to live in."

Realtors first choice
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Susan Britter

Call/Text: 310.367.9863
DReOrganize.com

Simplify Your Space,

Amplify Your Life

Deborah Rediet
Owner & Organizer

Home Organization

Small Business Organization
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&BLACKSTONE
NATHAN

HOUCK
Win Home 

INSPECTIONS
NATHAN HOUCK

After 20 years serving in the military, 
Nathan Houck was looking for something 
new. He researched many career paths and 
ultimately landed on home inspections. 
Nathan enlisted in the Marine Corps upon 
graduating high school in Visalia and then 
earned a degree in English Literature with 
an emphasis on Secondary Education from 
Fresno State University. He planned on 
becoming a high school English teacher 
after college but decided to go back 

into the military as an officer in the 
Coast Guard instead. He also has a 
background in construction so home 
inspections seemed like a great way 
to meld his two interests, construction 
and teaching. “A huge part of home 

inspections is teaching people and giving 
them a class on their home,” Nathan says of his 

job. After 8 years in the business, Nathan and 
his team have completed 6,200 standard home 
inspections. Including their specialty services 
this number soars to 8,000. 

Nathan’s team, consisting of himself and 
two other inspectors, Tyler Shelton and 

David Daniels, services the whole Central 
Valley and they do not stop at home inspec-

tions. Nathan loves to have referrals come in on 
their stand alone services as well which include 
indoor air quality testing and sewer scope inspec-
tions. Both of these services are extremely bene-
ficial to home buyers and have saved their clients 
thousands of dollars in repairs over the years. 

Nathan isn’t all business, he is also a family man. He met his 
wife in 2018. In 2020 Nathan proposed to Chandra, just a 
couple months before Covid hit. Not wanting to wait to tie the 
knot, the couple had a small ceremony on the beach in August 
of 2020. Nathan and Chandra share three children, 10 year 
old Addilyn, 8 year old Weston, and a baby born in March 
of this year, Nikolas. In his free time Nathan enjoys golfing, 
cooking, fishing, playing with his kids, going on trips with 
his wife, and hanging out with his siblings and friends.

ROB BLACKSTONE

When Rob Blackstone’s father, Lee, asked him once again 
to join him as a home inspector, Rob felt hesitant but gave it 
thoughtful consideration. He talked it over with his wife and 
the timing seemed right for their family, so he took the leap. 
“It turned out to be the best thing ever,” Rob says of his 
transition into home inspections. Working side by side, 
Lee taught Rob everything he needed to know to thrive 
in the business. “He was a good teacher and role model,” 
Rob says of his dad. Working together was a positive 
experience for them both, bringing them closer. In 
2023, five years after joining his father, Rob took over 
the business so Lee could retire. 

Rob’s business is keeping him very busy, but so is his 
young family. In 2020 Rob and his wife Destiny wel-
comed their first son, Madden. Madden is four years 
old and loves soccer, T-ball, swimming, and skating. In 
2023 the family added their second boy, Corbin. Corbin 
celebrated his first birthday this summer. He adores his 
older brother and the pair love to play together. Rob met 
his wife Destiny in 2013 through mutual friends. Destiny 
works for a local research company where she has 
worked for 11 years. The family regularly attends the 
church Destiny’s grandfather established. 

In the coming years Rob hopes to expand the busi-
ness and to make new connections with realtors in the 
area. He also plans on taking more vacations with his 
family as they love to travel together. 

ROB

partner spotlight
Written by Ashley Kivisto
Photography by Monir Studios
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A  h u g e  p a r t  o f 

h o m e  i n s p e c t i o n s  i s 

t e a c h i n g  p e o p l e  a n d 

g i v i n g  t h e m  a  c l a s s 

o n  t h e i r  h o m e .

How did you get into the home inspection 

business? After leaving the military I wanted to 
be my own boss and started looking into many 
options. Being a home inspector was a good fit 
for my experience and personality.

What areas do you serve? 

We serve the whole Central Valley.

What is the craziest thing you have seen at an 

inspection? Animals under houses and in the 
attic can be a surprise. We see a lot of things 
in houses but part of being a home inspector is 
having tact and talking to people with respect. 
We try to imagine we’re always being recorded 
so we keep our words positive and respectful. 

Do you think your kids will someday take over your 

business? Yes, my three month old! Actually my 
eight year old might come around. He likes it, he 

How did you get into the home inspection 

business? My father, Lee Blackstone, started this 
business twenty years ago. When he was starting to 
plan for retirement he asked me to join him and to 
eventually take over the operation. 

What areas do you serve? We service Merced, Los 
Banos, Madera, and surrounding areas.

What is the craziest thing you have seen at an 

inspection? Once there was a home with a cage of 
crows which was crazy. Of course, the occasional 
dead animals under houses and in attic spaces. 

Do you think your kids will someday take over 

your business? I’m a dad who will support my 
kids in whatever profession they choose. If they 
are passionate and willing to put in the work, then 
absolutely. I think this is a great career.

What sets you apart from other inspectors? 

At WIN Home Inspection it’s our personality and 
how we communicate that sets us apart. I take 
pride in my professionalism and dedication to pro-
viding exceptional service. 

What is your favorite part of the job? I enjoy 
establishing new relationships, whether it be 

buyers, sellers, or agents. It’s most rewarding when 
working with new agents and those who refer me.

How do you respond when a buyer asks “would 

you buy this house?” I explain to clients that I 
inspect each home as if it were my own. I provide 
honest and unbiased feedback. I like to talk people 
through issues to give peace of mind. 

What advice do you have for sellers and agents 

preparing for a home inspection? Take time tidying 
up, cleaning, and making the house look presentable. 

If someone were to bring you a treat at an inspection, 

what would be your favorite? Another referral! A beer 
would always be nice, for after work of course!

If you could have any super power, what would 

it be? Create World Peace. 

just doesn’t like the icky parts like coming home with cobwebs in 
my hair, but he’ll grow out of that.

What sets you apart from other inspectors? 

We offer recall checks on all appliances and we continue 
to monitor those for free forever. We also include our free 
concierge service with every inspection that will set up all 
the utilities for our clients. This includes gas, water, garbage, 
internet, cable, and many other services. In addition, we do 
free thermal imaging at each house to help us find hidden 
leaks and insulation issues. The main difference with us is 
that we focus on customer service and clear communica-
tion. We take our time walking the buyers through their new 
house. We also don’t just highlight the negatives, we give 
them all the information they need to make an informed deci-
sion. The whole point of a home inspection is to reduce the 
probability of being surprised.

What is your favorite part of the job? 

When an agent says that our clients are first time home 
buyers. I like when they’re excited but I also like when they’re 
nervous and I can be there to give them some peace of mind 
and help them feel more comfortable. Buying a house is excit-
ing but it can also be overwhelming and stressful.

How do you respond when a buyer asks “would you buy 

this house?” I tell them I don’t know what they’re paying and 
that we are not appraisers. They need to talk to their realtor 
about the value of the home and whether or not it is a good 
investment, based on their individual circumstances. 

What advice do you have for sellers and agents preparing for 

a home inspection? Just declutter and make sure everything is 
accessible. We can’t move things out of the way so if I can’t get 
to the water heater I have to mark on the report that it was not 
accessible. Also remember that the buyers will most likely be 
there and you want them to fall more in love with the home. 

If someone were to bring you a treat at an inspection, what 

would be your favorite? 

Lately, because it’s insanely hot, an ice cold Gatorade. Lime 
cucumber to be exact!

If you could have any super power, what would it be? To 
freeze time. I would love to freeze time while I’m doing 
reports so that I could have more time with my family. 

NATHAN HOUCK

ROB BLACKSTONE
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TWO LENSES,
ONE VISION

Let's be clear... we may be competitors, but, we're also friends. We both have one goal...

to  make your  l i s t ings  STAND OUT!
Your one stop shop for all photography/videography needs

Danny (559)798-8493

Where Quality
& Craftsmanship
Meet! 559.605.9678

BEFORE

AFTER

FOCUS ON CLIENTS, 

WHILE WE HANDLE

THE DETAILS.

• INDEPENDENT 
• CERTIFIED TRANSACTION COORDINATOR 

• CERTIFIED ZIPFORMS TRAINER

CRISTIE CLEMENTS
( 5 5 9 )  3 3 3 - 8 4 8 2  •  c o n f i d e n t c l o s i n g s t c @ g m a i l . c o m
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If you are looking for top-notch, personal, 
and local assistance with your business or 
non-profit’s marketing, then Erin Fisher 
and her team at Alliance Marketing are 
the experts you need. Erin grew up in the 
Central Valley and knows the communi-
ty inside and out. It is very important to 
her to work with local small businesses to 
help them reach clients who can elevate 
their growth. Their tailored strategies 
and hands-on approach ensure that your 
marketing efforts are both effective and 
uniquely suited to your business’s goals.

Erin is not only a marketing professional but also a loan 
officer with experience in the real estate industry mak-
ing her an ideal choice for agents looking to enhance 
their brand. She earned a degree in finance from Fresno 
State while working for a property management com-
pany specializing in student housing before switching 
to new home sales and obtaining her real estate license. 
Her experience in real estate provided insight into the 
financing aspects of the business, leading her to become 
a loan officer. After a couple of years training at a large 
bank, Erin made the switch to a local lender and has 
enjoyed every minute of it. While she loves lending and 
always will, Erin yearned for a creative outlet, which 
she discovered in the marketing side of the business. It 
took time to make the leap, but in 2022, she took the 
plunge at the encouragement of her husband, Connor. 
Now, she helps others follow their dreams and start the 
small business they’ve always envisioned. “It’s actu-
ally not that complicated to start your own business, 
especially when you start small,” Erin says. What began 
with just a few accounts has grown exponentially, lead-
ing Erin to start building a team. Erin’s longest-serving 
employee, Danielle Riggins, brings a unique perspective 
with her 10 years of experience in the United States Air 
Force. Supporting and uplifting veteran-owned busi-
nesses is important to both Erin and Danielle.

Alliance Marketing offers packages and services for 
every level of business. With their full-service package, 
Alliance Marketing will manage all social media and mar-
keting accounts, handle content creation on a scheduled 
basis, and respond to comments and messages. They also 
provide content creation services and templates, which 

Written by Ashley Kivisto
Photography by Lynn Smallwood
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can be invaluable to real estate agents. Imagine a tem-
plate for your new listings, completely personalized 
with your branding and aesthetic.

Erin distinguishes herself from competitors by 
focusing exclusively on local businesses in the 
Central Valley. While some larger marketing firms 
not only charge exponentially more, they focus on 
just getting followers to hit certain numbers where 
Erin focuses on getting the right followers for your 
type of business. Having your social media in front 
of people who can build your business is crucial, 
and Erin prides herself on delivering this to each of 
her clients. Being local also affords her the unique 
opportunity to meet face-to-face with clients, 
which helps in understanding their specific needs. 
“We care about relationships and relationship 
building,” Erin says of Alliance Marketing.

Getting started with social media can seem 
daunting, and Erin offers some practical advice. 
She recommends consistency: post consis-
tently—everything is content! If you’re at a 
meeting, snap a picture and share it. Videos 
perform exceptionally well, so consider 
recording a walkthrough of a new home 
listing. People also appreciate seeing 
faces, so make sure to show yours. 
Additionally, Erin suggests taking 
photos and videos and saving them 
in a folder for later use. A well-
thought-out and cohesive social 
media page creates a strong first 
impression. “If you don’t want to do it 
yourself, hire me!” Erin enthuses.

Erin and her husband, Connor, married in 
2018 and share two children, Charlotte (6) 
and Carson (2). Outside of work, Erin enjoys 
spending time with her great group of friends in 
the area, golfing, attending concerts, traveling to 
the coast for wine tasting, and enjoying life with 
her family. She is an active member of TCAOR 
YPN (Tulare County Association of Realtors, 
Young Professionals Network), various commit-
tees, Visalia Republican Women, and NAPMW 
(National Association of Professional Mortgage 
Women). One of her recently acquired clients is 
The Visalia Emergency Aid Council, a nonprofit 
organization in the Central Valley. Erin is beyond 
excited to partner with the organization to aid in 

fundraising and spread awareness in the community. 
Erin has enjoyed boosting their social media presence 
and fundraising efforts, further contributing to the 
local community she loves. Ventures like this keep 
Erin deeply engaged in her marketing business.

Erin and Alliance Marketing LLC offer free 
30-minute, no-obligation consultations, which 
you can schedule directly by calling or texting 
Erin at: 559-696-3319. “I love helping people 
grow their businesses!” Erin gushes.

Erin Fisher is founder and owner of Alliance Marketing LLC, 
as well as a loan officer with Core Home Loans in Visalia. 

WE CARE ABOUT RELATIONSHIPS AND 
RELATIONSHIP BUILDING.
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You find the home. 
We’ll find the loan.

Cory Reeder
LOAN OFFICER /  BRANCH MANAGER

NMLS#1867432 | NMLS# 1894173

559-786-6260
cory@homefrontloans.com
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Check us out on 
instagram at 
monirstudios

Monica Robles
559.310.7334

Porterville, CA

THE HUB OF MARKETING AND BUSINESS DEVELOPMENT

DREAM. COLLABORATE.
CREATE.

Cutting Edge Deals The Perfect
Gift for Real Estate Closings!

559.666.5243 | cutcogifting.com

1-Pc. Gift Set | 2-Pc. Gift Set | Luxury Sets

Lena Marie • (559) 360-4933 • stagingsimplified@gmail.com

WHERE
LUXURY
MEETS
LISTINGS

SETTING
THE STAGE
FOR SUCCESS:

SETTING
THE STAGE
FOR SUCCESS:
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Quinn Atherton is a woman of multiple talents and a jack 
of all trades. Not only a highly successful Realtor with 
Better Homes and Gardens Real Estate Bloom Group, 
Quinn is also a baker, dancer, mother, grandmother, and 
partner to the amazing Matt Thomas (another Bloom 
Group top seller!). In her lifetime she has worked as an 
interior designer, Christmas tree seller, landscaper, house 
painter, veterinary assistant, actor in movies and commer-
cials (including a cooking show in production now), model, 
aerobics instructor, props mistress, private book editor 
for Kirk Douglas and Sydney Sheldon, secret shopper, 
cocktail waitress, associate director for the 4pm news at a 
CBS affiliate in Washington DC, movie make-up artist, and 
much more. Once she even had a job that involved dress-
ing as a giant strawberry. Meet her for coffee sometime, 
because she has stories to tell! 

Why this wide array of careers and experiences? “Never 
say no to an opportunity,” Quinn advises. She loves people 
and wants to understand their lives. According to Quinn, 
the best realtors have many life experiences, giving them 
multiple points of connection with the people they meet 
and serve. And baking helps too. Some years ago, Quinn 
owned and operated the very successful Potomac Breads 
by Quinn that supplied most of Washington DC’s theaters 
with home-baked pastries. These days, Quinn spends lots of 
time in her kitchen baking treats for her neighbors, clients, 
friends, bank tellers, car wash operators, fellow shoppers at 

Quinn 
Atherton

Written by Ashley Kivisto
Photographed by Danny Klorman

Walmart – the list goes on and on. If you meet Quinn, don’t be 
surprised if she presents you with a hand pie or a box of cup-
cakes. Baking for Quinn is a life-long passion, a way of honoring 
the family baking tradition, and, most of all, a way of connecting 
with the people she meets and spreading happiness. 

Quinn has three adult children with her former husband David, 
a Hollywood make-up artist, whom she met on a movie set. 
When the two decided to settle down and start a family, they 
chose cute and charming Springville. After a lifetime of travel, 
Quinn craved a home base for her family and Springville fit the 
bill perfectly. As the kids grew older, Quinn encouraged each of 
them to get a four-year college degree and a real estate license, 
and with that good foundation, follow their dreams.  Both of 
her daughters, Della and Beverly, work as actresses in LA and 
Della also serves as Quinn’s assistant. Quinn’s son Doran lives 
in Springville with his wife Allison, son Levi (8), and daughter 
Laine (4). On Fridays, Quinn grabs Levi and Laine for action-
packed ‘Grammy Quinny days,’ which might include horse 
riding, playing with kittens, golfing, fun at the river, working in 
the garden, and, you guessed it, baking and eating cupcakes.

Quinn loves animals and considers them as part of her family, and 
if you visit her Springville home and yard you will meet 5 horses, 
4 dogs, 2 cats, and foster animals as well. Quinn will always drop 
everything to bring an injured animal she finds along the roadside 
to an emergency clinic. And even though she tries to find foster 
homes for strays, often they just end up joining her growing crew. 

“ I f  you do i t  r ight  and with your whole heart 
then the money fol lows”

cover story
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Quinn doesn’t take her wonderful life in Springville for granted. 
She sees living in a close knit community as a constant bless-
ing. Growing up, Quinn didn’t have that one home-sweet-home 
lifestyle. Instead, she moved all over the world with her family. 
Her stepfather helped improve education in developing countries 
through the Ford Foundation; her mom served as Vice President 
of the African Wildlife Foundation with offices in Nairobi and 
Washington DC. Because of their careers, Quinn and her four 
siblings lived in Kentucky, Southeast Asia, Boston, Botswana, 
and DC. The five kids leaned on each other during these multiple 
moves and many homes. Now adults, all are very close and highly 
successful in their own careers. Quinn’s sister and best friend 
Katie became an Episcopal priest. “I’m really blessed with the 
best siblings in the world,” she says. “In a way, when we were 
traveling all those years as kids, they were my home.”  

Quinn and her boyfriend and partner Matt Thomas are a power-
house duo. Matt, a talented musician, music producer, entrepre-
neur and successful Bloom Group agent, is Quinn’s biggest fan, 
and she his. “He makes everything sparkle,” Quinn says of Matt. 
Their connection is palpable during our interview when Matt 
pops in briefly to say hello. “I don’t play the lottery because I’ve 
already won it. Quinn is one in a billion,” Matt says. On top of 

their real estate practice, the pair jointly own and run Airbnb 
properties close to home and strive to ensure that each guest 
has an elevated experience and feels right at home. 

Quinn is passionate about helping people through top-notch, 
personalized service. She sees her clients as dear friends and 
wants to spread positivity and make genuine connections 
with everyone she meets. Playing out “worst case scenarios” 
is not something she indulges in. “The devil doesn’t need an 
advocate,” she quips. This mentality extends to her social 
media presence as well. Quinn’s online presence contains 
exclusively uplifting content – think pets, horses, dancing, 
and how-to tips on readying your home for sale – as she 
strives to spread kindness and joy wherever she goes. She 
emphasizes the impact social media can have on a real estate 
career as an excellent way to stay connected, build strong 
relationships, stay relevant, and to be top of mind when 
someone needs assistance. 

Quinn focuses not on the bottom line, but on being a helping 
hand to everyone she encounters. She is the person you call 
when you’re in a jam and need someone reliable. I am “laser 
focused on helping,” Quinn asserts. Success in real estate is 

Borna Binesh, amazing transaction coordinator 
Athena Thompson, and her daughter Della who 
works as her assistant between her acting gigs. So 
far in her career Quinn has sold a staggering 1600 
homes. Quinn is in the top 1% of realtors nation-
wide and has been awarded the Emerald Elite 
Award at the Bloom Group every year since she 
joined the brokerage. This year, in 2024, she also 
won the Community Service Award. 

Quinn Atherton is a shining example of living 
your life to the fullest. Whether she is showing a 
house to a client, salsa dancing, baking, garden-
ing, or hanging out with her friends and family, 
she always finds joy around her. “I’ve got liter-
ally the best life in the whole wide world!” 

Quinn Atherton is a Realtor Broker-Associate 
at Better Homes and Gardens Real Estate 
Bloom Group in Visalia.

all about building trust. Nurturing 
those relationships ultimately 
leads to easier negotiations and 
more clients. “If you do it right 
and with your whole heart then 
the money follows,” Quinn says 
of her success. Her philosophy 
has worked. After 24 years in the 
real estate industry with multiple 

brokerages including one of her 
own, Quinn has landed at Better 
Homes and Gardens Real Estate 
Bloom Group. The brokerage has 
given her the freedom she needs to 
thrive while also living the life of 
her dreams. She is quick to point 
out that she couldn’t do it without 
her wise and supportive broker 
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Good management 
has our name on it
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Kelly Brooks 559.358.0917 | kbrooksagency@gmail.com

I can insure it! TOMORROW

INSURING TODAY
FOR A

brighterbrighter

Kelly Brooks Insurance
& Financial Services

Your Garage

(559) 826-4968   •   garageexperts.com

RESIDENTIAL
GARAGE FLOORING

CUSTOM GARAGE
CABINETS
AND STORAGE

SEE HOW I CAN
HELP COVER

YOUR CLIENTS!

209.639.2344
michaela.reyes@fnf.com

BUILT FOR AGENTS,
Trusted by Homeowners




