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We've been helping customers afford
the home of their dreams for many years

NATION ON E and we love what we do!

MORTGAGE CORPORATION

What is my title company
Doing to help me?

With Surety, you can Stop Searching,

& Start working with a Title Partner with
tools to help your business flourish!

"If | could give 10 stars or more | would, "My daughter and | are forever grateful for
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FI Online Order: order.mysurety.com _.& Sales Team: sales.mysurety.com
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Blaise Menzoni ¢ Branch Manager wwis 2432547
(856) 692-9494 ¢ bmenzoni@nationone.com

Visit the NMLS Consumer Access website for regulatory information about Nation One Mortgage Corporation. Licensed and approved in
CA, CT, DE, FL, GA, IL, KY, MD, MA, MI, MN, NH, NJ, NC, OH, PA, SC, TN, TX, VA, WI (NMLS ID 95618). Georgia Residential Mortgage
@ Licensee. Licensed by the N.J. Department of Banking and Insurance | ©2024 Nation One Mortgage Corporation. For informational purposes
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This section has been created to give you easier access when searching for a trusted real estate affiliate.

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

them for supporting the REALTOR® community!

BUILDER

Estates at Oldman’s Creek
by RE/MAX of Cherry Hill
(609) 510-1200
EstatesatOldmansCreek.com

CHARITY

Happy Smiles, Inc.

Carlo Vitale

(732) 221-471
HappySmilesFoundation.com

CLOSING GIFTS
Strategic Gifting
(313) 971-8312
StrategicGifting.com

HOME & PROPERTY
INSPECTIONS
Dobbins Home
Inspection, LLC
(609) 868-1053
DobbinsHome
Inspection.com

KELLYMAN REAL ESTATE PHOTOGRAPHY

Vitale Inspection
Services, LLC

Carlo Vitale

(609) 751-8048
Vitalelnspection.com

HOME WARRANTY
First American

Home Warranty
Claudia Jones

(609) 471-8822
FirstAmRealEstate.com

INSURANCE

Evergreen Lake Agency, LLC
Lisa Carney

(856) 202-8090
bit.ly/EvergreenLakeAgency

MORTGAGE

Gateway Mortgage

Chris Wilhelm

(856) 810-1222
GatewayFirst.com/
locations-atms/Chris-Wilhelm

Logan Lending
Joseph Logan
(856) 430-3945
LoganLending.com

Maximus Mortgage Advisors
Matt Boyce

(856) 671-0642
MaxLoans.com

Nation One Mortgage
Blaise Menzoni

(856) 297-7087
NationOne.com/loan-officer/
Blaise-Menzoni

PHOTOGRAPHY

& VIDEOGRAPHY
Kellyman Real Estate
Photography

(609) 807-8071
KellymanRealEstate
Photography.com

STAGING

Actual Spaces
(609) 957-9892
ActualSpaces.com

TITLE SERVICES

Good To Be Home Title
(908) 621-1192
GoodToBeHomeTitle.com

Surety Title
(856) 988-8900
MySurety.com

TRANSACTION
COORDINATOR
Transaction
Coordinator Solutions
La Onque Ellis

(856) 318-4458
TransactionCoordinator
Solution.com

Photos « 3D Matterport Virtual Tours « Drone * Video
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REQUEST AN APPOINTMENT TODAY!
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ENOUGH OF THE
NONSENSE
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LOGAN

LENDING

Joseph R. Logan

Founder & CEO

NMLS # 2530841
Personal NMLS # 1899225

856-430-3945

jlogan@loganlending.com
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JOIN THE
MORTGAGE MOVEMENT
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If you are interested in nominating REALTORS® to be featured in the
magazine, please email Wendy@RealProducersKkBTeam.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not
necessarily reflect the views of The N2 Company d/b/a Real Producers but remain solely those of the
author(s). The paid advertisements contained within the South Jersey Real Producers magazine are not
endorsed or recommended by The N2 Company or the publisher. Therefore, neither The N2 Company nor To view our magazine online, visit
the publisher may be held liable or responsible for business practices of these companies. southjerseyrealproducers.com and

look for “magazine” or scan this QR
code. (Password:connecthere@sjrp)

NSREGIIONS
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Check out our 750+ 5-star Google & Facebook reviews!

Residential Inspections « Condo Inspections « Mold Testing
WDI Inspections  Radon Testing » Sewer Scopes

| SCHEDULE AN INSPECTION TODAY!> E E

(609) 868-1053 E

Office@DobbinsHomelInspection.com
DobbinsHomelnspection.com E.

Proudly inspecting the entire South Jersey area,
Philadelphia & Jersey Shore.
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Hometown Insurance Agency
Providing You & Your Customers
the Service You Deserve!

Call to see if we can help make
the right insurance decisions for
your customers & your business.

Lisa Carney

-
] Q\"‘ 856.202.8090

lisa@evergreenlakeagencyllc.com
3" bit. ly/EvergreenLakeAgency
190 N Evergreen Ave, Suite 208,
‘ Woodbury, NJ 08096

Experience: 31 years of experience as an Insurance agent
Languages spoken: English

Neighborhoods served: Gloucester County,Camden County,
Burlington County, Atlantic County, Pennsylvania, and Delaware
Licensed in: NJ, PA, DE, VA

'/\l EVERGREEN LAKE

|

—AWENCY LLCSE
8

HOMEOWNERS - AUTO - LANDLORD « COASTAL - COMMERCIAL - LIFE
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Hello October, the Season

of Transformation!

As we enter October, the air turns
crisp, and the leaves begin their
colorful dance, painting the world in
red, orange, and gold hues. There’s

a certain magic in the air, a sense of
transformation and renewal as nature

prepares for the quiet of winter.

October is a time for embracing change
and celebrating the season’s beauty.

It’s the month of cozy sweaters, warm
drinks by the fire, and the excitement

10 - October 2024

of Halloween. But it’s also a time for
introspection, a chance to reflect on the
year so far, and to set intentions for the
final months of 2024.

We’re thrilled to announce our
2025 event schedule will be

released soon! Stay tuned for more

details—there will be fantastic
opportunities to connect,

learn, and grow together.

As we journey through
October, let’s remember:

“Autumn carries more gold in its

(\
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Let Us Handle Your Paperwaorte

- CONTRACT TO CLOSE -

Experience with Broker Compliance Docs -
Zip Forms®, Sky Slope®, Brokermint®, and Command®

‘La Ongue is grear!

and b&Mﬁ overseen
by the T YAnsaction
Coordinaor Solutions

Team.
Liz %, Broker-Agent

Transaction Coordinator

Solutions

A A& B A RN

A REAL ESTATE SERVICE

0O FOR BROKERAGES & AGENTS

Transaction Coordinator Solutions

HOME STAGING

STAGE YOUR HOUSE TO SELL FAST & FOR MORE 5

View VWebsite

PRINT IS STILL ALIVE.

Celebrating two decades of print
excellence, now 800 niche
magazines strong (and counting).

N N2 COMPANY.

@ sTRoLL @ greet [AREAL PRODUCERS BILOEANL B hyport

WWW.ACTUALSPACES.COM

609.957.9892

pocket than all the other seasons.”

Here’s to embracing the richness and

Here's a

Mearly half

ghastly home system break

beauty of this transformative time.
First American

Wishing you all an October filled with of our members exp Home Warranty™

warmth, reflection, and the magic of
Your Local Resource

Claudia Jones

609.471.8822
claudiajones@firstam.com

the season. Happy October, everyone! year with us. Thankfully, our bewitchi
Kristin Brindley
Owner/Publisher
South Jersey Real
Producers
313-971-8312
Kristin@kristinbrindley.com

“Protecting Client Relationships, Budget and Time”

firstamrealestate.com | Phone Orders: 800.444.9030
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P> partner spotlight |

Claudia Jones proves you
can go home again, at least

in the home warranty world.

Two decades ago, Claudia
moved from California to
New Jersey and launched
First American Home
Warranty’s presence in

South Jersey.

She later became a regional
manager and took on
additional leadership
responsibilities within the
company, so she wasn’t

as involved in day-to-day
operations but always
remained behind the scenes

in the New Jersey territory.

Now, she’s returned to
spearhead First American’s
home warranty presence in
South Jersey again and is
having a grand time recon-
necting with real estate

agents as an area manager.

“I've always been committed
to the real estate industry
here, and I feel honored to
share my 20 years of home
warranty knowledge with
the best agents and brokers

in the area,” she said.

BUILDING A BRAND IN
NEW JERSEY

Originally from Guatemala,
Claudia quickly learned
English as a youngster

and became an honor
student in California
schools. Growing up in

a large extended family,
she wanted to stretch her
wings as a young adult and
eventually moved to New
Jersey with the man who

would become her husband.

By George Paul Thomas
Photos by Chris Kellyman

“As a mom, I wanted to go
somewhere on my own and

buy a home,” she said.

Claudia was already involved
in the real estate industry,
having worked at Harmon
Homes in California and
Realtor.com in New Jersey,

where she was laid off.

“I almost packed up my
stuff and went back home to
California. But I decided to

stick it out,” Claudia said.

A former colleague at the
realty site helped Claudia
land at First American Home
Warranty, and she’s been

with the company ever since.

“Introducing First American
Home Warranty in a new
state was hard because
nobody knew who we were,”
she said. “The competition
was tough. It took years to

build brand awareness.”

“As hard as it was learning
the home warranty busi-
ness, I enjoyed educating
real estate agents about

the value a home warranty

provides for them and their

clients. That passion still

fuels me today.”

HELPING TOP

AGENTS SUPPORT
THEIR CUSTOMERS
With 20 years’ experience,
Claudia knows what it takes
to be a valued resource for
real estate agents as they
help home buyers and sell-
ers find their dream homes
- and, in turn, help them
protect their investment

with a home warranty.
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“A new home is the single largest

purchase most people will ever
make,” she said. “Buying a home
warranty provides important bud-
get protection, with all the things

that can go wrong in a home.”

A First American home warranty
is a renewable service contract
that protects a home’s systems
and appliances from unexpected
repair or replacement costs due
to a breakdown. When a covered
item breaks, First American

will send a service contractor to
the home to diagnose, repair, or

replace the item.

14 - October 2024

Home warranties generally cover
systems, such as heating, air con-
ditioning, plumbing, and appli-
ances, including dishwashers,
ovens, clothes washers, dryers,
and refrigerators — with upgrade
options available.* In contrast,
homeowners insurance does not
cover mechanical failures, so a
home warranty can help bridge

that gap in protection.

With Claudia and her team’s
guidance and expertise, real
estate agents can help their clients
choose the best warranty coverage

for them.

Buying a home warranty

provides important budget

protection, with all the things

that can go wrong in a home.

“I help put it in perspective,” she said. “A

home warranty provides budget protec-
tion, helping a client reduce out-of-pocket
costs instead of having to pay full retail

price for unexpected, costly repairs.”

BALANCING PERSONAL PASSION AND
PROFESSIONAL EXPERTISE

Claudia has two adult sons, two granddaugh-
ters, and a “supermodel” dog named Luna, who
was recently featured in this magazine’s July
cover story. She and her husband have been
together for 23 years and enjoy sports, the out-

doors, traveling, and attending live concerts.

When she was a child, Claudia’s family
always had sports on television, and she
loved the Dodgers, Rams, and Lakers. But
since moving East, she’s become a fan of the
Phillies, Flyers, and Eagles. She even fol-
lowed the Eagles to Super Bowl LII, cheering
on their defeat of the New England Patriots.

As a young woman, Claudia became a
dancer and made it to the third round of
the television dance competition, Solid
Gold. She even danced with Paula Abdul
while trying out to be a Laker Girl.

These days, Claudia often attends real estate
networking events in South Jersey and enjoys
creating personal connections with the area’s

top agents.

“I try to stay balanced, have fun, and not
take things too seriously,” she said. “I know
the challenges that real estate agents have
in today’s market, so I try to be approach-
able and inquisitive. I love engaging with

new people.

“I like to understand people and learn about
them, so we establish a strong foundation
for the relationship that makes working

together more rewarding.”

HELPING EDUCATE
AGENTS ABOUT HOME
WARRANTY BENEFITS
Even after two decades in New
Jersey, Claudia said she still
studies First American Home

Warranty’s competitors.

“Someone might have a shiny
brochure from another com-
pany, but that company’s cover-
age limits might be half of ours,”
she said. “I show agents that we
have among the most robust cov-

erage in the business.”

Coming from California, where
home warranties are more
common during a real estate
transaction, Claudia said she
sometimes has to remind
agents why homeowners

should have a warranty.

“I serve as an ally for real
estate agents, helping them

understand the importance of

Iﬁ
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a home warranty. A warranty
can also create referrals for
agents,” she said. “Customers
will remember that their agent
recommended a home war-
ranty. I make sure agents know
that a home warranty should
be a part of their value propo-

sition to their clients.”

*Home warranty coverage
varies by location, plan,

and selected options.

Safeguard your home from
unexpected repair costs
and enjoy peace of mind
with First American Home
Warranty. Reach out to Claudia
Jones at 609-471-8822 or
claudiajones@fahw.com. Visit
www.firstamrealestate.com to
learn more.

Ju‘:‘\'f‘-*h First American

Home Warranty™
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DY rising star

By George Paul Thomas
Photos by Chris Kellyman

SUCCESS THROUGH SERVICE

Communication and commitment are
crucial for success in real estate. Julie
Anne Twomey, a REALTOR® with Keller
Williams, embodies these essential
qualities. She prioritizes attracting clients
who genuinely seek her assistance,
ensuring a mutual fit without obligation.
Her dedication to clear communication
and personalized service ensures

every client receives exceptional

care and enjoys a smooth transaction.
Julie’s approach distinguishes her in
the competitive real estate industry,
highlighting her unwavering commitment
to client satisfaction and achieving
successful outcomes.

SETTING OUT

Julie’s path to real estate is rooted in a diverse background
shaped by education, family values, and a passion for serving
others. Born and raised in Washington Township, NJ, Julie
holds a bachelor’s degree in Psychology and a master’s degree in
Education from Wilmington University. Growing up in a tight-
knit family—her mother a dedicated nurse and her father a
retired union carpenter—Julie was instilled with a strong work

ethic and a nurturing disposition as the eldest of three siblings.

Her career journey began with roles in bartending and teach-
ing at local high schools, experiences that provided valuable
insights but ultimately led her to explore new opportunities.
Transitioning to alcohol sales from 2017 to 2023, Julie found
fulfillment but sought a career that aligned more closely with

her long-term goals and passions.

In 2020, during the COVID-19 pandemic, Julie seized the
opportunity to pursue her interest in real estate, obtaining
her license while juggling part-time responsibilities. Initially
drawn to the industry by its challenges and potential for per-
sonal growth, she soon discovered a profound connection to

helping clients navigate one of life’s most significant decisions.

“My experience in real estate isn’t just about transactions,”
Julie explains. “It’s about building relationships, understand-
ing my client’s needs, and guiding them through the process
with empathy and respect.”

In May 2023, Julie leaped full-time real estate, driven by
her love for the flexibility it offers as a mother to her son
and daughter. Her approach blends a passion for market-
ing—leveraging professional photography, videos, and social
media—with a deep commitment to education and transpar-

ency throughout every transaction.

“What sets me apart,” Julie notes, “is my dedication to
understanding my clients and ensuring they feel comfortable
every step of the way. Real estate isn’t just a job; it’s about

positively impacting people’s lives.”

Julie’s innovative marketing approach is a key differentiator. “I
love to advertise! Along with professional photography, I incor-
porate videos featuring an intro and outro where I highlight
everything I love about the house, including drone footage of the
community,” she explains. Her proactive use of social media has
proven highly effective, attracting buyers who weren’t actively

searching but were captivated by her engaging content.
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Last year, Julie completed 18 trans-

actions totaling $6.4 million in
volume. This year, she projects $8.5
million in volume with 30 transac-
tions. Her dedication has earned

her several awards, including Philly
Real Producers Rising Star, KW
Moorestown #2 Individual Agent
Units Sold for 2023, KW Moorestown
Top Agent Growth Year Over Year

2023, and Nexus Superior Performer.

HEART AND HOME

Julie balances a thriving real estate
career with a rich and fulfilling

family life. Married for seven years

to her husband, Jason, the couple
shares two young children, Leo (3)
and Dahlia (3 months), and a rescue
poodle named Presley. Family is at the
heart of Julie’s life, inspiring her to be

a better person each day.

Her family loves spending time out-
doors, often visiting the Jersey Shore
for beach outings and taking walks to
various parks and playgrounds. These
activities are not just about fun but
about creating lasting memories with
grandparents, aunts, uncles, and cous-
ins. Julie’s commitment to family time
underscores her belief in the impor-

tance of close-knit relationships.

Presley, the family’s rescue poodle,

has a unique story. In winter 2019,

18 - October 2024

Julie discovered a dog left behind

at the PGW facility in southwest
Philly. After convincing the workers
to let her in, she found Presley, who
was initially reluctant to approach.
With the help of a dog catcher, Julie
brought Presley home, intending to
find him a new family. Five years
later, Presley remains an integral part
of their household.

In her time, Julie enjoys being out-
doors, shopping, and making new
memories with her family. Fitness
plays a significant role in her life, and
she incorporates workouts into her
routine, often involving her children.
Julie is also a certified yoga instruc-
tor, teaching yoga for several years.
Although she no longer teaches due to
the demands of having young children,
she continues to practice yoga and
meditation daily, emphasizing health
and fitness for longevity and strength.

Julie is actively involved with
Philadelphia PAWS, reflect-
ing her commitment to giv-

ing back to the community.

LOOKING INTO

THE FUTURE

Julie Twomey’s approach

to the future is inspired by
her favorite quotes: Estée
Lauder’s “I never dreamed
about success. I worked for
it,” “Change is inevitable,
growth is optional,” and “Chin
up, crown on.” These quotes
reflect her belief that success
comes from hard work and

embracing challenges.

Julie defines success as liv- 2
ing without regret, enjoying

time for personal happiness,

and positively impacting the

world around her. With her

family complete, she looks
forward to creating lasting

memories with them.

Professionally, Julie aims to help more
families, start her real estate team, and
continue investing in real estate. Her
short-term goals include expanding her
client base and enhancing her marketing
strategies. In the long term, she envisions
leading a successful real estate team and
growing her investment portfolio, all
while positively impacting her commu-

nity and industry.

Before she concludes her narrative,
Julie leaves advice for up-and-coming

top producers:

“Establishing yourself and your business
takes time—this is not a get-rich-quick
industry. If you face challenges but still
show up daily, you’re on the right track,
and a breakthrough will come. Save
enough money to live comfortably to
avoid seeming desperate for a sale; clients
can sense that. Don’t be pushy; be warm,
approachable, and knowledgeable. This
will attract the right people. And always

greet everyone with a smile!”

GET SOCIAL WITH US! SHARE.LIKE.FOLLLOW

8 Vitale

e i l:- INSPECTION SERVICES LLC
Y e’ Residential | Commercial

ent

_Carlo Vitale

Owner and NJ
Licensed Home Inspector

OFFERING
CE COURSES

visit our site & schedule a class

% kW kW L [4]

Over 15,000 Properties Served

Licensed. Certified. Trusted

609.751.8048

Is your client searching for a
¥l luxurious retreat close to metro areas?

Their dream home awaits at The Estates at Oldman’s Creek!

Located in peaceful Pedricktown, our community of luxury estate homes
features generous lot sizes, quality construction, and the ability to semi-tailor designs.
With impressive architectural style, choice of models and elevations, and attention

to detail, Costa Homebuilders will create the perfect home for your client's family.

ALMOST
SOLD OUT!
2 Lots & A Few Quick
Delivery Homes Left!

Builder's Fall Special
FREE Gourmet Kitchen
& FREE Standard 1st Floor
Hardwood Floors

*Must mention ad. Available for a limited time.

Please contact Pat for a personal tour.

Patricia A. Fiume
C: 609-510-1200

0O: 856-424-4040 ext 147
PatFiume@hotmail.com

EstatesAtOldmansCreek.com

pE/MAY

w
RE/MAX of Cherry Hill @
1736 Route 70 E., Cherry Hill, NJ 08003 ==
Each office is independently owned and operated.
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Nanc
KOWALIK

LEADING WITH VISION AND

“We strive to make every interaction
with our team an exceptional experi-
ence, embodying Second-Mile service.
Whether you’re a client, a cooperating
agent, or a service provider, we aim to
ensure your experience is nothing short

of elevated.”

This steadfast commitment to excel-

lence is the hallmark of Nancy Kowalik.

PATH TO SUCCESS

Nancy’s journey to becoming a prom-
inent figure in real estate began with
roots in New Jersey. Though she was
born in Jersey, her family moved to Fort
Lauderdale, Florida, when she was just
11 years old. Nancy spent her formative
years in Fort Lauderdale, balancing her
education at Broward County College
with various jobs, including bartending,
waitressing, and valet parking. These
early experiences taught her the value of
hard work and highlighted her desire for
a different path.

At 21, seeking a life beyond the
service industry, Nancy returned to
New Jersey. She stayed with her aunt
and uncle while attending Middlesex
County College. Her initial passion for
radio led her to a job as a receptionist
at a local radio station, where Nancy
seized every opportunity to learn

the business. However, her success

in radio, financial realities, and the
demands of the job prompted her to
pivot to sales. She excelled in radio
sales, becoming the youngest national
sales manager at 30 and learning

invaluable marketing skills.

The decision to start a family led
Nancy to open a small antique shop on
Main Street in Mullica Hill. However,
the shop’s challenges and the lack of
professional real estate services during
her attempts to sell the property ignited
her interest in real estate.
Displeased by her experiences
with realtors, Nancy decided
to obtain her real estate
license and sell the house
herself. “I wanted to make
promises I could keep and
treat others the way I wanted

to be treated,” she explains.

Nancy’s determination to
bring professionalism to

real estate drove her to seek
comprehensive training and
a supportive environment.
She ultimately found a real
estate coach who significantly
impacted her career. Her
commitment to excellence
and continuous improvement
is evident in her approach

to customer service. “I have

P» cover story

By Amelia Rosewood
Photos by Chris Kellyman

IMPACT

a live service that answers calls 24/7,
ensuring clients always reach a person,

not a voicemail,” she says.

Today, Nancy leads Your Home Sold
Guaranteed Realty—Nancy Kowalik
Group, a dynamic real estate brokerage
located on Main Street in Mullica Hill.
As a broker and mortgage loan officer,
Nancy heads a team of 13 dedicated
professionals who collectively drive the
agency’s success. Since embarking on

her real estate career in 2006, Nancy
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has consistently demonstrated an exceptional ability
to achieve impressive sales volumes and garner presti-

gious accolades.

Under Nancy’s leadership, the team averages between
300 and 400 home sales annually. This remarkable
performance is a testament to their commitment to
excellence and client satisfaction. Their outstanding
service has not gone unnoticed, earning Nancy and her

team numerous awards and recognitions.

One of the most significant achievements is winning
the Five Star Professional award for ten consecutive
years. Nancy pridefully reflects on this accomplish-
ment, saying, “I've always thought if I got paid five
stars versus cash, what would the team look like?
That’s a big deal to me.” This award highlights the
team’s unwavering dedication to delivering top-tier

service to their clients.

In addition to the Five Star award, the Nancy Kowalik
Group has been a Platinum award winner for 14 years.
This accolade is the highest recognition within the
industry, underscoring the team’s consistent per-
formance and excellence in the real estate industry.

Further cementing their reputation, Inc. Magazine
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recognized the group as one

of the fastest-growing compa-
nies in 2022, ranking them at
number 3369. Nancy also takes
pride in their significant volume
in 2020, reflecting the team’s
resilience and success even

during challenging times.

BEYOND NUMBERS

Nancy cherishes her family life
with her two children, a 27-year-
old daughter and a 25-year-old
son. Due to their allergies, the
family no longer has pets, though
Nancy fondly recalls their ear-
lier days with a cat and a dog.
Despite the allergies, Nancy
enjoys the occasional interaction

with clients’ pets.

Nancy and her daughter share

a passion for gardening. The
family loves to travel, often taking
weekend trips. Cooking dinner
together is another cherished
activity. They actively participate
in community events in Mullica
Hill, enjoying activities like the
Christmas tree lighting and the
local farmer’s market. “My goal
when we moved here was to
become part of the community,”
Nancy says, appreciating the

sense of belonging they’ve found.

Travel is a personal passion for

Nancy. She loves planning trips

and researching destinations,

with Greece being a favorite.
“I'm always future-casting,
thinking about where we’ve
been and where we’re off to

next,” she notes.

Nancy’s dedication to her
community extends into her
professional life. Over the past
six years, she has donated $180
thousand to local charities

in South Jersey. One notable
affiliation is with Acenda (for-
merly Robin’s Nest), and she
was honored as Philanthropist
of the Year in South Jersey.
She sets fundraising goals at
the company Christmas party
each year, inspiring others to

contribute.

Nancy treasures hands-on char-
itable activities. She recalls a
memorable project with Robin’s
Nest, where her team adopted

a house for girls in South
Harrison. Despite privacy rules
now limiting direct involvement,
Nancy seeks meaningful ways to

make a tangible impact.

LOOKING INTO THE
FUTURE

Nancy Kowalik lives by Ralph
Waldo Emerson’s quote, “Once
you make a decision, the

universe conspires to make

it happen.” This guiding principle
is prominently displayed on her
Facebook page and is a daily source

of motivation.

For Nancy, success means freedom.
“It’s not about the money,” she says.
“It’s about the freedom to focus on
my family, help those in need, or lift
others in leadership.” This pursuit of
freedom is her ultimate goal, allowing
her to direct her energy toward what

truly matters at any given moment.

Looking ahead, Nancy aspires to
“follow the sun.” She envisions
spending the colder months in
warmer climates like Florida while
staying connected to her family and
business in New Jersey. Balancing
travel with leadership development
for her team is a central part of her

vision for the future.

Nancy’s commitment to per-

sonal and professional growth

is unwavering. Recently, she
attended Wealth Con, a confer-
ence to enhance leadership skills
and financial acumen. Events like
these inspire her to share valuable
insights and opportunities with

her team.

As Nancy concludes her narrative,
she leaves this valuable advice

to up-and-coming top producers.
“Aim to be in a room where you’re
the least experienced person. This
is how you learn and grow. Rising
stars can become complacent, so
seek out those doing what you
aspire to do. Network, find men-
tors, or switch brokerages. Don’t
settle for being the smartest person
in your sphere; seek opportunities

that elevate you.”
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PRIN [

Were you,

ME MORE!

the team or your business featured in

an issue of Real Producers?

Want a copy of your article or full
magazines that you were featured in?
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REPRINTS!

What the heck is a reprint? A reprint is a four-
or 8-page, magazine-quality-grade paper with
your full article and photos, and you on the cover
of the publication.

WHY DO | NEED THOSE?

These reprints are a professional

marketing tool that can help brand you, your team

and/or your business.

* Use on listing appointments

* Send out to friends and family

+ Send to clients with your holiday greetings

* Brokers, use as recruiting tools for capturing
new talent

+ Use when farming your favorite neighborhood

WHAT IF | CHANGED COMPANIES OR NEED SOMETHING
CORRECTED IN MY ARTICLE?

No worries! We can make any changes needed. We
send you a proof, you approve, and then they are

sent to you via FedEx.

WHO CAN BUY THESE?
The REALTOR® who was featured, the broker,
our partner or family. Anyone who wants to

promote you!

HOW DO | ORDER?
Email us at info@southjerseyrealproducers.com

Introducing...

For Your Buyers

A New Bridge Loan Option

How It Works

'I Get Your New 2 Buy Your New
Home Loan Home First
Get pre-qualified Find your dream home

Find out if your current Once you find your dream
home is eligible for the home, you'll work with your
program. agent to make a competitive,
non-contingent offer - and win!
Begin pre-approval
Once your current home is
eligible, apply for your new
mortgage with the Maximus
team.

Start planning your move
Only move once when you
close on your dream home!

Enjoy life in your new place
Get your new mortgage Pay your new mortgage -
Get your pre-approval to Knock will cover payments on
start shopping. your old mortgage for up to 6
months until it sells.

With the Equity Bridge Program your buyer will not only be NON-CONTINGENT on
selling their current primary, but they also can use up to $650,000 of their current
home's equity to give them options when buying and selling.

3 Sell Your OId
House

Prep the old house for sale
The program gives you up to
$35,000 to make updates and
repairs on your old house.

List with ease

Your agent will list your house
and manage showings with
potential buyers as usual.

Sell for top dollar
Once your house sells, your
HomeSwap™ is completel!

*THISIS A CO-MARKETING PIECE WITH KNOCK LENDING, LLC, NVILS #1858445. ALL RIGHTS RESERVED | WWWKNOCK COM | 866.966.1895 | CONSUMERS ARE ENTITLED TO SHOP AROUND FOR THE BEST LENDER FOR THEIR NEEDS. EMM LOANS, LLC NMILS #2926, DBA

MAXIMUS MORTGAGE ADVISORS IS AN EQUAL HOUSING LENDER | WWWMAXLOANSCOM | 856:671.0842 | 1950 ROUTE 70 E, SUITE 300, CHERRY HILL, NJ 08803 | BRANCH NMLS #2926 | PRODUCTS CONTAINED ARE NOT OFFERED THROUGH EMM LOANS LLC OR ANY OF Powered By

TS DBA'S. MAKE SURE YOU UNDERSTAND THE FEATURES ASSOCIATED WITH THE LOAN PROGRAM YOU CHOOSE, AND THAT IT MEETS YOUR UNIQUE FINANGIAL NEEDS. THIS COMMUNICATION 1S NOT AN OFFER FOR EXTENSION OF CREDIT OR A COMMITMENT TO LEND.

ELIBILITY IS SUBJECT T0 COMPLETION OF AN APPLICATION AND VERIFIGATION OF HOME OWNERSHIP. OCCUPANCY, TITLE, INCOME, EMPLOYMENT, CREDIT, HOME VALUE, COLLATERAL, AND ALL APPLICABLE UNDERWRITING REQUREMENTS. NOT ALL PROGRAMS ARE ( n 0 c I ( ] @
AVAILABLE IN ALL AREAS. HTTPS: /WWW EMMLOANS COM/ STATE-LICENSING/. OFFERS MAY VARY AND ARE SUBJECT TO CHANGE AT ANY TIME WITHOUT NOTICE. HTTPS://WWW.NMLSCONSUMERACCESS.ORG/ENTITYDETAILS ASPX/COMPANY/2926. e

EQUAL HOUSING

MAXIMUS | cea

MORTGAGE ADVISORS
MAXLOANS.COM

".
oh
)

MATTHEW BOYCE
856.671.0642

Mboyce@maxloans.com

OWNER OF MAXIMUS MORTGAGE
NMLS: 218534




YEARS OF
Rp ‘ % THE N2 COMPANY

THE GATEWAY PROFILE

KERRY SHAW

HOMETOWN
Mount Laurel, MNJ

BEST ADVICE EVER
Good fortunes do not come to those who wait, get after
goals and you will achieve them.

MOST SATISFYING PART OF WORKING WITH CLIENTS
Every scenario is different, but the end results of home
awnership are all dreams coming to fruition.

HOW | SEPARATE MYSELF FROM OTHERS IN THE
INDUSTRY & IN LIFE

Treat others how you want to be treated.

MOVIE | CATCH MYSELF WATCHING OVER AND OVER

Groundhog Day...over and over.

&t -_{..-"‘"'

FUN FACT ABOUT ME

Moved lo Louisiana in seventh grade and atlended high £

school and college before returning to M) , -
W

N
O e

Kerry Shaw |nmis 148467

Area Manager

856.452.9136 . &
http:/fwww.GatewaylLoan.com/kerry-shaw —— -"{
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