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Experience Fall’s 
Magic on the Water

Join Us for
Endless Adventures  

with an extra $500 off 
when you mention 
REAL PRODUCERS 

at sign-up.

"I boat more than my 
friends who 'own' and 
need to take the extra 
time to clean and/or 

re-trailer and 
transport their boats 
every time they go 

out." 

—Gabriel Santiago,
member on the 
Freedom Plan

Freedom Boat Club of Hampton Roads

200 Old Marina Lane, Newport News VA 23602
(757) 302-8111 | freedomboatclub.com

NEW LOCATION at 
Deep Creek Landing

(903) 952-1479
summer@fivestarnotaryllc.com
www.fivestarnotaryllc.com
Newport News, VA

Su��Mobile Notary Services for Your Real Estate

Summer Quillin | Loan Signing Agent

Coastal VA will be joining forces locally with more than 30,000 
global participants in more than 50 countries reaching more 
than 70 million people, collectively taking millions of steps for 
freedom with more than 500 walks, which equates to a walk 
every three minutes in 24 hours. 
Virginia is ranked 15th in the nation and 6th for active federal 
human trafficking cases.
Roughly 1 in 4 human trafficking victims are children. We are better 
together and walking for one cause — FREEDOM — and declaring 
in our local cities of Coastal VA, “Not on our watch.”

SLAVERY STILL EXISTS.
BUT WE CAN CHANGE THAT.
A21 Coastal VA Walk for Freedom

Follow us for updates and details.
Social media at@A21CoastalVA

Questions: email us at a21coastalva@outlook.com

An awareness walk of our seven cities coming together to end human trafficking in our local communities

WE NEED YOU.
Let’s make a difference

10-YEAR ANNIVERSARY!
October 19, 2024
Register at A21.org/walk
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(757) 963-5223 | TrueNorthTitle.com

Chosen first as your local settlement 
company, we're approved to close 
Cash2Keys transactions in Virginia!

True North Title is so excited to introduce Title Toolbox, your new secret 
weapon for real estate data and analytics. This tool puts a gold mine of data 
at your fingertips, all in one platform!

• Search specific groups 
of properties

• Create a farm based on 
various criteria

• Print detailed property profiles
• Access premier data like life 

events and contact info

Agents connected with Real Producers may receive FREE access from True North Title!

Property Information Like You’ve Never Seen Before!

Craig Brown, Owner, FAA Drone Pilot
Licensed Home Inspector, State of Virginia
Certified Professional Inspector, InterNACHI
(757) 902-5008
creekviewinspections@gmail.com
creekviewinspections.com

• Buyer's & Pre-Listing Inspections
• Mold & Air Quality Testing
• Flexible Availability
• Same-Day Reports

16
Nominate 

Your 
Favorite 

Top Agents

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real 
Producers but remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended 
by The N2 Company or the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these 
companies. NOTE: When community events take place, photographers may be present to take photos for that event and they may be used in this publication.

If you are interested in contributing or nominating real estate agents, affiliates, brokers, owners or even 
yourself for stories, please email us at joni@realproducersmag.com.
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This section has been created to give you easier access when searching for a trusted real estate affiliate. 

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses 

are proud to partner with you and make this magazine possible. Please support these businesses and thank 

them for supporting the REALTOR® community!

BLINDS/SHADES/

SHUTTERS/DRAPES

Budget Blinds of 

Hampton Roads

(757) 250-2968
budgetblinds.com/
williamsburg

BOAT CLUB

Freedom Boat Club

(757) 615-3783
freedomhampton 
roads.com

BUILDER

Chesapeake Homes

Nicole Maggio-Deaton

(757) 448-3742
ChesHomes.com

CLOSING GIFTS

Cutco Closing Gifts — 

Russell Wimbrough

(757) 714-7207
AForeverGift.com

Purpose Design Co. LLC

(804) 592-6589
purposedesign 
company.com

EVENT PLANNER

Imperial Etiquette

Misty Bailey

(757) 897-1283
Imperialetiquette.com

GENERAL 

CONTRACTOR/

CONSTRUCTION/

REMODELS

Cubas LLC

(757) 837-8145
Cubasgc.com

HOME INSPECTION

Creekview Home 

Inspections

(757) 902-5008
creekviewinspections.com

Safe House Property 

Inspections

Austin McCrory

(757) 418-0944
SafeHouseProperty 
Inspections.com

HOME STAGING

Impressive Home Staging

(757) 803-3877
ImpressiveHomeStaging.com

Staged 2 Sell

(757) 344-5322
Www.staged2sellvirginia.com

HOME WARRANTY

ACHOSA Home 

Warranty, LLC

Tina Carneal & 

Maddie Podish

(757) 291-4398
achosahw.com

INSURANCE

Devon Garrett 

Goosehead Insurance

(757) 732-0971
www.goosehead.com/
agents/va/chesapeake/
lamont-garrett/

MORTGAGE

Ben Temple — OVM 

Financial Team

(757) 513-0904
bentemple.annie-mac.com

Jennifer Roberts — Fulton 

Mortgage Company

(757) 223-4345
fultonbank.com/
Personal/Mortgages/
Mortgage-Loan-Officer/
Jennifer-Roberts

Veterans United Home 

Loans of Hampton Roads

Aaron Giarrana

(757) 636-1171
hamptonroads. 
veteransunited.com/

MOVING SERVICES

Off Load Moving

(757) 749-7212
offloadmoving.com

NOTARY/CLOSING 

SERVICES

Five Star Notary

(903) 952-1479
www.fivestarnotaryllc.com

PHOTOGRAPHER

Fowler Studios

Susan Fowler

(678) 634-4650
Fowlerstudios.net

PHOTOGRAPHY & 

VIDEOGRAPHY

Murawski Photography, LLC

Mason Murawski

(757) 504-6461
www.murawskiphoto.com/

The Lens House

Carrie Spencer

(757) 870-4912
thelenshouse.net

PHOTOGRAPHY/ BRANDING

Rachel Saddlemire 

Photography

(336) 970-1386
www.rachelsaddlemire.com

REAL ESTATE 

PHOTOGRAPHY / 

VIDEOGRAPHY

Lighthouse Visuals

(757) 637-1743
LightHouseVisuals.com

REMODELING - 

KITCHEN & BATH

Kitchen Tune Up & 

Bath Tune Up

(757) 221-0999
kitchentuneup.com or 
bathtune-up.com

TITLE & ESCROW

First Virginia Title 

and Escrow, LLC

(757) 221-0885

True North Title

(757) 963-5223
TrueNorthTitle.com

(678) 634-4650  |   susan@fowlerstudios.net

fowlerstudios.net
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BOOK YOUR
SESSION NOW

murawskiphoto.com • 757.504.6461 • @murawskiphoto

Dan Clark
Writer 

757-206-4144

dan@danclark.realtor

M E E T  T H E  P E N I N S U L A  R E A L  P R O D U C E R S  T E A M

Jacki Donaldson 
Managing Editor 

jacki.donaldson@n2co.com 

352-332-5171

Dave Bowling 
Co-Publisher

dave.bowling@n2co.com

757-450-2899

Joni Giordano-
Bowling 

Co-Publisher 
joni@realproducersmag.com 

757-348-7809

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at joni@realproducersmag.com

Cover photo by Susan Fowler, Fowler Studios

Maddie Podish
Writer &  

Social Media Coordinator
msparks7382@gmail.com

757-634-8998

Susan Fowler
Photographer

susan@fowlerstudios.net

678-634-4650

Mason Murawski
Photographer

murawski.photography@gmail.com

757-504-6461

Charles Townsend
Photographer/Videographer

charlestownsendvideo@gmail.com 

757-559-4745

Misty Bailey
Events Planner

misty@imperialetiquette.com 

757-897-1283

Rachel Saddlemire
Photographer 

rachelthephotog42@gmail.com 

336-970-1386

Dan Steele 
Writer 

dan.steele28@gmail.com

757-667-1556



Peninsula Real Producers • 1110 • October 2024 @realproducers realproducersmag.com

Cristen Treu’s journey from serving 
people in the financial industry to the 
dynamic real estate world is nothing 
short of captivating. With a passion 
for helping others and an unwavering 
commitment to excellence, Cristen’s 
story is a testament to hard work, per-
severance, and pursuing one’s dreams. 

She always wanted to be in real estate 
but knew it was in God’s timing. After 
graduating from Old Dominion University, 
Cristen embarked on a career that would 
equip her with invaluable skills and 
experiences. She spent seven years as 
Branch Manager at Enterprise, quickly 
rising through the ranks. “Enterprise 
taught me how to run a successful busi-
ness, analyze profit and loss statements, 
and so much more,” she recalls. Her 
role required her to visit various busi-
nesses and promote the perks of using 
Enterprise, an experience that built her 
confidence. “Now, I’m not afraid to knock 
on doors,” she says. “My first listing 
came from door knocking. I saw someone 
having a garage sale on Facebook, so I 
knocked on their door and asked if they, 
by chance, needed to sell their home.”

Story by Maddie Podish
Photos by Susan Fowler, Fowler Studios

real producer

KELLER WILLIAMS ALLEGIANCE

Cristen TreuTreuCristen 
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After working at Enterprise, Cristen became 
Vice President at Suntrust Bank, where 
she spent five years helping clients achieve 
their financial goals and leading the bank 
branches. Despite her success, Cristen real-
ized she wanted to serve people on a greater 
level and leaped into real estate in 2018.

Cristen’s approach to real estate is deeply 
rooted in her love for serving others. “I’ve 
been in sales since I was 17, and I truly 
go above and beyond for my clients,” she 
shares. Her commitment to her clients is 
evident in the stories she shares: “I remem-
ber ripping up carpet for an elderly seller 
to help get the home ready to sell, and after 
putting my first listing under contract, the 
sellers moved to Florida, and I cleaned 
their pool every week until it sold.” When 
she first started in real estate, Cristen’s 
trainer nicknamed her “Hustle and Heart.” 
She still lives up to the moniker today. 

Real estate is about more than the trans-
action for Cristen. “It’s about the mission, 
not the commission,” she states. “If you 
help enough people get to where they want 
to go, you will achieve your dreams, too.” 
She encourages new agents to immerse 
themselves in the business. “Sit in the 
office, listen to the top agents, and learn 
from them,” she advises. “Just be a sponge.” 
When Cristen joined Keller Williams, 
the office leader told her she would be a 
million-dollar producer. Her total career 
volume exceeds $101 million, and she 
has served 350, a testament to her stead-
fast dedication to her clients and craft. 

Cristen’s passion extends beyond real estate. 
She’s a huge animal lover. “My dogs, Pearl 
and Jaxon, are my children, my world, and 
my best friends,” she reveals, beaming. As a 
strong supporter of the Peninsula SPCA, she 
has incorporated her love for animals into 
her business. “My for-sale sign has a rider 
with a picture of a Boston terrier that says, 
‘Buy your dog this yard.’ So many people are 
purchasing homes with their dogs in mind, 
and I want to help them find the perfect 
place for their families. For every house I 
sell this year, I will fund an adoption at the 
SPCA for my clients or make a donation.”

IT’S 
ABOUT  

THE MISSION, NOT  

THE COMMISSION.

If you help enough people 
get to where they want to 
go, you will 
achieve your 
dreams, too.
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Cristen’s interests are as var-
ied as her career. “I’m obsessed 
with golf,” she admits, drawing 
a parallel between the sport and 
her profession. “Every decision 
golfers make, from selecting the 
club to analyzing the course, can 
impact their performance. Similarly, 
every decision and strategy in business 
can significantly impact the outcome.” For 
Cristen, golf is a mental game that chal-
lenges her the same way real estate does.

Living in Hampton Roads, Cristen cherishes 
the proximity to the water. A self-proclaimed 
“sunset chaser,” she also enjoys offshore fish-
ing and boating whenever possible. Traveling 
is another of Cristen’s passions. Having been 
to Paris and Lake Tahoe, she’s always planning 
her next adventure. “I’m going on a road trip 
out west soon, starting in Vegas and heading to 
Monument Valley,” she comments excitedly.

Whether she’s guiding a client through a home purchase, 
funding an animal adoption, or planning her next adventure, 
Cristen approaches life with the same dedication and enthu-
siasm that have made her a success in real estate. “Helping 
people and giving back really feeds my soul,” she smiles, 
summing up the driving force behind her remarkable career.
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Put your name in front of your clients
for the rest of their lives.

Engrave with your name, 
number, logo, and snazzy tagline.

Russell Wimbrough
757-714-7207

www.aforevergift.com

Closing Gifts That Deliver
LONG-TERM BRANDING

Top-quality products that last forever, 
are used and loved daily, and are sure 

to impress. 

◊ Bulk discounts
◊ 100% tax write-off
◊ Ships direct

◊ Bulk discounts
◊ 100% tax write-off
◊ Ships direct
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NOMINATE 
YO U R  FAVO R I T E

TOP AGENTS!
How do we decide who to 
feature each month in Real 
Producers? Through our 
nomination system. Top real 
estate agents and the pre-
ferred partners who invest 
in this publication through 
advertising and sponsoring our 
events decide who we feature 
through their nominations. 
Additionally, we have multiple 
events throughout the year, and 
top agents with top numbers 
are present at these gatherings; 
we receive many nominations 
from those who attend. 

Of those nominated, our team 
meets with and gets to know 
each nominee. We collect all the 
cool facts about the agent and 
gather nominations for other 
top agents and businesses we 
should consider for our vet-
ted preferred partners’ list.

Our selection team decides who 
gets into each issue. We use 
the “5 C” criteria as a guide. An 
agent must meet the first three 
criteria; the fourth and fifth 
items are not required; however, 
we love celebrating successes of 
a giving or victorious nature.

1.	Collaboration: The number of nom-
inations usually indicates that nom-
inees are respected by their peers 
and work well with other agents 
and our preferred partners.

2.	Competition production numbers: Let’s 
face it; the name of the publication is 
Real Producers, so folks need to be top 
producers to get into the magazine.

3.	Character: While most in the 
industry have great character and 
integrity, we will not feature any-
one—agent or business—who has 
not been recommended or nomi-
nated by top agents as a person or 
business operating with integrity.

4.	Contribution: We adore inspir-
ing stories about agents who 
give back to the real estate and 
local/global community.

5.	Compelling story/ Conquering a 

life challenge: Who doesn’t love an 
against-the-odds success story?

We also get to know the agents engaging 
in our private Facebook group for top 
REALTORS® and partners. Send me 
a private message if you would like an 
invitation to that page, as membership is 
limited to agents, brokers, and current 
preferred business partners.

We aim to not feature agents from the 
same brokerage or firm in the same 
issue and try to cover the territory 

geographically so we feature 
agents proportionately. With 
so many excellent nominated 
agents, the monthly deci-
sion is difficult, so ensure 
we know who you are.

Remember, real estate agents 
and brokers do not pay 
anything for feature stories; 
everything we do for them is 
free. While other programs 
may look similar, we are 
not a pay-to-play model. We 
select most articles six to 12 
months in advance (some-
times years in advance for 
cover agents) and notify folks 
one to two months before 
their feature appears that 
we have selected them. 

We would love your feed-
back on how we are doing 
and what we can do better to 
help everyone in the indus-
try collaborate, elevate, and 
inspire each other. Please 
email, text, or privately 
message all suggestions and 
feedback directly to me.

Joni Giordano-Bowling

757-348-7809 

joni@realproducersmag.com 
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Story by Dan Steele
Photos by Leah Wallace, 
Leah Ariel Photography

on the rise

Newport News and the 

surrounding area aren’t 

just locations for Jamie 

Blackmon—they’re the 

vibrant backdrop where 

she’s transformed her 

unique journey from 

gymnastics coach and 

nanny into a thriving real 

estate career. While her path 

may be unconventional, 

those experiences have 

catapulted her career and 

fueled her compassion 

and empathy, setting her 

apart as an agent who truly 

understands her clients.

“I’ve wanted to be a real estate agent 
since I was little,” Jamie shares. “I 
love helping my clients find their 
dream homes and seeing the joy on 
their faces when they get the keys.” 
Her dedication to forging deep con-
nections with her clients is evident. “I 
become best friends with my clients,” 
she says. “We laugh together, we cry 
together, and we celebrate together.”

Her gentle nature allows her to 
understand her clients on a deeper 
level, anticipating their needs and 
concerns before they arise. “My job 
is to put out fires before my client 
has to deal with them,” she explains. 
This dedication and care hasn’t gone 
unnoticed. Jamie’s clients rave about 
her ability to make the often stress-
ful process of buying or selling a 
home feel seamless and enjoyable.
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Fulton Mortgage Company has designed a mortgage program dedicated to making homeownership easy and 
affordable for medical professionals1 including Physicians, Pharmacists, Dentists, Veterinarians and Doctors of 
Podiatric Medicine (DPM). If you have a medical doctorate degree, this program may work for you.

• 100% financing2 available for loan amounts up to $1.5 Million
• 95% financing2 available for loan amounts up to $2 Million
• 90% financing2 available for loan amounts up to $3 Million
• Mortgage Insurance not required
• Up to 6% seller paid closing cost and prepaids allowed
• Gift funds are allowed from immediate family members
•  Student loan payments that are deferred for 12 months or longer are not included in the credit approval process
• Find and close on new home up to 90 days prior to start of new employment
• 30 & 15 Year Fixed Rate3 as well as Adjustable Rate4 Options (5/6, 7/6, 10/6, & 15/6)

Fulton Bank, N.A. Member FDIC. Subject to credit approval. 1Medical Doctorate degree required. Restrictions apply. 2Financing is based on the lower of either the appraised 
value (fair market value) or contract sales price. 3Monthly payment for a $250,000 15-year term mortgage at 3.582% Annual Percentage Rate (APR) would be $1,774.71. 
Monthly payment for a $250,000 30-year term mortgage at 3.582% Annual Percentage Rate (APR) would be $1,108.43. Payment does not include amounts for taxes and 
insurance and the actual payment will be greater. 4

MEDICAL PROFESSIONALS
PROGRAM

PHYSICIANS · PHARMACISTS · DENTISTS · VETERINARIANS

Jennifer Roberts

NMLS #: 1281769

757.225.4303
JeRoberts@fultonmortgagecompany.com
fultonbank.com/mortgage

That attention to detail 
and compassion spills over 
into every aspect of her 
life, especially within the 
transaction. She’s known 
for her thoughtful closing 
gifts, which she personal-
izes to reflect her clients’ 
unique interests and per-
sonalities. Jamie exclaims, 
“I like to do little person-
alized baskets, so I try to 
pick out key things that my 
clients say that they like 
while touring properties.” 
While a closing gift might 
be custom, sometimes, it 
is something they need, 
like stocking the pantry 
with various staples and 
cleaning supplies. “I want 
my clients to know how 
much I appreciate their 
trust and business,” she 
proudly states. “Closing 
gifts are just a small way 
of showing my gratitude.”

Jamie’s success is about 
more than her per-
sonal touch. She’s also 
a skilled negotiator and 
problem-solver, always 
advocating for her clients’ 
best interests. Her back-
ground in gymnastics and 
coaching has instilled in 
her a strong work ethic 
and determination to 
succeed. “I’m not afraid to 
fight for my clients,” she 
reveals. “I’ll do whatever 
I can to get them the best 
possible outcome.”

Despite her busy sched-
ule, Jamie always makes 
time for her family. 
She’s a devoted wife to 
her husband, Robert, an 
Army deep sea diver, and 
a loving mother to their 
two little ones, Connor 
and Nicholas. “My family 
is my everything,” she 

smiles. “They’re my inspi-
ration and motivation.”

When she’s not working 
or spending time with 
her family, Jamie loves 
to stay active at the 
gym, practicing yoga and 
Pilates and indulging in 
her lifelong passion for 
gymnastics. “I still like 
to go to open gym pretty 
frequently,” she chuckles. 
“It’s something not many 
adults say they would 
like to do.” However, this 
playful spirit makes Jamie 
relatable and endearing 
to her clients. She’s more 
than a real estate agent; 
she’s a friend, a confidante, 
and a trusted advisor.

For her next chapter, 
Jamie would like to build 
her real estate team 
to instill her values of 
compassion, empathy, 
and dedication in her 
agents. “I want to train 
agents who will take it 
to the next level,” she 
remarks with conviction, 
“agents who will fight for 
their clients, be there for 
their clients, and just be 
overall great agents to 
work with in all aspects.”

Jamie measures success 
not by the number of 
homes she sells or the 
commission she earns but 
by making a meaningful 
difference in the lives 
of her clients and build-
ing lasting relationships 
beyond the transaction.

“I want to be remem-
bered for someone who 
genuinely cares,” she 
notes. “That’s what 
truly matters.” What a 
great outlook to have.
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Kim
DombrowskiDombrowski

Impressive Home Staging, a 

two-time national award winner 

recognized as one of the Top 

10 professional home staging 

companies in the nation by the 

Home Staging and Redesign 

Alliance, is ready to create 

a customized staging plan 

tailored to the unique needs 

of potential buyers and the 

architectural style of your next 

listing. Owned by visionary Kim 

Dombrowski, Impressive Home 

Staging’s team of 10 provides 

the highest level of service 

while executing its seamless 

process—Prepare, Stage, Sell. 

With a suite of services, including 

vacant home staging, pre-

listing staging consultations, 

and short-term/mid-term rental 

setups, Impressive Home 

Staging ensures properties 

are seen and remembered.

Originating from a family of 
artists, Kim’s initial aspiration to 
pursue art was redirected by a 
high school counselor toward the 
burgeoning field of computer sci-
ence. This pivot led to an 18-year 
tenure in information technology 
within the cosmetic industry, 
with notable roles at Revlon, Max 
Factor, and CoverGirl/Proctor 
& Gamble. The tragic events of 
September 11 prompted Kim to 
transition from her IT career to 
become a stay-at-home mom. 
However, her innate love for 

partner spotlight
Story by Maddie Podish

Photos by Dave Schwartz, 
Coastal Exposures

IMPRESSIVE 
h o m e  S t a g i n g

decorating pulled her back to her creative roots, 
leading her to open Impressive Home Staging. 
As Kim reflects, “Funny how you always come 
back to your passion of being a creative person.”

While launching Impressive Home Staging, 
Kim knew she wanted to go beyond creating a 
seamless process for their clients. Impressive 
Home Staging excels in education, offering 
Lunch N’ Learn presentations for real estate 
professionals. These sessions include lunch 
and a professional presentation with tips, 
benefits, and lots of pictures. Additionally, the 

team provides complimentary professional 
photos in its staging packages and teaches a 
two-credit CE class, “Staging by the Book” and 
“Listing Your Luxury Properties,” complete with 
a tour of its 6,000-square-foot warehouse.

Partnering with Kim and her company will 
leave your clients with an HGTV home-reveal 
reaction and an investment with a 500% return. 
With an average days-on-market at a remarkable 
18 days and enough inventory to stage 60-plus 
homes at a time, Impressive Home Staging is 
ready to help you do what you do best—SELL. 

Kim emphasizes, “Experts hire experts, so 
as real producers, you should use profes-
sional staging and photography for the best 
results possible to bolster your reputation.” 
While Kim and her team ensure clients and 
agents feel at ease during the entire process, 
the process involves rigorous behind-the-
scenes efforts from designing and shopping 
to packing, moving, and setting up to man-
age 300 stages and de-stages annually.

For Kim, success is about vision and 
goal-setting and achieving those goals with 

determination and hard work. Kim finds the 
most fulfillment in the final reveal and positive 
client feedback and is proud of 100 consecu-
tive five-star reviews on Google. Maryanne, a 
previous client, shares, “Outstanding experi-
ence with Impressive Home Staging. In less 
than a week, they developed a thoughtful, 
creative, and effective design plan. The design 
captured our home’s unique features, which in 
turn attracted numerous inquiries and visits. 
The fact that our home was under contract in 
a mere two days speaks for itself. The team 
of stagers were efficient, neat, and friendly.”
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Impressive Home Staging is more than just a 
business; it’s a passion-driven enterprise led 
by a creative soul who found her true calling. 
With an eye for detail and a heart for service, 
Kim Dombrowski and her team continue 
to set the bar high in home staging, making 
homes irresistible and selling them fast. Kim 
hopes to be remembered as a loving mom, 
wife, friend, and leader in life and business. 

Kim Dombrowski

Impressive Home Staging

757-803-3877

kim@impressivehomestaging.com

ImpressiveHomeStaging.com

Experts hire experts, so as Real 

Producers, you should use professional 

staging and photography for the best 

results possible to bolster your reputation.

The team was honored this past spring when 
selected to design the St. Jude Dream Home 
Giveaway house in Suffolk built by Kirbor 
Homes. Kim beams, “We selected all the fur-
niture from Greenfront Furniture in Farmville 
and added all the art and accessories to make 
the home spectacular for four weeks of open-
house tours.” All ticket proceeds to enter 
the drawing for the new home support St. 
Jude Children’s Research Hospital’s lifesav-
ing mission to help cure childhood cancer.

Outside of changing the staging industry 
and giving back to her community, Kim 
loves spending quality time with her fam-
ily. Married to her husband, Mike, for 35 
years, the couple shares two grown sons, 
Jamie and Nick, and enjoys boating, fish-
ing, and weekends at their beach house in 
Corolla’s 4x4 area. The family loves to travel 
and is excited about a trip to Anguilla in 
February and another to Sweden in July.
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What kind of lasting impression are 
you leaving with your clients on 

closing day?

(804) 592-6589
purposedesigncompany.com/businesspartners 

Custom closing gifts to celebrate your 
clients — and have them talk about your 

business for years to come.

B U S I N E S S  P A R T N E R S

FAQFAQ
REAL PRODUCERS 

WELCOME TO REAL PRODUCERS! 

Here, we answer the most popular 
questions regarding our program. My 
door is always open to discuss anything 
regarding this community—this publica-
tion is 100% designed to be your voice.

Q: WHO RECEIVES THIS MAGAZINE? 

A: The top 300 agents on the Peninsula 
in Hampton Roads, VA. The Peninsula 
extends from the Chesapeake Bay 
Bridge-Tunnel in Hampton to the greater 
Williamsburg area and everything in 
between. We pulled the MLS numbers (by 
volume) from January 1, 2023, through 
December 31, 2023, in the Peninsula and 
Williamsburg area. We cut the list off 
at #300, and the distribution was born. 
For this year’s list, the production level 
for our group was between just below 
$5 million and $50 million in 2023. The 
list will reset at the end of 2024 for 
next year and will update annually.

Q: WHAT IS THE PROCESS FOR BEING 

FEATURED IN THIS MAGAZINE? 

A: The process is simple. Every feature 
you see has first been nominated. You 
can nominate REALTORS®, agents, 
affiliates, brokers, owners, or yourself. 
Office leaders can also nominate real 
estate agents. We will consider anyone 
you bring to our attention because 
we don’t know everyone’s story and 

need your help to learn more. A link to our 
nomination form is on our Facebook page 
(facebook.com/peninsularealproducers).

Q: WHAT IS THE COST TO FEATURE 

A REALTOR®, AGENT, OR TEAM? 

A: Zero, zilch, zippo, nada, nil. The feature 
costs nothing, my friends, so nominate 
away. We are not a pay-to-play model. 
We share real stories of Real Producers 
based on achievement and nominations.

Q: WHO ARE THE PREFERRED PARTNERS? 

A: Anyone listed as a preferred partner in the 
front of the magazine is part of this community 
and will have an ad in every magazine issue, 
attend our quarterly events, and be a part of 
our online community. We don’t just find these 
businesses off the street, nor do we work with 
all businesses that approach us. One or many 
of you have recommended every preferred 
partner you see in this publication. In a sense, 
we won’t even meet with a business you have 
not vetted and stamped for approval. We 
aim to create a powerhouse network for the 
REALTORS® and agents in the area and the 
best affiliates so we can grow stronger together.

Q: HOW CAN I RECOMMEND A 

PREFERRED PARTNER? 

A: Please let us know if you want to recommend 
a local business that works with top real 
estate agents. Send an email or text to joni@

realproducersmag.com or call 757-348-7809.
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$49.00 Termite & Moisture Inspection When Scheduled With a Home Inspection
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REAL ESTATE/WDI INSPECTIONS • TERMITE INSPECTIONS & TREATMENT
SEASONAL PEST CONTROL • MOSQUITO & VECTOR CONTROL

RODENT CONTROL & EXTERMINATION • REPAIR SERVICES
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