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REAL ESTATE MEDIA PARTNER

Why

PARTNERSHIP Choose Us?

We value partnerships! As your go-to agency we can understand your unique
vision and create a winning formula to help that vision come to life.

TRUST

We get it! It can be challenging to find a trusted partner for your business.
That is why we have a team of true pros that will all put you first and
communicate through every step of the project.

CONSISTENCY

Consistency is a non-negotiahle pillar of success and value in our business.
We believe in giving that 5 star treatment to everyone on every project.

Partner With Us Today!



them for supporting the REALTOR® community!
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This section has been created to give you easier access when searching for a trusted real estate affiliate.
Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank
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HEATING &

AIR CONDITIONING

YOUR INDOOR CLIMATE SOLUTION ——

219-515-4007
info@stiheatingandair.com

* Over 25 Years of Experience

* Heating, Air Conditioning, & Geothermal Specialists
* Free Estimates on New Installs

* Residential & Commercial Installation & Service

* Family Owned & Operated

* Financing Available

Ask us about installing a geothermal heat pump in your home. It is the greenest, most efficient, and most cost
effective heating & cooling system available. You have to experience it to believe it!

Les Turbin, Vice President  Rachel Turbin, President

A 30% federal tax credit for residential ground source heat pump
installations has been extended through December 31, 2032. The
incentive will be lowered to 26% for systems that are installed in 2033 and
22% in 2034, so act quickly to save the most on your installation. In

. addition to the federal tax credit, some state, local, and utility incentives
QUALIFIESY may be available in your area for even more savings on installing a

GEO TAX CREDIT geothermal heat pump.

TradeWinds Sign Shop has a variety of

realtor signage to choose from.

Call TODAY to get a free quote!

10~ Off

for New Customers

Every dollar the sign shop makes goes right back
into the organization to continue
providing services for individuals with disabilities.

-

219.922 2974
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As the leaves change and the crisp
fall air settles in, we’re excited to
bring you a fresh dose of inspira-
tion and connection. This month,
we have some incredible stories
lined up that highlight the heart,
hustle, and passion of our local

real estate community.

We are thriled to welcome our
newest Preferred Partner, The
Hage Insurance Agency. Their
commitment to excellence and
personalized service aligns per-
fectly with our mission to elevate
the real estate industry. Be sure
to connect with them and see how
they can support your business

and clients.

This month’s features start with a
story that’s as warm and comfort-
ing as a fresh loaf of bread: our
Partner Spotlight highlights the
Smith family, proud owners of the
Great Harvest Bread Company in
Crown Point. Kodiak, Elise, and
Katie Smith have combined their
unique talents and passion for
community to create a bakery that
not only serves delicious, hand-
made bread but also gives back to

the local area.

October’s Rising Star is Dr.
Jeremy Williams, a new realtor
who has brought
his global

PUBLISHER

experiences back to Northwest
Indiana. From classrooms in Abu
Dhabi to tech startups, Jeremy’s
diverse background and genuine
approach have quickly made him a
standout in the real estate world.
His story is a reminder that
success is built on authenticity,
service, and the courage to follow
your passions—no matter where

they lead you.

Our cover story features Jessica
Kish, who came from humble
beginnings to open her own
brokerage, New Chapter Real
Estate; she is a powerful exam-
ple of resilience, integrity, and
the importance of community.
Jessica’s leadership extends
beyond her business; she’s a men-
tor, a community advocate, and a
shining example of what it means
to lead with heart. Her story will
motivate you to not only achieve
your own goals but to lift others

as you climb.

As always, we’re here to cele-
brate the incredible people who
make Northwest Indiana’s real
estate industry thrive. This issue
is packed with stories of dedica-
tion, hard work, and the connec-
tions that drive our community
forward. Here’s to another great
month of growth, collaboration,

and success!

colt.contreras@n2co.com -« (219) 309-7142

TWO GREAT BUSINESSES,

|

Radon Testing & Mitigation
Indoor Air Quality Testing & Solutions

1
SRAD®@N

& ENVIRONMENTAL

CROSSSJEUNTRY Partner With
CrossCountry Mortgage, LLC!

MORTGAGE™

SAME GREAT OWNERS!

Superior Residential & Commercial Inspections
WDI Inspections, Radon Testing, Water Testing, Mold Testing, & More!

/\ e The Tim James Team o
| B PILLARTOPOST

HOME INSPECTORS

We have been in the
industry for over 29 years!
You can count on us to
help you get your dream

Contact us Today!

@ CCMHomeLending.com

TeamWendy@CCM.com
e 219-750-9591

home! Our friendly service
and educated team guide
our clients to a smooth
closing!

CCM
Popular Products

e Freddie Mac Borrower Smart Access
e Good Neighbor Next Door

e FHA 203(k) Rehabilitation

e Buy Now Refi Later!

e Fannie Mae 2-4 Unit 5% Down

Northwest Indiana Real Producers - 13



NORTHWIEST INDIANA
REAL PRODUCERS

Q: WHO RECEIVES THIS MAGAZINE?
A: The top 300 agents in

Northwest Indiana based on vol-

ume for the previous year and our
Preferred Partners. There are thou-
sands of agents in NWI, and you, in
this elite group, are the cream of the
crop. Just to be included in this group
is an accomplishment that testifies to
your hard work, dedication,

and proficiency.

Q: DO REAL ESTATE AGENTS

HAVE TO PAY FOR MAGAZINES

OR EVENTS?

A: NO! The magazine and events are
FREE to agents and funded by the

partners who advertise.

Q: WHAT KIND OF CONTENT

WILL BE FEATURED?

A: This is all about you. We’ll do per-
sonal and unique stories on members
in the community, providing you with
a platform to inspire others. As we

grow, we'll add fresh content focused

14 - October 2024
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entirely on you. It costs absolutely
nothing for a REALTOR® to be fea-
tured. We are not a pay to play model;
we write real stories, about Real
Producers, and we’re always accept-
ing nominations. We will consider
anyone brought to our attention-- we
don’t know everyone’s story so we

need your help to learn about them!

Q: WHO ARE OUR PARTNERS?

A: Anyone listed as a “Preferred
Partner” in the front of the magazine
is funding and fueling this commu-
nity and is an essential part of'it.
They are the top professionals in
their industry. They will have an ad
in every issue of the magazine and
attend our events. One or many of
you have recommended every single
Preferred Partner you see in this
publication. Our goal is to create a
powerhouse network, not only for the
best REALTORS® in the area, but the
best affiliates as well, so we can grow

stronger together.

'RQ

ALL ABOUT

Q: DOES Real Producers

HAVE EVENTS?

A: Yes! Along with the magazine,
we will host quarterly events
exclusive to this community,
where you —the best of the best—
get together at local venues to
socialize, mastermind, deepen

our connections, and better our
businesses. We will communicate
about events through the magazine,

via email, and on social media.

Q: HOW CAN | RECOMMEND A
BUSINESS OR FEATURE STORY?
A: If you are interested in contrib-
uting, nominating REALTORS®
to be featured, know of top-notch
affiliate partners who you believe
should be a part of our com-
munity, or would simply like to
network; email or call us. I look
forward to hearing from you!

Email: colt.contreras@n2co.com

Es\"ZZ! GREAT ca us al: 219-310-1375

S 10420 BROADWAY, CROWN POINT, IN

"r ; HARVEST
ELEVATE YOUR -

WITH US AT GREAT HARVEST
BAKERY & CAFE

Real estate agents, leave alasting
impression with our unique and delectable
client gifts!

WHY CHOOSE US?

Personal Touch: Handcrafted bakery items

that show you care. " }{;’msm
“““?\\ W“““\{

Quality & Variety: Fresh-baked cookies, . Eﬁ%‘}\m
scones, goodie boxes,and more. - N \ - % FRUS - el

Elegant Packaging: Perfect for celebrating
closing deals or saying "thank you."

SN erion his edtor 10% OFF
OFFER yoeurtf?rs:rlliea:tf:rdef)gi/?tlo

KITTLEQUALITYROOFING.COM

QUALITY, ... e

ROOFING, LLC 2I19.816.2205

Andy Strong:
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NORTHWEST INDIANA REAL PRODUCERS event recap

Photography by

LAUNCH PARTY |

Our launch party on August 20th at the beau-
tiful Innsbrook Country Club in Merrillville
was an unforgettable afternoon filled with
energy and excitement! We had a tremen-
dous turnout and guests enjoyed delicious
appetizers and delightful desserts from Great
Harvest Bakery, while mingling and making
connections that will last well beyond the
day. It was an absolute pleasure to network
with so many of you and witness the connec-
tions being made in the room. Our photo-
booth captured the fun, and the room buzzed
with anticipation as we raffled off fantastic
prizes generously donated by our Preferred
Partners. It was a perfect kickoff to this new
chapter, and we couldn’t be more grateful for

the incredible support from our community!

We thank all of you, Realtors and
Partners, for coming out to help us
celebrate our first three issues of

Northwest Indiana Real Producers.

Special thank you to event sponsor Check out the

Wendy Krischke of CrossCountry event recap video!
Mortgage for making this event

possible, Tyler Schilling of T-23

Productions for the event photogra- B m e oouces, @ Bl
phy, Eagle Eye Media for the fantas-
tic recap video, and Great Harvest

ZJ REAL PRODUCERS.

Bakery for desserts.

Your enthusiasm and support made
the event a stunning success, and we
look forward to many more opportuni-

ties to come together as a community!

ZERS, E [ REAL PRODUCERS. [ ReAL prOC

Northwest Indiana Real Producers - 17
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partner spotlight

By Giavonni Downing
Photography by Melinda

Nicole Photography
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BAKING BREAD AND SERVING THE COMMUNITY
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Great Harvest Bread Company is a reality. Their shared passion for baking  opportunity hadn’t come along

family-owned business dedicated to
baking from scratch and serving the
community. When Kodiak Smith, his

wife Elise Smith, and his sister Katie

came together to open a Great Harvest

franchise, they knew it would take

a team effort to make their vision a

22 - October 2024

and community service brought them
together on this entrepreneurial jour-
ney, and they were eager to turn their

dream into a thriving business.

For years, the trio had dreamed
of working together, but the right

until the summer of 2022. As they
explored the Great Harvest fran-
chise, they asked themselves, “What
if we did this together?”

Katie, with a background in mis-

sion-driven nonprofit work, saw this




venture as a natural fit. Great Harvest’s val-

ues and focus on community service aligned

perfectly with her passions, making
g the transition to franchise

b shODPing local, owner seamless.

Elise, a former teacher
and stay-at-home mom of
77777 five, also found the bakery
to be a perfect fit for her
skills. “I baked a lot of
bread at home, so this was
a logical shift,” she says.
Her hands-on baking expe-
rience and design sense
helped create the warm,
welcoming atmosphere at
their Crown Point location,
where the comfort of home is felt in

every detail.

Unique Gifts
e @"""V‘/"ﬁv& Q\mﬁf

The team opened their
doors in the fall of 2023,
and bread is truly the
heart of their operation.
Every day, their team
arrives at 4 a.m. to begin
mixing simple ingredi-
ents- yeast, water, honey,
salt, and flour-baking
the bread for six to

eight hours. Every loaf

is kneaded and shaped by

hand, showcasing their commit-

ment to quality.

“The relationships we’ve

built with our customers
have been one of the most
rewarding aspects of this
journey,” Elise says. “It’s
amazing to see how bread

can bring people together.”

Originally from Utah,

Katie and Kodiak, along

with Elise, who is orig-
inally from Virginia, are
now proud to call Northwest
Indiana home. The Smiths have
embraced their role as community
partners, regularly donating bread to local
charities and working with organizations
like the Community Help Network and the
Diocese of Gary. Their passion for fighting

Great Harvest is very
selective with their
ingredients, using
nothing but the best.
They purchase wheat N '
directly from Montana— H AV E F U .
the golden triangle
for wheat crops—and Bake phenomend! bread.
mill it fresh in house.
Their Dakota bread

. ity of arai
e Fastto |&GIVE
pumpkin, millet, SERV E gek 3 u. ; y
sunflower, and sesame. a'rhers. e v a'aidls
Our Mission

food insecurity is at the heart
of their charitable efforts, and
they’re even exploring creative
partnerships with local real estate
agents, offering fresh bread and
baked goods to welcome

new homeowners.

=

Running the business requires the
Smiths to be on call 24/7, a reality

that Katie and Elise understand well.

—~

=<

As Katie points out, their connection

=S
SS

to real estate is fitting: while real For the Smith family, baking bread is more

than just a business—it’s a way to bring people

S

estate agents help clients find homes,

Great Harvest provides the fresh together, share their passion, and make a positive
e

handmade bread that brings warmth ~ '™Mpact on the community.

and comfort to those homes.

' F .

——
=

Family has been a source of strength throughout their

A

Looking ahead, the Smith family journey, with each member bringing their unique skills and
perspectives. Elise and Kodiak, married for 19 years, are
expecting another addition to their family in the fall of 2024.

envisions expanding their business,
with plans to open 3-5 additional

locations over the next decade.

Despite their growth ambitions, Outside of baking and “mom mode,” Elise enjoys crafting

they remain focused on maintain- and sewing, while Katie enjoys reading, spending quality

ing their high standards. “Quality time with friends and hosting game nights.

should be accessible to everyone,”

Katie emphasizes. “We’re commit- As they look to the future, the Smiths are focused on

ted to using the best ingredients and growing their business while staying true to the values

keeping our products free that define Great Harvest - authenticity, quality, and

from preservatives.” community care.

Northwest Indiana Real Producers - 25



WILLIAMS

OF TRUEBLOOD REAL ESTATE

JEREMY WILLIAMS, A NEWLY
MINTED TOP REALTOR, BRINGS
A WEALTH OF DIVERSE
EXPERIENCE TO HIS ROLE IN
THE REAL ESTATE INDUSTRY.
WITH A CAREER THAT SPANS
CONTINENTS AND INDUSTRIES,
JEREMY’S JOURNEY TO REAL
ESTATE IS A TESTAMENT TO
THE POWER OF AUTHENTICITY
AND SERVICE.

Starting his career in education,
Jeremy’s journey took him from
the classrooms of Northwest
Indiana to the international
schools of Abu Dhabi and Dubai.
With a PhD in Leadership and
Business and background as a
teacher, principal, and super-
intendent, Jeremy’s commit-
ment to education was deeply

ingrained. Reflecting on his

experiences, he shares, “One

of the big things is that I would
have conversations with kids, you
know, when it was around career
counseling...I started to learn that
it was never about what you were
doing. It was about the things
that you felt while doing it.”

His global experiences during
COVID led him to explore new

rising star

By Giavonni Downing
Photography by Agreene
Photography

interests in technology
and crypto, and he
joined a tech startup
focused on the music
industry. Despite the
startup’s challenges,
Jeremy’s passion for
music and helping
others remained a con-
stant. “We created this
technology that would
allow people to scan

a QR, pay with Apple
Pay, get the merch
drop shipped to them...
and allow artists to

afford to be creative.”

Returning to his

roots, Jeremy transitioned into real
estate, a field he had long considered.
Encouraged by his former real estate
agent, Jason Moon, Jeremy saw a
chance to blend his skills with his
passion for service. “The things that
resonated about Jason to me were
that he was very polished, profes-
sional, and authentic,” Jeremy recalls.
His admiration for Jason’s authentic
approach led him to join Trueblood
Real Estate in March 2024.

In his first year, Jeremy’s dedica-

tion to his clients and his genuine
approach have already made a
significant impact. He was named
the top volume producer in both
May and June. This early success
can be attributed to his focus on
making clients feel valued and
supported. “I started to realize it’s
really about how you make people
feel and how you take care of

them,” Jeremy explains.

Beyond his professional accomplish-
ments, Jeremy values his family time
and real estate flexibility. As a father of
three, he treasures the opportunity to
create lasting memories with his chil-
dren. “The ability to be flexible with
them is very valuable. The experiences
and the memories trump the material
things,” he says.

Jeremy’s commitment to service

extends beyond his real estate career.



His mother’s dedication to teaching left a lasting impression on him, and his

experiences in education and music have shaped his approach to helping others.

“Service is at the heart of what I do,” he emphasizes. Whether helping a family

find a home or supporting an artist’s career,
Jeremy’s motivation is rooted in making a

positive impact.

When he’s not working, Jeremy enjoys
attending Bears games and concerts,
reflecting his passion for music and sports.
His approach to real estate is deeply
personal and rooted in his belief that true
success comes from serving others authen-
tically. He does not work in the classic suit
and tie, and he often connects with his
clients when he shows up casually styled in
jeans and a shirt. For Jeremy, real estate is
a space where he can be himself and forge
organic connections with his clients. He
understands the why behind his work, and

his mission is to serve others.

As Jeremy continues to build his career in
real estate, his blend of global experience,
service, and genuine approach will undoubt-

edly make a lasting impact in the industry.



P» cover story

LEVERAGING CONNECTIONS AND LEADING WITH INTEGRITY

By Giavonni Downing - Photography by Melinda Nicole Photography

Jessica Kish leverages the power of connections through her expertise, vibrant personality, and boundless
energy. Her strong ethics and positive impact on people have paved the way for her success in real estate.

Jessica started from humble beginnings. The loss of her =~ Opening New Chapter Real Estate in 2022 represents

mother during high school thrust her into self-reliance a remarkable blend of dedication and personal

from age 17. With limited income from fast food jobs, growth. “I worked four years for one brokerage, for
landing a bank position felt like a breakthrough. “I was Berkshire Hathaway, and then in early 2020, before
making $4.75 at Arby’s, and they offered me $5.50 at the world went crazy, I decided it was time to move
the bank. It felt like all the money in the world.” on,” she explains. This decision was not driven by

dissatisfaction but by a desire for a natural career
Her banking career spanned two
decades and was characterized by a
service-oriented approach rather than

traditional sales tactics. “I learned the

importance of treating each person 5
Ve

with the same level of respect,” she

reflects. Despite her resistance to con-

i

ventional sales strategies, this ethos
contributed to top branch performance !
and a loyal client base. Job loss due to

a merger forced Jessica to pivot. She

became a closer at Fidelity Title.

Later, a significant life change awak-

ened her to her children’s increasing

need for her at home. “I had no other
choice,” she says of her decision to
enter real estate school in 2015. “I
passed both tests on the first try,”
she proudly notes. She did not have
a safety net then and was focused on

diving into real estate. She pro-

duced just under $5 million through
organic leads in her first year. She
hit the ground running and has not
looked back.

Nine years into real estate, Jessica’s
approach remains steadfast. “It’s not
about how many sales you can get,”
she emphasizes. “It’s about doing the
right thing and helping people.” Her
focus is on connections rather than

conventional sales methods.
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GETTING PEOPLE WHERE
THEY'RE PHYSICALLY OR
EMOTIONALLY SUPPOSED

TO BE IS HUGE FOR ME.

progression. After two years at McColly,
it was time to bet on herself and open New
Chapter Real Estate.

Jessica’s involvement in the industry
extends beyond real estate sales. She
served as President of the NIRA board in
2022 and is active on the NIRA MLS Board
and will be treasurer next year. She is
very involved with the state board having
completed Indiana Association of Realtors
leadership academy in 2023 and serving
on the IAR RPAC fundraising committee.
Her commitment to leadership is comple-
mented by her acceptance into the National
Association of Realtors Leadership
Academy, a prestigious program with only

20 participants nationwide.

Launching New Chapter Real Estate was a
profoundly personal decision. “I've always
said that I have to put my head on my pillow
at night and know that everything I do is with

integrity,” she emphasizes.

This commitment to ethical practices is
reflected in the company’s operations. “I
don’t recruit; I want to create a place where
people want to be,” she explains. This phi-
losophy has led to substantial growth, with
the company expanding from seven agents
at its inception to now nearly 70 agents and

two office locations.

The name New Chapter Real Estate holds
significant meaning. “Every time you’re buy-
ing or selling a house, it’s a new chapter in
your life,” she explains. Inspired by her love
for writing, the name and logo symbolize the
transformative nature of real estate trans-
actions. She is committed to helping clients
transition smoothly, “Getting people where
they’re physically or emotionally supposed

to be is huge for me,” she adds.

She also finds deep satisfaction in mento-
ring her agents. “Not everybody wants to
sell $25 million in a year. Some people want

to sell $5 million in a year because that
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feeds their family and gives them work-life balance,” she
explains. Her advice to new realtors is to stay true to them-
selves and leverage existing relationships. She embodies
the emotional depth and professional expertise that define
her career. Her recent recognition as Northwest Indiana
Influential Woman of the Year highlights her impact.

She is actively involved in the community and supports
local organizations, such as TradeWinds, St. Jude
Children’s Research Hospital, and the Boys and Girls Club.

‘When Jessica is not selling houses or helping agents, you can
find her traveling for both work and fun, spending time with
friends, watching her beloved Cubs at Wrigley Field, or sing-
ing a mean karaoke. Cooking for people is her love language.
Jessica is known for her (self proclaimed) award-winning
dishes, a skill inherited from her Sicilian mother. Jessica also
prioritizes time with her children, Brittany and Joe, striving
to provide them with the life she never had. It is incredibly
special to her that both of her kids work with her, Brittany as

the office executive assistant and Joe an agent himself.
For Jessica, real estate has not only helped her achieve

personal goals but also given her countless opportunities to

help others achieve their own.

F

Jessica and her daughter Brittany Kish, New
Chapter office executive assistant, and son Joe
Kish, a New Chapter Realtor
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FLEASE
IAKE A SEAT

Jessica enjoys singing karaoke for fun

Pub and Play - Friday Night Karaoke 9pm-Midnight - Tig

Without you and I....

Now Jess KISH (2) Lady Gaga - Yor
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308 E. Lincolnway, Valparaiso, IN 46383 ¢+ 219.389.4006

GRADY'’S
ALL SEASON

LANDSCAPE & DESIGN

TROY GRADY
219-670-7513

tgradylandscape@gmail.com
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Our experts use our caring approach to assist families
during life's transitions. Our services help eliminate
barriers so realtors can do what they do best, sell the
home. Let us help you get the house SOLD.

Estate Sales & Downsizing & Relocation Home
Online Auctions Decluttering Services Clean Outs

Organizing & Packing Homes - Clean-outs, Donations, Liquidations - Managing Clutter

/N Caring o
f\_uTransmons rEI-.--IE' EI

contacqUssieday] El t&]“
20O-2IB-LE0B

SCARED OF MOLD?

DON’T BE - WE ARE LICENSED AND CERTIFIED TO TEST FOR IT!

Adding Peace sof Mind

Mold testing is the process of
identifying the presence and quantity
of mold in your home or business.
Samples of the air or surfaces are
taken along with a visual assessment
of the home, including attic spaces.

We can use mold testing to
determine the types of mold present,
the concentration of mold spores,
and the potential health risks
associated with the mold. It can also
help determine the best course of
action for remediation and
prevention of future mold growth.

Mold testing is typically needed
when there is visible mold growth
present, you can smell a musty odor
that could be caused by mold, or if
someone in the home has
unexplained health symptoms that
could be due to mold exposure.

mHOME INSPECTIONS E'

CONTRERAS &

TO YOUR HOME
BUYING EXPERIENCE

v Residential Home Inspection

v Sewer Scope Inspection

v Septic Inspection

v Radon Testing

v Wood Destroying Insect Inspection
v’ Well Inspection

v Pre-Listing Inspection

v 11-Month Warranty (New Builds)
v Commercial Drone Pilot

v Infrared Camera Certified

v Water Quality Testing

v Now offering Mold Testing!

E %W&ZM Ownetr/Inspector

219-309-7142

Colt@ContrerasHomelnspections.com
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YEARS OF
THE N2 COMPANY

Quality professional services
EXTERIOR INTERIOR
EPOXY FLOOR
CABINET REFINISHING

www.fcipaints.com
219@865—2056 ®




