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Why is Shannon One of the

Top-Listing Agents in Sin City?

What Sets Him Apart?

Reliability — Reliability isn’t just about showing ups; it’s about
delivering consistently, every time. With over 15 years of experience
in the real estate market, Shannon Barton is known for his
unwavering commitment to his clients. His deep understanding of
the Las Vegas real estate scene, combined with his strong work ethic
and attention to detail, makes him a trusted advisor. Clients know
they can count on Shannon to guide them with integrity and
professionalism through every step of the process.

Dedication —Shannon’s dedication to his craft is
unmatched. He believes that real estate is more
than just buying and selling homes—it’s about
creating lasting relationships built on mutual
respect. In an industry where self-interest can
dominate, Shannon’s genuine focus on the needs
of his clients sets him apart. His relentless pursuit
of excellence is a reflection of his passion for
helping people achieve their dreams.

Family-Oriented and Purpose Driven —
Shannon’s drive in real estate is fueled by his love

for his family. As a proud

and six grandbabies, Shannon’s purpose is clear. His
dedication to providing for his family mirrors his
approach to his work—focused, sincere, and
committed to doing things for the right reasons.
His clients benefit from this deep sense of responsibility
and purpose, knowing they are working with

someone who truly cares.

Shannonbarton.com
@hawks_steve
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father to three children

Jeff Dragovich
"Vegas Mortgage Dude”

Senior Loan Officer

NMLS 1167382

702.713.7206
VegasMortgageDude.com
8845 W Flamingo Rd,, Ste. 200
Las Vegas
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REAL ESTATE PROFESSIONALS

"I Got You!"
Empowering Vegads
Realtors to Greatness
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MEET THE LAS VEGAS REAL PRODUCERS TEAM

Kendra Woodward

Mike Maletich Kevin Kerata
Owner Publisher Editor & Writer
412-606-9954 919-397-2288

mike.maletich@n2co.com kevin.kerata@n2co.com

Lanie Schaber Albert and Liliya Mitzie Maletich
Ad Strategist Spaces and Portraits Promo & Photo Shoot
(424) 236-8553 Coordinator
www.spacesandportraits.com 412-605-9491
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Focus on Success
We'll Handle the Repairs

Include an Old Republic home warranty with every
transaction, and you may:
* (Gain a competitive edge for your listings and sales.

* Empower your clients to make informed decisions by sharing
the home warranty benefits.

+ Build client trust by offering professional solutions, showing you
care about their well-being before, during, and after the sale.

Leave covered home system and appliance repairs to us so you
can focus on your clients.

Contact us today for details!
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Your Neighborhood
Property Managers

Rent It Like You Mean It

OUR REALTOR PARTNER PLEDGE
We Don’t Do Sales...Your Clients Stay Yours!

We Protect You From Negative Tenant Reviews. |
We Are Your Landlord-Tenant Experts.

MHHHUEmEHIIHB

We Are Here For All Your Property Management Needs

CONTACT US TODAY! 702.685.7696

GoldenWestManagement.com
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Jason MacDonald J

] Julie Cimorelli Macrum Sidney Cimorelli Samantha Giacomino Christy Carrasco
BranCh Manager Vice President Sales Executive Sales Executive Sales Executive
/ Sales Manager 702-286-2208 702-596-0833 702-885-6827
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702.803-3141 working with Jason!
JMacdonald@HighTechLending.com
LasVegas.HighTechLending.com
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702-303-0893 702-575-4837 702-580-9284 702-303-2914




PREFERRED PARTNERS

ART GALLERY

Park West Gallery
(248) 354-2343
parkwestgallery.com

GENERAL CONTRACTOR
RM General Contracting
(702) 458-2772

HOME INSPECTION
Bridge Home Inspections
(702) 722-2222

HouseMaster
Home Inspections
(702) 534-4144

Odin Home Inspections
(702) 848-3998

Pillar To Post - The
Skyline Team
(702) 285-5332

Win Home Inspection
(702) 336-4190

HOME WARRANTY
ACHOSA Home Warranty
(702) 908-9003

Dwellness Home Warranty
(702) 344-7652

Old Republic Home
Protection - Francine Willis
(702) 604-2004
www.orhp.com

Old Republic Home
Protection - Stacia Brain
(702) 596-3752

INSURANCE
Goosehead Insurance
(725) 213-7221

INTERIOR DESIGN
Reveal Interior Design
(702) 624-1343

them for supporting the REALTOR® community!

MORTGAGE
Citizen’s Choice Mortgage
(702) 433-5626

Fairway Mortgage
(702) 713-7206

HighTech Lending
(702) 491-2583

Pride Lending - Andrew Dort
(725) 780-5001

PHOTOGRAPHY/
REAL ESTATE
Spaces and Portraits
- Albert & Liliya

(424) 236-8553

PROPERTY MANAGEMENT
GoldenWest

Management, Inc

Jayson Yoss

(858) 779-0577
www.GoldenWes
tManagement.com

This section has been created to give you easier access when searching for a trusted real estate affiliate.
Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

REAL ESTATE MEDIA
Rocket Lister
(480) 570-8455

Seubert Media
(702) 884-0181

Valley Wide Photography
(702) 379-4119

SOLAR
Sun Solar Solutions
(702) 569-8555

TITLE COMPANY
Fidelity National Financial
(702) 877-3003

Landmark Title Assurance
Agency of Nevada
(702) 869-1111

TRANSACTION
COORDINATOR
Reign TC

(916) 897-1969

If you are interested in contributing or nominating Realtors for certain stories, please email us
at mike.maletich@realproducersmag.com
DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of

The N2 Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within the Las
Vegas Real Producers magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, neither The

N2 Company nor the publisher may be held liable or responsible for business practices of these companies.
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EEEE Partner Today for
Tailored Mortgage

Excellence!

Leading the Way for Inclusive Mortgage Solutions
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Andrew Dort,

‘Mortgage Broker
NMLS'#1650297

Company NMLS #2230004
Cell |'725. 780.5Q01
Andrew@PrideLending.com
PrideLending.com
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Written by Kendra Woodward
Photography by Spaces and Portraits Photography

often referred to in the industry as “The

Shark,” is a force to be reckoned with in the world of real estate.

With his slogan “Live Hard, Play Hard,” Johnny epitomizes a

lifestyle of going all out in everything he does. Whether it’s his

dedication to his clients or his relentless pursuit of success,

Johnny lives by the principle of doing everything...to the max.

Johnny’s journey to real estate success started with
a strong foundation in sales while growing up in
South Jersey. “I'm a sales guy,” he states, reflecting
on his early career in car sales. However, the eco-
nomic downturn in 2008 hit the car industry hard,
pushing him to explore new opportunities. It was
during this time that real estate caught his atten-
tion, and though he initially planned to follow in his
uncle’s footsteps, while balancing a career at the
fire department, fate had other plans for Johnny
when his uncle advised him to take an opportunity
with a timeshare company. Despite being com-
pletely broke at the time, so broke he was driving
around in a broken down Accord that was falling
apart, Johnny leaned on fate. And six-year years
later, running the timeshare company ultimately
brought Johnny from Atlantic City to Las Vegas in
2012, setting the stage for his future in real estate.

In 2017, Johnny took another leap of faith and
obtained his real estate license. He remembers
those early days vividly, working from a cubicle
covered in thousands of post-it notes, unaware of

the importance of CRM systems. “I had hardly any

training and wished I would’ve had a mentor,” he
recalls. Despite the challenges, his tenacity paid off,
and he quickly made a name for himself by closing a

large number of deals in his first year.

Today, Johnny is now leading The Richardson
Group, a powerhouse team of 12 agents under the
umbrella of Real Broker LLC. With 156 additional
agents nationwide, Johnny’s mission is clear: to
change the lives of REALTORS® across the United
States by guiding them toward financial indepen-
dence. He leads by example, conducting scripting
and training sessions every Monday, one-on-one
training every Wednesday, and deep dives into devel-

oping strong skill sets to help his agents succeed.

“I'm really one that lives in adversity,” Johnny
explains. Real estate, with its ever-evolving land-
scape, keeps him on his toes and fuels his drive to
beat the resistance. But more so than the thrill of
the chase, Johnny values the relationships he builds
along the way. “Real estate is a challenging career,”
he admits. “I love that aspect of it, but real estate is

about relationships at the end of the day.”

Las Vegas Real Producers - 13
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Legendary among those who know him, is Johnny’s
unwavering work ethic, as he is almost always the
first one in the door and the last one out. “If I'm
going to spend time on something, I want every-
thing out of it,” he admits. This relentless pursuit
of excellence is a trait he inherited from his father,
who instilled in him the belief that hard work is the
key to success. “If you work hard, it’ll get you the
majority of the way there. Skill will get you the rest
of the way.”. His mother, on the other hand, influ-
enced his relationship-building skills, which have
become a cornerstone of his expansive network.
This mindset and drive to do everything and be the
best at all of it, has also seen Johnny opening up his
own mortgage company and title company as well,

in order to assist his clients from every angle.

Outside of real estate, Johnny’s life is as vibrant as

his career. He’s a gym enthusiast and an adrenaline

16 - November 2024

junkie, often found racing his Lamborghini at his
friend’s racetrack. And he jokes about his dream of
eventually owning a four-foot tiger shark named
Sharkie, a fitting companion for someone known
as The Shark. He also has a deep commitment to
giving back to those in need through his support of
Operation Underground Railroad, an organization

dedicated to preventing underage sex trafficking.

Johnny’s approach to life and work is summed

up by one of his many taglines: “Let’s Sell Some
Houses.” While the focus isn’t necessarily on the
houses themselves, Johnny is committed to build-

ing a legacy - both for himself and for the countless

agents whose lives he’s impacting across the nation.

With his sharp instincts, unwavering dedication,
and a mindset geared for success, Johnny is truly a
shark in the waters of real estate, ready to go all in

and take on the next challenge.

IF YOU WORK HARD, IT'LL GET YOU THE
MAJORITY OF THE WAY THERE.

SKILL WILL GET YOU THE REST OF THE WAY.

Las Vegas Real Producers - 17
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LANDVIARK

TITLE ASSURANCE AGENCY

A Shaddock Company

MEET THE NEW FACES OF LANDMARK TITLE:
Innovators in Technology and Al

As the new Technology Director at Land-

mark Title and Escrow, Natalie Turley is

Al, Natalie delivers creative and innovative solutions
designed to help her real estate partners excel in an
increasingly competitive market.

Natalie’s passion lies in discovering and implementing
groundbreaking ways to weave technology into the
fabric of the real estate industry. From automating routine
tasks to save precious time, to refining marketing strate-
gies with precision, she’s dedicated to exploring the
latest Al advancements. Her mission? To push the bound-
aries of what’s possible, ensuring her partners not only
keep up but lead the charge.

But there’s more to Natalie than just her tech expertise.
Her two Chihuahuas, both rescues, are the heart of her
world. Whether she’s developing the next big idea in
tech or unwinding after a busy day, they’re always by her
side, offering reminders of the importance of dedication
and care—values that Natalie brings into every profes-
sional relationship.

Natalie’s commitment to innovation extends to building
and nurturing a strong team. She has handpicked and
trained two technology-driven sales representatives, each

MEET THE TEAM:

Tyler Olenak and
Angela Arkin

Tyler Olenak, a native of Las Vegas,
brings a unique blend of digital savvy
to the team. With a major in Digital
Marketing and a minor in Real Estate,
Tyler is a self-proclaimed tech geek
who has built, coded, or mastered just
about anything digital.

Outside of work, Tyler’s passions
include his mini dachshund puppy,
Thor, and staying in top shape
through fitness and nutrition. Depend-
ing on the season, you’ll find him
snowboarding or surfing, and when
he needs a creative escape, he turns

RE -
EXPERIENCE
MATTERS

transforming the way real estate profes-
sionals approach their business. With an
extensive background in technology and

to photography and videography.

equipped to share her expertise and elevate the success
of their real estate partners. This dynamic trio forms the

core of Landmark Title’s new Technology Team. Angela Arkin, a UNLV graduate with

a major in hospitality and a minor in
dance, is as versatile as she is
driven. A world traveler, Angela
spent two months in Bali last year,
where she studied yoga and
became an expert scuba diver. Her

love for adventure is matched by her dedication to her
two beloved cats and her weekends spent hiking through
Nevada’s stunning landscapes.

LANDMARK TITLE ASSURANCE AGENCY OF NEVADA

Don't just keep up with the competition—lead the way. Partner
with the Technology Team at Landmark Title and Escrow, and
watch your real estate business soar to new heights!

702.869.1111 | Answers@LandmarkNV.com | 10000 W. Charleston Blvd., Suite 135 Las Vegas, NV
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RENEE
MUNIZ

P> meet our partner

Renee Muniz, now a key figure at Dwellness Home Warranty, _

has always been driven by a deep sense of empathy and
a desire to help others. Born in Fresno and raised in San
Diego, Renee spent her early years juggling multiple jobs,
working as a physical and massage therapist across two

chiropractic offices and at a local Massage Envy. “I'm an
empath at the end of the day, so people’s wellness and
care is always top of mind,” she says. This commitment
to care and well-being eventually led her to Las Vegas in
2013, seeking a better life for her family.

In Las Vegas, Renee found herself exploring new career opportu-
nities and eventually applied for a sales position with Dwellness
Home Warranty. What began as a sales role quickly morphed
into her current position, where she combines her innate
empathy with a passion for helping others. Reflecting

on her transition into the home warranty industry,
Renee shares, “I like to be able to know what I’'m
buying, especially when I’'m not knowledgeable
about something.” With that mindset being
matched by the education she received regarding
the company’s processes and programs, Renee
was convinced that Dwellness was a place she

could trust and recommend to others.

A locally owned and operated company,
Dwellness Home Warranty offers a com-
prehensive range of services akin to those

of larger home warranty companies, but
with a personalized touch. Renee explains,
“Everything you would find in a larger

home warranty company, but being locally
owned and operated means they’ll fight
more for their clients.” It’s Dwellness’s
commitment to customer care sets them
apart from the pack however, ensuring that
clients are never left waiting for a resolution.
“We want to be able to offer that 24-hour turn-
around window,” Renee emphasizes, underscor-
ing the company’s mission to change how home

warranties are viewed and managed.

For Renee, the most fulfilling aspect of her work is
the opportunity to connect with new people every day.
“Knowing that I'm able to meet new people every day...

that’s what gets me going,” she prides. She thrives on building
relationships, absorbing and reciprocating positive energy, and
sharing her passion with others. “I’ve been very fortunate; a
lot of the people I've made connections with through them are

amazing because we share the same view. It’s so much fun.”




Renee’s dedication to honesty and
integrity is reflected in Dwellness
Home Warranty’s company motto:

“Be Honest.” She values transparency
above all, stating, “I appreciate honesty
more than anything else, because I
would never want to waste someone’s
time.” This commitment to honesty is
also mirrored in Renee’s interactions
with her real estate agent connections,
whom she strives to educate about the

intricacies of home warranty coverage.

Through Dwellness Home Warranty
Renee is educating ambassadors,
giving back to the community through
food drives, and working on getting
approval to offer home warranty
classes for their team and clients.
They’re trying to simplify the process
of home warranty through help-

ing others to better understand the

22 - November 2024

intricacies of what they offer, and the
creative verbiage companies try to
use in order to mislead their clients.

“We’re always focused on growing.”

Beyond her professional life, Renee
is deeply influenced by her father,

a Vietnam survivor who instilled

in her the values of resilience and
perseverance. “He always pushed

me to be a better version of myself,
never settle, and meet great peo-
ple,” she beams. These lessons have
shaped her approach to life and
work, driving her to continually grow

and give back to her community.

At home, Renee’s life is just as full
and vibrant as her professional life.
She and her husband, Freddy, are
parents to seven children - Isaiah,
Sedelia, David, Meah, Jacob, Victoria,

and Aliana - whom she affection-
ately refers to as “the team.” The
family also includes a black pit/lab
named Mary Jane and a black cat
named Bagheera, after the beloved
Jungle Book character. In her free
time, Renee enjoys jogging, is an avid
runner, and for fun, the family often
attends concerts, museums, aquari-

ums, and other interactive outings.

As 2024 unfolds, Renee remains
focused on compassion and connection
in both her personal and professional
life. “It’s 2024 and feelings have been
getting hurt,” she notes candidly.
“Compassion is lacking out there, and
we need more.” Through her work at
Dwellness Home Warranty and her
everyday interactions, Renee Muniz is
committed to making a difference - one

honest, caring conversation at a time.

BE HONEST.

| appreciate honesty more
than anything else, because

| would never want to

waste someone’s time.
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Billy, Renee’s
Border Collie/
Rottweiler mix,

is Dwellness’s
security watchdog.
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Larry Perna
Owner and
Master Inspector

20+ Years in
Construction & Real
Estate Industry!
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*WE CAPTURE THE DREAM.
YOU MAKE THE SALE.
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Tyler McKee,
OWNER
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We Want to Be ‘The Bridge

To Your Client's New Home!

can fo schedule
* today!

We Love to Give Your Clients
the Power to Choose their
Own Service Provider &
Take Back Control of their
Claims Process!

Lisa Waldeck

’ ‘ ’ Vice President of Sales
’ p: 702.908.9003
’ E: LisaW@AchosaHW.com

W: AchosaHW.com

ACHOSA

HOME WARRANTY, L1t

O #thenewwaytohomewarranty

SPACES AND PORTRAITS

FEAMED BY ART

HouseMaster;

DoneRight.

SHAVWN DAVIS, LOCAL FFICE OPERATOR

702.534.41421 | HouseMaster.com/Summerlin

Effectively Navigating the
Insurance Maze for Your Clients
Smarter Insurance. By Design.

=, goosehead

INSURANCE

Experience the

Goosehead Difference Today! E % 4

Joe Mascio
Agency Owner

725-213-7221
License #: 789773
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_— Sparking Joy
: In Real Estate
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Jeanette Martinez has built
a remarkable career since
obtaining her license in 2015,
but her experience within

the industry began long
before that. Originally

from St. Louis, Missouri,
Jeanette’s introduction to
the industry began in college
while working as a mortgage
broker. She loved making
a difference in the lives of
others by saving them
money through debt
consolidation, and
refinancing them

out of their high
interest adjustable
rate mortgages.
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After graduating with degrees in
Psychology and Marketing in 2007,
Jeanette was faced with a major deci-
sion - pursue a PhD in Psychology or
begin a career in marketing. A college
friend who had recently relocated to
Las Vegas suggested Jeanette make the
move as well, to be closer to her dream
destination of Southern California,
which began the next chapter of

Jeanette’s real estate journey.

Soon after relocating, Jeanette met her
former husband and was married in
2008. Together they began buying and
renovating homes to turn into rental
properties. As her husband was a busy
doctor, Jeanette handled the entire
process from pre-occupancy tenant
renovations to qualifying and placing
tenants, and managing the properties
thereafter. Jeanette quickly grew fond of
the process and decided to get her real
estate license with intentions of starting

a property management company.

However, upon obtaining her license,
Jeanette soon discovered that helping

people buy and sell homes was far more

_ LL 0

Whether it's listing a
home or helping a buyer, I
enjoy using my expertise
and skills to ensure that
everything is done at the
highest level possible,

achieving as stress-free of

an experience as possible.

9T

exciting and rewarding than managing
properties and tenants, explaining, “I love
being in real estate, because I take care of
my clients with the white glove service

that I'd expect, and I am very particular.”

“Whether it’s listing a home or helping
a buyer, I enjoy using my expertise and
skills to ensure that everything is done
at the highest level possible, achieving
as stress-free of an experience as pos-
sible,” Jeanette prides. “I want it to be

an experience that the client looks back

on and thinks ‘T would do that again in a
heartbeat!” instead of ‘Glad I don’t need

99

to do that again for a while’.

This mentality naturally led Jeanette
to specialize in luxury homes, as well
as residential and commercial real
estate for medical professionals. “I
started a medical professional niche
in Las Vegas about eight years ago
and I'm passionate about using my
expertise to help ensure a seamless
and stress-free experience for busy

physicians and my VIP clientele.”

Now with her new brokerage Luxury
Living Las Vegas, Jeanette continues
that passion. This curated approach
focuses on quality over quantity, with a
concierge service style. With this new
venture, Jeanette admits she prefers
the strategic marketing, creative adver-
tising, pre-listing planning, set up, and
negotiations that go into the selling
process more so than the boots-on-the-
ground, in the trenches, side of buying.
“Regardless of which side I am repre-
senting, I most love the relationships I

develop with my clients.”

Las Vegas Real Producers - 27




“This is a BUSINESS,” Jeanette
explains. Without an entrepreneurial
mindset or a business perspective,
novice agents often fail. She believes
success as an agent comes when you
are prepared and ready for the cyclical
nature of the industry, and that your
focus must always be on the client’s
best interests. Underscoring the
importance of financial preparedness,
Jeanette comments, “How can you be
a true fiduciary to your client if you
need their upcoming closing to pay

your rent or mortgage payment?”

_ LL 0

Regardless of which side
I am representing, I most
love the relationships I

develop with my clients.

- 97
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Passionate about working with people and prop-
erties that spark joy, Jeanette believes in living an
authentic life characterized by integrity and con-
sideration for others, following the Golden Rule.
“Life is too short to not focus on inspiring work.”
She also places a heavy emphasis on continued

education and skill sharpening.

In her personal life, Jeanette values involvement
within her community and family, as shown
through their service with several organizations
as kitten foster parents. Jeanette also participates
in the National Charity League with her daughter
and aspires to become a CASA volunteer when her

children, Roman and Gemma, get older.

The family enjoys traveling, exploring new
places, and spending quality time at home by the

pool, watching movies, and cooking. They have

A

i R GNEE

¥ ¥ RN
three cats - Magee, Prince, and Dino - and take
great joy in preparing their foster kittens for
new lives in great homes. Roman plays tennis
and aspires to attend Stanford, and Gemma, a
fierce competitor in flag football and gymnastics,
dreams of becoming an attorney and attending
UCLA. In her free time, Jeanette loves playing
tennis, practicing yoga, and relaxing at home, and
also enjoys discovering new lounges and restau-

rants both on and off the Strip.

Jeanette’s commitment to her clients, her family,
and her community is a testament to her

integrity, passion, and dedication to living a life
filled with purpose and joy. Whether she’s spending
time with her family, helping her clients navigate
the buying and selling process with ease, or tending
her new brokerage, Jeanette finds joy in nurturing

those she cares for and helping others grow.
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trailblazer

Written by Kendra Woodward
Photography by Thais Vieira Kennedy

A Leading Light in Las Vegas Real Estate

rystal Miller, known for her unwavering dedication and exceptional customer service, has
been an industry leader and award-winning REALTOR?® since obtaining her license in 2015. A
standout professional with The Miller Group at the Jason Mitchell Group, Crystal is known
for developing extraordinarily strong bonds with her clients - whereas they become long term
friends, attending each other’s baby showers, birthday parties, weddings, and beyond.

A Las Vegas resi-
dent since age four,
Crystal’s vast knowl-
edge of the area has become
one of her strongest assets. While
pursuing a degree in Marketing from the University of
Las Vegas, she obtained her real estate license. During
this time, the market crashed and Crystal leveraged the
opportunity to focus on her school work while start-
ing a career in hospitality. Working in nightclubs and
lounges enabled Crystal to purchase her first house at
age 23, while still attending school.

Despite pursuing her degree, she remained drawn

to real estate and set out to get her brokers license.
Following which, she joined a team to help her better
understand the market, develop her brand, and focus
on a business model that suited her style. Crystal
spent the first five years in real estate continuing to
balance a successful career in the Vegas nightlife -
getting off work at 5am, showing houses at 9am, door
knocking on the weekends to build her sphere, then
heading back to work at 9pm.

Ironically, it was the COVID-19 pandemic that finally
shifted her focus solely to real estate. Crystal already
had plans to make the transition soon, as she was
burnt out from juggling two full time careers, so the
timing was perfect. And in 2022 she accomplished

an amazing feat by completing 52 solo transactions
all-the-while racking up numerous awards and acco-
lades, and then a year later decided she wanted more

out of real estate and started her own team.

Having started her career on a team, Crystal empha-

sizes the importance of mentorship and accountability

which helped her tremendously in the beginning stages
of her career. She credits mentors like Judee and Joy
for being a pivotal support in her career, and Joy, in
particular for helping Crystal transition into luxury
sales by focusing on lifestyle marketing and branding.

For Crystal, real estate was always about the
relationships she made and nurtured, both through
her fellow agents and her own clientele. When she
decided to grow her own team it allowed her the
opportunity to mentor others and pour her knowl-
edge into her agents, while teaching them how to

leverage their own skill sets.

Beyond helping her fellow agents, Crystal’s rela-
tionships with her clients are often described as
“unusual” simply because they create such strong
bonds and long lasting friendships. “I’ve been told
I'm not normal,” she laughs, referring to her hand-
holding-style of real estate that has nurtured these
beautiful friendships. “Some of my clients went to
my wedding, I go to their kids’ birthdays, I organize
events throughout the year, it’s relational. I'm not
entitled to their business and their referrals, it’s an
honor. Their trust in me is very important. So that’s

what I value over anything.”

Having accomplished such amazing goals through-

out her career, Crystal’s passion now lies in growing
her brand, mentoring others, and developing a con-
cierge-type service for her clients. “Luxury is about
delivering an exceptional experience, it’s a lifestyle, not
just about a price point.” She is constantly innovating
the buying experience and leveraging her background in
hospitality to provide high-end, concierge-style service
that extends beyond the transaction.

E

Las Vegas Real Producers - 31




When clients reach out to Crystal
after their transaction is completed,
she remains committed to their
success, helping provide answers
when needed and streamlining sys-
tems with technology where possi-
ble. “I want clients to feel like they
have someone on their side long

after the transaction has closed.”

Despite her demanding career,
Crystal always makes time for
family, friends, and personal
interests. She enjoys hiking the
scenic trails around Las Vegas and
cherishes moments at home with
her husband, Armen, and their
two Yorkies, Baby and Bandit. The
couple loves traveling, frequently
visiting Mexico and road-tripping
to Los Angeles, and with Armen
pursuing an Executive MBA in
New York, they anticipate more

trips to the East Coast.

Crystal’s journey has been one

of resilience, dedication, and a
relentless pursuit of excellence.
Recognized with the Top Producer
Award by NAREB, consistently
ranked as a Top REALTOR® by
Property Spark, and a President’s
Club member within her brokerage,
Crystal’s tagline, “clients for life,”
reflects her commitment to culti-
vating lasting relationships. She
also recently acquired her Military
Relocation Professional and
Certified Luxury Home Marketing
Specialist designations. Her affilia-
tion with Realm (a membership of
elite professionals selected based
on ethical standards and sales
history) further highlights her com-

mitment to excellence.

“My business thrives on building
connections,” Crystal emphasizes.
“Guiding individuals through the
significant decision of buying

or selling a home is an honor.
Understanding my clients’ desires
and needs is crucial during both

the buying and selling processes.”
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Luxury is about
delivering an
exceptional
experience,
it’s a lifestyle,
not just about
a price point.
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SHARING A PASSION

Thomas Seubert, the founder of Seubert Media, has carved out a niche in the Las Vegas

real estate photography and videography scene, leveraging his unique background
as a former real estate agent. And although he began his career in real estate,

where he spent four years as an agent and eventually became a team leader for the

Caldwell Group, Thomas found his true calling in real estate photography, starting
Seubert Media in 2023 and going full-time with the business in January 2024.
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Born in Oregon but raised in San Diego

from just one month old, Thomas moved

to Las Vegas in 2003. He initially spent
13 years in banking, working his way up
to Bank Manager at Wells Fargo - his
time there having a profound impact
on shaping his work ethic and leader-
ship skills. Thomas recalls that they
had great leadership training and their
management team really worked with
him, and mentored him, into becoming
a strong leader and customer-focused
person. He also credits the book

Eat That Frog by Brian Tracy with
helping him prioritize his tasks and

accelerate his leadership growth.

After leaving banking, Thomas
found that real estate was a natu-
ral next step, given his customer
service background and knowl-
edge of loans and mortgages. He
did well in real estate, quickly
rising to a leadership position,
however, his passion for pho-
tography ultimately led him

to pivot his career. While

still working as an agent,

he began taking pho-

tography classes at the

New York Institute of
Photography and quickly

built up a clientele through

his real estate connections.

“Being an agent has helped me
understand the importance of the
photography and the branding an
agent needs,” Thomas explains. His
experience and insider knowledge as a
former REALTOR® give him a unique
perspective on what potential buyers

are looking for in property listings,

which benefits the listing agent in a
major way! “I have an eye for what a
real estate agent is looking for in their
pictures as well, from my time as a

REALTOR®,” he adds.

Seubert Media offers a com-
prehensive suite of services,
including real estate photog-

raphy, videography, drone
photos and videos, virtual
tours, 3D walkthroughs,
twilight shoots, and vir-
tual edits. Additionally,
the company provides
marketing packages
designed to enhance an
agent’s branding and
online presence. “Our
Marketing Kit includes
branded and unbranded
property websites, Reels/
TikTok templates, social
media graphic templates,
print-ready flyer templates,
and video slideshows,”
Thomas explains, a testa-
ment to his dedication to
helping fellow agents present
their listings in the best possible light.

Although currently the sole member
of Seubert Media, Thomas has ambi-
tious plans to expand his team in the
future. He finds great fulfillment in
the relationships he has built with
REALTORS® through his work, many
of whom he now considers friends.
“Seeing them on a daily basis in a more
casual setting than working side by
side with them in an office, they get
to see my passion and we build strong

friendships,” he admits proudly.




TRANSFORM your 1st order with
YOUR LISTINGS Seubert Media!

TODAY!

Thomas Seubert, owner
702.884.0181 * SeubertMedia.com
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Outside of work, Thomas enjoys a fulfilling family life
with his wife of 12 years, Niurka (or Nikki as many of
her friends call her), and their two children, Lily Ann
and William Henry. The Seuberts are also proud pet
parents to three dogs: two German Shepherds, Seau and
Tati, and a King Charles named Sammy. On weekends,
they explore different restaurants around Las Vegas,
always eager to try new foods, and they are also big
baseball fans, particularly of the San Diego Padres, often
taking road trips to San Diego to watch games. While
the Seuberts never miss an in-town game for the Padres’
affiliated Triple A team, the El Paso Chihuahuas, their
goal is to start exploring new areas by traveling to catch

Padres road games in cities beyond San Diego.

Thomas’ creative approach and eye for detail extend
beyond real estate photography as well, as he has a
particular interest in landscape and drone photogra-
phy, often going on adventures with a group of desert
photographers to hone his skills. “I feel using my drone

in landscape photography gives me an advantage with

real estate photography - I try to make every image

look like fine art,” he explains.

With his unique blend of real estate knowledge and

photographic expertise, Thomas Seubert is well on his
way to making Seubert Media a standout name in Las

Vegas real estate marketing. He adds, “Our passion for
photography and videography drives us to continually
explore new techniques and perspectives. Whether it’s
a breathtaking drone shot or a meticulously composed
interior photo, our creative approach will make your

listings unforgettable.”

Whether it's a breathtaking drone shot
or a meticulously composed interior
photo, our creative approach will

make your listings unforgettable.
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Make Your Homes Stand Apart
with World-Class Art

Park West Gallery, the world’s largest art dealer, can provide custom art solutions for real
estate professionals, ranging from bulk framed art for large orders or in-person art consulting
for high-end clients.

No other art dealer on the planet has our scope or our selection. We have art priced under
$500 and original masterworks by Picasso, Renoir, Rembrandt, and more.

Get in touch and let us show you how we can turn your blank walls into something spectacular.

PARK WEST %TTTW’? GALLERY Contact our Las Vegas Consultant,
Isabella Kowalski, at 702-630-1037
parkwestgallery.com or ikowalski@parkwestgallery.com
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Whether yvour clients are buying or selling, a Pillar To Post

home inspection will give them peace of mind about the
home, especially [n today's market. Our newest inspection
features will save you time, get you to closings faster and
delight your clients,

» Choice of Home Inspection Packages
* Convenient scheduling

* E&O insured

» Reports produced on-site
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New to the area, not new to home inspections!




