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Returning to the location of our 
very first Real Producers event at 
Mangia Qui Italian Bistro, the dis-
tinguished representatives from the 
Real Producers partner businesses 
supporting local real estate agents 
gathered for an exclusive luncheon. 
This event united carefully vetted 
preferred partners with a singular 
objective: to engage in a strategic 
brainstorming aimed at advancing 
support provided to the top real 
estate agents within our market.

The ambience exuded sophistication, 
providing an ideal backdrop for this 
group of industry leaders, entrepre-
neurs and professionals to engage in 
meaningful dialogue. The crux of the 
luncheon was fostering collaboration 
and innovation, with participants 
contributing their perspectives and 
insights in a manner that underscored 
their commitment to excellence.

The luncheon commenced with 
a gracious welcome, recognizing 
the pivotal role each participating 
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business plays in bolstering the 
success of local real estate agents 
of distinction. Conversations 
unfolded organically, with partici-
pants exchanging experiences and 
articulating their aspirations.

Beyond a conventional network-
ing event, the luncheon evolved 
into a community-driven ini-
tiative, wherein the Real Producers team 
successfully cultivated an environment cele-
brating and nurturing the shared passion for 
excellence in both business and real estate. 

As the luncheon ended, the lingering sense of 
camaraderie among attendees affirmed the suc-
cess of the event. Attendees exchanged contact 
information, partnerships were solidified, and a 
collective pledge to fortify support for top real 
estate agents resonated throughout the venue.

This gathering transcended the confines of a mere 
networking occasion, serving as a testament to the 
efficacy of collaboration and shared dedication, 
underscoring the commitment of industry profes-
sionals to Connect, Elevate and Inspire the real 
estate sector through strategic partnerships.
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Sewer Scans, Mold Testing, Lead Paint Testing, Asbestos Testing & Pool Inspections
Same-day Reports  |  10% Military Discount  |  Locally Owned & Operated

SERVING ALL OF HAMPTON ROADS AND NORTHEAST NORTH CAROLINA SINCE 2006.

757.822.4839  |  www.beaconpropertyinspections.com
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SE Virginia 1354 Kempsville Rd. Suite 102 Chesapeake, VA 23320

(757) 272-1616 • rwhamptonroads.com

Locally owned and operated, your number one
choice for property management

Grow Your Wealth
With Passive Income
Grow Your Wealth
With Passive Income

Tax Preparation & Filing |  IRS Letters & Demands
Tax Consultation

Helping Clients Deduct Worry From
Their Taxes for More Than 15 Years

4772 Euclid Road, Suite A, Virginia Beach, VA 23462
(757) 226-7124 | onealtaxva.com

Roger O’Neal, Enrolled Agent
Tax Accountant
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TRACING OUR ROOTS, PART 1

Dawn Kennedy, PhD, CAE, RCE, C2EX, GREEN, ePRO Chief Executive Officer, Hampton Roads REALTORS® Association

hampton roads REALTORS® association

President Theodore Roosevelt 
said it best, “Every man owes 
part of his time and money to the 
business or industry to which he 
is engaged. No man has a moral 
right to withhold his support 
from an organization that is 
striving to improve conditions 
within his sphere.” Over the last 
several decades, we have watched 
as so many have taken from what 
the REALTORS® have built, from 
technology to how we compile 
sold data to listing syndication 
to benefitting from our national, 
state and local advocacy, and 
yet they give back nothing in 
return. The National Association 
of REALTORS® (NAR) wasn’t 
formed to provide a slew of ben-
efits and tools to the practitioner, 
although we do; it was formed 
to create “unification of thought 
and purpose among the coun-
try’s real estate interests” (Day, 
National Real Estate Journal, 
May 15, 1910, p. 116). This was 
also a part of a concentrated 
effort to raise real estate sales 
from a service to a profession.

The hard work, talent and money 
of those who call themselves 
REALTORS® are responsible 
for the healthy industry and 
profession shared by agents and 
brokers today. The first members 
of the National Association of 
Real Estate Exchanges sought 
to change the perception that 
the real estate brokerage was a 
“refuge for the down and out and 
the disreputable” (Hornstein, 
2005, p. 3). It was the early 
REALTORS® who created the 
dominant cultural trend of home-
ownership. Seeking to bring order 
to a disorderly market, these 

early entrepreneurs 
were a vital part of city 
planning and zoning as 
the U.S. was growing 
exponentially. At their 
founding convention, 
the first draft of NAR’s 
constitution and bylaws 
and its preamble stated 
that the organization 
sought to “unite the real 
estate men of America 
for the purpose of 
exerting effectively a 
combined influence 
upon matters affecting 
real estate interests.” 
This is why the NAR was formed, and this is why 
it remains supported today. A natural progression 
of this movement of real estate as a profession 
was the adoption of NAR’s Code of Ethics in 1913.

While great strides were being made into developing 
the concept of the American dream of homeowner-
ship, something terrible happened. Black Friday, the 
Great Crash followed by the Great Depression. It 
was the REALTOR® association that led our nation 
out of the depression and back into a thriving econ-
omy. Throughout the 1920s, the association used 
its political savvy and influence to make homeown-
ership integral to the identity of the middle class, 
but in the 1930s, it created what exists today, and 
that is the idea of homeownership enshrined in U.S. 
politics as a public good. In the 1930s, NAR played a 
leading role in federal housing policy. NAR worked 
hand in hand with President Hoover to create the 
concept of the free-standing, owner-occupied, 
single-family suburban home. It was in 1932, at a 
joint conference of government, the U.S. Chamber 
of Commerce and NAR that the 30-year mortgage 
was created with the government having a role in 
financing through the Federal Home Loan Bank Act.

REALTORS® did not only create the middle class 
and create the 30-year mortgage, but we also broke 
the glass ceiling for female entrepreneurs as early 
as the 1920s. By 1930, prominent women brokers 
organized and formed the Women’s Council of 

REALTORS® (WCR). By the second 
World War, WCR, led by its orig-
inal California founders, bravely 
demanded, and received, inclusion 
into the male-dominated real estate 
profession, opening up opportunities 
for women and changing the com-
position of the industry. From 1935 
to 1962, these women absolutely 
changed the landscape, giving females 
the opportunity to enter a lucrative 
profession. The WCR precursor held 
its first national conference in 1927 
where its national speaker was San 
Franciscan home builder and broker 
Grace Perego, who declared that 
women had a special advantage in 
real estate — their skills in running a 
home. NAR has been a leader in rais-
ing its professionals up in every cat-
egory, and along with that tide, those 
in the industry who choose to with-
hold their support. A country without 
REALTORS® would be a country 
without an opportunity to achieve 
the quintessential American dream.

NAR Convention Floor, Louisville, KY, 1912
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Let's Get Your Clients

MOVING!
PROUD TO
SERVE YOU
AND YOUR
CLIENTS!

2865 Seaboard Road, Virginia Beach, VA, 23456 • offloadmoving@yahoo.com

(757) 749-7212 • OFFLOADMOVING.COM

IN-STATE  MOVES  •  OUT-OF -STATE  MOVES  •  MATERIAL  PACKING

• FREE Estimates for Any Move
• Licensed & Insured
• Military & First Responder Discount

Local family and
veteran-owned business

Briar Baughman
Owner & Operator
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FAQFAQ
REAL PRODUCERS 

extensive process to schedule 
each article, and we usually 
book up to a year in advance. 
Once we select and schedule, 
we put the wheels in motion 
for our writer to conduct an 
interview and for our photogra-
pher to schedule a photoshoot. 

Q: WHAT IS THE COST TO 

FEATURE A REALTOR®, 

AGENT OR TEAM? 

A: Zero, zilch, zippo, nada, nil. 
The feature costs nothing, my 
friends, so nominate away. We are 
not a pay-to-play model. We share 
real stories of real producers.

Q: WHO ARE THE PRE-

FERRED PARTNERS? 

A: Anyone listed as a preferred 
partner in the front of the mag-
azine is part of this community 
and will have an ad in every 
issue of the magazine, attend 
our social events and be part of 
our online community. We don’t 
just find these businesses off 
the street, nor do we work with 
all businesses that approach 
us. One or many of you have 
recommended every preferred 
partner you see in this publica-
tion. We won’t even meet with 
a business that you have not vet-
ted and stamped for approval, in 
a sense. Our mission is to create 
a powerhouse network for the 
REALTORS® and agents in the 
area and the best affiliates so 
we can grow stronger together.

Q: HOW CAN I RECOMMEND A 

PREFERRED PARTNER? 

A: If you have a recommendation 
for a local business that works 
with top real estate agents and 
their clients, please let us know 
by clicking HERE: https://forms.
gle/hHEWTA1DPrJHYs3Q7

WELCOME TO  

REAL PRODUCERS! 

Some of you may 
be wondering what 

this publication is all about, which 
is why we have created this FAQ 
page. Here, we will answer the most 
commonly asked questions from 
around the country regarding our 
program. My door is always open 
to discuss anything regarding this 
community — this publication is 
100% designed to be your voice.

Q: WHO RECEIVES THIS MAGAZINE? 

A: South Hampton Roads Real 

Producers: The top 500 agents in 
South Hampton Roads (Smithfield 
to Sandbridge and into the North 
Carolina border). We pulled the 
REIN-MLS numbers (by volume) from 
January 1, 2023, through December 
31, 2023, in the South Hampton 
Roads area. We cut the list off at 
#500, and this year’s distribution 
was born. For this year’s list, the 
production level for our group was 
between $7.8 million and $71 million 
in 2023. The list will reset at the 
end of 2024 for next year and will 
continue to update it annually.

A: Peninsula Real Producers: 

Same as above, but we pull out the 
Peninsula/Williamsburg agents 
and cut the list off at the top 
300. For the 2022 calendar year, 
Peninsula Real Producers agents 
sold more than $6 million. 

NOTE: We identify REALTORS®/
agents by where their broker is located 
in the MLS. Please contact us if you fall 
into any of these unique scenarios: 
•	 Your broker address in the MLS 

is not in the South Hampton 
Roads region, but you are a 
commission agent working pri-
marily in South Hampton Roads 
or the VA Peninsula area. 

•	 Your broker address in the MLS is 
on the Peninsula, but you would 
prefer to be associated with South 
Hampton Roads Real Producers 
instead of the Peninsula.

•	 Your broker address in the MLS 
is Southside, but you prefer to 
be part of the Peninsula Real 
Producers magazine instead of South 
Hampton Roads Real Producers.

Q: WHAT IS THE PROCESS FOR BE-

ING FEATURED IN THIS MAGAZINE? 

A: The process is simple. Every feature 
you see has first been nominated multi-
ple times. Nominations can be made by 
top agents, office managers, brokers or 
industry leaders. Nominations for top 
REALTORS®, agents, affiliates, bro-
kers, owners and industry leaders who 
work in the areas we cover are always 
welcome — click HERE to nominate 
your favorite Real Producers: https://
forms.gle/8CzSqF7STUT8tt1y9 

Once nominated multiple times, the 
next step is a preliminary interview 
with us to learn more about you; our 
article selection committee uses an 
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Looking for a new
mortgage partner?

Jennifer Pilat
NMLS#: 2091031

Jennifer@thebrokerva.com
757.358.2227

T H E  B R O K E R

Greg Bell
NMLS#: 1612533

greg@thebrokerva.com
757.642.5078

Sydney Comisky
NMLS#: 1648116

sydney@thebrokerva.com
757.769.4607

Holly Florio
NMLS#: 1960551

Holly@thebrokerva.com
740.817.2612

Alvin Lapitan
NMLS#: 244508

alvin@thebrokerva.com
757.619.4494

The Broker, 1116 Volvo Pkwy, Suite 109, Chesapeake VA 23320 | info@thebrokerva.com | The Broker is a registered DBA of Broker, LLC NMLS# 
2450802 (www.nmlsconsumeraccess.org (http://www.nmlsconsumeraccess.org/). Programs and rates are subject to change without notice

The Broker, 1116 Volvo Pkwy, Suite 109, Chesapeake VA 23320 | info@thebrokerva.com | The Broker is a registered DBA of Broker, LLC NMLS# 
2450802 (www.nmlsconsumeraccess.org (http://www.nmlsconsumeraccess.org/). Programs and rates are subject to change without notice

Welcome to the Team!

Collin Blackburn
NMLS#: 2223487

collin@thebrokerva.com
804-338-0612

Paul Glocker
NMLS#: 2313590

paul@thebrokerva.com
757-372-2471

John Hopkins III
NMLS#: 2283684

john@thebrokerva.com
571-866-7655

Dylan Powell
NMLS#: 2508700

dylan@thebrokerva.com
757-297-3746

thebrokerva.com



Whether you like waking up to beautiful morning sunlight, saving on energy costs in the 
afternoon, or getting a little more privacy at night, the Budget Blinds Smart Home Collection 

No matter the time of day, smart window treatments are...
convenient private
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757-356-9996  |  BudgetBlinds.com
927 BATTLEFIELD BLVD STE 400B  |   CHESAPEAKE VA 23320


