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NANCY-DREW
TEAM

WE TAKE THE

MYSTERY

OUT OF MORTGAGES

THE BEST DESERVE THE BEST!
First-class service every time! SEFCU

o 7] FAIRWAY

INDEPENDENT MORTGAGE CORPORATION
NMLS 2289

NANCY - DREW TEAM

"We Take the Mystery Out Of Mortgages"

MNANCY HERRMANN DREW AIELLO
NMLS# 1135039 ®  NMLS# 64814

Nicholas Baratto
Mortgage Originator
NMLS #1392603
Cell: 518-605-1176

nbaratto@sefcumortgageservices.com

Drew Aiello SEFCU Mortgage Services takes pride in giving back to the community and

Branch Manager, NMLS#: 64814 currently services $2.8 billion in residential mortgages.
518-573-2435

drew.aiello@fairwaymc.com

Nancy Herrmann
Loan Officer, NMLS#: 1135039

518-727-9742
nherrmann@fairwaymc.com E t
7 Southside Drive, Suite 201 | Clifton Park, New York 12065
Copyright©2024 Fairway Independent Mortgage Corporation. NMLS#2289. 4750 S. Biltmore Lane, Madison, WI 53718, 1-866-912-4800. All rights reserved. This is not an offer to enter into an agreement. Not @

700 Patroon Creek Blvd., Suite 301, Albany, NY 12206 - Company NMLS #309847 - 518-783-1234
sefcumortgageservices.com - Licensed Mortgage Banker-NYS Department of Financial Services  psimes

all customers will qualify. Information, rates and programs are subject to change without notice. All products are subject to credit and property approval. Other restrictions and limitations may apply. Equal
Housing Opportunity. Licensed Mortgage Banker- N.Y.S. Department of Financial Services. e
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ARNOFF.COM [NV ie e, A RN S 2 TRUSTCO BANK

(5]8) 757-0657 ¥ 5 8 LS R 2 A _. Your Home Town Bank
| ' Trustco Bank Mortgages'

Compare & Save!

> Financingupto 97% > No Borrower Paid Private > Jumbo Mortgages
Loan-to-Value Mortgage Insurance* up to $1,500,000

» Low Closing Costs > Friendly, Local Service > Wide Range of
Products Available

L RSIETEE Since 1902, Trustco Bank has been helping build
Elevate your real estate communities one mortgage at a time. We value our
game by providing more relationships with the Real Estate community and know

"Referring my clients to Arnoff wasn't than juSt a home - offer how hard you work to get the deal d?ne- We want you to
justarecommendation; it was the secret @ complete relocation know that you can trust us to work just as hard for you
to making me look like a real estate solution. and your client. We will even save them some money too.

rockstar. Thanks to them, I'm not just
selling homes; I'm ensuring stress-free : : :
riovés and haspy cliehts” @ Executive & Family Relocations v r I ‘Rl l S? I "CO
Jenn Johnson - Julie & Co. Realty LLC 3
% Fine Art Packing & Handling As B 1 N ®
L 4 I<

J U | €ELC0. Versatile Storage Solutions Your Home Town Bank
REALTY LLC. Perfect for Decluttering

New Construction Loans-
Rate Locked for 330 Days from Application!

Move
- : O R el O]
Since 1924, Arnoff Mowr_ng & fgfﬁ‘;ﬁj‘rj
r Storage ha? been a fE.tmII‘}-‘- %E; pﬁf*?-‘*“'ﬂ-gf&ii:ﬁ 800-670-3110
owned business serving the F e f @
: . TR www.trustcobank.com
Caplta! Reglﬂ'n and bEYDnd. SUCCESSfUHY ET; P I -"H Subject to credit approval. 1 - Applicable to our portfolic mortgage product. If you fail to qualify for that
Pl TR AR ) product, you may be offered a mortgage that does have an appraisal fee, borrower-paid PMI, and a tax

completing tens of thousands of moves. making
us a trusted name in the industry.

escrow account. "Private Mortgage Insurance. Lender Paid Private Mortgage Insurance on loans over EUE-‘-I-“PEU%IE
APPLY NOW 89.5% Loan-to-Value. Please Note: We reserve the right to alter or withdraw these products or certain _
features thereof without prior notification. NMLS #474376 Member FDIC
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WHO SHOULD WE FEATURE AS A

RISING STAR?

‘k 5 years or less in the business

For more information, to
nominate or to request to
be featured, please email
wendy@kristinbrindley.com.

* At least $3 million in sales in one calendar year

‘k Active on social media

6 - March 2024

HEMESTEAD
FUNDING CORP

sinser Fipiciy ot alones Mo

CONTACT US FOR ALL OF YOUR HOME FINANCING NEEDS!

If you know of anyone who could use our time for professional home financing services,
please have them give us a call!

Laura Guillerault Joe Delorenzo
Licensed Loan Originator Licensed Senior Loan Originator
Cell: 518-669-9664 Cell: 518-598-9905

lguillerault@homesteadfunding.com jdelorenzo@homesteadfunding.com
51T Broadway, Seite 8303, Sarwings Springs, NY 17866 & Airline Drben, Ay, MY 12305

Licensed Morigege Bankes - NS Depl. of [inancial Services » Licersed in PA VT Mcrbgage Danker - NY5 Dept. of Finencial Services
Dificec 518-306-4511 - HMLE ID8 55471 Deifvcec 518-864-1100 Ext. 327 < HMLE 102 57244

wns e 3230 [

Treating Clients
TOP GUN

INSPECTION SERDICES '

SCHEDULE
ONLINE!

When inspecting a client's house, | perform the
home inspection as if it were my own son or
daughter considering buying that house.

- Joe Fasolino
Top Gun Inspections Owner and NYS Inspector

(518) 956-0532 | TopGunlinspectionServices.com

info@topguninspectionservices.com
NYS #: 16000077491 - NYS Mold Lic. #: 00333
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ABOUT THIS MAG

Ever since Capital Region Real Producers
launched seven years ago, we have heard

some of the same questions from many of

™

you. I figured it would be most efficient to
publish the answers here in case more of you had the same
questions. Remember, my door is always open to discuss any-
thing regarding this community — this publication is 100 percent

designed to be your voice!

Q: Who receives this magazine?

A: The top 300 agents in the Capital Region area. We pull the
MLS numbers each year (by volume) based on residential sales by
agents licensed in the Greater Capital Region. We cut off the list at
number 300, and the next year’s distribution is born. We did this
again in January, based on the new top 300 agents in sales volume
for 2023. Based on 2023’s list, the minimum production level for
our group is $6.5 million. The list will reset again at the end of

2024 for the following year and continue to update annually.

Q: What is the goal of this magazine?

A: We believe that we are better together. When we surround
ourselves with other successful, like-minded people, we grow to
new heights. Real Producers is a platform that brings together
the most elite individuals. We take the top 300 real estate agents
and our preferred partners and we build an exclusive commu-
nity around that group. We share their stories, successes, and
upcoming events — really, anything that will connect, inform,

and inspire, we put in our monthly publication.

Q: Does Real Producers have events?

A: Yes! We will have specific networking events throughout the year.

Q: What is the process for being featured in

this magazine?

A: It’s really simple — every feature you see has first been nomi-
nated. You can nominate other REALTORS® (or yourselves!), affil-

iates, brokers, owners, and office leaders can nominate Realtors

8 - March 2024

By Kristin Brindley
Publisher

E

as well We will consider anyone brought to our attention
because we don’t know everyone’s stories, so we need
your help to learn about them. To nominate, email us at
wendy@kristinbrindley with the subject “Nomination:
(Name of Nominee).” Please explain why you are nom-
inating them to be featured. It could be that they have an
amazing story that needs to be told — perhaps they over-
came extreme obstacles, they are an exceptional leader,
have the best customer service, or they give back to the
community in a big way. The next step is an interview
with us to ensure it’s a good fit. If all works out, we put
the wheels in motion for our team to write the article and

for our photographer to schedule a photo shoot.

Q: What does it cost a REALTOR® or team to be featured?
A: Zero, zilch, zippo, nada, nil. It costs nothing, my friends,
so nominate away! The only small fee you may incur would
be for professional lifestyle photos for the article.

Q: Who Are the Preferred Partners?

A: Anyone listed as a preferred partner in the front of
the magazine is part of this community. They will have
an ad in every issue of the magazine, attend our events,
and be part of our online community. We don’t just find
these businesses off the street, nor do we work with all
businesses that approach us. One or many of you have
personally referred every single preferred partner you
see in this publication. Our partners hold a special piece
to this puzzle since their partnership helps support our
monthly publication. Without them, we wouldn’t be able

to feature our top agents or host our social events.

Q: How can I refer a Preferred Partner?
A: If you know and want to recommend a local
business that works with top Realtors, please

email Lexy@kristinbrindley.com.

PREFERRED PARTNERS

ATTORNEY

Rohan & DelLancey, PC
(518) 265-0530
RohanLaw.com

BRAND STRATEGIST/
SOCIAL MEDIA MANAGER
Your Social Liaison

Mike Baker

(518) 669-1462

HOME INSPECTION
ACE Home Inspections
(518) 727-7091
AceHomeNY.com

Nestor Home
Inspections LLC

(518) 774-0002
Nestorlnspection.com

Top Gun Inspection Services
Josef Fasolino

(518) 956-0532
TopGuninspection
Services.com

Wolf Hollow Home
Inspections LLC
Alyssa Hackett
(518) 407-5260
WolfHollowHome
Inspections.com

INSURANCE AGENCY
Erik LaChance

State Farm Agency
(518) 669-1846
SFLaChance.com

MOLD ASSESSOR
Northeast Home Inspection
& Mold Assessment, Inc.
(518) 858-9178
NorthEastHome
Inspectionsvcs.com

MORTGAGE

Catskill Hudson Bank
Dawn Martinez

(845) 798-2896
CHBNY.com

Community Bank
(716) 539-5285
Cbna.com

Fairway Independent
Mortgage Corporation

Drew Aiello

(518) 573-2435
FairwaylndependentMC.com/
lo/Drew-Aiello-64814

Homeowners Advantage
Eric Cruz

(518) 690-2232
CapComFCU.org

them for supporting the REALTOR® community!

Homestead Funding Corp
Dean Sunkes

(518) 857-6465
CliftonParkSouth.
HomeSteadFunding.com

SEFCU

Bob Kelly

(518) 783-1234
SEFCUMortgageServices.
com/RobertKelly.html

Trustco Bank
Pratik Shah

(518) 650-5774
TrustcoBank.com

MOVING & STORAGE
Don’s Moving & Storage
(518) 462-0697
DonsMovers.com

Moving Made Ez
John Payne

(518) 792-1837
MovesMadeEz.net

MOVING / STORAGE
Arnoff Moving & Storage
(518) 757-0657
Arnoff.com

PHOTOGRAPHY
Metroland Photo
Michael Gallitelli
(518) 459-8050
MetrolandPhoto.com

This section has been created to give you easier access when searching for a trusted real estate affiliate.
Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

PHOTOGRAPHY-

REAL ESTATE

Hearthstone Productions
Martyn Gallina-Jones

(917) 613-4929
HearthstoneProductions.com

PROPERTY MANAGEMENT
Carda, LLC

(518) 441-7331

Cardallc.com

RADON/ASBESTOS/
MOLD/LEAD

AirWater Environmental
John Snyder

(518) 376-7345
AirWaterEnv.com

REAL ESTATE MEDIA

Hand & Frame Creative, LLC
(518) 986-3230
HandandFrame.com

SEPTIC SERVICES

MG Septic

(518) 727-8699
Facebook.com/MGSeptic

VIDEO PRODUCTION
Mitchell Wood Media
(518) 222-6138
MitchellWoodMedia.com

Capital Region Real Producers - 9



MEET THE

CAPITAL REGION BY THE NUMBERS

REAL PRODUCERS TEAM
HERE’S WHAT THE CAPITAL REGION’S TOP 300 AGENTS SOLD...

9,186 3.5 BILLION

Al SALES VOLUME

Kristin Brindley Haley Van Bellingham Ellen Buchanan Wendy Ross

Publisher Associate Publisher Editor Operations Manager TOTAL TRANSACT' ONS

LISTING SIDE
TRANSACTIONS

Lexy Broussard Michael Gallitelli Martyn Gallina-Jones Mitchell Wood Osman Salam
Sales Manager Photographer Photographer Videographer Hair & Makeup Artist

BUYING SIDE
TRANSACTIONS

s a= LWL F
T B
email the publisher at wendy@kristinbrindley.com. ettty ETE-;,:__,,_

If you are interested in nominating REALTORS® to be featured, please

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily To view our magazine online, visit
reflect the views of The N2 Company d/b/a Real Producers but remain solely those of the author(s). The paid capitalregionrealproducers.com

advertisements contained within the Capital Region Real Producers magazine are not endorsed or recom- e
Information is based

mended by The N2 Company or the publisher. Therefore, neither The N2 Company nor the publisher may be and look for magazine: or scan
held liable or responsible for business practices of these companies. this QR code. on residential sales
(Password: connecthere@crrp ) in 2023 by the top
AVERAGE
| agents licensed in

M TRANSACTIONS e )
PER AGENT PER AGENT

10 - March 2024




»» publisher’s note

Big congrats to all of the new Top 500 agents who are now
part of our Capital Region Real Producers community,
thanks to your stellar sales performances in 2023. You

guys rock! By now, you should have received your 2024

publications ... and excited for our newest top agents to join

us at our fabulous, exclusive events throughout the year.

March also brings the end of Q1 and St. Patrick’s Day — a

Moreover, Wiseman’s findings revealed that luck is
not magical or random; it has much more to do with
one’s thoughts and behaviors, which ultimately
proved responsible for one’s fortune. So if you want
more luck this year, heed Wiseman’s advice using

four basic principles:

+ Create and notice chance opportunities!
+ Listen to your intuition when making decisions!
+ Set positive expectations!

+ Adopt a resilient attitude to transform your luck!

Congratulations again to all 2024 Top 300 agents!
Be on the lookout for your invitations to the Hal
Elrod “Best Year Ever” Zoom event on April
18th, exclusive to our top agents, and to our
Mastermind, coming up on June 13th. We

can’t wait to see you all there!

Lastly, a warm welcome goes out to our newest
Capital Region Real Producers preferred part-

and Northeast Home Inspections. Your exper-
tise enriches our community, and we’re eager to

embark on this journey together!

If you have questions, comments, suggestions for
us on feature stories, event locations, or anything
related to this community, please don’t hesitate to

reach out to me personally.
With gratitude,

Kristin Brindley

Capital Region Real Producers

313-971-8312
Kristin@kristinbrindley.com

CapitalRegionRealProducers.com

KRISTIM BRIMNDLEY

Ir\l'\ll"ﬂ'\-ll\.l COeR00, Rl il

ners, Ace Home Inspection, Arnoff Moving &
Storage, Hand & Frame Creative, MG Septic,

time when I often reflect on what it means to me to be
“lucky.” What does luck have to do with success? Are we

either born lucky or unlucky ... and can we change?

Capital Region Real Producers Top 300 badge in your

inbox, a testament to your achievements and success!

March is a special milestone for our team; seven years

ago this month, we launched our flagship publication in According to famed psychologist Richard Wiseman, author of

Greater Washington, D.C. Thanks to the amazing Real “The Luck Factor,” a 10-year scientific study into the nature B EST YE AR EVE R
Producers and preferred partners in our various com- of luck revealed that, to a large extent, people make their own

munities, we have expanded to have a presence in seven fortunes. The results also show that it’s possible to enhance

markets around the country!! We’re so proud of all of our the amount of luck that people encounter in their lives.

v el

& Top Agents

For information on all Capital Region Real Producers
events, email info@capitalregionrealproducers.com.

% AIRWATER

MAJOR DEFECT SOLUTIONS

* MOLD REMEDIATION « RADON MITIGATION
» WATER DAMAGE » ASBESTOS

» WELL WATER TREATMENT & WATER FILTRATION SYSTEMS
* SUMP PUMP REPLACEMENT » BOWING BASEMENT WALLS
» CRAWL SPACE MOISTURE MANAGEMENT

SAVE THE DATE!

APR 18

1PM -2 PM
LIVE VIA (= ZOOM

Joun SnypEr | 518 376-7345

REspoNSIVE — HiIGH QUALITY — NEAT AND CLEAN

12 - March 2024 Capital Region Real Producers - 13



CAPITAL REGION

ppl REAL PRODUCERS.

CONNECTING. ELEVATING. INSPIRING.

powered by @"J TEAM

SAVE THE DATE!

INDUSTRY =
INISHGIHiTES

§%% Community Bank

ALBANY REAL ESTATE PROFESSIONALS:

With significant up front savings, lower monthly costs, and equity acceleration options, your clients
will be able to qualify for more AND have more resources to better compete in todays market.

A home is one of the biggest purchases someone will ever make and we're committed to giving
your clients the dedicated service and attention they deserve.

PRODUCTS & SERVICES YOUR LOCAL MORTGAGE EXPERTS:

First-time homebuyer programs Tony Zidich
Mortgage Loan Consultant | NMLS# 1205879

Mo closing cost mortgages®
tony.zidich@cbna.com | 518-380-3620

June 13, 2024 Location TBD Private Mortgage Insurance options that may

4781 NY-30
reduce monthly payments and expand the range of Amsterdam. MY 12010

properties for which buyers can qualify

Fixed-rate loans Stephanie LaPell

| Mortgage Loan Consultant | NMLS# 911976
Mortgage refinancing stephanielapell@cbna.com | 838-250-7798
VA Financing 782 Troy Schenectady Rd
: ] - Latham, NY 12110
Home equity loans & lines of credit

Mew construction and renovation loans
S Larry Pentak

Flexible portfolio mortgage programs Mortgage Loan Consultant | MMLS# 54052
723

larry.pentaki@cbna.com | 518-903-8723

Affordable housing programs
197 Delaware Ave
Conventional and secondary market loans Delmar, NY 12054

Property investment loans
Land loans APPLY FOR A MORTGAGE ONLINE:

Double and single-wide mobile home loans Scan the QR code to get started
4 or visit cbna.com/mortgage to
prequalify, apply online, schedule

Insurance and other products

an appointment, and more,

Providing Superior packing, storage, local and
long-distance moving services to the Capital Region g =

LENDER
e are reguired and
| premiums, Other

www.donsmovers.com

_ SINCE 1952 — (518) 462-0697 * glenn@donsmovers.com g e castame that were waved when the s _ ¥ selects anattomey to represent him/her, bl o atorey fee.Community Bank
ay e y ¢ ! v / 2 A 3 [ sts” means no: arigination fee/points;
orney fee; mortgage recording tax,

14 - March 2024



P» your social media

By Mike Baker

Effective Content Strategies to
Boost Online Engagement

In today’s digital landscape, creating
organic content that resonates with
your audience is crucial for increas-

ing engagement on social media. Here
are some effective content ideas that
businesses can employ to enhance their
online presence and foster deeper con-

nections with their followers.

Capturing Moments with Clients
Sharing photos taken with clients is a
powerful way to showcase your busi-
ness’s human side! These images can
reflect the joy and satisfaction of your
clients, offering a glimpse into the pos-
itive experiences they’ve had with your
brand. Whether it’s a satisfied cus-
tomer at the end of a successful project
or a casual snapshot at your business
location, these images create a sense of

community and trust.

16 - March 2024

Behind-the-Scenes Glimpses

Offering a peek behind the curtain is
another great way to engage your audi-
ence! Sharing images or videos of your
team at work, the process of creating

a product, or setting up for a service
can build transparency and authen-
ticity. This type of content helps in
humanizing your brand and makes your

audience feel more connected.

Networking Selfies

Taking selfies with fellow professionals
or influencers in your industry and shar-
ing them can also be effective! It not only
showcases your professional network

but also positions your brand alongside
respected individuals in your field. This
strategy can help in expanding your reach
and presenting your business as an active

participant in the industry.

Remember, these helpful content ideas
are much more than just posts; they
are opportunities to tell your brand’s
story in an engaging and relatable way.
By focusing on authentic, personable
content, you're likely to see a notice-
able uptick in engagement, fostering a
community around your brand that’s

built on genuine connections and trust.

Mike Baker is
owner and
founder of Your
Social Liaison.
To learn more,

call Mike Baker at

(518) 669-1462, email
YourSocialLiaison@gmail.com, or visit
Facebook.com/YourSocialLiaison.

Simply Better Banking

LEARN MORE!

[=] 3o [m]

J

e Tl

Lending made simpler with

SIMPLE

877-CHBNY15
www.chbny.com

Rmurphy@chbny.com | (518

NMLS# 481564

MORTGAGE

Call Rick today to discuss the
best loan for your client!

Rick Murphy Senior Loan Officer

) 461-6116

Member

e D FDIC
LENDER



Quality Real Estate phatography specializing in hotels, residential and commerical,
Michael's 30+ years of experience photographing for the areas best contractors, builders and architects
Meed a headshot, we can help you with that as well,
We are alse a proud partner of Real Producers Magazine.

Call or email me to discuss your next photography project
518-459-8050
in Manhattan 212-501-7079
email, mike@metrolandphoto.com
www.michaelgallitellimetrolandphoto.mypixieset.com
www.metrolandphoto.com

- NORTHEAST HOME
-t - — MOLD ASSESSMENT
I " .llil. vty N

- O el ty

PROPERTY PHOTOS

DID YOUR BUYER FIND THE PERFECT HOME?

Make sure it's safe, healthy & ready for them to move in.
WA

AERIAL FOOTAGE
CINEMATIC VIDEOS

: A‘s';éssmenté

FLOOR PLANS - General Home Inspections
- Radon Testing

;= Water Quality

i« Termite Inspections & More!

INSTAGRAM REELS
VIRTUAL STAGING
EVENT COVERACGE

HEADSHOTS

BRANDING PHOTOS

Schedule a MOLD ASSESSMENT with John Fitzgerald!

518-858-9178 « northeasthomeinspectionsves.com
UID# : 16000091177 Mold Assessment License #:01822

IOVINGIMADEIEZ

RrofessionaliMovinglSenvicesitoulGanyiiusy

- Truck/Pod Loading & 4
Unloading P ‘

- Interior Moving & Deliveries
- Hourly-Day Rates

.............

- Residential & Commercial
Moving

Serving the Capital District

(£ 518-792-1837 - 323 Corinth Road, Queensbury, NY 12804 - MovesMadeEZ.net |
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Choosing the right business structure
is a crucial decision for entrepreneurs
in New York State (NYS). Limited
Liability Companies (LLCs) and
Corporations are two popular options,
each with its own set of advantages
and disadvantages. In this article,

we will explore the key differences
between LLCs and Corporations in
NYS to help you make an informed

decision for your business.

FORMATION PROCESS

LLC: Forming an LLC in NYS involves
filing Articles of Organization with
the Department of State. The process
is relatively straightforward, and it

requires the selection of a unique

20 - March 2024

P> legal hotline

By Erin P. DelLancey, Esq.

UNDERSTANDING

The Difference Between
LLCs and CORPORATIONS

IN NEW YORK STATE

business name and the appointment

of a registered agent.

Corporation: Corporations

are formed by filing Articles of
Incorporation with the Department
of State. This process includes
specifying details such as the
corporation’s name, the number of
authorized shares, and the names

and addresses of initial directors.

MANAGEMENT STRUCTURE

LLC: LLCs offer flexibility in manage-
ment structure. Members (owners)
can choose to manage the company
themselves or designate managers to

handle day-to-day operations.

Corporation: Corporations have a
more rigid management structure,
with a board of directors elected by
shareholders. Officers appointed by
the board handle the daily operations.

PERSONAL LIABILITY

LLC: Members of an LLC enjoy lim-
ited liability, protecting their personal
assets from business debts and liabil-
ities. The personal assets of members

are typically not at risk.

Corporation: Shareholders in a corpo-
ration also benefit from limited liability.
Their personal assets are generally
shielded from business debts, lawsuits,

and other financial obligations.

Under Mew Management

PIERCING THE CORPORATE VEIL
LLC: While limited liability is a
fundamental feature, improper
commingling of personal and
business finances or engaging

in fraudulent activities can lead

to the “piercing of the corporate
veil,” potentially exposing per-

sonal assets to business liabilities.

Corporation: Similar to LLCs,
maintaining a clear separation
between personal and business
affairs is crucial to prevent the

piercing of the corporate veil.

TAX FLEXIBILITY

LLC: LLCs are typically treated
as pass-through entities for tax
purposes. Profits and losses flow
through to the members, who
report them on their individual

tax returns.

Corporation: Corporations may

be subject to double taxation,

Ace Hom

Inspections

Ace Home Inspections
of Upstate New York,
founded in 2008, is
now newly owned by
Marte and Sarah
Stonesifer.

We offer Basic Home
Inspections a|nng with
additional services such
as Radon, Sepric,
Chimney, Pool, and Air
Quality Inspections.

TALK TO US
©) (518) 727-7091
(m) acehomeny@gmail.com

as the entity itself is taxed on
its profits and shareholders are
taxed on dividends received.
However, certain corporations,
known as S corporations, can

elect pass-through taxation.

FRANCHISE TAX

LLC: LLCs in NYS are subject
to a filing fee known as the “LLC
publication requirement” and an

annual filing fee.

Corporation: Corporations in
NYS are subject to a franchise
tax, which is based on net income

or the authorized shares method.

In conclusion, choosing between
an LLC and a Corporation in New
York State involves considering
factors such as formation require-
ments, management structure,
liability protection, and taxation.

Both structures offer unique

advantages, and the decision
should align with your business
goals and preferences. Consulting
with legal and financial profes-
sionals is recommended to ensure
that you make the best choice for

your specific circumstances.

Erin Delancey is a practicing
attorney and a published
author with a strong

background in real estate

law. She graduated from the
Roger Williams School of Law
in 2016 and was admitted to
the Bar in 2017. Erin specializes
in residential and commercial
real estate as a member of
the boutique law firm Rohan
& Delancey, PC, located in
Albany, New York.

MG SEPTIC
LLC

O 518-727-8509
©) mGSEPTICLLC@GMAIL.COM
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ROHAN IT'S PERFECT. |
DELANCEY Your dream home awaits.

ATTORNEYS & COUNSELORS AT LAW Turn to your mortgage
expert for seamless

EXCEPTIONAL and HIGH-QUALITY Mo e
Real Estate Counsel & Representation

We offer a comprehensive selection

of mortgage solutions and exclusive
products you won't find elsewhere.

www.capcomfcu.org/myhome W UOMEOWRNERS

(800) 634-2340 Advantage
Visit any branch &3 | I

Federally insured by NCLUA SUSSEIIARY OF CAF COM

Follow us on
Facebook!

B et

» Residential & Commercial Real Estate Closings * Property Management
* Refinances * Bank Owned Real Property

» Title Insurance (Searches, Examination, (REO)
Clearance) * Deed Transfers
* New Construction * Land Contracts
» Investment Properties » Condos/Cooperative Apartments

* Landlord & Tenant Representation * & much more!

WITH OUR LONG-TERM
MANAGEMENT SERVICES!

P : > Call us for

CARDAI_I_C more information!
PROPERTY MANAGEMENT SERVICES
(518) 441-7331
cardallc.com | cardallcmanagement@gmail.com
VETERAN-OWNED, LOCAL BUSINESS

SET YOUR CLOCKS
Why Choose Us? AHEAD ON MARCH 10TH

* Educated on the latest laws & techniques.

Brian P. Rohan, Esq.
brohan@rohanlaw.com

¢ Owner portal to view property stats.
El'i n P DE‘L-a nc ev ES ¢ Ability for tenants to auto-draft
§ 4 TS q. their payments. Q
Aels eviar c daw.C » We know how to pick and
edelancey@rohanlaw.com ‘
) - e, screen good tenants.
— e — ¢ Serving the greater Saratoga area.
(518) 438-0010 S HEARTHSTONE
PRODUCTIONS
18 Computer Dr. West, & also have satellite locations in Saratoga Springs & Glens Falls. BRINGING PHOTOGRAPHY HOME
Alb anv, NY 12205 Call to make an appointment! (917) 613-4929
e HEARTHSTONEPRODUCTIONS.COM
Additional Areas of Expertise: Business & Corporate Law, Trusts & Estates, and Vehicle & Traffic Law. MARTYNGHEARTHSTONEPRODUCTIONS. oM
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A PASSION
FOR

SERVICE

In a world where resilience
and determination intersect,
Alyssa Hackett emerges
as a true embodiment
of strength, service, and
entrepreneurial spirit.
As a Navy veteran and
dedicated social worker,
she has seamlessly
translated her unwavering
commitment to others into
home inspections, carving
a unique niche for herself
as the proud owner and
operator of Wolf Hollow
Home Inspections LLC.

A WINDING ROAD

“My path has been a winding one,”
she shares. “I was compelled to
join the Navy after 9/11. There are
people in the world that see burning
buildings and want to run into them
and those who want to run away
from them. If you are a person

that wants to run into the burning
building, whether it’s literal or met-
aphoric, not honoring that is doing a

disservice to your entire life.”

When Alyssa was discharged from
the Navy, she returned to the Capital
Region to reconsider her path and

decided to enter into social work.

“It seemed like social work was the
complete opposite of the military,

but the common theme was being

Photo by Joan Heffler

of service to others,” she notes. “I
liked the idea of being challenged and
pushed out of my comfort zone, so I
applied to Saint Rose.”

After obtaining her degree in social
work, Alyssa took a position with

the AIDS Council (now the Alliance
for Positive Health), then the Pride
Center in Albany as a program super-
visor. Though the work fueled her
professional drive and her yearning

to help others, some aspects of the

profession didn’t sit right with Alyssa.

“There was always this nagging
feeling that I had to bend too much

of who I was to make this work,” she
remembers. So when the Pride Center
began layoffs, Alyssa pivoted towards
her next chapter — leading her to a
spiritual deep dive and evaluation of her
life path.

“I was at a place where I was either
going to run off and move to India or
become an entrepreneur,” she says with
alaugh. She chose the latter.

HER NEXT CHAPTER

Alyssa had done home repair work as a
hobby and used that to support her-
self financially while figuring out her

best path forward. “I ran into a home
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TO PRESENT
INFORMATION
IN A WAY THAT

DOESN’T SCARE
PEOPLE IS MY

NUMBER ONE
PRIORITY. | ENJOY
EDUCATING
CLIENTS.
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inspector who opened my eyes to
the industry and enrolled in classes
to become licensed within a couple
of weeks,” she shares. “It turns out,
being a home inspector was the per-
fect marriage between my role as a
social worker and my love for home

maintenance and repairs.”

Alyssa found herself metaphori-
cally “running toward fires” again,
helping clients in their journeys to

homeownership.

“As inspectors, we’re constantly
having hard conversations with
folks and sharing information no
one wants to hear,” Alyssa explains.
“To present information in a way
that doesn’t scare people is my
number one priority. I enjoy educat-

ing clients, so they feel empowered

by homeownership rather than over-

whelmed by it.

“I read a quote once that said excep-
tional customer service is nothing
more than empathy paired with
common sense; that feels true to me.
When I'look through the reviews for
my business, it brings tears to my
eyes because it’s so powerful to see
that people understand that I genu-

inely, honestly care.”

A RICH LIFE

Outside of her work in the fast-paced
home inspection industry, Alyssa
cherishes moments of tranquility and
reflection. Balancing the demands of
clients and agents, she finds solace in
simply being in the company of her
partner, Lisa, their dog, Nora, and
their cat, Kali. Nature becomes their
shared sanctuary, with kayaking,
hiking, camping, and leisurely days
immersed in books ranking among her

favorite pastimes.

“Kayaking, hiking, camping, and lazy
days with books are some of my favor-
ites! Ilove having all four seasons in
our area and the proximity to major
cities. Living in the political hub of
New York State creates a transient
population base that brings a constant

influx of new ideas and personalities.

“As a business owner, I have come
to believe that work-life balance is
more mythical than anything else,”
she remarks. “What I strive for most
is ‘work-life integration,” where I
give myself and the business what’s

needed daily.”

PUTTING CARE FIRST

Alyssa’s hero, Brené Brown, has a
call to “stay awkward, brave, and
kind,” which Alyssa strives for, both
personally and professionally. Her
home inspection business is unique,
in large part due to how deeply she
cares and how passionate she is

about her clients.

“Being of service isn’t
what I do; it’s who I

am,” Alyssa smiles.

Elevate your home
buying or selling
experience with

Wolf Hollow Home
Inspections. Serving
various counties,
including Hamilton,
Warren, and Albany,
Alyssa Hackett offers
meticulous inspections
tailored to your needs.
Schedule your home
inspection today for
peace of mind in your
significant investment.
Take the first step
toward a confident
homeownership
journey! Call
518-407-5260.

. Alyssa and her
partner, Lisa
Suarez, having
some fun while
celebrating a
wedding

. Oldie but a
goodie, Alyssa
circa 1988

. Who doesn’t
want to put their
face in some
pie? Alyssa
competing at a
fundraising pie-
eating contest

. “Lisa and |
parasailing
on vacation.
A perfect
representation
of who we both
are and why
we work as
a couple.”

. Alyssa hanging
out with Nora
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P> rising star

BLUEPRINT FOR SUCCESS

‘With his multifaceted skill set, Lindon Paul is a
REALTOR® with plenty of distinct advantages.
Having a profound understanding of construction
and building systems, Lindon stands out as some-
one who can envision a property and design and
build it. Moreover, his background as a photog-
rapher and videographer enhances his ability to

market listings with unparalleled effectiveness.

From the Caribbean to New York

Born and raised in the picturesque landscapes of
Grenada, Lindon’s creative side was evident from

an early age.

“I grew up in nature, loving art and sketching. I
always drew houses and worked in construction
with my family. My passion for art and buildings

steered my educational pursuits,” he shares.

Lindon attended SUNY Alfred for architecture and
construction management. His commitment to his
craft is evident through his attainment of degrees
in both fields, supplemented by a background in

civil engineering.

“I have always had dreams of becoming a real
estate investor,” Lindon explains. “I felt it was
important to have a profound understanding and
experience of the real estate process and market
strategies to be a successful investor so I could
then design, build, and sell it. I give my clients a

wide array of options — they love that!”

A Quick Study

With an impressive 13-year architecture and con-
struction career, Lindon seamlessly transitioned
into the real estate industry in 2021. Currently affil-
iated with Diamond Key Realty NY in Watervliet,
New York, Lindon leverages his unique skill set to

offer clients a comprehensive experience.

“Honor, integrity, and honesty are the key elements
of my business, amplified by creativity. I strive to
ensure every client receives outstanding service,”

he emphasizes.

Lindon’s projected volume for 2024 is $5 million.

Aside from all the transactions, he extends his

Lindon Paul with his broker and longtime friend,
Coty Demers (Photo by Michael Gallitelli)
-




iq.

eHer

impact to community service. He is a proud volun-
teer for Habitat for Humanity and contributes his

time to build homes and hope for those in need.

Lindon also devotes his time at the Women’s
Council of REALTORS®. As the director of events,
Lindon is charged with planning and executing

all events for the Capital Region Network. This is
Lindon’s second year on the executive board, after

serving one year on the membership committee.

Fulfillment in Family

Lindon’s life outside of real estate revolves around
his family. Alongside his wife, Jessica, an ER nurse,
and their two spirited boys, Carson (6) and Roman
(2), he cherishes spending precious time with his

loved ones.

The Lindon family also includes an 8-year-old
Hungarian vizsla named Mason — a spunky, red-
haired companion who finds joy in chasing rain-

drops, snow, and squirrels.
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Lindon Paul with his wife, Jessica, and their sons, Roman and Carson

Outside of work and family, Lindon finds rejuvenation
in the simplicity of running, the camaraderie of soccer,
and the discipline of martial arts. These endeavors
serve as outlets for physical exertion and as vital

sources of balance in Lindon’s busy life.

“I try to break a sweat whenever time permits,”

he affirms.

Looking Ahead

For Lindon, success is not merely a monetary figure;
it’s about freedom, true happiness, and the ability to
help others while paving the way for future leaders,
outlining a future that blends passion, profession,

and philanthropy.

“My goals are to continue impacting lives through real
estate and photography and grow into a successful

investor and developer,” he offers.

“And I will also continue to strive to ensure every
client receives consistent, extraordinary service on a

silver platter.”
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As the charismatic, top-producing principal
broker and owner of Brass Tacs Real Estate,
Heidi Rotter is also the TV Host of “The

American Dream: Selling Albany,” where she

cover story

blends lifestyle, culture, and real estate into
a captivating show. But don’t assume Heidi is

just chasing mansions.

“A lot of hosts want to showcase million-dollar
homes. I'm looking for unique ones upstate — the
gingerbread houses, the nostalgic homes, the ones
we passed a trillion times as a kid that everyone

remembers,” shares Heidi.

Before making her mark as a prominent REALTOR®
and broker, Heidi faced challenges that would have
broken the spirit of many. Yet, she emerged stronger,
not only as a resilient, young mother, but as a power-

house in the real estate arena.
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Photo by Michael Gallitelli

IVING UP

Heidi’s journey began in high school with an un-
planned pregnancy, leading to independence as she
worked full-time while graduating. Despite facing
domestic violence, she fought a five-year court
battle for sole child custody, securing a better life

for herself and her son.

Heidi attended Schenectady County Community
College to obtain a criminal justice degree before
holding diverse roles such as florist, dispatch clerk,
and working in a pediatric office until obtaining her

real estate license in 2009.

“While I was working at the pediatric office, several
people mentioned that I'd be a good Realtor. I
thought, ‘Yeah, right’ (sarcastically). But I looked
into it anyway and realized the class schedule and
the cost would probably make it impossible to do,
because I never had any extra cash after bills, and I

worked full-time with two kids,” Heidi explains.
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Top producer Heidi Rotter, principal broker and
owner of Brass Tacs Real Estate, hosts the TV
series, “The American Dream: Selling Albany”
(Photos by Michael Gallitelli)

MAKING IT HAPPEN

With full support from her family, Heidi conquered
her fears, eventually passed her exams, and secured
her real estate license. Her career took a significant
turn when she joined a firm specializing in flipping
houses. Over six years, she evolved into the acqui-
sitions manager, training new agents and closing an

impressive average of 70 deals annually.

Heidi’s remarkable success in real estate is

reflected in her impressive stats.

“I had an outstanding year in 2022 — my best year

yet, nearly $15 million. I'm genuinely proud of

myself for reaching that figure. This past year was

a bit of a bear... Humbling, actually. I'd be lying if

I said it wasn’t hard, but I sold nearly $11 million, her efforts. Starting with zero clients, Heidi has
certainly nothing to minimize. I have set a goal built not just a client base but a cherished commu-
of $20 million this year, or 50 homes.  would be nity of clients, fostering relationships that extend

pleased with either,” she notes. far beyond real estate transactions.

Heidi also overcame skepticism and launched her Heidi’s advice to up-and-coming top producers is
own real estate firm, defying expectations. In 2022,  crystal clear: “Stay true to yourself. Stay humble.
she achieved an impressive $16.5 million in reve- Help one another. We’re all winning when we

nue, with $15 million generated directly through work together.”
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Building Lifelong Trust With
Customers Through Transparency

\\\\\\

|  WETRANSFORM \§ !
ol '+ BUSINESSES

I have over 17 years of axperience in residential construction including 5

"W\
" 2 & v 'y
years ol experience as a mason. My knowledge of home construclion is
enhanced by my experience in plumbing, electrical, heating systams, We handle the details so business 0
I B

roating, siding, and flgaring. 3;;25{;5;3?;:3 thigtpsieeiiy

VIDEOS for:

. Real Estate

My eye for detall and vast knowledge of quality crattsmanship helps our clients to make
Informed decisions. | will provide a comprehensive reporl, complete with photos. The
reparts are completed within 24 hours, or less!

OUR SUITE OF MARKETING PRODUCTS

I am committad to making sure our clients feel confident and informed throsghout the
inspection process. A home purchase is a serious decksion, and | love o help lamilies O Web Design
findd the home that will keep them sate and hapgy for years lo come.

. Events

O Acquisition Email Campaigns

O Paid Social Media O Search Engine Optimization 0 Pl‘OC\UCts

g ‘-"'"“ "' ?‘_'i_ s el F . O Yelp Partnership O Reputation Management

= - Ad Cont
oA . O Live Chat O Mobile and Display Advertising

——
r—— - -|
i ol =
e e O SEM/ Paid Search O OTT/ CTV Streaming Advertising
i "‘l—. I
; Reach out to the publisher of this magazine

Nestor Home Inspeclions for more information.

Mark Nestor
|\Il'i 518.774.0002 = nestorinspactions.com
..... s, NY'S [DF 1600007046

. Streaming

. Password-Protected
Viewing

( HYPORTDIGITAL.COM

Want to check
out our work?
View our
YouTube
channel!

PRODUCERS
PODCAST

Are You Ready to Take Control
of Your Video Marketing?

Give us a call for a FREE consultation!

witiwoit REMINGTOMN RAMSEY

Same Brand, New Reach — Tune in for free today PHOTOGRAPHY AND VIDEO

® Listen on LISTEN ON s Oti . pstealon 2 . o . o H
@ Appie Podcasts © spotity agagonmusic RP creative capture and irresistible story telling

518.222.6138 . mitchellwoodmedia@gmail.com
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YEARS OF
Rp ‘ % THE N2 COMPANY

You help them get their dream home. o StateFarm
WE h&lp them prﬂtect it. Ca” us tﬂday fo' a quote’l insurancg and Financial SET{_:E?

_:, ' u;

Erik LaChance Agent (518) 275-0300 / Iachanceaéency com

18 Computer Drive E, Suite 105, Albany, NY 12205 = 636 Delaware Ave Delmar, NY 12054

WE DO OUR BEST TO MAKE
INSPECTIONS SUCK LESS!

Pre-listing Inspections, Buyer
Inspections, Commercial
Inspections, Radon and
Water Testing, Well-flow

Testing, Mold Assessments




