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Cover photo courtesy of WASIO faces.

WHO SHOULD WE FEATURE AS A

RISING STAR? 
For more information, to 

nominate, or to request to 

be featured, please email 

ocrealproducers@n2co.com!

5 years or less in the business

At least $10 million in sales in one calendar year

Active on social media
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This section has been created to give you easier access when searching for a trusted real estate affiliate. 

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses 

are proud to partner with you and make this magazine possible. Please support these businesses and thank 

them for supporting the REALTOR® community!

ELECTRICIAN

The Electrician
Chris Le
(949) 423-3894

ESCROW SERVICES

Corner Escrow
Katie DiCaprio
(949) 303-0515

Escrow Options Group
Bernadette Kerkes
(714) 348-4718

Glen Oaks Escrow
Hallie Packard
(949) 607-7665

The Escrow Source, Inc.
Michelle Chandler-Rahe
(949) 305-0888

FINANCIAL PLANNER

Edward Jones
Derick Roberts
(574) 327-5334

HOME INSPECTION

Preferred Inspection Services
Jerry Stonger
(949) 234-7125

HOME WARRANTY

Home Warranty of America
Cortney Keller
(714) 707-0149

INSURANCE AGENT

Mundell Insurance Agency
Garrett Mundell
(949) 269-7860

JUNK REMOVAL SERVICES

The Junkluggers of 
Orange County
Joe Sandoval
(949) 632-2123

LISTING  

PREPARATION SERVICES

Freemodel
Michael Hermany
(215) 870-6485

MEDICAL SPA

Complete Care Medical Spa
Allison Gracom
(949) 861-4177

MORTGAGE SERVICES

CrossCountry Mortgage
JJ Mazzo
(877) 237-9694

Guaranteed Rate
Frank Blakeley
(949) 433-0539

Mortgage Updates Co.
Leigh McMahon
(949) 239-4252

MortgageOne, Inc.
Christopher Smith
(949) 292-9292

Qualified Home Loans
Alan Kunski
(714) 397-1349

U.S. Bank
Carlos Zepeda
(714) 420-7233

U.S. Bank
Erica Dose
(949) 355-2851

MOVING COMPANY

Costa Mesa Moving 
Company
David Wilkes
(714) 241-1673

King Relocation
Steve Komorous 
(562) 677-3130

PHOTOGRAPHER 

Tony Lattimore 
Photography
(949) 378-8991

WASIO faces
Yaneck Wasiek
(949) 529-0512

PHOTOGRAPHY 

& VIDEOGRAPHY/

REAL ESTATE

Antis Media
Jenny McMasters
(949) 285-6373

Beach Cities Media
Will Meredith
(949) 257-5661

PROFESSIONAL 

ORGANIZING

ChoreChicks
Renee and Traci
(949) 441-0330

Coastal Organizing Company
Liz Wann
(949) 482-9476

Sorted Bliss
Priscilla Yocum
(949) 280-6960

SOLAR

Sunrun
Matthew Rock
(909) 510-0061

STAGING & HOME DESIGN

Intuitive Design Studio
Andrea Young
(714) 287-5399

TITLE SERVICES

Fidelity National Title
Tina Jent-Fodor
(949) 293-4187

First American Title
Ryan Raphael
(949) 482-9428

Lawyers Title Company
Jeff Tiss
(949) 422-1301

WFG Title
Andrew Walsh
(949) 300-9101

SOLAR PROFESSIONAL
MATTHEW ROCK

SOLAR PROFESSIONAL
MATTHEW ROCK

"MATTHEW WAS VERY PROFESSIONAL,
 AND A PLEASURE TO WORK WITH. WE'VE 

BEEN DEBATING GETTING SOLAR FOR 
YEARS. WE BECOME DISCOURAGED AS WE 

NEVER CAME ACROSS A TRUSTWORTHY 
SOLAR EXPERIENCE.  WE WERE THEN 

REFERRED TO MATTHEW AND ARE NOW 
HAPPY CUSTOMERS! I HIGHLY 

RECOMMEND MATTHEW"
MARIA (HOME OWNER)  

“MATTHEW ROCK IS SO 
WISE, PROFESSIONAL & 

PERSONABLE! 
A+ PLAYER!" 

MICHELE KADER
(SOUTH OC RP OWNER/PUBLISHER)

REVIEWS

$0 ENROLLMENT | INSTALLATION COST
FULL SERVICE INCLUDED
NO LIEN, LEASE, OR LOAN

19+ YEARS
BUSINESS & SALES EXPERIENCE

5+ YEARS
SOLAR SALES MANAGER

TEXT | CALL MATTHEWTEXT | CALL MATTHEW
909.510.0061909.510.0061REFERRALS 

LUNCH
COFFEE

"MATTHEW WAS AMAZING AT WALKING US 
THROUGH THE PROCESS, WHICH LED TO 
US ENROLLING CONFIDENTLY. ANY TIME A 
PROBLEM AROSE, MATTHEW HANDLED IT 
IMMEDIATELY! I COULD NOT RECOMMEND 
HIM ENOUGH TO ANYONE, CONSIDERING 

SOLAR FOR THEIR HOUSE!" 

DERICK ROBERTS (RP PARTNER)

"BEING A REALTOR I WAS NOT EXCITED 
ABOUT SOLAR BASED ON THE STORIES 

AND EXPERIENCES OF MY CLIENTS. I MET 
MATTHEW AND SET UP A MEETING FOR MY 
HUSBAND AND I. WE SIGNED THAT NIGHT. 
MATTHEW HAS A UNIQUE SKILL SET AND 
WAS PROMPT TO ANSWER QUESTIONS 

THROUGHOUT. I CONTINUE TO REFER HIM 
TO MY CLIENTS SINCE THEN."

FRANCES (REALTOR)

SOLAR PPASOLAR PPA
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LICENSE #1047926

WWW.THEELECTRICIANCO.COM

1.949.423.3894
@THE.ELECTRICIAN.CO

THE

AN ELECTRICAL CONTRACTING CO.

Listing Prep | Move In Services | In-Home Organization

We make homes stand out!

Let Priscilla and her Team add 
bliss to your listings! Call today!

949.280.6960
Priscilla@sortedbliss.com

Priscilla Yocum, Owner

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at michele.kader@n2co.com.

FOLLOW US ON 
FACEBOOK & 
INSTAGRAM@REAL

PRODUCERS

SOUTHOC 

@SOUTHOCREAL

PRODUCERS 

FACEBOOK INSTAGRAM 

M E E T  T H E

R E A L  P R O D U C E R S  T E A M

S O U T H  O R A N G E  C O U N T Y

Alex Regueiro
Social Media Manager

Yaneck Wasiek 

Photographer

Jenny McMasters 

Photographer

Dave Danielson
Writer

Michele Kader
Owner/Publisher 

949-280-3245
michele.kader@n2co.com

Ilona Porebski
Ad Strategist

Jess Wellar 
Writer

Ellen Buchanan
Editor
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“There is a time for everything, and 
a season for every activity under the 
heavens.” —Ecclesiastes 3:1 (NIV)

Dear Real Producers of South OC,

As we enter into the summer months, 
a time when many of us take much-
needed vacations, I want to share an 
important concept that can transform 
the way you approach your business: 
slowing down as a powerful and effec-
tive approach to subsequently speed up 
your efforts. This may seem counter-
intuitive, especially for entrepreneurs 
in an industry where speed is often 
equated with success. However, taking 
advantage of the opportunity to reflect 
on and assess your business can yield 
tremendous benefits.

To be clear, slowing down isn’t just about 
catching your breath — it’s a strategic 

pause that allows you to delve deep into 
your business, identifying crucial drivers 
and issues for more informed deci-
sion-making. Taking the time to reflect 
on and assess the allocation of your 
resources — be it time, money, or energy; 
to establish or reinforce clear account-
ability structures for yourself and your 
team, if you have one; and to focus on 
root issues fosters continuous learning 
and fuels strategic growth. Ultimately, 
this methodical pace enhances profitabil-
ity by prioritizing efficiency, laying the 
groundwork for sustained success, and 
priming you for more effective accelera-
tion as you emerge from it.

I want to emphasize that slowing 
down does not mean procrastina-
tion or a lack of urgency. Rather, 
it’s about moving forward with 
clarity and confidence, ensuring 
that every action you take aligns 

with your overarching goals. I encour-
age you to embrace the wisdom of 
“going slow to go fast.” Taking the time 
to reflect, assess, and strategize, posi-
tions you for success going forward.

Coming up, mark your calendars for
our prestigious Awards Gala, to be
held at Marbella Country Club on
October 7th … and keep an eye on your
inbox for your exclusive invitation to
this and other upcoming events.

We can’t wait to see you all again soon!

With gratitude,

Michele Kader 

Owner/Publisher
South OC Real Producers
949-280-3245
michele.kader@n2co.com

SLOW DOWN 

TitleSolutionsTeam.com | TitleSolutions@firstam.com
3 0 1 1 0  C R O W N  V A L L E Y,  S U I T E  2 0 3  |  L A G U N A  N I G U E L ,  C A

Ryan Raphael
949.482.9428

rraphael@firstam.com

Alex Hernandez
714.376.5752

alhernandez@firstam.com

Daphne Alt
949.295.0828

daphnealt@firstam.com

Lisa Maxwell
714.425.5960

lmaxwell@firstam.com

#1 TITLE TEAM IN SOUTH ORANGE COUNTY 

Drive Your Deals Forward
Y O U R  PAT H  T O  S U C C E S S  

S TA R T S  W I T H  T H E  # 1  T I T L E  
T E A M  I N  S O U T H  O C

Finding a Mortgage for
Every Unique Situation
is My Specialty!

Loan approval is subject to credit approval and program guidelines. Not all loan programs are 
available in all states for all loan amounts. Interest rates and program terms are subject to 
change without notice. Visit usbank.com to learn more about U.S. Bank products and services. 
Mortgage, home equity and credit products are o�ered by U.S. Bank National Association. 
Deposit products are o�ered by U.S. Bank National Association. Member FDIC. ©2023 U.S. Bank 

No Matter Where
Your Clients are
in Their Buying
Process,
I CAN HELP. 

Connect with Carlos
today and experience
the di
erence!

CARLOS ZEPEDA
Mortgage Loan O�cer
Text/Call 714.420.7233
carlos.zepeda@usbank.com
NMLS# 175621

TO SPEED UP 

publisher’s note

ENSURING
YOUR CLIENTS 
MAKE THE
BEST  MOVE

RESIDENTIAL  |  CORPORATE  |  INTERNATIONAL

Book with a Reliable Moving 
Team You Can Count On
562.921.0555
KingCompaniesUSA.com
Worry Free Moves Since 1955

Safe, Clean, 
and Secure 

Storage 
Available!
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@mortgageupdates

SCHEDULE A CALL NOW!

FOR WEEKLY MARKET UPDATES.

NMLS #1075410
(949) 239-4252
leigh.mcmahon@movement.com

COSTA MESA MOVING

714.241.1673
CostaMesaMoving.com
info@costamesamoving.com
2614 S Oak St, Santa Ana, CA 92707

Scan for
your client's

complimentary
quote today!
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Leave the Heavy Lifting to Us!
MOVING IS

Ready to Radiate Confidence?

Enhance
Your Confidence with

Personalized Care

949.861.4177 Irvine, CA

CompleteCareMedicalSpa.com

IPL  |  Skin Tightening
Fillers & Botox  |  Tone & Texture

Body Sculpting
Facials and Much More...

YOU’RE CORDIALLY INVITED TO THE 
SOUTH OC REAL PRODUCERS  

AWARDS GALA

OCTOBER 7, 2024 
MARBELLA COUNTRY CLUB 

Join us for an unforgettable evening  
celebrating excellence in real estate.  
Save the date and get ready to shine!

Stay tuned. More details to come!

For information on all South OC Real Producers events, 

email us at ocrealproducers@n2co.com. 

M A R K  Y O U R
CALENDARS!
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LEAD STRATEGY

How Your

PERSONALITY TYPE
Should Inform Your

marketing matters
By Todd Lebowitz

Every agent is different and brings 
a unique dynamic to their role. It’s 
better to focus on your strengths 
when it comes to lead generation, 
rather than forcing a method 
that’s not right for you. Here are 
three classic agent types and 
some options that align with their 
needs. Take these tips to better 
narrow your lead strategy.

THE INTROVERT 

Although the industry often attracts 
outgoing people, there are plenty of ways 
to draw in leads without going cold into a 
packed room full of strangers.

1. Leverage online platforms.  

Communicate through written mes- 
sages, emails, or video recordings.

2. Create viable content. Share valu-
able content related to real estate 
on your website and social media 
channels. It can help attract poten-
tial clients and establish you as an 
expert in your field.

3. Focus on your niche. Choose an 
area of real estate where you excel, 
and market yourself as an expert in 
that area through advertising and 
content marketing.

THE SOCIAL BUTTERFLY 

1. Attend networking events.  

Use your outgoing personality to 
connect with people and make a 
lasting impression.

2. Let your personality shine on social 

media. Host live events or start a 
podcast — anything where you can 
show off your gift for being dynam-
ic and engaging.

3. Cold call. Gregarious real estate 
agents can use their outgoing per-
sonality to their advantage when 
cold calling potential clients. Use 
your charm and persuasion skills to 
win over potential clients.

4. Collaborate with other professionals. 

Sometimes, outgoing agents can find 
themselves with too many connec-
tions, which can eat into a schedule. 
Choose connections that make the 
most sense to network with.

THE PERPETUALLY BUSY 

Maybe not so much a personality as 
a stage of life, this agent’s schedule is 
always jam-packed between clients, 
family, and social demands. It feels 
like there’s never enough time to 
work on lead generation.

1. Focus on client relationships.  

Gregarious real estate agents can 
build strong relationships with 
their clients by taking the time 
to get to know them and under-
stand their needs. They can use 
their outgoing personality to 
connect with clients on a personal 
level and make them feel valued. 

2. Use online advertising.  
Consider running targeted online 
advertising campaigns to reach 
potential clients in your area. It can 
be a cost-effective way to reach a 
large audience.

3. Use technology to automate 

tasks. Automate email campaigns, 
chat bots, and social media schedul-
ing to batch lead-generating tasks.

4. Qualify your leads. Prioritize and 
focus on quality over quantity.

With more than 25 
years of experience, 
Todd Lebowitz is 

CEO and owner 
of My Marketing 

Matters, which he runs 
with his business partner Ram 
Devaguptapu. Together, they 
have grown the company to be a 
recognized leader in real estate 
marketing with more than 20,000 
clients locally, regionally, and 
nationwide. For more information, 
visit MyMarketingMatters.com.

Providing Quality Home Inspections
Throughout Southern California

Licensed General Contractor since 1998
Member - OCAR Orange County Association of Realtors
Member of both ASHI and InterNACHI

10% OFF
for Active Duty

Military &
Veterans

Over 10 years in home
inspection experience

PreferredInspects.com

Call Today To Schedule An Inspection
(714)323-1345 or (949)234-7125
jerry@preferredinspects.com

Now offering in-house sewer
line inspections!

Priority Booking 
for RP Realtors!
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Bringing Experience & Education
To Serve You

Assistant Vice President
949.293.4187 cell
tina@tina4title.com
fidelityoc.com/tina4title

TINA JENT-FODOR

Residential
Commercial
Vacant Land

Portfolio mortgage options for your
buyers' unique financing needs.

Loan approval is subject to credit approval and program guidelines. Not all loan programs are 
available in all states for all loan amounts. Interest rates and program terms are subject to 
change without notice. Visit usbank.com to learn more about U.S. Bank products and services. 
Mortgage, home equity and credit products are o�ered by U.S. Bank National Association. 
Deposit products are o�ered by U.S. Bank National Association. Member FDIC. ©2023 U.S. Bank

Erica Dose,
Mortgage Loan O�cer,

Irvine
NMLS # 400582
O: 949.863.2422
C: 949.355.2851

erica.dose@usbank.com

 714.543.9632
derick.roberts@edwardjones.com
EdwardJones.com/Derick-Roberts

Derick Roberts, Financial Advisor

Let's
Talk!

Tax Benefits of Cash Value in Life Insurance

Tax-Free
Growth

Tax-E�cient
Retirement

Income

Asset
Protection

Tax-Free
Loans and

Withdrawals

Estate Tax
Benefits

1

2

34

5

Benefits
of Buying a Life
Insurance Policy

Provides lif
cover and
financial
security

Helps you
meet long-term

goals

O­ers tax
benefits as
per Income

Tax Act

Gives you
peace of

mind

“Liz and her team were amazing! The organization is
beautiful and clearly labeled so my family can keep up

with the system. Look forward to working with her
again. Loved our experience and highly recommend!”

- JULIANA B.

Coastal Organizing Company 
exists to help you find peace in your 

space by creating a stress-free, 
organized environment.

HOME ORGANIZING
MOVES & RELOCATIONS
BUSINESS ORGANIZING

949.482.9476
WWW.COASTALORGANIZINGCOMPANY.COM
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Chances are, you’ve already admired WASIO 
faces’ work without realizing it if you’ve gotten 
behind the wheel lately — it’s hard to miss one of 
the 400 Sweet James billboards dotting the high-
way between L.A,, Orange County, and Las Vegas.

Yaneck and Sasha Wasiek, the fun duo behind 
WASIO faces and those ubiquitous billboards, 
have been capturing the essence of their clients’ 
personalities through photography for years. 
Based in Santa Ana, California, their studio serves 
as a creative hub where they work their magic to 
make people look and feel their very best.

“We believe that everyone deserves to feel confi-
dent and photogenic,” emphasizes Yaneck. “Our 
goal is to bring out the best in our clients and 
create images that they’ll be proud to share.”

An Early Start 

Yaneck’s passion for photography traces back 
to his early childhood when he received his first 
camera at age 8. Growing up in Warsaw, Poland, 
Yaneck’s interest in capturing people blossomed 
into a lifelong pursuit. After pursuing bache-
lor’s and master’s degrees in business from the 
University of Illinois and DePaul University, 
respectively, Yaneck continued to hone his skills 
by shooting weddings on weekends while work-
ing as a director for Avanade (Accenture).

Meanwhile, Sasha’s photography career began 
when she joined Yaneck after years of working 
as an office manager for a chiropractor’s office.

The couple’s move from Chicago to California 
in 2016 marked the beginning of WASIO faces, 
a venture born out of their shared love for 
photography and connecting with people. Since 
then, WASIO faces has earned a stellar reputa-
tion for their stunning professional headshots 
with over 300 five-star reviews on Google and 
Yelp while working with prestigious clients 
such as Amazon, Microsoft, Walmart, Zillow, 
and Realtor.com, among others.

Capturing Your 
Best Self

Yaneck & Sasha Wasiek 
WASIO faces
By Jess Wellar 
Photos by Wasio faces

partner spotlight 

Sasha Wasiek partners with her husband, Yaneck, in their photography business.

Yaneck Wasiek owns WASIO faces and is a lead photographer for South OC Real 
Producers magazine.
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WASIO faces is a top-tier portrait and headshot photographer in Orange County.

“As co-owner, Sasha is essentially 
our operations officer. She does our 
social media and handles customer 
relations, in addition to photograph-
ing clients,” Yaneck offers. “I handle 
our business development, as well as 
photograph clientele, and we work 
really well as a team.

“We always deliver portraits back 
within five business days of the shoot 
too,” he adds. “But we can even turn  
a headshot around to be ready in  
24 hours to a real estate agent if  
it’s necessary.”

Unique Coaching 

What sets WASIO faces apart is 
their innovative approach to facial 
expression coaching. Through years 
of experience, Yaneck and Sasha have 
mastered the art of capturing authen-
tic emotions, ensuring that every 
smile and expression feels genuine. 
Their signature coaching technique 
helps clients showcase their best 
selves, resulting in stunning and  
natural-looking photographs.

“We find joy in making clients feel 
comfortable and confident in front of 
the camera, ensuring that every photo 

shoot is not only professional but fun,” 
Yaneck affirms. “We try to bring our 
unique blend of expertise and enthusi-
asm to each session by making every 
person photogenic through our signature 
WASIO facial expression coaching, cre-
ating an atmosphere where clients can 
just relax and be themselves.”

Yaneck holds a prestigious Master 
of Photography designation from the 
Professional Photographers of America 
(PPA), proof positive of his tireless 
devotion to his craft. He also serves as an 
ambassador for several top photography 
brands and regularly teaches classes 
at national conferences. His passion 
for mentoring other photographers 
shines through in his active Facebook 
photography mentoring group, where 
Yaneck advises over 600 members, often 
conducting live sessions to educate pho-
tographers on running their businesses 
more efficiently.

“As a mentor, I find great fulfillment 
in helping other photographers grow 
and achieve their goals,” says Yaneck. 
“There’s nothing more rewarding  
than seeing someone’s passion and talent 
flourish with a little guidance  
and support.”

Beyond the Shoot 

Outside of work, Yaneck and Sasha cher-
ish their time with their three children, 
Savannah, Luka, and Sofia. The Wasieks 
enjoy outdoor adventures together and 
look forward to visiting one of their 
favorite family spots, Joshua Tree 
National Park, on a regular basis.

“Two of our kids play soccer, so I also 
coach soccer in the Ladera Ranch com-
munity where we live,” Yaneck shares.

Eyeing the future, Yaneck notes he is 
optimistic, even as AI technology con-
tinues to evolve at a rapid pace. While 
AI has made an impact on the field, 
Yaneck believes that personal experi-
ence and expertise are irreplaceable.

“I stay abreast of industry trends by 
attending conferences, networking 
with peers, and continuously learning 
and adapting to new technologies,” he 
points out.

In addition to their exceptional photogra-
phy services, WASIO faces is currently 
offering a special discount for Real 
Producers, allowing top REALTORS® to 
enjoy an incredible 60 percent discount 
on their headshot session fee.

“We’re excited to continue serving our clients and making a 
positive impact through our work,” Yaneck concludes. “With 
each photo shoot, we always strive to create lasting memories 
and moments of joy for our clients.”

WASIO faces is ready to bring your stun-
ning professional headshot to life! Call 
949-529-0512 or visit www.wasiofaces.
com to book your appointment and receive 
your discount code today. 

Sasha Wasiek with her and Yaneck’s children, Sofia, Luka, and Savannah
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Were you, your broker or the team featured in an 
issue of Real Producers? Want a copy of your arti-
cle or full magazines that you were featured in?

REPRINTS! 

What the heck is a reprint? A reprint is a four- or 
eight-page, magazine-quality-grade paper with 
your full article and photos and you on the cover 
of the publication.
 
WHY DO I NEED THOSE?  

These reprints are a professional marketing tool that 
can help brand you, your team and/or your business.

•	 Use on listing appointments.
•	 Send out to friends and family. 
•	 Send to clients with your holiday greetings.
•	 Brokers can use as recruiting tools for capturing 

new talent. 
•	 Use when farming your favorite neighborhood. 

WHAT IF I CHANGED COMPANIES OR NEED SOMETHING 

CORRECTED IN MY ARTICLE? 

No worries! We can make any changes needed. We 
send you a proof, you approve, and then they are 
sent to you via FedEx.
 

WHO CAN BUY THESE?  

The REALTOR® that was featured, the broker, 
our partner or family. Anyone who wants to 
promote you.
 
HOW DO I ORDER? 

Email our reprints manager at 
ocrealproducers@n2co.com 

ME MORE!
PRINT

Want a copy of your article or full 
magazines that you were featured in?

Were you, your broker, or the team 
featured in an issue of Real Producers? 
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With over two decades of experience in real estate and a 
career volume exceeding $1 billion, John Russell now finds 
himself at the threshold of a new and exciting chapter at 
Pacific Sotheby’s International Realty, where he is assem-
bling a handpicked team of top performers poised to deliver 
unparalleled service to their clients. John, a versatile profes-
sional with a diverse career spanning multiple industries, is 
a dynamic figure in the Coto de Caza real estate arena.

Reflecting on the evolving local landscape, John says, “Coto 
de Caza has changed. It has become the Bel Air of South 
County — a luxury brand that requires luxury service. 

And I don’t think anyone can better serve that than Pacific 
Sotheby’s. Synergizing our local expertise with the Sotheby’s 
brand creates a level of service that I think will be unequaled 
in the region.”

Coast to Coast and Coming Home 

Although John’s family hails originally from California, his 
parents relocated to New York State before his birth. He 
grew up and went to school in New York, graduating summa 
cum laude from the State University of New York at Albany 
with a degree in history with a minor in English. He went 
on to receive his juris doctor at Fordham University School 
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“People really put their trust in us because we have been 
in the community so long,” Debra says. “And in Coto de 
Caza and the surrounding areas, there’s no one with the 
experience that John has.”

A Client-Centric Philosophy 

John emphasizes that the cornerstone of his meth-
odology, as well as that of his team, is an unwavering 
commitment to providing unparalleled client care, a 
principle that permeates every aspect of their work.

“In my business model, the client in front of me is my 
most important client,” he asserts. The number one 
thing is taking care of your clients and preparing the 
property to get them the highest number that we can.”

From landscaping to painting and updating, John’s team 
meticulously orchestrates every detail to enhance a 

property’s appeal. Remarkably, most of these ser-
vices come with little to no upfront cost to the client.

“That’s a big difference with us,” John emphasizes. 
“A lot of our services are complimentary. I think 
people deserve that. It’s all about creating an ROI 
— sometimes, we spend our own money to add 
value. It’s a really good model, and it’s worked out 
very well for us. Our listed properties look like 
model homes … and sell for model home prices.”

Another aspect that distinguishes John and his 
team is their unwavering dedication to accessibility.

“When you list with John Russell, you are getting 
John Russell,” John says with a touch of pride. “We 
sit our open houses and are at every showing. We 
don’t believe in lock boxes. When a client lists with 

Debi BuckleyDebra DouglassJohn Russell

of Law and has been a member of the 
New York State Bar since 1989. John 
furthered his education in California, 
attending USC’s Annenberg School for 
Communication and Journalism.

From his early days as a weathercaster 
in Mississippi to stints as a TV reporter 
in Albany and New York City, John 
honed his skills in communication and 
analysis, later joining the prestigious 
firm Thomson Reuters as a financial 
data analyst.

“At Thomson Reuters, I worked on the 
floor of the New York Stock Exchange 
every day and wrote about market 
momentum. I feel I have a fairly good idea 
on how to price things based on my expe-
rience with that company,” John says.

John eventually returned to  
California when his job transferred 
him to Hollywood to cover the enter-
tainment sector.

“California is home to me,” he asserts. 
“I love California, and I love Coto. I 
think it’s just perfect. And so, for me, 
coming back here was coming home.”

The Thrill of Real Estate 

Once in California, John’s aunt sold 
him a house. Intrigued by her work as a 

real estate agent, John embarked on his 
own journey in the industry, obtaining 
his real estate license in 2004.

“The first time I did it, I thought, ‘Wow, 
this is what I think I’m supposed to do, 
and I think I’m good at it,’” John recalls. 
“The ability to have a plan, put it into 
place, work it, and then close the deal … 
it’s a rush.”

The years in the business have been
good to John. As co-owner of his
former brokerage, his team racked up
$93 million in sales and $1.3 million
in commissions last year alone. In his
new venture at Sotheby’s, he antici-
pates continuing to build on these
successes with a much smaller, elite
team of professionals.

“I came from an office of 200 people, 
and I just feel that being nimble and 
being able to know a file inside and out 
is really important. I could have chosen 
a much larger team, but I want quality 
over quantity,” John shares. “I want a 
team that can work together seamlessly 
and provide really great professional 
service to our clients.”

The John Russell Group 

In late April of this year, John orches-
trated a strategic move, inviting a 

select group of associates from his 
former brokerage to join him in his 
new endeavor. In addition to John, 
the group includes Debi Buckley, 
who has worked closely with John 
the past five years, running transac-
tions for the larger team while also 
doing her own deals; Debra Douglass, 
who began working with John as his 
buyer’s specialist; Doug Krone, John’s 
cousin, who focuses on the coast; and 
Parker Buckley, Debi’s 19-year-old 
son who is already showing great 
promise. Together, they form The 
John Russell Group.

With years of collective experience 
and intimate familiarity with the Coto 
de Caza area, the team stands ready 
to fuse their expertise and passion to 
provide unparalleled client service in 
their new venture. Collectively, they 
epitomize local area experts.

“We’ve all raised our kids in Coto,” Debi 
notes. “We know it inside and out.”

Debi has two sons, a 24-year-old liv-
ing in Arkansas, and Parker, a mem-
ber of the team; and Debra has lived 
in Coto de Caza for 25 years and has 
two children, one in college and one 
soon to graduate from high school.

Top performer and Coto de Caza area expert John Russell has recently brought his team to Pacific Sotheby’s International Realty, where he joins as a 
broker associate.
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us, they get us, and we’re there from the begin-
ning until the end.”

Beyond the Office 

Beyond the hustle of real estate, John finds 
solace and joy in his family life. Married to his 
wife, Paula, for 33 years, the couple is blessed 
with three grown sons: John (31) and Michael 
(28), both residing nearby; and Ryan (22), who 
calls San Diego home. The Russell household is 
rounded out by their beloved Corgi, Cayman. 

When he’s not working, John and Paula enjoy 
traveling by car around the country, taking a 
month off each year for a long road trip. John 
is also an avid, lifelong competitive runner. He 
belongs to the Cal Coast Track Club and is ranked 
in the top 25 nationwide for his age group.

“I think an important part of John’s overall persona 
is, people know him and see him all over Coto 
running,” Debra imparts. “He runs every day, and 
everybody waves at John and he waves back.”

The entire team is deeply engaged in the Coto 
de Caza community, finding fulfillment in giving 
back through regular sponsorship of sport-
ing events and hosting complimentary docu-
ment-shredding events for residents.

On the Horizon 

In the coming year, John and his team have 
plans to build their own office in Rancho Santa 
Margarita, with potential expansion into new 
territories on the horizon. But for now, they 
remain focused on consistently delivering excep-
tional service to their clients in Coto de Caza and 
Dove Canyon, and derive great satisfaction from 
their capacity to serve them with excellence.

“What truly fulfills me, honestly, is the oppor-
tunity to care for my clients, shouldering the 
responsibility of selling their largest asset, mak-
ing it work, and seeing them happy across the 
closing table,” John emphasizes. “If my clients 
are happy, I’ll be happy.

“My greatest reward is when a client we’ve 
helped says, ‘Wow, you’ve made a difference.’ 
Because that’s what we do.”

Longtime colleagues Debra Douglass (left), John Russell (center), and Debi Buckley (right) have 
joined forces to form The John Russell Group.
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