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#1Loan Originator

In Collier County — Units and volume

#23 in the Nation
— Most loans closed

485 families served
$172,727,093 loan volume

] d
VENTURE

TITLE SERVICES

venturetitleservices.com

Purchase, refi, or real estate investment,
we make real estate dreams come true!

Your forever lender. o LA 1
Financing the world s Al
one loan at a time. R

Contact me today.

Lauren Maxwell MAXWELL
= Vice President | NMLS331415

laure naxwe ortgageloans.com M O RTG AG E T E AM
239.596.0500

MaxwellMortgagelLoans.com

CROSSCOUNTRY MORTGAGE, LLC | 9130 Gallaris Court, Suite 101 | Naples



A renovated home will sell for up to 50%
more than one that has not been renovated

CONTACT US TODAY FOR A
FREE
ESTIMATE!
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WE TACKLE ANY SIZE JOB FROM SMALL PROJECTS TO MAJOR OVERHAULS.
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GULFSHORE LIFE
“There’s opportunity here—you just have to see it. Put a little money into it— D C G S W F L : C D M

well, the Naples version of “a little money”—and this could sell quickly.”
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COASTAL

ALUMINUM DESIGN AND FABRICATION

FABRICATION
SERVICES

Glass Railing Systems e

Wire Railing Systems e

Metal & ADA Railing Systems e
Equipment Enclosures ®
Bahama Shutters @

Louvered Panels @

Sunshades, Grills ®

Aluminum and Steel Gates o
Pool Cages and Screen Walls e
Home Generator Support e
Separator & Hoist Beams e
Custom Fabrication Services @
Structural Welding Services @

(239) 788-WELD

PLEASE CONTACT US FOR ADDITIONAL ITEMS
AND CUSTOM FABRICATION

YEARS

EXPERIENCE

COASTALALUMINUM.COM
3855 DAVIS BLVD NAPLES FL , 34104




FLY USPRIVATE

THE EASY JET CHARTER COMPRANY

oncierge Travel Services
Competitive Pricing
ocally Owned & Operated
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Seamless Title
& Escrow Solutions

Your Discerning Cli lawless Closings

Serving Southwest Florida
since 1988 ionti * 239.262.2200

ONE SINGLE POINT OF CONTACT | FULL SERVICE O
TIMELY AND ACCURATE TITLE COMMITMENTS | SUP:

KNOWLEDGEABLE AND PROFESSIONAL STAFF | CONTRACT APABILITY OR DROP OFF



PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted real estate affiliate.

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

them for supporting the REALTOR® community!

ALUMINUM DESIGN
& FABRICATION
Coastal Aluminum
Design & Fabrication
Jake Cambria

(239) 595-9459

ATTORNEYS
Boatman Ricci
Ernest A. Ricci, Esq.
(239) 431-0363

Goodwin Law, PA.
Matt Goodwin
(239) 207-3403

Law Office of
Matthew P. Flores
(239) 261-0592

Prell-Spearing Law Firm
Irina Prell-Spearing
(239) 231-2222

Woods, Weidenmiller,
Michetti & Rudnick, LLP
Michael Michetti

(239) 325-4070

BOOKKEEPING

Medrano & Cail
Bookkeeping Professionals
Jennifer Cail

(239) 677-5888

CONSTRUCTION
Northstar Technologies
Kyle McLaughlin

(239) 641-1892

COWORKING FACILITY
Venture X

Kathryn Parker

(239) 326-3455

ELECTRICAL CONTRACTOR

Coharbor Electric
Jacob Anderson
(336) 686-6963

ESTATE CONCIERGE
Luxure Lifestyle
Christine Lord

(239) 214-3805
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ESTATE SALES
Blue Moon Estate
Sales - Naples
Shereen Ally
(239) 464-0833

FLOORING & TILE

Master Touch Tile & Stone
Chris Torres

(239) 443-8592

FLOORING / GRANITE
Granite Garage Floors
Keith Stopko

(941) 233-3712

GENERAL CONTRACTOR
Becker Custom Builders
Blake Becker

(239) 285-7174

Dominion Contracting Group
Butch Bacon

(239) 293-0049

GRAPHIC DESIGN &

PROMOTIONAL PRODUCTS

Smiley Graphics

& Promotions
Carolyn Castaneda
(239) 405-1527

HANDYMAN

Becker Home Maintenance
Blake Becker

(239) 351-6820

HOME INSPECTION
HouseMaster

John Prete

(239) 480-8220

Joe the Home Pro
Joe Nugent
(513) 238-4218

Patriot Home Inspections
Nick Brugal
(239) 667-1431

HOME STAGING

Palm Staging and Design
Kim Regenhard

(612) 840-1534

HOME WATCH &
CONCIERGE SERVICES
Spectrum Concierge
Dave Feightner

(239) 777-6173

HVAC SERVICES
Rocket Cooling
Daniel Peregrin
(407) 782-8202

INSURANCE

Chapman Insurance Group
Jamin Eastman

(239) 307-0339

OneGroup Insurance
Thomas Wienckoski
(321) 446-4803

Sentry Insurance Advisors
Josh White
(239) 206-0618

XINSURANCE
Rick J. Lindsey
(801) 304-5510

INTERIOR DESIGNER
Interiors By SBI
Sheryl Bleustein
(954) 445-0897

JUNK REMOVAL
Junk Hauling Naples
Shane Shadis

(239) 293-6721

MORTGAGE LENDER
Maxwell Mortgage Team
Lauren Maxwell

(239) 596-0500

Moore Lending Group
Tyler Moore
(239) 292-4191

PAINTING SERVICES
MI Painter

Mariano Bernhardt
(239) 675-8224

PHOTOGRAPHY/PORTRAIT
Michelle Reed Photography
(239) 404-8158

New Frame Photography
Hana Snajdrova
(239) 200-9099

PHOTOGRAPHY/
REAL ESTATE
LaCasaTour
Sheryl Moreno
(888) 598-8687

PRIVATE JET CHARTER
Fly Us Private

Jake Cambria

(239) 595-9459

PROPERTY MANAGEMENT

ALL IN Property Management

Dali Mihajlovic
(630) 915-1752

REAL ESTATE MARKETING
Luxury List Media Group
Nicole Black

(239) 273-9258

ROOFING
SCM Roofing
Charles Smith
(813) 551-7645

TITLE COMPANY
Action Title Services
Allie Pelham

(239) 213-6721

FirstSource Title
Stacey Maczulis
(440) 522-9404

Trinity Title
Jamie Muni
(239) 330-1494

Venture Title Services
Ryan Marrie
(239) 734-2400

VALET SERVICES
5 Star Valet

Joey Rock

(239) 770-1991

WEALTH MANAGEMENT
Morgan Stanley
Stephanie Petrosini

(732) 479-8234

YACHT CHARTERS
Nautical Miles
Justin Perun

(312) 833-1277

PReLL SPcARING

LAW FIRM

INTEGRITY AND OLD FLORIDA VALUES

ESQUIRE LAND TITLE
OF NAPLES

REAL ESTATE EXPERTISE.

Anticipating and resolving issues before
they delay your deals

Residential and Commercial Real Estate Closings
Real Estate and Contract Law
Construction Disputes and Litigation | Wills, Trusts and Estates
Estate Administration | Business and Corporate Law

Irina Prell-Spearing, Attorney
irina@spearinglaw.com

Greisy Rodriguez, Naples Branch Manager
greisy@spearinglaw.com

239.231.2222
spearinglaw.com




- Keep Your Listings Hot
MEET THE NAPLES REAL PRODUCERS TEAM YourBuyers Coo' _
ROCKET COOLING DELIVERS COMFORT

+

Preventative Maintenance Plans to Prevent Unexpected Breakdowns

. hL s ' 241 . 24/7 Emergency Service to Keep Closing Deals on Track

Andrew Regenhard Ellen Buchanan Andrea Hoffman Zachary Cohen . . . ;
Publisher Editor Ad Strategist Writer Extended Warranties for Added Client Peace of Mind

Michelle Reed Sheryl Moreno Hana Snajdrova Coby Corradino
Photographer Photographer Photographer Videographer

Nominate a REALTOR® you’d like to see featured in this magazine by emailing
SWFL@n2co.com.

Scan Now to
Request an
Appointment!
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ROCKET COOLING

Heating+ Cooling « Venting - Refrigeration

239.694.4849 | RocketCooling.com
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Dockside Dining - Now Booking
Anchored at the Dock but Service
Like You're at Sea!

Three-Course Prefix Menu
Wine and Champagne Pairings

Specialty Pricing Applies

Limited Reservations Available

NAUTICAL MILES

Contact Us
docksidedining@nautimiles.com
Justin Perun call or Text Justin at 312.833.1277

Morgan Stanley

The Riskiest Financial Move
is Doing Nothing.

Your wealth plan should keep up with the changing circumstances of your life, as well as with the
cycles in the financial markets. A new career, a new grandchild, a new business, a significant shift
in your portfolio—any of these events could necessitate a fresh look at your strategy.

As a Morgan Stanley Financial Advisor, | can work with you to develop a strategy and then help
you manage your investments and assets through life's changes. Call today to arrange an
appointment. We'll work together to plan for what may come.

Stephanie A. Petrosini

CFP®, CLTC, CRPC®
CERTIFIED FINANCIAL PLANNER™

Morgan Stanley

Vice President | Financial Advisor
8889 Pelican Bay Blvd, Naples, FL 34108

Scan to Easily
Schedule Your Meeting

NMLS #1252909 | CA Insurance License #0126537
Office: 239-449-7885 | Cell: 732-479-8234 | stephanie.petrosini@morganstanley.com

Investing in the market entails the risk of principal loss as well as market volatility. The value of all types of investments may increase or decrease over varying time
periods. The appropriateness of a particular investment or strategy will depend on an investor’s individual circumstances and objectives. CFP Board owns the marks
CFP®, CERTIFIED FINANCIAL PLANNERTM, and CFP® (with plaque design) in the US. © 2021 Morgan Stanley Smith Barney LLC. Member SIPC. MAR002 CRC
3234582 01/21 CS 9959216 02/21




“Slowing down is sometimes the best

way to speed up.” —Mike Vance
Dear Real Producers of Naples,

As we enter the slower summer
months in Southwest Florida, I want
to share an important concept that can
transform the way you approach your
business: slowing down as a powerful
and effective approach to subsequently
speeding up your efforts. This may
seem counterintuitive, especially for
entrepreneurs in an industry where
speed is often equated with success.
However, taking advantage of the
opportunity in our relatively slower
season to assess your business can

yield tremendous benefits.

Reflecting on and assessing the allo-
cation of your resources — be it time,
money, or energy; establishing or rein-
forcing clear accountability structures
for yourself and your team, if you have
one; and focusing on root issues all

foster continuous learning, drive the

18 - June 2024

implementation of lasting solutions,
and fuel strategic growth. Ultimately,
this methodical pace enhances profit-
ability by prioritizing efficiency, laying
the groundwork for sustained success,
and priming you for more effective

acceleration as you emerge from it.

I'want to emphasize that slowing down
does not mean procrastination or a lack
of urgency. Rather, it’s a strategic pause
that allows you to delve deep into your
business, identifying crucial drivers and
issues for more informed decision-
making. It’s about moving forward with
clarity and confidence, ensuring every
action you take aligns with your overar-
ching goals. As you navigate the summer
months, I encourage you to embrace the
wisdom of slowing down to speed up. By
taking the time to reflect, assess, and
strategize, you’ll position yourself

for success in the busy fall

season ahead.

And speaking of a busy fall,

here at Naples Real Producers,

we are gearing up for our busiest
season yet... We are pulling out all

the stops for the most exciting event
we’ve ever hosted — our over-the-top,
glamorous Gala, coming up in early
November! Trust us, you do NOT
want to miss this one — it’s going to be
epic! For this event, we’re thrilled to be
bringing together the top 500 agents
from both Naples and Fort Myers for a
night to remember. Keep your eye on
your inbox for more information and
your exclusive invitation as we count
down to the big night!

In the meantime, enjoy your summer.
We look forward to seeing you all

again soon!
Very respectfully yours,

Andrew Regenhard
Owner/Publisher
Naples Real Producers
239-290-0692
andrew.regenhard@n2co.com
www.swflrp.com

Don't Lose Clients Because of

Unmsurable Gk LA

-
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This Isn't Your Average Insurance Policy ___
Tailored Coverage
Larger Limits

Negotiated Deductibles

Endorsements

Stand Out as the REALTOR® Who Gets Things Done.
Get a Quote for Your High-Risk Clients Today!

Rick J. Lindsey
(801) 304-5510 . xinsurance.com
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Simplify Your Closings. Increase Your Productivity.

Partner Today and Let Our Proven Success Drive Your Next Sale

239.330.1495 | trinitytitlefla.com
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»» from the desk of the president

ADVANTAGES OF BUYER

REPRESENTATION AGREEMENTS

By Gia Arvin, 2024 President of Florida REALTORS®

All REALTORS® need to know that effective the
end of July 2024, we are required to use written
buyer representation agreements before touring
property with buyers. Many Realtors, however,
are new to the use of these agreements and might
not be aware of the incredible advantages that

accompany the use of them:

1. Compliance Protection: Buyer representation
agreements are meticulously crafted to protect
both the buyer and the Realtor.

2. Professionalism: Utilizing buyer representation
agreements demonstrates professionalism to cli-
ents, customers, and other parties involved in the
real estate transaction. It shows that you operate

under clear guidelines and standards.

3. Clarity in Expectations: These agreements
establish clear expectations regarding commission
rates, client or customer representation, and other
crucial aspects of the real estate process. This
clarity helps avoid confusion and ensures that

everyone is on the same page.

22 . June 2024

4. Streamlined Processes: By using written buyer
representation agreements, Realtors can stream-
line their workflow and focus more on serving

their customers and clients effectively.

5. Risk Mitigation: Most buyer representation
agreements include clauses that address various
potential risks in real estate transactions, such
as liabilities, disclosures, and confidentiality. By
adhering to these agreements, Realtors can mini-

mize their exposure to legal and financial risks.

7. Support and Guidance: Florida REALTORS®
provides support and guidance to Realtors
throughout the transaction process. Our agree-
ments serve as a framework for conducting
business ethically and efficiently, with access to

resources and expertise whenever needed.

Overall, by utilizing buyer representation agree-
ments, Realtors can enhance their professional-
ism, mitigate risks, and streamline their business
operations, ultimately leading to greater success

in the competitive real estate market.

Gia Arvin, broker-owner of Matchmaker Realty in Gainesville, is the 2024 president of
Florida REALTORS®, the state’s largest professional trade association. She is active
in her residential brokerage and is a leader in regional, state, and national real
estate associations. Gia was the 2011 president of the Gainesville-Alachua County
Association of REALTORS® and the 2017 Florida president of the Women’s Council of
REALTORS®, among multiple other previous leadership positions.

Successfully Serving
REALTORS®) in Naples

TRUSTED
advice

SMART
strategies

' PRACTICAL"
solutions

-

‘The Law Office of Matthew P. Flores'isa‘full-service'real
~ estate law firm serving all o 30]l|iﬁ:"{‘£- t Florida:
Our team is committed to assisting buye s and sellers with the purchase and sale
of residential and commercial real property. We work side-by-side Witk
| clients from contract to close

1 LAW OFFICE OF
MPF | MATTHEW P FLORES

MATTHE

matt@naplesbaylaw.com | 239-261-0592
1333 Third Avenue S, Suite 505, Naples, Florida 34102 |
naplesbaylaw.com | @naplesbaylaw H®



»» you ask. we deliver.

rEADES ¢

TRUSTED TRADES
are valuable vendors who know how to serve the
needs of REALTORS®. You may not require their
services for every transaction, but when the need
arises, you’re grateful for them. This group of vendors
is critical to your business. Most importantly, these
Trusted Trades will get the job done and make you

look awesome to your clients!

Contact Us Today for
Fabrication Services
and Custom Fabrication

239.788.WELD
CoastalAluminum.com
3855 Davis Blvd
Naples, FL 34104

COHARBORELECTRIC.COM{EEH1 3004475

SERVICE AREA:
CAPE CORAL TO NAPLES
& EVERYTHING IN BET‘;“:I'_EE!_\L.l

f! - COHARBOR
ELECTRIC
JACOB ANMDERSONMN CED[MMDH US AIR FORCE, SEP.,
e RESIDENTIAL + COMMERCIAL ELECTRICIAMNS

Lot Our Solid Renutation
BECKER B%ur B

Handyman (losets
Painting Screen Repair
Flooring | Pressure Washing
Cabinetry And More!

beckerhomemaintenance.com

EANOUTS | DEMOLITION SEF IC
PARATION CLEAN UP

239.500.JUNK (5865)
junkhaulingnaples.com

(239) 362 - 2562 " LOCAL PLUMBERS

COHARBORPLUMBING.COM| CFC 1432427 ¥Ou “N TRUST

SERVICE AREA:
CAPE CORAL TO NAPLES
& EVERYTHING IN BETWE_ENJH-_.. '

COHARBOR
PLUMBING
ACOB ANDERSON | CEO | MAJOR, US AIR FORCE, SEP.
RESIDENTIAL + COMMERCIAL PLUMBERS
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TRUTH GUIDED, RELATIONSHIP DRIVEN.

A Boatman Ricci

‘i Truth Guided, Relationship Drlve”

Commercial Litigation | Business Litigation
Real Estate Litigation | Construction
Litigation | Trust and Estate Litigation
Civil/Criminal Trials | Estate Planning
Complex Commercial Transactions

—————

JAMES A. BOATMAN, JR., ESQ.

Discover the Power of
Truth-Driven Advocacy!

Contact Boatman Ricci Today
for Unparalleled Legal Guidance
for All of Your Legal Needs.

1
i

-

ERNEST A. RICCI, ESQ.

-

(239) 330-1494 | BOATMANRICCI.COM | NAPLES | MARCO ISLAND | FORT MYERS | TALLAHASSEE | DESTIN



DRIVING LUXURY & EXCELLENCE

In the heart of sunny Naples, Florida, Lamborghini Naples stands as a
sanctuary for automotive aficionados. A proud division of the Warren
Henry Auto Group, Lamborghini Naples commenced operations in spring
2023, offering unparalleled service for all exotic car brands alongside its
extensive fleet of new and used Lamborghinis. Beyond a mere dealership,
Lamborghini Naples promises an immersive experience meticulously
crafted by General Manager Nick Del Negro and his outstanding team.

26 - June 2024

With a passion for excellence and a
commitment to unparalleled cus-
tomer service, Nick has sculpted
Lamborghini Naples into more than
just a dealership; it’s a sanctuary for
those who seek the pinnacle of auto-

motive indulgence.

“Our clients range from young, suc-
cessful car lovers to the older, retired,
wealthy car collector,” Nick notes. “Our
ideal fit is any car enthusiast looking to
add to their collection or buy their first
exotic car. We specialize in selling the
nicest exotic cars at a fair price while

providing excellent customer service.”

FOR THE LOVE OF EXOTIC CARS

For Nick, the exotic car business

is a passion project, a labor of love
cultivated by over two decades of
dedication and hard work. Influenced
by his older brother and guided by the
timeless wisdom of his father, Nick
has imbued Lamborghini Naples with
the values of integrity, work ethic,

and authenticity.

“I have always had a love for luxury
and exotic cars,” Nick says. “My older
brother, Brian, was a big influence
and mentor to me in the car industry.
I started working with him 20 years
ago, and his support and guidance
helped me excel in my career. And I
have always looked up to my father,
who taught me two important things
to be successful: work ethic and integ-
rity. He taught me to always do the
right thing and you will never have to

worry, so I do just that.”

THE LAMBORGHINI

NAPLES EXPERIENCE

At Lamborghini Naples, the ethos is
simple yet profound: “Treat people

the way you want to be treated.”
This foundational principle perme-
ates every interaction, every trans-
action, ensuring that each customer
is not just satisfied but exhilarated

by their experience.

“We enjoy helping our customers
through the process and make it fun,
as it should be, when buying a car of
this magnitude,” Nick asserts. “We
truly care about them and want to
create a memorable car-buying expe-

rience each and every time.”

Nick and his team understand that
buying a Lamborghini or any exotic
car is not merely a transaction but

a milestone, a dream fulfilled. From

| AM UL
TOB )F
SUCE INIC
BRAR

LAMI NI.
WE ARE BUILDING
SOMETHING
SPECIAL HERE

IN NAPLES.

Nick Del Negro, general manager of Lamborghini Naples.

Naples Real Producers - 27



the moment a customer walks through
the door to the exhilarating drive off
the lot, every step is orchestrated with

precision and care.

“Buying a Lamborghini is a special
experience,” Nick says. “That is why
we go above and beyond the call of
duty for every customer. We pride
ourselves on making the buying pro-

cess easy and memorable.”

AN EXCEPTIONAL TEAM
According to Nick, what sets
Lamborghini Naples apart is not just

28 - June 2024

The Lamborghini Naples team

the exquisite cars it offers but the
people behind the scenes who make
the magic happen. His exceptional
team includes Sales Associates Jordan
Maxey, Tyler Zamzow, and Kiah
Ordogne, seasoned luxury car experts
who ensure seamless customer
assistance across all brands; Detail/
Inventory Manager Derek Swilley,
who ensures every Lamborghini is
showcased impeccably and stand-

ing tall; Service Manager Anthony
Gilberti, who guarantees a first-class
experience; veteran technicians Nick

Reed and Stavros Siounis, who are

certified to repair and service most all
brands; Parts Manager Alex Rosado,
who plays a key role behind the scenes
and also provides their sought-after
Lamborghini swag; and Administrative
Assistant Adriana Rivero, who excels
in multitasking and customer care.
Together, they make Lamborghini
Naples stand out as a premier destina-

tion for luxury automotive excellence.

“I am very lucky to have them all as
part of my team,” Nick says. “You are
only as good as your team, and my

team is second to none.”

CONNECTING WITH

THE COMMUNITY

Nick took great pride in hosting the Naples
Real Producers’ spring event at his show-
room on April 11, 2024. It was an oppor-
tunity to meet and connect with some of
the region’s top-producing REALTORS®.
Looking ahead, Nick eagerly anticipates
collaborating with agents who share an
understanding of luxury, cater to discerning

clients, and appreciate fine automobiles.

“We share the same demographic and
both strive to provide superior customer
service. It’s fair to say that people buying
homes also buy cars — the two go hand in
hand. It’s always good to know someone in

the car business,” he says with a smile.

Lamborghini Naples stands as a beacon

of luxury, a testament to Nick Del Negro’s
vision and the unwavering dedication of his
team. In every gleaming Lamborghini that
graces its showroom, there resides not just
craftsmanship and engineering excellence
but the spirit of a team united in their pursuit

of the ultimate exotic-car-buying experience.

“I am grateful to be part of such an iconic
brand as Lamborghini,” Nick says. “We are

building something special here in Naples.”

For more information, contact Nick
Del Negro at 239-357-3505 or email
ndelnegro@lamborghininaples.com.
Alternatively, visit Lamborghini Naples
online at LamborghiniNaples.com or
stop by their showroom located at
5154 Tamiami Trail East in Naples.

Naples Real Producers -
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First Source Title
combines a personal
touch with technology
to ensure a streamlined
and smooth closing.
Serving SWFL and all

of Florida with national
closing opportunities.

Stacey Mac
staceymac@firstsourcetitle.com
440.522.9404

LuAnn Vizzone
Ivizzone@firstsourcetitle.com

973.652.7077

firstsourcetitle.com

FirstSource
Title

YOUR CLIENT'S

50% REDUCED
"?=_HH_1 .r;ﬂ BUILD TIME

E '—Euu_lt

o°0
e Complimentary Lot/Land Due Diligence

Consulting for Realtors & Clients : i . TERMITE &
) MOLD PROOF

e Customizable Floor Plans Available, In-house
Design Team! Scan to B
e Flexible Payment Schedule or Financing Available Learn More _"
250 MPH IMPACT
RESISTANT

o

e 3% Commission Paid To Realtors! CLASS "A"
FIRE RATED

— . ::

NORTHSTAR

e CLINOL OGIES ENERGY SAVINGS

e Zoning and Code Interpretation (We coordinate
with the County/City for you)

e We Guide Realtors and Clients from Design
all the way to Occupancy

Kyle McLaughlin

kyle@northstartgi.com

9211 Cockleshell Court, Ste. 14, Bonita Springs, FL 34135

Schedule an Exclusive Realtor 239_610_0062 NORTHSTARTGLCOM | QGO6H &

Tour to Learn More Call or Text
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In the world of productivity, the
Mindpower 90-minute jam session
stands out as a powerhouse technique
for achieving laser-like focus and
supercharged productivity. As a
Mindpower coach, I'm excited to share
with you the science behind this method

The Science Behind 90-Minute

Jam Sessions

Research has shown that our brains
operate in cycles of approximately

90 minutes, known as the ultradian
rhythm. During each cycle, our brains

move from a state of high focus and

BRAIN BOOST
JAM SESSIONS

Studies have also found that taking reg-

ular breaks can help prevent burnout
and maintain motivation. By working
in 90-minute intervals, followed by

a short break, you can recharge your
mental energy and stay fresh and
focused throughout the day.

a conducive work environment.

Minimize distractions by:

+ Turning off notifications on your
phone and computer

+ Designating a quiet workspace

+ Using noise-canceling headphones
if needed

Steps to Implement 90-Minute

Jam Sessions

1. Set a Timer: Start by setting a timer
for 90 minutes. This will be your
focused work period.

2. Work with Intensity: During your
90-minute jam session, eliminate all
distractions and focus solely on the
task at hand. This is your time to
dive deep into your work and make
significant progress.

3. Take a Short Break: After 90 min-
utes, take a short break of 10 to

15 minutes. Use this time to relax,

3

stretch, or do something enjoyable
to recharge your energy.

4. Repeat: Repeat this cycle through-
out your day, aiming for one to two
sessions to start, and gradually
increasing to four sessions as you

build your focus and stamina.

Micro Steps for Success

Start by incorporating one to two
90-minute jam sessions into your
day. Gradually increase the number
of sessions as you build your focus
and endurance. Over time, you’ll
train your brain to work more effi-
ciently, leading to increased produc-

tivity and success.

In the words of Benjamin Franklin,
“Lost time is never found again.”
Embrace the power of 90-minute jam
sessions to make every minute count

and unlock your full potential.

Carlene Marie is a Certified
Master Mindpower Coach
and Certified Health,
Wellness & Life Coach. She
specializes in private and
group coaching, keynotes,
workshops and publications
helping high performers
cultivate mental toughness
and emotional resilience.
With extensive expertise in
unlocking human potential,
Carlene Marie’s programs
empower and guide toward
lasting change for optimal
success in every area of life.
CarleneMarie.com
513.383.5647

| |
and how you can incorporate it into  alertness to a state of fatigue. By 3 L— @ : =,
your daily routine to train your brain for ~ working in alignment with this natural Blocking Out the Noise _ S P E%{ KU M P;{ovioling a ireat §ervice experience egcompgssing Esta.te Mgnagement, |
increased success. rhythm, we can optimize our produc- To make the most of your 90-minute oA F?ﬁG 5 ome Watch, Project ManagemenF and Concierge Services S,I ncei 2013v
ESTATE MANAGEMENT|
CONCIERGE SERVICES

tivity and maintain a high level of focus  jam sessions, it’s essential to create

throughout the day. LICENSED | 'INSURED | BONDED

(239) 777-6173 | spectrumconcierge.com | info@spectrumconcierge.com
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Does Your Budget
Account for Annual
and One Time
Expenses?

Connect to learn what agents
should always be budgeting for

My passion is supporting businesses

MA‘STER T@.UCH - _ by giving my clients more time to
Tli_E & STO ~ : focus on doing what they love most

and providing key advice to help
239-443-8592 achieve business growth.

www.mastertouchi‘ﬁ‘stalIa}i\gns.com Why Work With Us?

Female Owned and Operated
Always On-Call & Always On-Time
White-Glove Bookkeeping Support
Nosotros Hablamos Espanol

Scan to EM
Schedule Your
Free Discovery
Call and Get

239.677.5888
medranoandcail.com

Follow Us ﬂnﬂ

\FCIEFES )T ¢

VMedrano © Cail
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P» featured agent

By Zachary Cohen
Photos by
New Frame Photography

MAKING HER MARK

Elizabeth Hayes e L
Hoffmann was born and ‘
raised in Toronto, Canada, and
spent several years living in
Berlin, Germany, but Naples,
Florida, has truly become home.
Now, as a broker and founder of

Bonnycastle Realty, Elizabeth is

helping countless others achieve

their dream of homeownership in

Southwest Florida.

The Road to Naples

Although she is originally from
Toronto, Elizabeth has been trav-
eling to Southwest Florida for as
long as she can remember. Every
Christmas, she’d head down to
Bonita Springs, where her grandpar-
ents owned a condo. Her parents fol-
lowed, landing in Southwest Florida
full-time in 2015.

After graduating from Queen’s
University Smith School of Business
with a bachelor’s degree in 2015,
Elizabeth headed across the Atlantic
to Berlin, where her partner (now

husband) was born and raised.

“I’d been visiting the city for several
summers, learned German, and later
had an internship there. So I packed
up and did it,” Elizabeth reflects.

In Berlin, Elizabeth worked in digital
consulting and then worked in the
communications department for
Delivery Hero, a Berlin-based online

food ordering and delivery startup.

After visiting Naples in 2018, how-
ever, Elizabeth was inspired to make
another big change. She and her now
husband packed up their lives and

resettled in Naples to begin anew.

“There were a lot of things that
attracted us to Naples. My family was

here, which was a big draw. But we

got here, and wow — the quality of
life. There is something to be said for
being outdoors 12 months a year. We
were within walking distance of the
beach and restaurants. We had a good
feeling. The area is growing a lot.
Everyone is so friendly and wants to
get to know you,” Elizabeth explains.
“It felt right.”

Making Her Mark

Upon moving to Florida, Elizabeth
decided to launch a career in real
estate. She was drawn to sales roles
and was inspired to help others

through service.
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When | first moved down here, | wanted to get into
real estate. A REALTOR® advised me, ‘If you do
anything in your first year, go get sales training. That
was amazing advice for me. Yes, there is so much you

have to learn in terms of the contracts, process, and

industry. You also really need to learn how to sell, and
there are different styles of selling. That advice made
a big difference for me.

4

By
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“I felt I could really help people, and I knew

Captn
v
G "J..A- . -

I wanted to go into more of a sales role. I
became passionate about the lifestyle here,
and real estate was the answer,” Elizabeth
explains. “I just went for it. I had a good feel-
ing about it, and I just did it.”

Elizabeth Hayes Hoffman is
the broker and founder of
Bonnycastle Realty.

Elizabeth was licensed in late 2018, began actively
selling in 2019, and quickly rose to become one of
Naples’ top agents. In 2022, she closed 21 transac-
tions for $21 million. In 2023, she took the next big
step in her business, partnering with Side to found

Bonnycastle Realty.

Today, Elizabeth has a small team (which includes her

husband, Victor, who works the backend of the business),

and plans to grow the brokerage in the future.

“I was doing well, and it was our dream to found a
company. Is there ever a perfect time? Probably not. But
we decided to just go for it. We had nothing to lose and

everything to gain. That was our belief.”

The Future is Bright

Outside real estate, you'll find Elizabeth staying active.
Tennis, pickleball, and golf top her list of favorite pas-
times. She also enjoys reading business and self-devel-

opment books and traveling.
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Elizabeth hopes to grow
Bonnycastle Realty to a
larger organization in the

coming years, but first,

she’s keenly focused on
laying the groundwork for

a successful business.

“We want to do something

different by adding value for

- .

agents and customers. It’s
ultimately all about providing
the customers with an amaz-
ing experience,” Elizabeth

ey, 1 explains. “If someone thinks

o me o Bonnycastls Rl Office@MarcoPainter.com
i N were in great hands, th};t we : ; 239 = 675 -8224

- worked with integrity, and - : e :
__,..al""q{_w_ that we were at the forefront P : T P s g A e b
e ¥ of this industry.” 5 '

FUN FACT
Bonnycastle is a
family name. It’s Elizabeth
Hayes Hoffmann’s father’s
middle name and has been in her
family for generations. “This was the
first idea that came to us, and it just
fit really well. Bonn, in French, means
good. Castle — you picture something
beautiful and magnificent. It fits,
and it has a deep personal

meaning to me.”
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ELEVATE YOUR LISTINGS WITH LUXURY I I : IN
LUXURY MARKETING
. Twilight Photography + Video | Signature Flash Photography | Media Memberships LI S T P rope rty M ana gE’ men t_, LLC

MEDIA GROUP Southwest Florida | Phone: 239-451-3066 | www.allinpmfl.com
MODERN REAL ESTATE + BRAND MEDIA MARKETING

From Contact to Contract

Book Now and Let Us Help
You Take Your Listings +
Brand to the Next Level

@& 0O (1)
239-273-9258 | luxurylistmediagroup.com

Elevate Your @& 1= e i I_gl!fgii!,'..!
Image = b a B B

MiChelle Reed { :.' M ./ ' ,_ I ( -'i dali@allinpmfl.com

PHOTOGRAPHY

What Sets Us apart ?

Discover the ALL IN Property Management Difference
In addition to our Core Property Management Services, we also offer:
Ly Complete Design, Furnishing & Staging Services by our In-House Design Team
' : Ly A Trusted Local Network of Vendors, Contractors & Preferred Partners
23 9.4 04 = 8158 Ly Home Concierge Services - Comprehensive Visits Offered Between Guests
michellereedphoto@me.com . B Ly Stellar Reputation, Effective Marketing Strategies & Proven Results
Ly Setup and Installation of Smart Home Automation Services

michellereedphotography.com
What You Can Expect When Partnering with us

First Class Customer Service LEARN MORE E-_-_. .

b Endless Resources Under One Umbrella ABOUT OUR -| z
FAMILY PORTRAITS | PROFESSIONAL PORTRAITS | COMMERCIAL PHOTOGRAPHY LRI e e e LEEl] . "ARTNERSH'PE
Responsive, Friendly Interaction with our Team of Professionals OPTIONS 1"
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coaching corner

By Michael Dill

MARKETING MADE

Marketing, marketing, marketing. It’s all about marketing
your brand, your company, your product, and your service
to your ideal clients and customers so you can create rev-
enues for your company. It’s about creating a win-win for

both you and your customers.

There are all sorts of marketing strategies. There

are magazines, radio, podcasts, Instagram, LinkedIn,
Facebook, to name a few — all the ways to get in front of
your particular customer that you’re looking to attract.
There are low-cost strategies and there are high-cost

strategies and ways of doing it.

However, I believe in marketing made simple. I'm going to
give you three simple disciplines to find your ideal cus-
tomer. Remember, you want a business that works for you,
and when you have clients and customers you love dealing

with, you now have a business that works for you.

44 . June 2024

1. Get clear on your ideal customer or client. Be very clear
on who you would like to work with. When you are clear
on who your ideal customer is, you can deliver your goods
and services to achieve superior results for them. Two

simple tools I use to get clear on that:

- Create an ideal client checklist. Everybody has a client
they would love to clone. Take all the characteristics of
that client, list them down in bullet points, and then add
some more, and create your ideal client checklist. This
way, when you sit down with someone, you could men-
tally check off these boxes and understand that this is a

perfect client for you.

Do the contrast/clarity checklist. Contrast is what you
don’t want in a customer and clarity is what you do want
in a customer. This will get you clear on when they show

up as to what column they fit into. When you get clear on

your ideal client checklist and the contrast and
clarity of what you don’t want and what you do,
you become intentionally clear on who is a perfect

client or customer.

2. Simply go where they’re at. That’s it. Marketing
is getting in front of your target customers. So
wherever your ideal target customer and client is, go
there. Advertise in the magazines that cater to them.
Go to the events where they hang out, whether it

be a country club, a certain networking group, or

an event that’s holding a big group of those certain
individuals. It doesn’t matter. Once you get clear on
who you want to work with, go where they’re at and
spend your time, energy, effort, and money there.
Once you go there, you're going to find your ideal

prospects. They become a customer or a client.

3. Ask them who else they know. People hang

out with people like them. It’s pretty safe to say

if you’re very clear on who a perfect client or
customer for you is, you're going to where they’re
at. They become a client or customer of yours.
They’re now doing business with you. When they’re
happy, simply ask them, “Who else do you know
just like you who’s not doing business with me that
I would be able to service?” It’s that simple. Keep
it simple, keep it intentional. Be intentional about
exactly who your ideal customer or client is, go
where they’re at, and when they become a client or

customer, ask them who else they know.

These are three very simple tips that will simplify
your marketing strategy and efforts. Good luck!

Coach Michael Dill is an award-winning, certified business coach, global speaker, and
published author. He is a proud ActionCOACH franchise partner, as well as the president
of Power & Ice Wealth Creation, a strategic leadership company. Michael brings more
than 40 years of business and entrepreneurial experience to his leadership, team

training, and mentoring practice. To learn more, visit BusinessCoachMichaelDill.com.

Smiley Graphics & Promotions
We’'re so much more than a print shop!

STAND OUT.

GET NOTICED.
CLOSE MORE DEALS.

We're a proud partner with
Prime Post, for all your sign
installation needs

PRIME [TOST

Sell Faster: Stand out with a cohesive marketing
strategy - flyers, car wraps, signs & closing gifts.

Carolyn Castaneda
carolyn@smileygp.com
Memorable Impact: Leave a lasting impression 239.298.4691

& spark referrals with personalized closing gifts. smileygp.com

Maximum Visibility: Turn everything from flyers
to vehicles into mobile advertisements. 0 O

Printing | Wraps | Signs | Shirts | Engraving
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\Iu WOODS - WEIDENMILLER
R | MICHETTI- RUDNICK

Let us help your team of realtors navigate
Florida’s volatile home insurance market.

| u u
Insurance volatilty in Florida is likely to increase, creating Scan the QR code to B I g F I r m Q u a llty,

I R | S :
undo friction in the real estate market. We can help! download my contact

We provide the education about carriers, their appetite information. S m a ll TOW n S e rVi Ce .

for various property conditions, and ways to mitigate the
volatility to help streamline home selling and buying.

OneGCroup has one of the largest portfolio of carriers to

ensure placement with the proper insurance to com- :?_- L. . . A Personal Approach to Real Estate Law
plete your transactions. .

Let us help reduce the stress and friction in your real

estate deals. Reach out to us today to arrange a lunch

and learn for your team and your clients.

Closing Attorneys Serving All of Southwest Florida,

including Naples, Bonita Springs, Fort Myers and Beyond

Susan Atkeson

Account Ex and 239.325.4070 | lawfirmnaples.com

Offices in Naples, Downtown Naples and Bonita Springs/Estero

The hiring of a lawyer is an
important decision that should
not be based solely on
advertisements. Before you
Woods, Weidenmiller, Michetti & Rudnick, LLP a Florida Professional Limited Liability Partnership decide to hire an attorney
be sure to request free
written information about
qualifications and experience.
Rule4-7.2(d).
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LUXURE
LIFESTYLE

partner spotlight

By Zachary Cohen
Photos by New Frame Photography

WHITE-GLOVE HOME SERVICES

In 2019, Christine Lord made a
sharp turn in her career trajectory,
leaving her law career to found her
first luxury organization, design, and
decorating business. Over the past
five years, that concept has evolved
into the company now known as
Luxure Lifestyle.

Christine’s choice to rebrand to
Luxure Lifestyle in early 2024 has
allowed her brand to represent her
ever-expanding array of services
better. Today, Luxure Lifestyle is a
full-service luxury concierge com-
pany based out of Naples, Florida.
Their specialties include estate
concierge, decorating and styling,
organization, moving services,
home watch, and staging, but the
company’s ability to execute for
clients extends far beyond these

services. As a luxury home concierge

company, Christine and her team can
handle anything from decluttering to

renovating a kitchen.

“Think of the Ritz, the Four Seasons,
a luxury travel destination — that’s
the experience we want to bring to
your house,” Christine shares. We do
everything home-related. If a client
calls and they need pressure washing
or prep for a move, we will handle

it for them so they can spend their
time living their life and enjoying it.
‘We handle it all. We are creating a

white-glove home experience.”
SPREADING HER WINGS

Before founding Luxure Lifestyle,
Christine worked in law. By 2019,
she was studying to take the bar

exam, working long hours, and strug-

gling to find joy at work.

“I was unhealthy, working 80
hours a week for other people,
and it was really draining to be
emotionally involved in people’s
divorces,” she offers. “If I didn’t
make a change in my life, I knew
I wouldn’t get to where I wanted
to be emotionally, physically,

and as a mom and woman.”

Around the same time, Christine
started clearing things in her
personal space. Her decluttering
and organizational efforts made a
tremendous impact on her men-
tal health, planting a seed for her

future business.

“I decided once that little seed was
planted that I’d grow it and harvest
it,” she shares. “It started with

one client during COVID. I started

professionally organizing people’s
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Christine Lord is the founder of Luxure Lifestyle, a luxury estate concierge business.

homes and prepping their
space to move. One job led to
the next, and our business is
now a luxury estate con-

cierge business.”

CATERING TO
REAL ESTATE

The real estate industry

has become an essential

part of Christine’s business.
REALTOR® connections, in
particular, are one of her pri-

mary sources of business.

“I can help real estate clients
prepare for the process,
whether it’s home staging,
preparing for photos because
the house needs to be declut-
tered and cleaned, or working
with home inspectors to do a

pre-inspection before listing.

50 - June 2024

We work to determine which
items can be listed for sale
with the house. We also move
them, pack up the house and
prep it, move them into the
new house, and turnkey that

new house for them.

“There’s a lot we can do for
agents and their clients,”
Christine continues. “There
are no limits. That’s the
premise of an estate con-
cierge. If I don’t know, I
know someone who knows. I
have an extensive preferred
vendor list we work with. I
can renovate a kitchen or find

someone to do your makeup.”

Luxure Lifestyle helps sellers
get top dollar for their prop-
erties, move faster, and do it

all with less stress and labor.
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DREAMING BIG

Luxure Lifestyle has been a big success
so far, but Christine believes she is just
getting started. She aims to expand her
company throughout Florida, the nation,

and internationally.

“My goal is for this type of business to be
in everyone’s homes. I want to follow you
and our clients to their home destinations.
If you have a client going to Chicago, I want
to go to Chicago. If they are in Italy, let’s
go. I have really big dreams, and we have

the foundation to make it happen.”

For more information, visit.
www.luxurelifestyle.com.

LUXURE

HOME LIFE
Christine Lord
is a single mom
to a 15-year-old

son, Jacob.

LL

He’s the best
human being in
the world. He
would be the
ultimate why —
to demonstrate

that no matter

the obstacles,
you can make
life what you
want it to be.
This business
allowed me
to take back
control of my

life as a woman

and a mom.
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BECKER

CUSTOM BUILDERS

Your Listings with
Becker Custom Builders

Fully Customized Home Builder

The Becker Difference

Luxury Design.
Exceptional Quality.
Superior Experience.

Committed to Excellence
| beckercustombuilders.com
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Turnkey Moving Services & Functional Interior Design

FORMERLY OCDORGANIZED

Luxure Lifestyle provides luxury Estate Concierge services in Naples, Tampa, and Southern Florida.
Whether you intend to utilize your new house as your primary residence, vacation home, or short-term
rental, we guarantee the meticulous care of your home while making your life easier and more luxurious.

Home Management Baskel
Food & Toilelry Slocking
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[~ infoaluxorelifestyle.com

Luxury Home Organization
Handpicked Furnishings

Contractor Coordination

Packing & Unpacking

Personalization
Slazing

LUXURE

Lowww. luxurelifestyvle.com

| aluxure_lifestyle_

(2309) 214-3805



In a state like Florida, known for
its tropical storms and intense
sun, ensuring a quality roof

is protecting your investment

is a crucial decision. It’s rec-
ommended to have your roof
inspected at least once a year,
preferably before the rainy
season. Inspections are highly
advisable especially after severe

weather events like hurricanes.

Often, a roof can make or break
a sale for a homebuyer. A newly
replaced roof appears as an asset
for homebuyers; however, at the
same time, a roof with storm
damage or more noticeable dam-
age, can cause the seller to lose
their buyer after the inspection
process. Keeping an eye out for
leaks, missing/damaged shingles
or tiles, sagging areas, and granule

loss from asphalt shingles is key
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to knowing when to call out a
licensed professional. Below, we
dive into key aspects of roofing for
real estate professionals that will

ensure you make that sale!

+ Start by researching local roof-
ing contractors with a strong
reputation for various roofing
projects. Check online reviews,
ask for referrals from other
businesses, and verify their
credentials and licenses.

+ Request quotes from multiple
contractors to compare costs,
materials, and services they
offer. Do not settle for the first
quote received. Ensure each
quote includes the scope of
work, materials, warranties,
and pricing breakdowns.

+ Confirm that the roofing
contractor has the necessary

licenses and insurance, including

;} pro tips

By Charles Smith

liability and workers’ compensa-
tion coverage. It’s imperative to
protect all parties in case of any
accidents or damages.

Choose a roofing contractor
with experience working in
Florida’s climate. Local exper-
tise is invaluable for dealing
with the region’s weather,
including hurricanes, intense
heat, and humidity.

Select a roofing material that
aligns with your climate,
aesthetic preferences, and
budget. Metal, tile, and asphalt
shingles are the most com-
mon, with each option having
countless benefits that should
be carefully reviewed to ensure
it meets all wants/needs.
Discuss the project timeline,
including start and com-
pletion dates, and ensure it

aligns with your client’s needs

and any potential weath-
er-related constraints.

+ Remember, a new roof not
only helps provide protection
for the home, it also provides a
beautiful transformation that
complements the home exte-
rior, resulting in impressive

curb appeal.

There will be times when there
is NO visible damage or issues
with the roof. Then, the question
becomes, should you still call
out a roofing expert? It’s import-
ant to remember that most roof
inspections are FREE and come
at no cost to either party for

invaluable information.

Nowadays, most real estate property. If it has been over

transactions involve home 10 years since a new roof was

inspections, so it’s imperative installed, consider having the

to have the inspector perform a roof evaluated, as homeowner’s
thorough attic inspection. Many insurance is another obstacle
leaks start very small and it can that can make or break a sale.

take over a year to show up on

the ceiling as a stain. The roof Roofing plays a pivotal role in
may look good to the naked eye, the real estate process in Florida.
but something small can be caus- ~ Whether you're a buyer ensur-
ing a leak that becomes a larger ing the safety and value of your

issue down the line. investment, a seller looking to
streamline your transaction, or a
To further minimize possible real estate agent aiming for client
issues with a transaction, I satisfaction, understanding the
always suggest calling the juris- impact of roofing is key.
diction where the home resides

and finding out the last time a

roof permit was passed for the

Charles Smith is the Southwest Regional Manager for SCM Roofing. He has almost five
years of roofing experience with several accolades from GAF and Gulf Coast Metals;
always striving to educate others with vital knowledge. He hopes to continue to push
the bounds within his industry and ensure everyone can protect what matters most!

ROOFING is a GAF MasterElite Roofing Contractor

By focusing on roofing we are able to offer a
competitive price, exceptional customer service
and outstanding quality!

Free consultations

Our GAF lifetime roof system includes a 25 year
workmanship warranty.

Locally owned and operated with 30+ years of
combined experience.

Veterans, Active Duty Military, First Responders

was left behind!." -Tampa Homeowner

andTeachers Discounts.

"SCM Roofing was amazing and much faster than the
others | called.. " -Wesley Chapel Homeowner

855-SCM-ROOF
scmroofingfl.com

"Professional. Quick & Easy. Would definitely use again."
-Tampa Homeowner

"Very Professional. Knowledgeable guys and zero trash , , Licensed Florida Contractor #CCC1331132
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Make Your

D/AD PROUD.

Partner With Us for All Your
Client's Transactions

GOODWIN LAW/ P.A.

® Real Estate * Probate * Wills & Trusts

Serving Florida with offices in Naples and Palm Beach._

iék _ﬁ ; I g - a0
r GLPA.LAW | (239) 207-3403 | 9955 TAMIAMI TRAIL N, SUITE 4, NAPLES, FL 34108

Florida's Premier Law Firm focused on Real Estate Transactions, Estate Planning, and Estate Administration.

CLIENT CHAMPION
PLATINUM /2023

Martindale-Hubbell

PREEMINENT‘E‘

Peer Rated

Success M %K@W

HEADSHOTS

PERSONAL BRANDING

$100

Credit Towards Your Photo Collection Purchase

239.200.9099

newframephotography.com

New Frame Photography
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Leverage Our Expertise

Tailored Coverage | Trusted Partnerships | Community Impact

= Primary & Secondary Homes

= Auto, Collector & Exotic Vehicles

= Jewelry, Art & Collectibles

» Yacht & Personal Watercraft

» Commercial Properties & Businesses

=

k

Trust Sentry’s local experience and national capabilities to secure
the most competitive insurance programs for your discerning clients.

239.350.4906 = SENTRYIA.COM



NANCY

66

It’s a goal of
mine to stress to
anyone at any
age: you can do
what you set out

to accomplish.
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»» featured agent

By Zachary Cohen

SRADLE

Paving the Road to Success

Nancy Bradley dove into real estate in
October 2019 after a divorce left her
in search of more financial stability.
After graduating from The Ohio State
University in 1983, Nancy built a
20-year career as a dental hygienist,
where she served countless commu-
nity members. From 2014 to 2017, she
even helped develop a business that
brought a mobile dentistry unit to

senior citizen facilities.

“That work was rewarding, but it wasn’t
enough for me financially to live on my
own,” Nancy offers. “I was divorced in
my mid-50s from a man who provided

a good living for me in a country club
lifestyle, but the marriage didn’t survive
and I was left out on my own. SoI
thought, ‘What am I going to do?’ I knew
I still needed to serve people, to help
them be happy and achieve their goals. I

asked myself, ‘How can I still work with

Photo by LaCasaTour

Photo by LaCasaTour



people and hold the intention to serve?’ I wanted to prove to

myself that I could come alive again in the workforce.”

For Nancy, a career in real estate was the answer. In late 2019,
she decided to venture into a new career, confident she would

be successful.
MAKING HER WAY TO THE TOP

Nancy’s first-ever sale was a $5.35 million home, paving the
way for her entry into the luxury market. She quickly formed
a niche in golf communities, although she asserts she serves

clients of all types and price points.

“One of my concepts is that I would rather sell no house than
the wrong house,” Nancy explains. “Because of my patience
working with individuals in dental hygiene, where I got a lot
of personalities in my chair, 'm able to be patient and let my
clients take the lead. I don’t pressure people. I don’t sell them
just anything. I sell what I know will meet their needs.”

Nancy closed an impressive 12 transitions for $18.5 million in
2022. She handles buyers and listings and prides herself on

her no-pressure, concierge approach.

Nancy Bradley is a Realtor with Hartford Realty.

Persevere through dedication, with your goal to be successful.
Set goals and commit.

“I'm serious about what I do for
my clients and optimistic I’ll find
something that meets their goals.
I'm a good problem solver, and peo-
ple realize I am grateful for helping
them find their homes. That goes a
long way.”

NEW HORIZONS
Outside real estate, you’ll find

Nancy on the golf course; she’s a

nine-time country club champion

(at three different clubs she’s
belonged to). She now plays at
Kensington Golf & Country Club.
Nancy also enjoys animals (she
pet-sits frequently), boating, travel-
ing, working out, and spending time

with family.

“My sphere of influence is growing
rapidly. 'm committed. I set goals.
I’'m giving, unselfish, and optimis-
tic. I just love what I do. Working
with people is great. And through

golf, I've met a lot of great peo-

ple in events I enter.

“I want to be known as a good
person — friendly, kind, giving,
someone who will open up my
door for anybody. I hope to
remain healthy, continue pro-
viding for customers in their
search for a home, and become
their REALTOR® for life. I
don’t see this going anywhere
but up.”
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Nancy Bradley is a nine-time country club champion at three different clubs and the 2023 Club Champion at Kensington Golf & Country Club.
(Photo on left by Mila Bridger)
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“ Private Office Plans at Venture X Naples
“ VENwRE x Venture X is a one-of-a-kind sustainable luxury co-working office
THE FUTURE OF WORKSPACE rooted in health and wellness, in the heart of Naples, with views of
the Coastal Skyline. The beautifully designed space has
floor-to-ceiling windows along each side of this location, allowing natural daylight into nearly
every corner. The 18,000 sq ft space is equipped with an open-inviting lounge and cafe, a podcast
room, a wellness room, conference rooms and a 30-person training room. Venture X is proud to
offer private offices of various sizes to meet the needs of you and your growing teams.
All offices come furnished with sit-to-stand desks and ergonomic chairs,
including 24/7 access, monthly conference room credits and further
access to a vibrant and welcoming
community.

For more details, please contact

KATHRYN PARKER e
Director of Sales EASILY

BOOK YOUR
TOUR

kathryn.parker@venturex.com

239-326-3455

venturex.com ¢ 239-300-9601 ¢ 4850 Tamiami Trail North, Suite 301 ¢ Naples, FL 34103

MOORE

THAN A TRANSACTION

WHEN YOU PARTNER WITH US YOUR
CLIENTS ARE TREATED LIKE FAMILY

Br1ttanyMoore MOORELENDINGGROUP.COM TylerMoore

Regional Branch Manager Producing Branch Manager
NMLS # 824215 = NMLS#: 1408486
239.292.4194 239-292-4191

BMoore@moorelend.com TMoore@Moorelend.com

r- MOORE

LENDING GROUP

IVISION OF AMERICAN FINANCIAL NETWORK, INC

FREE CONSULTATIONS | SAFE PROCESSES | EFFECTIVE RESULTS

® Elevate your client services
I d E M with the industry-leading
‘ estate sale company. We

get homes market-ready
in just one week.

§ e e e
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Our hassle-free estate sales help clients feel good about letting

O.

bluemoonestatesales.com/naples-ft-myers | 239-464-0833

Shereen Ally
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cover story

By Jess Wellar
Photos by Michelle Reed

Whatever
It Takes

“l once did a deal on
a jet ski,” Kara Heaslip
remembers with a laugh.

i

“I was on vacation and
my client called, so |
raced back to the dock
and put the deal together.
You don’t set your own
hours in this business —
your clients do.”




IT TAKES TIME AND A LOT
OF ENERGY TO MAKE IT
IN A TOWN WITH SUCH

Top producer Kara Heaslip is a member of The Patrick Dearborn Team at John R. Wood Properties | Christie’s International Real Estate.

It’s exactly that sort of mindset

that is behind Kara’s exceptional
success as a Certified Luxury Home
Marketing Specialist with John R.
‘Wood | Christie’s International Real
Estate. In the business for 14 years,
Kara has earned the reputation of
being “the concierge REALTOR®” for

good reason.

A NATURAL ENTREPRENEUR

Born and raised in Richmond,
Kentucky, Kara comes from a proud
military background. Her family
settled in Naples when she was 7, and
Kara learned the value of hard work
and salesmanship from an early age
while working in her family’s local

grocery store.

“Both my mother and father (who
met at Camp Lejeune), my grand-
father, and my uncles are or were
United States Marines and Army,”

68 - June 2024

Kara notes. “So loyalty, dedication,
and discipline were ingrained in me

growing up.”

After marrying her husband, a pro-
fessional golfer, in 1996, Kara spent
the next seven years on the national
golf circuit as his caddy, touring the
country in the couple’s RV. She notes
it was a fun time in her young adult
life, caravaning on the road. But once
Kara became a mother, a change of

pace was in order.

Her husband took a job running a
local golf course while Kara stayed
home to raise their infant daughter.
However, after a few months of listen-
ing to her husband return home from
work sharing stories of his members’
housing woes while they were away
on vacation, a lightbulb suddenly went
off. Kara decided to start her own

house-sitting business, a role that

perfectly leveraged her people skills,
attention to detail, and self-described
“type A, high-gear personality.”

Kara notes this experience laid the
groundwork for an eventual pivot to
real estate, sparked by her in-laws’
suggestion to obtain her license to
take over their clientele as they eyed

possible retirement.

“My in-laws, Judy and Kevin Heaslip,
were wonderful mentors and I worked
with them for nine years. They have
been brokers in our town for 30 years
and really made me the Realtor I am

today,” she acknowledges.

“I was already housesitting in that
realm anyway, so when I became an
agent, I had clients,” she adds. “I had
honestly never thought about real
estate, but decided to give it a try

feet-first — and here we are!

AUTHENTICITY AT THE CORE

Since transitioning into real estate in
2010, Kara has made her mark without
obsessing over stats. Yet, her accom-
plishments speak volumes, including a
groundbreaking $7.8 million residen-
tial sale that set a new benchmark in
The Bayshore Arts District last year.
Kara closed over $20 million in sales
in 2023, as well, and had no clue she
had even made the top 100 ranking in
SWFL until her phone rang.

“When the publisher called and told

me I was in the top 100, I was like, ‘I

am?’ she laughs. “If you start driving
for numbers, you’re not focused on

your clients.”

As part of The Patrick Dearborn Team

for the past five years, Kara loves being

on a close-knit group of seven agents

that works well together. “As a team,

2 om o@D w s

we all just balance each other out,”
Kara affirms. “Together, it’s a perfect
medley of professionals to give our cli-

ents the best service. Everybody vibes.”

Kara’s approach to connecting with
clients is 100 percent authenticity and
passion 100 percent of the time. “What
you see is what you get — I'm the
person on social media making fun of

myself,” she declares.

Kara’s secret sauce also includes striv-
ing to be a “concierge Realtor,” as she
will go above and beyond to ensure her
listings shine and her clients feel val-
ued. “I will do whatever it takes to get
a listing sold,” she asserts. “I will spend
hours decluttering and staging my
listings prior to the photos and video

to ensure the property is at its absolute
best. I have completely redesigned the

interior decor as well. I meet with my

client’s contractors, especially if they

are out of town. Whatever it takes!”

Kara’s advice to aspiring agents echoes
this same mantra of perseverance. “Do
not think that this is a business that
you can do part-time,” she counsels. “It
takes time and a lot of energy to make
it in a town with such fierce compe-
tition. It’s also a crazy business and

there’s a lot of work behind the scenes.”

A BALANCED LIFE

Outside of work, Kara cherishes time
with her family, including her husband
of 28 years, Dan, and their young adult
daughter, Isabella. Dan has been the
director of golf at Windstar on Naples
Bay since 2007, while Isabella is a

junior at Florida State University.

The Heaslips enjoy boating and explor-

ing new destinations together with
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v s GARAGE FLOORS

DREAM BIG, MAKE A

CONCENTRATED EFFORT, EPOXY COATING SYSTEMS
AND AREN'T AFRAID OF

THE WORD 'NO," THEN

ANYTHING
IS POSSIBLE.

their three beloved dogs — rescues Maggie
and Lulu, and 100-pound long-haired German
shepherd Charley — adding extra fun to their

family outings.

In her spare time, Kara is fully committed to
her well-being, and can usually be spotted at
CycleBar most mornings. “I love being outside
in nature and working out. This profession

can be all consuming so decompression is
important to me to stay mentally and physically
refreshed... As long as I get fresh air and sun-

shine somewhere, it recharges me,” she shares.

Kara’s commitment to well-being extends

to her community involvement with the
Bayshore Arts District, where she helps
nurture creativity and inclusivity. “I am on
their board of directors as I believe creativ-
ity and individuality are so important in this
world. It would be very boring if we were all
the same,” Kara points out. “We raise funds
for the area to expand artistic event program-
ming, provide studio space for local artists
at lower costs, and advance our community

outreach initiatives.”

Distinguish Your Listings | Increase Home Value | Impress Discerning Buyers
As she looks ahead, Kara envisions continuing Fast & Easy Installation I Exclusive Realtor Discounts

down a long, fruitful path in real estate, poten-
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tially pursuing a broker’s license someday.

Give Your Clients the Edge They Deserve!

dream big, make a concentrated effort, and Kelt h Sto p ko
aren’t afraid of the word ‘no,’ then anything is _ - _ . ‘%-'h 2 3 9 4 o 2 3 6 5 6

possible,” she concludes. & "
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“The future is limitless, right? As long as you ! i L] ! |

granitegaragefloors.com



CalCusiiTowr com

WE LIVE AND BREATH REAL ESTATE MARKETING

UNFORGETTAB E LUXURY
VALET PARKING

THE ONLY TOUR PROVIDER IN SW FLORIDA
THAT PROMOTES AGENTS AND THEIR LISTINGS

Home Inspections. Done Righ
Guaranteed

INSPIRING C

« Comprehensive Same Day Reportmé’ ~
» Termite, Radorr Mold4 Pt, wind Mltlgatmn ~

* Phones Answered Evenings & Weekends
. _nnl#'c‘qmpanv With A 1 Year Limited i&o * \
. .-ﬂu_ar_an_tee- cHECKOUT b
et ,ﬁw 5 STAR REVIEWS
JOHN PRETE™ ' ™ CEWE 525 DFF W'TH MENTJDN OF THIS AD ONLIVE
M S A
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SCAN W REAL ESTATE SERVICES SCAN ME
[E]#[=] TO GROW YOUR BUSINESS OO0

PHONE: 239-430-8220
® WWW.NAPLES.HOUSEMASTER.COM
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CHAPIVIAN
INSURANICE

All Reports Provided within
2 HOURS OF COMPLETION

Scheduling Just Got Easier

S : CHoICE: AN .'1 - o .'x NFDR {L :
Call or Text to Book Your Client's Inspection : AND |ER , ) E* 5-BRANDED PAGE

239-216-7892 | joethehomepro.com
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