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MEET THE

MOUNTAINS,
LAKES & ATHENS

REAL PRODUCERS TEAM

Nick Stevens Dan Steele Dan Allsup Zach Constant
Owner/Publisher Writer Ad and Content Manager Social Media

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at Nick.Stevens@RealProducersMag.com.

We are a team of licensed general contractors
and certified home inspectors with 20-plus
years of experience working in the beautiful
mountains of North Georgia. Blue Ridge Home
Inspections is proud to provide realtors,
potential homeowners, and those who need a
second opinion with non-biased inspections
when they need it. We serve Ellijay, Blairsville,
Hiawassee, Jasper, Ball Ground and we
certainly can't forget Blue Ridge.
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Residential InsPECtmn'_;. :
Commercial Inspections
Radaon Tests

Air Quality

Water Tests

Asbestos Tests

and more!

CONTACT Us
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PREFERRED PARTNERS
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BAKERY/CATERING/
CLOSING GIFTS
Southern Baked

Pie Company

(706) 429-5324

BAR & SPECIALTY
SERVICES

Lillibell Digital Marketing
(720) 384-4859

CLOSING ATTORNEY
The Forsyth Law Firm
(770) 781-2576

CLOSING GIFTS
Gratitude Goodies
(404) 667-7587

COMMERCIAL PRINTING
& MARKETING

Accent Graphics, Inc
(770) 455-3366

EVENT SERVICES
North Georgia
Event Solutions
(614) 623-4279

HOME INSPECTION
Blue Ridge Home Inspections
(706) 633-3377

Broadview Home Inspections
(470) 505-9089

Safe Home Inspections, LLC
(404) 301-3826

INSURANCE - AUTO,
HOME, BUSINESS & LIFE
Clear View Insurance Agency
(470) 423-8634

INSURANCE/FINANCIAL
Lillibell Financial
(303) 819-6059

them for supporting the REALTOR® community!

INTERIOR DESIGN/
RENOVATIONS
Renovation Sells
(617) 633-5050

MORTGAGE BROKER
Pennix Mortgage
(404) 451-1250

REAL ESTATE COACHING
Jessica Wade Real

Estate Coaching

(888) 959-9461

REAL ESTATE
TRANSACTION
COORDINATOR

Elite Closing Solutions
(470) 299-3995

This section has been created to give you easier access when searching for a trusted real estate affiliate.
Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

RESTORATION
SPECIALISTS
Northeastern Restoration
(678) 654-1328

RESTORATION/
RENOVATION
PuroClean of North
Metro Atlanta

(770) 720-2320

ROOFING & ROOF REPAIR
Tyler Jennings, dba RoofServ
(678) 451-2134

ROOFING, SIDING,
AND GUTTERS
FOREVER Exteriors
(833) 438-3700

PRINT IS STILL ALIVE.

Celebrating two decades of print
excellence, now 800 niche
magazines strong (and counting).

% N2 COMPANY.

AGENTS: Areyou-looking for Encouragement,
Mentorship or.a better'work-life balance in
your.real estate’career? Lookino.further! ¢

1o '

Contact Jessica Wade for a complimentary
mentor session today.

Ranked in the top 2% of agents in the country, Jessica
Wade is committed to helping you succeed. Jessica
Wade's Team prioritizes the success of each individual
agent. Take the next step toward your real estate

goals-reach out to Jessica Wade today!

_—

AT

678-336-6621 | JessicaWade.me

A\

OUR REALTORS MAKE MORE
MONEY & HAVE MORE TIME

Real estate agents have a million different
things to do to close a deal. Our transaction
coordinators take care of all the tasks that keep you
busy while giving you time to be productive.

Founder & CEO

CALL 470.299.3995

1 eliteclosingsolutions.com

ACCENT GRAPHICS INC

5583 peachtree road
atlanta, georgia 30341
770.455.3366
404.414.5207
brent@agprintco.com
www.agprintco.com

FAST - RELIABLE - LOCAL

IFIT'S PRINTED WE DO IT{

We specialize inishort run digital,
traditional offset and.large format
printing.

From business cards to banners;

graphic design, signs, brochures,
promotional products, wearables
and tradeshow materials.

If you want to put your logo, brand
or. business info on anything, we can do it.
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)RTH. GEORGIA  EVENT SOLUTIO

-

EXPERT WATER DAMAGE,
FIRE DAMAGE, & MORE
IN ATHENS, GA

+ 100% FREE ESTIMATES

« SERVICING ATHENS, JACKSON, WATER DAMAGE RESTORATION
GWINNETT, & MORE FIRE DAMAGE RESTORATION

« LOCALLY OWNED & OPERATED MOLD REMEDIATION

« 60 MINUTE RESPONSE TIME

(678) 654-1328 | www.northeasternrestoration.com
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BROADVIEW)

A FULL & COMPREHENSIVE APPROACH

We ask:the guestions and engage our clients to provide the most
efficient reporting, Q&A follow-up & overall client experience possible.

e

Buyer's Inspectior| Pre-Listing/Seller’s Inspection
Re-Inspections | 11=Menth/Builder's Warranty
New Construction Phase Inspections
Home Maintenance Inspection | Radon Testing
Loan Draw Inspection | Corporate Relocation
Thermal Imaging Services

SCOTT PRILLAMAN - OWNER

P> publisher’s note

By Nick Stevens

WHAT IS Real Producers?

Welcome to Mountains, Lakes & Athens Real Producers!

It's my honor to bring Real Producers to the north and northeast Georgia area and to celebrate everything that makes you all an

outstanding part of the Mountains, Lakes & Athens Real Estate Community. | look forward to highlighting your accomplishments,

encouraging your dreams and recognizing you for your continued excellence in serving your clients.

Real Producers started as a simple idea in 2015 in Indianapolis and has spread across the nation like wildfire. The Real
Producers community is now available in over 130 locations and is changing the way the real estate community interacts

across America. As we embark on this journey together, | promise to create platforms to connect this community and forums to

recognize and celebrate what makes each one of you iconic. In years to come, | hope to interview every one of you so that | can

share your success stories in future issues. | also look forward to celebrating you at our events, providing tools and connections
to help you grow your business, and representing your passion for this industry that we all share.

Here are some quick facts about Real Producers:

DISTRIBUTION: This magazine will arrive in the mailboxes
of the TOP 300 agents in the Mountains, Lakes & Athens
communities of north Georgia each month. These 300 agents
are determined through compiled MLS data from 2023. If
you are receiving a hard copy of the publication, it is because
you belong to an elite group and represent the best of the

best in our industry!

CONTENT: This publication is all about YOU, the Mountains,
Lakes & Athens real estate community. We will be writing
personal and unique stories about members of this commu-
nity, giving you a platform to inspire greatness in others.

As we grow, we will continue to add fresh content focused
entirely on the top agents and our Preferred Partners. We
have NOTHING to sell to real estate agents as it is absolutely
FREE to be featured in this publication. To be featured, the
agents must be nominated by a peer, leader, or influencer in
the local real estate market. We always encourage nomina-
tions and love to hear about agents who are making a huge

impact in our market.

PREFERRED PARTNERS: Anyone listed as a “Preferred Partner”
in the index of this publication will also be a part of this exclu-
sive community. You will see them advertised in every issue,
attending our private events, and being a part of our online
community. We do not cold call businesses off the street to
join us, nor do we allow any business that approaches us to be
a part. One or many of you have recommended every single
one of these Preferred Partners that you see in this publica-
tion. Our goal is to give you as many resources as possible

to add to your arsenal so that you always remain that trusted

referral source to your clients and customers.

EVENTS: Along with our monthly publication, we will be
hosting various social and educational events throughout the
year. Our goal is to bring the best of the best together while
supporting our local communities. And we fully intend to
have a good time doing it! We will be communicating infor-
mation on upcoming events through the publication, monthly

emailed newsletter and social media.

CONTRIBUTION: If you are interested in contributing, nom-
inating REALTORS® for certain features, know of additional
top-notch affiliate partners who would be a great fit for our
community, or would simply like to learn more, please reach
out to me anytime. I look forward to meeting with every one
of you in the future. I would also like to give a HUGE THANK
YOU to the Preferred Partners who jumped on board with

us so that we could bring Mountains, Lakes & Athens Real
Producers to life. Also, a huge shout-out to my team that
pulled this together without much guidance. You all are

incredible and this first issue is dedicated to you!

I appreciate you all and I look forward to seeing you all at

our launch party coming soon!

NICK STEVENS

Owner/Publisher

Mountains, Lakes & Athens Real Producers
Nick.Stevens@RealProducersMag.com
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Safe Home Inspections
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Get 15% off of a

home inspection for your client,
SCAN HERE

404-301-3826 safehomeinspectionsga.com safehomeinspectionsllc@yahoo.com

& PuroClean

The Paramedics of Property Damage

Fully Licensed, Certified & Insured

706.429 532

. | - The Paramedics of
¢ SaRy =N | L | Property Damage®
| == I8 : WATER © FIRE © MOLD

Biohazard/Trauma/Sewage Cleanups

SOCIAL MEDIA AGENCY, for WEALTH MANAGEMENT S A . T —
M}NLL ‘;ﬂ Umm \Vﬂﬂﬁ] IBE‘ @EZB *Helping Women secure their retirement P — L Pack outs & content cleaning

and how to enjoy it” : - R =0l (We restore back to pre-loss condition)

At LilliBell Digital Marketing, we're passionate about Residential & Commercial Properties

collaborating with extraordinary brands dedicated to

improving people’s lives. Whether it's enhancing your
outreach to your target audience or crafting educational,
inspiring, and engaging content that resonates with your
clientele, we're here to help you make a positive impact!

(No territory!)

We cover from metro to mountains!
\*

25 Y, In Busi Call Anna at 470-963-6674 for any details or questions.
ears [n business 24/7 emergency services Call 770-720-2320 | www.PuroClean.com/NMA

Maria
Keller,

Founder

THE FORSYTH

LAW FIRM

We are a boutique law firm that focuses on three areas:

‘We combine these areas for our clients to maximize their asset
protection now and in the future! If you own any real estate we are
a one stop shop for your investing and asset protection needs!

Lillibell Financial
(303) 819-6059
www.lillibellfinancial.com
michelle@Lillibellfinancial.com

wwwi lillibelldigitalmarketing.com | (720) 3844859
pr

www.forsyth-law.com ¢ 770.781.2576
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Forsyth Law

Occasionally, when two or more things are
unexpectedly brought together, the resulting
combination proves so successful that it
seems strange how rarely it occurs. Maria
Keller has done just that with her law firm,
bringing together three areas of real estate
and related business in a distinctive way.

“I added estate planning and asset protection

to the real estate closings I already offered
through my firm and created a unique system,”
she explains. “When you’re buying real estate,
especially investment properties, and planning for
the future, it makes sense to create a legal entity
around that property to protect it from what I call
“creditors and predators” and ensuring the heirs

receive those assets.”

Breaking down one particular client experience,
Maria explains how her system helps people
secure their assets and investments. “My client
had acquired an impressive mix of real estate and
business assets, but as a doctor, he was at high risk
of being sued, and he had not done any estate plan-
ning or asset protection,” she relates. “He is great
at building up business and investing, but he’s

just not good with the administrative

side of it all.”




After a two-hour consultation, Maria
helped him organize his assets, exe-
cute an estate plan, and put the assets
into various legal entities to protect
them in the event of a lawsuit. “We
built an Asset Map for him where

he can see all of his assets in one
place, see how they are titled, what
entity they are in, and see how they
all affect his retirement and legacy,”
she elaborates. “We can even remove
different assets and people, so we can
see how life changes will affect his
estate. It is a very valuable tool that
only my firm provides, and the client

was ecstatic.”

Like her firm’s service, Maria’s career
path was a unique one. “I went to Law
School late in life - after I raised my 3
children,” she reveals. “My youngest
child had special needs and once she
was old enough to go to school all day,
I needed to build back our savings

and start planning for a special needs
trust — to take care of her after I

passed, so I decided to try to get into

law school.” Despite her own doubts,

she was accepted to John Marshall

Law School, graduating within three

years and, she adds with justifiable

pride, passing the bar exam on her
first attempt. “The whole process

showed me that when you are on

God’s plan, things miraculously work

out!” she says.

She practiced as a family law litigator,
but eventually found herself worn

down from the nature of the legal

specialty. “Litigation is not “happy”

law,” she says. “You work with a lot

of stressful and sad cases, and you’re

at the mercy of the court when it

comes to your time.” For example,
Maria says, vacation cannot be taken
without the court’s approval and must

be given with 30 days notice, but up

until the day of the vacation, it could

still be revoked. “I want to be able to

take my granddaughter to the beach

without permission,” she says.

N

Her mother helped her find the change she needed. “My mother, who was
raising six kids in the ‘80’s, had invested some money she inherited in a small
farmhouse in Alpharetta” Maria explains. “We lived in Dunwoody at the time,
so Alpharetta was the middle of the country, but that property is now where
North Fulton Hospital sits, so she made a tidy profit on that.” Recalling how
her mother continued to reinvest over the years and had done quite well,

she began investing herself and found the change she needed in real estate.
Changing practice areas, she left litigation and moved into real estate closings,

and the rest, as they say, is history.

Although her business strategy has proven to be a great success, Maria has no
plans to expand in the same manner as many other firms. “I don’t want to be
the new Morgan & Morgan,” she states. “I see my firm growing, but still keep-
ing its boutique feel, with a select number of clients who require our services.’
Being able to help others protect their assets and investments is the most ful-
filling part of her work, and she hopes to build positive relationships with her
clients that last a lifetime. “I want leave a positive impact with the work that I

do, and real estate does that,” she says.

When she isn’t working, Maria enjoys spending time with her husband, chil-
dren, and granddaughter, as well as her three dogs and cat. They enjoy watch-
ing UGA football together, as well as exploring new breweries and wineries
and hiking. Maria herself enjoys meditating daily, growing fresh herbs in her
garden, and has recently taken up making her own sourdough bread. “I do still

buy bread too, but it is fun on weekends to bake my own loaf,” she laughs.
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Renovations
Simplified

HOW IT WORKS

Where True Value Lies:
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Gratitude Goodies, o

WHERE BRANDING IS
ALWAYS FREE!

Show your Gratitude in
a delicious & meaningful way.

TODAY! ' www.roofserv.com

gratitudegoodies.com } LLEYITIA = - -
Gratitudegoodies@gmail.com GOODIES v 678 451 21 34

ez ELITE |
404-667-7587 | [ \\\ff Your Trusted ROOfing

Partner in North Georgia
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DY rising star

Written By Dan Steele
Photos By North Georgia Photography

A career in music might seem radically different
from one in real estate, but when Tim Gibson
decided to become a real estate agent, he found
surprising similarities between the two that helped
him achieve his success. “As a musician, | was
always an independent contractor and always
worked for myself,” he reveals. “l had to be very
business focused. When you’re a musician, for

the most part, you’re paid a day rate: if you don’t

play, you don’t get paid. Commissioned sales is not

18 - July 2024

really that different, so it has worked out for me.”

Growing up in Jacksonville, Floria, Tim inherited

a passion for music from his father and has been

playing bass since he was 15. Moving to Atlanta,
Georgia in 1999 to attend the Atlanta Institute of

Music, after a year he started actively touring in the

Christian music industry, performing with different
artists and bands across both the country and inter-
nationally. He even found some success with televi-
sion and movies, appearing in the Jennifer Garner

movie, Miracles from Heaven, as well as an episode
of Duck Dynasty. But, after 20 years of touring, Tim

was ready for a change. “I wanted to be home with




I’'M SO GRATEFUL FOR, TO PUT SIMPLY:
GOD, FAMILY, AND BUSINESS...
MY RELATIONSHIP WITH GOD,
A FAMILY I LOVE, AND A BUSINESS
WORTH OWNING.

my family more. I got tired of life on the road all the time;

plus, I knew the pay would be more lucrative,” he recalls.

Besides an enhanced income stream, real estate offered

Tim many of the aspects he deeply loved about the music
industry. “One of my favorite things was meeting new peo-
ple, making bonds with the people you're traveling with,”

he explains. “You’re basically networking all the time, so
when I realized I wanted to switch careers, I wanted to

find something that let me keep doing that, as well as work
independently.” He found that not only could real estate offer
him the means to achieve both his personal and professional
goals, but he would not have to abandon his life-long passion
in pursuit of it. “I had friends in real estate who told me
about it,” Tim explains, “and one of my friends was doing
both, playing music while still finding success in real estate,

so I decided to jump into it.”

Despite all the similarities, Tim admits that the transition
was still challenging, and he found himself struggling at
times. “Believing in myself early on was something tough,”
he remembers. “I was a bass player for 20 years; who would
want me to sell their house? It felt daunting. But I never
quit. The encouragement from my wife, who has always
supported me, was huge.” After a $143,000 listing for a
friend from his church, it was three months before he got
his second sale, but when he did, he also found the book he
credits with completely changing his mentality about the
challenges of real estate. “I came across Ninja Selling
by Larry Kendall about that time, and it was a game
changer for me,” Tim says. “It sounded like mumbo
jumbo at first, but I followed the recommendations
of the book, and it worked! From then on, when-
ever I've set a goal, I've been able to achieve it

with those principles.”

The key to making those principles work, he
says, is his love of helping people, and that

is what makes real estate more a vehicle to

help people than merely a career for him. “I
view myself more as an advisor and advocate
than anything like a salesperson,” Tim relates,
and explains his view that every transaction
provides an opportunity to go above and beyond
in a different way for each client. “Sometimes,

I think realtors get a bad rap and people can kind
of view us like used car salesmen, someone taking
advantage of someone else’s needs just for their
money. I really want to dispel that notion; my job is to
smooth out the rough spots and make the transaction as
effortless as possible for my clients.” It drives his focus on
service and passion to delivering experiences to clients that

exceed what they expect, and he recounts moving furniture,

backing an RV into a driveway, and even clearing firewood so
a client could put up a fence. “There’s a story behind every
real estate transaction and helping my clients move to the

next chapter is always an honor,” he says.

Looking to the future, Tim hopes to continue growing his
business, building up his sales and investing divisions, as
well as serving others in the real estate industry by coaching
and mentoring. Ultimately, he says, as long as his business
allows him to serve both his clients and community, as well
as the freedom to enjoy time with his family, then he con-
siders it successful. “I'm so grateful for, to put simply: God,
family, and business,” Tim states. “My relationship with God,

a family I love, and a business worth owning.”

‘When he isn’t working, Tim still plays music, but also enjoys
hiking, trout fishing, going to the gym, and most of all, spend-
ing time with his family. “I have the most amazing, supportive
wife of 20 years,” he tells joyfully. “I owe a lot of where I am to
Natalie’s constant love and support, and we have 3 awesome
children together: August, who is 15, Pierce, 14, and Annabelle
is seven.” They share in his love of outdoor-related activities

and enjoy traveling together, especially to the beach.
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Trusted Key

Properties Team

OF PEND REALTY

P> featured
agent

Written By Dan Steele

In an ever-changing market landscape, a career in
real estate requires perseverance, patience, and
above all, passion for the trade. Celebrating both
a decade of success since entering real estate
in 2014 and becoming an Associate Broker after

achieving her license this January, Chasity Miller
is helping her team navigate its way to success
through the challenges in real estate and provide the
best transaction for their clients.

Key to providing their clients with unparalleled service is how
her team actively works to anticipate the obstacles that can pop
up in any transaction and less a client’s overall experience. “We
try to anticipate all of them and stay ahead of the curve,” Chasity
explains. “Our team has processes in place to ensure a smooth
transaction for all parties. We have the mindset that timelines
and contingencies are not suggestions, they are legally required,
and we aim to meet or exceed them every time. No exceptions.”
Empathy for their client and remembering the impact the trans-
action may have on their lives drives their commitment to this,
explains Natoya McClure. “Some people have no idea how to go
about purchasing a home and it can feel very overwhelming, even
just going through the application process for the lender. To walk
someone through it and see the excitement and gratitude on their

faces at closing is absolutely the best part of this career.”

Her team thrives on being different, and she has a passion to
help the agents on her team to think outside the box as they grow
their business. “It’s so nice to be able to help them to not just sell
real estate but also break stereotypes we find in this business,”
Chasity elaborates. “Too many people get trapped in the mindset
that they’re limited to helping people sell or buy their homes, but
there are so many different avenues out there, like commercial,
foreclosures, or rentals.” She relates how recently a team mem-
ber who had never worked on a commercial deal branched out
and found success, working on a second deal almost immediately

after obtaining their first.

Mountains, Lakes & Athens Real Producers - 23



Being able to handle a variety of real estate scenarios
not only offers the agents more opportunities, but also
allows clients to meet all their real estate needs with
them. “I want my agents to be able to be a “one
stop shop” like I learned to be,” Chasity explains.
Team member and also mother of Natoya, Vivian
Keeton, for example, brings her 30 years of sin-
gle home and multi-family property management
experience to the team. “I became disappointed
and overwhelmed with the direction that prop-
erty management was taking me in the corpo-
rate world. The industry that I loved became the
industry that I dreaded,” she explains on why
she entered real estate. Knowing both Chasity
and her daughter were finding success at PEND,
she joined up with them and has reinvigorated her
passion with building their property management
company, HOST Property Management. “It is very
rewarding building a company that will aid in alterna-
tive housing for those who are not quite ready to “pull
the trigger” on home ownership,” she says. “Additionally,
this allows us to build relationships so that renters
feel more at ease when it does come time to pur-
chase, and our current homeowners can rest

knowing that we manage their investments

CHASITY MILLER

as though they are our own.”

- Gaining more varied experience and
knowledge will only help agents better
assist clients and continue to drive
their high service level, and that
extends to knowing about construc-

tion too. “Having the knowledge about

NATOYA MCCLURE

what’s going on in the home helps the
client with their transaction because you
help them know what they might expect,”
Chasity relates. Utilizing said knowledge,
she is able to ensure her clients know import-
ant details about the properties they are pur-
chasing, and it is a point of pride for her that while
working with several builders they found her to be
more thorough about the property than some foremen work-
ing on the job. “There’s so much more that goes into a home
than just carpet and paint, like the mechanical and construction
aspects. There are also more unusual situations: I just was able
to walk into a home from 1810 and go through with the designer

on what could be modernized and what stayed original.”

But no matter what the real estate situation may be, the most
important aspect is the client’s experience and providing agents

with full support is critical to agents providing their exceptional

GABRIELA
VITELLI

service. “I don’t care if it’s a mobile home or a mansion; we treat it
the same,” declares Chasity. “Anything that keeps them from work-
ing on the sale takes away from the clients and from their business.
We make sure to offer each agent their own website and full office
and administrative staff, so our team is able to focus on what they’re
best at.” Her agents are committed to meeting the obstacles of every
transaction and going above and beyond for their clients. “Every
deal has its own set of challenges. It’s a matter of pivoting and
bringing the client what needs to happen to get the deal
done,” explains Mckenzie Nuedling. “I’ve done every- .
thing from babysit to laying mulch beyond the scope of 4 y VELISSA
simply selling the home.” Being able to overcome the -, _ DE LA CRUZ
challenges their clients face in their real estate jour- )
ney is the most fulfilling part of their work, says
Kate Varn. “I love when we are able to achieve the
impossible for clients, whether it involves financing
challenges, negotiating contract terms or navigat-

ing inspection issues!”

While being on a team may not work for everyone in
real estate, Chasity found it to be among best decisions

she made careerwise. “I probably would have gone on a
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team sooner,” she reflects when asked if she would do any-
thing in her career differently. “As an individual agent, I had to
learn a lot of stuff the hard way. I didn’t see the value of having the
mentors and team members then.” Chelea Corless agrees, explain-
ing how her need for advisement led her to Pend and the team. “I
had hung my license with two other brokerages and, while they
are great, I really needed more guidance,” she says. “I person-
ally know our broker and he suggested that I interview with
Chasity and join her team. At the time, Chasity was actively
growing her team. We met once and really hit it off- she told
me if I did what she said and followed her lead that I was
guaranteed to be successful. It was the absolute best decision

I have ever made in my career!”

Although she sees the team continue to grow, it is important
to Chasity that they do not lose what makes the team great. “I
want to grow slowly and strategically,” she says. “It’s important
to me to keep the culture of our team unique. We are a group of
professionals that support one another, drive each other to be
better and work harder, and help out when a team mem-

ber has a question. It’s nice to see everyone jump at the
MCKENZIE

opportunity to help another team member out.” Working
NUEDLING

together, the team is committed to the success of their
clients and to each other, standing together as they move
forward in the tumultuous world of real estate. “I am
grateful to be a member of such an elite team, which I
also consider a sisterhood,” says Velissa De La Cruz. “I
am also grateful to have the opportunity to change lives as

Ilive out my purpose.”



ALL ABOUT MOUNTAINS, LAKES & ATHENS REAL PRODUCERS

Q: WHO RECEIVES Real Producers MAGAZINES?
A: The top 300+ real estate agents across north and

northeast Georgia.

Q: WHAT IS THE GOAL OF THIS MAGAZINE?

A: We believe that we are better together. When
we surround ourselves with other successful,
like-minded people, we grow to new heights. Real

Producers is a platform that brings together the

Real Producers magazine started in Indianapolis in 2015 and is now in
over 130 markets across the nation and continues to spread rapidly.

to meet with one of our team members, support Real
Producers and attend our private events to increase

your chances.

To submit a nomination, please email:
Nick.Stevens@RealProducersMag.com

Q: WHAT DOES IT COST A REAL ESTATE AGENT/
TEAM TO BE FEATURED?

CELEBRATE SUMMER WITH
HOME MORTGAGE

Cash out loans available for consolidating debt, an upcoming wedding

A NEW

or a large home improvement project.

most elite individuals in the North Georgia real A: Zero, zilch, zippo, nada, nil. It costs nothing to st It's a tough market out there for buyers! We need every advantage we can get, Shelby
estate industry. agents, so nominate away! We are not a pay-to-play =) and the RE Edge program is it. | was able to get my first-time homebuyers into a home of
model. We share REAL stories of Real Producers. e their dreams with Shelby and his program. A little prep work on the front end before you
submit your offer gives your clients the ability to compete with Cash buyers.
We take the top 300 real estate agents and RP-vetted P E N N l x
businesses in every market, and we build an exclu- Q: WHO ARE THE RP-VETTED BUSINESSES? MORTGA EE JILL BERNARD, REALTOR

Southern Porch Homes Atlanta Communities

sive community around that group. We share their
stories, successes, market trends, and upcoming
events — really, anything that will connect, inform

and inspire, we put in our monthly publication.

Q: DOES Real Producers HAVE EVENTS?
A: Yes! We will have specific networking events

throughout the year.

Q: WHAT IS THE PROCESS FOR BEING FEATURED
IN THIS MAGAZINE?

A: It’s really simple. You have to be on the top 300
list, and we take nominations seriously. You can
nominate other real estate agents, businesses,
brokers, owners or even yourself! Office lead-

ers can also nominate real estate agents. We will
consider anyone brought to our attention who is

in the top 300 because we don’t know everyone’s
story, so we need your help to learn about them. We

cannot guarantee a feature, but we encourage you

A: They are one of the best businesses in north and
northeast Georgia in their category, and you can find
them listed in our index! We don’t just find these
businesses off the street, nor do we work with all busi-
nesses that approach us. Many of the top agents have
recommended every single business you see in this
publication. We will not even meet with a business
that has not been vetted by one of you and “stamped
for approval,” in a sense. Our team will further vet
every business to make sure they are a good fit and
bring value to our community. Our goal is to create a
powerhouse network, not only for the best real estate
agents in the area but the best businesses so we can

grow stronger together.

Q: HOW CAN | RECOMMEND A BUSINESS?

A: If you want to recommend a business that works
with top real estate agents, please email or message us!
Email: Nick.Stevens@realproducersmag.com

Experience. Dedication. Results.

CUSTOM TAILORED LOANS WITH PERSONALIZED SERVICE

We dedicate ourselves to providing the most competitive rates for the following loan options.

CONVENTIONAL LOANS | JUMBO LOANS | FHA & VA LOANS
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PENNIX
MORTGAGE

Experience. Dedication. Results.

Shelby Pennix

Mortgage Banker
Licensed in GA, FL, AL, SC, and TN

Georgia Residential Mortgage Licensee #26103

FL #107362-FL and SC #169678

MLO #169678 NMLSR #1844873

NMLS# 169678/NMLSR# 1844873 /Georgia Residential Mortgage
License# 26103/FL#L07362-FL/SC#169678/TN#169678/AL#90232

shelby@pennixmortgage.com

4044511250 - www.pennixmortgage.com
12600 Deerfield Parkway, Ste. 100, Alpharetta, GA 30004

CALL OR TEXT 404.451.1250

FOR A COMPLIMENTARY CONSULTATION
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470-423-8634

Nick@ClearViewIns.com
12600 Deerfield Pkwy, Ste 100, Alpharetta, GA

C‘LE AR vr] EW We are continually adapting with the market &
CENCY

iMFURANCE & adding carrier solutions to assist each client.

Other than "You're Clear To Close", make sure each of your Home buyers hears these four words...Nick THE Insurance Guy!Nick
and the team at Clear View Insurance Agency will assist your clients in finding the Right Coverage for the Right Price.

w Call Nick THEInsuranceGuy Stevens

I Nsu R AN C E GUY for a FREE review and we'll find the

AUTO e HOME e LIFE  Right Coverage for the Right Price.

SCAN TO LEARN MORE




