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RedstickFinancial.com |       @redstickfinancial
11918 Bricksome Ave, Suite F | Baton Rouge, LA 70816 | 225-407-9250

Stated Income Programs
Bank Statement Programs

One Time Close New Construction
Mobile Homes • FHA, VA, Conv, Jumbo • DSCR

NO CREDIT SCORE PROGRAMS AVAILABLE

GEAUX
REDSTICK.

Sheridan Fay
Broker/Owner

NMLS # 1967817

Darrell “Randy” Tubbs
Loan Originator
NMLS #178782

Richard Davis III
Loan Originator

(Houma/Thibodaux)
NMLS #1919192

Clay Donaldson
In House Processor/

Geaux Processing, LLC
NMLS #2436050

Ryan Mott
Owner/President
NMLS #876641

GEAUX
LOCAL.

LICENSED IN MISSISSIPPI • Texas Coming Soon!

We Are Growing!

7530 Hwy 44 • Gonzales, LA 70737
225-308-8505

www.distilledhairco.com
distilledhairco@gmail.com

A New Venture Is Happening And We 
Couldn’t Be More Excited
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This section has been created to give you easier access when searching for a trusted vendor. Take a minute 

to familiarize yourself with the businesses sponsoring your magazine. These local businesses are proud to 

partner with you and make this magazine possible. Please support these businesses and thank them for 

supporting the REALTOR® community!

AESTHETICS

Louisiana Aesthetics 
& Skincare
(225) 636-2603
www.louisianaaesthetics.com

BUILDER

Manuel Builders
(225) 910-7444
www.manuelbuilders.com

Willie and Willie 
Contractors LLC
(225) 291-7600
www.willieandwillie.com

BUILDER/DEVELOPER

Construct225
Kurt M. Miller Sr
(225) 993-2323

ELECTRICIAN

Circuit Breaker Electric LLC
Michael Webster
(225) 572-7963

HAIR SALON & 

EXTENSIONS

Distilled Hair Co
(225) 308-8505
7530 Hwy 44 Ste 106
Gonzales, LA 70737
www.distilledhairco.com

HEALTH INSURANCE

AGHealth Insurance LLC
(334) 354-7681
www.aghealthinsurance.com

HVAC SERVICES

Cajun Cooler LLC
Branden Brignac
(225) 456-1335

INSPECTIONS

Intricate Home Inspections
Nick Pearson
(225) 270-4959
www.intricatespecllc.com

Paragon Inspections
Scott Guidry
(985) 519-4343
www.paragon 
inspectionsllc.com

INSURANCE

Goosehead Insurance
Stacey Keller
(225) 379-5111
www.kelleragency 
goosehead.com

Ross Garbarino State Farm
(225) 751-4840
www.garbarinosf.com

Safesource Insurance
Aundrea Allen
(225) 300-4500
www.safesourceins.com

INTERIOR DESIGNER

Haute Homes LLC
Angie B. Wilson
(225) 315-7040

LANDSCAPING

Landscape King
(225) 304-2499

Lions Landscape
(225) 221-1590
www.lionslandscapebr.com

MORTGAGE LENDER

Christy Solar Team 
Benchmark Mortgage
(225) 664-5998
www.christysolar. 
benchmark.us

Eustis Mortgage  
Corporation
Nathan Tallo
(225) 266-0109
www.eustismortgage.com

Fairway Mortgage
Monique Briggs
(225) 916-1212

NOLA Lending Group,  
A Division of  
Fidelity Bank
(985) 612-2132
NOLALending.com

Redstick Financial
(225) 407-9250 x102
www.redstickfinancial.com

Reliant Home Lending
Emanuel Stewart
(225) 313-6189
www.rhl-la.com

SWBC Mortgage
Tammy Balentine
(225) 939-5958
www.swbcmortgage.com/
balentine

PHOTOGRAPHER

Ace Photography
(601) 807-8292
www.lordemizfit.com

ROOFING

Cypress Roofing
(225) 450-5507
www.cypressroofingla.com

Top Team Roofing 
& Construction
(225) 571-1740
www.thelatopteam.com

SECURITY ALARM 

SERVICES

LA Alarms
(225) 246-8877
www.LA-Alarms.com

TERMITE &  

PEST CONTROL

Geaux Preaux  
Pest Control
(225) 505-4897
www.geauxpreauxpc.net

TITLE ATTORNEY

MFB Title Solutions
Attorneys Charles G. 
Blaize Jr and Brett Bajon
10101 Siegen Lane Ste 4A 
(225) 810-4998
www.mfbfirm.com

TITLE COMPANY

Baton Rouge  
Title Company
(225) 769-5194
www.brtitle.com

Gulf Coast Title
(225) 456-4222
www.gctitle.com

TRANSACTION 

COORDINATOR

List to Close LLC
Brooke Stevens
(225) 317-9295

Gina Miller 
Publisher

Carolyn Foley 
Advertising Manager

Hannah Davis 
Events Manager

M E E T  T H E  B ATO N  R O U G E  R E A L  P R O D U C E R S  T E A M

Ace Sylvester 
Lead Photographer

Bre Smith Pizzolato
Staff Journalist

For More Information on how you can get involved 
email Gina @ gina.miller@realproducersmag.com

FOLLOW US ON SOCIAL MEDIA
@BATONROUGEREALPRODUCERS

If you are interested in contributing or nominating REALTORS® for certain stories, 
please email us at gina.miller@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain 
solely those of the author(s). The paid advertisements contained within the Baton Rouge Real Producers magazine are not endorsed or recommended by The N2 Company or the 
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.
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The Analysis Your Home Deserves

Lic#11188

225-270-4959
Intricatespec@gmail.com

NICK
PEARSON

Intricatespecllc.com
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By Kaelea Pena

giving back

SO SO 
ZOZO

THE

BOX

SO SO 
ZOZO

Many of you know Rob Mooney from Cypress 

Roofing. We’ve enjoyed getting to know him at 

our events and monthly 

partner breakfasts. So 

when we heard about 

his mission to bring 

some joy to families 

facing cancer, we had 

to find out more, so we 

as a community, could 

find a way to support 

him in his cause. 

Just under a year ago, 
Rob and his wife Carly 
founded The Sozo Box, 
a box infused with faith 
and hope, to help those 
diagnosed with cancer. 

The Journey. 
In 2021, the Mooney’s 
10-year-old son, Abram was 
diagnosed with a rare form 

The Sozo Boxes are filled with items 
that helped the Mooney’s on their 
own personal journey. Each box 
caters to specific age ranges and 
includes Rhema cards, hand-made 
bracelets from their family and 
volunteers, and Carly said that inside 
every box you can find the book of 
Psalm 91. She said this book was 
gifted to her moments before they 
received the diagnosis of Abram. “My 
heart soaked in every word as we 
stood on these verses and believed 
for healing in Abram’s body.” Every 
item is well thought out, and having 
been down this road themselves, 
The Mooneys carefully select items 
that they feel will provide comfort to 
those facing this difficult season and 
remind them they are not so alone.

Rob and Carly have big plans to 
expand the Sozo Box and help reach 
more families. They are involved 
in several outreaches for St. Jude 
affiliates by serving staff, and 
giving boxes and gifts to the kids. 
There are plans to get a website up 
and running in the next couple of 
months to make it easier for people 
to send box requests, along with 
venturing out to New Orleans and 
delivering boxes to their hospitals. 

Please visit their Instagram @theso-
zobox and help us spread the word 
so others can not only get involved, 
but remember The Sozo Box if they 
hear of anyone with a family member 
facing cancer. There is no doubt that 
they would be encouraged by this gift. 
“Our prayer is that others will fight 
with faith, what they are facing.” 

of cancer. Carly said there was a tumor 
found in Abram’s sinus cavity touching 
the optic nerve, and close to the base of 
his skull. Upon receiving the news, the 
family immediately rushed to St. Jude 
in Memphis, Tennessee for treatment; 
treatment that included 33 rounds of 
radiation. Once they returned to Baton 
Rouge, Abram had to continue with 
another 18 months of chemotherapy. 

After many prayers, in November of 
2022, Abram ‘rang the bell’ to cele-
brate he had defeated cancer. This may 
have been the end of their fight, but it 
was only the beginning of their mission 
to be there for others facing the fears 
and uncertainty that cancer can bring. 

Inspiration. 
While on the way to Memphis, Carly 
says they were listening to a teaching 
on faith and the speaker was discuss-
ing the word sozo, the Greek word 

for salvation. Sozo was first used 
in The Bible in Matthew chapter 
1, verse 21 about saving, healing, 
making whole, and delivering. She 
states that in that moment sozo filled 
their hearts and the word became 
part of their journey with Abram.

During his journey to healing, Abram 
often said, “Fight with faith, what you 
are facing,” a phrase which would later 
become the motto for The Sozo Box.

Carly felt her heart pulled to create 
boxes could be thoughtfully delivered 
to the families of those who have been 
diagnosed with cancer. In June of 2023, 
she answered this tug and set out to 
start their non-profit and began deliver-
ing boxes. They initially began deliv-
ering boxes to St. Jude in Baton Rouge 
about once a month, but now The Sozo 
Box has grown to shipping deliveries all 
over the United States and into Canada. 
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Emanuel
Stewart
Mortgage Broker
NMLS 107678

Bilingual Services Available. 225-313-6189 • RHL-LA.COM

Reliant Home Lending

Dedicated to giving youDedicated to giving you

to find the best deals
for your homebuyers!
to find the best deals

for your homebuyers!

THE FREEDOM

willieandwillie.com
Family owned

for 84 years

For You

$1,000
For Your Buyers

$8,000
UPFRONT BONUS IN 

ADDITION TO 2.5% AT THE 

CLOSING TABLE WHEN 

YOUR BUYER PURCHASES A 

WILLIE AND WILLIE HOME 

[IN ANY STAGE OF 

CONSTRUCTION

OR PRESALE].

TO BE USED TOWARD 

CLOSING COSTS, PREPAIDS, 

INTEREST RATE BUY DOWN 

AND/OR PREMIUM 

UPGRADES {EXCLUDES MOVE 

IN READY} ON ANY 

AVAILABLE HOME

OR PRESALE.

80x208 Lot Size • Workshops Welcome • One Street Neighborhood

*when using Willie and Willie's 

preferred team.

Bonus expires 9/30/2024

*when using Willie and Willie's 

preferred team.

Bonus expires 9/30/2024

Amanda Walker
Willie and Willie Home Builders Listing Agent, Craft Realty

(225) 572-0880 | amanda-walker@craft.realty

Willie and Willie Contractors LLC reserves the right to make specification changes without notice or prior obligation.

Same Brand, New Reach – Tune in for free today

Inspiring conversations
with the nation’s 
top real estate agents.
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TOMBOY, GIRLY-GIRL & EVERYTHING IN BETWEEN

By Jordan Iverstine
Photos by Stevie LeJeune

rising star

In 2020, she connected with one 
of the managers of Kay Jewelers in 
the Mall of Louisiana. “I had lost my 
previous job in the food industry 
the year before. I had a four year 
degree from college, but I could 
never find a position in my field.” 
She continues, “I was always looking 
for something where I could utilize 
my experience in sales.” Because 
of her infectious personality and 
drive to be successful, the manager 
called her up when a part time job 
opened. “Eventually, they moved me 
up to full time. And then the next 
February, they promoted me to Third 
Key. I had experience in sales, so I 
really enjoyed my work with them.” 

This is truly where her love of glitter 
and shine began to see the light. A fast 
learner, she quickly became an expert 
in all things luxury, from the glittering 
gold of engagement rings to the spar-
kle of diamond necklaces and earrings. 
Pairing this inability to do anything 
half-hearted with her natural love of 
forming relationships with clients, 
Caitlyn enjoyed her work and decided 
that sales was what she was made for.

From the moment she was born, 

Caitlyn Guice has been a contradiction 

to life’s expectations in every sense 

of the word. Each day, she lives her 

life in her most authentic way, letting 

her life be proof that you don’t have 

to draw inside the lines, but instead, 

embrace all aspects of who you are.

Before Caitlyn was born her father 
began praying she would be a boy. He 
hoped to have a child to take fishing 
and hunting, and presumed he needed 
a son to make this happen. He had 
understandable doubts that a girl 
would be disinterested in learning 
the ways of the land; the ways he 
loved and the ways he looked forward 
to teaching his own child to love. 

His wish came true in the form of a 
precocious little girl unafraid to get 
dirty, but drawn to all things glit-
tery at the same time. Caitlyn was 
the best of both worlds. Her earliest 
memory is of when her father came 
home from fishing one day and set the 
ice chest down on their back porch. 
Caitlyn took a fish from the ice chest, 
and began to play with it like a doll. 

“I picked it up like a baby, I dressed 
it and fed it,” she laughs. “My dad 
looked at my mom, and said ‘should 
we let her do this?’ and she was like 
‘if you want her to go fishing with 
you, she has to get used to the smell!’”

From then on, Caitlyn was glued to 
her father’s side, and grew up learning 
the ways of Louisiana’s countryside. 
She learned to fish in the rivers and 
hunt deer in the woods. Her father 
was well known in Ascension Parish, 
so wherever she went throughout her 
childhood, she was known as Goosie’s 
Daughter, the tomboy. “I love the 
peace and quiet of the deer stand, it’s 
where I feel at home,” she relates. 
“When I was 17, I killed a 9-point buck, 
the biggest one I had shot yet. I’m a 
Louisiana girl through and through.”

Caitlyn graduated from college with 
a degree in Chemistry and Biology, 
intending to continue her work with 
the land that raised her. However, 
what was waiting for her in her career 
was not fish hooks and camouflage, 
but something no one on the outside 
would have expected: Jewelry.
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In April of 2022, Baton 
Rouge Realtor Shane 
Robertson, came into 
the store and struck up 
a conversation with her. 
“While I was helping him 
find a birthday gift for his 
fiancé, we chatted about 
sales and business, and 
eventually he told me 
about his career in real 
estate,” she remembers, 
“This piqued my interest 
because I was thinking 
about selling my house. 

In May, he came out and 
gave me a CMA, and 
by August, I decided 
to put my house on the 
market.” Even before 
this process began, she 
already had the sus-
picion that real estate 
might be her calling. For 
many years, her boy-
friend, her family, and 
her friends all recog-
nized in her the person-
ality that would thrive 
in creating relationships 
and helping people. She 
stayed connected with 
Robertson, who even-
tually encouraged her 
to get her license. “I got 
my license on March 
14th, and by March 30th 
I had my first client.” 

Caitlyn decided to go 
full time in July, and 
states that she never 
could have imagined
having a more fulfilling 
job. “I never knew how 
much I hated punch-
ing a time card,” she
emphasizes. Real estate 
has not only helped her 
to find purpose in life, 
but it also allows more
time for her family. 

When Caitlyn is not showing and selling houses, 
she is incubating and hatching baby chicks on their 
family farm in Donaldsonville. “I’ve wanted a farm 
my whole life, ever since my aunt had chickens, but 
I never thought I’d get to pursue that 
dream.” Caitlyn loves the farm 
life and the joy it brings her. 
“I met my best friend 
through the farm!”

In this career, she has been able to transfer everything 
she’s learned from both sides of her life. Drawing on her 
connections with Louisiana culture and fusing them with 
her experiences in luxury sales. Caitlyn has produced 

a thriving career that embodies the dichotomy 
of her love for the land with her love for 

shimmering things. “For every closing 
I wear my sparkly ‘closing shoes’ 

“ And I think it’s safe to say she 
talks about her chickens. 

FOR EVERY 
CLOSING I WEAR 
MY SPARKLY 

‘CLOSING 
SHOES.’ 
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#ClosingTheCoast 225-295-8222
4473 Bluebonnet Blvd., Suite A

Baton Rouge, LA 70809

15615 Airline Hwy B
Prairieville, LA 70769

gctitle.com
 Corinne Schwartzberg Jim Beatty Jene' Grand

Marketing Director 

 UNLOCK YOUR 
Independence
     WITH

  GULF COAST TITLE!

Alicia Graham Allen
Licensed Health Advisor

Licensed in 28+ states

(334)-354-7681

Alicia@aghealth.hush.com

aghealthinsurance.com

13702 Coursey Blvd Ste 2A

OVER-PAYING
HOW DO YOU KNOW YOU AREN'T

OVER-PAYING
FOR YOUR HEALTH INSURANCE?

You could be missing out on HUGE 
savings for this summer when it comes to 
your health care costs.  Reach out today 

for a complimentary Advising 
Appointment.  Let me help you save 

30%-40% on health insurance premiums!

(225) 916-1212
10202 Perkins Rowe, Baton Rouge, LA 70810
Monique.briggs@fairwaymc.com
www.mothemlo.com

Licensed in LA, TX, MS, & MI
NMLS# 2105964

MONIQUE S. BRIGGS
Mortgage Loan Originator

LET THE FIREWORKS 
FLY AS YOU CELEBRATE 

WITH THE KEYS TO 
YOUR NEW HOME!

We Have The Perfect 
Mortgage Options 

For You!
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Zest for Life

SHANNON

By Bre Pizzolato
Photos by Ace Sylvester

cover story

A
N

D
R

E In the late 1990s, 

Shannon Andre was 

a full-time college 

student and single 

mom of a little 

girl while living in 

Florida and getting 

her feet wet in real 

estate at the local 

Better Homes and 

Garden Real Estate 

brokerage. She was 

also teaching more 

than 30 step aerobics 

classes each week. 

“I did whatever I 

could to make ends 

meet,” she recalls.

Shannon was running herself 
ragged, and her mom, Barbara, 
noticed all the way from 
Louisiana. Worried she may 
fall seriously ill or even have 
a relapse of the heart condi-
tion that required open heart 
surgery when she was a child, 
Barbara insisted that Shannon 
come home to Louisiana for a 
visit and slow down. During 
that visit, Barbara sold her 
beloved marquis-cut diamond 
ring and gave Shannon the 
cash to cover bills while she 

recovered from a hospital stay due to exhaus-
tion. In 1999, Shannon moved back home to 
Baton Rouge and started a new journey.

Thriving in the Fast Lane 

These days, Shannon hits the ground run-
ning at 5 a.m. with her two boxers, Zeus and 
Athena, following her every step. She enjoys 
the brief beat of silence before the deluge of 
texts and calls begins. With 40 agents work-
ing at her brokerage and four adult children, 
there are few dull moments in Shannon’s 
day. And that’s just the way she likes it.

When she’s ready to take 
a break, she opts for the 
frantic bustle of New 
York City. “Central Park 
is my happy place,” she 
says. “When I’m in New 
York, I’m in my element. 
It’s so fast-paced, and I 
thrive in that environ-
ment because I think like 
a shark - just keep mov-
ing.” It’s here, amid the 
hustle and bustle of the 
Big Apple, that Shannon 
feels most alive – a 
testament to her fearless 
spirit forged through a 
lifetime of perseverance.

She’s worked since she 
was 12, first as a babysit-
ter, then at the local 
Wendy’s. In her teens 
and 20s, she worked in 
the gym nursery as a 
babysitter before becom-
ing a fitness instructor. 
It’s hard to say whether 
Shannon was born with 
the hustle or if it was 
refined in her early child-
hood experiences. “I was 
very sick as a child,” she 
explains. “I almost died a 
couple of times and had 
to have open heart sur-
gery.” But even from the 
hospital bed, Shannon 
was a tough negotiator. 
“I had to gain weight 
for surgery, so my mom 
offered me 25 cents for 
every bite of food I took. 
We settled on 35 cents a 
bite,” she laughed. “And 
when the nurses would 
have to give me a shot, I’d 
always want to get some-
thing out of the deal.”



Baton Rouge Real Producers • 2322 • July 2024 @realproducers realproducersmag.com

L
A

U
G

H
T

E
R

 IS
 T

H
E

 B
E

S
T

 M
E

D
IC

IN
E

From her early days of overcoming 
health challenges to her relentless 
pursuit of success, Shannon exemplifies 
resilience and a relentless pursuit of 
joy. “Laughter is the best medicine,” she 
says. This philosophy and her motto, 
do the right thing, continue to guide her 
through life’s challenges and triumphs.

Full Circle 

While browsing shops in St. Thomas 
a few years ago, a marquis ring caught 
Shannon’s eye. “Now, it wasn’t the 
three carats like the one she had, 
but it was close,” she says, smiling. 
“And I just had to get it for her.”

Throughout her life and 25 years in real 
estate, doing the right thing remains at 
the forefront of her mission, and her 
mom has been right by her side for 
every step. Shannon opened Tiger Town 
Realty in 2007 and became the sole bro-
ker/owner in 2010. In 2022, in a decision 
she says she can only describe as “a 
full circle moment,” she purchased the 
local Better Homes and Gardens Real 
Estate franchise, merging the business 
with her Tiger Town Realty brokerage.

Barbara is the office manager, and 
the dynamic duo have been told 
more than once that their stories 
and personalities deserve a reality 
TV show. “We cut up, but we keep it 
professional,” Shannon says, smiling.

For Shannon, resilience, laughter 
and unwavering determination have 
woven together seamlessly to cre-
ate the life she loves. Whether she’s 
navigating the hectic streets of New 
York City or leading her thriving real 
estate brokerage in Baton Rouge, her 
zest for life and commitment to doing 
what’s right shine brightly. With each 
step forward, Shannon honors her 
journey and pays homage to those 
who have walked alongside her, 
bringing successes not only measured 
in achievements and data but by 
bonds forged and the lives touched.
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Services
• New Sod Installation

• New Flower Beds

• Landscape Cleanup

• Irrigation

• Landscape Lighting

• Gutter Cleaning

• Stump Removal

• Trash/Debris Removal

• Lawn Maintenance

• Landscaping Maintenance

• Flower Bed Design

• Wood Fence Installation

• Hardscape Construction

• Tree Trimming & Removal

• Weedeater and Blowing

• Weed Killer Application

• Pressure Washing

430 S STEVENDALE RD. BATON ROUGE, LA 70819

LIONSLANDSCAPINGBR.COM
@LIONSLANDSCAPINGBR

SERVING THE GREATER BATON ROUGE AREA

CALL THE KING
(225)221-1590

GETTING YOU READY FOR

SUMMER FUN
AT HOME!

Michael Webster
O W N E R / E L E C T R I C I A N

Circuit Breaker
Electric L.L.C.

circuitbreakerelec@gmail.com
OFFICE - 225.658.2903 | MOBILE - 225.572.7963

OPEN MONDAY - FRIDAY
SATURDAY & SUNDAY BY APPOINTMENT ONLY

License No. 65239

Minor Repairs or an
Emergency Fix,

We Will Take Care Of It

www.safesourceins.com
O: (225)-300-4500 • M: (225) 333-6220
aundrea@safesourceins.com

BEST COVERAGE. BEST RATES. ONE-ON-ONE SERVICE.

Aundrea Allen
Independent Insurance Agent

Trying To Save 
Money?
CALL TODAY 
TO SEE HOW 
MUCH WE 
CAN SAVE 
YOU!

PRINT IS STILL ALIVE. 

Celebrating two decades of print excellence, 
now 800 niche magazines strong (and counting).



Baton Rouge Real Producers • 2726 • July 2024 @realproducers realproducersmag.com

How do I know if I have a pest infestation? 

Physical Evidence of Pests: 
Droppings: Pest droppings are a common sign. Different pests 
leave different types of droppings, so identifying the type can 
help pinpoint the pest. 
Shed Skins: Some pests, like bed bugs or cockroaches, shed 
their skins as they grow. 
Nesting Materials: Rodents often leave behind shredded 
paper, fabric, or other materials used for nesting. 
Look for damage to property:
Gnaw marks: Rodents often gnaw on wood, wires and  
other materials. 
Holes & Tunnels: Small holes in walls, floors, or furniture can 
indicate an infestation 
of insects like termites or rodents. 
Chewed or Damaged Food Packing: Finding holes or chew 
marks in food packaging is a strong indicator. 
Unusual Noises: Scratching or scurrying sounds: noises in 
walls, ceilings, or under floors, especially at night, can indi-
cate the presence of rodents or other pests. 
Unpleasant Odors: A musty smell or oily smell can be a sign 
of a cockroach infestation while rodent infestations often 
come with strong urine or feces odor. 
Visible Damage to Plants: Chewed leaves or stems and 

wilting or yellowing plants; all potential signs of pests. 
And the obvious: Finding live or dead insects or rodents in 
your home is a clear sign of an infestation. 

What types of pests do you handle? 

We address a variety of pests that are common to the 
region’s warm, humid climate. A few types of insects we 
handle include ants, wasps, bees, earwigs, silverfish, cock-
roaches, and beetles along with termites and mosquitos; 
including those that can carry diseases like West Nile Virus. 
Of course you can call us for fleas and ticks, spiders, rodents 
and various wildlife. Something every homeowner should 
be aware of is that though they may look cute, squirrels can 
cause damage by chewing through wires and insulation, 
raccoons are known for getting into garbage and have poten-
tial to spread diseases, opossums can be a nuisance around 
homes and potentially spread disease and skunks have the 
potential to carry rabies. 

Did you think we were finished? Not quite. 
Add to the list: 
Moles (can cause damage to lawns and gardens). 
Snakes (both venomous (copperheads & cottonmouths), and 
non-venomous species). 

partner highlight
Crickets (a nuisance especially during certain seasons). 
Aquatic Pests: 
Nutria (invasive rodent species that can damage wet-
lands and levees. 

The methods used can vary depending on the specific 
pest and the extent of the infestation. 

How often should I have my home treated for pests? 

We recommend 4 times a year; every 3 months. We do 
not have CONTRACTS. We believe our work should 
speak for itself. We do offer monthly, bi-monthly and 
one-time specials. If you have questions about cost 
and treatments, call us! We will do our best to work 
with our customers. 

What should I do to prepare for a pest control service? 

Before pest control arrives, homeowners should take 
some steps to ensure the process is as effective and 
efficient as possible. 
Here are some general guidelines. 
•	 See to it that we have easy access to all areas that 

need to be treated. 
•	 Clean your home to reduce clutter, which provides 

hiding spots for pests. Vacuum carpets, sweep 
floors, and wipe down surfaces.

•	 Store food in sealed containers and remove any per-
ishable items from countertops. 

•	 Inform us about specific issues you’ve observed and 
any areas of concern. If possible, it helps for you 
to let us know in advance the type of pests you’ve 
noticed and specifically where you’ve seen them. 

•	 Make sure that all outdoor areas are accessible and 
free of obstacles. We treat outside, as well. 

Can I be home during the pest control treatment? 

Yes! The chemicals that Geaux Preaux Pest Control uses 
are rated SAFE for the 3 P’s: People, Pets, and Plants.

Do you provide pest control services for  

commercial properties? 

Yes! We are Licensed, Bonded, Insured and carry 
workers compensation. 

How do I schedule an appointment? 

Please feel free to contact us at (225) 505-4897, our 
office manager will be more than happy to assist you. 
You can also send an email to geauxpreauxpc@att.net 

225-405-6387 | Watson, LA | GeauxPreauxPC.net

We Lay Pests To Rest!

Termite, Rodent, Pest & Mosquito Control 

Locally Owned & Operated
Licensed, Bonded and Insured

Brennon Beasley
Service Technician

Jonathan Beasley
Service Technician

Spina Bifida
Awareness

Geaux Preaux Kneauxs
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ERIN GREEN
KELLER WILLIAMS REALTY FIRST CHOICE/ PRIME PROPERTIES

ERIN GREEN
publisher q&a

What is your role in the local real estate industry? 

Executive Assistant and Property Manager 

What career(s) did you have prior to this one? 

I was in banking for almost 6 years. 

Who inspired you to follow this career path? 

I always knew banking wasn’t my true calling, so with prayer 
about redirection, when Richard called me it was a sign. He 
was telling me how he was looking for someone with structure, 
organization, promptness, etc. Little did he know I’m ticking 
all these in my head. I came out and said can I give it a go 
and it was smooth sailing from there. I never looked back. 

What are 3 qualities others would use to describe you? 

Caring, Driven, Dominant/ Influential 

How do you handle a stressful day? 

I often find peace in texting my husband to vent, a routine 
that helps me decompress. Afterwards, I take a moment for 
myself. Stuff my face with a big bag of Chester’s hot fries, 
and remind myself that this is just a temporary moment, 
not something to let affect my mindset moving forward. 

Can you tell us a little bit about your family? 

My husband and family are one of my main moti-
vations my why. They mean everything to me. We 
make it a priority to spend time together, cherishing 
moments and creating memories. Every Sunday, my 
grandma cooks for us, a tradition since I was born. We 
gather at her house, sit outside, swing on her patio, 
and engage in hours of heartfelt conversation. 

What are your top 3 local hotspots? 

Empire Wingz Silly Rabbit Comedy 
Club Main Lobby/ Firehaus 

What are you doing on a “day-off”? 

A day off for me would be a self care day. Whether that’s 
binge watching a series on my watchlist or going get a 
massage and grabbing lunch with friends to catch up. 

You just won $10,000 and you have to spend it in one 

store. Where can we find you and what are you buying? 

You can find me in LA on Fairfax in Flight 
Club. I am a true sneaker head. 

What is it that you hope to accom-

plish within the next 3 years? 

Starting a family, watching my non-profit Becoming 
H.E.R. grow, and continuing to excel in my career paths. 

Anything else you might like to add 

that we forgot to ask?! 

I’m a girly girl with a southern tomboy twist. I rock 
sweats and sneakers, am super competitive, hit the 
gym hard, and play sports with family/coworkers. 
Give me some wild game any day besides squir-
rel. I’m all in for getting dirty and hunting with 
my dad or enjoying a muddy 4-wheeler ride! 

Lending With Love

Christy Solar
Branch Manager

NMLS #406126

225-664-5998
225-505-7954
christysolar.benchmark.us
teamsolar@benchmark.us
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TO DO LIST
1. Sign contract 
   with homeowner
2. Call Cypress for 
    free roof inspection
3. Post on MLS

Security 
   & Control

FROM ANYWHERE

SMARTER SECURITY  |  VIDEO MONITORING
HOME AUTOMATION  |  COMMERCIAL SERVICES

225.246.8877   LA-Alarms.com  

REALTORS -
Ask About Our FREE 
Alarm Inspections!

DOWNLOAD 
OUR APP!
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225-456-1335 | BRANDEN BRIGNAC
CAJUNCOOLERS@CAJUNCOOLS.COM

CAJUNCOOLS.COM

H E A T I N G  &  A I R

DON'T 
SWEAT IT!

DON'T 
SWEAT IT!

WE CAN KEEP YOU COOL!

Hold True to the 
Red, White and Blue
(225)315-7040 • hautedesign@cox.net

@angiebwilson.hautehomes@angiebwilson.hautehomes

haute homes llc
interior design . staging

angie b wilson

Brooke Stevens
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Great home & auto 
rates for any budget.

Love your neighbor. - Mark 12:31

State Farm Fire and Casualty Company, State Farm General Insurance Company, Bloomington, IL
State Farm Florida Insurance Company, Winter Haven, FL

State Farm Lloyds, Richardson, TX1708137

Surprisingly great rates await when you have options like bundling your home and auto insurance.
Call me for a quote today.

Ross Garbarino
Agent
Garbarino State Farm
9844 Jefferson Hwy Suite 102
Baton Rouge LA 70809
225.751.4840
ross@garbarinoSF.com
www.garbarinoSF.com
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DISPELLING 
7 MYTHS 
ABOUT NAR’S 
PROPOSED 
SETTLEMENT

real estate news
Submitted by REALTOR® Magazine

You can help correct the 
record about the association’s 
proposed settlement to 
resolve nationwide claims 
brought by home sellers.

National Association of 
REALTORS® leaders have been 
talking to reporters and members 
full-time over the past month to 
correct the record about the asso-
ciation’s decision to resolve nation-
wide claims brought by home 
sellers. You can help by challeng-
ing inaccurate information that 
you see appearing in social media 
posts, news articles or elsewhere.

Myth 1: The proposed 
settlement covers only a 
fraction of members. 

FACT: Nearly every real estate 
professional who is a REALTOR®, 
a member of NAR, is covered by 
the release that NAR negotiated 
in the settlement. The agreement 
would release NAR; more than 1 
million NAR members; all state, 
territorial and local REALTOR® 
associations; all association-owned 
MLSs; and all brokerages with 
an NAR member as principal 

whose residential transac-
tion volume in 2022 was $2 
billion or below from liabil-
ity for the types of claims 
brought in these cases on 
behalf of home sellers related 
to broker commissions.

To be clear, NAR mem-
bers are covered by the 
settlement unless:
•	 They are affiliated with 

HomeServices of America 
or one of its affiliates, or

•	 They are employees of a 
defendant in the remaining 
Gibson/Umpa lawsuits 
in Missouri. (Note: All 
independent contractors 
affiliated with these defen-
dants are covered.) 

Myth 2: NAR left large 
corporate brokerages and 
affiliated agents to fend 
for themselves. 

FACT: NAR fought to include 
as many people and com-
panies in the release as 
possible and achieved a 
release for everyone it could. 
Well over 1 million members 

are covered, as are tens of 
thousands of businesses 
operated by REALTORS®. 
But, despite NAR’s efforts, 
the plaintiffs did not agree 
to include everybody. Those 
that are not released — the 
largest companies in our 
industry — are no worse off 
now than they were before 
the settlement. In fact, many 
are better off, as thousands 
of their independent con-
tractor real estate agents are 
released by the settlement. 
Additionally, NAR’s settle-
ment provides an avenue for 
most large corporate broker-
ages with an NAR member 
as principal and more than 
$2 billion in residential 
volume in 2022 that were not 
included in the settlement 
to pursue inclusion in the 
release. But the settlement 
does not obligate them to opt 
into the settlement. These 
brokerages will have 60 days 
after plaintiffs file the motion 
for preliminary approval of 
the settlement to complete 
Appendix C of the settle-
ment agreement, which is 

required to opt into the settle-
ment if they choose to do so. 
(See the estimated timeline and 
download the settlement and 
its appendices at facts.realtor.) 

Myth 3: NAR requires a stan-
dard 6% commission. 

FACT: You know this is untrue, 
but it’s a myth that has persisted 
in the media. NAR does not set 
commissions — they are nego-
tiable. The rule that has been 
the subject of litigation requires 
only that listing brokers commu-
nicate an offer of compensation. 
That offer can be any amount, 
including zero. And other rules 
throughout the MLS Handbook 
and NAR policy expressly 
prohibit MLSs, associations and 
brokers from setting or suggest-
ing any such amount that should 
be included in that field.

Myth 4: NAR will raise dues to 
fund the settlement. 

FACT: NAR will not change 
membership dues for 
2024 or 2025 because 
of this settlement.

Myth 5: Brokers repre-
senting buyers now have 
to work for free. 

FACT: Under the pro-
posed settlement, the 
types of compensation 
available for brokers 
working with buyers 
would continue to take 
multiple forms, includ-
ing but not limited to a 
fixed-fee commission 
paid directly by con-
sumers; concessions 
from the seller (as long 
as such concessions are 
not conditioned on the 
retention of or pay-
ment to a cooperating 
broker, buyer broker, 
or other buyer repre-
sentative); or a portion 
of the listing broker’s 
compensation. NAR has 
long believed that it is 

in the interest of the sellers, 
buyers, and their brokers to 
make offers of compensa-
tion; however, using the MLS 
to communicate offers of 
compensation will no longer 
be an option. Compensation 
will continue to be negotiable 
and should always be negoti-
ated between agents and the 
consumers they represent.

Myth 6: The practice change 
will do away with offers of 
compensation to brokers 
representing buyers. 

FACT: Offers of compensation 
are an option consumers can 
pursue off-MLS through nego-
tiation and consultation with 
real estate professionals. The 
settlement also expressly pro-
vides that sellers may com-
municate seller concessions 
— such as buyer closing costs 

— via the MLS, provided that 
such concessions are not 
conditioned on the use of or 
payment to a buyer broker.

Myth 7: NAR settled 
because the plaintiffs’ 
allegations are true. 

FACT: As the settlement 
makes clear, NAR denies any 
wrongdoing in connection 
with the MLS cooperative 
compensation model rule. 
Cooperative compensation 
arrangements facilitate the 
process of selling a home and 
help ensure equal opportu-
nity for buyers. It has always 
been NAR’s goal to resolve 
this litigation in a way that 
preserves consumer choice 
and protects our members to 
the greatest extent possible. 
This settlement achieves both 
of those goals and provides a 

path forward for the indus-
try and the association.

*At press time on April 10, 
in addition to HomeServices 
of America and its related 
companies, the remaining 
defendants not covered by 
NAR’s settlement are: At World 
Properties, LLC; Douglas 
Elliman, Inc.; Douglas Elliman 
Realty, LLC; eXp Realty, 
LLC; eXp World Holdings, 
Inc.; Hanna Holdings, Inc.; 
HomeSmart International, LLC; 
Howard Hanna Real Estate 
Services; Realty ONE Group, 
Inc.; Redfin Corporation; 
United Real Estate; and 
Weichert, REALTORS®. 

Reprinted from REALTOR® 
Magazine by permission of 
the National Association 
of REALTORS®. Copyright 
2024. All rights reserved. 
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3 LOCATIONS TO SERVE YOU!
Robert Adams | Branch Manager/Attorney & Alex Polito | Director of Sales & Marketing
8943 Bluebonnet  |  Baton Rouge, LA 70810  |  225-769-5194  |  C: 225-603-7897

Established in 1981, locally managed. 

#itmatterswhereyouclose
#brtitle

Mark Schoen Division President/Attorney
10500 Coursey Blvd, Suite 100  |  Baton Rouge, LA 70816  |  225-291-1111

Keegan Wisdom | Branch Manager & Cathy Waggenspack-Landry | Director of Marketing
37283 Swamp Road, Suite 901  |  Prairieville, LA 70769  |  225-706-6130  |  C: 225-802-1811 brtitle.com

We strive to be a resource that 
can be counted upon to help our 
Realtor clients nurture and grow 
their business. We do that 
through open communication 
and by sharing our knowledge, 
expertise and time.

- ATTORNEY ROBERT ADAMS

EXCELLENT SERVICE AND
STRONG COMMUNICATION
Making your job easy and your clients happy

Flexible Scheduling

SAME DAY Electronic Report

10 Years Corrective Construction Experience

Competitive Pricing

Scott Guidry, LHI#10905

985-519-4343

scott@paragoninspectionsllc.com

www.paragoninspectionsllc.com

Proudly serving Baton Rouge and Surrounding Areas

225-304-2499 | www.landscapekingla.com
Serving Baton Rouge, Prairieville and Surrounding Areas

Landscape Planning | Installations | Landscape Lighting

Let's Plant Some
PLANTS

Follow us
for daily

landscaping
tips!

Look your best with our bridal packages:

40 units toxin and 1 syringe 
of filler – 

4 Emsculpt Neo sessions 
and 1 bottle Alastin Transform  
body treatment – 

Hydrafacial with Dermaplane 
and Lash, Lift & Tint – 

It’s Wedding 
Season.

Chelsea Commander, FNP-C

Angie Bringaze, FNP-C

Scan QR code to get social, 
contact us or learn more about 
our services!
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