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MOVEMENTMORTGAGE

Perry Moving & Storage

Preferral Program

Helping families move home fast & making a
Elite moving services for an elite team .y . _
Moving can be the most stressful part of the home sale and pOSItIVG ImpaCt On 0ur Communltles.

purchase process. After all, your clients are inviting relative strangers @
to take their worldly possessions to a new home. Soit's comforting NMLS: 39179 [l

to know that Perry Relocation has taken care of people on the OPPORTUNITY
mave for over 100 years.

With Perry’s Realtor Preferral Program, agents can offer their clients
a moving program ensuring the relationships you have built with
each family are in trusted hands,

Our special program includes:

« Special pricing on best-in-class moving services

+ One point of contact available 24/7 throughout the
« Guaranteed pick up and delivery dates available

« Award-winning packing, transportation, unpacking, crating,
appliance servicing, auto transport and storage services

« Pristine equipment and new packing materials

“Your clients are precious, and d + Small/expedited moves and long/short term storage
referral is the highest compliment.

You can feel confident that “geTE el s ol \ > , _ _
FRRBr R YRG: SR ey, % ASHLEY BALL CRIST JUSTIN KOZERA KIM CLARK DEVON HYNSON
Because referred means Sales Manager Market Leader Branch Leader Loan Officer
NMLS 1446275 NMLS 1580898 NMLS #1583409

PREFERRED e NMLS #815145

Call us today at 888.200.2233

De0 S 254 | MC 459384 All nights resereed

888.290.2233 | info@perrymoving.com WWW, permymoving.com
¢ q



LAW 2 TiRLE NETWORK

CI H GROUP OUR COMMITMENT TO YOU

EMPOMWERING LEGACIE
An exceptional settlement experlence
through | proactive communication

h ® Welcome Communication ® Preliminary Settlement Statements
® 15+ yea rs Of experience j l ® Information Returned from Your Client ® Notice of Settlement Completion
! ® Title Review Complete ® Proceeds Disbursement Notification
¢
. ® Preparing for Settlement ® Post Settlement Follow-Up
* Free Legal Consultations b )
Agent Benefits

e Estate planning (Wills,

I\
il J G/ Regular Updates) C\/ Peace of Mind ><\/ No Portal Login )(\/ Stay Informed )

POA'’s, and Trusts) A

e Real Estate Law

e Entrepreneur and

Kevin Yungmann, Esq. Tina Cho Hal Resnick James Schroeder

Managing Branch Business Development Branch Manager Business Development
Attorney - Columbia Columbia Baltimore Baltimore
(443) 722-7347 (443) 472-0482 (443) 745-2754 (443) 632-4642

PROVIDING COMMERCIAL AND RESIDENTIAL TITLE
SERVICES IN MORE THAN 20 LOCATIONS THROUGHOUT

CALL US TODAY! MD, DC, VA, DE, AND OH
O (240)-266-0291 ) diana@dklawmd.com ) dklawmd.com www.communitytn.com
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If you are interested in contributing or nominating agents for a story in future issues,
please email us at hannah@rpmags.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers
but remain solely those of the author(s). The paid advertisements contained within the Baltimore Real Producers magazine are not endorsed or recommended by The
N2 Company or the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

JOE WHILDEN

Loan otficet | KMLS# 1993450

WICOLE FISCELLA.

Loan Dficer | NMLS# 2255042

CHARLIE HALL

Branch Leader | AMLS# 167257

MIKE BENDEBBA

Markel Leader | KMLS# 483853
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In today’s market, we stand out with flying colors when it comes to the home buying solutions
you need. These are just a few of the ways we can find what works is right for you:
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] Combined checking and Sy =
"l mortgage banking account that has
Sy helped borrowers speed up payoff Q =
e, and potentially save thousands List&Lock
et in interest, no matter the rate & Save
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L '_'_ st Advertise discounted rates
a® ol “ag on your listing and get
..' e e up to $5,000 toward your
... ;' RS T next purchase*
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f';// ¢ | BUYDOWN ) .
Are you an investor?
- OPTIONS . -

. Qualify for a
mortgage without

Get a lower debt-to-income ratio**
mortgage payment
for up to 3 years 1if
-
i\

*Home Seller has 1 year to execute the List & Lock & Save. The 1-year countdown starts either from date the loan funds on the List & Lock property or the lock expiration date
swam  (whichever is sooner). Only one List & Lock & Save transaction per List & Lock use. Not available on the All In One Loan, HELOCs, Bond/HFA loans, Brokered loans, Regional
investor loans, Construction loans or 2nd liens. Cannot be combined with a lender credit or other credit program

**This product may have higher interest rates, more points, or more fees than other products requiring documentation.

CMG Mortgage, Inc. dba CMG Home Loans dba CMG Financial, NMLS ID# 1820 (www.nmlsconsumeraccess.org), is an equal housing lender. Licensed by the Virginia State Corporation
Commission #MC-5521. Georgia Residential Mortgage Licensee #15438. AZ license #0903132. Ohio Mortgage Broker Act Mortgage Banker Exemption #MBMB.850204.000. To verify

our complete list of state licenses, please visit www.cmgfi.com/corporate/licensing. 100 West Road, Ste 300, Offices 356 & 361, Towson, MD 21204, Branch NMLS# 2457485 & Branch
NMLS ID# 2476844 | 128 Lubrano Drive Suite 201 Annapolis, MD 21401 (JN#1358893024)

Stuart Epstein

SVP, Area Sales Manager
NMLS ID# 789382

410.491.0200
sepstein@cmghomeloans.com

Diedra Schaefer

Branch Manager
NMLS ID# 144182

/s

Vic Biscoe
Sr. Loan Officer
NMLS ID# 147655

Rachel Bierdeman
Sr. Loan Officer
NMLS ID# 1802835

George Flower
Sr. Loan Officer
NMLS ID# 193157

MEET THE BALTIMORE REAL PRODUCERS TEAM

Colleen Rippey Jill Franquelli Hannah Benson Christina Kitchen Julia Beth
Owner and CEO Editor-In-Chief Chief Operating Officer Ad + Client Care Manager McElhone - Singer

Event Coordinator

Beverly Lindog Erin Cox Roy Cox Keith Robinson Alex Krebs

Virtual Assistant Studio Manager Photographer Photographer Photographer

Joya Fields Pat Rippey Lauren Stevens Abby Isaacs Carol Nethen West

Writer Writer Writer Writer Writer

Tara Terhune Ashley Callaway Alex Regueiro
Client Concierge Professional Social Media Manager
Specialis Makeup Artist

Baltimore Real Producers - 9




”4 USA Mortgage

The Home of Possibility®

Your clients deserve a

COMPETITIVE ADVANTAGE

PRESENT ACASH OFFER on Your
cLiENT’s HOME UsiNG USAdvantage!

</ Place a COMPETITIVE ALL-CASH <7 A cash offer can potentially make your

OFFER with minimal fees and no
third-party cash companies
involved!

ROSENBLATT

MORTGAGE GROUP
Sam Rosenblatt

Sales Manager
410.375.4447
Sam@TheRosenblattGroup.com

TheRosenblattGroup.com
NMLS: 75844

buyer’s offer more appealing to a SELLER
THAT IS COMPARING MULTIPLE OFFERS,
moving them to the top of the list!

MUCJE

MORTGAGE TEAM

Jamison Mullen
Retail Branch Manager
443.852.0519
jmullen@usamortgage.com

TheMullenTeam@usamortgage.com
NMLS: 351146
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SEND RATIFIED. | e
SEAR(H
CONTRACT T0 SAM
anp JaMison | FORYOUR

SUBMIT
LOAN APP &
PROVIDE
DOCUMENTS

ORDER TITLE &
APPRAISAL'

I required

ADVANCE
STRAIGHT ' CLOSING
10 CLOSING!

ALMOST 50 YEARS
IN THE GAME!

With almost 50 years of combined experience, Sam and Jamison are keenly
focused on helping people achieve their dream of becoming a homeowner.

They truly care about finding the correct strategy for each client that not
only meets their needs today, but also brings them long-term financial
security. DN
Don’t let your clients rely on the roll of a die to find their lender. Scan to get
Sam and Jamison have the experience homebuyers need! started!




greenspring - We would, be Tickled,

TITLE COMPANY AX

Attorney Owned and Operated - ,‘ h
Purchases & Refinances i m
Residential & Commercial VU TR
Competitive Closing Fees : B \

Michelle Krupka

- i+ :' : LI_ g y| = COm ; / 3 M pw’ulm
il S o "- @greenspringtitie.com - - i - b, '
The service your client deserves for the most important purchase of their life ' ! [: l‘ l’ |/ L I‘ L [ l

“Should | call an electrician, or a plumber?”

Just ask
Dana Temple.

Erie Insurance is pleased to announce
NEXT LEVEL INSURANCE LLC

as a local agent offering products for | I . M [L\I N STRE ET

your auto, home, business

and life needs. 4 | | l_l () M E L ()JL\ N S

" b
Dana Temple - |m !
Mext Level Insurance LLC .
12 Fapar MiLRc 3t 3 The Answer is... YES! Kyndle Quinones Alicia Harkowa
fhosnl, MD 21151-3465 We're the Realtor Resque: your one-stop /
Fax: 443-836-5758 st E Vice President & Branch Manager | 156081  Senior Home Loan Consultant | 698954 |
443-836-5751 sulutin_n to finishing that inspection | Phon 445 280301 R A B .
Plln’ChIISt and getting to settlement! _ . kyndlef@mainstreethl.cam aharkowai@malnstreethl.com
q Frie g N www. kg, com wwwloansbyalicia.com -
Insurance ~r TE STE R M AN - 479 Jumpers Hole Rd Ste 404 479 Jumpers Hole Rd Ste 404
Aboe s in SERVICE - since 1905° s Severna Park, MD 21146 Severna Park, MD 21146
E LE CTR I CAL TN & fo# infprmatinma) purpesss nily® % _'
Corpr NMLS# 2RO www masnsrreethmeloars coam | NE 5 an Egqual flossing Lenoer |
I s TERTLAAN J couyrightlama x

Call 410-877-0545 .

12 - July 2024




Zone Accounting
(410) 526-3980

ENGINEERING

(410) 814-8747

(410) 937-1213

Manifest Network
(443) 797-7678

PREFERRED PARTNERS

(240) 460-8170
oxifresh.com

(410) 877-0100
HealthyHome
Restorations.com

e
R & G Remodeling, LLC

ARCHITECTURE &

This section has been created to give you easier access when searching for a trusted real estate affiliate.

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

them for supporting the REALTOR® community!

ACCOUNTING SERVICES

zoneaccounting.net

Geoterra Engineering &
Construction Consultants
Richard A. Negri, PE

BUILDERS & REMODELERS

Byrd Design and Build

byrddesignandbuild.com

BUSINESS COACHING

themanifestnetwork.com

CARPET CLEANING
Oxi Fresh Carpet Cleaning

CARPET CLEANING &
FLOOD RESTORATION
Healthy Home Restorations

i

COMMERCIAL

REAL ESTATE
Cogent Properties
pete@cogentproperty
group.com

(410) 929-5291

WIN Commercial
Group of KWRC
Helen Dellheim
(410) 258-4136

COUNTERTOPS
GranitePro

(443) 474-8980
GraniteProRemodeling.com

DATA AND LIST PROVIDER
Pinpoint Skip
faisal@pinpointskip.com
pinpointskip.com

ELECTRICAL SERVICES
Dynamo Electric

(410) 296-8887
Dynamoelectricllc.com

Testerman Electrical
410-877-0545
Testermanelectric.com

A-\ Restoring Homes, Bulldlngthﬁtum

1 S

(443) 833-4099 |

14 - July 2024
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ESTATE SALES
Caring Transitions of
Baltimore Metro
(443) 965-9834
CaringTransitions
BaltimoreMetro.com

FINANCIAL PLANNING
Equitable Advisors
Aaron LeKarz

(443) 538-4228

GENERAL CONTRACTOR
/ REMODELING

Frame House

Maria Schulze

(410) 404-3664

R&G Remodeling
Rhyan Gamet
(757) 374-5560

GENERAL CONTRACTOR
M&C Global Construction
(443) 277-7998
mcglobalconstruction.com

HARD MONEY LENDER
Beltway Lending

(443) 845-2273
beltwaylending.com

Kaine Investments, LLC
Keiry Martinez
(443) 226-9097

HOME IMPROVEMENT
ABC Home Improvements
(410) 357-1769
ABChomeimprove.com

HOME INSPECTION
Blue Crab Inspections
(888) 256-1287
BlueCrablnspections.com

Briarwood Home Inspections
Tyler Armstrong
(443) 900-0873

Certified Property Inspection
(410) 818-0088
CertifiedProperty.us

Lodestar Inspection Services
Rachel Oslund
(301) 512-5641

Pro-Spect Inspection
Services

(302) 381-0110
Pro-spectde.com

ProTec Inspection Services
(301) 972-8531
ProTec-Inspections.com

HOME WARRANTY

First American Home Warranty
Anna Coleman

(301) 335-4461

HVAC, PLUMBING, & ELECTRIC
SM Mechanical

(410) 365-5013
Smmechanicalhvac.com

INSURANCE

Barrett Insurance Group
Matt Barrett

(410) 979-7711

Baystate Insurance Group
(410) 419-6273
savewithbig.com

Farm Creek Insurance
Alex Penduck / Brooks Zentgraf
(800) 931-7484

Next Level Insurance
Dana Temple
(443) 841-4150

JUNK REMOVAL
BumbleJunk
(888) 286-2535
bumblejunk.com

KITCHEN & HOME DESIGN
Kitchen Design By Idan
Idan Tzameret

(443) 621-3502

LAW FIRM

DK Law Group
Diana Khan
(443) 739-6724

LAW FIRM & TITLE COMPANY
Community Title Network

Hal Resnick / Kevin Yungmann
(443) 745-2754 / (443) 722-7347

Greenspring Title Company
(443) 307-3797
GreenSpringTitle.com

LTX Companies
Mark Wittstadt
(410) 303-0086

Micasa Title Group
Mark Gheiler
(410) 753-3500

MAKEUP ARTIST
Ashley Callaway Beauty
Ashley Callaway

(443) 248-2192

MOLD REMEDIATION
Green Home Solutions
Jason Toliver

(410) 982-6340

MORTGAGE LENDING
All Financial Services
Ron Thomas

(443) 851-0231

Allied Mortgage Group
Beth Wood
(410) 935-0269

CMG Home Loans
Stuart Epstein
(443) 798-6115

CrossCountry Mortgage
Troy Thomas
(443) 521-3688

Direct Mortgage Loans
Blake Hyatt
(443) 421-8412

Direct Mortgage Loans
Jeff Dobrzykowski
(443) 722-1680

Fairway Independent
Mortgage Corp
Malcolm Crane
(917) 207-2789

First Home Mortgage
Ryan Paquin
(301) 332-1589

First Home Mortgage
Jason Nader
(240) 882-4830

Fulton Mortgage Company
Brooks Grasso
(410) 608-4255

HMA Mortgage
Tom Mills
(443) 309-9346

Main Street Home Loans
Kyndle Quinones

(443) 254-0381

Alicia Harkowa

(443) 250-5489

Main Street Home Loans
Jon Wald

(914) 629-1278

Brian Coleman

(443) 986-1432

Movement Mortgage
Justin Kozera

(443) 789-4140
Ashley Ball-Crist
(443) 799-4455

Movement Mortgage
Mike Bendebba
(240) 682-1050

NFM Lending

Mary Sirico Levinson
(443) 527-3452
Jason McLaughlin
(410) 977-4445

Primary Residential Mortgage
Joe Wandishin
(443) 413-4174

Total Mortgage
Samson Doyle
(443) 864-2391

USA Mortgage
Sam Rosenblatt / Jamison Mullen
(410) 375-4447 / (443) 852-0519

MOVING SERVICES

Moyer & Sons Moving & Storage
(301) 869-3896
MoyerAndSons.com

Perry Moving, LLC
(410) 799-0022
perrymoving.com

Von Paris Moving & Storage
Link Lingenfelder
(443) 831-3647

PEST CONTROL

Black Tie Termite & Pest Control
(888) 909-3561
BlackTieTermite.com

PHOTOGRAPHY

Next Door Photos - Baltimore
Kimberly Kruk

(410) 215-5413

YRN Photography
(443) 432-9932
yrnphotography.com

PORTABLE STORAGE
UNITS Portable Storage
of Baltimore

(443) 801-7984
unitsbaltimore.com

PROMOTIONAL PRODUCTS
Fully Promoted Towson
Jessica Joyce

(410) 842-0820

PROPERTY MANAGEMENT
Peace of Mind

Property Management

(410) 925-8372
peaceofmindproperty
management.net

RENO / HOME SERVICES
/ NEW CONSTRUCTION
Werrlein Services

Justin Granzow

(443) 610-4000

ROOFING CONTRACTOR
Four Twelve Roofing

(410) 989-7343
fourtwelveroofing.com

Pinpoint Innovations
Jon Parsons
(240) 538-4637

ROOFING/SIDING/GUTTERS
Tar Heel Construction Group LLC
(410) 638-7021
tarheelconstructiongroup.com

SHORT SALE
NEGOTIATION COMPANY
Capital Short Sale Group
Rebecca Ravera

(443) 927-9170

STAGING

AJ Designs Staging
Ashley Schiff

(443) 840-0441

Kate Wunder Interiors
(410) 870-4688
Katewunderinteriors.com

Realestaged
(443) 909-9982
Realestaged.com

Shamrock Hill Design

(410) 474-5523
ShamrockHillDesign.com

Baltimore Real Producers - 15



TITLE & ESCROW
Advantage Title Group
Jessica Patterson
(410) 795-5105

Black Oak Title
Steven Sokolov

In-House Title
Bob Flynn / Stella Vavas
(410) 908-9089

Lakeside Title Company
(410) 992-1070
lakesidetitle.com

(410) 344-7925

Legacy Settlement Services
Michael Ruder

(443) 834-2431

Certified Title Corporation
(888) 486-551
certifiedtitlecorp.com

R&P Settlement Group
(410) 8211401
RPSettlement.com

Definitive Title

Bret Devich

(410) 627-0407
TS Executive Abstract

Eagle Title Maryland

(410) 266-9500 Jennifer Fox

eagletitle.com (443) 630-0446

TRANSACTION
COORDINATOR
My Transaction Co.
Anita Kestel

(443) 655-7776

Endeavor Title
Tim Eichhorn
(410) 300-7968

PREFERRED PARTNERS

LOOKING FORVIRTUAL ASSISTANTS
WHO CAN HELP YOU GROW YOUR
BUSINESS?

SAVE TIME
DELEGATE. TASKS TO US AND WITHESS
THE IMPACT.ON YOUR BUSINESS

SAVE MONEY

ELIMINATE THE CO5TS OF PAYROLL,
TAXES, OFFICE SPACE AND EQUIPMENT,

COST EFFICIENT

AFFORDABLE HOURLY RATE. A SKILLED VIRTUAL
ASSISTANT WILL DO THE JOB FOR YOU

BOOK FOR A FREE
CONSULTATION CALL!

Scan QR Code or visil our website

Evirtualmastershub.com
f, +1-512-710-7906

Relief Leverage
(240) 344-2973
Reliefleverage.com

Rest Easy
(443) 845-4983
RestEasySupport.com

VIDEO SERVICES
HD Bros

(833) 437-4686
HDBros.com

VIRTUAL ASSISTANT
Aeros Virtual Specialists
Analyn Roque

(512) 710-7906

Cyberbacker Maryland
(443) 517-8944
cyberbackermaryland.com

WATER TREATMENT
Atlantic Blue Water Services
(443) 240-7734
atlanticblue.net

WATERPROOFING
Anchor Waterproofing
David Shifflett
AnchorWaterproofing.com

Thompson & Sons
Waterproofing
Matt Thompson
(443) 202-2429

WATERPROOFING /
FOUNDATION REPAIR
Worldwide Waterproofing
& Foundation Repair Inc.
(410) 437-0360
worldwidewater
proofinginc.com

WINDOW COVERINGS
The Window Tailor
(410) 960-9313
thewindowtailor.com

\@V\asters Hub

TYPES OF VIRTUAL ASSISTANTS
AND SERVICES WE OFFER:

s Project Manager
drmi

e Virtual Receptionist

s Chat Support

o Order Management

& Delivery Assistance

& Customer Service

nt Cr

Basement Waterproofing You Can Trust!

Repair
* Window Well *
Drains

LEARN MORE @

Maore Information
www.thompsonandsonsinc.com

MHIC #99275

KENNY PANIELS - dynamokenny@gmail.com

_. ﬁ-_-,'rr:mn'{i
- {__R 5003
Stair Well !

Drains

Contact Matt Thompson
443-202-2429

LAl =T

i !

KAINE INVESTMENTS

* PRIVATE LENDING -

AS AN INVESTOR AND AGENT MYSELF,
I UNDERSTAND THAT PARTNERSHIPS

- MATTER, & TIME AND RELIABILITY ARE

ESSENTIAL. THANK YOU FOR TRUSTING

ME WITH YOUR BUSINESS!

unt Payable Specialist umentati

= HireVAs@aerosva.com

unt Reconciliation Specialist « And More...

kw HEYL LAwRINCE

LT e i

410-296-8887

dynawmoelectriclle.com ;
Call us at 443.226.9097

SCALABLE keirvit kaineinvestments.com

www. kaineinvestments.com

16 - July 2024 Baltimore Real Producers - 17



rates for our customers.

Our Services

Coverage, Full-Service
Simplified. Agency

We are independently-ownad
and ocperated. From adding
vehicles to shopping rates,

wa are with you every step of

the way!

At Baystate, we help our
Community with Home,
Aute, Umbrella, Life and all
other Insurance needs.

Contact Us!
443-844-6020

1R
MY TRANSACTION CO

We'll Shop. You'll Save.

Here at Baystate Insurance Group (BIG), we are a full-service
Insurance Agency representing 20+ companies competing for the best

QOur job is to find the best fit with service and price, and to deliver on
the promise that Baystate Insurance Group (BIG) will be the last call
you make when shopping your insurance needs!

Wa are appointed with 20+ of
major insurance carriers, and
growing. We will abways find

you the best optionsl

Market Access

*Ask Us about Our New Homebuyer Referrals We'll Send to Your Team!*

Website Email
leff@SaveWithBIG.com
MickG@SaveWithBlG.com

www. SaveWithBig.com

IT'IEN NIl

Making time for more opportunities/

VIRTUAL
TRANSACTION
COORDINATION
MD, DC, VA & PA

Helping build your
vision into your business
and your
business into your vision

USE OUR EASY INTAKE LINKS. WE'LL TAKE CARE OF THE
AGENCY DOCS PAPERWORK! LISTINGS
OFFERS IT'S OUR EXPERTISE! CONTRACTS

ANITA KESTEL
(443) 655-7776

INFO@MYTRANSACTIONCO.COM
MYTRANSACTIONCO.COM

W11 | M |

18 - July 2024

When you settle with Eagle Title,
you settle with the best.

Attorney owned & operated for over 16 years.
Delivering exceplional experiences
to every real estate transaction.

16 Willow Avenue | 410.825.2582 | EagleTitle.com

Annapolis | Severna Park | Towson | Ocean City | Delaware

CARPET CLEANING
NEW FLOORING
TILE AND GROUT

SANDING AND REFINISHING

FULL REMODELING

Let us be your one stop shop

COMPLETE CLEAN OUTS
AIR DUCT/ DRYER VENT CLEANING
24-HOUR EMERGENCY SERVICE

FLOOD » FIRE ® SMOKE

www.HealthyHomeRestorations.com

PN

Are you ready to take your marketing to new

B HI . n . HD- heights? Unlock the potential of your brand |

BEIL WO HOAE BSPECTIONS

HOME
INSPECTION
SERVICES

Services

Briarwocd Home mpecticas, 1D & & i &  Hoemie Inspectons &  Rodan nspectan

. v DEorE SerdcEs ® Lol e LGS
-:-. o Chinrey = Saplic InEastiong
W Qe tans « Sower Comaong
G. il T e * Wil Yiold Testing s Water Qualty Testing
et in Touch
Schedule an E‘

warw. bhimd.com

ith our creative, memorable, and high-quality
content that leaves a lasting impression.
Empower your brand identity and media
strategy toeday! Connect with our team to
| discuss branding strategies and elevate your
social media presence for exponential growth.

REAL ESTATE
MARKETING

Baltimore Real Producers - 19



P editor’s note

By Jilleien Franquelli
Photo by Roy Cox

the R / S of the

On November 26, 2007, I received a friend
request on Facebook from Roxanne Franquelli. I
was 29 years old, and Facebook had just opened
up from being exclusive to college and high

school students to everyone.

It had been almost 15 years since I had seen my
cousin Roxanne. Our dads had a falling out, making
it easy to lose touch with people before the inter-
net. I immediately messaged Roxanne: “Is this
Roxanne who lives in NYC?” Six hours later, a noti-

fication popped up: “Yes! I read your profile! This

been in each other’s lives ever since. But the most
beautiful part of the story is our dads. All thanks to
Facebook, our dads were able to create a few more

memories before my uncle passed away.

One of the most significant powers of social media
lies in its ability to break down geographical
barriers and bring people together regardless of
their location. Through sophisticated algorithms,
strangers from across the world are able to foster
a sense of global community and understanding.
This interconnectedness has helped bridge cul-
tural divides, promote empathy, and create oppor-

tunities for collaboration on a global scale.

20 - July 2024

INFLUENCERS

In the early 2000s, we witnessed the emergence of
social media influencers through blogging plat-
forms. The introduction of YouTube brought forth
a new type of influencer through video creation.

It was in 2010 with the creation of Instagram and
Snapchat that the term “Social Media Influencer”

began to gain widespread recognition.

Influencers on these platforms have transformed
the way brands market their products, reaching
millions of consumers through authentic and
personalized content. For me, the most exciting
influencers are those who are business owners and
professionals that create a following around edu-
cation and entertainment. My TikTok FYP is filled
with doctors, scientists, home decorators, writers,
photographers, and agents sharing their knowledge

and lives with the communities they build.

The idea for this issue came about in 2022 when we
recognized that over the past four years, there has
been a leveling up, and we wanted to celebrate the
genius and creativity of the community. Thank you
to the BRP Community, family, friends, and clients
who took the time to nominate their favorite influ-

encers in Real Estate!

Sponsors

Dy and poace of wired

© Services

From left to right: Roxann Rodriguez (All Financial Services)
and Rachel Oslund (Lodestar Inspection Services)

LY ﬂg‘

Photoshoot

L_qd,eS?u_r

= all financial

A SPECIAL THANK YOU

As business owners ourselves, we recognize the everyday
strain of inflation and a volatile market. When businesses
step up in a significant way, it deserves all the recognition
and applause. Apart from financially supporting the com-
munity monthly, these businesses have expressed a desire
to be a part of it in a more meaningful way. These group rec-
ognition issues are ONLY possible because of the support of

our sponsors.

Thank you to Roxann Rodriguez of All Financial Services and
Rachel Oslund Lodestar Inspection Services from the bottom
of my heart for your support for this issue. A personal note
for Roxann and Rachel: you helped make the day perfect.
Your energy and excitement added to the overall ambiance
and success of the shoot! Thank you both!

I now present to you, The Influencers!
Always,

Jill
jlll@rpmags.com

SAMSON DOYLE

VP, 5r. Mortg
443.864.2391

sdoy stalmort

Baltimore Real Producers - 21



YFIN ITIVE
TR |

T L E .c

DEFINITIVE TITLE offers title insurance and settlement services for the purchase
and refinance of residential and commercial real estate in Maryland, the District
of Columbia, Virginia, Pennsylvania, Florida, New Jersey and Delaware. Located in
Baltimore, Maryland, we provide the staff and technology to get.your settiements
done efficiently and right the first time. We pride ourselves upon our superior
service and our commitment to innovative technology solutions thatimprove the
speed, efficiency and accuracy-of title transactions.

L

' Bret Devich
Owner, Definitive Title LLC
754 Washington Blvd., Baltimore, MD 21230
443-874-5900 (phone) + 443-874-5904 (fax)
bretd @definitivetitle.com  www.definitivetitle.com

MAKE YOUR NEXT MO

s EARN "~
&REPEAT,

» Become a WiNning referral partner!
«» Get paid on commercial transactions
while assisting your residential clients!

PINPOINT ettt s
INNOVATIONS pctures cnc i’ complotad was an

e acded bomrus. Jan comemunicates
ST g very well and worked directly with
REMIFTNG EXPEIVES iy Insurance company T got try
roof replaced.” - Kiana B.

Our services Include: CALL US TODAY!
s Roof Ropair (240) 538-4637

» Roof Repiocamant
= S1oerm Domoge Restorotion

* Siding Replocement & Installalion
= Cujtter Haploccament & Installation
= hetol Roofing

» Warranties

= Financirg Availabbe
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Mary Sirico Levinson

Hranch Manager, NMLS 1D# 145055

Jason McLaughlin

Branch Manager, NMLS D& 139358

L] &43-527-3452 T 410-977-4445

ARAY Frmbencii ng.can

wwwnfmilending
- jasonmitinfmilending

20 Winterson Road, Suite 180, Linthicum, MD 21090

“We are passionate about helping families achieve their financial
goals and objectives through personalized mortgage solutions.”

Ready. Set. Mortgage.™

Waka sure you undedstand the lastres assocaled with T loan program Yo Ehooss and that il mests your unigus fnancel needs. Subject to Debe-io-Income and Uindenwriing requenensents. This ts not 8 cregil dacizion of 8 commitment
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Lendeng, Inc.}, NJ ¥ 9966Z33, NC # L-135884, OH & MEMBE 8504 29.000 and SMS01761.000, O & ML-5191, P8 25770, RI 8 2018328311, 3C & MLS-Z533, TN 8 108396, TX & NAALSFECG, Virgine Morgaoe Lender and
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Bearming. WFML, fnc.'s NMLS #2893 (wwwnmisconsumeraccess cogh. MM, Inc. is not affiliated with, or an agent or division of, a gowermmental agency or 8 depository institution. Copyright © 2024




P> the influencers

Photo by Roy Cox

UNDEM

BERKSHIRE HATHAWAY
HOMESERVICES - SURE GROUP

What inspired you to start your social media/

podcasting journey? I was an early fan of Gary
Vaynerchuck who drilled into my head that you
need to be a “media company”. Social media
provides a free platform to get your ideas,
messages, and brand out there at scale. It’s one of
the only FREE tools that gives you a platform
of “one to many” - meaning, you can do
something once and many people can see

it over and over. It scales.

Share a memorable moment that
has happened because of your
digital presence. There’s too many
to count. Several of Ryan Serhant’s
employees would always comment
on my posts thinking I was him. Then
we met, hit it off, and I ended up
hanging out with him for a day
in NYC at his office. That was a

cool one.

How has social media positively
impacted your life? I have been
able to expand my personal
brand which has led me to help
many clients accomplish their
real estate goals, and win big

in the process!

What drives you to continue
to create? It’s a necessary part
of any aspirational agent’s
marketing mix. You need to
stay top of mind with your

sphere of influence.

What are your favorite social
media and digital platforms
and why? I like Instagram

stories the best. They're
real, authentic, behind the
scenes by nature, and they
populate to Facebook. It is
easy to post there and not
have to worry about editing

and overthinking it.

What tools and apps do you use to
enhance your content? We are so fortunate
to have an in-house videographer and social
media guru named Brandon Lardner. He
has an impressive tech stack to enhance our

team’s marketing.

How do you balance authenticity and
privacy? This is a good question - I put
myself and my family out there and

get asked this a lot. One of the most
important questions people have to ask
themselves is “do I live in a friendly or
hostile environment”. I choose to believe
that I live in a friendly environment and

it’s worked out well so far.

What tips do you have for growing your
audience organically? Be consistent. Be
authentic. Be helpful. And be a student.
No one wants to follow someone who
they can’t learn from or who does not
make them laugh.

What advice would you give to someone
looking to build their personal brand on
social media or start a podcast?

Be clear. Clarity is a superpower. You need
to be clear on who you are, what you want,
and what price you are willing to pay to get

it.....and there’s always a price.

Connect with Andrew:

Instagram: @undem | Facebook: Sure Group Real Estate
LinkedIn: Andrew Undem | TikTok: @undemrealestate
Podcast: Andrew Undem Podcast

YouTube: Sure Group Real Estate

www.pinpointskip.com

@pinpoint_skip

SK?D - uurmga?lnn
appoiniment
today!

e

- | PITY THE
FOOL
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USE MY
DATA!

ol SCAN TO
g SCHEDULE

SETTLEMENT GROUP

Attorney-owned and operated

Licensed in MD, VA and DC

Online Calculator for quotes anytime ATLANTIC BLUE

WATER SERVICES
1,000+ = =+ %« REVIEWS

Have ar IIFKK’1|"I{§ Real Estate Tr ‘Ir_,:,::.l"i:'

-~ PLAN AHEAD WITH ATI.MITH: BLUE!

Well Water
FHAVATUSDA +
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R&P Settlement Group Ready to Upgrade Your Buyer's Hydration

on Redebetlh B9 410-821-1401 443.906.0433

atlanticbluewaterservices.com

1407 York Road, Suite 300, Lutherville, MD 21093
www.RPSettlement.com
info@rpsettlement.com
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PORTABLE STORAGE
MADE SIMPLE
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MOVING AND PORTABLE STORAGE

UNITS® is the most convenient,
hassle-free approach to your moving and storage
needs. From decluttering and remodeling to
mismatched closing dates or building a
new home, our portable storage units
will assist you when you need us most.

C CYBERBACKER

ADAPT TO A SHIFTIN
In an ever-evolving b 55 |; :
g foundation in y

1 navigate thi
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SCHEDULE A BUSINESS
EVALUATION CALL NOW!

& maryland@cybe com % (240) 35¢

Offering Custom Shutters,
Shades and Blinds from best
in industry manufacturers.

Hyper-Focused on Customer
Service and Satisfaction

Over 15 Yrs. Experience in /d
Residential and Commercial

Work /

Hands on From Start to

Finish by Owner, a life long
Baltimore Resident

Never a Cost for
Consultations & Installations

Jeff Kief, Owner, 410.960.9313

www.thewindowtailor.com
jeff@thewindowtailor.com

THE
WINDOW
TAILOR
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ANNIEL
BALCERZAK

AB & CO REALTORS - THE BALCERZAK GROUP

What inspired you to start your social media journey?

I’'m not sure what started it, but for me

it’s evolved into a personal blog that e

with many people at one time s

#
allows me to be me and connect M
; _'—*

(especially my stories) where I
can share all things both personal,

professional and fun.

Share a memorable moment that has
happened because of your digital
presence. Losing my Dad & his battle with
cancer was the hardest thing that’s ever
happened to me - and I shared that journey
on my Instagram as an outlet. The outpouring
of love and support and the bond I formed
with people who had also lost a parent - it
truly got me through and helped me cope.

How has social media positively
impacted your life? Being able

to connect with strangers who
become close friends! Some of
my closest friends on social I've
never met in person. We support
one another wholeheartedly and

it’s a very cool, unique experience.

What drives you to continue to create?

It comes very naturally to me. I enjoy it. My style is not

curated. I am creative at heart so it gives me a chance to

share my creativity.

What are your favorite social media and digital
platforms and why? My main platform is Instagram.
That’s where all my closest friends and followers are.
I get the most engagement there and feel I can express

myself without judgment.

What tools and apps do you use to enhance your
content? I only use the Instagram tools within the app.

I don’t use outside apps or tools.

How do you balance authenticity and
= i privacy? I don’t. Personally I connect
=i

P, more with people who share

the wins and the losses. Being

valuable can be powerful

and I think more people

identify with that than the
super curated, perfectness

that sometimes social media portrays.

What tips do you have for growing
your audience organically? Post way
more than you feel comfortable with.
The portion of your audience that
actually sees your content is so
minimal!! The more you post, the
more people will see it and you’re
more likely to connect with more
people. You can also boost stories
which is a cool way to get in front
of people that have the same

interests as you.

What advice would you give to
someone looking to build their
personal brand on social media
or start a podcast? Go into it as if no
one can see what you’re posting. It allows you to be
completely YOU. Post A LOT. Stop caring about what
other people think. There are opportunities out there

waiting for you! Go show the world who you are!

Connect with Annie:
Instagram: @Abalcerzak
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What drives you to continue
to create? I've always used

content creation as a form of
self-expression. Whether it’s

me sharing what I'm doing,

wearing, eating, or anything
in between, it has given me a
place to be exactly who I am
just as I am. That will always

VYBE REALTY - WHITE OAK HOME GROUP

What inspired you to start your
social media journey? My journey
started the moment I realized that
the collaborative nature of Social
Media could be an outlet and an
asset in my day-to-day activities.
Although that beginning didn’t
start with real estate, it has built
upon the audience that has been

a part of my journey just the
same. Understanding the impact
of Social Media and
having the ability
to stay connected
with friends,

family, and

onnect with Briyana:

Instagram: @bripatelrealtor

Facebook: @briyanap; @bripatelrealtor
Tik Tok: @briyanapatel

especially my online community, has
been the biggest tool and driving force

in carrying out this journey thus far.

How has social media positively
impacted your life? Social Media has
challenged and shaped me in more
ways than I could ever express. It
sounds funny to say, but the reality
is that through years of being active
on Social Media, it has pushed me
out of all my comfort zones in the
best way. The most positive thing
it has brought to my life is all the
everlasting connections. Whether
it be collaborations with brands,
companies, professionals
in other industries to
my best friends, it
keeps me connected
and I'm proud of the
network I have built.

be more than enough of a

reason to never stop creating.

How do you balance

authenticity and privacy?

Despite being very active

on social media, I'm a very

private person in “real” life.
However, I've always looked at social
media as if it were my digital diary
sharing only what feels genuine and
comfortable. Just like most people who
actively use Social Media, you’ll only
see part of the picture, but that doesnt
make it any less authentic. Authenticity
doesn’t necessarily mean sacrificing
privacy, but it’s about finding what feels
like the right balance for you.

What tips do you have for growing your
audience organically? Be curious with
yourself about exploring what message
you'd like to engage in the world with.
Then, align yourself with that person
and experiment with content ideas until
something sticks/feels right, and the

right audience will always find you!

What advice would you give to
someone looking to build their

personal brand on social media or start

a podcast? Just do it. I know it can be

terrifying but take the first step, follow

your vision, and put yourself out there.

There is always an uncomfortability

when you’re doing something that

others do not understand, but the

amount of opportunities
out there are endless so
don’t let what anyone
thinks get in the way.

Just keep going!

Celebrate

Freedom!

When you include a First American home warranty

First American
Home Warranty™

Your Local Resource

Anna Coleman
301.335.4461
acoleman@firstam.com

with your transactions, your clients can celebrate
freadom from costly repairs and replacements on -
covered household items. F -

“

Contact me for details. /i M

“Protecting Client Relationships, Budget and Time”

firstamrealestate.com | Phone Orders: 800.444.9030
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BLACK OAK TITLE

WE COMNSCIOUSLY UNDERSTAND THAT REAL ESTATE CAN BE

CONFUSING. AND IT'S MORE THAN JUST "BUYING" A NEW HOUSE;
IT'S CREATING THEIR HOME. BLACK OAK TITLE LLC WAS CREATED
TO ALLEVIATE ALL THIS STRESS! IT IS OUR MISSION TO CREATE A
SIMPLE, PROFESSIONAL, AND ENJOYABLE REAL ESTATE
EXPERIEMCE FOR EVERYOME INVOLVED!

SERVICES:
* Escrow services

« Title Insurance
= Dther Legal Services

410.344.7925
206 Hays Street Suite 101 | Bel Air, MD 21014

www.blackoaktitle.com

FOR ALL YOUR
COMMERCIAL
REAL ESTATE NEEDS

BUY. SELL. LEASE. INVEST.

Your referrals will ==
be in great hands, ™
Contact

me today!

Pete Maheridis, Esq.
410.929.5291 (c) 410.220.4648 (o)

E‘l Cogent
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Longevity
& Trust

Partner with Maryland's Most Established

& Honest Waterproofing Company

Basement Waterproofing « Draintile Installation
Sump Pump Installation e Crawlspace Encapsulation
Vapor Barriers e Stairwell Drains
Outside field drains  Outside digs
Foundation Repairs ¢ Crack Repairs
Window Well Drains ¢ & more

410-918-2400 + WWW.ANCHORWATERPROOFING.COM | wessws  BHAJ [ semae

FAMILY OWNED & OPERATED | BEEN IN BUSINESS SINCE 1997 | LICENSED, BONDED & INSURED | LIFETIME TRANSFERRABLE WARRANTIES | FREE ESTIMATES | FREE ADVICE
DISCOUNTS FOR:

Inspection Senied:
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FRAME HOUSE

e _—

-Pre listing preparation with
N NO payment until closing
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/j Design assistance
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RE »

MARIA SCHULZE
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CHI

REAL BROKER - THE CHI TEAM

journey? With social
media, I am able to
showcase who I am as a
person rather than just a
Realtor. I can show what
I look like, what I sound
like & how I communicate.
Once I meet with a
potential client, they are
already ready to work
with me. That’s the power

of social media.

Share a memorable
moment that has
happened because of your

digital presence. Random

people and people in
the industry share their
positive thoughts about
my posts on social
media. Each person will
tell me specific videos or
topics that I have shared
recently or years ago. If
you make a memorable
video, people will

remember it.

What
drives
you to
continue
to create?
I am
able to make
connections with
people from all around
the US and around the world.
I have received business &
referrals from coast to coast.
I just got a referral from an
agent who is in Puerto Rico.
I am helping a buyer who is
moving from Germany to
Baltimore from a TikTok loan
officer. Those things cannot

happen without social media.

What are your favorite social
media and digital platforms and
why? My favorite platform is
TikTok. It is the most organic
and creative platform today. I
can make a video that could go
viral in less than 5 minutes. It
can be as short as 10 seconds or
as long as 10 minutes. It allows
me to truly express who I am

as a person and Realtor for

everyone to see.

What tips do you have for
growing your audience
organically? I know it is a
cliché, but you have to be
yourself. I tell people that you
are not filming Shawshank
Redemption. It is a video

on social media. No video is
perfect. Not everyone is going
to see it. Be as silly as you
want and be as serious as you
want. If you can make people
laugh and educate them at

the same time, people will

remember you for it.

What advice would you

give to someone looking to
build their personal brand

on social media or start a
podcast? Be dedicated. No
different than any other way
to market yourself, it is the
consistency. Just like farming
a neighborhood with letters
and postcards every month,
you educate your social media
audience every week or every
day. You cannot stop after
3-6 months because you have
not gotten any business from
it. It is the seventh month
when buyers and sellers start
reaching out to you because
they have been watching you
for the last 6 months. Be

yourself and have fun.

Connect with Chi:
Instagram + TikTok: @HChiTV
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EMILY
TURNER

COMPASS - THE BALDWIN & GRIFFIN GROUP

/JirectMortgageloans s emee——

Vacation doesn’t
have to end...

Qur S5econd & Investment Home Premier Program
can help you purchase your dream vacation home
with down payments as low as 10%!*
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What inspired you to start your social media journey?

“Emily in Baltimore” was actually inspired by the Netflix show
“Emily in Paris.” After Covid impacted my job in New York
City, I returned to my hometown, Baltimore.
Exploring the city’s charming houses and
sharing them on Instagram became a

way to connect with people during the
pandemic. Baltimore became my Paris,
leading me to pursue a real estate
license in October 2020, coinciding
with the show’s release. The name
“Emily in Baltimore” reflects my
journey of finding beauty and
connection in the city during chal-

lenging times.

Share a memorable moment
that has happened because of
your digital presence. Social

media, especially Instagram,
has been instrumental in
connecting me with clients.
One standout experience was
representing the sellers of a
historic rowhome in Charles
Village, a favorite to this day.
The sellers appreciated my
marketing approach and
granted me creative freedom,
resulting in 13 offers and over 100 attendees
at the open house. This marked a significant

milestone in my career, and I’'m grate

the sellers’ trust in allowing me to sh

their home in a unique way.

How has social media positively impacted
your life? Through social media, I’ve met so
many amazing new friends and clients, and

it has also allowed me to reconnect with T

old friends. Early in my career, a friend I took swim
lessons with at the YMCA in Dundalk reached out
about listing her home in Rodgers Forge. We sold
that and found a new home for their family. It was
so much fun to reconnect with her and her family,
who I hadn’t seen in years. I've also met so many
neighbors and new friends through social media. It’s
so fun when I post a house, and someone DMs me,
saying, “I grew up in that house,” or they tell me
a story about the neighborhood. I look forward

to getting those messages.

What drives you to continue to
create? I strive to create positive
content about Baltimore City, which
is usually portrayed negatively
/ in the media. There is so much
- to love about the city and so many
neighborhoods to explore here. You just
have to find the right one for you, and that’s
part of my job and what I love to do. When I
receive positive feedback, it really pushes me

to create more.

What advice would you give to someone
looking to build their personal brand
on social media or start a podcast?
My top advice is to simply be authentic
and consistent. Enjoying what you share on social
media makes it much easier. If you try to imitate
other influencers instead of staying true to yourself,
it will become more challenging. Posting about the
things you genuinely like in your daily life makes
it more enjoyable, and you’ll engage with people

who are similar to you!

Connect with Emily:
Instagram + TikTok: @emilyinbaltimore

e Facebook: @emily.turner.505

vy Branch Manager - NMLS# 834709

= Blake Hyatt

C: 4436218412 V4

bhyatt@directmortgageloans.com
TeamHyattDML.com

A Title Company with
Service You Deserve,
People You Trust

TS Executive Abstract offers
an extensive list of real estate

Executive
Abstract

and commercial properties.

Jennifer T. Fox, Esq. General Counsel
410-853-7341 « www.tsexecutive.com
57 W. Timonium Road, Suite 109,
Timonium, Maryland 21093
jennifer@tsexecutive.com

closing services for both residential
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T
( Worldwide

| Get $500 off your complete project.
; Call for details.

24-Hour Emergency Service | FREE Basement Inspections

Family-Owned and Operated |Licenced and Bonded
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www.basementwaterproofingworldwide.com {
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JOL
WANDISHIN

PRIMARY RESIDENTIAL MORTGAGE INC (PRMI)

How has social media positively impacted your life? While this may

sound crazy, it has awarded me more time. Because you can market

to the masses with a simple click of a button; it saves time vs.

traditional marketing strategies. Work smarter, not harder!

What tools and apps do you use to enhance your content?

In reality, OUTSOURCING. Finding someone that can help film

and edit can be pivotal to churning out quality content. You can
have the best idea, but it’s just an idea until it’s created. A lot of

the magic can happen on the editing floor.

How do you balance authenticity and privacy?

It’s hard. Perception can become reality. Personal posts get

so much more engagement than business almost every

time. But you have to find out where you draw the
line to allowing the general public into your circle.

Everyone has a different tolerance, I guess.

What tips do you have for growing your audience
organically? Be AUTHENTIC. People are driven to
that... and will want to see more. If you are serious,
put serious stuff out there, if you are goofy, be goofy.
There is definitely some cringeworthy content out
there, where you see someone trying to be something
they are not. Hard to watch and hilarious for all the

wrong reasons, lol.

What advice would you give to
someone looking to build their
personal brand on social media or

start a podcast? Think about what
makes you unique, and then exploit the
shit out of that for all to see. Being like
everyone else is boring... be like YOU.

Connect with Joe:
Facebook: joe.wandishin
Instagram + TikTok:
@askmeaboutmylender
YouTube: Ask Me About My Lender
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SCHUIT

their own lives, and that inspires me to keep

bettering myself and to not get complacent.

What tools and apps do you use to enhance
your content? I love Cap Cut to edit videos, I use
VSCO for filters, and my team and I use Canva
for pretty much everything we create. It keeps
us organized and all of our logos and fonts and

content consistent, which is a big pillar of mine.

How do you balance authenticity and
privacy? I don’t think social media can ever

be fully authentic. We become characters

NEXT STEP REALTY - THE W HOME GROUP or exaggerations of ourselves and connect

What inspired you to start your social media journey?

When I got into real estate, I was leaving a corporate job and

needed to quickly replace a high income. I didn’t have a lot of
money to invest in advertising or leads, and I saw an opportu-

nity on Instagram that, at the time, was largely underutilized

by realtors on the East Coast.

Share a memorable moment that has happened
because of your digital presence. During COVID, I
was engaging with an agent so much on Instagram

that I forgot we had never actually met in person.

She decided to come work here, and during our
first meeting, I hugged her saying “it’s so great
to see you,” and she’s like, “yeah, it’s also great
to meet you.” It was impactful to me how much
you can get to know someone behind a screen
and how those relationships can transcend into

something really special in real life.

How has social media positively
impacted your life?

People reach out

every week telling me

how I have been an
inspiration to them
or how I have given
them the confidence
to try something
new in their
professional life

or get started
investing in real
estate. [t means
alot.I also geta
front-row seat

to people doing
incredible

things in

over moments that we are willing and able
to broadcast to literally everyone. The risk
with social media is believing whatever you see is
the whole story and making judgments off of that.
Everything I post is a small part of the big picture. My
most private, intimate, vulnerable moments are never
going to make it to my media, regardless of how

real I am keeping it with my followers.

What tips do you have for growing your
audience organically? Be consistent
and be you. There are SO many

incredible accounts to follow

will find the audience
who is most loyal
and most reflective

of who you want to

connect with and work
. with when you are the
t-:’:ﬁ’ -- most yourself. Give people
4 things they can connect
with you about. Companies
spend millions to make
their brand sound like a
person - don’t spend your
time trying to become a
brand, just be yourself,
and you will attract the
right audience, and that

audience will love you for it.

Connect with Kelly:
Instagram + TikTok:
@Soldbykellyschuit;
@Thewhomehomegroup;
@Next_step_realty
Youtube: Baltimore Life,
Exploring Charm City

B and borrow from, but you

CHOSSCOUNTRY MORTBASL
_‘/. CASHPLUS FROGRAM

CashPlus is better than all cash

A win-win for all parties!

Troy Thomas

Branch Manager

MMLS 1147951

Mo 443521 3688

travy thomas@com,cam

CCm.comiroy-thomas

Z913 O"Donnell Streel, Suste 230 Baltimore, MD 21224

(] CROSSCOUNTRY
&1 MORTGAGE™

Equal b OOy

 Real estate agent-represented customerns

Contact me today for more details
on the CashPlus process and how
it's a win for buyers and sellers alikel

D3NS Pk e T M)

With over 30 years of residentiol inspection experience,
Black Tie knows how to keep your home and loved ones
safe from Termites, Rodents, and unwanted pasts. Block
Tie is not just our naome, it's our mindset. Our mission is to
provide the highest quality of service, and create lifelong
relationships with our clients,

o Mosquito Treatment

o Termite Treatment and
Warranty

Bee, Wasp, Hormet, Ant,
Cockroach, Rodent
Control

Monthly & Quarterly Pest

Visit Our Website:
olac

Beauty Consultant & Professional Makeup Artist
AshleyCMua@gmail.com | [ 240)-347-2544

Baltimore Real Producers - 37

BLACK TIE TERMITE
AND PEST CONTROL




TITLEfJCOMPANY

ADMINISTRATIVE SUPPORT

FOR REAL ESTATE PROFESSIONALS
AMM/L

OWNER

[=] 3

Scan here to
connect with me!

LAUREN@RELIEFLEVERAGE.COM
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Protecting your Client’s

Property Rights and
Insuring they Buy their
Home with Confidence

STRESS FREE
ACCURATE
FRIENDLY

ATTORNEY OWNED

ENDE VOR Call: (410) 666-3780

Email: Info@EndeavorTitle.com
www.EndeavorTitle.com

/NN

ABC HOME

IMPROVEMENTES

FROM PRE- LISTING PREPARATION PROJECTS,
'UNDER CONTRACT REPAIRS, TO POST CLOSING
CONTRACTOR NEEDS, WE ARE HERE FOR YoU!

HOME RENOVATIONS
HOME REPAIR
SHOWROOM
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Makeup by Ashley Callaway
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UINON

MAIN STREET HOME LOANS

What inspired you to start your social
media/podcasting journey? I wanted to
show people that mortgages don’t have to
be such an intimidating thing. Break the

stigma of talking about money, income,

credit scores, and inspire people to

become homeowners.

Share a memorable moment
that has happened because of
your digital presence.
A past client shared that
one of my videos (the ABC
of budgeting) helped her
and her husband get their

finances in order.

How has social media positively
impacted your life? Social media
has helped grow my business
and teach people all about the
homebuying process. It feels
good to help teach the younger

generation of homebuyers.

What drives you to continue to
create? The drive to keep growing my
pages and grow my business. I want to

continue to help educate people about the
mortgage world, especially with a lot of
misinformation out there.

What are your favorite social media and
digital platforms and why? Facebook is

one of my favorites because the majority of
my friends and family are on there. I enjoy
scrolling on Instagram and TikTok to get fun

and creative content ideas.

h-—-""’...’/

What tools and apps do you use
to enhance your content?
Canva, Capcut, Veed.io, Adobe suite

How do you balance authenticity and
privacy? I try to be my full authentic
self and show my personality in

all videos. I share personal stories
from my life and business in order

to build a close bond and trust with
my followers. Once the trust is built,
the more they will listen to what you

have to say about your niche.

What tips do you have for growing
your audience organically?

Be yourself. Share personal stories
and experiences. Show your
personality. Share wins and losses.
Be completely vulnerable and don’t
overthink anything.

What advice would you give to
someone looking to build their
personal brand on social media or
start a podcast? Find your niche

and stick to it. Build trust with your
audience by being personable and
showing your authentic self. Viewers
will choose you based on you and

then your content.

Connect with Kyndle:

Facebook: Kyndle Robinson Quinones
Instagram: @kyndlequinones;
@mainstreetsevernapark

TikTok: kyndle_quinones



}} the mﬂuencers What tools and apps do you use to

Photo by Roy Cox enhance your content? Planoly and
Makeup by Ashley Callaway CapCut allow me to schedule and create.

How do you balance authenticity and

privacy? Balancing authenticity and
privacy is a journey I'm continually
navigating. I believe in being transparent
with my audience about the fact that,

like everyone else, I'm still figuring

4 it out. While I strive to be open
1 and genuine, I also recognize the
importance of maintaining boundaries

and not disclosing too much personal
EXP REALTY - JOINT LEGACY HOME GROUP information. Ultimately, T want my
audience to feel informed, inspired, and
supported when they visit my page.
Share a memorable moment that has happened because

of your digital presence. A client discovered me through What tips do you have for growing
your audience organically?

e Consistent Schedule: Stick to a

social media, expressing an interest in beginning their
journey into real estate investing. Over time, we’ve
successfully navigated not just one, but our second daily posting routine to keep your
property purchase together. Witnessing their audience engaged.

* Diversify Content: Share both

real estate insights and personal

growth as a real estate investor has been
so fulfilling, but what truly stands out
is the meaningful friendship we've experiences to connect with your
created. It’s a testament to the audience on a deeper level.
impact of genuine connections

formed through digital

* Real Experiences: Share
authentic stories and mile-
platforms. This experience stones to foster relatability
reaffirms my belief in the power and engagement.
of collaboration and community in * Direct Engagement:
achieving success. Speak directly to your audi-
ence in your captions and encour-
How has social media positively age interaction through comments
impacted your life? Social media has been and messages.
instrumental in amplifying my voice and * Easy Contact: Make it simple for
sharing important messages with a wider potential clients to reach out by includ-
audience. Whether it’s promoting financial ing clear contact info in your bio.
literacy, educating the real estate community, * Algorithm Awareness: Stay updated
or simply spreading positivity and inspiration, on social media algorithms to optimize
I’'ve found that social media provides a powerful your content strategy for maximum reach
platform for making a difference in the world. and engagement.
What are your favorite social media and digital What advice would you give to someone
looking to build their personal brand on

social media or start a podcast? Don’t be

platforms and why? My favorite social media
platform is Instagram. I love how visually engaging it
is, allowing me to showcase my personality, interests, afraid and post now. You can’t reach your
and expertise through photos and videos. Instagram’s audience if you never begin to connect with them.
user-friendly interface makes it easy to connect with
Connect with Lauren:
Instagram: @Lauren.DiMartino
Facebook + LinkedIn: Lauren DiMartino
TikTok: LaurenDiMartino

YouTube: LivingInBaltimoreMD

my audience, share valuable content, and interact

with others in a meaningful way.

Baltimagre Metro

aring Help & Solutions
ransitions ForFamiliesin Transition

Senior Relocation = Downsizing « Estate Sales

Downsizing, Moving, or Cleaning Out?
We can help!

Downsizing
Relocation

Online Auctions
Cleanouts

Move Management

WisIt us at our

We're a local company with a national network, Rﬂ-lﬁnd Pﬂrk
focused on helping families with too much “stuff”! | Shﬂp

443-965-9834 elelVa J[ e

baltimore@caringtransitions.com f@ / e
CaringTransitionsBaltimoreMetro.com 318 Wyndhurst Ave &

See our auctions at www .ctbhaltimare.com ‘Baltimore, MD 21210 elevatedretro.com

WORRY FREE PROTECTION

m [E] GRANITEPRO
FARM CREEK GET THE = L_
3 _ MOST VALUE

|
FOR YOUR HOME [ Al

FINANCING
AVAILABLE!

INSURANCE
MADE EASY

COUNTERTOPS

Cranite - Quartz
Marble - Soapstone

ONE-STOP-SHOP
SERVICE

Countertop Removal
Countertop Installation

1-800-931-7484 Plumbing Reconnect

10176 Baltimore Nation Pike Suite 204 Tile Backsplash
Ellicott City, MD 21042

WWW.GRANITEPROREMODELING.COM
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410.878.3039 call/text
Lodestarinspections.com
Rachel@LodeStarinspections.com

ROOFING ¢ SIDING * GUTTERS

JTAR HEEL

CONSTRUCTION GROUP LLC

1212 E. Churchville Rd. * Suite 101 = Bel Air, MD 21014

410-638-7021

LodeStar

e rO =

CARPET CL .

Easy to Schedule Inspections

Non-Alarmist Inspectors

Home Inspection
Chimney
Termite

Radon

Mold

Sewer Scope Rachel Oslund
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Lead Paint
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Assessment
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www oxifresh.com

Keith Whitelock
877-0xi-Fresh

42 - July 2024

P> the influencers

Photo by Roy Cox

LEXI]
DePASQUALE

NEXT STEP REALTY

What inspired you to start your social media journey?

Full transparency, boredom. I grew up with social
media; Facebook and Instagram were created in my
high school years, so I've always been active on them. I
started posting on Instagram more consistently during
the pandemic after being excluded from my kids’
dance videos lol. I decided I’d make my own on
Instagram since Tiktok has never really been my
thing. I researched how to grow my following,
implemented those techniques, and remained

consistent, and it took off fairly quickly.

Share a memorable moment that has
happened because of your digital
presence. Honestly, there have been
many. When I first started the journey
and was just under 10k, I would have
people locally recognize me from my
content. I’ve had conversations with
and have celebrity followers - one from
the Office, a few RHW, major league
players, etc. It’s neat! I’ve also reached
the point where I'm monetizing; it’s
been quite the journey. You’ll be
surprised by who’s watching

you and inspired by you. 4

How has social media
positively impacted
your life? Social media
is not only a way to
market myself and my
business, but it’s also a
creative outlet for me.
I’'m naturally outgoing,
charismatic, funny,
and eccentric, so
social media allows

me to be myself and

attract authentically what is for me. My real estate business is
100% referral and social media-based; I generate more passive
income than I used to make working full time, and it allows me

to express myself, which is important to me.

What tools and apps do you use to enhance your content?
Ring light, Lightroom, Capcut, Manychat, Flodesk,

Splice, Canva, Coffee & Contracts. I've also

experimented with many other apps, but these are

the ones I use regularly.

What tips do you have for growing your audience
organically? Consistency, consistency,
consistency. Most people want the “quick fix”
to building a brand online, but all you really
need to do is commit. Just like prospecting
in real estate. The more consistent you
are, the better the return. My biggest
' suggestion is to just show up, unapologetically
and authentically. It’s not always about your
follower count either; it’s about how many eyes

are on your content daily.

What advice would you give to
someone looking to build their
personal brand on social
media or start a podcast?
Just get started. You’ll
work out the rest along

the way.

Connect with Lexie:

Instagram: @lexidepasqualerealtor
Facebook: @alexisdrealtor



}} th e |nﬂ uencers What inspired you to start your social media journey?

When I first got into real estate, I was told to learn

Photo by Roy Cox seripts, cold call, and door knock. Immediately, I

knew that was a hard ‘no’ for me. I knew I could
build my business in a different way, centered around
community and attracting my clients instead of
chasing them. I had used Instagram in the past to grow
another business, so I had the basic understanding of 8 TEAE
how well it could work. Quickly after starting @rove i i : =l )
residential, I saw the direct impact that I was having ,. . e 1 s
RE E D on my community and started attracting clients who 4 Wi - . l
wanted to work with me just because they saw value = f
in what I was posting. Plus, I get to tour beautiful ; ' ' B .

MOVING & STORAGE, INC.

homes all day, and people love to see beautiful homes.

COMPASS

How has social media positively impacted your life?

T have met SO many friends through social media. Yes,
there are friends that just stay online, but I have also brought many of those relation-
ships into real life, and I love feeling so connected to my community. I’ve met a ton of ~ s 3 |
people on Instagram who I may not have met otherwise. On top of that, Instagram has LOCAL - LONG DISTANCE - INTERNATIONAL - COMMERCIAL - PACKING - STORAGE
had a major impact on the bottom line of my business. With over 50% of my business

coming directly from Instagram, my business wouldn't be where it is without it! C a I I F or Yo ur F R E E E S t ima t el ]

How do you balance authenticity and privacy? My business profile and personal -
profile are one and the same. I share my day-to-day, family life, home, travels, D.C. Metro Area - 301-869-3896 | Baltimore Metro Area - 410-525-2300 @ %I &Ei’f @
etc., because this is what my audience is actually connecting with. By the MoyerAndSons.com | DOT #222787 | MC #147853 2

time they message me about real estate, they already know, like, and trust

me. I post about real estate education, local spotlights, travel, and my
personal life, but I keep everything positive. I always tell my clients

and community on Instagram that I'm an open book. Transparency B e

FULLY,PROMOTED) | |

Brcndecl Products & Markehng Services”

is huge for me in business. If I'm having a bad day or going through

something personally, I choose not to post anything at all.

What tips do you have for growing your audience
organically? Be social! It’s called social media

for a reason. In order to grow your audience MAXIMIZE YOUR BRAND’S POWER _
\ L organically, you need to spend time intentionally with custom branded apparel and promotional products %‘ H ’
ll engaging with your community online. This )

means following, liking, and messaging others,
especially those people who are

following you. Another way to

i
. . | - . -
grow your reach is to spend time - & - L, |
. at and post about businesses that L p “ k — e s A
=, - you love and support. This could be ‘ﬁ.j A % l i ‘f
\ > the local coffee shop you go to every day Visit our online showroom at GEPARELS EILPOHELIES R— i i
P ite d k. What iti FuIIyPromoted com/Towson-MD  [REULIUIE A Realty Signs + Riders,
or your favorite dog park. atever it is, _' . Screen Print A-Frame Signs
lean into your interests and find others who are PROMO PRODUCTS:  DISPLAY:

interested in the same things. . Client + Employee  Feather Banners,
Gifts, Branded Pop-Up Tents, Trade
Giveaways Show Packages
Connect with Molly: \Gb PRINT SERVICES:  PLUS MORE!
Facebook: RoveResidential / Business Cards, Rack

X X Cards, Magnets
Instagram: @rove_residential A T
Pinterest: Rove_Residential

e

1220a E. Joppa Road, Suite 112, Towson, MD 21286
410-842-0820 Towson.MD@FullyPromoted.com

Stan Store: Rove_Residential
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LIFE'S A BEAGH
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DON’'T HAVE TO BE!

R[.d,&u'wwfogﬁ wwath,

JOE WANDISHIN
BRANCH MANAGER « NMLS# 1552144
443.413.4174 (C)
JWANDISHIN@PRIMERES.COM

PRMI is an Equal Housing Lender. Credit and collateral are subject to approval. Terms and conditions apply. Programs, rates, terms and conditions are subject to
change and are subject to borrower(s) qualification. This is not a commitment to lend. District of Columbia-Department of Insurance, Securities and Bankin
Department MLB3094.Maryland Department of Labor, Licensing and Regulation Commissioner of Financial Regulation #5511.Virginia-Bureau of Financial Institutions:
L) MC-2248 Broker MC-2248 NMLS # 3094.1220A E. Joppa Road - Suite 118 - Towson, MD 2128 ]

WWW_AJDESIGNSMD.COM (@) suinssienssraning
AIDESIGNSMD@EMAILLON & puncsmasnanine
443-840-0441

Peace of Mind*

Property Management, LLC

i -
N -

443-574-5131 | peaceofmindpropertymanagement.net
Melissa@pompropertymanagement.com
P.O,BOX 1815 ELLICOTT CITY, MD 21041

K Facebook com/peaceofmindpropmanagement
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MONTAZ
McCRAY

KELLER WILLIAMS REALTY CENTRE

What inspired you to start your social media What tools and apps do you use

journey? Successful social media realtors to enhance your content? | have a
professional videographer and
Share a memorable moment
that has happened because

of your digital presence.

photographer who edits all
of my content.
Instantly connecting with How do you balance authenticity
clients that have found me and privacy? I share just
on social media enough, but I'm super private.
My privacy is paramount
How has social media because real estate sometimes
positively impacted your life? forces you to be a socialite.
It has allowed me to create
relationships and build con- What tips do you have for
nections with people who growing your audience
have similar goals. In addi- organically? Be yourself
tion, it’s been encouraging to
witness my growth over time. What advice would you give to
someone looking to build their
personal brand on social media or

start a podcast? Be authentic and

What drives you to continue
to create? My passion to keep
improving and innovating. consistent. It takes years sometimes,
but take a step each day and pray.
What are your favorite social media and
digital platforms and why? Instagram. Connect with Montaz:
Facebook: Montaz McCray
Instagram: Montaz.Maurice

Youtube: Montaz McCray

I’'m not sure why, but I'm just obsessed
with that app. I've learned so much from

many different users on the platform.



P> the influencers We handle both residential and

What inspired you to start your social media/ .
Photo by Roy Cox podcasting journey? T understood very early commercial purchase and refinance

on that pecplehwdrit oS transactions. Our dedicated team aims
the process, the good, the bad, all of it. With

that, I committed to sharing my truth and to ensure that your real estate closi ng ;
offering value on social media. goes as Sn]ﬂothl}! sk Pﬂssible_ - A, - 2036 O'Donnell Street
Share a memorable moment that has . |1 1= . Baltimore, MD 21224
happened because of your digital presence. “Our main goal is to be more than just a title company. R O : ——
G E RD E S Isn(;H;irtl};}jzznj;tfnﬁfﬁrzif;:a:x:le toh We pride ourselves in building strong relationships with [ 5 N =
! ys when our lenders and agents.” ol T 8659 National Pike, Suite P

someone comes to me and shares how
something I shared was able to do a small Ellicott City, MD 21043

THE GERDES TEAM W/ REAL BROKER, LLC .1t in helping and blessing them.

What drives you to continue to create? -
www.legacyfortitle.com

Iloveit! I love to create. I am a creative. Sharing in new ways,

and serving through a creative lens, it’s been amazing.

What are your favorite social media and digital platforms
and why? My favorite platform is Instagram; I love the S 2

beauty-first approach. From there, it’s been around for a CONIACTINFORMATION

long time, but it’s Facebook. I love the group function and Michael Ruder (CEO)

how it allows you to build a like-minded community. Offlice: (4100 618-1271 | Cell: (443) 834-2431

What tools and apps do you use to enhance your content? mIChaEI@IEEM ylort itle.com

I use my media team. Hahaha.

How do you balance authenticity and privacy? - Proudly Serving Baltimore
Authenticity and privacy are not, to me, mutually J ' e 3 and Sl.ll'rﬂunding Counties
exclusive. I share what I am comfortable with, and I ; I ¥ 3 /

honor what I am not.

ay ?au;- fﬁta{ h:fxd:i' @7

What tips do you have for growing your audience

organically? Journal your journey, all of it. Decide who i x = _-- Mﬂld TESting & Mﬁld RemEdiatiﬂn

you are talking to and the problems they face, and _
offer them value through your journey, through - t Additional Services Include:
il
.5.

stories of your journey. Also, decide on a

Odor

frequency of posting and stick to it.
Remaoval

What advice would you give to
someone looking to build their personal i L Air Quality
brand on social media or start a podcast? % | L. Testing

Just do it. Open yourself up and do it. Do J

not seek vanity metrics; instead, aim to

LN T

create true connections.

Connect with Phil:

Instagram: @PhilGerdes & d il
@TheGerdesTeam

u—
@TheProfitablePersuasionMethod 6 i I s

@TheProfitablePersuasionPodcast - '. > \_f o @ (410) 982-6340

Welcome E‘{'upi.lal!-h:!riSa]r.L‘um @
445 ETI.OE43 :
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‘Von Paris

-MOVING & STORAGE

“..always going the extra mile”

"I'm your Link to a
pleasant moving experience!"

BURDEN OF
MOVING!

link.lingenfelder@vonparis.com

443-831-3647

FAMILY OWNED - 5TH GENERATION OWNERSHIP - PROUDLY MARYLAND BASED SINCE 1892  VONPArIS.CoOm

QJEOTERRA

ENGINEERING & CONSTRUCTION CONSULTANTS

ABOUT US

Geoterra Engineering &
Construction Consultants is a
certified Minority Business
Enterprise (MBE), Disadvantaged
Business Enterprise (DBE), and
Small Business Enterprise (SBE)
specializing in Architecture &
Engineering (A&E) services.

Our Services

Structural Assessments

Our dedicated team brings a rich ° BU”d_'ng Permit Plgns
background in Residential Design, e (On-Site Consultations
Construction, and Project ¢ Load-Bearing Determinations
Management to the forefront. We e Engineering Plan Review

are dedicated to improving the A .
communities we serve through e Construction Inspections
applied engineering and

construction best practices. Let
us assist you through your next SCAN HERE TO GET STARTED

project. F &

2024 REVISED
COMPETITIVE PRICING

- () (410) 814-8747
—

. BALTIMORE, MD

@) waswineToN, 0.C.

REALESTAGED.COM @ THEREALESTAGEDWAY (@) www.GEOTERRAEC.COM

“PROFESSIONALISM YOU CAN EXPECT.
RELIABILITY YOU CAN COUNT ON."

INFOWREALESTAGED COM £ THEREALESTAGEDWAY
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O’MALLEY

AB & CO REALTORS - THE BALCERZAK GROUP

What inspired you to start your social media
journey? With a degree in broadcast
journalism, getting on camera was
comfortable for me, and social media
seemed like an effective way to
’e'.'."::" stand out in the real estate
industry. I saw the potential to
connect with a larger audience
from other influencers and love
sharing my day-to-day, so it was
the perfect fit.

How has social media positively
impacted your life? A lot of
people say social media impacts
them negatively, but I think
it’s all about how you use it.

I follow and connect with
people who I get value,
laughs, and inspiration
from. I've met some of my

closest friends and best
clients through social
media, and I wouldn’t
have these relationships if

not for the platforms!

How do you balance
authenticity and privacy?
I am an open book

about pretty much
everything. I share a
lot of my personal-
ity, family life,

and life experiences with my
followers. However, the “Close
Friends” feature on Instagram
allows me to speak to my closest
friends and those who I know
align with my specific values. I

use this feature a lot!

What tips do you have for growing
your audience organically?

Be authentic, always! I have found
that my super curated, thought-out
content does not have as much of
areach as my organic, on-the-go
content that other people resonate
with. Talk about things other than
your profession! While real estate
is interesting, almost no one I
know follows me only for industry
advice and pretty homes. We have
something in common that brings
us together, and real estate is a fun

second way to connect.

What advice would you give to
someone looking to build their
personal brand on social media

or start a podcast? If you’re going
to build a personal brand, make

it just that, personal! Others

will 100% be able to see through
your facade if you’re showing up
as someone you’re not. Do what
makes you comfortable - whether
that’s posting pictures, talking on
camera, showing up on Facebook,
or doing dances on TikTok. The
people you vibe with and who will
treat you with respect when doing
business together will gravitate
toward you. By being authentic
and real, and staying true to that
“pbrand” that is you, you will set
yourself up for success in any
industry. It’s not about what you're

selling - it’s about who’s selling it.

Connect with Sara:
Instagram: @sarawomalley
Facebook: @saraomalleyrealestate



}} J[h e mﬂ uencers What inspired you to start your social media/

podcasting journey? The beginning of my hyper P ro I e c
Photo by Roy Cox growth was back in 2013/2014 when I started to lean

really hard into Facebook. I organically created a IHSPECtiﬂn Services

potent brand by simply sharing consistently about
my passion for real estate, listings, and marketing,
and being very focused about sharing my results. A N Y H O M E _ A N Y S |z E : I‘D'\ N Y Tl M E :
This elevated me in my sphere’s mind from ‘regular

buyer agent/realtor’ to being thought of as one of the

nifral 20+ Inspectors.
very best in the industry, and a connector who knows
anyone and everyone in my market. It supercharged FI e xi bI e s c h e d u I i n
my business. I will love and appreciate FB forever g -

for what it did for my business. My brand & results . s e - N :
led to many opportunities (production, rankings Residential & Commercial Inspections
_ y Unitl ucty 5 1 5 = y “ i
EXP REALTY - THE BELIVEAU GROUP team growth, brokerage leadership, speaking gigs) Radon Tests | Mold Samplings

that eventually led to my current focus - my course Pool Inspections ] Termite Inspections

for agents (High Performance Agent Academy - Sewer SCDQE‘E & More!
launched in 2022) and the podcast I launched to complement it in 2023 (The

High Performance Real Estate Agent Podcast). I love that the Internet makes

it possible to expand my reach, impact more people than I'd ever meet in real

| Schedule an
W 4 1" Inspection Today! " T e
life, and do what I love the most with complete geographic and time flexibility. = P y i i
What tips do you have for growing your audience organically?

(301) 972-8531 | ClientCare@ProTec-Inspections.com | ProTec-Inspections.com
‘What’s worked for me: Lean into the platforms that are as natural and
enjoyable as possible. Give yourself permission to experiment

- and at the same time, understand that algorithms reward
consistency. Let yourself be creative and real. We are in
an authenticity movement on social media now. There is
no need to be highly designed and “Canva’d”. Share your
knowledge and expertise in a way that is as grounded,

direct, and helpful as possible, and people will follow. One of NEA /6 w W
my sayings lately is that “I'm not cool on Instagram”. That just N . - JUU B

isn’t me! My IG has been a very powerful tool for me but chasing » °® ) S A D PHOT(

viral type results is empty and frustrating. When I focus on giving, PHOT = 0 G

connecting, and sharing, that is when the real results show up for me. You

don’t need thousands of followers or story views to get results. Like all

aspects of working by referral, you probably already have everyone you

need at your fingertips, so don’t forget about the great relationships you

— - |

already do have while pursuing new ones. 42 4 |
" |

|

- =

"Kate is an integral part of the home selling experience |
offer my clients and makes it a positive one to remember.
D o e She offers a wide range of services that allow me to

OO OLO utilize her knowledge and expertise, and her staging
brings the home to life!”-Realtor Partner

bt OOR PLA |
What advice would you give to someone looking to build their 3
personal brand on social media or start a podcast? For a podcast: First -]
of all, I'm happy to share info with you so reach out! I found it very . ' .{n ' & MOR
L
helpful to take Jenna Kutcher’s podcasting course (I really don’t do

new things without finding a proven strategy to use as my template : | I IJ
first) and then I hired a podcast manager to do all my editing ; 3
and episode posting, because I knew I would never be consistent e
without admin support. My podcast has been in the top 5% of
podcasts internationally since launching - these two ingredients

(plus consistent episode releasing every single week, and engaging NER - g O 'y Home Staging | Interior Design
my audience) have been major reasons why it’s worked so well.

410-870-4688 ﬂ
Connect with Tina:

kate@katewunderinteriors.com | @katewunderinteriors
Instagram: @tinabeliveau o

Podcast: The High Performance Real Estate Agent Podcast vae bl 5 o o shal e =

www.katewunderinteriors.com
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Due diligence wins listings and prevents settlements from going
up in fl@mes. BEFORE you go on your next Listing Appointment,
let us h lp you identify obstacles & eliminate road

Find out’how at AdvanTitle.com/WinListings

i..l

‘.: {JL‘i'} REPUBLIC HOME PROTECTION
Quality Coverage.
Essential Budget Protection.
Invaluable Peace of Mind.

Save your clients time, money, and hassle
with a home warranty from
Old Republic Home Protection.

Leam mora!

Paple Wilping Propl

www.orhp.com I B800.445.6999
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WE MAKE REALTOR ERANDING

FUN tO DO

SAVE ON YOUR FIRST SESSION W/YRN

SCAN TO UNLOCK
THE SAVINGS

P> the influencers

Photo by Roy Cox

YVEI'TE
FLORES

BERKSHIRE HATHWAY HOMESERVICES PENFED REALTY

What inspired you to start your social media/
podcasting journey? I wanted to educate

What drives you to continue to create?
Whether it’s through sharing knowledge,
and empower others by sharing my inspiring others, or sparking meaningful
knowledge and experiences to help them conversations, I find fulfillment in knowing
get started with confidence. that my creations have the potential to
impact lives positively.

Share a memorable moment
that has happened

because of your digital

presence. When 1

What are your favorite social

media and digital platforms

and why? Facebook & IG

received a heartfelt
message from a follower What tools and apps do
expressing how my content you use to enhance your
had inspired them to pursue content? Captions App
a career in real estate. It was e s
incredibly rewarding to know How do you balance authenticity
and privacy? Sharing stories,

that my online presence had a
‘ . experiences, and insights that reflect

positive impact on someone’s life
and motivated them to take action who you truly are, while still honoring

toward their goals. your boundaries.

How has social media positively
impacted your life? Social media

What tips do you have for growing your
audience organically?

has helped me stay connected with Just be who you are.
friends and family and has helped
my business thrive. What advice would you give to someone
looking to build their personal brand on
social media or start a podcast? Stop

caring what others think and just do it.

Connect with Yvette:
Facebook: yvettefloresrealestate
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or 16 years, Malcolm Crane has been helping

clients with homeownership through person-

alized lending services. He recognizes that no
two clients are the same and he and The Crane Team
at Fairway Independent Mortgage tailor each deal
and provide authentic customer service. “It could be
a $50,000 loan [or] a million dollar loan. 'm going to
treat everybody the same...I try to treat my clients like
my family and my friends...[and] give them advice that
I think is going to help them. I don’t give advice based
off of me trying to get a sale.” Malcolm calls this com-
bination a “formula that works.” With the support of
his incredible team, Jeanean, Lindsay, Shay, and Kelly,
he hopes to grow the brand even further, including

opening some additional offices.

Over the course of his career, Malcolm has orig-
inated over $750 million in residential loans. He

credits his achievements to hard work and keeping a
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- Malcolm
4 CRANE ;.

Mortgage

TAILORED
EXCELLENCE

positive mindset. Born and raised in
Brooklyn, New York, Malcolm relo-
cated to Baltimore to attend Morgan
State University. After graduat-
ing with a degree in Marketing,

he found himself contemplating
various career paths, including
following in his parents’ footsteps
as educators. He took a job at Wells Fargo Financial
selling mortgages, auto loans, and credit cards. He
says this laid the foundation for his career, helping
him fine-tune his skills, especially communicating
with customers. Within his first year, Malcolm was
a top producer within the company and was pro-

moted to branch manager.

In 2010, Wells Fargo Financial closed down just as
Malcolm and his wife, Knajell, were planning their
wedding and building their first home. Malcolm
tried out a few different opportunities, first at Wells
Fargo Mortgage, where he averaged $100 million
per year in refinances alone. He again became one
of the top producers within the company. He moved
to George Mason Mortgage where he worked as a
branch manager for a year, which allowed him to
work more directly with REALTORS®©. Six years

ago, he founded the Crane Team.

What sets the Crane Team apart isn’t just his . !I"
impressive track record or his ability to close _ —
loans “freaky fast.” It’s his dedication to his -
clients. “My team and I, we try to do a good j

job of explaining the process upfront, making - —
sure that our clients are as informed as pos-
sible. I think that’s important. And then you
know that client is fully equipped.” He boasts
a100% preapproval to close conversion rate,
and prides himself on creatively handling dif-
ficult files. “I just closed a loan in 10 days from
start to finish for a client that was turned
down by another bank... My knowledge and

my creativity sometimes can get deals done

that other lenders cannot.”

For Malcolm, success isn’t just about the
bottom line—it’s about empowering
others to reach their full potential.
He is a living example that hard

work and perseverance truly

pay off. “Six years ago, I kind

of started from scratch. I

had to develop relationships

with REALTOR®O partners.

It took me some time to get

to that point. But then, you

know, I started developing

some really good relationships,

and business was great.” Like the
rest of the real estate industry,
higher interest rates have had an
impact on The Crane Team. But,

as with all the challenges he’s faced,
Malcolm has stayed focused and driven,
and his business has continued to grow

despite this economic trend.

Malcolm’s true passion is empowering and
inspiring others. As a devoted husband to
Knajell and father to 15-year-old Cameron,
12-year-old Cayden, 7-year-old Carter, and
3-year-old Cayla, Malcolm is dedicated to
helping his family navigate life’s complex-
ities with a positive attitude. He supports
local causes through volunteerism, including
offering financial literacy seminars for youth.
Malcolm’s love of people and his capacity

to build relationships is his driving force -
personally and professionally. “I'm passionate
about helping people fulfill their destiny, and
being the best that they can be and getting the ME']! o Cm‘hé, : ean_‘; 2 Lg.\.l\;spn':-:- o \ :
most out of myself. That’s what excites me.” : Lin'dsay_'éale? é_ns':] §.hfy Brutejr o il

The best is yet to come! ey N RV
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MEDICAL PROFESSIONALS PROGRAM

Fulton Mortgage Company has designed a mortgage program dedicated to making homeownership
easy and affordable for medical professionals' including Physicians, Pharmacists, Dentists,
Veterinarians, and Podiatrists. If you have a medical doctorate degree, this program may work for you.

+ 100% financing® available for loan amounts up to $1.5 Million

« 95% financing® available for loan amounts up to $2 Million

+ 90% financing’ available for loan amounts up to $3 Million

+ Martgage Insurance not required

« Up to 6% seller paid closing cost and prepaids allowed

+ Gift funds are allowed from immediate family members

* Student loan payments that are deferred for 12 months or
longer are not included in the credit approval process

+ Find and close on new home up to 90 days prior to start of

new employment ¢ h d I«t
+ 30 8 15 Year Fixed Rate? as well as Adjustable Rate* Options Ful O ga'gecompany
{5/6, 7/6, 10/6, & 15/6) A Diviglan of

Fulton Bank

Brooks Grasso

VPiSenior Mortgage Loan Officer
MMLS #: 515405

410,608, 4255
bgrasso@fultenmortgagecom pany. com
fultenbank.com/morigage

Fulton Bank, N.A. Member FDIC. Subject 1o credit approval, 'Medical Doctorate degres requered. “Financing is based on the bkewer of sther the appraised value (fair market
value) or conlracl sales price. Monthly payment Tor a 250,000 15-year term morgage al §.613% Annual Percenlage Rale (APR) would be 52,143,586 Monlhly payment for
Nl a 250,000 3-year term morigage al 8. 463% Annual Percentage Rale (APR) would be 5153029, Payment does nol include amounts for taxes and insurance and the
LENDEM actual payment will be grealer. *Adpustable rales are subjecl to increase afler the inital fiwed-rale pericd. Inberest on the portion of the loan thal exceeds the value of the
dwelling i nol lax deduclible. Please consull your lax advisor.

[t's not what we do that's different, it's
how ditferently we do it!

Customized Transaction Management
beyond the basics...

Heather Fleming & Susan Szulinski

Fxpect more.

410-343-9398
www.RestEasySupport.com

g
Rest Easy.
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- e rzes to he lp agents, ’ind*s buye
sellers, mvestors, and builders geét transactions.closed.
% Purchase, Sale, Refinance, Builder & Commercial
v Easy-to-Reach, Full-Time Attorneys
% 18 Convenient Closing Locations
% Settlement Services Provided in MD, DC, DE, PA, VA and WV

Meet Rover! Our Easy-to-Use Virtual Closing Assistant!

Rover saves Real Estate Agents, Lenders, Buyers and Sellers time
by providing real-time information concerning their closing
throughout the entire closing process.

Welcome!

Closing Scheduled
Meet Rover

Earnest Money
Deposited

Sales Contract

A\
B[]

Titla Saarchad Commitmant

& Examinad Issued/ Titla Cloar Statement
E T Ready

Docs
Recprded

Settlement

v~ Deed & Easement Preparation
v Preparation & Review of Contracts
v~ Borrower's Counsel for Commercial Transactions

Lakeside Law Firm, LLC °
[ ]
A legal ilabl hel ith .
ttorneys and paralegals available to help wit ° Lakeside Exchange, LLC
your real estate legal matters: °
) ] . ] R for LOCAL qualified intermediary
\\; lI:/Iormztlor;fof IBusmess Entities & Assignment of . services for 1030 tax-deferred
embership Interests exchanaes
v~ Drafting of Private Loan Documents o 9
° CONTACT US TODAY
[ ]
[ ]
[ ]

410-992-1070 | www.LakesideTitle.com
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A seemingly insignificant decision can change the
course of your life. That’s the case for Gary and
Michelle Krupka. It was 2005; the setting was a ball-
room at the Hyatt Regency in Baltimore. A wedding
was about to begin, and Gary, friend of the groom,
grabbed the empty seat next to Michelle, friend of
the bride. They talked, they laughed, they danced—
and 19 years later they are married, parents of two,

and co-owners of Greenspring Title Company.

A lot has happened since then; they are currently
living the crazy, busy life of parents with active kids.

“I spend a lot of my time in my car,” Michelle says,

. HEERMICHELLE

HE KRUPKA

OF GREENSPRING TITLE COMPANY BETTER TOGETHER

but it’s obvious she loves it. Their 12-year-old daugh-
ter Daphne plays several sports (Gary coaches her
softball team), and 10-year-old son Spencer is into
sports, theater, and music. They live in Timonium

with their 16-year-old rescue dog, Bernie.

The joint venture was Gary’s idea; through his real
estate law practice he developed referral relation-
ships and conducted settlements with the firm’s
affiliated title companies (including Greenspring
Title, before he purchased it), and he thought it
would be profitable and a good fit for Michelle. Her

sales experience and his legal and title experience

Baltimore Real Producers - 61



seemed like another perfect marriage, and they

became owners of Greenspring Title in 2019.
SEPARATED BUT CONNECTED

According to Michelle, the two have very separate
roles. “The less we have to actually work together,
the better we work together,” she jokes. I prod-

ded and asked who wins the arguments about the
business—and the answer is they rarely disagree on
decisions related to a transaction. Gary gives credit
to Michelle; “She’s running the show, the day-to-day,
managing our staff, and generating new business. I
get involved when I'm needed.” Michelle adds, “What

Gary does is separate but very much connected.”

Gary has been practicing law for almost 19 years, and
was named a partner at Blibaum and Associates in
2018, a firm that primarily represents property man-
agement companies and landlords. He explains that
recent changes to Maryland law have significantly
altered the protections of tenants and responsibili-
ties of landlords, creating a dynamic legal landscape
that profoundly impacted the industry. His firm

is dedicated to understanding the nuances of the

emerging laws and is uniquely qualified to provide

up-to-date advice and representation to clients.

62 - July 2024

There are definite upsides to working in the same
industry. As Michelle points out, “working together
has actually made us a lot more respectful of each
other having to take calls and do work in off hours.
The minute he needs to take a call, I jump into par-

ent mode, and vice versa.”

They are united in their philosophy of good commu-
nication and positivity in their business. Michelle
uses a lesson learned from sales training and tries
not to overwhelm people with industry jargon. “It’s
easy when you do something every day to forget
that the client is not in it, they don’t know the term.
There is a balance between talking down to someone
and explaining it in a way that is respectful.” Their
extensive positive Google reviews attest to the great

communication and explanations clients receive.

In addition to gaining some home buyer clients
through Google reviews, Michelle continues to build
relationships with realtors and lenders. She knows
the importance of the long game. “People don’t
change the vendor they use just because you bought
them a cup of coffee, they change because they like
you. You stay top of mind so when the person they
normally use is not a good fit for them anymore,

you're the person they try next.”

“I DON'T BRING THE
PARTY; | BRING THE
PAPERWORK”

Michelle says she works
hard to create and main-
tain relationships in the
industry. She relies heavily
on her processors, Heidi
and Nicole, but prefers to
attend the closings to meet
clients, lenders, and agents.
She doesn’t go so far as to
make it a celebration. “I
want them to think of us

as the serious people that
put it all together correctly
and make sure that nothing
is going to go wrong.” She
adds, “I don’t bring the
party; I bring the paper-
work.” Together, this ‘party
of two’ is serious about
getting the job done right.
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Losu 'M[R "SCHOOL"
TSNT SO BAD WHEN ™
COCKTAILS FOLLOW!

JOIN US FOR NO COST CE CLASSES AND BUSINESS
NETWORKING ON THE 2ND THURSDAY OF EVERY MONTH!

Jonathan Wald | NMLS# 571973

Branch Manager

www. jonwald.net

| 1354 Greenapcing Dr w420, Timossam, MD 21003
L mr?.“rrrﬂml:u.nl Leaim | Corp MLSR 2503 | Equal Lender Dpporiurily

H MAIN STREET HOME LOANS
FROM MAIN STREET T0O YOUR STREET

BE
e
In

Putting Roofs

Over Things
That Matter

FourTwelveRoofing.com
(410) 989-7343

914.629.1278 « jwald@mainstreethl.com

Brian Coleman | NMLS# 1324500
¥ J Senior Home Loan Consultant
443.9861432 - beoleman@mainstreethl.com

www.mainstreethomelmns.com\

Scan the QR code to-vegister today!

www.CeForYou,net

WE TREAT YOUR
LISTING LIKE
IT'S OUR OWN

Serving Baltimore Metropo//tan and surrounding areas

24 HOURS EMERGENCY CALL AVAILABLE

LICENSED & INSURED "l was referred for a humidifier and
PLUMBING heating/AC service by a local real

HEATING estate investor and fellow military
AC veteran in Baltimore. Very
ELECTRICAL impressed from call #1. Just as my

referral said, SM Mechanical is the
ENERGY AUDITS "best of the best” -Wyatt E.

www.smmechanicalhvac.com | (443) 559-5314
7110 Golden Ring RD suite 116 | Essex, MD 21221
@ smmechanicalllc
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Dean Brady and Ron Chiu

In the vibrant heart of Columbia, a newly-opened showroom stands as a testament to

American ingenuity and craftsmanship. GranitePro, co-founded by Dean Brady and his

lifelong friend and business partner Ron Chiu, brings a new standard of excellence to

Maryland homeowners, backed by their combined 40 years of experience.

“Our whole business is built around providing
high-quality products and extreme reliability. A
lot of our customers say it’s the best experience
they’ve had throughout their whole entire con-

struction process,” Dean said.

In addition to their new showroom, they have a
state-of-the-art fabrication facility in Eldersburg,
equipped with cutting-edge digital technology.
Their commitment to American-made values is
evident. As second-generation granite profes-

sionals, Dean and Ron have refined their craft to

GranitePro isn’t just a direct supplier of
granite, marble, and quartz countertops—
it’s a one-stop shop for home transforma-
tions. With a team of experienced designers
and craftsmen, they offer a seamless
experience from conception to installation.
“We also sell cabinetry and have full-time
designers on staff. So, if you’re remodeling
your kitchen, you’re cutting out the mid-
dleman,” Dean said. “Our designers are

extremely experienced as well. Our head

designer has over 20 years of experience

kg

DY partner spotlight

By Abby Isaacs
Photos by Alex Krebs

consistently exceed expectations. “We manufacture  and can provide customers with an opti-

everything here,” Dean proudly said. “We provide mized design. Not only will it look beautiful,

Transforming Homes with
Quality Craftsmanship

good quality wages, good quality health insurance. but it will enhance functionality, changing

We really care about our team and our employees.”  the way you operate in your kitchen.”
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In addition to working with homeowners looking
to fall back in love with their kitchens, they have

a lot of experience working with clients trying to
sell their homes. “The kitchen is the heart of the
home. If it doesn’t impress, potential buyers move
on. What we offer realtors and their clients is more

leverage on the sale of the home.”

GranitePro stands by their workmanship with a
ten-year warranty on all labor. Their dedication to
continuous improvement is reflected in their use of
advanced technology.

“We have a system that scans every single slab,” Dean
said. “Customers can see a 3D version of exactly
what their countertops will look like before we cut
anything. The app also features augmented reality, so
you can virtually walk up to your kitchen countertops,
inspect the seam, and see the flow before we ever
even put a slab on the table, which is pretty wild.”

Reflecting on their humble beginnings—a
wooden table, a hand saw, and an unwavering
pursuit of perfection—Dean emphasizes their
ongoing commitment to innovation. “We’re
always looking to improve our products and cus-
tomer experience, whether it’s how we answer

the phone, cut, manufacture, or install.”

Dean’s pride in GranitePro’s journey lies not just in
their achievements but in the talented team driving
the company forward. “My favorite part about this
business has been our community, our team,” he

shared. “That’s what I'm most proud of.”

GranitePro isn’t just in the business of countertops;
they’re in the business of transforming homes and
lives with their commitment to quality, reliability,
and customer satisfaction. As they continue to grow
and innovate, one thing remains constant—their

dedication to excellence.

Our whole business is built

aroundproviding hi‘g‘h-quality
cts and ex.treme relzab

FPROVIDING
| TITLE AND
CLOSING
I SERVICES

CONSUMERS
AND

REAL ESTATE
PROFESSIONALS

Licensed Settlement Officers & Attorneys ¢ Escrow Accounts ¢ Loan Document Preparation
Title Searches ¢ Loan Closings ¢ Title Transfers ¢ Title Insurance ¢ Notary Service

MICASA

TITLE GROUR LLC

1777 Reisterstown Road, Suite 240 ¢ Baltimore, Maryland 21208
410.753.3500 « www.micasatg.com

Customizing
Insurance
Policies
Specifically
for your
Buyers

_BARRETT

Insurance group

Specializing in Home & Auto

Call Matt for a fre

BarrettinsuranceGroup.com

ee quote on new or existing
insurance policies!

410-979-7711

Matt@BarrettinsuranceGroup.com

Scan Me!

By appointment only.

Rty esires VST DolchMade pgrcomioes Kedus  Wooms
Frussa @ ewond eonmss QUALITY o wson

6072 Falls Road, Baltimore

(443)738-5195  kitchendesignbyidan.com
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TOP 150 STANDINGS - BY UNITS

Individual MLS ID Closed date from Jan. 1to May 31, 2024

Based on MLS data for agents in Baltimore City, Baltimore County, Anne Arundel County, Howard County, Carroll County and Harford County.

RANK NAME OFFICE SALES TOTAL RANK NAME OFFICE SALES TOTAL
1 Adam M Shpritz Ashland Auction Group LLC 427 $20,417,319 17 Bob Simon Long & Foster Real Estate, Inc. 44 $4,865,900
2 Kathleen Cassidy DRH Realty Capital, LLC. 252 $131,583,922 18 Daniel B Register IV Northrop Realty 44 $10,360,700
3 Tineshia R. Johnson NVR Services, Inc. 241 $127,503,784 19 Creig E Northrop llI Northrop Realty 43 $38,520,979
4 Lee M Shpritz Ashland Auction Group LLC 144 $7,034,440 20 Gina L White Lofgren-Sargent Real Estate 42 $18,656,715
5 Robert J Chew Berkshire Hathaway HomeServices PenFed Realty 109.5 $54,780,593 21 Gavriel Khoshkheraman Pickwick Realty 415 $7,473,045
6 Shawn M Evans Monument Sotheby's International Realty 88 $67,068,424 22 David Orso Berkshire Hathaway HomeServices PenFed Realty 40 $39,910,495
7 Lois Margaret Alberti Alberti Realty, LLC 87 $25,979,600 23 Jeannette A Westcott Keller Williams Realty Centre 38 $20,850,872
8 Joseph A Petrone Monument Sotheby's International Realty 81 $50,073,962 24 James T Weiskerger Next Step Realty 375 $20,502,912
9 Robert J Lucido Keller Williams Lucido Agency 73 $50,636,843 25 Bradley R Kappel TTR Sotheby's International Realty 36.5 $84,475,481
10 Gina M Gargeu Century 21 Downtown 70 $13,347,889 26 Robert J Breeden Berkshire Hathaway HomeServices Homesale Realty 36 $14,509,200
n Nickolaus B Waldner Keller Williams Realty Centre 62 $29,109,219 27 Charlotte Savoy Keller Williams Integrity 34.5 $14,961,750
12 Jeremy Michael McDonough Mr. Lister Realty 53 $21,569,785 28 David E Jimenez RE/MAX Distinctive Real Estate, Inc. 34 $10,494,140
13 Daniel McGhee Homeowners Real Estate 50 $21,306,961 29 Sunna Ahmad Cummings & Co. Realtors 34 $26,253,622
14 Matthew D Rhine Keller Williams Legacy 50 $19,429,448 30 Michael J Schiff EXP Realty, LLC 33 $11,935,425
15 Lee R. Tessier EXP Realty, LLC 495 $21,834,549 31 Yevgeny Drubetskoy EXP Realty, LLC 32 $12,119,350
16 Tracy M Jennings DRH Realty Capital, LLC. 46.5 $26,675,930 32 Raj Singh Sidhu Your Realty Inc. 32 $9,247,049
33 Daniel M Billig A.J. Billig & Company 31 $6,377,300
Disclaimer: Statistics are derived from closed sales data. Data pulled on June 6th 2024, and based on reported numbers to MLS. This is closed sales in
all of Maryland and D.C. by agents in the counties listed under the header. Consists of residential new construction and resale. Numbers not reported to 34 Carley R. Cooper Alex Cooper Auctioneers, Inc. 305 $5,079,385
MLS within the date range listed are not included. MLS is not responsible for submitting this data. Data is based on each individual MLS ID. Some teams 35 Jonathan Scheff « Redfin C 305 $15.280.750
report each agent individually; other teams report total production under one name. If there’s an alternate agent listed, volume and units will be split in half onathan >Scheftenacker edin -orp : ’ ’
between both agents. Errors in the Bright MLS system could cause data to not be up-to-date. Baltimore Real Producers does not alter or compile this data 36 Jeremy S Walsh Coldwell Banker Realty 30 $15.788,500
nor claim responsibility for the stats reported to/by MLS.
37 Christopher J Cooke Berkshire Hathaway HomeServices Homesale Realty 29 $9,198,575
38 Laura M Snyder American Premier Realty, LLC 28.5 $13,658,590
e z
@" e BLMOHQHQE LDEI ns 39 Un H McAdory Realty 1 Maryland, LLC 28.5 $16,771,740
B UY B E FOR E YO U SE LL 40 STEPHEN PIPICH Jr. VYBE Realty 28 $7,497,000
Move into your new home now — 41 Gregory A Cullison Jr. EXP Realty, LLC 275 $8128783
and sell your current home with peace of mind.
42 Matthew B Pecker Berkshire Hathaway HomeServices Homesale Realty 275 $12,213,400
g Unlock equity from yvour home with ease 43 Deric S Beckett Berkshire Hathaway HomeServices PenFed Realty 27 $7,056,452
@’ EUY}"'DUI G'FEG.I'T‘.I thE Wlth C‘DﬂﬂdEﬂCE 44 Diana Pham EXP Realty, LLC 26.5 $5,042,5OO
45 Tom Atwood Keller Williams Metropolitan 26 $9,595,215
@/ Sell your current home with peace of mind
46 Timothy Langhauser Compass Home Group, LLC 26 $10,559,500
- — I 47 Tony Migliaccio Long & Foster Real Estate, Inc. 26 $11,286,990
‘:;- @ ' Kendall Winkelman 48 Christopher W Palazzi Cummings & Co. Realtors 255 $5,859,693
= & (% Branch Manager | NMLS #1815427 TR
Cell: 45433071293 GROUP 49 Anne Marie M Balcerzak AB & Co Realtors, Inc. 255 $11,668,625
# kwinkelman@directmortgageloans.com -
: . : 50 Bill Franklin Long & Foster Real Estate, Inc. 25 $11,353,888
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TOP 150 STANDINGS - BY UNITS

Individual MLS ID Closed date from Jan. 1to May 31, 2024

RANK NAME OFFICE SALES TOTAL
51 Mark D Simone Keller Williams Legacy 25 $10,362,520
52 Sandra E Echenique Keller Williams Gateway LLC 25 $5,476,000
53 Montaz Maurice McCray Keller Williams Realty Centre 24.5 $9,595,498
54 Liz A. Ancel Cummings & Co. Realtors 24.5 $8,718,550
55 Francis R Mudd IlI Schwartz Realty, Inc. 24 $12,158,200
56 Mitchell J Toland Jr. Redfin Corp 24 $9,954,150
57 Adam Chubbuck Douglas Realty, LLC 24 $8,725,575
58 Peter J Klebenow RE/MAX Advantage Realty 24 $5,174,930
59 Larry E Cooper Alex Cooper Auctioneers, Inc. 24 $4,134130
60 Michael Soper Next Step Realty 24 $8,665,500
61 Pamela A Terry EXP Realty, LLC 23 $2,994,500
62 Susan Shterengarts Long & Foster Real Estate, Inc. 23 $5,273,200
63 Nancy A Hulsman Coldwell Banker Realty 23 $12,383,810
64 Louis Chirgott Real Broker, LLC 225 $11,583,375
65 Tracy J. Lucido Keller Williams Lucido Agency 225 $16,943,983
66 Dariusz Bogacki Cummings & Co. Realtors 22 $5,665,400
67 CINTIA M VALLADARES HERNANDEZ EXP Realty, LLC 22 $4,602,400
68 Charles N Billig A.J. Billig & Company 22 $4,569,038
69 Vincent J. Steo Your Home Sold Guaranteed Realty 22 $8,540,450
70 Robert D Kaetzel Real Estate Professionals, Inc. 22 $5,657,825
7 David Marc Niedzialkowski Redfin Corp 22 $8,935,990
72 Kelly Schuit Next Step Realty 22 $10,869,000
73 Kim Barton Keller Williams Legacy 215 $11,290,333
74 Bob A Mikelskas Rosario Realty 215 $9,716,495
75 Brendan Butler Cummings & Co. Realtors 21 $8,964,125
76 Prabin Bhandari Keller Williams Gateway LLC 21 $8,421,000
77 Timothy Lee Joseph Dominick Coldwell Banker Realty 21 $4,871,400
78 Sharon Y Daugherty Keller Williams Select Realtors 21 $11,057,000
79 Nancy Gowan Engel & Volkers Annapolis 21 $11,673,680
80 Michael Lopez RE/MAX Distinctive Real Estate, Inc. 21 $5,312,400
81 Colleen M Smith Long & Foster Real Estate, Inc. 21 $18,960,680
82 Melissa Menning Alberti Realty, LLC 21 $4,449,000
83 Brian | Leibowitz Maryland Realty Company 21 $6,106,407
84 Anne Y Herrera-Franklin Monument Sotheby's International Realty 21 $17623,335
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Based on MLS data for agents in Baltimore City, Baltimore County, Anne Arundel County, Howard County, Carroll County and Harford County.

RANK NAME OFFICE SALES TOTAL
85 Jared T Block Alex Cooper Auctioneers, Inc. 21 $5,104,395
86 Daniel Borowy Redfin Corp 21 $12,405,000
87 Ira Klein Pickwick Realty 21 $2,914,400
88 Krissy Doherty Northrop Realty 21 $8,522,340
89 Robert A Commodari EXP Realty, LLC 21 $7,247,960
90 Missy A Aldave Northrop Realty 20.5 $11,012,750
91 Veronica A Sniscak Compass 20.5 $11,102,026
92 Bryan G Schafer Next Step Realty 20 $10,096,668
93 Jose A Rivas Keller Williams Gateway LLC 20 $2,552,400
94 Scott M. Schuetter Berkshire Hathaway HomeServices PenFed Realty 20 $15,804,611
95 Steven C Paxton Keller Williams Gateway LLC 20 $8,964,000
96 Julia H. Neal Next Step Realty 20 $8,588,600
97 Enoch P Moon Realty 1 Maryland, LLC 20 $10,343,900
98 Eric J Figurelle Cummings & Co. Realtors 20 $7,033,965
99 Mary C Gatton Redfin Corp 20 $10,863,000
100 Marta Lopushanska Berkshire Hathaway HomeServices Homesale Realty 20 $6,382,100

Disclaimer: Statistics are derived from closed sales data. Data pulled on June 6th 2024, and based on reported numbers to MLS. This is closed sales in

all of Maryland and D.C. by agents in the counties listed under the header. Consists of residential new construction and resale. Numbers not reported to
MLS within the date range listed are not included. MLS is not responsible for submitting this data. Data is based on each individual MLS ID. Some teams
report each agent individually; other teams report total production under one name. If there’s an alternate agent listed, volume and units will be split in half
between both agents. Errors in the Bright MLS system could cause data to not be up-to-date. Baltimore Real Producers does not alter or compile this data
nor claim responsibility for the stats reported to/by MLS.

FIRST HOME

MORTG AG E

Together, we can asgjst clients
in celebrating their
from rental obligations.

CROFTON BRANCH DEFENSE HIGH)

=2

LENDER
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BUI DOES YOUR:

MARKETING
FARMING
HAPPY /TH ADVERTISING
JULY " % CONVERSION

WHAT WE OFFER

» Property Profiles so you're prepared for every listing

CEUEERAMING
> » Fast access to Property Reports, Data Mining and Farming
 One designated escrow officer for each and every file

« Marketing resources both print and social media

» 24/7 texting for immediate access to your files & answers

all your questions. * also translates to any language

P

EA

(::'."ri'if_ic:d 'I'i_tl-.:

Scan here for more info

888-486-5511 | certifiedtitlecorp.com

CertifiedProperty.us



TOP 150 STANDINGS - BY UNITS

Individual MLS ID Closed date from Jan. 1to May 31, 2024

Based on MLS data for agents in Baltimore City, Baltimore County, Anne Arundel County, Howard County, Carroll County and Harford County.

RANK NAME OFFICE SALES TOTAL RANK NAME OFFICE SALES TOTAL
101 Barbara A Ayd Cummings & Co. Realtors 20 $3,833,900 17 Sergey A taksis Long & Foster Real Estate, Inc. 19 $9,953,500
102 Andrew Johns IlI Keller Williams Gateway LLC 20 $7,363,000 18 Deepak Nathani EXP Realty, LLC 19 $9,073,150
103 Allen J Stanton RE/MAX Executive 20 $8,541,200 19 Jessica N Sauls VYBE Realty 19 $7,021,800
104 Jeff D Washo Compass 20 $9,989,720 120 Terence P Brennan Long & Foster Real Estate, Inc. 18.5 $6,542,250
105 Brian M Pakulla RE/MAX Advantage Realty 19.5 $11,360,500 121 Kathy A Banaszewski Real Estate Professionals, Inc. 18.5 $5,716,000
106 Jessica L Young-Stewart RE/MAX Executive 19.5 $8,850,900 122 Kimberly A Lally EXP Realty, LLC 18 $8,207,000
107 James F Ferguson EXIT Preferred Realty, LLC 19.5 $6,871,275 123 Shannon Smith Next Step Realty 18 $7681150
108 Michael Green Witz Realty, LLC 19.5 $6,258,248 124 Luis H Arrazola A.J. Billig & Company 18 $2,990,413
109 Mark Richa Cummings & Co. Realtors 19 $7,902,470 125 Kyriacos P. Papaleonti Academy Realty Inc. 18 $8,883,346
10 Keiry Martinez ExecuHome Realty 19 $4,450,295 126 Tina C Beliveau EXP Realty, LLC 18 $4,286,000
M Kate A Barnhart Keller Williams Gateway LLC 19 $5,225,900 127 cory andrew willems Keller Williams Gateway LLC 18 $5,473,800
12 O'Mara Dunnigan Keller Williams Flagship of Maryland 19 $10,511,990 128 John Maranto Cummings & Co. Realtors 18 $6,909,000
13 Jenn Schneider Neighborhood Assistance Corporation of America 19 $6,106,000 129 Donald L Beecher Redfin Corp 18 $7711,400
14 Jessica DuLaney (Nonn) Next Step Realty 19 $8,906,950 130 Edward S Treadwell VYBE Realty 18 $7,407,400
15 William C Featherstone Featherstone & Co.,LLC. 19 $4,669,300 131 Megan Manzari Cummings & Co. Realtors 18 $6,214,000
16 Michael Myslinski Next Step Realty 19 $8197,050 132 Timothy C Markland Jr. Cummings & Co. Realtors 18 $5,995,500
133 Tiffany S Domneys ExecuHome Realty 18 $3,550,795
Disclaimer: Statistics are derived from closed sales data. Data pulled on June 6th 2024, and based on reported numbers to MLS. This is closed sales in
all of Maryland and D.C. by agents in the counties listed under the header. Consists of residential new construction and resale. Numbers not reported to 134 Bob Kimball Redfin Corp 18 $6,925,000
MLS within the date range listed are not included. MLS is not responsible for submitting this data. Data is based on each individual MLS ID. Some teams 135 Anth M Eried North Realt 18 $14190.460
report each agent individually; other teams report total production under one name. If there’s an alternate agent listed, volume and units will be split in half nthony riedman orthrop Reafty T
between both agents. Errors in the Bright MLS system could cause data to not be up-to-date. Baltimore Real Producers does not alter or compile this data 136 Carol Snyder Monument Sotheby's International Realty 175 $22,302,778
nor claim responsibility for the stats reported to/by MLS.
137 Vincent M Caropreso Keller Williams Flagship of Maryland 17.5 $7,098,801
) 138 Jim W Bim Winning Edge 175 $6,198,900
Lo B _ ) 139 Dassi Lazar Lazar Real Estate 17 $4,911,700
GREAT TIME TO
= : 140 Sarah E Garza Keller Williams Flagship of Maryland 17 $10,181,000
R E F I N A N ‘ E l 141 Andrew Undem Berkshire Hathaway HomeServices Homesale Realty 17 $7,611,175
142 Kevin L Reeder RE/MAX Advantage Realty 17 $1,799,150
I l i A n n IEM ac 143 Jennifer H Bonk Cummings & Co. Realtors 17 $9,165,380
s 144 Brian D Saver Long & Foster Real Estate, Inc. 17 $16,616,030
e 145 Dimitrios Lynch ExecuHome Realt: 17 $3,295,186
- FAST pre-approvals & advice Y Y
« Primary, vacation & investment loans available BRANCH MANAGER 146 Nataliya Lutsiv RE/MAX Executive 17 $9,687,930
! NMLS# 1430752
« Loans down to 620 credit score Celi: 240-678-3669 147 Carla H Viviano Viviano Realty 17 $10,041,600
ie Mae ; Phone: 667-295-7515
Fannie  Freddie Mac, FHA, VA & USDA Direct Lender mdmiller@annie-mac.com 148 Jennifer A Klarman Long & Foster Real Estate, Inc. 17 $12,184,293
- First-time home buyer & %0 DOWN payment programs =& f @anniemacannapaolis
149 Ronald W. Howard RE/MAX Advantage Realty 17 $6,856,900
- “riie - . . e i
g :ﬂ“*“;mﬁm*_‘";"_;tmm:ﬁ,‘m e e ST g P e iy b T, 150 F. Aidan Surlis Jr. RE/MAX Leading Edge 1655 $9159,250
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TOP 150 STANDINGS - BY VOLUME

Individual MLS ID Closed date from Jan. 1to May 31, 2024

RANK NAME OFFICE SALES TOTAL

1 Kathleen Cassidy DRH Realty Capital, LLC. 252 $131,583,922
2 Tineshia R. Johnson NVR Services, Inc. 24 $127,503,784
3 Bradley R Kappel TTR Sotheby's International Realty 36.5 $84,475,481
4 Shawn M Evans Monument Sotheby's International Realty 88 $67,068,424
5 Robert J Chew Berkshire Hathaway HomeServices PenFed Realty 109.5 $54,780,593
6 Robert J Lucido Keller Williams Lucido Agency 73 $50,636,843
7 Joseph A Petrone Monument Sotheby's International Realty 81 $50,073,962
8 David Orso Berkshire Hathaway HomeServices PenFed Realty 40 $39,910,495
9 Creig E Northrop IlI Northrop Realty 43 $38,520,979
10 Nickolaus B Waldner Keller Williams Realty Centre 62 $29,109,219
1 Tracy M Jennings DRH Realty Capital, LLC. 46.5 $26,675,930
12 Sunna Ahmad Cummings & Co. Realtors 34 $26,253,622
13 Lois Margaret Alberti Alberti Realty, LLC 87 $25,979,600
14 Carol Snyder Monument Sotheby's International Realty 175 $22,302,778
15 Lee R. Tessier EXP Realty, LLC 495 $21,834,549
16 Jeremy Michael McDonough Mr. Lister Realty 53 $21,569,785
17 Daniel McGhee Homeowners Real Estate 50 $21,306,961
18 Jeannette A Westcott Keller Williams Realty Centre 38 $20,850,872
19 James T Weiskerger Next Step Realty 375 $20,502,912
20 Adam M Shpritz Ashland Auction Group LLC 427 $20,417,319

21 Matthew D Rhine Keller Williams Legacy 50 $19,429,448
22 Colleen M Smith Long & Foster Real Estate, Inc. 21 $18,960,680
23 Heidi S Krauss Krauss Real Property Brokerage 12 $18,851,247
24 Gina L White Lofgren-Sargent Real Estate 42 $18,656,715

25 Georgeann A Berkinshaw Coldwell Banker Realty 6 $18,574,200
26 Karen Hubble Bisbee Hubble Bisbee Christie's International Real Estate 16 $17,910,680

27 Anne Y Herrera-Franklin Monument Sotheby's International Realty 21 $17,623,335
28 Tracy J. Lucido Keller Williams Lucido Agency 225 $16,943,983
29 Un H McAdory Realty 1 Maryland, LLC 28.5 $16,771,740

30 Brian D Saver Long & Foster Real Estate, Inc. 17 $16,616,030
31 Scott M. Schuetter Berkshire Hathaway HomeServices PenFed Realty 20 $15,804,611

32 Jeremy S Walsh Coldwell Banker Realty 30 $15,788,500
33 Jonathan Scheffenacker Redfin Corp 30.5 $15,280,750
34 Charlotte Savoy Keller Williams Integrity 345 $14,961,750
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Based on MLS data for agents in Baltimore City, Baltimore County, Anne Arundel County, Howard County, Carroll County and Harford County

RANK NAME OFFICE SALES TOTAL

35 Robert J Breeden Berkshire Hathaway HomeServices Homesale Realty 36 $14,509,200
36 Anthony M Friedman Northrop Realty 18 $14,190,460
37 Laura M Snyder American Premier Realty, LLC 28.5 $13,658,590
38 Jean Berkinshaw Dixon Coldwell Banker Realty 5 $13,642,500
39 Gina M Gargeu Century 21 Downtown 70 $13,347,889
40 June M Steinweg Long & Foster Real Estate, Inc. 13 $13,185,999
41 Kristi C Neidhardt Northrop Realty 15 $12,798,500
42 Daniel Borowy Redfin Corp 21 $12,405,000
43 Nancy A Hulsman Coldwell Banker Realty 23 $12,383,810
44 Matthew B Pecker Berkshire Hathaway HomeServices Homesale Realty 275 $12,213,400
45 Shun Lu Keller Williams Realty Centre 12 $12,203,650
46 Jennifer A Klarman Long & Foster Real Estate, Inc. 17 $12,184,293
47 Francis R Mudd IlI Schwartz Realty, Inc. 24 $12,158,200
48 Yevgeny Drubetskoy EXP Realty, LLC 32 $12,119,350
49 Michael J Schiff EXP Realty, LLC 33 $11,935,425
50 Arian Sargent Lucas Lofgren-Sargent Real Estate 10.5 $11,690,720

Disclaimer: Statistics are derived from closed sales data. Data pulled on June 6th, 2024, and based on reported numbers to MLS. This is closed sales in

all of Maryland and D.C. by agents in the counties listed under the header. Consists of residential new construction and resale. Numbers not reported to
MLS within the date range listed are not included. MLS is not responsible for submitting this data. Data is based on each individual MLS ID. Some teams
report each agent individually; other teams report total production under one name. If there’s an alternate agent listed, volume and units will be split in half
between both agents. Errors in the Bright MLS system could cause data to not be up-to-date. Baltimore Real Producers does not alter or compile this data
nor claim responsibility for the stats reported to/by MLS.

900 Bestgate Rd. | Suite 310 | Annapolis, MD 21401
(Office) 410.571.2020 | Branch NMLS ID 144183
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TOP 150 STANDINGS - BY VOLUME

Individual MLS ID Closed date from Jan. 1to May 31, 2024

RANK NAME OFFICE SALES TOTAL

51 Nancy Gowan Engel & Volkers Annapolis 21 $11,673,680
52 Anne Marie M Balcerzak AB & Co Realtors, Inc. 25.5 $11,668,625
53 Louis Chirgott Real Broker, LLC 22.5 $11,583,375
54 Brian M Pakulla RE/MAX Advantage Realty 19.5 $11,360,500
55 Bill Franklin Long & Foster Real Estate, Inc. 25 $11,353,888
56 Kim Barton Keller Williams Legacy 215 $11,290,333
57 Tony Migliaccio Long & Foster Real Estate, Inc. 26 $11,286,990
58 Veronica A Sniscak Compass 20.5 $11102,026
59 Sharon Y Daugherty Keller Williams Select Realtors 21 $11,057,000
60 Missy A Aldave Northrop Realty 205 $11,012,750
61 Kelly Schuit Next Step Realty 22 $10,869,000
62 Mary C Gatton Redfin Corp 20 $10,863,000
63 Timothy Langhauser Compass Home Group, LLC 26 $10,559,500
64 O'Mara Dunnigan Keller Williams Flagship of Maryland 19 $10,511,990
65 David E Jimenez RE/MAX Distinctive Real Estate, Inc. 34 $10,494,140
66 Charlie Hatter Monument Sotheby's International Realty 8.5 $10,470,000

Disclaimer: Statistics are derived from closed sales data. Data pulled on June 6th, 2024, and based on reported numbers to MLS. This is closed sales in

all of Maryland and D.C. by agents in the counties listed under the header. Consists of residential new construction and resale. Numbers not reported to
MLS within the date range listed are not included. MLS is not responsible for submitting this data. Data is based on each individual MLS ID. Some teams
report each agent individually; other teams report total production under one name. If there’s an alternate agent listed, volume and units will be split in half
between both agents. Errors in the Bright MLS system could cause data to not be up-to-date. Baltimore Real Producers does not alter or compile this data
nor claim responsibility for the stats reported to/by MLS.

Ren_wations- "

Painting & Touch Ups
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www.Werrlei

Additions

Based on MLS data for agents in Baltimore City, Baltimore County, Anne Arundel County, Howard County, Carroll County and Harford County

Services sam

RANK NAME OFFICE SALES TOTAL
67 Mark D Simone Keller Williams Legacy 25 $10,362,520
68 Daniel B Register IV Northrop Realty 44 $10,360,700
69 Enoch P Moon Realty 1 Maryland, LLC 20 $10,343,900
70 Sarah E Garza Keller Williams Flagship of Maryland 17 $10,181,000
71 Jennifer Schaub Long & Foster Real Estate, Inc. 15 $10,131,500
72 Bryan G Schafer Next Step Realty 20 $10,096,668
73 Carla H Viviano Viviano Realty 17 $10,041,600
74 Marina Yousefian Long & Foster Real Estate, Inc. 15 $10,001,400
75 Jeff D Washo Compass 20 $9,989,720
76 Mitchell J Toland Jr. Redfin Corp 24 $9,954,150
77 Sergey A taksis Long & Foster Real Estate, Inc. 19 $9,953,500
78 Reid Buckley Long & Foster Real Estate, Inc. 9 $9,945,000
79 Anne L Henslee Cummings & Co. Realtors 1" $9,936,200
80 Sarah Greenlee Morse TTR Sotheby's International Realty 9 $9,733,500
81 Phillippe Gerdes Real Broker, LLC - Annapolis 15.5 $9,722,900
82 Bob A Mikelskas Rosario Realty 215 $9,716,495
83 Nataliya Lutsiv RE/MAX Executive 17 $9,687,930
84 Montaz Maurice McCray Keller Williams Realty Centre 24.5 $9,595,498
85 Tom Atwood Keller Williams Metropolitan 26 $9,595,215
86 Wendy Slaughter VYBE Realty 15.5 $9,527,500
87 Biana J Arentz Coldwell Banker Realty 1" $9,464,248
88 Ricky Cantore Ill RE/MAX Advantage Realty 13.5 $9,349,350
89 Jennifer Holden Compass 10 $9,286,355
90 Linda Ridenour Taylor Properties 1 $9,250,000
91 Raj Singh Sidhu Your Realty Inc. 32 $9,247,049
92 Christopher J Cooke Berkshire Hathaway HomeServices Homesale Realty 29 $9,198,575
93 Jennifer H Bonk Cummings & Co. Realtors 17 $9,165,380
94 F. Aidan Surlis Jr. RE/MAX Leading Edge 16.5 $9,159,250
95 Jonathan E. Rundlett Toll MD Realty, LLC 5 $9,149,550
96 Deepak Nathani EXP Realty, LLC 19 $9,073,150
97 Blair Kennedy Keller Williams Realty Centre 14 $9,036,495
98 Yiwei Chang Fortune Washington Realty Group LLC 5 $8,994,000
99 Brendan Butler Cummings & Co. Realtors 21 $8,964,125
100 Steven C Paxton Keller Williams Gateway LLC 20 $8,964,000
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In-House
Settlement Solutions
for You and Your Client

/\ Education. Processing.
/\ Consultation. Settlements.
us (410) 777-5311 | INFO@IHTITLE.COM

I H WWW.IHTITLE.COM
N— OU S E BALTIMORE | MILLERSVILLE | SEVERNA PARK

) ) ) - Bob Flynn  Stella Vavas
— TITLE CO —— ARBUTUS | OCEAN CITY | CHESTER | TIMONIUM Sabracos

~TOGETHER
WE

THE INVESTOR'S
"REFI- SHOP"

CRAFTING
ELEGANCE,
; BUILDING Lo E
DREAMS ®
R N
4D CONNECT 40 W CHESAPEAKE AVE, SUITE 400
v Y R WITH US TOWSON, MD 21204

Beltway Lending is a highl jalized e T

”refei svl;,g%” feor: rlenagl :ass?ate’?nvjésigfsfl’;];ewas o aralh!edl : L. | THECRANETEAM@FAIRWAYMC.COM

i ience unp cra pan =
also founded by actual real estate investors. e e e B N {9] 7) 207-2789
30 year Rental Loans | Fix & Flip © :
Portfolio Loans [::r:ﬁzf:f‘s!:
Beltway Lendi 410-231-3131 [E4pmE ey
e i con S mm z]1FAIRWAY
BeltwayLending.com E gL ﬁ E_ INDEPENDENT MORTGAGE CORPORATION MALCOLM CRAMNE
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TOP 150 STANDINGS - BY VOLUME

Individual MLS ID Closed date from Jan. 1to May 31, 2024

Based on MLS data for agents in Baltimore City, Baltimore County, Anne Arundel County, Howard County, Carroll County and Harford County

RANK NAME OFFICE SALES TOTAL RANK NAME OFFICE SALES TOTAL
101 David Marc Niedzialkowski Redfin Corp 22 $8,935,990 135 Gregory A Cullison Jr. EXP Realty, LLC 275 $8,128,783
102 Jessica DuLaney (Nonn) Next Step Realty 19 $8,906,950 136 Nicholas Cintron APEX Realty, LLC 13 $8,031,778
103 Kyriacos P. Papaleonti Academy Realty Inc. 18 $8,883,346 137 Michelle D Jonasson-Jones Redfin Corp 13 $7,985,400
104 Wendy T Oliver Coldwell Banker Realty 13 $8,878,500 138 James M. Baldwin Compass 1.5 $7,949,795
105 Jessica L Young-Stewart RE/MAX Executive 19.5 $8,850,900 139 Anne S Dunigan TTR Sotheby's International Realty 6.5 $7,935,750
106 Rachel Best RE/MAX Leading Edge 13 $8,834,999 140 Jan Crowley Engel & Volkers Annapolis 16 $7,929,443
107 Ashley B Richardson Monument Sotheby's International Realty 14 $8,796,500 141 Mark Richa Cummings & Co. Realtors 19 $7,902,470
108 Julie Singer Northrop Realty 1.5 $8,793,500 142 Dawn L Baxter Coldwell Banker Realty 14 $7,888,400
109 Christopher L May May Realty 12 $8,784,700 143 Barb Herndon The Cornerstone Agency, LLC 15 $7,866,500
10 Lisa Alatis-Hapney Samson Properties 10 $8,760,949 144 Michael J Sloan Northrop Realty 12.5 $7,864,600
m Moe Farley Coldwell Banker Realty 1.5 $8,757,000 145 Ani Gonzalez-Brunet Coldwell Banker Realty 2 $7,850,000
12 Trent C Gladstone Keller Williams Integrity 15.5 $8,755,345 146 Martha S Janney Coldwell Banker Realty 4 $7,845,000
13 Adam Chubbuck Douglas Realty, LLC 24 $8,725,575 147 Mark Milligan RE/Max Experience 9 $7,835,000
14 Liz A. Ancel Cummings & Co. Realtors 24.5 $8,718,550 148 Jamie A Angichiodo RE/MAX Leading Edge 13 $7,769,650
"5 John J Collins Long & Foster Real Estate, Inc. 12 $8,697,900 149 Samantha Bongiorno RE/MAX Advantage Realty 13 $7.768,800
16 Michael Soper Next Step Realty 24 $8,665,500 150 Elizabeth C Dooner Coldwell Banker Realty 8 $7.755,000
17 Julia H. Neal Next Step Realty 20 $8,588,600
Disclaimer: Statistics are derived from closed sales data. Data pulled on June 6th, 2024, and based on reported numbers to MLS. This is closed sales in
18 AMELIA E SMITH Redfin Corp 16 $8,557,000 all of Maryland and D.C. by agents in the counties listed under the header. Consists of residential new construction and resale. Numbers not reported to
19 o G H Realty LLC - $8.549,500 MLS within the date range listed are not included. MLS is not responsible for submitting this data. Data is based on each individual MLS ID. Some teams
Zhiwei Yu reat Homes Realty ! ’ report each agent individually; other teams report total production under one name. If there’s an alternate agent listed, volume and units will be split in half
120 Allen J Stanton RE/MAX Executive 20 $8.541.200 between both agents. Errors in the Bright MLS system could cause data to not be up-to-date. Baltimore Real Producers does not alter or compile this data
nor claim responsibility for the stats reported to/by MLS.
121 Vincent J. Steo Your Home Sold Guaranteed Realty 22 $8,540,450
122 Krissy Doherty Northrop Realty 21 $8,522,340
123 Christina J Palmer Keller Williams Flagship of Maryland 10 $8,507,900
|| ||
124 Justin Disborough Long & Foster Real Estate, Inc. 12,5 $8,447133 ﬁ n q n c I q I
125 Prabin Bhandari Keller Williams Gateway LLC 21 $8,421,000
126 Teresa L Westerlund Samson Properties 8 $8,390,050 se VI es
I c Mortgage Broker
127 Beth Viscarra Cummings & Co. Realtors 10 $8,346,423
128 Steve Allnutt RE/MAX Advantage Realty 1.5 $8,343,850 {"I [8 7 } ?40“984{}
129 Eric C McPhee Cummings & Co. Realtors 9 $8,321,000 | nfc-@a lifinancialservices.com
80 DonnaJ Yocum Keller Willams Realty Centre 2 $8.278.435 @ www.Allfinancialservices.com
131 Mary Beth B Paganel Long & Foster Real Estate, Inc. 1 $8,214,000 9 10989 Red Run Blvd,, Suite #210
Owings Mills, MD 21117
132 Kimberly A Lally EXP Realty, LLC 18 $8,207,000 g S : ;
f Facebook.com/allfinancialsvs
133 Michael Myslinski Next Step Realty 19 $8,197,050 - x
@ Instagram.com/allfinancialserviceslic
134 Joseph Wallman Coldwell Banker Realty 1.5 $8,175,000 This ks not an offer. Prices, rates, programs, térms and conditions ane not guaranteed, are subject
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to change without notice and all are subbject to approval, Branch NMLS #528105
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GET IN TOUCH

M A N I F E ST 443.797.7678

Through belief and action,

aedltiting i2 ppossiote!

Are your current habits and actions getting you
what you want in business and life? We can help!

Our specialty is execution and
our love language is results!

Unlock the potential of your client's dream home with HMA Renovation Lending
solutions. Qur tailored lending options are designed to turn these visions into
reality, one renovation at a time. Experience the transformation as we bring your
client’s dream home to life with flexible and innovative financing.

.-1

1
@N12:51PM all B

HOMESTYLE RENOVATION LOAN

From kitchen upgrades to landscaping - the homestyle renovation loan gives
homeowners the funds to renovate their primary, secondary, and investment properties.

Jenniter Lang Schifl - Manifest
Metwork. She works with a ton of
agents and partners in the group-
mysalf included! Dal recommend a
conversation, She's phenomanal at
closing the gap batween whehe you
are and whene you want to be - scaling
a business, getting organized on the
backend, building CRMS, recruiting
and training staff etc. She is a great
vissonary to help with big pictune
planning AND gets i the weeds with
you to help fmplement the plan, Warth

FHA STANDARD 203 (K) LOAN

Allows buyers to purchase or refinance a home that needs work and then rolls the
renovation costs into their mortgage.

Q Consulting & Coaching

*3.5% down payment required | no income limits

{g’t} Systems Architecture & Automation
for Individuals & Teams

~ 2> RE Business Strategy Support

CALL, EMAIL OR TEXT FOR AN APPOINTMENT

Tom Mills, Managing Partner | Sr. Loan Officer
(443) 309-9346

S z Public Speaking & Group Training
tmills@hmamortgage.com | HMAmortgage.com
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+
¥ The Ability to Manifest Anything!




YEARS OF
THE N2 COMPANY

Let's Light Up
the Housing Market _—=

TOGETHER ® L &

Spark success with Allied Mortgage Group.
Take advantage of our fast closings, _. :
competitive rates, and exceptional servic bV \
Let’'s make this summer unforgettable! ‘

Beth Wood

PRODUCING BRANCH MANAGER
NMLS#: 323001
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