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- Residential & Commercial
Moving

- Truck/Pod Loading & » ‘

Unloading
- Interior Moving & Deliveries
- Hourly-Day Rates

Serving the Capital District

(£ 518-792-1837 - 323 Corinth Road, Queensbury, NY 12804 - MovesMadeEZ.net |

Building Lifelong Trust With
Customers Through Transparency

I have aver 17 years of experience in residential construction including 5 Call us now! (518) 441-7331
years of experience as a mason. My knowledge ol homa construclion is

enhanced by my experience in plumbing, elecirical, healing systams,
roafing, siding, and Moaring.

QiU You R ©un Y leriine?

We’re expanding and seeking new
homes to manage long-term!

My eye for detall and vast knowledge of quality crattsmanship helps our clients to make &#fﬁmncsﬂmls_al@g
Informed decisions. | will provide a comprehensive report, complete with photos. The DO IT ONCE. DO IT RIGHT.
reparts are completed within 24 hours, or less!
Y
I am committad to making sure our clients feel confident and informed throsghout the Why Choose US -
inspection process. A home purchase is a serious decision, and | love to help lamilies * Local.

findd the home that will kep them sate and hapgy for years 1o come. « Educated on the latest laws & techniques.

E— R e ey A e B « We use the best property management software.
= AR « Owner portal to view property stats.
X i « Ability for tenants to auto-draft their payments.
i - * Knowledge of marketing your property.

* We know how to pick and screen good tenants.
¢ Serving the greater Saratoga area.

cardallc.com

cardallcmanagement@gmail.com
VETERAN OWNED BUSINESS

Mark Nestor

B el (| /.y valentines day
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THE BEST DESERVE THE BEST!
First-class service every time!

Nicholas Baratto
Mortgage Originator

Bob Kelly

Mortgage Originator
NMLS #66576 NMLS #1392603
Cell: 518-330-9201 Cell: 518-605-1176

bkelly@sefcumortgageservices.com  nbaratto@sefcumortgageservices.com

SEFCU Mortgage Services takes pride in giving back to the community and
currently services $2.8 billion in residential mortgages.

700 Patroon Creek Blvd., Suite 301, Albany, NY 12206 - Company NMLS #309847 - 518-783-1234
sefcumortgageservices.com * Licensed Mortgage Banker-NYS Department of Financial Services  jeymes



WEALTH »¢ °
MANAGEMENT 7 TRUSTCQW BHAINK

INDEPENDENT & STRONG. SINCE 1902.

HIRUSTCO BANK Trustco Bank Mortgages
/
Ga"ery Accounts Compare & Save!
> Financingup to 97% > No Borrower Paid Private > Jumbo Mortgages

Investment Account or Loan-to-Value Mortgage Insurance* up to $1,500,000
Retirement Builder > Low Closing Costs > Friendly, Local Service > Wide Range of

Products Available
Growth.

An aggressive investment approach
to maximize long-term growth.

Balanced.
A blended investment approach
to provide growth and income.

Fixed Income.
A lower-risk investment approach
to provide stability and income.

Since 1902, Trustco Bank has been helping build
communities one mortgage at a time. We value our
relationships with the Real Estate community and know
how hard you work to get the deal done. We want you to
know that you can trust us to work just as hard for you
and your client. We will even save them some money too.

W/ TRUSTCO
7\ BANK

Your Home Town Bank

Independent & Strong SINCE 1902.

High returns with a low investment.
A Trustco Gallery Account can make your
money grow without a large initial
investment. You also have the option to
add to your initial investment whenever you
would like. All Gallery Accounts utilize
no-load funds with no commissions for

purchases or sales and offer below average . II-._:EI_- , New ConStrUCtion LOG ns-
expense ratios. A L Rate Locked for 330 Days from Application!

Call us at 1-800-846-1657
for a complimentary financial review.

}\‘/ Trusted by our clients
»
7N

for more than 100 years.

n I j] m www.trustcobank.com

Subject to credit approval. 1 - Applicable to our portfolic mortgage product. If you fail to qualify for that

product, you may be offered a mortgage that does have an appraisal fee, borrower-paid PMI, and a tax

escrow account. *Private Mortgage Insurance. Lender Paid Private Mortgage Insurance on loans over EEE-‘HE'“ENRG

APPLY NOW 89.5% Loan-to-Value. Please Note: We reserve the right to alter or withdraw these products or certain ]
features thereof without prior notification. NMLS #474376 Member FDIC

Investment Products - Not FDIC Insured. Mot a deposit. Not insured by any Federal Government
Agency. Mot guaranteed by the bank. May go down in value.
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CAPITAL REGION

REAL PRODUCERS.

CONNECTING. ELEVATING. INSPIRING.

WHO SHOULD WE FEATURE AS A

RISING STAR?

‘k 5 years or less in the business

For more information, to
nominate or to request to
be featured, please email
wendy@kristinbrindley.com.

* At least $3 million in sales in one calendar year

‘k Active on social media

6 - February 2024

Simply Better Banking

LEARN MORE!

[=] 3o [m]
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Lending made simpler with

SIMPLE
MORTGAGE

877-CHBNY15
www.chbny.com

Call Rick today to discuss the
best loan for your client!

Rick Murphy Senior Loan Officer
Rmurphy@chbny.com | (518) 461-6116

EDUAL HOUSING
EEEEEE

Member
NMLS# 481564 @ FDIC



Ever since Capital Region Real Producers

launched seven years ago, we have heard some

of the same questions from many of you. I figured it
would be most efficient to publish the answers here in
case more of you had the same questions. Remember,
my door is always open to discuss anything regard-
ing this community — this publication is 100 percent

designed to be your voice!

Q: Who receives this magazine?

A: The top 300 agents in the Capital Region area. We
pull the MLS numbers each year (by volume) based
on residential sales by agents licensed in the Greater
Capital Region. We cut off the list at number 300, and
the next year’s distribution is born. We did this again
in January, based on the new top 300 agents in sales
volume for 2023. Based on 2023’s list, the minimum
production level for our group is $6.5 million. The list
will reset again at the end of 2024 for the following

year and continue to update annually.

Q: What is the goal of this magazine?

A: We believe that we are better together. When we
surround ourselves with other successful, like-minded
people, we grow to new heights. Real Producers is a
platform that brings together the most elite individ-
uals. We take the top 300 real estate agents and our
preferred partners and we build an exclusive com-
munity around that group. We share their stories,

successes, and upcoming events — really, anything

A1 EELEER155EEEEARRRARARANN
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ABOUT THIS
MAGAZINE

By Kristin Brindley, Publisher

(or yourselves!), affiliates, brokers, owners,

and office leaders can nominate Realtors as
well. We will consider anyone brought to our attention
because we don’t know everyone’s stories, so we need
your help to learn about them. A nomination currently
looks like this: email us at wendy@kristinbrindley.com
with the subject “Nomination: (Name of Nominee).”
Please explain why you are nominating them to be
featured. It could be that they have an amazing story
that needs to be told — perhaps they overcame extreme
obstacles, they are an exceptional leader, have the best
customer service, or they give back to the community
in a big way. The next step is an interview with us to
ensure it’s a good fit. If all works out, then we put the
wheels in motion for our team to write the article and

for our photographer to schedule a photo shoot.

Q: What does it cost a Realtor/team to be featured?
A: Zero, zilch, zippo, nada, nil. It costs nothing, my
friends, so nominate away! The only small fee you
may incur would be for professional lifestyle photos

for the article.

Q: Who are the Preferred Partners?

A: Anyone listed as a “preferred partner” in the front
of the magazine is part of this community. They will
have an ad in every issue of the magazine, attend

our events, and be part of our online community. We

don’t just find these businesses off the street, nor do
we work with all businesses that approach us. One

PREFERRED PARTNERS

ATTORNEY

Rohan & DelLancey, PC
(518) 265-0530
brohan@rohanlaw.com

BRAND STRATEGIST/
SOCIAL MEDIA MANAGER
Your Social Liaison

Mike Baker

(518) 669-1462

HEATING & COOLING
Grasshopper Heating
and Cooling

Brian Correll

(518) 545-4175
GoGrasshopper.com

HOME INSPECTION
Nestor Home
Inspections LLC

(518) 774-0002
Nestorlnspection.com

Top Gun Inspection Services
Josef Fasolino

(518) 956-0532
TopGuninspection
Services.com

Wolf Hollow Home
Inspections LLC
Alyssa Hackett
(518) 407-5260
WolfHollowHome
Inspections.com

INSURANCE AGENCY
Erik LaChance State
Farm Agency

(518) 669-1846
SFLaChance.com

MORTGAGE

Catskill Hudson Bank
Dawn Martinez

(845) 798-2896
CHBNY.com

Community Bank
(716) 539-5285
Cbna.com

Fairway Independent
Mortgage Corporation

Drew Aiello

(518) 573-2435
FairwaylndependentMC.com/
lo/Drew-Aiello-64814

them for supporting the REALTOR® community!

Homeowners Advantage
Eric Cruz

(518) 690-2232
CapComFCU.org

Homestead Funding Corp
Dean Sunkes

(518) 857-6465
CliftonParkSouth.
HomeSteadFunding.com

SEFCU

Bob Kelly

(518) 783-1234
SEFCUMortgageServices.
com/RobertKelly.html

Trustco Bank
Pratik Shah

(518) 650-5774
TrustcoBank.com

MOVING & STORAGE
Don’s Moving & Storage
(518) 462-0697
DonsMovers.com

Moving Made Ez
John Payne

(518) 792-1837
MovesMadeEz.net

This section has been created to give you easier access when searching for a trusted real estate affiliate.
Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

PHOTOGRAPHY
Metroland Photo
Michael Gallitelli
(518) 459-8050
MetrolandPhoto.com

PHOTOGRAPHY-

REAL ESTATE

Hearthstone Productions
Martyn Gallina-Jones

(917) 613-4929
HearthstoneProductions.com

PROPERTY MANAGEMENT
Carda, LLC

(518) 441-7331

Cardallc.com

RADON/ASBESTOS/
MOLD/LEAD

AirWater Environmental
John Snyder

(518) 376-7345
AirWaterEnv.com

VIDEO PRODUCTION
Mitchell Wood Media
(518) 222-6138
MitchellWoodMedia.com

Treating Clients

Like Fa/m{y

that will connect, inform, and inspire, we put in our

| 2 5 J H Lt rfp*‘-u-"- #
or many of you have personally referred every single o - T — ‘;“'

preferred partner you see in this publication. Our - e L INSPEETI“N SER“":ES

monthly publication.

Q: Does Real Producers have events?
A: Yes! We will have specific networking events

throughout the year.

Q: What is the process for being featured in

this magazine?

A: It’s really simple — every feature you see has first
been nominated. You can nominate other REALTORS®

8 - February 2024

partners hold a special piece to this puzzle since their
partnership helps support our monthly publication.
Without them, we wouldn’t be able to feature our top

agents or host our social events.

Q: How can I refer a Preferred Partner?
A: If you know and want to recommend a local
business that works with top Realtors, please email

Lexy@kristinbrindley.com, and let us know!

When inspecting a client's house, | perform the
home inspection as if it were my own son or
daughter considering buying that house.

- Joe Fasolino
Top Gun Inspections Owner and NYS Inspector

SCHEDULE
ONLINE!

HOME INSPECTION | MOLD ASSESSMENT | RADON | WOOD DESTROYING INSECTS

(518) 956-0532 | TopGunlinspectionServices.com

info@topguninspectionservices.com
NYS #: 16000077491 - NYS Mold Lic. #: 00333

Capital Region Real Producers - 9




MEET THE

CAPITAL REGION BY THE NUMBERS

REAL PRODUCERS TEAM
HERE’S WHAT THE CAPITAL REGION’S TOP 300 AGENTS SOLD...

9,186 3.5 BILLION

Al SALES VOLUME

Kristin Brindley Haley Van Bellingham Ellen Buchanan Wendy Ross

Publisher Associate Publisher Editor Operations Manager TOTAL TRANSACT' ONS

LISTING SIDE
TRANSACTIONS

Lexy Broussard Michael Gallitelli Martyn Gallina-Jones Mitchell Wood Osman Salam
Sales Manager Photographer Photographer Videographer Hair & Makeup Artist

BUYING SIDE
TRANSACTIONS

| A , EEEE ®
If you are interested in nominating REALTORS® to be featured, please ,'?"l'h. 3 A
email the publisher at wendy@kristinbrindley.com. TR

KTEY, :
[T B CT 7
DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily
reflect the views of The N2 Company d/b/a Real Producers but remain solely those of the author(s). The paid . ) ) L
advertisements contained within the Capital Region Real Producers magazine are not endorsed or recom- To view our magazine online, visit

mended by The N2 Company or the publisher. Therefore, neither The N2 Company nor the publisher may be capitalregionrealproducers.com
held liable or responsible for business practices of these companies. « L.
and look for “magazine” or scan Information is based

this QR code. on residential sales
(Password: connecthere@crrp ) in 2023 by the top
AV E RAG E 300-producing

| agents licensed in

M TRANSACTIONS e )
PER AGENT PER AGENT

10 - February 2024




s P> publisher’s note

" LEAD WITH LOVE!
. e SEE YOU THERE!

Dear Real Producers of the Capital Region, Speaking of genuine connections, we encourage you
to attend our upcoming Real Producers events! These M A R c H 2 1 2 o 2 4
February is synonymous with love, and it’s the perfect oppor- gatherings are a celebration of your achievements — a ?
tunity to examine the connections we cherish in our daily lives. chance to let your hair down, have fun, and network
Considering our nation and industry are navigating considerable with the best of the best in our local real estate market!
upheaval, the importance of nurturing relationships has never
been more paramount. Vow is the time to step up by offering Looking ahead, mark your calendars for the Industry
encouragement and support in every way we can. In the good Insights Masterclass on June 13th! It’s not just another
times, leading with love is a powerful practice, and in challenging  panel — it’s an opportunity to learn from and rub elbows
times, it becomes even more impactful!! with leaders in the industry. Keep an eye on your inbox

for your exclusive invitation!

CAPITAL REGION%

R® REAL PRODUCERS,

HOOPS and

A Real Producers
Exclusive Networking Event

Valentine’s Day has just passed, but let’s continue to embrace the
spirit of love and elevate our expressions of affection. Beyond Wishing you a February filled with love ... and we can’t
romantic gestures, consider creative ways to bring smiles to the wait to see you soon!!

faces of your loved ones and your professional network. Is it the

right moment to send notes of appreciation to past and prospec- With gratitude,
tive clients? Perhaps it’s time to break the digital mold and pick \

up the phone for a heartfelt conversation, a simple yet excep- ) Kristin Brindley

tional act in today’s tech-driven society. f i Capital Region Real Producers
/| 313-971-8312

As top producers, you hold a special place in the community, and - %  Kristin@kristinbrindley.com

many of you are already giving back in various ways. It doesn’t CapitalRegionRealProducers.com

have to be a massive time commitment; find a cause you're pas-

sionate about and contribute in a way that feels genuinely good

for you and makes a significant impact for others.

% AIRW ATER

ALBANY
MAJOR DEFECT SOLUTIONS : i1y at the home of the Albany Patroons, PAT Rﬁu Ns
« MOLD REMEDIATION = RADON MITIGATION - | 13 Washington Avenue Armory, Albany, NY
« WATER DAMAGE » ASBESTOS |
« WELL WATER TREATMENT & WATER FILTRATION SYSTEMS

* SUMP PUMP REPLACEMENT « BOWING BASEMENT WALLS
» CRAWL SPACE MOISTURE MANAGEMENT

Joun SnypEr | 518 376-7345

For all information on all Capital Region Real Producers events, email info@capitalregionrealproducers.com.

12 - February 2024




P> special events

Capital Region Real Producers’
JANUARY MAGAZINE PARTY

JANUARY 18, 2024

1% Fan W01

For those who attended e k f g

the Capital Region Real Producers’ y |
Magazine Party in January, we extend our
sincerest appreciation for your pres-
ence. It was a pleasure having you join No
us at the exclusive gathering held at the Closing
Community Bank in Amsterdam, New Cost
York. We hope you had a fantastic time Mortgag e
celebrating with us! ’

The event was a resounding success, and
we want to express our heartfelt grati-
tude for your participation as one of our
featured agents and esteemed partners.
Your presence added an extra significance
to the celebration, and we are immensely
thankful for your ongoing support.

We would like to extend our appreciation

to our Platinum Sponsor, Community
Bank, N.A., whose contribution and

venue made this success possible. Thank For those who couldn’t join us at the event,  celebrating your achievements. If
you to Toni Zidich, Tim Taylor, we missed having you there. We under- you have any questions or feedback,
Stephanie LaPell and the rest of the stand that circumstances can change, and please reach out to us.
team at Community Bank; we couldn’t we hope to have the opportunity to cele-
have had such a special evening without brate with you in the future. We appreciate =~ Wishing all of you continued success
your support. your support and encourage you to stay and prosperity!

connected with us for upcoming events and
A special thank-you to Michael exciting opportunities. For more information on all
Gallitelli of Metroland Photo for Capital Region Real Producers
the amazing photos of the evening, and Thank you again for being part of this events, please email us at info@
Mitchell Wood, for the incredible remarkable celebration. We look for- capitalregionrealproducers.com.
videography. ward to continuing our partnership and

CAPITAL REGION

% Community Bank | RP LI PRODUCERS

powered by | g TEAM

s T MITCHELL WOOD

Michael Galljtﬂlll, Phﬂmgr&phﬁ? creative capiure and irresistible stary telling

14 - February 2024 Capital Region Real Producers - 15
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g5% Community Bank

ALBANY REAL ESTATE PROFESSIONALS:

With significant up front savings, lower monthly costs, and equity acceleration options, your cllents may be able
to qgualify for more AND have maore resources to better compete in todays market. A home is one of the biggest
purchases someone will ever make and we're committed to giving vour clients the dedicated service and attention
they deserve; meaning their mortgage banker will be with them through every step-of the process:

*«  First-time homabuver programs * Flexible portfolio mortgage programs

« Mo closing cost mortgages « Affordable housing programs

« Lower monthly paymeants with reduced or « Copventional and secondary market loans
walved Private Mortgage Insurance costs « Property investment loans

« Fixed-rate loans « |Landloans

= Mortgage refinancing .

» FHA and VA Financing M

Double and single-wide mobile home loans
Government and affordable housing programs
= Home equity loans and lines of credit + Insurance and other products

«  New construction and renovation lcans

Quality Real Estate phatography specializing in hotels, residential and commerical,
Michael's 30+ years of experience phatographing for the areas best contractors, builders and architects
Meed a headshot, we can help you with that as well,
We are also a proud partner of Real Producers Magazine, -

o

518-380-3620 838-250-7798 518-903-8723

Call or email me to discuss your next photography project
518-459-8050
in Manhattan 212-501-7079
email, mike@metrolandphoto.com
www.michaelgallitellimetrolandphoto.mypixieset.com
www.metrolandphoto.com




THE IMPACT OF

ON ORGANIC ENGAGEMENT

In the realm of marketing, where
brands vie for attention amidst the
digital noise, the power of emotional
branding stands as a beacon, guiding
authentic connections and fostering
organic engagement. Emotional
branding transcends the traditional
transactional relationship between
brand and consumer, delving deeper
into the realms of feelings, values, and
shared experiences.

By evoking emotions — be they joy,
empathy, nostalgia, or excitement —
brands can forge connections that res-
onate on a personal level. Emotionally
resonant content tends to leave a last-
ing impact, compelling individuals to
engage and share, thereby amplifying

organic reach.

Tell a Story

The key to leveraging emotional brand-
ing lies in storytelling. Craft narra-
tives that tug at heartstrings, weaving
in elements that trigger emotional
responses. Stories that depict real-life
scenarios, triumphs, or challenges

not only humanize the brand, but also

your social media

By Mike Baker

create touchpoints for audiences to their audience cultivate loyal communi-
relate to, igniting conversations and ties who engage organically, becoming

encouraging organic sharing. brand advocates in their own right.

Be Consistent Build Trust
Consistency in emotional messaging Furthermore, fostering emotional con-
reinforces brand identity and values. nections fosters trust, a cornerstone of

‘When emotions align seamlessly organic engagement. When individuals

across various touchpoints — from feel understood and emotionally con-

social media posts to customer service nected to a brand, they are more likely
interactions — it cultivates a cohesive to actively engage, share content, and
brand personality that resonates with participate in conversations, thereby
the audience. amplifying the brand’s organic reach.
Aim for Authenticity Remember that emotional branding
Emotional branding isn’t merely about forms the bedrock of organic engage-
selling a product or service; it’s about ment, transcending transactional inter-
selling an experience, a lifestyle, or a actions to forge meaningful, enduring

belief system. Brands that authentically — connections. Brands that tap into

align with the emotions and values of the emotional core of their audience
create a ripple effect, fostering organic
engagement that extends far beyond

the initial touchpoint.

Mike Baker is owner and founder of
Your Social Liaison. To learn more,
call Mike at (518) 669-1462, email
YourSocialLiaison@gmail.com, or visit

Facebook.com/YourSocialLiaison.

' r
[
| LT OWNED
\ FOR FOUR
Ir CENERATIONS

Providing Superior packing, storage, local and
long-distance moving services to the Capital Region

www.donsmovers.com

(518) 462-0697 * glenn@donsmovers.com

L1

NGRS ‘r.com
N AND KEEP YOUR COOL
ALL SUMMER LONG!

. (518) 545-3271

FORWARD

IS A WAY OF LIFE™
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P» legal hotline

Vs j - By Erin P. DelLancey, Esq.
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In the dynamic landscape of business, investors are often
faced with the decision of choosing the right legal structure
for their ventures. One compelling option available in New
York State is the Limited Liability Company (LLC).

One of the primary benefits of choosing an LLC structure is
the limited liability protection it offers. Investors in an LLC
are not personally responsible for the company’s debts and
liabilities. In the event of legal issues or financial troubles,
the personal assets of the investors are shielded, providing a

crucial layer of protection.

Furthermore, LLCs provide a flexible management struc-
ture, allowing investors to choose between member-man-
aged or manager-managed setups. In a member-managed
LLC, all owners actively participate in the company’s oper-
ations. In a manager-managed LLC, investors can appoint

a manager or managers to handle day-to-day affairs. This
flexibility allows for a customized approach to management

that aligns with the preferences of the investors.

Moreover, LLCs benefit from pass-through taxation, mean-
ing that the company itself does not pay taxes. Instead, prof-
its and losses are passed through to the individual members,
who report this information on their personal tax returns.
This can result in a more favorable tax treatment for inves-

tors compared to other business structures.

Choosing an LLC structure can enhance the credibility and

professionalism of a business. Many investors prefer to

22 - February 2024

THE ADVANTAGES OF
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INVESTING IN A

work with companies that have a formalized legal structure,
and an LLC provides that level of legitimacy. This can be
especially beneficial when attracting partners, customers,
or additional funding.

Additionally, compared to other business structures,

LLCs are relatively easy to form and administer. The filing
requirements are straightforward, and ongoing compliance
is less burdensome than that of corporations. This simplic-

ity can save investors both time and resources.

In conclusion, investing in a Limited Liability Company in
New York State offers a multitude of benefits, ranging from
limited liability protection to pass-through taxation. The
flexibility, credibility, and ease of administration make LLCs
an attractive choice for investors seeking a favorable busi-
ness environment. As the economic landscape continues to
evolve, choosing the right legal structure is a critical deci-
sion for investors, and an LLC in New York State presents a

compelling option.

Erin P. Delancey is a practicing attorney
and a published author with a strong
background in real estate law. She
graduated from the Roger Williams
School of Law in 2016 and was admitted

to the Bar in 2017. Erin specializes in

residential and commercial real estate as
a member of the boutique law firm Rohan & Delancey, PC,
located in Albany, New York.

OHAN
DELANCEY

ATTORNEYS & COUNSELORS AT LAwW

EXCEPTIONAL and HIGH-QUALITY
Real Estate Counsel & Representation

Follow us on
Facebook!

» Residential & Commercial Real Estate Closings * Property Management
* Refinances * Bank Owned Real Property

» Title Insurance (Searches, Examination, (REO)
Clearance) * Deed Transfers

* New Construction * Land Contracts
» Investment Properties » Condos/Cooperative Apartments
* Landlord & Tenant Representation * & much more!

Brian P. Rohan, Esq.
brohan@rohanlaw.com

Erin P. DeLancey, Esq.
edelancey@rohanlaw.com

(5618) 438-0010

18 Computer Dr. West, & also have satellite locations in Saratoga Springs & Glens Falls.

Call to make an appointment!

Albany, NY 12205

Additional Areas of Expertise: Business & Corporate Law, Trusts & Estates, and Vehicle & Traffic Law.



IT'S PERFECT.

Your dream home awaits.
Turn to your mortgage
expert for seamless
financing.

We offer a comprehensive selection
of mortgage solutions and exclusive
products you won't find elsewhere.

www.capcomfcu.org/myhome HOMEOWNERS

(800) 634-2340 Advantage
Visit any branch = — .l

SUBSEIIARY OFf CAF COM

Mortgage products in Mew York State only and offered by our Mortgage Team, Homeowners Advantage (HOA), which is & subsidiary
of CAP COM FCUL HOA is a Licensed Mortgage Banker - NYS Dept. of Finanicial Services. HOA NMLS Ident lrucr 290363, Principal Address
4 Winners Circle, Alpany NY 12205, CAP COM FCU MM S Identifier; 401261

"- :I' U.L-"' 'I..J‘ h-..—'-/.i..l""“L.L.J\ rl__.--'
IN MAGAZINE & AD DESIGN

—
g5k
HEARTHSTONE Take theirs.

PRODUCTIONS
BRINGING PHOTOGRAPHY HOME

(917) 613-4929

HEARTHSTONEPRODUCTIONS.COM
MARTYN@HEARTHSTONEPRODUCTIONS.COM
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HﬁMEéTEAD

FUNDING CORP. |

Mo sy Fioak Mo

CONTACT US FOR ALL OF YOUR HOME FINANCING NEEDS!

If you know of anyone who could use our time for professional home financing services,
please have them give us a call!

Laura Guillerault Joe Delorenzo
Licensed Loan Originator Licensed Senior Loan Originator
Cell: 518-669-9664 Cell: 518-598-9905

lguillerault@homesteadfunding.com jdelorenzo@homesteadfunding.com

517 Broadway, Suite $700, Swwlogs Seings, WY 17856 & Kirline Drien, Alsany, NY 12205
Licensed Morigege Bankes - NS Depl. of [inancial Services » Licersed in PA VT Licersed Mortgage Danker - NYS Dept. of Financial Services
Dificec 518-306-4511 - HMLE ID8 55471 Oifvec 578-8064-1100 Ext. 327 < HMLE 104 5T248
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WE DO OUR BEST TO MAKE
INSPECTIONS SUCK LESS!

Pre-listing Inspections, Buyer
Inspections, Commercial
Inspections, Radon and
Water Testing, Well-flow

Testing, Mold Assessments
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P» rising star
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TIMS

LOVE WHERE YOU LIVE

Erin Tims, a solo agent affiliated with Coldwell Banker Prime
Properties, stands out as a beacon of success and compas-
sion. With her in-depth market knowledge and personal
touch, Erin’s career is a testament to her commitment to

helping others find their perfect homes.

“I thrive on building relationships. My decision to become a real
estate agent is rooted in the belief that by combining my people
skills with industry expertise, I can play a pivotal role in shap-

ing the positive chapters of others’ lives,” Erin explains.

Charting the Course

Before becoming a REALTOR® in 2021, Erin was a stay-
at-home mom. She studied early childhood education at

St. Joseph’s University on Long Island and worked in a
family business focused on construction, loan monitoring,
and property assessment. However, the real estate industry
beckoned her and resonated with her innate desire to assist

and guide others.

“I’'m a people person who genuinely enjoys helping others,”
Erin shares. “The prospect of guiding individuals through
the significant life decision of finding or selling a home aligns

perfectly with my passion for making an impact.”

Numerous accolades have marked Erin’s professional jour-
ney. In 2022, she achieved an impressive sales volume of
almost $7.9 million. Her commitment to excellence earned
her recognition as a top producer multiple times with

The Women’s Council of REALTORS®, the International
Diamond Society and Pinnacle awards with Coldwell Banker,

and a position in the top 5 percent in GCI company-wide.
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Yet, Erin’s success extends beyond
numbers and awards; for her, it’s
about the profound connections she
forges with clients during pivotal
moments in their lives and making

her loved ones proud.

“True success, to me, is stepping
outside of my comfort zone, doing the
right thing even when no one is watch-
ing, and having my children look back
and say what a wonderful childhood I

provided for them,” she reflects.

Erin emphasizes the importance

of her market knowledge, effective
communication, and a personal touch
as factors that set her apart from
other Realtors. Her belief in the art
of customer service, combined with a
genuine interest in educating herself
and by utilizing new resources, cre-
ates a unique and fulfilling experience

for her clients.

In her world, every person deserves
their personal best when buying or
selling. She strives not only for per-
sonal success but also to contribute to
the well-being of others. Her advice
to up-and-coming top producers is
grounded in education and simply

showing up.

“Go to the office and find a mentor...
For me, it was the broker/owner of
the Glens Falls office, Teena Flores,
who guided me every step of the way.
And make yourself known in the com-

munity,” she encourages.

Outside the Office

Away from the hustle of real estate,
Erin cherishes moments with her
family. She and her husband, Jack,
have raised three adult sons: Sean
(29), Connor (26) and Braden (19).

Married for over 30 years, the couple

28 - February 2024

has recently welcomed twin grand- Their 10-month-old adopted puppy, Open Door Mission, The Salvation Army, and Bay
daughters into the family, as well as a

third granddaughter. The family’s favor-

Hank, adds joy to their lives, partic- Ridge Volunteer Fire Co. Ladies Auxiliary. For Erin,

ularly on boat rides. Erin’s love for a win is not just about personal achievements but

ite retreat is Lake George, where they decorating, DIY projects, snow skiing, also about positively impacting the community.

spend quality time on the pontoon, cre- hiking, and shopping keep her busy

ating cherished memories with friends when she’s not at the office. She is also Looking ahead, Erin envisions taking her business

and family who share a special bond.

actively involved with charities, such as to the next level by creating more connections,
obtaining her broker’s license, and continuing her
education. She hopes to travel more and focus on
activities she enjoys, leveraging the experiences

gained from raising her children.

Erin’s commitment to maintaining a moral com-
pass and surrounding herself with professionals
who share the same values highlights her dedi-

cation to her client’s best interests, and that will

never change.

“You should love where you live,” Erin concludes.
“My transactions are deeply personal... You will

always get 110 percent from me.”

Make yourself
known in the
community.

Rising Star Erin Tims is a Realtor with
Coldwell Banker Prime Properties.
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With a physical therapy background and
experience in the restaurant business,
Mariana Del.uca brings a unique blend

of skills and expertise to her role as a

top REALTORE®. Since 2019, Mariana has
consistently proven herself as a force to
be reckoned with in the real estate market,
exceeding expectations and delivering
outstanding results for her clients.

HEEDING THE CALL

Armed with her bachelor’s degree from
Brazil, Mariana arrived in Upstate New
York in 2008 as a J1 exchange student at
Hunter Mountain, where she would end
up meeting her future husband. Later, she
pursued her passion for physical therapy
in the Capital Region while simultane-
ously delving into the restaurant industry.
Despite her dedication and years of effort
abroad, she struggled to receive certifi-
cation in the U.S. Faced with the realities
of a complex and competitive system, she

began exploring alternative paths.

“I tried to pursue my physical therapy
career here at the same time that I was
working in the restaurant business as

a bartender, after years of trying to
validate my bachelor’s degree in the U.S.
without success. Then, I started looking
into a real estate career,” she recalls.
“After working in the restaurant busi-
ness, I realized how much I like working

with different people.”

Heeding her new calling has proven to be
the right choice for Mariana. Since she
became a Realtor in 2015, her star has
shone brightly. As a solo agent with Core
Real Estate Team, she closed 37 deals

worth $10 million last year.

She has also been ranked as a Top
Producer by the Women’s Council of
REALTORS® Capital Region from 2019
to 2022, and finished in the top 300
Realtors in the Capital Region in 2020
and 2022, according to Capital Region
Real Producers, while finishing in the top
200 in 2021.

“My accolades prove just how much I
love helping my clients achieve their

goals,” she says with a touch of pride.

Transparency is not merely a buzz-
word for Mariana but a guiding princi-

ple that shapes her client interactions.

“Every time I work with buyers and
sellers, my goal is to provide full
transparency into the process. I want
them to understand what we are
doing every step of the way and why,”
she says, revealing the philosophy

that propels her success.

BALANCING LIFE

Beyond her career, Mariana is a proud
wife to Frank, a doting mother to
7-year-old Natalia, and a fur parent

to her affectionate springer spaniel
named Diggy.

Her world is a delightful collage of
shared moments and shared meals.
An avid entertainer, her abode
becomes a haven for family and
friends, echoing with laughter and the

clinking of glasses.

In the quiet pauses between work and
play, Mariana finds peace in the sen-
sory pleasures of good food and exqui-
site wines. “I don’t cook, myself, but
thankfully, my husband is very good at

it and loves doing it,” she laughs.

She also enjoys and appreciates life’s
simple pleasures. Even the meaning
of success for her is straightforward

yet profound. “Having a stable home
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environment, a happy and healthy family,
and being able to enjoy some of the finer

things in life is enough for me,” she adds.

As she looks to the future, Mariana
envisions continued success and profes-
sional growth.

“My highest hope is to continue to
increase my sales volume and
mentor new agents,” she

states, illustrating her

commitment to sharing

the expertise that has

made her a trusted

name in the industry.

Meanwhile, Mariana plans to remain
a beacon of sincerity in a world

that sometimes feels impersonal,
which echoes her parting advice to

up-and-coming top producers.

“Do not be a secret agent! Everybody
needs to know what you do for a living
and how good you are at what you do,”
she emphasizes. “Creating ‘raving fans’
who would highly recommend you
to other people is the key to
this business.”

Top producer Mariana Deluca is a
Realtor with Core Real Estate Team.
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Mariana Deluca with her husband, Frank, daughter,
Natalia, and springer spaniel, Diggy.

Mariana with Brandon Oot, broker/owner of
Core Real Estate Team
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- Products
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3 Password-Protected
Viewing

Want to check
out our work?
View our
YouTube
channel!

Are You Ready to Take Control
of Your Video Marketing?
Give us a call for a FREE consultation!

MITCHELL WOOD

PHOTOGRAPHY AND VIDEO

creative capture and irresistible story telling

518.222.6138 . mitchellwoodmedia@gmail.com

NANCY-DREW TEAM
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INDEPENDENT MORTGAGE CORPORATION

WE TAKE THE

MYSTERY

OUT OF MORTGAGES

Yf

Nancy Herrmann =t Drew Aiello
Loan Officer, NMLS#: 1135039 Branch Manager, NMLS#: 64814
518-727-9742 E 518-573-2435

nherrmann@fairwaymc.com drew.aiello@fairwaymc.com

7 Southside Drive, Suite 201 | Clifton Park, New York 12065
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You help them get their dream home. o StateFarm
We help them protect it. Call us today for a qqote! insurance and Financia Services
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