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NOVA Real Producers
@realproducersnova

NOVA Real Producers
@realproducersnorthernva

To view our magazine online, visit 
NOVARealProducers.com or scan 

this QR code.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views 
of The N2 Company d/b/a Real Producers but remain solely those of the author(s). The paid advertisements contained within 
the NOVA Real Producers magazine are not endorsed or recommended by The N2 Company or the publisher. Therefore, 
neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

If you are interested in nominating REALTORS® to be featured in the magazine, 
please email Wendy@RealProducersKBTeam.com.
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This section has been created to give you easier access when searching for a trusted real estate affiliate. 

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses 

are proud to partner with you and make this magazine possible. Please support these businesses and thank 

them for supporting the REALTOR® community!

ACCOUNTANT/CPA

LeMay & Company

(703) 912-7862
LeMay&Company.com

CHARCUTERIE

Curds & Cuts

(301) 674-0501
CurdsandCutsDMV.com

CHIMNEY SERVICE/REPAIR

Winston’s Chimney Service

(703) 283-2764
WinstonsServices.com

CLOSING GIFTS

Strategic Gifting

(313) 971-8312
StrategicGifting.com

DOWNSIZING/

ESTATE SALES

Caring Transitions, Inc.

(703) 627-0556
CaringTransitionsNOVA.com

ENGINEERING - 

STRUCTURAL & SOIL

Soil & Structure 

Consulting, Inc.

Ken Fraine, PE / Andy 

Fulambarkar, PE

(703) 391-8911
SoilandStructure.com

ESTATE SALES

Four Sales, Ltd.

(703) 256-8300
FourSales.com

FLOORING

Lighthouse Floors

(703) 544-9044
Lighthouse-Floors.com

HOME INSPECTION

Rn HomeTech

(301) 221-0357
RnHomeTech.com

HOME RENOVATION

Curbio

(844) 944-2629
Curbio.com

Design Pro Remodeling

(571) 470-1819
DesignProRemodeling.com

HOME WARRANTY

Choice Home Warranty

Vicki L. Hamp

(703) 987-7021
CHWpro.com

Old Republic  

Home Protection

(540) 498-5632
ORHP.com

HVAC

Luka Home Services

(703) 340-0771
LukaHomeServices.com

INSURANCE

Boizelle Insurance 

Partnership

Bret Boizelle

(301) 948-2010
Boizelle.com

JUNK REMOVAL

123JUNK

(703) 956-1415
123JUNK.com

It’s Haul Good

(703) 646-9194
ItsHaulGood.com

MARKETING SOLUTIONS

My Marketing Matters

(301) 590-9700
MyMarketingMatters.com

MORTGAGE

CrossCountry Mortgage

(571) 251-9854
BaeTeam.com

Embrace Home Loans

Shawn Barsness

(703) 783-2322
TheMortgageAce.com

LoanWorks, Inc.

Bo Lee

(703) 967-9792
CallBoLee.com

TD Bank

Amit Desai

(410) 905-9638
TD.com/US/EN/
Personal-Banking

Vellum Mortgage

Nathan Burch

(703) 350-4000
NathanBurch.com

MOVE MANAGEMENT

Town & Country Move 

Management

(202) 997-3324
TownandCountryMovers.
com/Move-Management

Town & Country Staging

(202) 997-3324
TownAndCountryMovers.
com/Staging

Town & Country Movers

(202) 997-3324
TownAndCountryMovers.com

MOVING / STORAGE

Barry’s Best Movers

(703) 622-3061
BarrysBestMovers.com

Interstate Moving & Storage

(703) 226-3279
Moveinterstate.com

MG Moving Services

(571) 288-3840
MyGuysMoving.com

PHOTOGRAPHY

Ryan Corvello Photography

(757) 685-2077
CorvelloPhotography.com

PHOTOGRAPHY- 

REAL ESTATE

Amazing Listing Photos

(703) 340-3880
AmazingListingPhotos.com

PRINTING / PROMOTIONAL

Silverado Printing, LLC

(703) 407-0268
SilveradoPrinting.com

PROPERTY MANAGEMENT

Circle Property 

Management

(703) 592-6802
CirclePM.com

PMI Smart Choice

(703) 930-3333
PMISmartChoice.com

ROOFING

DryHome Roofing 

& Siding, Inc.

(703) 230-7663
DryHome.com

STAGING

Elevated Staging 

and Design

(571) 888-9725
ElevatedStagingand 
Design.com

Inspired Home Design, Inc.

(703) 775-8777
InspiredHomeDesign.com

TITLE SERVICES

Pruitt Title

(480) 203-6452
DCTitleGuy.com

TRANSACTION 

COORDINATOR

Scalable RES

(703) 639-4166
ScalableRES.com

VIDEO MARKETING/

BRANDING

Changeover Media

(703) 728-1230
ChangeoverMedia.com

VIDEO SERVICES

HD Bros

(540) 840-1388
HDBros.com

VIRTUAL ASSISTANT

Cyberbacker Virginia

(703) 672-0687
Cyberbacker.com

Dream
OF THE NEXT ADVENTURE

• Vacancy Marketing • Tenant Screening • Rent Collection • Property Maintenance • Financial Reporting • Eviction Protection

Contact Patrick Page!
703.592.6802
circlepm.com

Your Property
Management Partner
To Help You:
En oy
LIFE

Grow
YOUR BUSINESS 

J

Amina Basic
(571) 410-0661
va@cyberbacker.com
cyberbacker.com

@cyberbackervirginia

View All Of Our Services!

Schedule a FREE  business evaluation!

A GREAT Partnership Awaits!

"I was referred to Cyberbacker by a real estate agent. I'm so 

glad I hired them! I’m closing more loans specifically due to 

the tasks I have them working on." - Steve K.
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M E E T  T H E

N O VA
R E A L  P R O D U C E R S  T E A M

Ryan Corvello 
Photographer

Lexy Broussard
Sales Manager Publisher 

Kristin Brindley 
Publisher

Jennifer Chang 
Associate Publisher

Wendy Ross 
Operations Manager

Scan the QR code to view the 

rest of the Kristin Brindley Team

DesignProRemodeling.com
FREE ESTIMATE

BEFORE

Make way for the holiday season
with an updated family room space!

Our team can help
bring your vision

to life!

ONE COMPANY, ONE CALL AND WE TAKE CARE OF IT ALL
Let us do all the work - from packing and organizing to photos and 
descriptions, we’ll liquidate your client's home stress-free.

WE’LL HELP YOU BE A
REALTOR SUPERHERO
When you work with the experts at Caring Transitions, 
you’ll look like a superhero to your real estate clients.

From relocation/move management to estate sales, 
and liquidations to clearouts, we’ll do all the work 
needed to get your listing ready faster and easier with 
one point of contact.

• Downsizing

• Space Plans

• Senior Move Management

• New Home Set Up

• Free Consultations

• Clear Outs/Liquidations

• Estate Sales/Online Auctions

• Donations/Trash Disposal

Terry Kern
tkern@caringtransition.com
(571) 441-0996
CaringTransitionsNOVA.com

Tom & Lieann Wade
twade@caringtransitions.com
(571) 441-0996
CaringTransitionsLoudoun.com
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Vicki L. Hamp, Sr. Account Representative for Northern VA
703.987.7021 | vhamp@chwpro.com

KEEP YOUR HOME WINTER-READY
AND SAVE ON COSTLY REPAIRS WITH A HOME WARRANTY
I'm passionate about supporting real estate professionals and 
their clients. Just like off-roading in my Jeep, navigating the 
complexities of home sales can be unpredictable.

For sellers, our warranty provides peace of mind from listing 
to closing. For buyers, it continues to protect their new 
investment after the close.

With a trusted partner like Choice Home Warranty,
you'll be ready for whatever the road ahead brings!

America's Choice in Home Warranty

Hello December, the Season 
of Celebration!

As we step into December, the air is 
filled with festive cheer and the twin-
kle of holiday lights. This is a month 
of celebration, a time to gather with 
loved ones, reflect on the past year, 
and look forward to the new one with 
hope and excitement.

December is a time of giving, of shar-
ing joy and kindness with those around 
us. Whether it’s through holiday 
traditions, thoughtful gifts, or simply 
spending quality time together, let’s 
embrace the spirit of the season and 
spread warmth and happiness.

Mark your calendars for our 
Mastermind on March 18th for Series 
1: Wisdom, Wealth, and Wellness! 
Stay tuned for more details—this 
event will be filled with insightful 
learning, valuable strategies, and 
great networking opportunities with 
top professionals.

We are excited to warmly welcome 
Lighthouse Floors as our newest pre-
ferred partner. We’re delighted to have 
them join our community and look 
forward to building great relationships 
and sharing success together.

As we embrace the festive season, 
let’s keep this quote in mind: “It’s not 

what’s under the tree that matters, 
but who’s gathered around it.” Here’s 
to cherishing our loved ones and mak-
ing the most of this special time.

Wishing you all a December filled 
with joy, love, and memorable 
moments. Happy Holidays and Happy 
New Year to everyone!

Kristin Brindley 
Owner/Publisher
NOVA Real 
Producers
313-971-8312

Kristin@kristin 
brindley.com

www.novarealproducers.com 

Publisher’s Note

2
0
25

Exciting New Year!Exciting New Year!
Get Ready for anGet Ready for an

Never Miss a Beat
Our New Phone Number

Browsing Made for You
New & Improved Website

Save the Dates
Exciting 2025 Event Lineup

Save this number to your contacts as “NOVA Real Producers” to ensure
you never miss event notifications and important announcements.

571-626-7021

Offering a brand-new online experience, explore enhanced features,
including easy navigation, reprint ordering, and article nominations.

Enjoy a streamlined online experience!

www.NOVARealProducers.com

Mark your calendars! We have an incredible lineup of exclusive events.
Prepare for an amazing year of connecting, inspiring, and elevating  with

like-minded industry rainmakers!

MAR

18
JUL

TBD

VIRTUAL MASTERMIND:
Wisdom, Wealth & Wellness

(SERIES 2)

MAY

14
SEPT

25

*FEBRUARY
MAGAZINE PARTY

*JUNE 
MAGAZINE PARTY

*OCTOBER
MAGAZINE PARTY

MASTERMIND:
Wisdom, Wealth & Wellness

(SERIES 1)

MASTERMIND:
Wisdom, Wealth & Wellness

(SERIES 3)

*Magazine Parties are smaller events to celebrate recent features--invites only.

BASH
Celebrating our 
6th Anniversary
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Robert LeMay, CPA
(703) 912-7862 ext. 210
rlemay@lemayandcompany.com
LeMayAndCompany.com

PREPARE NOW FOR 2024
Taxes do not have to be 

confusing or scary!
Let our experts work with you to evaluate 

what you can do today to lessen the impact. 
Proper planning today will save you a

lot of headaches in April!

Accounting • Bookkeeping
Business Planning

Payroll • Tax Prep & More!

Questions?
Schedule a meeting.

Photos, Videos, and 3D Tours to
Sell Your Listings Faster

LEARN MORE!

AmazingListingPhotos.com

Amazing Listing Photos

Exclusive O�er 
for Real Producers 

up to 

$200 OFF

CLIENT & EMPLOYEE HOLIDAY
THANK YOU GIFTS

All gifts can be branded with your logo on the ribbon or on outside packaging.

• CUSTOM ENGRAVED BOTTLES OF NAPA VALLEY WINE (WINDSOR VINEYARDS) •  TOWERS OF CHOCOLATE
• GIFT BOXES WITH HOT CHOCOLATE DONUT BOMBS •  COCKTAIL MIXING KIT

SILVERADO PRINTING CAN ASSIST WITH ALL KINDS OF HOLIDAY-BRANDED GIFTS!

GIVE TIM A CALL TODAY TO
DISCUSS YOUR OPTIONS

TIM MCCARTHY
P R E S I D E N T

703.407.0268
Tim@SilveradoPrinting.com

SilveradoPrinting.com
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Instagram is a powerful platform 
for Realtors looking to connect with 
potential clients, showcase listings, and 
build a recognizable brand. To prospect 
effectively on Instagram, you can blend 
targeted content, engagement tactics, 
(DM’s) and strategic outreach to build a 
following that includes potential pros-
pects. Here are tips to get started with 
Instagram prospecting.

1. Optimize Your Profile
Your Instagram profile is your digital
business card. Your profile should
include:
• A Professional Photo: Use a clear,

high-quality (up to date) headshot
• Bio: Briefly describe your services,

location, and value proposition.
Include keywords that prospective
clients may use, like “Real Estate in
[McLean]” or “Helping you find your
dream home in [Vienna].”

• Contact Information: Include your
email and phone number so pros-
pects can easily reach out.

The goal is to ensure that your profile 
makes it easy for potential clients to 
identify your services and contact you.

2. Content Creation and Curation
To attract followers who may be poten-
tial clients, Realtors should mix various
content types:
• Showcase Properties: Post high-qual-

ity photos, videos, and tours of
properties, focusing on making the
listings stand out.

• Neighborhood Highlights: Highlight
the local community by showcasing
popular restaurants, schools, parks,
and local events. This appeals to
prospective clients interested in relo-
cating to our area.

• Educational Content: Post tips on
the buying/selling process, financ-
ing options, and market trends.
Educational posts establish you as an
expert and help prospects understand
complex topics. Be in your content!

• Client Testimonials and Success
Stories: Social proof can be highly
effective. Sharing testimonials
builds trust and provides a window
into the positive experiences of
previous clients.

• Be You: Show the human side of your
business with “day in the life” posts
or stories. These can make you more
relatable and approachable to others.

3. Engage and Build Relationships
Instagram favors accounts that
actively engage with other users, so
it’s essential to interact with your
followers and prospects.
• Comment on Posts: Engage with

posts from local businesses, influ-
encers, and individuals in your tar-
get area. Avoid generic comments;
instead, make genuine observations
or ask questions.

• Respond to Comments and DMs:
Promptly respond to comments on
your posts and answer questions in
your DMs. This builds rapport with
potential clients.

• Use Instagram Stories and Polls:
Stories are a great way to stay at
the top of your followers’ feeds. Use
polls, questions, and other inter-
active features to learn about your
audience’s preferences and interests.

4. Leverage Hashtags and
Location Tags
Hashtags and location tags expand
your reach on Instagram. By
using specific, relevant hashtags
like #ViennaRealEstate or
#FirstTimeHomeBuyer, you increase
the visibility of your posts. Location

How to Leverage Instagram 
as a Prospecting Tool

By Wade Vander Molen

words by wade

tags on posts and stories help you target local people in your 
farm and where you do business. 

5. Run Targeted Ads
Instagram’s advertising platform allows you to run ads
targeted to specific demographics, locations, and interests.
Video ads can showcase properties, while carousel ads can
tell a more detailed story about a neighborhood or listing.

6. Analyze and Adjust Your Strategy
To understand which posts and strategies work best, use
Instagram Insights to track engagement and audience
demographics. Metrics such as likes, shares, comments,
and saves provide valuable feedback that can guide your
content strategy.

By combining these tactics, you can create a strong pres-
ence on Instagram, connect with potential clients, and 
grow your business!

Wade Vander Molen is 
senior vice president of 
business development 
at Pruitt Title LLC in 
the Northern Virginia/
Washington, D.C., area 
and has been in the title 
industry since 2005. 
Wade helps real estate 
professionals with all 
facets of their market-
ing and teaches a new, 
sustainable business 
model to help them 
grow their businesses. 
You can visit Wade at 
www.DCTitleGuy.com.
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GRIECOGRIECO
KATIE

rising star
By George Paul Thomas
Photos by Ryan Corvello

PLANTING THE SEEDS OF SUCCESS
Meet Katie Grieco, a trusted profes-
sional who has built a reputation over 
the years for her genuine approach-
ability and honesty in the world of 
real estate. Her clients repeatedly 
share how much they appreciate 
the open, transparent discussions 
Katie provides, whether it’s about 
buying, selling, or investing. With 
no pretenses, just authenticity, Katie 
instills confidence by ensuring clients 
feel supported and secure in their 
decisions. It’s not just about business 
for her—it’s about having your back 
every step of the way.

A JOURNEY OF TRANSITION 

Katie’s journey to becoming one of 
the local rising stars in real estate 
begins far from the bustling Northern 
Virginia market. Born and raised in 
a small agricultural town northwest 
of Gettysburg, Pennsylvania, Katie’s 
roots are grounded in her family’s 
fruit farm, where hard work and 
community ties were a way of life. “If 
you’ve ever purchased Musselman’s 
Applesauce,” she says with a smile, “it 
could have been apples from my fam-
ily’s farm.” Growing up in a farming 
town taught Katie valuable lessons 
about dedication, discipline, and the 
long-term benefits of nurturing a 
project to its fullest potential—quali-
ties that would later serve her well in 
real estate.

Katie attended Penn State University, 
following in the footsteps of her 
older sister. Penn State would go on 
to shape her life in more ways than 
just academically. She met her future 
husband, Jeff, who was also a Penn 
State graduate, though their paths 
first crossed in Arlington.

Before venturing into real estate, 
Katie started a successful career in 
Washington, D.C.’s prestigious events 
industry. Working for Design Cuisine, 
a high-profile catering company known 

for serving Presidential Inaugural 
Luncheons and other prominent events, 
Katie gained valuable experience 
handling complex, high-stakes projects. 
But after several years, she reached a 
crossroads. “I felt like I either had to go 
all-in with events or make a change,” 
she recalls. That change came when she 
realized that her long-held interest in 
real estate could become more than a 
passing thought.

One day, while driving through 
Arlington at the intersection of Wilson 
Boulevard and George Mason Drive, 
Katie had a moment of clarity. She 
called her parents and told them it 

was time to shift gears. “I’ve always 
admired a close family friend who was 
a successful agent back home,” she 
explains. “I wanted to pursue a career 
that would have a meaningful impact 
on people’s lives and the community.”

In 2014, Katie leaped into real estate. 
Over the past decade, she’s built a 
reputation as a dedicated professional 
known for her personalized approach 
to helping clients buy and sell homes. 
As Vice President of TTR Sotheby’s 
International Realty, the Arlington, 
Virginia brokerage, she’s cemented 
herself as a leader in the industry, 
focusing on authenticity and results.
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family has upheld for generations. 
Season tickets to Penn State games 
have been in Jeff’s family for as long as 
he can remember, and game days serve 
as a time for the couple to reconnect 
with old friends and revel in the energy 
of the university that played such a 
formative role in their lives.

SUCCESS WITH PURPOSE 

Katie has a clear perspective on suc-
cess in life and business. For her, suc-
cess is about winning—and not just 
in terms of deals closed, but in the joy 
and satisfaction that come from gen-
uinely serving her clients. Whether 
securing a client’s dream home in a 
competitive market or earning the 
trust of a family that has chosen her 
for multiple transactions, Katie’s 

approach to real estate 
is deeply personal. 
“Winning a hug from a 
client’s shyest child on 
a home tour,” she says, 
“is just as meaningful  
as winning a multi-
ple-offer scenario.”

Her favorite busi-
ness motto, “Unlock 
What’s Next,” perfectly 

encapsulates her approach. She helps 
her clients unlock new chapters in 
their lives, just as she and her husband 
have done with their own homes. To 
Katie, it’s not about a transaction but 
rather serving as an advisor to help 
her clients find ‘home,’ build wealth, 
and create more enjoyable lives.

Looking forward, Katie is focused on 
growing her business and helping oth-
ers do the same. As a founding board 
member of TTR Sotheby’s NextGen 
program, she’s committed to mentor-
ing the next generation of agents. “I’m 
passionate about paying it forward,” 
she says, “and helping others succeed 
in this business.”

Before concluding her narrative, Katie 
gives simple but meaningful advice to 
up-and-coming agents: “Stay curious 
and true about what matters to you 
and how you define success. Success 
may mean something different to you 
than the next agent, and that’s okay. 
Surround yourself with the right 
people and leaders who support your 
goals. Find a way to run your business 
that brings you everyday fulfillment 
and allows you to serve your clients 
at the highest level.”

Katie’s career numbers speak for 
themselves. Since starting, she has 
sold over 250 homes, more than $180 
million in total sales volume. In 2023 
alone, Katie completed 22 transactions 
with a total sales volume of $17.8 mil-
lion. For 2024, she’s on track to meet 
her projection of $20 million in sales, 
a testament to her relentless work 
ethic and commitment to her clients.

FAMILY, FUN, AND FOOTBALL 

Katie and her husband, Jeff, have 
been together for eleven years and 
have been married for six. They 
enjoy exploring all the spots around 
their Vienna neighborhood. “We love 
grabbing a cocktail at Bear Branch or 
Patsy’s or date nights at Sushi Yama,” 
she says. Jeff, ever the optimist, is 
still working on turning Katie into a 
golfer, though she admits with a smile 
that he has “some work to do.”

The Grieco household also revolves 
around their English bulldog, Barkley. 
Named in honor of their favorite 
Penn State running back, Barkley 
has become the star of their lives, 
and Katie often shares lighthearted 
stories about their jolly companion. 
When not working, Katie enjoys 
spending time with friends and 
family, hosting gatherings at their 
home in Vienna, where their yard and 
screened-in porch has become the 
go-to spot for get-togethers.

A dedicated Penn State alum, Katie 
frequently travels back to Happy Valley 
for football games, a tradition Jeff’s 

We offer a wide range of providers 
to fit their needs—the best possible

 coverage, at the lowest possible cost.

AUTO • HOME • BUSINESS • LIFE

Bret Boizelle, CIC
(301) 948-2010

bret@boizelle.com
boizelle.com

2101 Gaither Rd, Ste 270, Rockville

Erie Ranked #1 in Customer Satisfaction
with the Home Insurance Claims Experience

For J.D. Power 2023 award information, visit jdpower.com/awards.

IS YOUR CLIENT LOOKING FOR

HOMEOWNERS
INSURANCE?

Let's Connect!

WHO ARE 
YOU?

mymarketingmatters.com | 301.590.9700

BE THE AGENT THAT CONNECTS

Scan Here to Get  
Started Today!

Mention this ad and get 10% off your first print order.

Reach your ideal clients where you service them best - their 
homes! Learn how you can quickly and easily finish your 
marketing campaigns and target those in your ideal area.
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BAEBAE
SYLVIA

CrossCountry Mortgage, LLC

partner spotlight 
By George Paul Thomas
Photos by Ryan Corvello

Sylvia Bae, VP, Originating 
Branch Manager at CrossCountry 
Mortgage, LLC, is a dedicated pro-
fessional known for her creative 
problem-solving, honesty, and 
deep commitment to helping cli-
ents achieve their homeownership 
goals. With more than 15 years 
of experience in the mortgage 
industry, Sylvia approaches each 
challenge with a fresh perspec-
tive and an unwavering focus on 
customer success.

“It’s not just about closing deals,” 
Sylvia explains. “It’s about work-
ing tirelessly to ensure my clients 
have the best possible experi-
ence, no matter the complexity of 
their situation.”

A Journey of Passion and Purpose 
Sylvia’s journey in the mortgage 
industry began in Richmond, 

Virginia, where she interned on 
the operations support team of a 
mortgage company. That intern-
ship laid the groundwork for a 
career that would later take her 
to Northern Virginia. Over the 
years, Sylvia has held various 
roles in the industry, from Post-
Closing Suspense Manager to 
Loan Officer. These positions gave 
her a deep understanding of the 
business, from behind-the-scenes 
operations to client-facing roles.

Her career progression was also 
driven by personal circumstances. 
When her father was diagnosed 
with cancer, Sylvia became the 
primary provider for her family. 
This life-changing event fueled 
her desire to find a stable and 
fulfilling career where she could 
make a meaningful impact.

“That experience motivated 
me to excel,” Sylvia shares. “It 
wasn’t just about finding success 
for myself—it was about helping 
others find security and stability 
through homeownership, espe-
cially during life’s most challeng-
ing times.”

A Team Dedicated to Excellence 
Sylvia is a franchise owner of a 
dynamic team at CrossCountry 
Mortgage, LLC. This company 
employs over 7,000 employees 
and over 600 branches and is 
one of the nation’s largest and 
fastest-growing retail mortgage 
lenders. Licensed in all 50 states, 
a direct lender, and approved 
seller and servicer by Freddie 
Mac, Fannie Mae, and Ginnie 
Mae. Locally, she is based out of 
Reston, Virginia, where she works 
alongside crucial team members, 

A COMMITMENT TO CREATIVITY AND INTEGRITY
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Standing Out Through Integrity  
and Creativity 
What sets Sylvia apart in the compet-
itive mortgage industry is her com-
mitment to creative problem-solving. 
Whether it’s helping a first-time 
homebuyer secure a loan or finding 
ways to assist clients facing financial 
challenges, she thrives on discovering 
innovative solutions that make home-
ownership possible.

“I find it incredibly fulfilling to nav-
igate financial hurdles and present 
clients with options they didn’t think 
were possible,” Sylvia says. “It’s all 
about finding the right approach for 
each individual situation.”

Sylvia’s guiding principle in business 
is integrity. She prides herself on 
clear communication, transparency, 
and always putting her client’s needs 
first. This client-centric focus has 
earned her a reputation as a trusted 
partner for Realtors, who appreciate 
her responsiveness and dedication to 
getting deals done smoothly.

“The most important thing I want 
Realtors to know is that I’m here 
to support their success by offering 
tailored solutions for their clients,” 
she explains. “When you work with 
me, you can trust that I’ll handle the 
financing side effectively so that you 
can focus on closing more deals.”

Family, Faith, and Personal Fulfillment
Outside of work, Sylvia finds joy in 
spending time with her family. She 
and her husband, Josh, are the proud 
parents of four children—Elijah (8), 
Isaiah (5), Samuel (3), and Sarah (1). 
Family time often includes outdoor 
activities like cooking marshmallows 
around a campfire or playing football 
with the kids.

“We love being outdoors and mak-
ing memories together as a family,” 

Sylvia says. “It’s a great way to relax and enjoy the 
little moments.”

In her downtime, Sylvia also enjoys photography, a 
creative hobby that helps her unwind after a busy 
day. “Photography allows me to capture beautiful 
moments and appreciate the world from a different 
perspective,” she shares. “It’s my way of stepping 
back and finding peace.”

Sylvia’s faith also plays a central role in her life. 
She is guided by the Bible verse 1 Thessalonians 
5:18: “Give thanks in all circumstances; for this is 
the will of God in Christ Jesus for you.” This verse 
reminds her to approach each situation with grati-
tude, whether at work or in her personal life.

Looking Ahead 
As Sylvia looks to the future, she is focused on 
both personal and professional growth. Over the 
next five to ten years, she hopes to leverage her 
extensive experience to mentor other mortgage 
professionals and help improve workflows within 
the industry.

“My goal is to create a more efficient and support-
ive environment for both clients and colleagues,” 
she explains. “I want to use my experience to help 
others succeed and to make the mortgage process 
as seamless as possible.”

As an Asian woman in the mortgage industry, 
Sylvia also brings a unique perspective to her work. 
She is passionate about embracing diversity in the 
industry and is committed to fostering strong rela-
tionships with local real estate professionals.

“I want top-producing agents to know that I’m here 
to offer creative solutions and exceptional service,” 
says Sylvia. “I believe in clear communication, 
responsiveness, and helping everyone involved in 
the transaction succeed.”

For more information, contact Sylvia Bae at 
571-251-9854 or email her at 
sylvia.bae@ccm.com. 

including Processor Sue Hartflett-
Del Mar. Together, they offer a range 
of home loan solutions, including 
options for refinancing.

“With the Bae Team, we are commit-
ted to guiding clients through every 

step of the mortgage process, from 
start to closing,” says Sylvia. “Our 
goal is to provide personalized mort-
gage plans that are tailored to each 
client’s financial situation, ensuring a 
smooth and stress-free experience.”
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(703) 256-8300 • (301) 580-9542(703) 256-8300 • (301) 580-9542

Estate & Moving Sales, Auctions & Appraisals

foursales.com • questions@foursales.comfoursales.com • questions@foursales.com

We’ll Bring Holiday Cheer
And Holiday Shopping

as the largest and most innovative professional
estate sale, auction, and personal property firm in the DC area!

We’ll Bring Holiday Cheer
And Holiday Shopping

as the largest and most innovative professional
estate sale, auction, and personal property firm in the DC area!

Servicing MD, DC & VA Since 1972

Call Daniel Sanders!
FREE Consultations! Questions?FREE Consultations! Questions?Real Estate & Lifestyle Photographer

in Maryland, D.C., and Virginia

Fusion Photography
2D and 3D Floor Plans

Agent and Team Portraits

corvellophotography.com  •  ryancorvello@gmail.com  •  757-685-2077

RYAN CORVELLO PHOTOGRAPHY

Text Today!
(703) 622-3061

Learn More!
BarrysBestMovers.com

“We’re not just one guy
with one truck anymore."

PROVIDING MOVING SERVICES TO NORTHERN VA & DC SINCE 2009
• RESIDENTIAL & COMMERCIAL MOVES • INTERIOR MOVING SERVICES • JUNK REMOVAL & DISPOSAL
• BOAT & RV HAULING • GOVERNMENT MOVERS & DELIVERY

 Chris now has a team of experienced 
movers, all with a minimum of several 
years of moving experience. They are 

honest, punctual, and hard-working. For 
the security of our customers, all 

employees are fully bonded.

Chris Barry
Owner & Founder

CALL OR TEXT TO GET STARTED!
571-462-2660

elevatedstaginganddesigns.com

    elevatedstaginganddesigns
    Elevated Staging and Designs

    @elevatedstaging

ELEVATE YOUR LISTING. ATTRACT MORE BUYERS.
MAXIMIZE THE RETURN!
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HOGAN
JILLIANJILLIAN

BUILDING A 
LEGACY OF 
CONNECTION 
AND IMPACT

Jillian Hogan, a trailblazing real estate professional with more than 15 years of 
experience, brings an unmatched depth of understanding, empathy, and innovation 

to the ever-evolving world of real estate. As the founder of a team under McEnearney 
Associates, Jillian isn’t just helping clients buy or sell homes—she’s building long-

lasting relationships and turning life milestones into memorable experiences.

cover story
By Amelia Rosewood
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I MOVED TO 
ALEXANDRIA 

READY TO START 
FRESH AND BLAZE 

MY TRAIL.

herself, Jillian’s team consistently 
hits production levels of $50m and 
beyond. Her achievements also 
haven’t gone unnoticed. Jillian has 
earned several prestigious awards, 
including the Best of Washingtonian 
Top Agents every year since 2019, 
the NVAR Top Producers Platinum 
Club (2020, 2021), Northern 
Virginia Magazine’s Top Producer 
(2022, 2023, 2024), and Arlington 
Magazine’s Top Producer (2021, 
2022). She was also honored with the 
Alexandria Chamber of Commerce 40 
under 40 Award in 2019 and has been 
recognized by Real Trends America’s 
Best Real Estate Professionals from 
2020 through 2024.

But it’s not just about accolades for 
Jillian. Her greatest reward comes 
from giving back. In honor of her 
childhood best friend who passed 
away from leukemia, she donates 
teddy bears to the Children’s National 
Hospital Oncology Department for 
every transaction closed. This tra-
dition, which Jillian continues with 
her team, speaks to the heart of her 
business: a deep commitment to her 
clients and her community. They also 

support several local and national 
causes, including K9s for Warriors 
and The Fund for Alexandria’s Child. 
For Jillian, success in business is only 
meaningful when it leads to meaning-
ful contributions to the community.

BEYOND REAL ESTATE 
When she’s not closing deals or strat-
egizing the next big move for her cli-
ents, Jillian is all about family. Married 
to Casey, a lifelong Alexandrian, the 
two are raising their children, four-
year-old Cameron and two-year-old 
Keswick, in the city that Jillian has 
called home for more than a decade.

“Cameron is an awesome big sister,” 
Jillian shares with a smile. “She’s 
obsessed with water slides right 
now, while Keswick is all about any 
sport involving a ball—golf being his 
latest fascination.”

The Hogan family enjoys soaking up all 
that Alexandria has to offer, whether 
it’s days at the pool, boating, or 
visiting the city’s many playgrounds. 
Weekends often include road trips 
to Jillian’s family farm in Richmond, 
where Cameron and Keswick love 

CHARTING A NEW COURSE 
Jillian’s journey into real estate 
started long before she closed her 
first deal. Raised on a working cattle 
farm just outside Richmond, Virginia, 
Jillian’s entrepreneurial spirit was 
shaped by her grandfather’s example, 
who balanced farming with a career 
in commercial real estate.

“Watching his entrepreneurship from 
a young age through both farming and 
commercial real estate motivated me 
to be just like him,” Jillian reflects. “I 
was born to be an entrepreneur.”

This early exposure to hard work and 
business acumen laid the foundation 
for her future career. After graduat-
ing from James Madison University, 
Jillian moved to Old Town Alexandria, 
ready to start her professional life. 
The move marked the beginning of her 
real estate career and fostered a deep 
connection to the community.

“I moved to Alexandria ready to start 
fresh and blaze my trail,” she says. It 
quickly became the center of her life. 
Alexandria is where she bought her 
first home, built her career, and now 
raises her two children.

Jillian’s career in real 
estate began in 2009 
when she joined a local 
team. By 2016, she had 
ventured out on her 
own. Then, in 2018, 
she founded her team 
under McEnearney 
Associates. Over the 
years, she has become 
one of the area’s most 
respected real estate 
professionals, known 
for her strategic 
approach and commu-
nity involvement.

With a team of 3 pro-
ducing agents, including 
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helping with the animals, from cows 
and sheep to pigs and horses.

“Timing the drive right, we can make 
it in under two hours,” Jillian laughs. 
“The kids love it, and it’s such a spe-
cial connection to my roots.”

Outside of work, family time is a top 
priority for Jillian, who balances the 
demands of her thriving career with the 
desire to enjoy her moments at home 
fully. “This job often extends beyond 
standard working hours,” she admits, 
“so I try to live fully in the windows of 
time when we all get together.”

STRATEGIC GROWTH AND A LEGACY 
OF SERVICE 
Looking to the future, Jillian centers 
her ambitions around three guiding 
principles: Be Intentional. Be Strategic. 
Be Thoughtful. Known as “The Three 
B’s,” these ideals have shaped her 
approach to real estate and driven her 
to build a thriving business. “I credit 
these simple words with giving me 
the drive and strength to push my 
business to its position today,” Jillian 
explains. Her recently published book, 
Your Daily Driver, is a testament to 
this mindset, offering insights into 
the meticulous planning and strategic 
thinking that fuel her success.

Looking ahead, Jillian’s goals are both 
professional and personal. She hopes 
to continue growing her business 
while positively impacting those 
around her, whether as a mom, wife, 
boss, or mentor. “I hope I served you 
all well and brought you joy,” she 
reflects. “Whether it be under the 
title of Mom, Wife, Sister, Daughter, 
Friend, Boss, Author, or Realtor—
each title means the world to me.”

Jillian’s advice is straightforward for 
those looking to rise in the competitive 
world of real estate: stay focused on the 
fundamentals. “Don’t let all the noise 
of our job distract you from what you 
know you need to do,” she emphasizes.

Award-Winning, Top-Rated 
Junk Removal

703-956-1415
cwheeler@123junk.com

Over 1000 
5-Star Reviews!

A Local DMV Small Business

Junk Removal • Furniture Removal
Appliance Removal • Cleanout Services

Call Collin directly.
Founder

Over 60,000 
Successful 

Pickups 
Completed

A Local, Small 
Business Serving 
VA, MD & DC for 

Over 16 Years

70% of business 
comes from 

referrals

SERVING VA, MD & DC
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We had an incredible time at the recent NOVA Real 
Producers Magazine Party! Our heartfelt thanks go to 
everyone who joined us at the fantastic venue provided 
by Vellum Mortgage. Your presence made the event 
truly memorable, creating an atmosphere of celebra-
tion and connection.

We’re especially grateful to our event partners, 
Vellum Mortgage and Inspired Home Design, whose 
support was instrumental in making this gathering a 
success. A big thank-you also goes to Ryan Corvello 
and HDBros for capturing the spirit of the celebration 
through stunning photos and videos that beautifully 
highlight the event’s energy and excitement.

This gathering brought together top-producing agents, indus-
try leaders, and like-minded professionals, fostering valuable 
connections essential to growing successful businesses. We 
deeply appreciate your ongoing partnership and dedication to 
this thriving community.

Here’s to your continued success—thank you for being part of 
the NOVA Real Producers family!

*Magazine parties are smaller gatherings where we celebrate 
all of the rock star agents who have graced our pages in the past 
few months. 

For more information on all NOVA Real Producers events, please 

reach out to us at info@novarealproducers.com. 

NOVA REAL PRODUCERS 
OCTOBER MAGAZINE PARTY
NOVA REAL PRODUCERS NOVA REAL PRODUCERS 
OCTOBER MAGAZINE PARTYOCTOBER MAGAZINE PARTY

OCTOBER 15TH, 2024

Photos by Ryan Corvello

events recap
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TOP 250 STANDINGS
Individual Closed Data as reported to MLS from Jan. 1 to October 31, 2024

RANK NAME OFFICE SELLING 
#

SELLING 
$

BUYING 
#

BUYING 
$

SALES TOTAL
$

Disclaimer: Information based on MLS closed data as of November 6, 2024, for residential sales from January 1, 2024, to October 31, 2023, in 
Virginia, Maryland and Washington, D.C., by agents licensed in our Northern Virginia service area, including Alexandria City, Arlington, Fairfax 
City, Fairfax County, Falls Church City, Loudoun County and Prince William County. Numbers not reported to the MLS by the date the information 
is retrieved are not included. MLS is not responsible for submitting this data. Some teams may report each agent individually.
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Individual Closed Data as reported to MLS from Jan. 1 to October 31, 2024
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Individual Closed Data as reported to MLS from Jan. 1 to October 31, 2024
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SELLING 
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BUYING 
#

BUYING 
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$

Disclaimer: Information based on MLS closed data as of November 6, 2024, for residential sales from January 1, 2024, to October 31, 2023, in 
Virginia, Maryland and Washington, D.C., by agents licensed in our Northern Virginia service area, including Alexandria City, Arlington, Fairfax 
City, Fairfax County, Falls Church City, Loudoun County and Prince William County. Numbers not reported to the MLS by the date the information 
is retrieved are not included. MLS is not responsible for submitting this data. Some teams may report each agent individually.

STRUCTURAL & DRAINAGE
INSPECTIONS

Foundation Cracks
Damaged Wood Framing

Load-Bearing Walls
Basement Waterproo�ng

Wet Yards
Soil Erosion

Sloping Floors
Stream Stabilization

Licensed Professional Engineers
(703) 391-8911 / SoilAndStructure.com

info@soilandstructure.com / Licensed in VA, DC, MD & WV
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PRUITT TITLE GOES ABOVE AND BEYOND TO
MAKE SURE YOU CLOSE THE DEAL!

We offer the highest level of customer service for 
commercial, residential, and refinance transactions.

NEED TO OPEN ESCROW?
REACH OUT TO US TODAY!
WADE VANDER MOLEN
480-203-6452 | Wade@Pruitt-Title.com
DCTitleGuy.com
8221 Old Courthouse Rd. #101, Vienna, VA 22182
Offices in Northern VA, DC, and Maryland. Mobile settlements also available.
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THE RIPPLE EFFECT  
OF KINDNESS

Giving Back Special Issue:

N O V E M B E R  2 0 2 4

N O V A 

C O N N E C T I N G .  E L E V A T I N G .  I N S P I R I N G . 

ME MORE!
PRINT

Want a copy of your article or full 
magazines that you were featured in?

Were you, the team or your business featured in 
an issue of NOVA Real Producers? 

REPRINTS! 

What the heck is a reprint? A reprint is a four- or eight-page 
magazine-quality-grade paper with your full article and photos 
and you on the cover of the publication.

WHY DO I NEED THOSE?  

These reprints are a professional 
marketing tool that can help brand 
you, your team and/or your business.
• Use on listing appointments
• Send out to friends and family
• Send to clients with your

holiday greetings
• Brokers, use as recruiting tools for

capturing new talent
• Use when farming your

favorite neighborhood

WHAT IF I CHANGED COMPANIES OR NEED 

SOMETHING CORRECTED IN MY ARTICLE? 

No worries! We can make any 
changes needed. We send you a proof, 
you approve, and then they are sent 
to you via FedEx.

WHO CAN BUY THESE?  

The REALTOR® who was featured, the broker, our partner or 
family. Anyone who wants to promote you!

Inspiration to Give Back: David 
Adams, with the Dave and JoAnne 
Adams Group at Coldwell Banker 
Realty, has been in the real estate 
industry for 13 years and is driven by 
a deep desire to give back to those in 
need. Along with JoAnne, David is 
committed to making a positive differ-
ence in the lives of others.

First Experience with Charity Work: 
David and JoAnne first became 
involved in charity work when they 
met the young adults at SPARC. “We 
were so touched by the need to help,” 
David recalls. This experience led to 
their ongoing support for SPARC and 
other charitable initiatives.

Current Charitable Involvement: 
David and JoAnne are proud mem-
bers of the Board of SPARC, an 
organization dedicated to supporting 
adults with severe and profound 
disabilities. In addition, they actively 
support HomeStretch, an organiza-
tion helping homeless families.

A Personal Connection: “Everyone 
has the right to live their best life,” 
David believes. Being asked to join the 
SPARC Board was an honor, giving 
him and JoAnne the chance to con-
tribute to the well-being of individu-
als with special needs and help create 
a more inclusive community.

Balancing Career and Charity: David 
and JoAnne make it a priority to ded-
icate part of their week to charitable 

THE RIPPLE EFFECT  
OF KINDNESS

Giving Back Special Issue:

NOVA Real Producers is proud to highlight the inspiring stories of our agents and 

preferred partners who are not only leaders in real estate but also in their commu-

nities. These individuals have gone above and beyond in their charitable efforts, 

dedicating their time, resources, and hearts to causes that make a real difference. 

From supporting local organizations to creating lasting change, they exemplify what 

it means to give back. We are honored to share their journeys and celebrate their 

commitment to making the world a better place, one act of kindness at a time.

Thank you for your dedication and for showing that real impact comes from caring 

for others!

Ripples of Change: David Adams

commitments, ensuring that their 
professional responsibilities align 
with their desire to give back.

Most Rewarding Aspect of Charity 
Work: For David, the most fulfilling 
part of charity work is knowing that 
he is helping to improve the lives 
of individuals in his community. 
“SPARC’s mission to provide a safe 
and engaging environment for young 
adults aligns with our values and 
desire to make a positive impact.”

Influence on Real Estate Career: While 
David hopes his charitable efforts 
raise awareness for organizations 
like SPARC, he emphasizes that it’s 
not about his real estate career. It’s 
about making a difference in the lives 
of others.

Integrating Business and Charity: 
David has integrated his real estate 
business with his charitable efforts by 
nominating SPARC and HomeStretch 
to the Coldwell Banker CARES 
Foundation, which has resulted in 
donations to both organizations.

Proud Charitable Projects: David is 
particularly proud of SPARC’s pub-
lic-private partnership with Fairfax 
County and its planned expansions 

into Loudoun and the Route 1 corri-
dor. “SPARC offers alternatives to 
traditional programs, and being on the 
board allows us to contribute to these 
vital services, ensuring more individu-
als and their families benefit from the 
opportunities SPARC provides.”

Motivation to Give Back: For David, 
giving back is simply the right thing to 
do. “It’s about helping those in need.”

Advice to Other Real Estate 
Professionals: David encourages 
others to get involved, saying, “Giving 
back will always come back twofold.”

Encouraging Participation: David 
actively promotes the charitable orga-
nizations he supports, encouraging 
colleagues and clients to get involved.

Legacy of Charity: David hopes to 
leave a lasting impact on those less 
fortunate in his community, asking for 
nothing in return.

Favorite Quote: “Kindness is univer-
sal. Those who are happiest are those 
who do the most for others in need.”

How You Can Help: To support SPARC, 
visit www.sparcsolutions.org.

HOW DO I ORDER? 

Email us at info@novarealproducers.com .

"It’s Haul Good" 
Partner with 
"It’s Haul Good" 
for Christmas 
Tree Removal!

Start the year strong by 
offering your clients 
something they’ll truly 
appreciate – Whether you’re 
thanking current clients for their 
trust or reconnecting with 
prospects, this is the perfect 
opportunity to check in!

REAL
PRODUCERS!

ItsHaulGood.com
Serving Fairfax and Northern VA

We’ll handle the dirty work on 
January 4th, whether curbside 

or indoors. Let’s team up to 
make your clients’ holiday 

cleanup a breeze!

Call Sam, our Chief Junker at 
It’s Haul Good, and let’s 

start 2025 off right!

571.749.9023



NOVA Real Producers • 4948 • December 2024 @realproducers realproducersmag.com

Let Rn HomeTech handle your inspections this season.

Season's Greetings!

rnhometech.com
Serving MD, VA and DC Metro area

21214 Delevan Way | Germantown, MD 20876

Tony Fernandez
Founder and
Lead Home Inspector
Fluent in English & Spanish
Speaks Italian and French

CALL or EMAIL us today!
301-221-0357

Schedule-me@RnHomeTech.com

 
 

Is Your Buyer In 
The Market For A 

New Roof?

Roofing & Siding, Inc.

ROOFING � WINDOWS
SIDING � GUTTERS

REFER THEM TO US FOR
A FREE INSPECTION!

703-230-ROOF (7663) · DryHome.com
Fairfax County, Loudoun County, Arlington County and Prince William County

45921 Maries Rd, Suite 100 · Sterling, VA   |         @DryHome

When it comes to the exteriors, trust the experts!

(202) 854-0104          info@changeovermedia.com

ChangeoverMedia.com

INFORMATION VIDEOS

allow you to show your

 value to your clients.
allow you to show your

 value to your clients.

After the most recent lawsuit, videos are a great way to explain your value 
proposition and operations process to set proper expectations. One client 
raised their close rate for the entire team to 96% getting the buyers 
agreement signed because we created a video that set expectations that 

the client would sign the agreement during the consultation.




