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GET TO KNOW...

Louisiana Born, LSU Proud: As a native of South
Louisiana and former LSU Offensive Lineman, |
bring passion to everything | do. A Business
Administration graduate, my two decades in
the mortgage industry have been marked by
a commitment to client success. Married for
over 20 years with a son, my free time
revolves around sports and outdoor activities.
Whether coaching youth sports or cheering
on LSU and the Saints, I'm dedicated to
staying active. Joining NOLA Lending over a Body:
| decade ago, | believe in their process and
Area Sales N;;na ger, VP pr.oducts, Iensur.ing the best service for my
NMLS# 350514 clients. Let's achieve your goals together!

Yrur fotmar [enr. Gpecinlizly

Whether you’re buying or improving, NOLA Lending Group has the experience
and expertise to guide home buyers through the financing process. With Loan
Production offices in Baton Rouge and Prairieville, plus all over the South, our
lending specialists can assist your clients in determining which type of loan is

It’s Wedding
Season.

Look your best with our bridal packages:

Tox & Filler:
40 units toxin and 1 syringe
of filler - $999

4 Emsculpt Neo sessions
and 1 bottle Alastin Transform
body treatment - $2499

Face:
Hydrafacial with Dermaplane
and Lash, Lift & Tint - $249

the most appropriate and affordable. Joey Piel Ryan Thomassie
NMLS#365511 NMLS# 350514

Trey Hereford Sharon Williams  Shannon Babin John Griffin Katie Meiners  Susanne Wampold Karla Fuentes
NMLS# 89575 NMLS# 118322 NMLS# 419401 NMLS# 1425447 NMLS# 1125723 NMLS# 1553575 NMLS# 108621

Member
e
All applications are subject to underwriting approval. Fidelity Bank NMLS Co. ID 488639

NOLALending.com

Scan QR code to get social,
contact us or learn more about
our services!

WE ARE... | ENOLA i
HE FOR B ON OUG 1LENDING GROUP : ! | LOUISIANA AESTHETICS
W‘ LR A Division of Fidelity Bank ' ' S
j Loan Production Office Yy
:- ! |

hvdrafacial

EMSCULPT

neo




PREPARED

We are incredibly grateful for the realtors, buyers, families, and friends
who have contributed to the success of Willie and Willie Homebuilders.
Since 1940, when our grandfather (Debbie’s father) Murlin Willie, set the
example, we have been dedicated as a family providing an exceptional,
hands-on approach for every homeowner, every time.

Lt

-

Today, Willie and Willie has established itself as the leading residential
developers and homebuilding company in South Louisiana. Our family is
involved in every step of the process, from designs to construction to
client communication.

! HL[.LHHHJIHWJE

In 2024, we proudly closed out our Kaden Creek neighborhood (Walker, * Lo o = 0 LU Tyt — B -
LA) and Red Hat neighborhood (Brusly, LA). We are so delighted by what at E o . el i = : e T ey T T
we built in these communities. 3" | N ; , i . Er

To our realtors, we aim to build your client's home as if it were our own.
We are committed to transparency and maintaining high-quality
standards. We take pride in our long history of satisfied customers and
beautifully constructed homes. We extend our gratitude to our realtor
partners who have supported Willie and Willie this year.

Let our family business be a part of your story.
In Thanksgiving from our family to yours,
Landy . & Debbre Nillie Walker

and

Diwten & nanda Walker

Uihoannf]T,

LOCALLY OWNED & FAMILY OPERATED

—

‘. : 3 o= M | TOP check out our (5oogle reviews!
willie ndwzllze.com' 'Famzly;owned since the 1940's I * TEAM www.the -topteam.com

Residential Developers - Residential Homebuilders ROOFING & CONSTRUCTION 225.5111140




PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted vendor. Take a minute

Rp to familiarize yourself with the businesses sponsoring your magazine. These local businesses are proud to

AESTHETICS

Louisiana Aesthetics

& Skincare

(225) 636-2603
www.louisianaaesthetics.com

BUILDER

Manuel Builders

(337) 962-7170

7350 Jefferson Hwy Ste 475
Baton Rouge, LA 70508
www.manuelbuilders.com

Willie and Willie
Contractors LLC

(225) 291-7600
www.willieandwillie.com

BUILDER/DEVELOPER
Construct225

Kurt M. Miller Sr

(225) 993-2323

CERTIFIED PUBLIC
ACCOUNTANT

Greg A. Kennedy, CPA
(225) 292-5112
www.gakcpafirm.com

ELECTRICIAN

Circuit Breaker Electric LLC
Michael Webster

(225) 572-7963

ENTERTAINMENT - FAMILY
GolfSuites

(225) 218-4570
golfsuites.com

6 - December 2024

supporting the REALTOR® community!

HAIR SALON &
EXTENSIONS

Distilled Hair Co

(225) 308-8505

7530 Hwy 44 Ste 106
Gonzales, LA 70737
www.distilledhairco.com

HEALTH INSURANCE
AGHealth Insurance LLC
(334) 354-7681
www.aghealthinsurance.com

HOME AUDIO / VIDEO
AVSS

(225) 439-7920
www.avssla.com

HVAC SERVICES
Cajun Cooler LLC
Branden Brignac
(225) 456-1335

INSPECTIONS

Intricate Home Inspections
Nick Pearson

(225) 270-4959
www.intricatespecllic.com

Paragon Inspections
Scott Guidry

(985) 519-4343
www.paragon
inspectionslic.com

INSURANCE
Goosehead Insurance
Stacey Keller

(225) 379-51M1
www.kelleragency
goosehead.com

Safesource Insurance
Aundrea Allen

(225) 300-4500
www.safesourceins.com

INTERIOR DESIGNER
Haute Homes LLC
Angie B. Wilson
(225) 315-7040

LANDSCAPING

Lions Landscape

(225) 221-1590
www.lionslandscapebr.com

MORTGAGE LENDER
Christy Solar Team
Benchmark Mortgage
(225) 664-5998
www.christysolar.bench
mark.us

Eustis Mortgage
Corporation

Nathan Tallo

(225) 266-0109
www.eustismortgage.com

Fairway Mortgage
Monique Briggs
(225) 916-1212

NOLA Lending Group, A
Division of Fidelity Bank
(985) 612-2132
NOLALending.com

Redstick Financial
(225) 407-9250 x102
www.redstickfinancial.com

Reliant Home Lending
(225) 313-6189
www.rhl-la.com

partner with you and make this magazine possible. Please support these businesses and thank them for

SWBC Mortgage

Tammy Balentine

(225) 939-5958
www.swbcmortgage.com/
balentine

ROOFING

Cypress Roofing

(225) 450-5507
www.cypressroofingla.com

Top Team Roofing

& Construction

(225) 5711740
www.thelatopteam.com

SECURITY ALARM
SERVICES

LA Alarms

(225) 246-8877
www.LA-Alarms.com

TERMITE & PEST CONTROL
Geaux Preaux Pest Control
(225) 505-4897
www.geauxpreauxpc.net

TITLE ATTORNEY
MFB Title Solutions
Charles G. Blaize Jr
Brett Bajon

(225) 810-4998
www.mfbfirm.com

TITLE COMPANY

Baton Rouge Title Company
(225) 769-5194
www.brtitle.com

Gulf Coast Title
(225) 456-4222
www.gctitle.com

MEET THE BATON ROUGE REAL PRODUCERS TEAM

Breanna Pizzolato
Staff Writer

Hannah Davis
Events Manager

Gina Miller Carolyn Foley
Publisher Advertising Manager

Laken Foisie
Staff Writer

Ace Sylvester
Lead Photographer

Stevie Lejeune
Photographer

If you are interested in contributing or nominating REALTORS® for certain stories,
please email us at gina.miller@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain
solely those of the author(s). The paid advertisements contained within the Baton Rouge Real Producers magazine are not endorsed or recommended by The N2 Company or the
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

FOLLOW US ON SOCIAL MEDIA

@BATONROUGEREALPRODUCERS

@ For More Information on how you can get involved
email Gina @ gina.miller@realproducersmag.com

TITLE SOLUTIONS
WWW.MFEFIRM. COM

Title Company backed by a law firm with a history
inoil & gas and commercial real estate

Baton Rouge: 10101 Siegen Lane, Ste 44 1 225, 810.4998
Houma: 1499 5t. Charles 5t 985.223.4725
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GRAANVIVAISNEN,

AGHealth LLC

licia Graham Allen,

owner of AGHealth

LLC, has been
offering health, life, dental,
vision, and supplemental
insurance advising services
in Baton Rouge for the past
four years. The company
prides itself on providing
clients with complimentary
guidance on the individual
insurance market—coupled
with an unwavering
commitment to honesty and
compassion.

Alicia joined Baton Rouge Real
Producers this past year due to the
nature of the platform; relationship
building and connections. She wants
to be a trusted resource for our real
estate agents when it comes to the
often-complex world of health insur-
ance. “My clients have my personal
number,” Allen notes. “I don’t have
kids yet, but I have my clients! They
mean everything to me, and excep-
tional customer service is essential for

building long-term relationships.”

Networking is second nature to
Alicia. “I look for ways to bring
people together.” Whether it’s a
Saturday brunch with the girls, her
local BNI group or a Real Producers
event, Alicia values connections and
facilitates ways to bring like minded
individuals together. All with the

understanding that relationships are

8 - December 2024




Mm
| WANT THEM TO KNOW WHO [ AWM
BEFORE THEY KNOW WHAT [ DO.

W

the core of what she does. “I want to
know others and I want them to know
me...I want them to know who I am

before they know what I do.”

Navigating the evolving landscape of
health insurance has been one of Alicia’s
primary challenges, particularly amid ris-
ing healthcare costs. “Clients often rush
into plans, leaving them underinsured
and facing unexpected bills later,” she
says. “This is where having a trustworthy

agent can make all the difference.”

Alicia’s advocacy goes beyond plan
selection; she actively supports clients
when dealing with hospital bills or
insurance issues. “The knowledge and
experiences I've gained over the years
have been invaluable,” she says, reﬂect:’ p

ing on her journey.

Five minutes with Alicia and you will
find her to be kind-hearted, energetic,
and supportive. “I am always eager to
help clients understand their options
fully and I encourage clear commun

tion in every interaction.”

When she’s not working, you can find
Alicia enjoying downtime at the farm ¢
shares with her husband. “My husba

who is an angel, cooks for me while I cud
dle up on the couch with a great book!
Alicia says she loves to dive into a goc
book, whether historical, self-develc
ment, or suspense. “Anything that keeps
me on the edge of my seat!” She is also a
fan of 80s movies like Pretty in Pink
Welcome Home Roxy Carmichael.

‘When not at the office helping her clients,
you could likely run into Alicia and her
niece on one of their shopping adventure
bowling or at Barnes & Noble.

DONT GEY
STUGK IN
THE GOLD!

PARAGON

INSPECTIONS

EXCELLENT SERVICE AND
STRONG COMMUNICATION

Making your job easy and your clients happy

B Flexible Scheduling
B SAME DAY Electronic Report

Scott Guidry, LHI#10905
985-519-4343
B 10 Years Corrective Construction Experience scott@paragoninspectionsllc.com

B Competitive Pricing www.paragoninspectionsllc.com

Proudly serving Baton Rouge and Surrounding Areas

HAUTE HOMES LLC
= ANGIE B WILSON

Get A Heating
N “Tune-Up Now!

b
CA]UN COOLERS

HEATING & AIR

03 KeePRite

Hedting & Cooling Products

225-456-1335 | BRANDEN BRIGNAC

(225)315-7040
awhautedesign@gmail.com

[£1G[J 1D

CAJUNCOOLERS@CAJUNCOOLS.COM
CAJUNCOOLS.COM

Baton Rouge Real Producers - 11



P> event recap

Photos by SNL Photography Stevie LeJeune

BIG SHOTS

FALL NETWORKING

,( On Thursday, October 24, our Fall exciting event for all. Michael Borne claimed the
‘ r Networking BIG SHOTS event was overall 1st place victory, while the team trophies
‘ held at GolfSuites off Siegen Lane in added to the excitement. Top Team Roofing &
Baton Rouge, and it couldn’t have been = Construction captured both 1st and 2nd place
a better day! With perfect weather team honors, while NOLA Lending Group

GOI'SU ifesn- and a fantastic turnout, 120 attendees  proudly took home 3rd place.

came together for an afternoon of fun,

Fimd youar it apod

competition, and camaraderie. Thank you to everyone who attended, and con-
gratulations to our winners! We look forward to
Realtors and BRRP Preferred Partners showed the next opportunity to connect, collaborate, and
up ready to network and compete, making it an celebrate together!

THANK YOU TO OUR SPONSORS

ainstick INNOLA

LENDING GROUP
—F I.E.Jﬂgui.lf L A Division of Fidelity Bank

4, .
- A SS @ goosehead
Z,,\" LANDSCAPING INSURANCE

-5"! Audio Video Security Solutions The '{E.||er ,‘_‘.'ger”:\yr

N
@ SIS c‘fP'ﬂ'Ess%RnnFme TOP TEAM

Sl o e ROOFING & CONSTRUCTION

a

COAST)
—TITLE:—

TITLE SOLUTIONS Intricate Home Inspections

12 - December 2024

3rd Place Team 2nd Place Team

NOLA Lending Group Top Team Roofing & Construction

Patton Brantley, John Griffin, Shannon Babin, Chase Muller, Susanne Wampold, Devin Kleinpeter, Chase Pino, Travis Baker, Jessica Singletary
Micah Fairchild, Kay Landry, Jarrod Brown

Front Row: Shemika Mayfield, Katie Meiners, Alicia Hedrick, Nina Wright

PEAL MICCUCERS
5 REX|
Blal eda e
§ PROCUCER, il
Al PRODUCES
1st Place Team 1st Place Individual
Top Team Roofing & Construction Michael Borne

Dustin Alexander, Dustin Singletary, Michael Borne, Jessica Singletary

Baton Rouge Real Producers - 13
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TEAM NOLA LENDING GROUP TEAM MFB TITLE SOLUTIONS

TEAM GULF COAST TITLE

'«'

e

—.An-d“"

AR ot S . s 5 SR
TEAM INTRICATE HOME INSPECTIONS TEAM AVSS TEAM GOOSEHEAD INSURANCE THE
KELLER AGENCY

TEAM LIONS LANDSCAPING TEAM REDSTICK FINANCIAL
14 - December 2024 Baton Rouge Real Producers - 15



REAL

PRODUCERS [=].
PODCAST

TITLE:z

[ 3 L ™

#CIosingTheCuoaSt
225-295-8222

d 4473 Bluebonnet Blvd., Suite A 15615 Airline Hwy B
) # Baton Rouge, LA 70809 Prairieville, LA 70769
: N, ¥ OO gctitle.com

Corinne Schwartzberg Jim Beatty Jene' Grand
Attorney at Law Attorney at Law Marketing Director

Same Brand, New Reach —

Tune in for free today i T b

The Analysis Your Home Deserves

Listen on e ‘
Apple Podcasts

LISTEN ON e Spotify
Listen on .
amazon music

N1

F E
’

witHHosT REMINGTON RAMSEY

JASON b NS

SONNIER / PEARSON

LHI#11275 J L OWNER
’.‘ _ . Lic#1188

LT o

Real Producers Podcast is hosted by Remington Ramsey,
creator of the Real Producers brand that reaches more
than 100 markets nationwide. He is a real estate investor
as well as an avid reader and writer.

P

Intricatespeclic.com

=1 1295-270-4959

| Ii espec@gmail.com

Baton Rouge Real Producers - 17
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Your woik SV IES
GEAUX TO
SOURCE

e ;g';TE%LUESSB? Locally Owned & Operated
. y Licensed, Bonded, & Insured

GEAUXPREAUXPC.NET

We lay pests to rest
Termites, Rodents, Pest & Mosquito Control
L‘ 20% off Termite Treatment

DISTILLED HAIR CO.

LUXURY EXTENSIONS & COLOR

GET 15% OFF
FIRST TIME SERVICE*

*Must mention Real Producers when
booking. Valid through 12/24.

g&pwsﬁmm/om
DISTILILED

(225) 308-8505 6©©
www.distilledhairco.com | distilledhairco@gmail.com | 7530 Hwy 44 - Gonzales LA

18 - December 2024

THE

24V BENCHMARK | ..

TEAM

Lenc[ing Witll Love

. 225-664-5998 0 Cl . S 1 i'
0 225-505-7954 risty Jolar |
christysolar.benchmark.us Branch Manager |
teamsolar@benchmark.us m NMLS #406126 .-l

STILL HAPPENS

Commercial Construction &
Consulting specializing in Multi Family
Development for over 25 years

Baton Rouge Real Producers - 19




>> g et to kn @3aUX By Breanna Pizzolato - Photos by Ace Sylvester

MARIE

ROOTED

IN TRADITION

Running under the stately oaks and rolling down the Campus Mounds, Marie Brock’s connection to LSU started long

before she ever set foot in a classroom. Growing up on the campus, with her father as a professor and their family
welcoming a steady flow of scholars as dinner guests, the spirit of LSU has always been a part of her life. But it wasn'’t just
her father’s legacy that kept her close to the university—it’s also where she formed her own.

Marie attended University High on campus before enroll-
ing at LSU, where she joined Zeta Tau Alpha sorority,

a place that helped her form lifelong friendships, meet
her husband and raise her children in the heart of LSU’s
vibrant community. Her first date with Jase? An LSU
football game, of course. Their connection to LSU runs
deep, with Jase’s family also rooted in the university—his
grandfather’s football scholarship led to a career as the
Dean of the College of Education, further cementing their
family’s ties to the institution. “During Sunday dinners
with his family, it was ingrained that without his grandfa-
ther receiving a football scholarship from LSU, his family

would not be where they are today,” she says.

Marie’s support for LSU and the Greater Baton Rouge
community didn’t end with graduation. Alongside her
thriving real estate career, she has devoted time to sev-
eral community initiatives, volunteering with the Junior
League of Baton Rouge and serving on boards like the Arts
Council of Livingston Parish. Her leadership roles with the
Panhellenic Council and ZTA sorority have been particu-
larly close to her heart. Marie has served as president of
the ZTA LSU Alumnae Chapter, the Parents Club, and the

Greater Baton Rouge Alumnae Panhellenic.

“We helped promote sorority life, not just here at LSU,”
Marie shares. “Whether a girl was going to LSU or
another college, we’d host panels and teas to prepare them
for recruitment and show them that sorority life is about

much more than four years—it’s for a lifetime.”

Her connection to ZTA took on even greater meaning when
her sister was diagnosed with breast cancer, a cause deeply
tied to the sorority’s philanthropic mission. The support

and strength of the women in her sister’s breast cancer

20 - December 2024

community left a lasting impact on Marie. “When my sister
was going through treatment, my sorority sisters and
friends were right there for us,” Marie recalls. “They helped
get my kids off the bus and with whatever we needed while

Iwas beside her. It really was a group effort.”

When her daughters, Mary Katherine and Anna Claire,
followed in her footsteps at LSU, they carried on the
family tradition by joining ZTA as legacies—and like their
mother, grandmother and aunt, they did it with the radiant
red hair they all share.

“My family’s been there from the beginning,” Marie says.
“My girls were in first grade and third grade when I
started in real estate, so they would tag along on listing
appointments or showing appointments and help me put

signs in the yards.”

When a client needed help with the last-minute move,
Marie called Jase, who jumped in to help. As her real
estate career picked up, Jase took over most of the cook-
ing duties—a role their daughters now lovingly declare as
his. “I used to do all the cooking when they were younger,
but they know Jase as the family chef,” she laughs.

Her childhood friend’s mom inspired Marie’s decision to
become a Realtor. “I saw how hard she worked for her
clients. She was so professional and caring. And that left a
lasting impression on me,” she explains. After eight years
of teaching elementary school, which she loved, Marie

took a few years off to stay home with her daughters.

When her youngest started first grade, Marie pursued a
career in real estate, a path that aligned with her lifelong

fascination with homes. As a child, she and her friends




would spend hours in the backyard,
using pine straw to design elaborate
floor plans, imagining the perfect

layouts for their dream houses.

She credits her broker and friend,

Shelley Simmons, with helping

her consistently grow her busi-
ness.“She is always my cheer-
leader and motivator and helps
me step out of my comfort zone,”

Marie says.

Soon after entering the indus-
try, Marie discovered that real
estate perfectly complemented
her passion for learning, another
thread that runs through her life
and something she credits her
parents for instilling in her. “My
parents taught me that life is about
changing and growing, and you
have to keep learning. That’s what
Ilove about real estate—you’re
constantly learning and work-
ing with people, and you have
to stay open-minded.” It’s a
lesson she’s passed on to her
daughters. Anna Claire, an
LSU alumna of the class of
2021, is now in medical
school, while Mary
Katherine, class of
2019, earned a degree
in chemical engineer-
ing and works

for SpaceX.

Marie’s journey,
rooted in educa-
tion, philanthropy
and the camaraderie
fostered at LSU, comes

full circle as she passes

on these values to her
daughters. It’s no sur-
[ Ji prise that her family
continues to live out
A the principles of their
alma mater—always
learning, always giving
back and forever LSU.
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We're thankful for our Realtor partners! When you help sell or
build a Manuel Builders home, YOU get rewarded.

> REALTOR REWARDS

Emanuel

ﬁ 1st Manuel Builders Home: 2.5% COMMISSION
%;Esg\e/\glriett ' : ! ﬁ@ 2nd Manuel Builders Home: 2.5% COMMISSION + $1,000
N @ 3rd Manuel Builders Home: 3.5% COMMISSION
v
,;;ﬁ Give us a callitelearn more or schedule a showing today!

Reliant Home Lending | 225-725-7824

225-313-6189 ¢ RHL-LA.COM

mWWwimal

uelbulders:

. : DID YOUR HEALTH
Minor Repzur 5 Or an INSURANCE RATE

i Emergency FIX’ INCREASE?
We MII Tgke Care Of It Call me to discuss

SeCdr ity i s  Give Santa your options!
&Control§ _§ s S

000
REALTORS - AGHEALTH
Ask About Our FREE Shop smart for health coverage

Alarm Inspections!

\, (334)354-7681 )

= Alicia@aghealth.hush.com

ijCth Breaker @ aghealthinsurance.com

Q 13702 Coursey Blvd

Electric 1.1.c A
Michael Webster

OWNER/ELECTRICIAN

' DOWNLOAD
OUR APP!

! ¢ i o Baton Rouge Sorrento DET(] Saint Amant

R I Denham Springs Donaldsonville Prairieville Geismar
SMARTER SECURITY | VIDEO MONITORING French Settlement Livingston Walker Gonzales

HOME AUTOMATION | COMMERCIAL SERVICES

OPEN MONDAY - FRIDAY
SATURDAY & SUNDAY BY APPOINTMENT ONLY

circuitbreakerelec@gmail.com

OFFICE - 225.658.2903 | MOBILE - 225.572.7963 Licensed Health Advisor

Licensed in 28+ states
License No. 65239 on

225.246.8877 LA-Alarms.com
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LESSONS IN
LAUGHTER

MARK _

AKCHIN _;

By Breanna Pizzolato
Photos by Ace Sylvester

MARK AKCHIN’S philosophy
is simple: regardless of the
situation, one can always find
something to smile or laugh
about. As he searches for the
bright side of hard times or
the solution to a challenging
situation, he uses humor to
make the journey better. His
authenticity and penchant for
hospitality, which he defines
as creating a safe, welcoming
space, served him well as an
educator and corporate sales
trainer. But when he earned
his real estate license in 2002,
Mark truly hit his stride.

As areal estate agent, he blends
expertise with his natural charisma
to pursue his ultimate mission in
life: “to make the world a better
place through hospitality, education

and humor.”

Mark’s journey as a caregiver began
when his mother, Betty, was diag-
nosed with dementia. He embraced
each moment with compassion

and a healthy dash of humor. “The
caretaking came very easily for me,”
he says. “It is my nature. It is who

I am. And I think she has impacted
me more, in a way, after her pass-
ing, as it helped me to realize how
incredibly blessed I was with the
life that we had.”

He has a deep appreciation for the
simple things in life, like the fact
that his family had a nourishing
dinner with meat, vegetables and

a starch every night thanks to his
mom. “I didn’t know that everybody
didn’t have steak several times a

week because that’s what we had.

We had a cheap cut of steak, but we
had it a lot,” he says, smiling. “And I
had a hot breakfast against my will
every morning. Every day, I begged
for Pop-Tarts. I begged for cereal,
and Mama would say, ‘Not on a

school day.”

Caring for her in that same gentle,
patient and lovingly stern way during
her battle with dementia came
naturally for Mark. He used humor
in an intentional way to cope with
the challenges dementia presents

for those affected and their families.

For example, she often asked him
where he was headed, and he never
missed an opportunity to respond
with a new outlandish career choice
just for a chuckle at her reaction—an
exotic dancer and a piano player for
alocal house ofill repute, to name a
couple. “She looked me up and down
three times before saying, “Well, be
good,” he laughs. “Or she’d ask when

Ilearned to play piano.”
Mark volunteered with Alzheimer’s

Services of the Capital Area after

her passing and stumbled upon

Baton Rouge Real Producers - 27




his mother’s name on a sign lining
the fundraising walkway. “I forgot
that years before, I donated in her
honor,” he says. “So I took a really
cheesy picture of myself holding my
mom’s sign and sent it to my sister.”
Soon after, following years of strug-
gling to put pen to paper, he poured
out a book titled Zaugh Through
the Pain: How I Used Humor to

Deal with My Mom’s Dementia. “It
was for no one but me,” he says.
“And I used that silly picture as

the front cover.” Over the years,

he has shared it with people who
might benefit as caretakers or those

seeking a fresh perspective on a

challenging situation. 7%at’s Mark’s
kind of hospitality.

Just as he used humor and compas-
sion to ease his mother’s struggles,
Mark carries that same approach
into his work with clients, guiding
them through buying or selling a
home. His natural ease with people
makes even the most complex real
estate processes feel approachable

and manageable.

As a former English, reading and
social studies teacher at an inner-

city school, he used popular music

to teach grammar concepts to

students. He recalls using the iconic
introduction to the song “Baby Got
Back” by Sir Mix A Lot for a lesson

on pronouns. You know the line.

As a Realtor, Mark’s approach
remains the same. He thinks outside
the box and uses humor and creativ-
ity to foster connection and under-
standing. For example, he avoids
using intimidating industry terms
like pre-approved when working
with first-time homebuyers. Instead,
he asks, “Have you discussed your
buying power with a lender?” His

words are a purposeful choice, as he

doesn’t want them to feel over-
whelmed and scared by the process.
“You don’t need to see every house
that’s on the market,” he often tells
clients. “You only want to see the
ones that match your criteria. It
doesn’t hurt me to see all of them

because that’s my business.”

For Mark, the joy of his business
is firmly rooted in his mission to

provide unmatched hospitality.

Mark’s passion for tennis is another
outlet where he finds joy, both from
staying active and giving back.

He’s been hooked since childhood,
having grown up with a tennis court
and pool behind his house. His
father signed him up for lessons at
8, and he went on to play all four
years in high school, qualifying for

state tournaments every year.

WISHING

In the last ten years, Mark has
become a competitive tennis player,
traveling to tournaments in Toronto,
Las Vegas, San Diego and cities in
Texas. “I am by no means a pro and
certainly couldn’t teach it,” he says.
He plays purely for the love of it. And
he appreciates that the tournaments
he plays in all have a charitable
component, raising funds through
events like silent auctions and player
parties to support local charities in

the tournament’s host city.

“I do like to win trophies, though,”
he says. His latest—a colorful, rain-
bow one—sits proudly on his living
room mantle alongside the others.
Mark credits his ability to balance
tennis and caring for his mother to
Keller Williams’ commitment to pri-
oritizing God, family, and business.
Those principles have guided him

since joining Keller Williams Red

Stick Partners at the start of his real
estate career. “If you're not doing it
for your family and yourself, what

are you doing it for?” he asks.

Whether through real estate,
tennis or simply joking with a
server, Mark’s goal remains the
same—to create a space where
people feel welcome and cared for,
with a bit of humor to make the

journey smoother.

IF YOU’RE NOT DOING
IT FOR YOUR FAMILY
AND YOURSELF,

29

ATON ROUGE

ITLE COMPANY
Celebrating Your Closings Since 1981

Established in 1981, locally managed.

Serving our Community and Louisiana in
Residential & Commercial Closings

#itmatterswhereyouclose #brtitle

3 LOCATIONS
TO SERVE YOU!

Robert Adams | Branch Manager/Attorney
Alex Polito | Director of Sales & Marketing
8943 Bluebonnet | Baton Rouge, LA 70810

225-769-5194 | C: 225-603-7897

Mark Schoen | Division President/Attorney
10500 Coursey Blvd, Suite 100 | Baton Rouge, LA 70816

225-291-1MM

Keegan Wisdom | Branch Manager
Cathy Waggenspack-Landry | Director of Marketing
37283 Swamp Road, Suite 901 | Prairieville, LA 70769

225-706-6130 | C: 225-802-1811

FARA brtitle.com @
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INSURANCE
v~ HOME + AUTO + FLOOD

Stacey Ke ler
Kipskis Dt ()225.319.5413

@ kelleragencygoosehead.com

Audio Video Security Solutions

High-Quality Services From
Certified Professionals

avssla.com
225-439-7920

(7] Av 55 SECURITY =" NETWORKING

PRINT IS STILL ALIVE.

Celebrating two decades of print
excellence, now 800 niche
magazines strong (and counting).

THE
% N2 COMPANY.

oLL. (Agreet [TIREALPRODUCERS BAWOENL e hyport

HAPPY HOLIDAYS, TO ALL OF OUR
FRIENDS IN THE BATON ROUGE
REAL ESTATE COMMUNITY.

. NATHAN TALLO
- SR. LOAN OFFICER nuust 11136
| 225.266.0109
) nathan@eustismortgage.com
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By Breanna Pizzolato

f there’s one thing you can count on, it’s that Cherie Mack will show up. Whether it’'s sending a thoughtful

soup box to a friend feeling under the weather, attending a neighbor’s fundraiser or cheering on her
seven-year-old son, Levi, from the sidelines of robotics competitions and soccer matches—She prides

MAKING MOMENTS MATTER
As areal estate agent with 14 years
of industry experience—eight in
residential sales and six manag-
ing multi-family housing—Cherie
delivers excellent, personalized
service to her clients. However,
when her son was born, she knew
it was essential to set firm bound-
aries to protect her time with
family. Her carefully managed
schedule helps ensure that she is

fully present with her family while

maintaining her commitment to
her clients. “These days, it’s really
important to protect those hours,”

she explains, referring to her

family’s cherished evening routine.

“The evenings are our protected
time. It’s our time as a family to
decompress and be together.” This

balance allows her to show up and

give 100% to her family and clients.

“Becoming a mom changed my

whole world,” Cherie says. “He is

herself on showing up for people, having their back and offering genuine support when it matters most.

the reason I work hard every day. I
love setting a strong example for him

and giving him an incredible life.”

Creating that incredible life means
giving Levi experiences that create
lasting memories. “Growing up,
we’d go to the beach, and as we
got older, we’d occasionally visit
Disney World—that was the
extent of our traveling,” she says.
But everything changed when she
boarded a plane for the first time
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on her way to Jamaica for her
honeymoon with her husband,
Dustin. “I was hooked,” she laughs.
Since then, Cherie, Dustin and Levi
have journeyed across the U.S.,
from the sunny beaches she loves
to scenic mountain escapes. Estes
Park, Colorado, stands out as a
family favorite, a destination that
fulfilled her son Levi’s long-held
request for a “snow vacation” and
became a quick favorite despite her
initial hesitations. “I'm a beach girl
through and through. I could live

at the beach,” she says. “But Estes
Park ignited our desire to see more
national parks, especially because of

how much we all enjoyed that trip.”

She prioritizes immersive experi-
ences in her travels, like their trips
to New York and her recent adven-
ture in Scottsdale, Arizona, where
she toured luxury real estate and
discussed new ways to elevate

her business with some longtime
friends who are fellow agents.

For Cherie, travel is a blend of
business and pleasure, but she
always focuses on creating special
moments with her people. She
believes their shared experiences
and memories are far more valu-
able than physical gifts, especially
as her son grows older. This shift
has led them to prioritize mean-
ingful travel and shared activities.
Her emphasis on family time over
material possessions is rooted in
her upbringing in Central, where
family and community have always

been at the core of her life.

COMPASSION IN ACTION
Growing up, Cherie lived on the
sprawling property that is the
only land her parents have ever
owned alongside her three siblings
and just down the road from her
grandparents and many cousins.
The sense of closeness is some-
thing she’s carried into her adult

life, which only strengthened in
moments of hardship. The flood
of 2016 hit her family hard. “My
mom, dad, sister, grandparents

and uncle all experienced flood-
ing,” she recalls. “And that’s not
even counting close friends and

extended family.”

That experience was a turning
point for her. “That’s when I saw
that at the base of humanity, we
were designed to help and serve,”
she says. “When you see people
hurting, when you see loss like
that—it magnified things for me.
I told myselfI could do so much

more for others.”

Since then, giving back has
become more than a value.
Extending a helping hand has
become Cherie’s way of life.
Whether scrolling through social
media or listening to friends,
she’s always on the lookout for
someone in need of a little extra
kindness. “I see someone posting
that they’re sick, having a baby,
starting a new job, or maybe their
dog passed away. Those pivotal
moments in life that feel tough, or
maybe it’s something huge to cele-
brate. Those moments that matter
most,” she says. She doesn’t

stop at a heart reaction or kind
words underneath a status. She
sends flowers, a soup box or buys
something off a registry.“ There is
something so special about show-
ing up for others,” she smiles.
“Giving like that fills my cup more
than most things in life.”

Her dedication to service doesn’t
stop there. As a seasoned real
estate professional with Magnolia
Roots Realty, she has made it a
point to give back to her peers by
educating and mentoring fellow
agents. “I’ve taught at the board,

been part of the Professional
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For Cherie, it’s not just about grow-
ing her own business—it’s about

lifting others as she climbs. “Pouring

into other agents and watching them ‘B

grow, it’s part of that give-back men- |

tality. It’s one of the most rewarding : 4

tllillgs I dO,” she says. ‘ —— ——

When asked what legacy she G EAU X
hopes to leave behind, Cherie i

doesn’t hesitate. “I want to be R E DST I C KI
remembered as a helper, a differ- - '

ence-maker,” she says. One book

that left a lasting impact on her is F I N A N C I A L

The Go-Giver, a story about the
importance of giving more than BATON ROUGE, LA
you take. “When you give more

than you take, the world is a better

place,” she adds.

And that philosophy drives her

in her work every day. “For me, f o= . - ! ¢
real estate isn’t about sales—it’s Wi | . 6 r@ y
about service. The joy I get from . IR .

helping clients find their dream
homes goes far beyond the closing L ' @
table,” she explains. “Leading with ] SCA N M E Eaun oUaING : : : . . :
that mindset, knowing I've made N RedstickFinancial.com |@®@ © @redstickfinancial

areal impact on someone’s life, is

something 'm proud of.” : e gl - 2o 11918 Bricksome Ave, Suite F | Baton Rouge, LA 70816 | 225-407-9250
‘ . . 1 . . a2 "‘. - - - - - - - -
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around competition and closing

deals, Cherie stands out for her

- . Ty Y i ¥ r— - - ek 2 E
genuine care for her clients, her S ﬁ e 7 ¥iar P

community and her fellow agents. e SN R " T A ’ - Fohg P 4 =4 L
She’s not just selling homes—she’s ey PP : s ' e . i g “

building relationships, creating 4

memories and showing up in ways

that make a lasting impact. For

Cherie, it all comes back to one

p}

simple truth: “When you take a

moment to show up for somebody, ‘ 1
that's what really makes a differ- Ryan Mott Sheridan Fay DarreII“Rur_lqy”Tubbs Richard Davis IlI Clay Donaldson
" . - = - . - Owner/President Broker/Owner Loan Originator Loan Originator In House Processor/
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BRING SOME

TO YOUR LAWN THIS
HOLIDAY SEASON

SERVICE'

* New Sod Installation /@ Landscaping Maintenance
* New Flower Beds * Flower Bed Design

¢ Landscape Cleanup * Wood Fence Installation

* Irrigation * Hardscape Construction

* Landscape Lighting * Tree Trimming & Removal
* Gutter Cleaning * Weedeater and Blowing

e Stump Removal * Weed Killer Application

* Trash/Debris Removal e Pressure Washing

* Lawn Maintenance

SERVING THE GREATER BATON ROUGE AREA

CALL THE KING
(225)221-1590

430 S STEVENDALE RD. BATON ROUGE, LA 70819
LIONSLANDSCAPINGBR.COM
0 © @LIONSLANDSCAPINGBR
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REAL PRODUCERS

225.292.5112 “* www.gakcpafirm.com

Contact us today to see
how we can put our
35 years of experience
to work for you!

Ashton Ken nedy
Staff Accountant

Greg A. Kennedy
CPA, CLU, CAPP

THE GIFT OF

It’s not too late to give yourself the gift of
homeownership this holiday season. | can help
you assess your financial situation and guide you
on the next steps towards getting into the home of
your dreams.

S
Branch Manager | NMLS #88255
Cell: 255.939.5958

11925 Wentling Ave., Suite A

N Baton Rouge, LA 70816
\ .

Office: 225.292.2601

smc® tbalentine @swbc.com

Mortgage
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Thank you, Realtors!

Partnering with you makes all the difference!

As this year comes to a close, we want to extend our
heartfelt thanks to you! Your trust and collaboration
have helped us protect countless families & businesses
in these trying times. We’re looking forward to 2025
including some insurance relief for ALL of us!

&
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BEST COVERAGE. BEST RATES. ONE-ON-ONE SERVICE.
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MONIQUE S. gRIGGS Licensed in LA, TX, MS, MI, OK, FL, & AL
Sr. Mortgage Loan Originator | NMLS# 2105964 =

- (225) 916-1212 (£
’\ F AI RWAY 10202 Perkins Rowe, Baton Rouge, LA 70810 [(0)

a RalliN\A/al Monique.briggs@fairwaymc.com €)

N‘l (C')Tl l E f\fl INDEPENDENT MORTGAGE CORPORATION WWW.mOthemlo.COm m




