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Trusted Escrow
Solutions for Your

Clients Every
Challenge.

LASSOING SUCCESS
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THIS AUGUST, ENJOY OUR SPECIALLY CRAFTED ) IRVINE
EMAIL CONTENT CALENDAR FILLED WITH DATES
AND REASONS TO TOUCH BASE AND PROVIDE
VALUE TO YOUR CLIENTS. SC€AN THE QR C€CODE
TO GET YOUR COPY AND KEEP THE CONNECTIONS

LAGUNA BEACH
LAGUNA NIGUEL

el
STRONG ALL MONTH LONG! WE'RE COMMITTED e CARLSBAD
TO PROVIDING THE BEST VALUE, EVEN BEYOND = MURRIETA
THE MORTGAGE LOAN PROCESS. | > SV TEEIS [
(‘ v LAGUNA WOODS

TUSTIN

Katie DiCaprio

Chief Marketing/
Operations Officer
949.303.0515
Katie@cornerescrow.com

George Delgado

Christopher Smith ' = h AZ, AR, CA-DBO, UT-DRE, WA I AccountEXCCUtive
L q 2 NMLS #898076 - 949.668.2447
(949) 535 - 1821 X A CotpordtaibliFrbHsale George@cornerescrow.com
thesmithgroup@gomortgageone.com ~ - Branch NMLS #1512295 ) 9 . CORNERESCROW.COM

U TR T T R RIS o

AL R B



TABLE OF

CONTENTS

06 08

LET US HELP YOU!

We Have

Solutions QUALIFIED

For Your Buyers! =i

Index of . Meet the ] = Publisher’s
Preferred gu— South OC o | Note:
Partners - Real ’ South OC’s
Producers - Premier
Team ¥ ! REALTOR®
: Networking

Community

[ ] o (]

40) Specialize in Self Employed
Marketing oy . Partner

Matters: it '+ Spotlight:

How to Garrett h

Reach - i Mundell, e Clougherty
Clients : | Mundell .

More Insurance
Effectively Agency

We understand Business Tax Returns

We offer :

@ Bank Statement Loans

® P+L Loans

© Low Fico Scores

We help raise clients FICO SCORES

We have 5% Down Loans for 2-4 units owner
Cover photo courtesy of WASIO faces. occupied loans

We make loans from other lenders that were
turned down

If you are interested in contributing or nominating REALTORS® for certain stories, please email
ocrealproducers@n2co.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but
remain solely those of the author(s). The paid advertisements contained within the South Orange County Real Producers magazine are not endorsed or recommended by The
N2 Company or the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for the business practices of these companies. .“H 4 SEH

B Why You Choose Us?

Why Qualified? The fact is... many loan-seekers are declined when they try
to deal with people who lack expertise. We're exceptionally knowledgeable

and resourceful. This is why we close almost every loan we start. We know
SOUTH ORANGE COUNTY

REAL PRODUCERS.

CONNECTING. ELEVATING. INSPIRING.

WHO SHOULD WE FEATURE AS A i

, . AMAZING EXPERIENCED E .
H Alan Ku nskl CLIENT TESTIMONIALS COMMUNICATIONS DARTNER WITH US
TODAY!

SENIOR LOAN BROKER
‘k 5 years or less in the business FHA VA JumbO Conforming Stated = FUII DOC

For more information, to alan@qualifiedhomeloans.com
* At least $10 million in sales in one calendar year rominsty reqiEshte DRE # 10103782 WWW.Qua|Ierd H0mELoa ns.com
be featured, please email NMLS # 309425

ocrealproducers@n2co.com.
23330 Mill Creek Dr #150,
Laguna Hills, CA 92653

the best options and terms available for your unique needs.

KNOWLEDGEABLE E E_

CLIENT @
PRIORITIZATION SOLUTIONS

‘k Active on social media

Applicant subject to credit and underwriting approval. Not aif applicants will be approved for financing.

. ) Receipt of application does not represent an approval for financing or interest rate guarantee.
P:949-502-0748 | F:949-502-0748 Restrictions may apply, contact Qualified Home Loans for current rates and for more information as rates,
fees and programs are subject to change without notice.

QUALIFIED HOME LOANS | CA DRE #01910455 | NMLS #884457 | Licensed in CA, TX, FL, ID, TN

EQUAL HOUSING
OPPORTUNITY
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PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted real estate affiliate.

Rp Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

ELECTRICIAN
The Electrician
Chris Le

(949) 423-3894

ESCROW SERVICES
Corner Escrow
Katie DiCaprio
(949) 303-0515

Escrow Options Group
Bernadette Kerkes
(714) 348-4718

Glen Oaks Escrow
Hallie Packard
(949) 607-7665

The Escrow Source, Inc.
Michelle Chandler-Rahe
(949) 305-0888

FINANCIAL PLANNER
Edward Jones

Derick Roberts

(574) 327-5334

HOME WARRANTY

Home Warranty of America
Cortney Keller

(714) 707-0149

INSURANCE AGENT
Mundell Insurance Agency
Garrett Mundell

(949) 269-7860
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JUNK REMOVAL SERVICES
The Junkluggers of

Orange County

Joe Sandoval

(949) 632-2123

LISTING

PREPARATION SERVICES
Freemodel

Michael Hermany

(215) 870-6485

MEDICAL SPA
Complete Care Medical Spa
Allison Gracom
(949) 861-4177

MORTGAGE SERVICES
CrossCountry Mortgage
JJ Mazzo

(877) 237-9694

Guaranteed Rate
Frank Blakeley
(949) 433-0539

MortgageOne, Inc.
Christopher Smith
(949) 292-9292

Movement Mortgage
Leigh McMahon
(949) 239-4252

Qualified Home Loans
Alan Kunski
(714) 397-1349

them for supporting the REALTOR® community!

U.S. Bank
Carlos Zepeda
(714) 420-7233

U.S. Bank
Erica Dose
(949) 355-2851

MOVING COMPANY
Costa Mesa Moving
Company

David Wilkes

(714) 2411673

King Relocation
Steve Komorous
(562) 677-3130

PHOTOGRAPHER
Tony Lattimore Photography
(949) 378-8991

WASIO faces
Yaneck Wasiek
(949) 529-0512

PHOTOGRAPHY
& VIDEOGRAPHY/
REAL ESTATE
Antis Media

Jenny McMasters
(949) 285-6373

Beach Cities Media
Will Meredith
(949) 257-5661

are proud to partner with you and make this magazine possible. Please support these businesses and thank

PROFESSIONAL
ORGANIZING

ChoreChicks

Renee and Traci

(949) 441-0330

Coastal Organizing Company
Liz Wann

(949) 482-9476

Sorted Bliss
Priscilla Yocum
(949) 280-6960

SOLAR
Sunrun
Matthew Rock
(909) 510-0061

STAGING & HOME DESIGN
Intuitive Staging

Andrea Young

(714) 287-5399

TITLE SERVICES
Fidelity National Title
Tina Jent-Fodor
(949) 293-4187

First American Title
Ryan Raphael
(949) 482-9428

Lawyers Title Company
Jeff Tiss
(949) 422-1301

WEFG Title
Andrew Walsh
(949) 300-9101

SOLAR PROFESSIONAL
MATH ROCK

"BEING AREALTOR | WAS NOT EXCITED \§
ABOUT SOLAR BASED ON THE STORIES
AND EXPERIENCES OF MY CLIENTS. | MET
MATTHEW AND SET UP AMEETING FOR MY
HUSBAND AND |. WE SIGNED THAT NIGHT.
MATTHEW HAS A UNIQUE SKILL SET AND
WAS PROMPT TO ANSWER QUESTIONS
THROUGHOUT. | CONTINUE TO REFER HIM
TO MY CLIENTS SINCE THEN."

FRANCES (REALTOR)

‘MATTHEW ROCK IS SO
WISE, PROFESSIONAL &
PERSONABLE!

A+ PLAYER!"

MICHELE KADER
(SOUTH OC RP OWNER/PUBLISHER)

"MATTHEW WAS VERY PROFESSIONAL,
AND A PLEASURE TO WORK WITH. WE'VE
BEEN DEBATING GETTING SOLAR FOR
YEARS. WE BECOME DISCOURAGED AS WE
NEVER CAME ACROSS A TRUSTWORTHY
SOLAR EXPERIENCE. WE WERE THEN
REFERRED TO MATTHEW AND ARE NOW
HAPPY CUSTOMERS! | HIGHLY
RECOMMEND MATTHEW"

MARIA (HOME OWNER)

SOLAR'PPA

$0 ENROLLMENT | INSTALLATION COST

‘.1 FULL SERVICE INCLUDED
| —a

‘ NO LIEN, LEASE, OR LOAN

"MATTHEW WAS AMAZING AT WALKING US
THROUGH THE PROCESS, WHICH LED TO
US ENROLLING CONFIDENTLY. ANY TIME A
PROBLEM AROSE, MATTHEW HANDLED IT
IMMEDIATELY! | COULD NOT RECOMMEND
HIM ENOUGH TO ANYONE, CONSIDERING
SOLAR FOR THEIR HOUSE!"

DERICK ROBERTS (RP PARTNER)

RE

BUSINESS & SALES EXPERIENCE

9+ YEARS

SOLAR SALES MANAGER

o a8

REFERRALS
LUNCH
COFFEE




MEET THE

SOUTH ORANGE COUNTY

REAL PRODUCERS TEAM

= e ] RN - ; -
Michele Kader Ellen Buchanan Jena Cool Jess Wellar
Owner/Publisher Editor Ad Strategist Writer

949-280-3245

michele kader@n2co.com

Jenny McMasters Alex Regueiro
Writer Photographer Photographer Social Media Manager

Dave Danielson Yaneck Wasiek

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at OCR ealProducers@n2co.com.

FOLLOW Us ON

FACEBOOK &

INSTAGRAM
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zEscrow Source

Orange County’s Finest Escrow Agency

Terri has been working in the escrow industry since 2002 when she
retired from her career as a Flight Attendant. She has so much pas-
sion and an abundance of energy for her job, and that shines
through when you meet her. She loves helping The Escrow Source
grow their business and helping their clients have a smooth trans-
action.

Terri’s goal is to make sure that all of The Escrow Source’s client’s
needs are always taken care of quickly and as efficiently as possible.
She is available to them 24/7and truly prides herself on being a

phone call away.

Contact one of the top escrow companies in Orange County today!

949-305-0888 | theescrowsource.net
27611 La Paz Rd Suite D, Laguna Niguel, CA 92677



* DY publisher’s note

South OC s Premier Elite REALTOR®

S NETWORKINC
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"COMMUNITY

“For where two or three gather in
my name, there am I with them.” —
Matthew 18:20 (NIV)

Dear Real Producers of South OC,

By now, you know we have one of the
most dyanimic and impactful monthly
magazines showcasing South OC’s best
of the best, top Realtors.

Our mission is to feature the inspiring
stories of top agents and to elevate our
real estate community. However, our
core purpose is to connect the com-
munity through exclusive, memorable
networking events for the Top 500
Realtors, their teams, and our pre-

ferred partners.

Our favorite part of this business is cre-
ating a space for top agents to gather

in fun, relaxed settings at upscale local
venues. These events provide oppor-
tunities for agents to connect, collabo-

rate, and make deals.
We’ve seen business relationships blos-

som because of the connections made

at these special events, and we’re proud

10 - August 2024

of the role Real Producers has played

in making them possible.

Speaking of our amazing Real
Producers events, mark your calen-
dar for our upcoming Awards Gala in

October — we want to see you there!

Our first-ever Awards Gala will be
wonderful, especially with many new
faces among the 2024 top 500 agents
and preferred partners. This event will
be a little different. We will be decked
out in our finest, excellent food, bev-
erages and music will be flowing, and
awards will be conferred on commu-
nity nominations. It will be a night to
remember, with many walking away
with well-deserved awards recog-
nizing their stellar performance
and achievements in our real
estate community. Keep your

eye on your inbox for nomina-

tion forms coming soon!

Remember, this community is for and
about you, as a top Real Producer.
Certainly read our flagship publica-
tion each month, but also come to the
events. They are what it’s all about, and
we hope you will take full advantage of
our Real Producers’ offerings. We think
you’ll be glad you did.

With gratitude,

Michele Kader
Owner/Publisher
South OC Real Producers
949-280-3245
michele . kader@n2co.com

PROTECTING THE AMERICAN DREAM

JASON McMAHAN
'. 949.510.5733

TIMOTHY WRIGHT
. 949.456.1278

JasenandTim@LTIC.com

() LawyersTitle

LICENSE #1047926

AN ELECTRICAL CONTRACTING CO.

1.949.423.3894

@THE.ELECTRICIAN.CO

WWW.THEELECTRICIANCO.COM

“Liz and her team were amazing! The organization is
beautiful and clearly labeled so my family can keep up
with the system. Look forward to working with her

ORGANIZING again. Loved our experience and highly recommend!”

COMPANT - JULIANA B.

~'i.

Coastal Organlzmg Company HOME ORGANIZING
exists to help you find peace in your MOVES & RELOCATIONS
space by creating a stress-free, T3 (o T T L

organized environment.

o — —

949.482.9476
WWW.COASTALORGANIZINGCOMPANY.COM

South Orange County Real Producers - 11



MARK YOUR

CALENDARS!

YOU'RE CORDIALLY INVITED TO THE
SOUTH OC REAL PRODUCERS

AWARDS GALA

OCTOBER 7, 2024
MARBELLA COUNTRY CLUB

Join us for an unforgettable evening
celebrating excellence in real estate.
Save the date and get ready to shine!

Keep an eye on your inbox... Award nomination forms coming soon!

For information on all South OC Real Producers events,

email us at ocrealproducers@n2co.com.

Make a bols
statement

JFZJ\/J)JJJ <
JJJ/L J JE}P

IncensediGene /ul([;/u/urlu/ 3

Whien it comes to buying o home, chents may feel there's
oo much red tape - but we tear through it so they can walk
slroi 1ht intoa new home. Perfect for consultants, freelancers,
{ s The Signature Exponded Bank
tutprnrant Loanm c:lf es home financing easy

Forget tax returns, W-2s, pay stubs, or any
income verification - it's the perfect mortgage solution.

Program Details
* Credit scores down to 620 allowed,
loan amounts up to $3MM

= Mo PMlon o er BO% LTV,
ITIN Max LTV B Il other Max LTV 909,

= Primary residence, secand home, and

imvestment properties.
« Qualify on 12 or 24 mo. bank statements via

uniform expense ratio, profit and loss
staternent, or CPA stated expense ratic.
Give homebuyers a loan option that works! Call today.
e ——

ﬁ&??ﬁﬁﬁl{ﬁ B?? 23? 9694

PROITE

{ nt}‘f" Association of Realtors

an‘&'?nterNACHI

Now offering
% in-house
. sewer line
_inspections!

OVER 10 EI--‘-!=IE] Call Us Today

YEARSIN o

HOME ; 877-227-3125
INSPECTION
EXPERIENCE S0 www.cardmechanical.com

South Orange County Real Producers -
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ESCROW = %
| / Of TI1O N. s_. GROUP ' . W 7
- = 9
PR' ERRED SCROWPARTNER FOR &

BY ESCROW OPTIONS GROUP

- "'. "“"il-‘ -

, STAND OUT IN YOUR INDUSTARY. s
SELLERNOTARY SERVICES, WIRED COMMISSIONS, s _

AEL%ESRMNAFI@ETY REEPROVFQTS, UPFRONT HOA ASSISTANCE, § EOG UNIVERSITY'S EXPERT TRAININGS HAVE
Bl PRE-ESCROW SERVICES AND MANY MORE N BEEN CAREFULLY DESIGNED TO PROVID
COMPREHENSIVE COVERAGE OF A WID

(IR

RANGE  OF TOPIGS DEALING  WITH
OUR ESCROW TEAMS SPEAK OVER 10 LANGUAGES TO — TECHNOLOGY AND BUSINESS' STRATEGIES
ENSURE YOUR CLIENTS FEEL COMFORTABLE AND T PROVEN TO WORK IN ANY INDUSTRY.
INFORMED THROUGHOUT THE ESCROW PROCESS AVAILABLE T0 EVERYONE AT NO CHARGE. &

il VICE PRESIDENT OF MARKETING & BUSINESS DEVELOPMENT
P.7143484/18
E. BERNADETTE@ESCROWOPTIONS.COM

WWW.ESCROWOPTIONS.COM




With more than25 years of

P» marketing matters

2. Use a List Manager 4. Stay Connected experience, Todd Lebowitz

S owitz Successful agents will use a list man- Part of effective communi- is CEO and owner at My
ager for their direct mail campaigns. cation is consistency and Marketing Matters, which
A list manager will allow you to keep  creating a personal connec- he runs with his business

track of who you’re mailing to, create tion. Stay in touch with past partner, Ram Devaguptapu.

mailing lists for your targeted cam- clients with newsletters or Together, they have grown the

paigns, and organize your contacts. emails. Clients who may not company to be a recognized leader in real
be looking to buy or sell at the estate marketing with more than 20,000

List managers will also make it moment will still be interested clients locally, regionally, and nationwide.

easier to send direct mail campaigns  in local news, community
to the same areas you’ve sent them updates, and the current state ABOUT MY MARKETING MATTERS

Since 1982, My Marketing Matters (MMM)
keting consistent. has helped clients create and implement

before, helping you keep your mar- of the real estate market.

i
E
¥
H
"
]
"
L)
4

Another benefit of staying effective marketing solutions to reach
3. Create a Well-Rounded connected with past clients their business goals. MMM is a full-service
Marketing Strategy is referrals. When someone real estate marketing firm located in
Direct mail is a handy tool for real is able to trust you, they Gaithersburg, Maryland, with clients across
estate marketing. Round out your feel confident when rec- the Mid-Atlantic region and nationwide.
campaigns by including email market- ommending you to a friend, MMM has grown to be a leading marketing
ing and social media aspects to make colleague, or family member vendor offering innovative print products
them even more helpful. Reaching out ~ who might be looking for a and custom, on-demand marketing
to your clients in different ways will real estate agent. materials through their design portal. For
help keep them engaged. information, call (301) 590-9700 or visit

MyMarketingMatters.com.

How to Reach Clients

MO FFECTIVELY

Maximize Listings, ki
Maximize Profits

Elite Staging

Reaching your clients effectively can
be tricky, but is essential forrexpanding
your reach and growing your sphere of
influence. There are many ways to reach
your clients, including email marketing,
social media, and direct mail campaigns.

However, you must make sure these

connections are influential.

Here are some of the best ways to reach

your clients effectively.

16 - August 2024

1. Send Targeted Direct Mail Campaigns

Direct mail is familiar and is routinely one of the
most effective ways to reach clients, especially in
neighborhoods. To make your direct mail cam-
paigns even more effective, send them to a targeted
audience. You can focus on reaching a new farm,
owners of certain types of homes, or clients you

have worked with in the past.

Your direct mail should be eye-catching, informa-
tive, and helpful to the recipients. Always be sure
to include contact information so recipients know
how to get in touch with you when they’re ready to

buy or sell.

for Top Producers

INTUITIVE

DESIGN STUD]OI

REAL ESTATE STAGING

Andrea Young
Owner/Lead Designer

714:287.5399 ° Intuitive-Staging.com™

South Orange County Real Producers - 17
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Bringing Experience & Education
To Serve You

f@[}
COMPLETE CARE

Residential
Commercial
Vacant Land

Your Confidence with
Personalized Care

IPL | Skin Tightening
Fillers & Botox | Tone & Texture
Body Sculpting
Facials and Much More...

CompleteCareMedicalSpa.com E

Assistant Vice President
949.293.4187 cell
tina@tina4title.com
fidelityoc.com/tina4title

Ready to Radiate Confidence?

049.861.4177 E&E

Irvine, CA

(9]

b |

AUk Remoya The Green W8S

THe :
5 Junk removal \ )
yoNKLUGgCTS done right. P o) BJ

Why partner with The Junkiuggers?

i} Relable, Eco-Friendly Service
Residential and Commercial
Same-Day and Next-Day Jobs

A Fully Insured, Friendly Crew

Receipts for Any Donations

We'll donate, recycle, & rehome your items
to minimize what ends up in landfills,

Portfolio mortgage options for your
buyers’ unique financing needs.

$25 OFF 3rmow™

I
Oy af g ticipating localions. Limal | per poby Camneat |
I

Erica Dose,

Mortgage Loan Officer,
Irvine

NMLS # 400582
0:949.863.2422

C: 949.355.2851
erica.dose@usbank.com

e cxaimiben dih alber allers. Tax & ob irc e

'-G) R‘“é? 17 M

[=] ¥ [m] Rectm you ime

USE CODE 25REALPRODUCERS

MUNDELL INSURANCE

'E.F""';i{-; # book: your Your Concierge

o consultation today . ..
Sy Services for Organization

E L'lt_l:iﬂ! 9/ Moving Services - Pack & Unpack

Declutter to Prepare for Showing

Home & Office Organizing

Loan approval is subject to credit approval and program guidelines. Not all loan programs are Personal Services & Home Management
available in all states for all loan amounts. Interest rates and program terms are subject to 949.44] .0330 Special Occasion Planning

change without notice. Visit usbank.com to learn more about U.S. Bank products and services. . . .
ChoreChicks.com | info@ChoreChicks.com

=1L HILEH: Mortgage, home equity and credit products are offered by U.S. Bank National Association.
LENDER Deposit products are offered by U.S. Bank National Association. Member FDIC. ©2023 U.S. Bank

GARRETT MUNDELL, AGENT

949.243.5088
2340 S. EL CAMINO REAL STE. 1, SAN CLEMENTE, CA 92672

18 - August 2024 South Orange County Real Producers - 19
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DY partner spotlight

By Jess Wellar
Photos by Jenny McMasters

GARRETT MUNDELL

Mundell Insurance Agency, LLC

20 - August 2024

Driven by a proactive nature and a deep family
legacy, Garrett Mundell has carved a unique
niche for his booming home insurance busi-
ness in South Orange County. As the owner of
Mundell Insurance Agency, LLC, a subsidiary
of Farmers Insurance, Garrett’s willingness to
tackle complex policies — even high-fire ones
— is making GTM one of the fastest-growing

insurance agencies in California.

Garrett says what truly sets his company
apart, though, is their dedication to partnering
with REALTORS® and lenders to avoid any

last-minute surprises.

“We really strive to help Realtors and lenders
close all their transactions,” Garrett explains.
“We try to go above and beyond in this sector

so it’s not a deal killer.”

Baseball Pro to Insurance Mogul

Once a pitcher for the New York Yankees,
Garrett’s promising professional baseball
career was suddenly derailed when a shoulder
injury coincided with the onset of the COVID-
19 pandemic. This unexpected twist in his life

pushed Garrett to explore other career options.

Leaving the world of professional baseball

behind, Garrett decided to venture into the

insurance industry in 2020. This transition might seem unlikely

for an athlete, but for Garrett, it was a natural progression.

“My dad was in the insurance industry for 40 years. I always
took after my dad; we both have a drive to work hard and
build,” Garrett shares. “Insurance gives you the platform to

build something great over time.

“As a boy, seeing what insurance brought to my family

growing up, and now providing for my own family, that was
a big driving factor for me when I pivoted after my baseball
injury,” he continues. “I got into insurance, and it’s been so

much fun — I’d make the same decision again.”

Emphasis on Understanding

Mundell Insurance Agency provides a range of insurance
services, including home insurance, high-fire home insur-
ance, luxury home insurance, life insurance, and commer-
cial insurance. Shortly after starting his business, though,
Garrett recognized a common issue in the insurance indus-

try: many people don’t fully understand their insurance

policies, and their insurance brokers often fail to explain

coverages thoroughly. In an industry rife with jargon,
many clients are handed policies without a clear under-

standing of what they contain.

“We started from scratch three years ago, and at the
rate we are going, we are outproducing 95 percent of
our competitors. We’ve also been recognized as Top
Producers for Farmers for both 2022 and 2023, and
I owe a lot of credit to my remarkable team,” Garrett
points out. “Shane is an amazing insurance agent,
he’s a big producer. And Miriam, she is the stabiliza-
tion in the office, and another rock-star agent. Both
employees are former military and work hard to see
the deal gets done.”

With an emphasis on ensuring clients understand every
aspect of their insurance policies, Garrett and his team
break down complex terms into easily understandable
language. They strive to spell out the details clearly,
from gaps in coverage to deductibles. The company’s
expertise in high-fire homes, a niche few are willing to

tackle, has also contributed to their quick success.




We will get your
deal closed and
treat your clients

like family

Before insurance, Garrett Mundell was a professional
minor league baseball player for the New York Yankees.

“No one wanted to touch the high-fire homes, due
to the amount of work that comes with these prop-

erties,” Garrett explains.

“A lot of insurance agencies will issue a policy

over the phone in 15 or 20 minutes; but high-fire
homes are risky, and a lot of paperwork is involved.
Sometimes, it could take weeks to build a policy.
We’ve filled this niche in our local area by helping

as many clients as we can.”

Setting A New Standard
Garrett takes great pride in the excellent work he
and his diligent team do and the strong reputation

they’ve built in just three years.

22 - August 2024

Garrett’s business model centers around
making Realtors’ and lenders’ jobs easier and
their clients happier. He and his team provide
lenders and Realtors with pre-quotes, ensur-
ing everyone knows the cost of insurance
upfront. This transparency helps Realtors
make more informed decisions and keeps

clients fully informed.

“Whether the home is high-fire or tight on
DTI (debt-to-income ratio), we will find a way

to get it done,” Garrett emphasizes.

A Bright Outlook

Outside of work, Garrett finds joy in spending
time with his family. He’s married to his wife,
Kelly, and the couple have a 7-month-old son,
Declan. Kelly’s background in marketing and
advertising has had a tremendous impact on
the business, and the couple enjoys exploring

whenever they get the chance.

“In my spare time, I enjoy going to the gym and
attending church; but my wife and I really love
adventures too,” Garrett smiles. “We’re very
active and always up for exploring new places.
In July, we went to Cape Cod (my wife grew up
in Massachusetts) and last month we celebrated
our fifth wedding anniversary in Big Sur. We
also try to do a lot of day and weekend trips.”

With a successful career, a growing family, and
a thriving business, Garrett sees a bright future
ahead. As Mundell Insurance Agency contin-
ues to ramp up, he remains fully committed to
helping Realtors, lenders, and clients navigate
the complex world of home insurance, enabling
each transaction to close smoothly and with

peace of mind.

“We will get your deal closed and treat
your clients like family,” Garrett concludes.
“Home insurance should never jeopardize a

transaction.”

For more information, or to speak
with Garrett and his team, please call
949-243-5088.

MUNDELL INSURANCE

South Orange County Real Producers - 23



Edward Jones

MAKING SENSE OF INVESTING

RELINCUISHED
PHQHRTTFIUSIHy TRU ST CONTRACT
' INSTALLMENT TRUST
| CONTRACT* INVESTMENT

THE DEFERRED SALES TRUST

e
N JO) \L © cur

B
=€ =
Leave the Heavy Llftlng't U

Licensed & Insured - Expertly Trained - Packing & Crating Services

Referred by interior designers, antique dealers, property managers,
and real estate agents throughout Southern California

Excellent Reputation - Low-Cost Packing Materials - Modern Equipment & Trucks
Storage Available - FREE Estimates

DEFERRED
TRAMSFER OF INVESTMENTS
ACCORDING TG

Your clients will appreciate:

* Low mortgage rates
* A lightning-fast online application via Digital Mortgage

TRUST é__ it
INVESTED
f MC_DIDINE
@ comsu.ca
» Impeccable service with 96% customer satisfaction . y RILINGUISHID
= J SALE PROCEEDS)
» Diverse options & programs and much more... compllmentqry oooo

m SALE OF \ /I
. . . # PROPERTY/BUSINESS
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Frank Blakeley o ( Derick Roberts, Financial Advisor % s

E Branch Manager/ SVP of Mortgage Lending - NMLS # 277820 714.24].1 673 E 1 E
:(949) 433-0539  C: (949) 433-0539 CostaMesaMoving.com ; Office: 714.543.9632
ratecom/frankblakeley frankb@rate.com info@costamesamoving.com derick.roberts@edwardjones.com
27261 Las Ramblas, Suite 270 Mission Viejo, CA 92691 & 2614 S Oak St, Santa Ana, CA 92707 [u] EdwardJones.com/Derick-Roberts

TITLE
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;—-éTARTS WITH THE #1 TITLE

top real estate agents. e A
w .

Same Brand, New Reach —
Tune in for free today

Listen on
Apple Podcasts
LISTEN ON e Spotify:
Listen on .
amazon music
N—

ENSURING 55@!3
YOUR CLIENTS PODCAST
MAKE THE

BEST MOVE

You make
the sale

Fully managed renovations that help
clients sell for more.

' Safe, Clean,
and Secure
Storage
Available!

#1 TITLE TAM IN SOUTH ORANGE COUNTY
Ryan Rophoel - Alex Howmander — Deptine A Liva Morwell

949.482.9428 714.376.5752 949.295.0828 714.425.5960

rraphael@firstam.com alhernandez@firstam.com daphnealt@firstam.com Imaxwell@firstam.com

| F Book with a Reliable Moving
Team You Can Count On

KING o

KingCompaniesUSA.com

AT REMINGTON RAMSEY

Mike Hermany

@ Director of Partnerships

. (215) B70-6485
michael@freemodel.com

Worry Free Moves Since 1955 TitleSolutionsTeam.com | TitleSolutions@firstam.com

i s Asiaerr -
United ' moyfower & 30110 CROWN VALLEY, SUITE 203 | LAGUNA NIGUEL, CA
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CLOUGHERTY

Crushing Expectations with Kindness and Grit

As a top South OC
REALTOR® and

team owner, Annie
Clougherty’s powerful
blend of lightning-fast
communication,
kind-heartedness, and
a no-nonsense attitude
has earned her a stellar
reputation over the

past two decades.

“It’s easy to become a
dinosaur and grow lazy
in this business after

a while,” Annie says
frankly. “I never wish

to become jaded, and I
always want my peers to

want to work with me.”

A Natural Fit

Born and raised in
Orange County, Annie’s
educational path took her to UCSB, where she graduated
with a degree in psychology. After spending a few years in
Hawaii working in restaurants, the events of 9/11 prompted

her return to Orange County to be closer to family.

“I was planning on going back to school to get my graduate

degree, but it was a weird job market at the time,” Annie recalls.

Her career in real estate began in 2002, when she was
recruited as an assistant for a mortgage officer. By 2004, she

had transitioned to the sales side and found her true calling.

26 - August 2024

“I joined a top Realtor’s
team and grinded away
until I quit. From that
experience, I learned
what not to do as an
agent and a leader. You
have to have a level of
kindness to manage

others,” she points out.

Her brief collaboration
with mentor and friend
Rick Johnson, who
advised her to “Don’t
sweat the small stuff,”
provided the final push
she needed to strike out

on her own.

“Rick moved to Texas,
but we're still friends.
He quit the team at the
same time I did and was
a huge help when I first
started solo,” Annie acknowledges. “He is a great guy with

great morals, and was always level-headed.”

Building Her Own Empire
Annie’s venture into forming her own team started rather

organically six years ago.

“I was drowning, and so busy that when an agent came to me
to ask advice on who’s team they should join, I thought about

it for a minute and suggested, ‘How about mine?”” she laughs.




Top producer Annie Clougherty leads The Annie Clougherty Team at Compass
in Newport Beach.

Today, The Annie Clougherty Team at Compass in Newport
Beach comprises seven agents, including Annie, and one full-time
admin who wears multiple operational hats. The team boasts
impressive stats, having closed over $100 million with 46 deals

last year and is on track to match or exceed those totals in 2024.

The team’s culture reflects Annie’s
personal philosophy, balancing high
performance with a supportive

environment.

“There’s a healthy level of respect
within our group,” Annie shares. “All
of the agents have been with me for
five or six years now; we get along

well and are all friends.

“We’re not just production-focused,
either; I've realized so much of life is
personal, so I've always tried to be
very understanding that people have

their own lives,” she adds.
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Communication Is Key

Annie’s idea of success is not just about reaching

the closing table; it’s about maintaining a respectful
approach at all times. Known for her communication
savvy, as well as her legendary kindness, she sets herself
apart in an industry where agents are often criticized for

poor follow-up.

“I tell potential clients at a listing presentation, to text
my competition and about 99 percent of the time, I am
going to respond first,” she declares. “I show my clients
respect because I'm helping them through a truly stress-

ful life event.

“My mom was single through a lot of my life, and we
bounced around quite a bit — 11 houses in 15 years,” she
shares. “So while I love the art of the deal and nego-
tiating, looking back, I can personally empathize with
what it means to my clients when they find a place to
call home. It’s an honor to be a part of someone’s life
through a transition, and this is the only job I've ever

had that was meant for me.”

Annie’s self-described “take no crap” attitude, coupled
with her good humor and collaborative spirit, makes
her a formidable force in the industry. She’s not afraid
to draw a line in the sand when necessary, especially in
dealing with male counterparts who may try to bulldoze

over female agents.




“I read a statistic recently that 65
percent of the Realtors in our industry
are women,” Annie offers. “And yet,
we still have to walk a delicate balance
between being ‘hard-working’ and ‘lik-

able’ while raising our families.”

To newer agents, Annie advises, “It
is going to be much harder than you
think. Never compromise your ideals

or your reputation.”

Beyond the Office

Outside of helping clients and team-
mates, Annie’s life revolves around
her family. She and her husband,
J.D., recently celebrated 20 years of
marriage and have three wonderful
children: Connor (16), Ryan (14),
and Makena (12). Their black Lab,
Marley, is an adored member of the

Clougherty family as well.

“We enjoy taking the Duffy around
Newport,” Annie grins. “And if I
have a day off, I love to bike down
to Cassidy’s and grab a burger and a
drink. Walking Castaways with my

friends is fun too.”

Annie also manages to carve out
time to give back at the local level.
She supports the Newport Harbor
Foundation and the Orangewood
Foundation, which helps teenagers in

the foster system.

“A few years ago, I had a friend that
started Bad Moms to benefit the
Orangewood Foundation. We rent out
The Tiki Bar in Costa Mesa and do a
holiday karaoke night,” Annie chuck-
les. “Last year we raised $10,000!
That’s my idea of fun charity work.”

Audacious Ambitions

As Annie looks to the future, she has

zero plans to rest on her laurels. She
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Annie Clougherty has ambitious sales targets both
for herself and her high-performing team in 2024.

aims to keep her team roughly the
same size as it is now, preferring to
run “lean and mean” while continu-
ing to provide phenomenal service to
South OC clientele.

On the professional side, she aims to
hit $200 million in individual sales per
year while still cherishing precious time
with her children as they grow older.

'l-. il R v " - i
The Clougherty family (from left to right: Ryan,
Annie, J.D., Makena, Connor)

“I feel like I'm just starting out... I

want to continue to dominate and
only get better. I have some big goals

ahead,” she concludes.

“My family still loves me after all of
this, so I must be doing something
right,” she adds with a laugh. “I just

want them to look up to me.”

No Matter Where
Your Clients are
in Their Buying
Process,

| CAN HELP.

Finding a Mortgage for
Every Unique Situation
is My Specialty!

E CARLOS ZEPEDA

5 Mortgage Loan Officer
Text/Call 714.420.7233
carlos.zepeda@usbank.com
NMLS# 175621

Loan approval is subject to credit approval and program guidelines. Not all loan programs are
available in all states for all loan amounts. Interest rates and program terms are subject to
change without notice. Visit usbank.com to learn more about U.S. Bank products and services.
Mortgage, home equity and credit products are offered by U.S. Bank National Association.
Deposit products are offered by U.S. Bank National Association. Member FDIC. ©2023 U.S. Bank
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Connect with Carlos
today and experience
the difference!

Listing Preg

Let Priscilla and her Team add
to your listings! Call today!
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949.280.6960 =

Priscilla@sortedbliss.com
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PRINT

ME MORE!

Were you, your broker, or the team
featured in an issue of Real Producers?

Want a copy of your article or full
magazines that you were featured in?

3 MILLION
SIMIEEION

DONATED THIS YEAR TO HELP END MODERN=DAY SLAVERY.

Thanks to the businesses who advertise within these
pages, our local magazine publishers, and loyal readers
like you, we're able to support trafficking survivors and

break the chains of slavery - once and for all.

@ N2GIVES

n2gives.com ® n2co.com
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REPRINTS!
What the heck is a reprint? A reprint is a four- or eight-
page, magazine-quality-grade paper with your full arti-

cle and photos and you on the cover of the publication.

WHY DO | NEED THOSE?
These reprints are a professional marketing tool that

can help brand you, your team and/or your business.

* Use on listing appointments.

* Send out to friends and family.

* Send to clients with your holiday greetings.

* Brokers can use as recruiting tools for capturing
new talent.

* Use when farming your favorite neighborhood.

WHAT IF | CHANGED COMPANIES OR NEED SOMETHING COR-
RECTED IN MY ARTICLE?

No worries! We can make any changes needed. We send
you a proof, you approve, and then they are sent to you
via FedEx.

WHO CAN BUY THESE?
The REALTOR® that was featured, the broker, our part-

ner or family. Anyone who wants to promote you.

HOW DO | ORDER?
Email our reprints manager at
oc realproducers@n2co.com

MEET CHRISTOPHER & HALLIE
YOUR ESCROW PARTNERS

Hallie Packard
Business Development
Cell: 949-607-7665

HPackard@glenoaksescrow.com

Christopher Arce-Dale
Branch Manager
Cell: 714-906-7131

CDale@glencaksescrow.com

« 28,000 career-closed transactions
- $8,500,000,000 in career-closed residential real estate
« Highest and Most-Rated Escrow Team in California
« Over 500 5-Star reviews on Yelp
« 16 Exclusive Concierge Services

Glen Oaks Escrow — Laguna Niguel | www.glenoaksescrow.com
949-625-6751 | 28202 Cabot Rd. Suite 205 Laguna Niguel, CA 92677
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| pray YOU are having
the BEST day EVER!

Ifyou are looking for a NEW
title rep, go ahead and scan
my QR code below.

God Bless YOU!

[=] [=] Scan the QR code to connect with,
w

- T Andrew Walsh, The Highest Rated
'm ] Title Rep on Google in the Nation.

W F G Natmml T1[le (ompam*

Andrew Walsh ¢ VP of Sales & Marketing
949.300.9101 e awalsh@wfgtitle.com
wfgtitle.com/Andrew-Walsh/




