The Wendy Walker Team
Jamestown Realty Group
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Doctor Loan
Program

Financing for Medical Professionals
has never been easier!

Benefits: Available to eligible medical
. No mortgage . 100% Financing professionals in these states:
insurance, saving up to *1 Million co KY ND PA DE MD
hundreds per month .
- Available for IL Ml SD Wi NJ VA
« Deferred student Purchases and Rate
loans are not counted & Term Refinances IN MN OH Wv MA
towards debt to
income ratio

Contact us today to learn more!

VM

Ben Temple
Vice President OVM Sales

NNMLS ID#: 206440

Phone: 757-320-5625

Cell: 757-513-0904
btemple@annie-mac.com
bentemple.ovmfinancial.com

with AnnieMac Home Mortgage
NMLS#338923

Kaylan Eldridge
Mortgage Loan Originator
NMLS ID#: 1108491

Phone: 757-797-0206

Cell: 757-749-1640
keldridge@annie-mac.com
kaylaneldridge.ovmfinancial.com

Available to medical doctors who have a minimum of a M.D., D.O., D.D.S., or D.M.D. degree and an employment contract (or verification of terms of employment acceptance). Speak to a Loan

s Originator about eligibility. Corp NMLS#: 338923. AnnieMac Home Mortgage, 5040 Corporate Woods Drive, Suite 101, Virginia Beach, VA 23462. American Neighborhood Mortgage Acceptance
Company LLC (dba AnnieMac Home Mortgage, OVM with AnnieMac Home Mortgage, Family First A Division of AnnieMac Home Mortgage, homecomings Mortgage & Equity A Division of Annie-
Mac Home Mortgage) NMLS ID # 338923, (www.nmlsconsumeraccess.org), Virginia Mortgage Lender and Broker License #MC-5523.

Exclusive trends
designed just for you.

Elevate your home with Budget Blinds’ latest collection of exclusive, on-trend
window treatment options. Set up an appointment, we'll take it from there.

Call 767.258.8738 for a free in-home consultation. | budgetblinds.com

B BUDGET
H BLINDS

Style and service for svery budget.



Atlantic Bay.

Mortgage Group
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Slowd own

The “dog days of summer” are here, but that doesn't mean your real
estate business has to take a backseat. While these months can be a
challenging time for home sales, partnering with the right Mortgage
Banker can help you stay ahead of the game and keep your pipeline hot.

What Sets My Team Apart?

Lower Lending Fees
We save your clients money by eliminating the junk fees other lenders charge.
Quick Closings
We close in an average of under 26 days. The national average is nearly twice as long.
Loan Options
_ Our suite of loan options goes far beyond the standard. Renovation, jumbo, and
wh financing for manufactured homes are just a few of the solutions we offer your clients,
; Marketing Solutions
Helping you grow your business is the name of the game.
Client Satisfaction

97% of closed-loan borrowers would recommend us to their friends and family.”

And That’s Just the Start! Let’s Connect This Summer.

._‘- e

Michael Poole | Sr. Mortgage Banker
NMLS #346318, Licensed in VA

804-815-3371
mikepoole(@atlanticbay.com
www.YourGloucesterLender.com
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If you are interested in contributing or nominating real estate agents, affiliates, brokers, owners or even
yourself for stories, please email us at joni@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real
Producers but remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended

by The N2 Company or the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these
companies. NOTE: When community events take place, photographers may be present to take photos for that event and they may be used in this publication.
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PREFERRED PARTNERS

This section has been created to give you easier access when searching for a trusted real estate affiliate.

RP

them for supporting the REALTOR® community!

BLINDS/SHADES/
SHUTTERS/DRAPES
Budget Blinds of
Hampton Roads
(757) 250-2968
budgetblinds.com/
williamsburg

BOAT CLUB

Freedom Boat Club

(757) 615-3783
freedomhamptonroads.com

BUILDER
Chesapeake Homes
Nicole Maggio-Deaton
(757) 448-3742
ChesHomes.com

CLOSING GIFTS
Cutco Closing Gifts —
Russell Wimbrough
(757) 714-7207
AForeverGift.com

Purpose Design Co. LLC
(804) 592-6589
purposedesigncompany.com

EVENT PLANNER
Imperial Etiquette
Misty Bailey

(757) 897-1283
Imperialetiquette.com

GENERAL CONTRACTOR/
CONSTRUCTION/
REMODELS

Cubas LLC

(757) 837-8145
Cubasgc.com

HOME INSPECTION
Creekview Home Inspections
(757) 902-5008
creekviewinspections.com
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Safe House
Property Inspections
Austin McCrory
(757) 418-0944
SafeHouseProperty
Inspections.com

HOME STAGING

Impressive Home Staging
(757) 803-3877
ImpressiveHomeStaging.com

Staged 2 Sell
(757) 344-5322
Www.staged2sellvirginia.com

HOME WARRANTY
ACHOSA Home
Warranty, LLC

Tina Carneal &
Maddie Podish
(757) 291-4398
achosahw.com

INSURANCE

Devon Garrett
Goosehead Insurance
(757) 732-0971
www.goosehead.com/
agents/va/chesapeake/
lamont-garrett/

MORTGAGE

Ben Temple — OVM
Financial Team

(757) 513-0904
bentemple.annie-mac.com

Jennifer Roberts — Fulton
Mortgage Company

(757) 223-4345
fultonbank.com/
Personal/Mortgages/
Mortgage-Loan-Officer/
Jennifer-Roberts

Mike Poole —

Atlantic Bay Mortgage
(804) 815-3371
yourgloucesterlender.com

Veterans United Home
Loans of Hampton Roads
Aaron Giarrana

(757) 636-1171
hamptonroads.
veteransunited.com/

MOVING SERVICES
Off Load Moving
(757) 749-7212
offloadmoving.com

NOTARY/

CLOSING SERVICES

Five Star Notary

(903) 952-1479

www fivestarnotaryllc.com

PHOTOGRAPHER
Fowler Studios
Susan Fowler
(678) 634-4650
Fowlerstudios.net

PHOTOGRAPHY

& VIDEOGRAPHY
Charles Townsend

Photo & Video

Charles Townsend

(757) 559-4745
www.charlestownsend.net

Murawski Photography, LLC

Mason Murawski
(757) 504-6461
www.murawskiphoto.com/

The Lens House
Carrie Spencer
(757) 870-4912
thelenshouse.net

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

PHOTOGRAPHY/
BRANDING

Rachel Saddlemire
Photography

(336) 970-1386
www.rachelsaddlemire.com

REAL ESTATE
PHOTOGRAPHY /
VIDEOGRAPHY
Lighthouse Visuals
(757) 637-1743
LightHouseVisuals.com

REMODELING -
KITCHEN & BATH
Kitchen Tune Up &
Bath Tune Up

(757) 221-0999
kitchentuneup.com or
bathtune-up.com

TITLE & ESCROW
First Virginia Title
and Escrow, LLC
(757) 221-0885

True North Title
(757) 963-5223
TrueNorthTitle.com

VISUALS

© HDR PHOTOS © VIDEOGRAPHY

REAL FRODUCERS

SPECIAL

@ MATTERPORT @ FLOOR PLANS & MORE

FREE DRONE PHOTOS WITH EVERY LISTING

NEW LOCATION at 4&
Deep Creek Landing A B

Seize the Summer
Join Us for
Endless Adventures

*x kx Kk Kk Kk Kk Kk *k ok

Freedom Boat Club of Hampton Roads

FREE FLOOOR PLAMN

What kind of lasting impression are
you leaving with your clients on
closing day?

Custom closing gifts to celebrate your

clients — and have them talk about your
business for years to come.

e
oo
(804) 592-6589

purposedesigncompany.com/businesspartners

BUSINESS PARTNERS
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MEET THE PENINSULA REAL PRODUCERS TEAM

Joni Giordano- Dave Bowling Jacki Donaldson Maddie Podish
Bowling Co-Publisher Managing Editor Writer &
Co-Publisher dave.bowling@n2co.com jacki.donaldson@n2co.com Social Media Coordinator
joni@realproducersmag.com 757-450-2899 352-332-5171 msparks7382@gmail.com
757-348-7809 757-634-8998

Dan Steele Dan Clark Mason Murawski Susan Fowler
Writer Writer Photographer Photographer
dan.steele28@gmail.com 757-206-4144 murawski.photography@gmail.com susan@fowlerstudios.net
757-667-1556 dan@danclark.realtor 757-504-6461 678-634-4650

Charles Townsend Rachel Saddlemire Misty Bailey
Photographer/Videographer Photographer Events Planner
charlestownsendvideo@gmail.com rachelthephotog42@gmail.com misty@imperialetiquette.com
757-559-4745 336-970-1386 757-897-1283

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at joni@realproducersmag.com

Cover photo by Mason Murawski, Mason Murawski Photography

8 - August 2024

A STAGED HOME
1S ASOLD HOME

DISCOVER THE DIFFERENCE OF
WORKING WITH A BUSINESS THAT
CARES ABOUT YOU AND OUR
COMMUNITY

A PERSONALLY TAILORED SETTLEMENT SOLUTION,
BECAUSE ONE SIZE DOESN'T FIT ALL

\Vlrclmm
(thle X éscl‘ow LLC

e T e a6 o JOIN THE FIRST VA
e e FAMILY TODAY!

In-person isn't feasible, need a virtual

technology solution? First Virginia

provides Remote Online Notarization 757-221-0885
(RON)! Sara@FirstVATitle.com

OCREEK\/IEW

HOME INSPECTIONS

* Buyer's & Pre-Listing Inspections
* Mold & Air Quality Testing
» Flexible Availability

+ Same-Day Reports

Our concierge closer helps you at our
closing table, or your kitchen table, or
wherever is most convenient.

We contract with major, nationwide

Craig Brown, Owner, FAA Drone Pilot
Licensed Home Inspector, State of Virginia

Certified Professional Inspector, InterNACHI
(757) 902-5008
creekviewinspections@gmail.com
creekviewinspections.com
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Story by Maddie Podish "
Photos by Mason Murawski, Murawski Photography




“My word for this year is peace, and I’'m really creating that for

myself,” smiles Wendy Walker, Associate Broker with The Wendy

Walker Team | Jamestown Realty Group. For the first 17 years, Wendy

poured herself into real estate and strived to help more families year

after year. Originally from New York, Wendy moved to Williamsburg

in 2003, repeatedly falling in love with the area after visiting her

grandparents, who worked in Colonial Williamsburg.

Born with a genuine heart

for caring, she’s always been
drawn to professions that
allow her to help others.
Before diving into real estate,
Wendy worked as a respira-
tory therapist at Riverside
and in home health care. The
long hours kept her from her
two young daughters, prompt-
ing a life-changing decision.
“When my second daughter
was born, I was still working
12-hour shifts and hardly saw
my daughters,” she recalls.
“That’s when I decided to take
real estate classes and got my

license in 2005.”

As she interviewed different
brokerages, someone told her
something she has continued
to prove wrong. “I remember
telling a broker that I wasn’t a
salesperson but could be super
excited for clients, and that
person said I had to be a sales-
person to be successful in real
estate,” Wendy shares. “I've
never been one to push anyone
to buy or sell a home if it’s not
right for their family. I believe
you can be successful in this
field without being a salesper-
son as long as you care about

your clients.”

Wendy’s journey has not
been without personal trials.
In 2008, she went through a

12 - August 2024

divorce and became a single parent
just as the real estate market
crashed. Instead of giving up, she
pivoted to help those upside down
in their homes. Her resilience and
dedication saw her through the
tough times, allowing her to pro-
vide for her daughters and continue

growing her business.

This mindset fueled the exponential
growth of her business throughout
her career, making her one of only
three agents still practicing out of
the 20 who joined her previous
brokerage at the same time. When
agents ask her how she does it, she
explains, “You have to look at each
client as an individual and not just
know their needs but understand
them.” Wendy’s husband, Rob, to

whom she has been married for
three years (together for 11),

admires her relentless spirit.
“When we first got together,
she was already killing it in
real estate and was one of the
top producers in her office. I
didn’t start working for her
until five years ago, and to be
clear, I do work for her,” he
chuckles. “But she continued
from year one to year 17 to
increase her productivity every
year. She sold more houses, did
more business and kept going
up and up. People always ask
me how she does it, and the
answer is so simple. She’s a
genuine, caring person, and she
falls in love with every client

she takes on.”




Along with her caring personality, education ele-
vated her career, including receiving coaching from
the Brian Buffini program for the past nine years.
Thi, %l‘ogram perfectly aligned with what she was
already doing, creating unique approaches to stay-

ing connected to her clients.

Now, after 19 years in the industry and having
navigated two of the toughest markets in real
estate history, Wendy describes herself as being in
the fourth quarter of her real estate career. “The
COVID market was insane even for the most sea-
soned agents,” she states. “I realized I was ready to
start pulling back so I could enjoy more of my life.”
This transition was more than just cutting back on
transactions; it led to a change in brokerages after

being at her original one for 18 years.
g y

E NEVER BEEN
ONE TO PUSH
- ANYONE TO BUY
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" FOR THEIR FAMILY.

Though she’s cut back, one thing hasn’t changed—
her caring personality. Working strictly off refer-
rals, her priority is still caring for her clients and
giving back to the community. In 2018, she started
donating $100 per transaction to local nonprofits
like Hospice House and Meals on Wheels, now
amounting to nearly $40,000. Hospice House holds
a special place in her heart as both her grandpar-

ents passed away there.

To Wendy, enjoying life is creating lasting memo-
ries. As empty-nesters, she and Rob love spending
time at home with their core group of friends,
enjoying their pool and traveling to 10 different

countries, Iceland being a standout destination.

Though retirement is still a while off, Wendy looks,

forward to this next chapter and creating peace in - &

i —

her life.

L "

MEDICAL PROFESSIONALS
PROGRAM

PHYSICIANS - PHARMACISTS - DENTISTS - VETERINARIANS

Fulton Mortgage Company has designed a mortgage program dedicated to making homeownership easy and
affordable for medical professionals’ including Physicians, Pharmacists, Dentists, Veterinarians and Doctors of
Podiatric Medicine (DPM). If you have a medical doctorate degree, this program may work for you.

+ 100% financing? available for loan amounts up to $1.5 Million

* 95% financing? available for loan amounts up to $2 Million

* 90% financing? available for loan amounts up to $3 Million

* Mortgage Insurance not required

* Up to 6% seller paid closing cost and prepaids allowed

* Gift funds are allowed from immediate family members

* Student loan payments that are deferred for 12 months or longer are not included in the credit approval process
* Find and close on new home up to 90 days prior to start of new employment

* 30 & 15 Year Fixed Rate® as well as Adjustable Rate* Options (5/6, 7/6, 10/6, & 15/6)

Jennifer Roberts
Mortgage Loan Officer
NMLS #: 1281769

757.225.4303
JeRoberts@fultonmortgagecompany.com
fultonbank.com/mortgage

FultonMOTtgageCompany

A Division of

Fulton Bank

value (fair market value) or contract sales price. *Monthly payment for a $250,000 15-year term mortgage at 3.582% Annual Percentage Rate (APR) would be $1,774.71.
Monthly payment for a $250,000 30-year term mortgage at 3.582% Annual Percentage Rate (APR) would be $1,108.43. Payment does not include amounts for taxes and
insurance and the actual payment will be greater. “Adjustable rates are subject to increase after the initial fixed-rate period.

@ Fulton Bank, N.A. Member FDIC. Subject to credit approval. "Medical Doctorate degree required. Restrictions apply. ?Financing is based on the lower of either the appraised
EQUAL HOUSING



Scan Here to get a
FREE Quote

Mobile Notary Services for Your Real Estate

HYE 5TAR NOTARY
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Pre-Listing Consultation

757-803-3877

We protect what matters

most, one family at a time.
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goosehead’

INSURANCE

(757)
davon.g

23 TitleToolbox

boundligss real estate resources

T 1 TL E

True North Title is so excited to introduce Title Toolbox, your new secret
weapon for real estate data and analytics. This tool puts a gold mine of data
at your fingertips, all in one platform!

- Search specific groups
of properties

. Create a farm based on
various criteria

. Print detailed property profiles

- Access premier data like life
events and contact info

= Chosen first as your local settlement
@ company, we're approved to close

‘ Cash2Keys transactions in Virginia!
7 g,
; C
Cashiliys (757) 963-5223 | TrueNorthTitle.com

(678) 634-4650 | susan@fowlerstudios.net
fowlerstudios.net
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P on the rise

Story by Dan Steele

Photos by Rachel Saddlemire,
Rachel Saddlemire
Photography

GARRETT REALTY PARTNERS

The first impression one gets from
Eddie Herb is his open and engaging
sense of humor, either from meeting
him in person or from his nickname
printed on his business cards. “I'm kind
of a jokester,” he admits. “Most people
call me ‘Eddie Bag of Donuts.” I had a
client from Philadelphia call me that
one time because he thought I looked
like a mafia boss, and, of course, it was
so funny I ran with it.” The nickname
stuck and has proved so popular that
many don’t know his actual name.
“Most people don’t even know me as
Eddie Herb, or Edward Herb, my real

name,” he laughs.

Although he may personally be bit of

a joker, Eddie never kids around when
doing the right thing for his clients, even
if he has to tell them something difficult
to confront or what they don’t want to
hear. “I'm not a rainbows and unicorns
guy,” the Peninsula native chuckles
about his direct approach. “I've walked
into a house, turned around before the
client even looked at it and said, ‘Hey,
we might want to start looking some-

29

where else, and here’s why.

The goal is to find his clients the best
house possible for them, not to push
them into a quick sale with a property
that isn’t right for them, he explains. “I
want them to feel they got what they
paid for, and I do my due diligence and
the best I can for them,” Eddie asserts.
“T'll see something that’s in no way up to
code, and while ultimately, it’s up to the

clients if they go with the house, I can

warn them about it and other things that

will be major repairs so they know if
they want to take that on if the seller is

not willing to take care of it.”

‘When he identifies these kinds of

issues, Eddie speaks to his clients from

a position of career experience, not just

as a REALTOR® but from his 27-year
career in the fire service. “I was a

structural collapse technician for 20

years,” he elaborates, an essential part
of the fire service in which a variety
of techniques are used to shore up

a collapsing structure with wood or
metal props, necessitating an exten-
sive knowledge of building codes and
structures that he uses to the benefits

of his clients.

“They say the craziest ones go on a

specialty team for 20 years, and I loved

it,” Eddie laughs goodheartedly about
his service, crediting it for the level
of professionalism and preparation
he puts into efforts for his clients.

“I’'m definitely a preparer,” he states.

“When I'm doing showings, I know as

much as possible about every build-
ing we'’re going into.” In the event

of challenges with transactions,

he rarely has one that genuinely
stresses him, allowing him to swiftly
find solutions. “Other REALTORS®
have told me I don’t get overly
stressed,” he remarks, “which is
probably the best attribute I have

in real estate. If something goes
wrong, I get it done and handled.”
Having spent a career dealing with
life-threatening situations, he has a
perspective that allows him to keep
his cool even in the most convoluted
of real estate issues. “I've seen much

worse,” he wryly states.
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A third-generation firefighter whose M O S T

late father served for 30 years, he y P E O P |_ E
also served as a medic, and during his ~ FEE r- C ALL ME
last few years as Training Officer for i : ﬂ n— b ‘
-3 Vg 9 ‘EDDIE BAG
ioad OF DONUTS".

The Perfect
Peninsula Location!

the city of Hampton, he conducted
fire academies and company train-
ings. “It’s the family business,” he
smiles. “I joke that my father went
for 30 years, but I could only last 27.”
Although his retirement from the fire
service was indubitably well-earned,
it was extremely short-lived. “I lasted
two months,” he laughs. “I like to . :
stay busy; it was just too boring to ; M | m "
me.” Looking for a new challenge,
he reached out to a former colleague
from the fire service, Adam Triplett
at Garrett Realty Partners, and after

one conversation, he found himself

on the way to his new career, one

CHESAPEAKE

he wishes he’d known about sooner.

E—————
HOMES

“If ’'d known how much I would

have liked and enjoyed real estate, I

probably would have gotten into it
much sooner,” Eddie laughs. “The fire

service does a lot of damage to your

cheshomes.com

body. I've broken every bone in my

body except for my collar bone at one

point or another.”

Ironically, taking his real estate
classes and test in the same build-
ing as the brokerage, for Eddie, the
choice to become part of the Garrett
team was easy. “I’ve never looked
anywhere else,” he recollects. “I

joined them because Adam used to

COMING SOQONI

“ TOWNES

at Coliseum

YN, VA HAMP

work for the same fire department
as I did. He’s a real stand-up guy
with integrity. He helped me buy
my home that I currently live in

roughly 15 years ago. Eddie praises

the culture at Garrett, citing its

emphasis on training and assisting ] o

newer agents as a major factor in his ~ When not helping people find their in the local culture as much as possible.

choice and his success. “It was an next home or making them laugh, “There’s nothing better than going to

easy transition due to the fact that Eddie loves watching Joe Rogan and other areas when they are having a HAMPTON

it felt like the family atmosphere of is an avowed history buff, learning cultural fair,” he declares. A family-ori-

the fire service to me,” he affirms, everything he can about both ancient ented person, he relishes spending time i

“and I've helped people all my life, and recent history. He is passionate with his sisters and his son, and they

which is why it was easy for me: It’s about traveling, once flying out to enjoy continuing the family tradition of

still about helping people. There’s San Francisco by himself just to see vacations together whenever they can.

nothing better to me. Alcatraz, and enjoys immersing himself o Visit cheshomes.com to find our beautiful collection of homes

or call 757-448-3742 today!
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Whether in a seller’s or
buyer’s market, presentation
is everything. Homes that
captivate, inspire and evoke
emotions attract eager buyers
while fetching top dollar for
the seller, which is where Trez
Robinson and her company,
Staged2Sell, come in. As the
owner and Master Certified
Home Stager, Trez has spent
nearly two decades perfecting
the art of transforming vacant
properties into inviting
sanctuaries that buyers can
envision as their own. “It’s

a passion I love to do, so it
never feels like I'm working,”
smiles Trez.

Her journey into home staging comes from
deep roots in her personal experiences and
family dynamics. After serving 21 years in
the United States Air Force, she retired,
eager to find her next path. With the knowl-
edge she learned as a Commander from
running military operations, including over-
seeing 800 military personnel and managing

finances, she strived to be an entrepreneur.

obi

Stage&Sell Elevated Home Staging

“During my time serving, I was moving

locations every two to three years, and I
personally understand not only the stress
of moving, but also the challenge of prepar-
ing a home for sale quickly,” she shares. In
2006, she established Staged2Sell, drawing
inspiration from her sisters, who continu-
ally sought her expertise in organizing and

decorating their homes.

-
-




Trez’s family, including her three adult
children and a rescue dog named Mowgli,
has been an integral to her entrepreneurial

venture. From witnessing the business grow from its infancy to occa-
sionally lending a helping hand, her children continue to witness all

the steps to running a successful business.

Staged2Sell specializes in vacant home staging, a process that goes
beyond mere decoration. Trez and her team meticulously curate each
space, transforming it into a model home that beckons prospective
buyers. With a vast inventory in her warehouse, also known as her
happy place, Trez ensures that every staged home reflects its full
potential. Whether preserving the charm of an older home or infusing
modern elements into a property, her keen eye for detail ensures that

each staging project is a masterpiece in its own right.

24 - August 2024

One key aspect that sets Staged2Sell apart
is the team’s dedication to providing five-
star customer service. For REALTORS®,
Staged2Sell is more than just a staging
service—it’s a strategic partner committed
to simplifying the selling process. Focusing
on education and staying ahead of indus-

try trends, the company remains a trusted
resource for agents seeking to maximize

the appeal of their listings. Trez explains,
“We’re respectful, show up on time and
present ourselves with professionalism in
the client’s home and in the neighborhood,
as well.” As a fully licensed corporation cov-
ering an expansive area from Virginia Beach
to Williamsburg, Trez and her team proudly
offer turn-key solutions that alleviate the

burdens of preparing a home for sale.

At the heart of Staged2Sell lies a
mission to elevate both homes and
lives. By helping sellers achieve
maximum value for their properties
and assisting buyers in forging emo-
tional connections, Trez and her
team are reshaping the landscape of
real estate staging. Driven by their
core values of integrity, profession-
alism and excellence, they strive to
continue providing affordable solu-
tions that give unparalleled returns
for homeowners. Their motto,
“Speed & Ease,” encapsulates

their commitment to delivering
exceptional results with efficiency
and precision. With Trez Robinson com-
manding, the journey from vacant space to
welcoming home is a transformation and a
testament to the power of vision, dedication
and the art of staging.

Trez Robinson

StagedzSell
o ¢\ 7573445322
f stagedzsellvirginia.com
U Instagram:
stagedzsellva

Facebook: StagedzSell

(757) 837-8145 | Office@CubasGC.com |

BUILDING YOUR VISION INTO REALITY.
4 1 B

cubasgc.com

MURAWSKI

PHOTOGRAPHY

BOOK YOUR

SESSION NOW

murawskiphoto.com ¢ 757.504.6461 * @murawskiphoto

Closing Gifts That Deliver
LONG-TERM BRANDING

Top-quality products that last forever,
are used and loved daily, and are sure
fo impress.

0 Bulk discounts
{0 100% tax write-off
0 Ships direct

Put your name in front of your clients
for the rest of their lives.

Engrave with your name,
number, logo, and snazzy tagline.

[
A S

Russell Wimbrough

www.aforevergift.com
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sparkle & shine

Photos by Charles Townsend, Charles Townsend Photography & Debbie Jones, Murawski Photography

Peninsula’s Real Estate Stars

What an unforgettable night we

had at the Real Producers Magazine
Celebration Party, where we cele-
brated some of the brightest stars in
the Peninsula real estate scene. A huge
shoutout to the amazing REALTORS®,
agents and leaders we recently featured

in Peninsula Real Producers:

* Momo Hlaing, eXp Realty

* Leigh and Olivia Barefoot, RE/MAX

+ John Luterman, Patriot Real Estate
Partners/Keller Williams

* Lacey Whitaker, Aweigh Real Estate

* Maria Christian, eXp Realty

+ Julie and Leah Crist, RE/MAX

* Dan Clark, Douglas Realty

* Chuck Dunlap, Managing Broker,
Garrett Realty Partners

26 - August 2024
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at Real Producers
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We also celebrated the mother-daughter team Tina Carneal and
Maddie Podish with Achosa Home Warranty.

We sincerely thank Hayashi Sushi & Grill for hosting the party
and doing an amazing job. The food was terrific, and the mixology
skills at the bar were top-notch. Did you all know this location

has a private room in the back for parties like this one?
And a big thank you to our event sponsors:

* Creekview Home Inspections, Craig Brown

* Off-Load Moving, Chris Valianos and Briar Baughman

* The LensHouse (formerly 360 Tour Design Photography)

* Debbie Jones, Murawski Photography, for the terrific photos
* Charles Townsend, Townsend Videography and Photography,

for the amazing video recap.

If you see one of your friends featured in Real Producers and

you would like to receive an invitation to their celebration party,
please contact the featured agent or Joni (757-348-7809 or joni@
realproducersmag.com) to join the guest list. Space is limited,
but so far, we have accommodated everyone who wants to attend.
When we outgrow our current venues, we will upsize because we

love seeing all of you at our events!

SEWER CAMERA INSPECTIONS - TERMITE/MOISTURE INSPECTIONS A
MOLD SAMPLING - POOL INSPECTIONS - PROPERTY SANITATION REAL ESTATE/WDI INSPECTIONS * TERMITE INSPECTIONS & TREATMENT

MULTIPLE TEAMS OF INSPECTORS - QUICK REPORTS e A L R

(757) 418-0944 - SafeHousePropertylnspections.com (757) 367-8342 - PestHeroes.com
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People often ask me, “How do you
decide who you feature each month
in Real Producers?” My answer:
“Through our nomination system.”
Top real estate agents and the pre-
ferred partners who invest in this
publication through advertising and

sponsoring our events decide who
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we feature each month through their
nominations. Additionally, we have
multiple events throughout the year,
and top agents with top numbers are
present at these events; we receive
many nominations here among those
who attend. Please contact Joni
Giordano-Bowling at 757-348-
7809 or joni@realproducersmag.

com to nominate top agents.

Of those nominated, our team meets
with and gets to know each nomi-
nee in person or via Zoom. In this
meeting, we collect all the cool facts
about the agent and gather nom-
inations for other top agents and
businesses we should consider for

our vetted preferred partners’ list.

Our selection team decides who
gets into each issue. We use the

“5 C” criteria below as a guide. An
agent must meet the first three.

The fourth and fifth items are not
required; however, we love celebrat-
ing successes of a giving or victori-

ous nature.
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1. Collaboration: The number of
nominations usually indicates that
nominees are respected by their
peers and work well with other
agents and our preferred partners.

2.Competition production num-
bers: Let’s face it; the name of the
publication is Real Producers, so
folks need to be top producers to
get into the magazine

3.Character: While most in the
industry have great character and
integrity, we will not feature any-
one—agent or business—who has
not been recommended or nomi-
nated by top agents as a person or
business operating with integrity.

4.Contribution: We adore inspir-
ing stories about agents who give
back to the real estate and local/
global community.

5.Compelling story/ Conquering a
life challenge: Who doesn’t love

an against-the-odds success story?

We also get to know the agents
engaging in our private Facebook
group for top REALTORS® and part-
ners. Please contact me if you would
like an invitation to that page, as
membership is limited to agents on
our past and present Real Producers
list, real estate brokers and current

preferred business partners.

In planning each issue, we try to make
sure we don’t feature agents from the
same brokerage or firm in the same issue.
We also try to cover the territory geo-
graphically so that agents from each area
we cover are featured proportionately.
With so many wonderful nominated
agents, our monthly decisions are diffi-

cult, so make sure we know who you are!

Remember, real estate agents and
brokers do not pay anything for feature
stories; everything we do for them

is free. While other programs may

look similar, we are not a pay-to-play
model. We select most articles six to 12
months in advance (sometimes years

in advance for cover agents) and notify
folks one to two months before their
feature appears that we have selected
them. Please don’t be discouraged if you
have met with us and have not received
the call to be featured. Keep those nom-

inations coming.

We would love your feedback about
how we are doing and what, if anything,
we can do better to help everyone in
the industry Collaborate, Elevate and
Inspire each other. Please email, text
or privately message all suggestions

and feedback directly to me.

Joni Giordano-Bowling
757-348-7809
joni@realproducersmag.com

IN-STATE MOVES » OUT-OF-STATE MOVES = MATERIAL PACKING

ST MOVE SERVE YOU
(Mes o T e o g T i ; AND YOUR
Y S =4 : CLIENTS!

Local family and
veteran-cwned business
Briar Baughman
Owner & Operator

¥ LO
o0

# N

%:}FF LOAD

office * residential * warehouss
il (&‘T l{. (fr:'

'?J'rﬁ?m I

= FREE Estimates for Any Move
* Licensed & Insured
= Military & First Responder Discount

801 Butler Street, Virginia Beach, VA, 234546 = offloadmoving @ yahoo.com

(757) 749-7212 = OFFLOADMOVING.COM

MURAWSKI

PHOTOGRAPHY

BOOK YOUR
SESSION NOW

“Tina and Maddie are
incredible to work
with. They are both

extremely
knowledgeable,
responsive, attentive
and dedicated to
taking great care of
our clients. They
make us look good!
One of them will
always answer your
call, which is such a
relief in today’s busy
world. We rest easy
knowing they are

Leigh & Liv Barefoot always there to
RE/MAX Connect help.”

REALTOR

REVIEW |

Tina Carneal §
Senior Sales Executive ‘.‘"‘
22' & 73' Diomand Elile Producer ‘ﬁi'y*i.
757-291.439 L L
C: 7572 398 .‘f“ "t..

ACHOSA

E: tino-meddie@ochosahw . com

Maddie Podish

Senior Sales Executive
C: 7574348998

murawskiphoto.com = 757.504.6461 = @murawskiphote
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=FAQS

WELCOME TO REAL PRODUCERS!

Some of you may be wondering what this publication is about, so
we have created this FAQ page to answer the most asked ques-
tions regarding our program. My door is always open to discuss
anything regarding this community—this publication is 100%

designed to be your voice!

Q: WHO RECEIVES THIS MAGAZINE?
A: The top 300 agents on the Peninsula in Hampton Roads, VA.
The Peninsula extends from the Hampton Roads Bridge-Tunnel

in Hampton to the greater Williamsburg area and everything

in between. We pulled the MLS numbers (by volume) from
January 1, 2023, through December 31, 2023, in the Peninsula
and Williamsburg area. We cut the list off at #300, and the

distribution was born. For this year’s list, the production level

THE LENS H:JUSE

MARKETING & MEDIA

Tl LS

CONTACT U5

Same Team. New Brand.

We are now, The Lens House | Marketing and Media.

We are still your one-stop shop for all things real estate
photography & media. Same Owners, Nick & Carrie Spencer.
And the same awesome team of photographers that you know
and love!

O s 1

Be sure to update the contact info on your phone. Same phone
number but NEW emails, website & ordering page!
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for our group was between just below $5 million and $50
million in 2023. The list will reset at the end of 2024 for

next year and will continue to update annually.

Q: WHAT IS THE PROCESS FOR BEING FEATURED IN
THIS MAGAZINE?

A: The process is simple. Every feature you see has first
been nominated. You can nominate REALTORS®, agents,
affiliates, brokers, owners or even yourself. Office
leaders can also nominate real estate agents. We will
consider anyone you bring to our attention because we
don’t know everyone’s story and need your help to learn
more. A link to our nomination form is on our Facebook

page (facebook.com/peninsularealproducers).

Q: WHAT IS THE COST TO FEATURE A REALTOR®,
AGENT OR TEAM?

A: Zero, zilch, zippo, nada, nil. The feature costs
nothing, my friends, so nominate away! We are not
a pay-to-play model. We share real stories of Real
Producers based on achievement and nominations.

Q: WHO ARE THE PREFERRED PARTNERS?

A: Anyone listed as a preferred partner in the front of
the magazine is a part of this community and will have
an ad in every magazine issue, attend our quarterly
events and be a part of our online community. We don’t
just find these businesses off the street, nor do we work
with all businesses that approach us. One or many of
you have recommended every preferred partner you
see in this publication. In a sense, we won’t even meet
with a business you have not vetted and stamped for
approval. We aim to create a powerhouse network for
the REALTORS® and agents in the area and the best

affiliates so we can grow stronger together.

Q: HOW CAN | RECOMMEND A

PREFERRED PARTNER?

A: Please let us know if you want to recommend a
local business that works with top real estate agents.
Send an email or text to joni@realproducersmag.com
or call 757-348-7809.

bathtune-up

Breathe Life
Back Into Your
Bathroom

bathtune-up.com
Showers

Bathtubs
Conversions

Full Remodels

Bath Tune-Up
Williamsburg, VA

757.302.4577

kitchentune-up

Open Up
the Possibilities
for Your Kitchen!

kitchentuneup.com
Refacing & Redooring

New Cabinets
Cabinet Painting
Original Tune-Up

Kitchen Tune-Up Hampton
Roads New Kent County

757.221.0999
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Over 30 Years Experience

Y Y % % K Justin V., Navy

Wendy went above and beyond to navigate my personal circumstances and
helped us get the perfect home for our family!

% % Y% % % Thomas Z., Navy
Ali was the most amazing loan officer. Was always professional and one
phone call away.

Work with the experts today!

.5 Wendy Pulliam ] i i| Ali Schellenberg
I E i|'| E Senior Loan Officer, Senior Loan Officer,
i h |:, 'g' f:-'||II 1:| MmLs #1200036 il l |lf ”! :-'| | | NMLS #759461
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| |., i '“H (757) 5720279 5 | . j i| (757) 892-4295
I |I Wendy.Pulliam@vu.com 5 i ||I Ali.Schellenberg@vu.com
|:' ..i] VUWendyPulliam.com VUAIiSchellenberg.com
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