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Loan Specialists

A non-conforming mortgage allows a client to qualify based on “alternative
methods” vs. the traditional income verification required for most loan
applications. We offer some great options for individuals that need
out-of-the-box solutions for their mortgage needs:

- Bank statement « 1099 product
- DSCR investor - Asset utilization

Contact us today to learn more!

VM

Ben Temple
Vice President OVM Sales

NNMLS ID#: 206440
Phone: 757-320-5625

Cell: 757-513-0904
btemple@annie-mac.com
bentemple.ovmfinancial.com

with AnnieMac Home Mortgage
NMLS#338923

Kaylan Eldridge
Mortgage Loan Originator
NMLS ID#: 1108491

Phone: 757-797-0206

Cell: 757-749-1640
keldridge@annie-mac.com
kaylaneldridge.ovmfinancial.com

Corp NMLS#: 338923. AnnieMac Home Mortgage, 5040 Corporate Woods Drive, Suite 101, Virginia Beach, VA 23462. American Neighborhood Mortgage Acceptance Company LLC (dba An-
@wm  nieMac Home Mortgage, OVM with AnnieMac Home Mortgage, Family First A Division of AnnieMac Home Mortgage, homecomings Mortgage & Equity A Division of AnnieMac Home Mortgage)
NMLS ID # 338923, (www.nmlIsconsumeraccess.org), Virginia Mortgage Lender and Broker License #MC-5523.

$49.00 Termite & Moisture Inspection When Scheduled With a Home Inspection

, il PEST |

SEWER CAMERA INSPECTIONS - TERMITE/MOISTURE INSPECTIONS A

MUI-D SAMPLINE 3 PDDI— INSPECTIUNS L PRUPERTY SANITATIUN REAL ESTATE/WDI INSPECTIONS « TERMITE INSPECTIONS & TREATMENT
MULTIPLE TEAMS DF INSPECTURS = QUICK REPDRTS SEASONAL PEST CONTROL * MOSQUITO & VECTOR CONTROL

RODENT CONTROL & EXTERMINATION « REPAIR SERVICES

(757) 367-8342 - PestHeroes.com

MURAWSKI BOOK YOUR
PHOTOGRAPHY SESSION NOW

(757) 418-0944 - SafeHousePropertylnspections.com

FINALLY A -
HOME o =)
WARRANTY %
THATLISTENS ;20

P

D:F =|  your own contractors
1.=2  for all required services

Our process provides
more value to your
local community

re [0 improve
your experience

MEET YOUR LOCAL
MOTHER/DAUGHTER TEAM

murawskiphoto.com ¢ 757.504.6461 * @murawskiphoto

www.achosahw.com
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Have a Client in Need of a
Second Opinion?

|’IISP7 mﬁ’ Into Action!

What is a “Second Opinion” Client?
A client that missed their closing date

A client who isn't ready to buy because
of their credit scores

A client your current lender didn’t
have time to call

A client who requires a special program
your lender doesn’t offer

If your client needs a second opinion
and a Mortgage Banker they canrely on
this season (and beyond), | can help!

Michael Poole | Sr. Mortgage Banker
NMLS #346318, Licensed in VA
804-815-337
mikepoole@atlanticbay.com
www.YourGloucesterLender.com
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If you are interested in contributing or nominating real estate agents, affiliates, brokers, owners or even
yourself for stories, please email us at joni@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real
Producers but remain solely those of the author(s). The paid advertisements contained within the Real Producers magazine are not endorsed or recommended
by The N2 Company or the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these
companies. NOTE: When community events take place, photographers may be present to take photos for that event and they may be used in this publication.
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BLINDS/SHADES/
SHUTTERS/DRAPES
Budget Blinds of
Hampton Roads
(757) 250-2968
budgetblinds.com/
williamsburg

BOAT CLUB
Freedom Boat Club
(757) 615-3783
freedomhampton
roads.com

BUILDER
Chesapeake Homes
Nicole Maggio-Deaton
(757) 448-3742
ChesHomes.com

CLOSING GIFTS
Cutco Closing Gifts —
Russell Wimbrough
(757) 714-7207
AForeverGift.com

PREFERRED PARTNERS

360 '1ous pesiaus

lxterior Only
Package

spring bas sprung! Capoare thar esuribal
spring foliage before its gone. Even il vou
aren 't leting bomediaeely, o Exterion
Oy Mackage il emanire that your lisging
sramds ot with ol ihe l"'HFI} ol Lya g 11ETR
wisericver vou are ready to s,
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them for supporting the REALTOR® community!

Purpose Design Co. LLC
(804) 592-6589
purposedesigncompany.com

EVENT PLANNER
Imperial Etiquette
Misty Bailey

(757) 897-1283
Imperialetiquette.com

GENERAL CONTRACTOR/
CONSTRUCTION/
REMODELS

Cubas LLC

(757) 837-8145
Cubasgc.com

GOLF TOURNAMENT
CHKD East Beach Circle
(757) 668-7099
kingsdaughters.org

HOME INSPECTION
Creekview Home Inspections
(757) 902-5008
creekviewinspections.com

[Exterior
Package
mane ProTos

oo B Prioros
2ViIRTUAL TwinanT Friomos

(FET] BXL-FoRl

Safe House Property Inspections
Austin McCrory

(757) 418-0944
SafeHousePropertylnspections.com

HOME STAGING

Impressive Home Staging
(757) 803-3877
ImpressiveHomeStaging.com

HOME WARRANTY

ACHOSA Home Warranty, LLC
Tina Carneal & Maddie Podish
(757) 291-4398
achosahw.com

Cinch Home Services
Katie Williams

(804) 258-8832
cinchhomeservices.com

HOUSE CLEANING-RESIDENTIAL/
COMMERCIAL

ALL-N Clean

(757) 218-2654

INSURANCE

Devon Garrett Goosehead Insurance
(757) 732-0971
www.goosehead.com/agents/va/
chesapeake/lamont-garrett/

Torcia Agency —
Goosehead Insurance
Kevin Torcia

(757) 785-0448
Goosehead.com/kevintorcia

MORTGAGE

Ben Temple — OVM Financial Team
(757) 513-0904
bentemple.annie-mac.com

Jennifer Roberts — Fulton
Mortgage Company

(757) 223-4345
fultonbank.com/Personal/
Mortgages/Mortgage-Loan-Officer/
Jennifer-Roberts

Mike Poole — Atlantic Bay Mortgage
(804) 815-3371
yourgloucesterlender.com

Veterans United Home Loans

of Hampton Roads

Aaron Giarrana

(757) 636-1171
hamptonroads.veteransunited.com/

This section has been created to give you easier access when searching for a trusted real estate affiliate.
Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

PHOTOGRAPHER
Fowler Studios
Susan Fowler
(678) 634-4650
Fowlerstudios.net

PHOTOGRAPHY &
VIDEOGRAPHY
360 Tour Designs of
Coastal Virginia
Carrie Spencer
(757) 870-4912
360tourdesigns.com

Charles Townsend

Photo & Video

Charles Townsend

(757) 559-4745
www.charlestownsend.net

Creative Chameleon Media
(804) 694-7586
www.creativechameleon.media

Murawski Photography, LLC
Mason Murawski

(757) 504-6461
www.murawskiphoto.com/

PHOTOGRAPHY/ BRANDING
Rachel Saddlemire Photography
(336) 970-1386
www.rachelsaddlemire.com

REAL ESTATE PHOTOGRAPHY
/ VIDEOGRAPHY

Lighthouse Visuals

(252) 531-3024
Lighthousevisuals.com

REMODELING -
KITCHEN & BATH
Kitchen Tune Up &
Bath Tune Up

(757) 221-0999
kitchentuneup.com or
bathtune-up.com

TITLE & ESCROW
First Virginia Title and Escrow, LLC
(757) 221-0885

True North Title
(757) 963-5223
TrueNorthTitle.com

CUBAS

PERFECTING HMOMES FOR DOVER 20 YEARS

ALL-N Clean

Queen of Clean

RESIDENTIAL & COMMERCIAL
MOVE-IN & MOVE-OUT

(757) 218-2654

Closing Gifts That Deliver
LONG-TERM BRANDING

Top-quality products that last forever,
are used and loved daily, and are sure
fo impress.

¢ Bulk discounts
{0 100% tax write-off
0 Ships direct

Put your name in front of your clients
for the rest of their lives.

Engrave with your name,
number, logo, and snazzy tagline.

V= cUTCO

Q> CIOSING GIFTS

Russell Wimbrough
757-714-7207
www.aforevergift.com

Peninsula Real Producers - 7



MEET THE PENINSULA REAL PRODUCERS TEAM

Joni Giordano- Dave Bowling Jacki Donaldson Maddie Podish

Bowling Co-Publisher Managing Editor Writer &
Co-Publisher dave.bowling@n2co.com jacki.donaldson@n2co.com Social Media Coordinator
joni@realproducersmag.com (757) 450-2899 (352) 332-5171 Msparks7382@gmail.com
(757) 348-7809 (757) 634-8998

REAL FRODUCERS

SPECIAL

© HDRPHOTOS © VIDEOGRAPHY @ MATTERPORT @ FLOOR PLANS & MORE

FREE DRONE PHOTOS WITH EVERY LISTING

& www.lighthousevisuals.com &) 757-637-1743

FREE FLOOOR PLAM

Dan Steele Mason Murawski Susan Fowler
Writer Photographer Photographer YG U E‘ H O M E
an.steele mail.com murawski.photography@gmail.com susan@fowlerstudios.net
i o g We protect what matters AR RANTY Q%Cin Ch'
most, one family at a time. EXPERTS Howe seavices
“al

When things
break down,
we step up.

Charles Townsend Rachel Saddlemire Misty Bailey
Photographer/Videographer Photographer Events Planner
charlestownsendvideo@gmail.com rachelthephotog42@gmail.com misty@imperialetiquette.com
(757) 559-4745 (336) 970-1386 (757) 897-1283

Centact your local aceount executive and scan QR
code to download their brochure:

If you are interested in contributing or nominating REALTORS® for certain stories, please email us at joni@realproducersmag.com
Katie Williams

(BO4) 258-8832
katiewllliams@cinchhs.com

Cover photo by Susan Fowler, Fowler Studios L. Devon Garrett

Agency Owner/Broker

(757) 7132-097! .
devon.gqrretf@gnuseheud.cam <4 cinchrealestate.com (BO0O) 247-34680

14 Cincfa oere Simaces, Inc Allghits mesarnd. Gy i o gt ek of Cingh Here Sovaces, I

o
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real producer

Story by Maddie Podish
Photos by Susan Fowler, Fowler Studios

1 Momo
[l

Bell Tower Real Estate Team powered by eXp Realty

Her honesty and straightforwardness
naturally gravitated her to math. “Numbers
don’t lie, and understanding almost every-
thing when we can quantify the subject
matter is easier — from PICRA repairs to
RBC counts to how thick the tarmac needs
be,” she explains. Her Bachelor of Economic
Statistics later led her to the position of
Development Model Data Analyst for the
United Nations. Driven to shine a light on
the darker side of her home country, Momo
looked past the fear of imprisonment and
helped translate political prisoners’ letters
so the world would know the truth. Her
parents were unaware of her actions until
her boss’s unfortunate arrest. Within two
weeks of the news breaking, her parents,

fearing for her safety, obtained a passport

for her and flew her to Singapore without a
single goodbye to those she knew. “During
these years, I lived out of two suitcases and
would country hop when not working,”
Momo shares. “My friends and I would
compete to see who could have the most
stamps in our passports. We would bus

across the borders just to get a visa stamp.”

Peninsula Real Producers - 11



After four years, Momo
moved to the United States
as a political asylee. For
the past 25 years, she has
developed a deep appreci-
ation for our country and
the endless opportunities it ] I
offers. Among these opportu-
nities was building a business
in Washington, DC, where
she ran multiple gift shops
along Pennsylvania Avenue
while attending classes to
complete her master’s degree
in accounting. “Then came
one wonderful yet extremely
challenging baby, and I had to
sell my share to my business
partner and stop the school,”
she explains. When her hus-
band’s job relocated them to
Williamsburg, she knew she
needed to decide between fin-
ishing her degree or rebuild-
ing the business while still
taking care of her family. “My
neighbor was a REALTOR®
and said, ‘Momo, why don’t
you become a REALTOR®?

You only work during appoint-

ments.” He lied,” Momo laughs.

Overwhelmed by a challeng-
ing first year, she regained
her confidence upon securing
a position as a buyer’s agent
with Mike Remy’s team. “I
was on the verge of leav-

ing the industry, and Mike
and Danielle truly saved my
career,” she states. “I am eter-
nally grateful for the Remy’s
team.” Balancing a healthy
work-life balance was also

an early challenge for Momo.
“Learning to delegate tasks is
an art itself,” she explains. “I
think as REALTORS®, most of

us have Type-A personalities,

Custom Builders C. Roger McLellon (left) and
Brian McLellon (right), Marquee Homes, Inc.

which make delegating to gain

some hours back difficult.”

12 - April 2024




Now running a team of seven agents, Momo
knows how hands-on training and having
an accountability partner can change the
trajectory of a career. At the core of her
team’s operations lie trust and honesty, fos-
tering an environment where team members
can rely on one another for support. This
approach is rooted in her success, which
enabled her to forge long-standing client
relationships. “My clients respect my hon-
esty,” she comments. “They may not like
what I say, but they know I am telling them
the truth. I have gained friends I would

never have known through real estate.”

14 - April 2024
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Easy to control,
even easier to enjoy.

Momo’s love for knowledge drives her to

proactively educate her clients. Her busi-
ness has evolved during the 19 years she’s
been licensed, and she predominantly
works with investors. “I’'m helping my
previous clients build their rental port-
folios and guide them through one of the
longer processes of real estate,” she notes.
“I can look at the numbers and know what
will and won’t work. I fell in love with the
research and math that came with my degree
and have come full circle by being able to

apply that to my clients’ investments.”

Describing herself as a simple person, Momo
defines success as happiness. “Success to
me is being happy where I am and where I
see myself going,” she smiles. Spending time

watching movies, hiking and visiting muse- ur ign -—Exp EFIZS EFE' 'FE : d.y te Shﬂ:wyfgluu

ums with her family are a few of her favorite

activities. “I'm a huge fan of hiking,” she hﬂw moto riI'EdshadEs prﬂvfde .
mentions. “Whether it’s freezing, raining or Sﬂ'ﬂrﬁ"QSE“gﬁt Eéhtrgl.a-nd priva-cy;
beautiful outside, that’s where I can recenter -

myself.” A love for numbers runs in the fam- l- BL‘BG—ET‘

ily; her husband, Myat, is a network systems - BL!N 1=3

architect, and the challenging baby, Zaw (now #. HRNFAA it

21), works as a state auditor in Richmond. i o e ol s —

The only family member who does not work

with numbers is her fat gray cat, who would Call 757.356.9996 for a free in-home consultation. | budgetblinds.com
do anything to get Doritos for a snack.



photo + video

(678) 634-4650 | susan@fowlerstudios.net
fowlerstudios.net

N[\ 4 I
ELEVATE YOUR SPRING
SALES WITH E-CLOSINGS

N
- A Embrace The Search With Remote Online Real
Estate Closings From The Location Of Your Choice

Ask us about...

True North Title’s Remote Online Notary (RON) closing that prioritizes your client
relationship and puts you — and all parties — at the virtual closing table.

Chosen first as your local settlement
@ company, we're approved to close

CashiZfys
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Cash2Keys transactions in Virginia!
(757) 963-5223 | TrueNorthTitle.com

IMPRESSIVE

home staging
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Ly Ty Deep Creek Landing |

What kind of lasting impression are
you leaving with your clients on
closing day?

Custom closing gifts to celebrate your

clients — and have them talk about your
business for years to come.

.
Spring Into
-
B o atlng "I boat more than my
friends who 'own' and

with an extra $500 off need to take the extra

when you mention time to clean and/or
REAL PRODUCERS re-trailer and

T L
E ,_ gl

- atisicingy transport their boats
(804) 592-6589 gn-up. every time they go
* Kk Kk ok Kk Kk *k Kk K out."

purposedesigncompany.com/businesspartners

Freedom Boat Club of Hampton Roads

—Gabriel Santiago,

200 Old Marina Lane, Newport News VA 23602 member on the
BUSINESS PARTNERS (757) 302-8111 | freedomboatclub.com Freedom Plan
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»» on the rise

18 - April 2024

Story by Dan Steele
Photos by Charles Townsend Photography

Military life presents unique challenges, with relocating
often accompanying new duty orders. Buying and selling
a home is one of the most constant and complex hurdles
that service members and their families face. As a veteran
and current active-duty military spouse, Lacey Whitaker
understands the obstacles they face from personal
experience. “My husband is active duty, and we lived
overseas for seven years,” she relates. “Prior to that, | was
in the Army for six years.”

Originally from Hawaii and having lived in South Korea,
Japan, Alaska and North Carolina, Lacey is deeply familiar
with the difficulties of moving, which fuels her passion for
helping families, especially those in the military, find safe
and affordable places to live. “They are being forced to move
into an unknown place that, for most of them, is more expen-
sive than the last,” she explains, “and they trust me to find
them homes that are safe and sound and are not going to fall

apart in the short time they are living here.”

With the average tour of duty lasting three to five years, most
military members and families Lacey helps are only in the
area for the short-term. While housing is available on base,
many wish to avoid it because the quality is better off base.

“Many have poor maintenance and heavy mold, which isn’t

healthy,” Lacey states. “In addition, those in base housing

have little to no agency on the state
of their dwelling; they can’t modify

or improve it and must live with what
they are assigned.” Her clients must
approach real estate differently than
many civilians because they will
likely have to sell before long, and she
is there for them. “I am passionate
about being the resource they need
and trust,” she says. “My mission is

to make sure they aren’t just giving
away money but, instead, find place to
live where they are free to do as they
please, with their money going into
an investment that can yield them
rewards in the future that they can

use for their next home.”

Lacey found real estate and the
opportunities it presented during one
of her military moving experiences.
Transferred by the military to the
North Pole, AK, when she and her
family purchased their home there,
the REALTOR® recognized that

she had the right personality for a
career in real estate and asked her

to become a showing agent for him.
“He wanted vacations out of Alaska,”
laughs Lacey. After a year of training
and working alongside him, the first
day she obtained her license in 2021,
Lacey put two homes under contract,
a sign of things to come. “So much
for being a showing agent, right?” she
muses. “Things just exploded from
there, and real estate quickly became

a career.”

The knowledge that she is helping
families invest in their future is the
most gratifying part of her work. Her
empathy for her clients’ situations
drives her to treat every family she
serves like her own, and she under-
stands what home means to her
clients. “Just this year, I had a new
client reach out to me about finding a
home,” Lacey explains. “The mili-
tary was moving them here, and the
husband’s mom, Pat, was here locally.
I would meet her at the homes to see

them.” Bonding with Pat over their

Peninsula Real Producers - 19



mutual love of art and baking,
Lacey helped the family find a

beautiful house that backed up to

the woods so the daughters could P R R A M
run around and play in nature.

“But do you know the best part?”

Lacey relates elatedly. “The house
was walking distance to Pat’s. In
this military life, you are rarely
near family. Just knowing we
found a home for them where they
grow up surrounded by the love
and support of their Grammy gave

me goosebumps.”

Lacey prides herself on building
relationships and always being
available for her clients, with no
set work hours and striving to
always respond to clients who
contact her. In her eyes, clients

are more than just clients; they -

become friends, and she wants PHYSICIANS - PHARMACISTS - DENTISTS - VETERINARIANS

them to remember her as ana-

gent who always goes above and . . . .
Fulton Mortgage Company has designed a mortgage program dedicated to making homeownership easy and

affordable for medical professionals’ including Physicians, Pharmacists, Dentists, Veterinarians and Doctors of
Podiatric Medicine (DPM). If you have a medical doctorate degree, this program may work for you.

beyond. To this end, as a closing
gift to every client, she gives a
personalized serving tray and a

one-year home warranty. “It helps + 100% financing? available for loan amounts up to $1.5 Million

* 95% financing? available for loan amounts up to $2 Million
* 90% financing? available for loan amounts up to $3 Million

alleviate financial strain if some-

thing goes wrong in the home in

that first year,” she comments. * Mortgage Insurance not required
+ Up to 6% seller paid closing cost and prepaids allowed
When she is not working hard * Gift funds are allowed from immediate family members
for her clients and their dreams, + Student loan payments that are deferred for 12 months or longer are not included in the credit approval process
Lacey loves to travel and spend * Find and close on new home up to 90 days prior to start of new employment
time with friends, but most of + 30 & 15 Year Fixed Rate? as well as Adjustable Rate* Options (5/6, 7/6, 10/6, & 15/6)

all, she treasures time with her
family. “I am very busy, so when

I get free time at home or on the

Jennifer Roberts
Mortgage Loan Officer
NMLS #: 1281769

757.225.4303
JeRoberts@fultonmortgagecompany.com
fultonbank.com/mortgage

weekends, I fill it with as much
family time as I can,” she shares. “I
have an amazing husband, Daniel;

two amazing daughters, Brookley

and Amelia; and my mother-in-
law, Donna, who just moved in
with us.” Together, Lacey and her

family love to bake, watch the Fu.ltonMOrtgagecomPany

Carolina Panthers and take trips to A Division of

Busch Gardens and the beach. Fu]-ton Bank

Fulton Bank, N.A. Member FDIC. Subject to credit approval. '"Medical Doctorate degree required. Restrictions apply. ?Financing is based on the lower of either the appraised

value (fair market value) or contract sales price. 3Monthly payment for a $250,000 15-year term mortgage at 3.582% Annual Percentage Rate (APR) would be $1,774.71.
O —r Monthly payment for a $250,000 30-year term mortgage at 3.582% Annual Percentage Rate (APR) would be $1,108.43. Payment does not include amounts for taxes and
LENDER insurance and the actual payment will be greater. *Adjustable rates are subject to increase after the initial fixed-rate period.

20 - April 2024



pa rther s potl |g h’[ Retirement didn’t last long for Craig. In 2020, the opportunity

T U N I FY presented itself to purchase a franchise, something he had

Story by Maddie Podish AT . : _ p - i
Y.Dur Hﬂm = Photos by Susan Fowler. Fowler Studios always wanted to do. Kitchen Tune-Up and Bath Tune-Up in

Williamsburg has become a family affair. Craig smiles, “Our

. daughter, Jordan; son, Tyler; and son-in-law, Sam, work in the

K I tC h e n Tu n e - U p business with me and my wife, Shelley. She is the boss. Our
third child, Andelyn, lives in Waynesboro, VA, but will hope-
fully be in the business one day.” When not helping homeown-
ers bring their dream kitchen or bath to life, the family enjoys

relaxing together, frequently over meals or while boating.

The Kitchen Tune-Up team prides itself on delivering a compre-
hensive suite of remodeling services tailored to enhance clients’
kitchens and bathrooms. “We can ‘tune up’ and restore wood-stained
cabinets, install new cabinetry, paint, reface kitchens and redoor
with new color and style,” shares Craig. Additionally, their provision
of countertops, backsplashes and flooring and adeptness in man-
aging electrical and plumbing tasks exemplifies a commitment to
providing a holistic remodeling experience. By offering everything
under one roof, they simplify the process for customers, making it

convenient and hassle-free to achieve their desired renovations.

Peninsula Real Producers




The company’s craftsmanship
and core values set it apart. Craig
elaborates, “Our core values
drive every interaction and
service we offer. We listen, arrive
on time, respect your home and
instill an open line of communi-
cation.” Above all, they are com-
mitted to delivering outstanding
customer service, going above
and beyond to exceed expecta-
tions. “Seeing a client’s face light
up after a remodel is complete

and pure joy,” Craig describes.

Recognizing the paramount
importance of their clients’
time, the team provides tune-
ups in one to five days, swiftly
and affordably revitalizing
kitchens and bathrooms. With
this rapid completion time,
sellers can confidently set
their homes apart without
fear of delaying their list-

ing going live. For buyers and homeowners looking to
upgrade a kitchen or bathroom, this efficient process
allows them to seamlessly incorporate their style without

disrupting their daily lives or exceeding their budget.

A recent Google review from a client encompasses every-
thing Kitchen Tune-Up sets out to be. “Hiring Kitchen
Tune-Up to remodel my kitchen was one of the best deci-
sions I have ever made! They were extremely responsive

to my questions and concerns. Craig, Tyler or Sam were
always available and never made me feel like I was expecting
too much. All of their employees and subs were hardwork-
ing and polite and never left anything completed that wasn’t
done well. I am already thinking of a bathroom remodel, and
without any hesitation, I will be contacting KTU! No reser-

vations about giving them 5 stars — would give 6 if I could!”

Craig and his family have found success by helping others
achieve their goals and dreams, allowing them to flourish in a

home that truly fits them — or prepare one for sale quickly.

MR [ For more information about what
LLIIE Craig and his team can offer your
o1 clients, please call 757-221-0999 or
g 4 email csmith@kitchentuneup.com.

You can also visit the business
b a 't h online at kitchentuneup.com
and bathtune-up.com.

tune-up
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Now Offering REALTOR" CE

Credits to Our Valued Partners! P o “m‘
First ﬁém:

A PERSONALLY TAILORED SETTLEMENT SOLUTION,
BECAUSE ONE SIZE DOESN'T FIT AlLL

D D D
Ikl
+ Proudly offering REALTOR® CE credits through .

First American Eagle Academy at no cost to

“Litle & Sserow ..

+ Let our team come to yours, or let us host an event at

JOIN THE FIRST VA
+ Have questions on Title Insurance or ever-changing I
industry best practices? We also lead FA M I LY TO DAY.

“Title Talk” seminars to engage and educate!

+ Reach out today and let us share success through strong, 757-221-0885
long-term relationships and education! sara@firstvatitle.com

o
41 ‘:‘_

OCREEKVIEW

HOME INSPECTIONS

= BUYER'S & PRE-LISTING INSPECTIONS
* 11-MONTH WARRANTY

= FLEXIBLE AVAILABILITY

*» SAME-DAY REPORTS

(757) 902-5008

creekviewinspections@gmail.com
creekviewinspections.com

Craig Brown, Owner, FAA Drone Pilot
Licensed Home Inspector, State of Virginia
Certified Professional Inspector, InterNACH!

INSURANCE
The Tarcia Agency

GOT
CLIENTS?

(757) 785-0448
TeamTorcia@goosehead.com

780 Lynnhaven Parkway, Suite 450
Virginia Beach 23452



featured agent

Story by Jacki Donaldson
Photos by Mason Murawski,
Murawski Photography

Maria first started making clients proud
after earning her real estate license at
age 18 and representing rental clients

in New York City. While attending col-
lege full-time, she worked three days a
week at a bank and at a small boutique
real estate brokerage where her mother
worked as a REALTOR®. After graduat-
ing from Baruch College of Business in
Manhattan, Maria’s full-time professional
journey began. Rather than serving real
estate clients, though, she served in the
entertainment industry at New World

Entertainment, a TV distribution company.

Initially hired as a filing assistant, Maria’s
dedication caught attention. Promoted to
Executive Assistant to the VP, she han-
dled schedules and travel arrangements.
Amidst the whirlwind, she encountered
industry giants like JFK Jr. and contrib-
uted to international sales for popular
shows like American Idol. When Rupert
Murdoch’s Fox acquired the company, her
boss moved to Universal Studios in Los
Angeles and insisted she join him. Maria
wasn’t sure what to do. “I’m Italian,”

she laughs. “I don’t leave home unless

I'm in a coffin or a wedding dress.”

Scared out of her mind, Maria left her
Queens, NY, hometown for the Hollywood
glitz and glamour, beginning her journey
at Universal Studios working in interna-
tional TV distribution. From walking the
Oscars red carpet to running premieres,
she experienced the thrill of the indus-
try. When her boss was bought out, she
transitioned to managing his affairs and
then worked at Sony Pictures. After three
years, she returned to New York. Her boy-
friend (now husband), Jay, whom she met
in The City of Angels, would also leave
Los Angeles for his home state of Virginia.
Upon returning to New York, Maria
worked at BMG Music before relocating
in 2002 to be with Jay. The lovebirds
married in 2003 and have two beautiful
children, Aiden (17) and Gabriel (15).

‘While working as a financial special-
ist in 2005, Maria was referring her
clients to other REALTORS®, and
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she established relationships

with several area brokerages.

After taking a brief break from work
to start raising a family, Maria joined
Liz Moore and Associates, where

she quickly earned Referral Agent

of the Year honors. She then earned
Rookie of the Year in her second year
as a licensed Virginia agent. “After

13 years at Liz Moore, I transitioned
to eXp Realty, where I've been for
nearly three years now,” says Maria,
who treats her clients like family,
which is no surprise. “Everyone who
reads this story and knows me knows
family comes first. The highest I've
ever sold was about $13.5 million,
which is a nice lifestyle, but what’s
most important to me is my family.
While some REALTORS® enjoy
socializing and going out, I prefer to spend my time
at home, cooking, keeping the house clean and cre-

ating a welcoming environment for my loved ones.

Last year, Maria closed about $8 million. She aimed
to do more, but life had other plans. Her ailing mom
moved in with her, and her son was diagnosed with
epilepsy. Still, she maintained her top-producer status
as a solo agent who does everything herself. She’s not
one to back down from a challenge — during COVID,
she tripled her business, and although she and her
husband had to sell a bottled-water business they
owned, they pivoted and opened self-storage facili-
ties, which have proven to be a lucrative venture with
three consistently full buildings.

Crediting her real estate success to prioritizing
genuine connections over paid leads, Maria, a
student of Buffini & Company, is proud to be 100%
referral-based and is grateful for her loyal clients.
“Guiding clients through major life events like buy-
ing a home is a privilege, and I'm deeply honored by

their trust in me,” she expresses.

Looking ahead, Maria enthusiastically reveals her
biggest goal in real estate: to grace the cover of Real
Producers. “I know I can do it, but I'm choosing to
prioritize my family for the next few years,” she
explains, mentioning that she has just three years
until her youngest graduates from high school.
“Family is the center of my world,” shares Maria,
“and I'm working really hard to teach that to my
children and instill in them the Italian culture and

traditions that I grew up with.” Her love language is
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cooking, which she also enjoys sharing with

her clients. “Growing up in New York with
a big extended family always present at hol-
iday dinners, weddings, etc. was a big part
of my life,” she smiles. “Now, I find that my
clients often become my extended family
here in Virginia, and I am always proud to
share my culture and traditions with them.”
Maria also enjoys spending time in the
family’s permanent camper on the beach

in the Outer Banks and is still basking in
the glory of a recent family trip to Italy.

Maria is no longer nervous about earn-
ing potential clients’ business. Her
reputation for helping and guiding folks
precedes her, and when she promises

to do her clients proud, she delivers.

NOW, | FIND THAT
MY CLIENTS OFTEN
BECOME MY
EXTENDED FAMILY
HERE IN VIRGINIA,
AND | AM ALWAYS
PROUD TO SHARE
MY CULTURE

AND TRADITIONS
WITH THEM.

The Perfect
Peninsula Location!

CHESAPEAKE

L e —
HOMES

cheshomes.com

COMING

TOWNES

at Coliseum

N, VA HAMP

SO0ONI

HAMPTON

=)

Visit cheshomes.com to find our beautiful collection of homes
or call 757-448-3742 today!

NORFOLK

PO TSRMOLITH



REAL

PRODUCERS
PODCAST

Same Brand, New Reach —
Tune in for free today

Listen on
Apple Podcasts

LISTEN ON e Spotify:

Listen on

amazon music
N1

PRODUCERS
© INSPIRING CONVERSATIONS &rlﬂ.ll

witH HosT REMINGTON RAMSEY

Real Producers Podcast is hosted by Remington Ramsey,
creator of the Real Producers brand that reaches more
than 100 markets nationwide. He is a real estate investor
as well as an avid reader and writer.

WELCOME TO REAL PRODUCERS!
Some of you may be wondering what
this publication is all about, which is
why we have created this FAQ page.
Here, we will answer the most commonly
asked questions from around the country
regarding our program. My door is always open to
discuss anything regarding this community — this

publication is 100% designed to be your voice!

Q: WHO RECEIVES THIS MAGAZINE?

A: The top 300 agents on the Peninsula in
Hampton Roads, VA. The Peninsula is defined

as from the Chesapeake Bay Bridge-Tunnel

in Hampton to the greater Williamsburg area
and everything in between. We pulled the MLS
numbers (by volume) from January 1, 2023,
through December 31, 2023, in the Peninsula and
Williamsburg area. We cut the list off at #300,
and the distribution was born. For this year’s list,
the production level for our group was between
just below $5 million and $50 million in 2023.
The list will reset at the end of 2024 for next

year and will continue to update annually.

Q: WHAT IS THE PROCESS FOR BEING
FEATURED IN THIS MAGAZINE?

A: The process is simple. Every feature you see
has first been nominated. You can nominate
REALTORSE®, agents, affiliates, brokers,
owners or even yourself. Office leaders can
also nominate real estate agents. We will
consider anyone you bring to our attention
because we don’t know everyone’s story, and
we need your help to learn more. A link to
our nomination form is on our Facebook page

(facebook.com/peninsularealproducers).

Q: WHAT IS THE COST TO FEATURE

A REALTOR®, AGENT OR TEAM?

A: Zero, zilch, zippo, nada, nil. The feature costs
nothing, my friends, so nominate away! We are not
a pay-to-play model. We share real stories of real

producers based on achievement and nominations.

'AQ

Q: WHO ARE THE PREFERRED PARTNERS?

A: Anyone listed as a preferred partner in the front of the
magazine is a part of this community and will have an ad in
every issue of the magazine, attend our quarterly events and
be a part of our online community. We don’t just find these
businesses off the street, nor do we work with all businesses
that approach us. One or many of you have recommended every
preferred partner you see in this publication. We won’t even
meet with a business that you have not vetted and stamped
for approval, in a sense. Our goal is to create a powerhouse
network for the REALTORS® and agents in the area and the

best affiliates so we can grow stronger together.

Q: HOW CAN | RECOMMEND A PREFERRED PARTNER?

A: If you have a recommendation for a local business that works
with top real estate agents, please let us know. Send an email or
text to joni@realproducersmag.com or call 757-348-7809.

VIDED
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EAST BEACH CIRCLE OF THE KING'S DAUGHTERS
2ND ANNUAL

100 HOLE GOLF MARATHON _
APRIL 30, 2024

Ocean View Golf Course

o
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Sponsor a golfer, donate money or prizes, advertise your business

A PROJECT OF THE KING’S DAUGHTERS TO BENEFIT CHKD

100holegolf.com

100holegolf@gmail.com

o
REAL ESTATE
PHOTOGRAPHY

itectural Photography
| Photography

ours & Floor Plans

‘. Koren Lowson,
I,V Photogropher

COMMERCIAL & REAL ESTATE PHOTOGRAPHY

Homas - Farms & Land - Luxury Properties - Busingss - Boats - RYs - Marinas - Wineries
AprialiDrone Fhotos - HOR Photos - Video - Floor Plans - -Gulde 30 Tours - Virual Staging

IE: B04.604.TEEE I;I mycreativesns@gmalleam  (Fwww CreativeChamelecn Media
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You Are Invited To

Wedding Expo at
lL'ord’s Colony

240 FORD'S COLONY DR. WILLIAMSBURG, VA 23188

v | 28 1 ame
SUNDAY [sppn | 1-5PM

WEDDING PROFESSIONALS
BRIDAL SHOW
HEAVY HOR'DOURVES

IMPERIAL ETIQUETTE
IMPERIALETIQUETTE.COM

=

bathtune-up
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Bath Tune-Up
Williamsburg, VA

757.302.4577




YEARS OF
THE N2 COMPANY

TURNING HOMEBUYERS INTO

HOMEOWNERS

Wendy and Ali are your VA Loan Experts
* Kk kK K

“This team is 5 stars! It has been my dream since childhood
to own a home and, thanks to Veterans United, that dream
became a reality. | am forever grateful for all that was
done to help me and my family. | am now a HOMEOWNER!”
- Roderick R., Navy

Uork with the

winning feam!

Wendy Pulliam Ali Sehellenberg

30+ years of combined experience

WENDY PULLIAM ALI SCHELLENBERG

4 Senior Loan Officer, NMLS #1200036 (L) Senior Loan Officer, NMLS #759461 (R)
«®) Veterans United. (757) 572-0279 (757) 892-4295
[ — Home LO(JI’IS WENDY.PULLIAM@VU.COM ALI.SCHELLENBERG@VU.COM

(530) 492-8343. 670 Auburn Folsom Rd., Ste. 107, Auburn, CA 95603. VUAuburn.com. A VA approved lender; Not endorsed or sponsored by the Dept. of Veterans Affairs or any gov't agency. NMLS #1907
(www.nmlsconsumeraccess.org). Equal Housing Opportunity. Licensed by the Dept. of Financial Protection and Innovation under the CA Residential Mortgage Lending Act, License #41DB0-95680.




