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H O M E  I N S P E C T I O N

U S E  C O D E
2 5 O F F  F O R

$25 OFF
YO U R  N E X T

Our inspections are fully customizable to 
address your property’s speci
c needs. 
Inspections priced by square foot, not 

hourly, to ensure high quality at 
exceptional value.

• Residential & Commercial Property Inspections

• New Construction Inspections

• Certified Inspections

• Pre-Sale Inspections

• Maintenance Inspections

• 11-Month Inspections

• Mold Sampling

• STR Safety Inspections

• Air Quality Testing

• WDIR Inspections

• Structural Repairs

• Termite & Fungus Treatments

• Insulation Replacement

• Moisture Barriers

• Dehumidifier Packages

main o�ce: (757)-583-4444  •  after hours: (757) 285-5788
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EXPERT DESIGN, LOCAL TOUCH
From in-stock solutions for your client’s immediate 
cabinet and flooring needs, to custom kitchens that are 
intentionally designed, we have everything you need to 
make any client happy.

Though our name has changed, our dedication to excellence 
remains unwavering. Visit cabinetfactoryva.com to explore 
our range and schedule a consultation today!

SAME QUALITY

5950 Poplar Hall Dr, Norfolk, VA 23502

Family owned and proudly serving 
Hampton Roads since 1990!

NEW NAME

C O N T E N TS
TABLE OF 

16
Real 

Producer: 
Helen 
Merjos

22
Featured 

Agent: 
Joe 

Fortuner

28
On the 
Rise: 

Steffanie 
Battles

34
Partner 

Spotlight: 
Hannah 

Johnson, 
Delightful 
Deliveries

40
Leader 

Spotlight: 
Jay 

Mitchell

50
FAQ



Hampton Roads Real Producers • 76 • April 2024 @realproducers realproducersmag.com



Hampton Roads Real Producers • 98 • April 2024 @realproducers realproducersmag.com

This section has been created to give you easier access when searching for a trusted real estate affiliate. 

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses 

are proud to partner with you and make this magazine possible. Please support these businesses and thank 

them for supporting the REALTOR® community!

David Burchett — Caliber 
Home Loans
(757) 773-8545
CaliberHomeLoans.com

Justin Miller — Veterans 
United Home Loans
(619) 818-5976
VUJustinMiller.com

Katie Brinson — Atlantic 
Coast Mortgage
(540) 212-8277
atlanticcoastmortgage.com/lo/
katie-brinson/

Kimberly Vap — Clear Mortgage
(757) 544-8934

Rusty Parker — OVM 
Financial Team
(757) 560-8661
rustyparker.ovmfinancial.com/

The Broker
(757) 619-4494
thebrokerva.com

MOVING COMPANY

Off Load Moving
(757) 749-7212
offloadmoving.com

PHOTOGRAPHER

Kelly Freel Photgraphy
(757) 600-9394
BeachyPhoto.com

PHOTOGRAPHY & 

VIDEOGRAPHY

Charles Townsend 
Photo & Video
Charles Townsend
(757) 559-4745
www.charlestownsend.net

Lighthouse Visuals
(252) 531-3024
Lighthousevisuals.com

Murawski Photography, LLC
Mason Murawski
(757) 504-6461
www.murawskiphoto.com/

PHOTOGRAPHY/ BRANDING

Leah Ariel Photography
(757) 202-7666
LeahArielPhotography.com

Rachel Saddlemire 
Photography
(336) 970-1386
www.rachelsaddlemire.com

ADVERTISING

Real Producers
(757) 348-7809

APPRAISAL SERVICES

CMP Appraisals
(757) 689-0607
vabeachappraisals.com

ASSOCIATION OF REALTORS®

Hampton Roads 
REALTOR® Association
(302) 359-8356

BLINDS/SHADES/

SHUTTERS/DRAPES

Budget Blinds of Hampton Roads
(757) 356-9996
budgetblinds.com/chesapeake

BUILDER

Chesapeake Homes
Nicole Maggio-Deaton
(757) 448-3742
ChesHomes.com

BUILDER/DEVELOPER

Bay Creek Cape Charles
(844) 620-2900
baycreeklife.com

CLOSING GIFTS

Cutco Closing Gifts — 
Russell Wimbrough
(757) 714-7207
AForeverGift.com

CRM

Bonzo
(614) 357-2367
getbonzo.com

FINANCIAL ADVISOR/

FINANCIAL 

PROFESSIONAL

Peacelink Financial 
Planning, LLC
(757) 504-2765
peacelinkfp.com

FLOOR COVERINGS

Express Flooring
(757) 735-1260
expressflooringvb.com

GENERAL CONTRACTOR/

CONSTRUCTION/REMODELS

Cubas LLC
(757) 837-8145
Cubasgc.com

GIFTS

Delightful Deliveries
(757) 276-1267
Www.dd-757.com

GOLF TOURNAMENT

CHKD East Beach Circle
(757) 668-7099
kingsdaughters.org

HOME INSPECTION

Beacon Property Inspections
(757) 822-4839
www.beaconproperty 
inspections.com

Lind’s Property Inspections
(757) 575-5932
Lindspropertyinspections.com

QAI - Home Inspections
(757) 689-7356
QAIHome.com

Safe House Property 
Inspections
Austin McCrory
(757) 418-0944
SafeHouseProperty 
Inspections.com

The Brickkicker 
Inspection Services
(757) 583-4444
Brickkicker.com/hamptonroads

HOME STAGING

Impressive Home Staging
(757) 803-3877
ImpressiveHomeStaging.com

HOME WARRANTY

ACHOSA Home Warranty, LLC
Tina Carneal & Maddie Podish
(757) 291-4398
achosahw.com

First American Home Warranty
Jamie Cook
(757) 390-8785
FirstAM.com

Old Republic Home Protection
(910) 382-8048
My.ORHP.com

HYPNOTHERAPY

Hypno Health Solutions
(757) 720-4204
www.hypnohelpsyou.com

INSURANCE

Prosper Insurance
Sarah Dodson
(757) 248-5973
Prosper.Insurance

Torcia Agency — 
Goosehead Insurance
Kevin Torcia
(757) 785-0448
Goosehead.com/kevintorcia

MORTGAGE

AnnieMac Home Mortgage 
The Elite Team
(757) 737-3484
bamos@annie-mac.com

Carrie Williams — 
Revolution Mortgage
(757) 870-4614
www.revolutionmortgage.com/
loan-officer/448070

Christie Woytowitz — loanDepot
(757) 619-5279
loanDepot.com/cwoytowitz

Colby Raymond — 
TowneBank Mortgage
(757) 748-5522
townebankmortgage.com/officers/
colby-raymond

Cross Country Mortgage 
- Liz Copeland
(434) 466-3289
lizcopelandteam.com

Cynthia Lewis - New 
Dominion Mortgage
(757) 822-0330
NewDominionMortgage.com

PRINTING / 

PROMOTIONAL

Innovative Twist
(757) 553-1111
innovativetwist.com

PROPERTY 

MANAGEMENT

Renters Warehouse
(757) 272-1616
RWHamptonRoads.com

REMODELING - KITCHEN/

BATH/FLOORING

Cabinet Factory
(757) 805-3825
cabinetfactoryva.com

SOCIAL MEDIA 

MARKETING/ 

MANAGEMENT

A Digital Marketing 
Consultant
(732) 606-5236
ADigitalMarketing 
Consultant.com

TAX SERVICES

O’Neal Tax Services
(757) 226-7124
OnealTaxVA.com

TERMITE INSPECTION & PEST CONTROL

Detect Termite & Moisture Services
(757) 583-4444
DetectTermite.com

PESTOUT
(757) 737-8688 x103
www.pestout.com

The Brickkicker Inspection Services
(757) 583-4444
Brickkicker.com/hamptonroads

TITLE & ESCROW

Noble Title & Escrow
(757) 524-4210
www.nobletitleva.com/

Title Concepts
(757) 819-6682
TitleConcepts.biz

True North Title
(757) 963-5223
TrueNorthTitle.com

TRANSACTION COORDINATOR

Coastal Coordinating, LLC
Karen Plate
(757) 409-9314
Facebook.com/coastalcoordinatingllc

Lindspropertyinspections@gmail.com  |  Lindspropertyinspections.com (757) 270-1817

VIRGINIA BEACH'S PREMIER HOME INSPECTORS

FROM SERVING OUR COUNTRY
TO SERVING HOME OWNERS

Doing what we do to take care of our clients!

Simplify Your
Client Engagement 

Sit back and enjoy the appreciation and 
passionate referrals.

Hannah Johnson,
Owner + Pop-By Fairy
(757) 276-1267
Hannah@delightfuldeliveries757.com
delightfuldeliveries757.com

Tell us who you want to take care of.

Our team begins crafting gifts and remarkable 
experiences for them on your behalf.

A delightful moment arrives from you.

W i t h  E f f o r t l e s s  G i f t i n g  +
L a s t i n g  I m p r e s s i o n s

Po p  B y ’ s  +  C u s t o m  G i ft s



Hampton Roads Real Producers • 1110 • April 2024 @realproducers realproducersmag.com

SE Virginia 1354 Kempsville Rd. Suite 102 Chesapeake, VA 23320

(757) 272-1616 • rwhamptonroads.com

Locally owned and operated, your number one
choice for property management

Un-Bee-Lievable 
Passive Income Opportunities

Un-Bee-Lievable 
Passive Income Opportunities

Tax Preparation & Filing |  IRS Letters & Demands
Tax Consultation

Helping Clients Deduct Worry From
Their Taxes for More Than 15 Years

4772 Euclid Road, Suite A, Virginia Beach, VA 23462
(757) 226-7124 | onealtaxva.com

Roger O’Neal, Enrolled Agent
Tax Accountant
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Sewer Scans, Mold Testing, Lead Paint Testing, Asbestos Testing & Pool Inspections
Same-day Reports  |  10% Military Discount  |  Locally Owned & Operated

SERVING ALL OF HAMPTON ROADS AND NORTHEAST NORTH CAROLINA SINCE 2006.

757.822.4839  |  www.beaconpropertyinspections.com

MISTY PREWITT
Photographer
misty@misty

savestheday.com
(757) 620-0082

DAN STEELE
Writer

757-667-1556
dan.steele28@gmail.com

DANIELLE 
KIDWELL 

Writer 
danielle.kidwell

@gmail.com

JACKI DONALDSON 
Managing Editor
hrrealproducers

@gmail.com
(352) 332-5171

JONI GIORDANO-
BOWLING 

Publisher
joni@realproducersmag.com

(757) 348-7809

M E E T  T H E

H A M P TO N  R OA D S 
R E A L  P R O D U C E R S  T E A M

If you are interested in contributing or nominating real estate agents, affiliates, brokers, owners, 
or even yourself for stories, please email us at joni@realproducersmag.com.

Cover photo by Kelly Freel, Kelly Freel Photography

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain 
solely those of the author(s). The paid advertisements contained within the Hampton Roads Real Producers magazine are not endorsed or recommended by The N2 Company or 
the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

If you are interested in contributing or nominating real estate agents, affiliates, brokers, owners or even 
yourself for stories, please email us at joni@realproducersmag.com.

DAVE BOWLING 
Director of Events 

dave.bowling@n2co.com 
(757) 450-2899

MARY KROMER 
Social Media Manager 

mary@adigital
marketingconsultant.com 

(732) 606-5236

TORI EISELSTEIN 
Writer 

info@toribirdsocial.com 
(540) 735-6063

IRAN PARKER 
Event Coordinator 

Iran@asharpevents.com 
(757) 450-1936

LEAH WALLACE
Photographer

info@leahariel
photography.com

(757) 202-7666

MADDIE PODISH 
Writer 

Msparks7382@gmail.com 
(757) 634-8998

CHARLES 
TOWNSEND

Photographer
charlestownsendvideo@

gmail.com
(757) 559-4745

MASON MURAWSKI 
Photographer

murawski.photography@
gmail.com

(757) 504-6461

RACHEL 
SADDLEMIRE

Photographer
rachelthephoto42@ 

gmail.com
(336) 970-1386

KELLY FREEL 
Photographer 

(757) 600-9394 
beachykelly@gmail.com
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Team CMP: Trish Fritz & Chris and Britt Perry

Third-generation appraisal team
specializing in complex properties, waterfront, acreage, and 
beyond in Virginia Beach, Chesapeake, Norfolk, Suffolk, and 
the surrounding Hampton Roads area

2509 George Mason Drive #6658
Virginia Beach, VA 23456

(757) 689-0607
www.vabeachappraisals.com

CMP.
RELATIONSHIPS
THAT WIN.
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Story by Jacki Donaldson
Photos by Kelly Freel, Kelly Freel Photography

real producer

O W N  R e a l  E s t a t e

Helen Merjos fondly recalls one of her most memorable real estate 
clients — a buyer whose home purchase budget was just $25,000. Not 
one to shrink from a challenge, Helen, a native of Virginia Beach and the 
Hampton Roads area, rolled up her sleeves and got to work, leveraging 
her unwavering dedication and local insight to scour every corner of the 
market until she found the one. 

That buyer has stuck with Helen throughout the years, as all her cli-
ents do and recently closed on a home for more than $400,000. Pouring 
herself into that $25,000 transaction earned Helen a lifelong client, and 
you’d be hard-pressed to find another fierce champion of the award-win-
ning Diamond Circle of Excellence gal who is equal parts heart and hustle. 

“Helen puts her clients’ interests above her own,” says William (Toby) 
Harris, President of Movement Joint Ventures and Co-Founder of 
Movement Mortgage, one of the nation’s Top 10 lenders. “When you 
deal with Helen for the first time, you notice a difference — that she 
is in your corner and pulling for you. Her commission is always sec-
ondary, and she will work just as hard or harder on a $100,000 deal 
as she will on a $2,000,000 deal. The client comes first — always.” 

From a young age, Helen has had a heart for real estate. Her father was 
an entrepreneur and a real estate investor, and she worked in her family 
business for many years. “Both my parents taught me to have big dreams 
and visions,” shares Helen, who is grateful they also instilled a strong 
work ethic in her. Her passion for business continued after she graduated 
from college and took a position as Director of Sales and Marketing for 
Omni Hotels in Virginia Beach. There, she learned the value of teamwork. 

Helen left corporate 
America to raise her 
children, Peter and Elena, 
her greatest blessings from 
God. She took a leap of 
faith and launched a com-
mercial real estate sales 
career in 2002. “I loved 
every aspect of it,” she 
states. “After 14 years of 
marriage and a new season 
in my life, I expanded into 
residential, multi-family 
and luxury sales. A job 
that’s 100% commission 
takes total faith, hard work 
and perseverance, which 
is why I give God all the 
glory.” The fact that Helen 
aligned with OWN Real 
Estate is no surprise. She 
expresses, “Their values 
aligned with mine, being 
founded on Biblical busi-
ness principals and serving 
the public with integrity.” 

Helen Merjos Shines on 

Fox Business' American 

Dream Home with 

Cheryl Casone

Featured alongside her 
clients on Fox Business' 
American Dream Home 

with Cheryl Casone, 
Helen orchestrates 
the quest for serenity 
and luxury in Season 
1, Episode 5, "Seeking 
Backyard Oasis," which 
aired on October 5, 
2021. In this episode, 
Helen showcases her 
expertise and passion 
for real estate, guiding 
her clients toward their 
dream home.
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Later, Helen grew her business to include inves-
tors. “They had the same mindset and heart I 
did to not only rehab homes, but to also beau-
tify our local communities and help displaced 
families,” she notes. “Every transaction has a 
purpose with an unfolding story. I love helping 
and educating sellers and buyers to either find 
the right house to help make their dreams come 
true or expand their real estate portfolio.”

Helen is proud to serve folks from all walks of life, 
such as first-time home buyers, multi-generational 
families, single parents, military families and adult 
children helping their aging parents downsize. “No 
matter the client, whether helping them buy or 
sell, their gratitude at the closing table is always 
a highlight,” she smiles. Toby does not hesitate 
to applaud his friend. “Helen is loyal,” he asserts. 
“Many people today have friends and acquain-
tances, but few have loyal relationships. Loyalty is 
rare today in any business. Helen is always avail-
able to her clients for whatever questions they may 
have and serves as a mentor for many people.” 

Looking ahead, Helen comments that she will continue to be a 
servant REALTOR®, providing quality and unparalleled service 
to her 100% referral-based clientele. “Helen knows the market,” 
Toby voices. “Few agents really understand where the market is 
and where it’s likely to go. Helen practices her profession every 
day of the week. She knows neighborhoods. She knows cities. 
And she knows how to advise her clients to help them get the 

best value, whether they are listing or 
buying.” Helen’s clients would share a 
similar sentiment about her. She also 
commits to mentoring others to help 
them avoid challenges she has faced 
while working to ensure the future of 
our communities is better than ever. 

Helen is passionate about leaving a legacy of giving back, whether helping the 
homeless and human trafficking victims as a licensed victim advocate or funding 
churches locally and worldwide. She emphasizes, “I’m eternally grateful for my 
relationship with God, my amazing kids and those who have contributed to who I 
am today. I’m thankful for the opportunities to serve so many, as I believe blessing 
others is the true definition of success.” Helen brings joy and hope wherever she 
goes and is a perfect gem her clients are lucky to have unearthed.

EVERY TRANSACTION 
HAS A PURPOSE WITH 
AN UNFOLDING STORY.”

“So much to say about Helen Merjos, and I really don’t know where to 

begin with her accomplishments. First and foremost, she is an incredible 

mother to her children and supportive daughter to her mother. Second, 

I don’t think I know another person who is so charitable with her time. 

Whether a special cause/charity or someone in need, you know that 

Helen will be championing this situation. Finally, as a real estate profes-

sional, they don’t get any better. Helen has been in the business longer 

than most, and she just keeps getting better and better, which is evident 

by her highest producing year yet in 2023.”  

— Sean Rooney,  

President/Founder, OWN Real Estate
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Swell Real Estate

Story by Jacki Donaldson
Photos by Mason Murawski, Murawski Photography

featured agent

FORTUNER
JOE 
Joe Fortuner subscribes to the principle 

that the reward for good work is more work. 

When he speaks of good work, he empha-

sizes prioritizing service before financial gain 

by educating and empowering his buyers 

and sellers, operating with transparency and 

integrity, going the extra mile and maintain-

ing relationships. And when his good work 

lands at the closing table, he presents his 

clients with the best gift of all — value. 

Investing in his clients is common for Joe, 
who stages homes at no extra charge, 
provides professional photos and videos, 
shares his network of industry professionals 
and has even offered closing cost assistance 
and purchased home warranties. “Anything 

I can take off the table for my clients to maximize their 
bottom line helps my process and is a win-win,” says 
the guy who does drop-bys and attends client birthday 
parties and events long after transactions are complete. 
“Follow-up is huge and means a lot to me,” Joe comments.

With more than three decades of combined experience 
in the special events and real estate fields, Joe, born in 
Hackensack, NJ, and raised in Northeast Pennsylvania, 
has exceptional interpersonal skills that power his 
success. After relocating to Hampton Roads in 1987 
while still in high school, Joe grew in the events space 
and became a partner in a local entertainment com-
pany. Looking for a change of pace, he entered the 
real estate realm and worked with several brokerages 
before landing at Swell Real Estate, where he serves as 
a solo agent with numbers sitting at 50/50 buyers and 
sellers. Reminiscing on his career in real estate, Joe 
states, “I found success during my first year because I 
had strong contacts, and I’ve been rolling ever since.” 
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(757) 963-5223 | TrueNorthTitle.com

Ask us about...
True North Title’s Remote Online Notary (RON) closing that prioritizes your 
client relationship and puts you — and all parties — at the virtual closing table.

Chosen first as your local settlement 
company, we're approved to close 
Cash2Keys transactions in Virginia!

Elevate Your Spring
Sales With E-Closings

 Embrace The Search With Remote Online Real
Estate Closings From The Location Of Your Choice

Joe treasures all his clients. “They 
are all unique in their own way,” he 
explains. “They all matter. Buying 
and selling is a personal journey, 
and I tailor the process to what their 
goals are, whatever their financial 
position is and whether they have 
to sell or want to sell.” His clients’ 
success means everything to him, 
and he does not hold back when 
working with them. “Good, bad or 
otherwise, I am up front,” he notes. 
“I tell them during our first appoint-
ment that I am going to tell the truth, 
whether they like it or not. They 
can tell me to shut up, but at the 
end of the day, I work for them, and 
my job is to keep them informed. 
Knowing I can sleep at night makes 
all the difference in the world.”

Joe does not subscribe to conventional real estate prac-
tices like setting goals or creating vision boards. He 
doesn’t knock these strategies for leveling up in busi-
ness; they just aren’t for him. “I wake up, and I work,” 
he reports. “I grind. I just work.” His volume num-
bers, which reflect what he does for his clientele, and 
his more than 100 five-star reviews underscore that 
what he is doing is effective — and exceptional.

When Joe isn’t engrossed in work, he delights in compan-
ionship with friends, indulging in rounds of golf, fishing, 
unwinding at the ocean and exploring new destinations 
through travel. Among his beloved getaways are Jamaica, 
Key West and Mexico — locales characterized by beaches, 
sand and palm trees, to which he affectionately remarks, 
“Beach, sand, and palm trees, please.” Joe’s heart is equally 
captivated by his foster-turned-adopted pup, Cam, and 
he gives back to the community by actively supporting 

the local Saving Chance dog rescue and sponsoring the 
diving community’s annual event, Diver’s Recall.

“If you were to look up the words Go-Getter in the 

dictionary, you would see a picture of Joe Fortuner. 

Joe is a quality agent whom I have personally seen 

go above and beyond in making sure that his clients’ 

needs are met and that their expectations are exceeded 

by the end of the transaction. He is a quality agent 

who continues to work on and improve his craft.” 

— Barry J. Asimos, Principal Broker/Owner,  

Swell Real Estate Co.
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Only 9% of People Can Name Their Realtor After Just Two Years!
Stop Wasting Money On Gifts That Fail and Start Creating Raving Fans!

Get A System In Place!
Bulk Discounts Available ◊ We Ship Direct

We Turn Gifts Into Long-Term
Branding Opportunities

100% Tax Write-Off As Advertising

Lowest Cost-Per-Touch
Tool in the Universe

• Best Classy Way to Put Your Name

   in Front of Your Client for The Rest

   of Their Lives.

• Lasts Forever, Used and Loved Daily, 

   Top-Quality Products, & Sure to Impress.

• Engraved With Your Name, Number, 

   Logo, & Even a Snazzy Tagline.

in Closing Gifts.

GOLD
STANDARDTH

E

Why QAI?
• We are partners 
  in real estate.
• We are          
  veteran-owned 
  and -operated.
• We communicate 
  our findings in a  
  reasonable and  
  non-threatening  
  manner.

It’s not 
what you 

expect.
It’s what 

WE 
inspect!

Consistently providing a fantastic 
home inspection experience to 

clients and referral agents since 2013

(757) 689-7396
qaihome@qaihome.com

qaihome.com

757-735-1242  |  www.expressflooringvb.com

BEST SELECTION OF FLOORING
IN HAMPTON ROADS

HARDWOOD  |  EUROPEAN ENGINEERED  |  WATERPROOF FLOORING
CUSTOM STEPS  |  CARPET  |  100% PRESERVED MOSS  |  CLADDING  |  VANITIES

COME SEE OUR FULL SELECTION  |  showroom by appointments only

Special for APRIL 2024 ONLY:
European Oak 5/8 x 7 ½ 3mm Top Layer $6.99/sf
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Winston Churchill once said, “We make a 

living by what we get. We make a life by what 

we give,” a philosophy that Steffanie Battles 

embraces, thanks to her success in real estate. 

“One of my main goals of 2024 is to share 

my blessings with others,” she says, “whether 

helping people with groceries, putting clothing 

on their backs, giving to charities through 

church or anything I can do to help people.”

For Steffanie, giving back is a deeply personal 
mission, as she knows how difficult life can 
be and how fortunate she has been. “I come 
from a very difficult financial life in Colombia, 
so where I’m at right now is a dream,” she 
explains. “For me to be in a position of giving 
to people is huge, and one of my core val-
ues is to use my blessings to help others.”

Steffanie’s journey was unlikely, and she may 
not have entered real estate if her mom had 
not come to visit. “When I was pregnant with 
my son, Noah, my mom came from Colombia 
to visit and help me during my pregnancy, and 
a couple of months later, COVID happened,” 
she shares. Finding that the family had out-
grown their house, Steffanie and her husband 
decided to put it up for sale, and she unknow-
ingly took her first step toward becoming a 
real estate agent. “Marilyn and Ron Rivera 
were the agents we worked with, and as 
soon as they met me, they said, ‘You have the 

personality; you should definitely consider getting into real estate,’” 
Steffanie recalls. “I said no at first because I thought I had a great job 
at T-Mobile selling phones, but as soon as I met Ron and talked about 
it more, I realized that real estate was what I truly wanted to do.”

Taking her licensing test in May 2021, Steffanie amazed herself 
when she passed it on her first attempt. “English isn’t my first lan-
guage, so I was very proud that I passed it on my first try,” she smiles. 
Unfortunately, she faced challenges beyond her control that delayed her 
licensure until August. “First, they lost my results, and I had to send 
them my copy, and then my fingerprints got delayed,” she states. “The 
process was very long.” Initially attempting to stay on as a salesperson 
for T-Mobile and as a photographer until December 2022, Steffanie 
was able to leave the job and devote herself to her new career. “My 
goal was to stay at T-Mobile until real estate picked up, but in my first 
four months, I had made through real estate what was a whole year 
of income at T-Mobile,” she expresses. “So, I was ready to give my all 
to my new career, and my only way out was to succeed.” Looking back 
at her journey, Steffanie has no regrets about her path. “I wouldn’t do 
anything differently,” she reveals. “God put me in the right places at 

the right times and moved me out of them when He’s seen it ideal.”

Story by Dan Steele
Photos by Charles Townsend Photography

on the rise

1ST CLASS 
REAL ESTATE 

FLAGSHIP

Steffanie 
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Steffanie enjoys helping 
her clients buy a home, 
whether the first time 
buying or selling a 
home to upgrade. “I 
love to see them walk-
ing into their new home 
as the official owners 
for the first time,” she 
beams. “I always have 
my videographer come 
record this beautiful 
moment for them and 
put a smile on their 
faces every time they 
watch it. Being an 
agent who focuses on 
my clients’ well-be-
ing and feelings is the 
most important core 
value in my career.”

Steffanie has been fortunate to 
have helped more than 70 fam-
ilies in the short two and a half 
years of her career, and she has 
also become an investor who flips 
houses. “Real estate has been life 
changing for me and my family, 
and I am so thankful for all my cli-
ents who continually support me 
and refer me to all their friends 
and family,” she comments.

Steffanie has been married to the love of 
her life, Travis, for seven years. They met 
when she went to buy a truck from the 
dealership where he works. Fast forward 
to today, they have three beautiful kids 
together, Yael, Gabby and Noah, and a 

cute golden doodle named Marlow. “My family is my entire 
world and the reason I work so hard,” notes Steffanie, 
whose mom lives with the family and is one of her biggest 
supporters. “I wouldn’t be able to do as much as I do if 
it weren’t for the support my mom gives me at home.”

When Steffanie isn’t working, she enjoys work-
ing out and spending time with her family at home, 
relaxing and decompressing. “We are homebod-
ies,” she says. “We love to be home in comfy clothes 
watching movies or playing with our babies.”

BEING AN AGENT  
WHO FOCUSES 

ON MY CLIENTS’ 
WELL-BEING  

AND FEELINGS 
IS THE MOST 
IMPORTANT  

CORE VALUE  
IN MY  

CAREER.
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HannahJohnsonJohnson
The philosopher Lao Tzu once 

said, “Great acts are made up of 

small deeds,” and this rumination 

certainly applies to pop bys. 

These simple gifts let those in 

the real estate industry catch 

up and reconnect with clients 

and boost referrals and brand 

awareness, and Hannah Johnson 

with Delightful Deliveries is here 

to help with this vital action.

D E L I G H T F U L 
D E L I V E R I E S 

partner spotlight
Story by Dan Steele

Photos by Rachel Saddlemire Photography

“My favorite part of this business is being able to grow 
my business simply by helping others grow theirs,” 
she exclaims. “Pop bys go beyond transactions, con-
veying to clients that they are more than just busi-
ness; we remain committed to supporting them in 
future home buying and selling endeavors, as well as 
extending our assistance to their friends and family.”

Delightful Deliveries stands out in the market, offering 
a unique service not readily found with other pop-by 
services. “We specialize in streamlining client engage-
ment for real estate professionals,” Hannah expounds. 
“We go beyond crafting and personally deliver exclusive 
themed monthly gifts directly to clients’ front doors on 
behalf of local real estate agents.” Committing to a sole 
focus on the agent’s brand, Delightful Deliveries does not 
self-advertise on the deliveries, instead incorporating the 
agents’ information into each delivery so the recipients 
know the agent was keeping them in mind. “To make it 

effortless for agents, all we 
need is the information on who 
and where they would like us 
to deliver, along with their 
business card and marketing 
materials for the client. We 
take care of the rest, ensuring 
a seamless and personalized 
delivery experience on behalf 
of the agent,” Hannah says.

Additionally, they offer deliv-
ery notifications for the agents 
through either text or email, 
allowing them to follow up in 
whatever timely manner they 
see fit. Understanding the 
challenges faced by busy agents 
needing to balance their time 
while preserving personal-
ized connections, the mission 
of Delightful Deliveries is to 
simplify the process for agents 
and enable them to effortlessly 
maintain those personal touches 
and concentrate on the demands 
of their careers. “Our exclusive 
focus at Delightful Deliveries is 
to support agents in strength-
ening their repeat and referral 
business,” Hannah explains.

Although she now helms a 
thriving, rewarding business, 
Hannah did not initially intend it 
as such. “This business wouldn’t 
be where it is today without the 
incredible support of my husband, 
Chris Johnson. I ventured into 
pop bys to help support his real 
estate relationships,” she recalls. 
“Very quickly, other agents in 
his office began asking for my 
services. Eventually, Misty 
Brownell, one of the brokers, 
took notice and invited me out 
to lunch to discuss this business 
opportunity further, recognizing 
the potential to fill a gap in the 
market. That’s when it clicked 
for me, and I realized this was 
a business opportunity to do 
something unique and helpful.”
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When she is not making a difference in the real estate com-
munity with her company’s small gestures, Hannah and her 
family enjoy travel and sports. “Our 5-year-old is energet-
ically immersed in baseball and basketball, while both my 
4-year-old and 9-year-old daughters, along with myself, 
share a love for horseback riding,” she says. “My 9-year-
old competes in horse shows and leads community service 
initiatives as a dedicated member of her local 4-H club. 
Outside of work, you’ll find me at the barn with my horse, 
Roadie, or at Disney World. Being a pass holder, I frequent 
Disney as a delightful escape and treat for myself.”

Hannah also wants the real estate community to know that 
any agent who is interested in the services of Delightful 
Deliveries can take advantage of a special offer. “As a 
top-producing agent reading this magazine, we’re thrilled 
to extend an exclusive offer for your initial experience 
with our company,” she explains. “Enjoy our subscription 
service’s exclusive pricing—only $14 per client. Let us 
handle creating and delivering a specially themed pop by 
directly to your clients’ front doors on your behalf.”

Hannah Johnson 

Delightful Deliveries 

757-276-1267
www.delightfuldeliveries757.com

Witnessing the growth of others brings me 
genuine satisfaction, knowing that their 
success contributes to my own growth.

With her background in event planning and marketing 
for referral-based professionals, Hannah soon turned 
her hobby into a professional undertaking, and by March 
2022, she was heading a full-blown company. A mere three 
months later, she achieved what she considers her greatest 
success: helping her mother achieve her dream of retire-
ment. “By June 2022, I was able to retire my mom from a 
job of more than 15 years where she was not happy, and 
she has been on with us full-time ever since, which has 
been my proudest accomplishment so far,” Hannah beams. 

Success, in her estimation, is enabling others to thrive 
through the passion she invests in her business and the 
service to the real estate community that it provides. 
Hannah finds it in spades. “Through assisting fellow 
businesses in their growth, I’ve observed that in nur-
turing their success, my own business has flourished as 
well,” she says. “The most rewarding aspect of this busi-
ness for me is witnessing the client feedback. I find joy 
in scrolling through my social media feed and coming 
across tags and posts by clients about the REALTOR® 
after receiving our deliveries. Witnessing the growth 
of others brings me genuine satisfaction, knowing 
that their success contributes to my own growth.”
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(757) 837-8145  |  Office@CubasGC.com  |  cubasgc.com

BUILDING YOUR VIS ION INTO REALITY .

Clear Mortgage powered by 
City First Mortgage Services NMLS #3117

Why Use Kim?

Kimberly has been originating loans since 
2011 with extensive knowledge of VA, 
first-time buyers, and self-employed 
borrower mortgage loans. Her expertise 
helps clients make smart and strategic 
financial decisions beginning with their 
mortgage loan. Kimberly works to build 
wealth through real estate for every family, 
every day. 

When she's not helping her clients achieve 
their goals of homeownership, Kimberly 
devotes her time to serving as a member of 
the Board for the Women Against Violence 
and Development Committee of the 
Samaritan House. 

LOCAL LENDER

OVER A DECADE 
OF EXPERIENCE

SPECIALIZES IN VA 
& SELF-EMPLOYED 
BORROWERS

RESPONSIVE 
COMMUNICATION

SPECIALIZES IN 
MULTIPLE LOAN 
PROGRAMS

Kimberly Vap
Mortgage Loan Originator

NMLS #796166

5224 Indian River Road Unit 104
Virginia Beach, VA 23464
Branch NMLS #2473982

757.544.8934
kimberly.vap@clearmortgage.com
clearmortgage.com/kimberly-vap
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Story by Maddie Podish
Photos by Leah Wallace, Leah Ariel Photography
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“My professional background is a bit unusual,” shares 

Supervising Broker Jay Mitchell with Berkshire Hathaway 

HomeServices RW Towne Realty. He learned the value 

of hard work at age 12, detasseling corn in the cornfields 

of Nebraska. Later, he would catch what he describes as 

the “house bug” while working on renovation projects 

alongside his father. This “bug” stuck with him for more 

than 24 years as he moved across the country for his job 

as a TV journalist. “I took the opportunity to purchase 

properties that needed renovations, fix them and sell 

them — long before flipping became a thing,” he explains. 

In 2004, Jay was ready to transition his skills in gather-
ing information, investigating and presenting data as a TV 
journalist to becoming a REALTOR®. He hit the ground 
running and excelled because of it. “My first clients were 
friends seeking to sell the house they’d owned for sev-
eral years and purchase a new one,” Jay shares. “We 
listed their house and found them a new one soon after. 
Simultaneously, new buyer clients of mine expressed strong 
interest in the property we had just listed. My first transac-
tion in the business worked into three closings in the first 
90 days of my brand-new real estate career. I was hooked!” 

It wasn’t a job Jay found in real estate but joy. Creating 
and maintaining a positive culture for his agents forms the 
foundation of his leadership. Given his familiarity with 
change, he strives to guide in a constantly evolving indus-
try where good decisions can positively impact clients’ 
lives for years. “I love what I do, and I love the people who 
surround me, both at the job that pays and the volunteer 
jobs that pay in nothing other than satisfaction,” he smiles.

Though his clientele has shifted from serving clients to his 
agents, Jay finds satisfaction in fostering connections and 
collaboration within his professional community. Through 
his individualized one-on-one approach, he can precisely 
identify his agents’ needs, whether they entail support, 
advice or simply a listening ear. The team also appreci-
ates gathering for diverse social events, whether orga-
nized by the office or in smaller, more intimate groups.

Jay firmly believes that knowledge is paramount in any cus-
tomer service industry, recognizing its transformative power in 
enhancing interactions with clients and agents. For him, liter-
ature serves as a pathway to acquiring this invaluable insight. 
Recent favorites such as Lady Justice by Dahlia Lithwick and 
Extreme Ownership by Jocko Willink and Leif Babin have 
provided profound perspectives on leadership and account-
ability. However, his perennial favorite, Hug Your Customers by 
Jack Mitchell (to whom he is not related), remains a timeless 
resource he frequently revisits. Jay derives personal inspira-
tion from these books and actively encourages his agents to 
dive into them, recognizing their potential to revolutionize 
their business and foster lasting relationships with clients.
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Personal NMLS1342399
Branch NMLS1909529

Company NMLS3029

EMPOWERING OUR CLIENTS
ON THEIR JOURNEY
TO HOMEOWNERSHIP

@lifeoflizcope
Liz Copeland

Personalized Service:
With a background in Wealth Management, I 

understand the importance of building strong 
relationships with clients, I take time to under-
stand their entire financial picture and provide 

customized solutions.

24/7 Availability Sets Me Apart:
Life doesn't always run on a 9-to-5,
Monday-through-Friday schedule! 

I am available day or night, 365 days
a year, to offer guidance and
support and help get those

quick offers in.

Expert Advice:
As a local lender, I understand our

market, and with years of experience
I can provide valuable insights and 

recommendations to our clients,
guiding them through the entire 

lending journey.

**This is an advertisement and not a commitment
to lend.  Cross Country Mortgage LLC is an

Equal Housing Lender

ELEVATING
THE LENDING
PROCESS

Liz       
Copeland       

Sr. Mortgage Loan Officer
Virginia Beach, VA

Serving all of VA & NC
434.466.3289

lizcopelandteam.com

He finds success knowing those 
around him are happy and 
thriving. His passion for ele-
vating the real estate industry, 
demonstrated through current 
and past service on various 
committees for VAR, NAR and 
HRRA, along with his excep-
tional volunteer efforts, resulted 
in him being honored with the 
Virginia REALTOR® of the Year 
Award in 2022. His drive didn’t 
stop there as he stays heavily 
involved, now serving as HRRA’s 
President-Elect and NAR Regional 
Vice President for Region 3. 

By his side and for whom he 
is most grateful is his loving 
husband, David Craft. Together, 
they enjoy traveling, attending 
cultural events and spending 
quality time with close friends 
and family. Amidst the demands 
of renovating their new home, 
they cherish time together, often 
frequenting local scenes like 
the Virginia Opera, Broadway 
in Norfolk and Norfolk Forum. 

With almost 20 years of expe-
rience in real estate and now 
guiding the next generation 
of REALTORS®, Jay’s only 
regret is not starting sooner.
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Dr. Dawn Kennedy, PhD, CAE, RCE, C2EX, GREEN, ePRO Chief 
Executive Officer, Hampton Roads REALTORS® Association

hampton roads REALTORS® association

Full-Service Real Estate
Transaction Coordination

Taking care of your most important transactions
so you can focus on your goals!

Listing Services: Input listings ◊ Upload pictures
Change prices ◊ Update contingencies, pending, & sold

Closing Coordination: Communicate between all vendors
Order required resale documents

Karen Plate (757) 409-9314
coastalcoordinate@gmail.com

@CoastalCoordinatingLLC

Capturing Your World, One Shot at a Time

(336) 970-1386
rachelsaddlemire.com
RachelThePhotog42@gmail.com

$49.00 Termite & Moisture Inspection When Scheduled With a Home Inspection
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REAL ESTATE/WDI INSPECTIONS • TERMITE INSPECTIONS & TREATMENT
SEASONAL PEST CONTROL • MOSQUITO & VECTOR CONTROL

RODENT CONTROL & EXTERMINATION • REPAIR SERVICES
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TRACING OUR ROOTS, 
Throughout the decades, organized real 
estate, the REALTOR® Association, has 
exerted its legislative influence to ben-
efit the general population and every-
one in the industry. While NAR kept a 
hands-off approach to the GI Bill (con-
sidering it a VA issue), the VA asked the 
REALTORS® to participate in a com-
mittee led by Colonel John Emery of 
the American Legion, wherein the crit-
ical VA appraisal system was created. 
NAR has led efforts to open real estate 
ownership to the widest base of citizens 
since its inception and even today lever-
ages its immense influence over gov-
ernmental agencies, recently increasing 
loan limits in 2023 to meet inflation.

Real estate brokers started the 
Multiple Listing Service (MLS) in 
the 1800s. REALTORS® have spent 
millions of dollars to develop the MLS 
and other real estate technologies that 
make the transaction more efficient, 
a service that non-REALTORS® and 
REALTORS® enjoy and benefit from 
today. At the onset of the internet, 
NAR took the first steps to syndicate 
MLS data by creating REALTOR.com 
in 1994. The impetus was to make list-
ing data available to the public. NAR’s 
creation quickly led to competitive 
search sites from which non-REAL-
TORS® and other businesses profit.

For decades, we watched the real 
estate industry grow under the efforts 
of the REALTOR® Association and 
its three-way agreement between 
NAR, the state associations and local 
associations. We saw unprecedented 
growth, then another industry had 
a devastating effect on real estate, 
and we witnessed the crash of 2008. 
NAR quickly moved into action and 
pressured the government to help heal 
the real estate market by implement-
ing the $8,000 first-time homebuyer 

credit in 2008. This program sunsetted once 
the real estate market right-sided. However, 
NAR’s work was not done. We organized 
a massive movement to stop the Qualified 
Residential Mortgage Act (QRM), a component 
of the Dodd-Frank Act, from becoming law. 

Six federal regulators originally issued a 
proposed rule that narrowly defined QRM to 
require a 20% down payment, stringent debt-to-
income ratios and rigid credit standards. NAR 
relates its efforts on its website: “The rule was 
re-proposed to match the definition of a ‘QRM’ 
with the definition of the Consumer Financial 
Protection Bureau’s Qualified Mortgage rule, or 
‘QM.’” In addition to the main proposal, regu-
lators introduced an unfavorable alternative 
requiring buyers to put 30% down to qualify for 
a QRM loan, a restrictive measure that dra-
matically favors the wealthy. NAR advocated 
for adopting the preferred standard, which 
is in line with the congressional intent of a 
QRM exemption that includes a wide variety 
of traditionally safe, well-documented and 
properly underwritten products. In October 
2014, regulators released the final rule, agreeing 
with NAR and matching the definition of QRM 
with QM. The rule took effect in late 2015.

In the mid-2000s, NAR brought on Bill 
Malkasian of WRA to lead its advocacy efforts 
as its Vice President of Political Strategic 
Planning and then as its Chief Advocacy Officer 
until he retired. Then, the REALTOR® Party 
Initiative was driven to go beyond national 
politics to the state and local level. Bill worked 
with state and local associations to develop tai-
lored programs that grew community involve-
ment and political leadership. NAR flipped its 
dues program with 70% dedicated to advocacy. 
In 2018, NAR defeated a proposal to eliminate 
the mortgage interest deduction while simul-
taneously lobbying for and receiving the 20% 
passthrough deduction for independent con-
tractors and real estate investors. Perhaps the 
most obvious result of NAR’s advocacy focus 
was that REALTORS® were declared essen-
tial workers during the pandemic, followed by 

lobbying to allow brokers access to the pay-
roll protection program and its forgiveness. 

Even as recent as November 2023, pressure 
from NAR resulted in a drop in the Federal 
Reserve interest rate. In December, antici-
pated multiple drops in the rate were widely 
reported. Recent legislative wins include 
the defeat of the proposal to eliminate 
1031 exchanges. At the end of 2023, NAR 
called its Federal Political Coordinators into 
action to extend the national flood insur-
ance program, which was set to expire. 

REALTORS® are NAR — not separate 
from the Hampton Roads REALTORS®, but 
Hampton Roads REALTORS® are NAR. So 
many who withhold their support to this 
organization striving to improve conditions 
within their sphere would not succeed in 
this industry without it. What would hap-
pen if the organization were to lose its voice 
completely? How much influence would 
individual agents have on the industry 
in DC, Richmond or even their local city 
councils? What would happen if we were 
no longer a 1.6 million voter block? Would 
real estate ownership remain in the hands 
of the masses? As Teddy Roosevelt said, 
we have a moral obligation to support the 
organization that works so hard to improve 
the conditions of the real estate industry.

PART 2
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PROUD TO
SERVE YOU
AND YOUR
CLIENTS!

801 Butler Street, Virginia Beach, VA, 23456 • offloadmoving@yahoo.com

(757) 749-7212 • OFFLOADMOVING.COM

IN-STATE  MOVES  •  OUT-OF -STATE  MOVES  •  MATERIAL  PACKING

• FREE Estimates for Any Move
• Licensed & Insured
• Military & First Responder Discount

Local family and
veteran-owned business

Briar Baughman
Owner & Operator

BEST MOVERS IN TOWN.
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FAQFAQ
REAL PRODUCERS 

Once nominated multiple times, the 
next step is a preliminary interview 
with us to learn more about you; our 
article selection committee uses an 
extensive process to schedule each 
article, and we usually book up to 
a year in advance. Once we select 
and schedule, we put the wheels in 
motion for our writer to conduct 
an interview and for our photog-
rapher to schedule a photoshoot. 

Q: WHAT IS THE COST TO FEATURE 

A REALTOR®, AGENT OR TEAM? 

A: Zero, zilch, zippo, nada, nil. 
The feature costs nothing, my 
friends, so nominate away. We are 
not a pay-to-play model. We share 
real stories of Real Producers.

Q: WHO ARE THE PRE-

FERRED PARTNERS? 

A: Anyone listed as a preferred 
partner in the front of the magazine 
is part of this community and will 
have an ad in every magazine issue, 
attend our social events and be 
part of our online community. We 
don’t just find these businesses off 
the street, nor do we work with all 
businesses that approach us. One 
or many of you have recommended 
every preferred partner you see 
in this publication. We won’t even 
meet with a business that you 
have not vetted and stamped for 
approval, in a sense. Our mission 
is to create a powerhouse network 
for the REALTORS® and agents in 
the area and the best affiliates so 
we can grow stronger together.

Q: HOW CAN I RECOMMEND 

A PREFERRED PARTNER? 

A: If you have a recommendation for 
a local business that 
works with top real 
estate agents and 
their clients, please 

scan the blue code. 

WELCOME TO  

REAL PRODUCERS! 

Some of you may 
be wondering what 

this publication is all about, which 
is why we have created this FAQ 
page. Here, we will answer the most 
commonly asked questions from 
around the country regarding our 
program. My door is always open 
to discuss anything regarding this 
community — this publication is 
100% designed to be your voice.

Q: WHO RECEIVES THIS MAGAZINE? 

A: South Hampton Roads Real 

Producers: The top 500 agents in 
South Hampton Roads (Smithfield 
to Sandbridge and into the North 
Carolina border). We pulled the 
REIN-MLS numbers (by volume) from 
January 1, 2023, through December 
31, 2023, in the South Hampton 
Roads area. We cut the list off at 
#500, and this year’s distribution 
was born. For this year’s list, the 
production level for our group was 
between $7.8 million and $71 million 
in 2023. The list will reset at the 
end of 2024 for next year and will 
continue to update it annually.

A: Peninsula Real Producers: 

Same as above, but we pull out the 
Peninsula/Williamsburg agents 
and cut the list off at the top 
300. For the 2022 calendar year, 
Peninsula Real Producers agents 
sold more than $6 million. 

NOTE: We identify REALTORS®/
agents by where their broker 
is located in the MLS. Please 
contact us if you fall into any 
of these unique scenarios: 
• Your broker address in the MLS 

is not in the South Hampton 
Roads region, but you are a 
commission agent working 
primarily in South Hampton 
Roads or the VA Peninsula area. 

• Your broker address in the MLS is 
on the Peninsula, but you would 
prefer to be associated with South 
Hampton Roads Real Producers 
instead of the Peninsula.

• Your broker address in the MLS 
is Southside, but you prefer 
to be part of the Peninsula 
Real Producers magazine 
instead of South Hampton 
Roads Real Producers.

Q: WHAT IS THE PROCESS 

FOR BEING FEATURED 

IN THIS MAGAZINE? 

A: The process is simple. Every 
feature you see has first been 
nominated multiple times. Top 
agents, office managers, brokers  
or industry leaders can nominate 
top REALTORS®, agents,  
affiliates, brokers, owners and 
industry leaders who work in the 
areas we cover. 
Scan the black QR 

code to nominate 

your favorite  

Real Producers. 
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Looking for a new
mortgage partner?

Jennifer Pilat
NMLS#: 2091031

Jennifer@thebrokerva.com
757.358.2227

T H E  B R O K E R

Greg Bell
NMLS#: 1612533

greg@thebrokerva.com
757.642.5078

Sydney Comisky
NMLS#: 1648116

sydney@thebrokerva.com
757.769.4607

Holly Florio
NMLS#: 1960551

Holly@thebrokerva.com
740.817.2612

Alvin Lapitan
NMLS#: 244508

alvin@thebrokerva.com
757.619.4494

The Broker, 1116 Volvo Pkwy, Suite 109, Chesapeake VA 23320 | info@thebrokerva.com | The Broker is a registered DBA of Broker, LLC NMLS# 
2450802 (www.nmlsconsumeraccess.org (http://www.nmlsconsumeraccess.org/). Programs and rates are subject to change without notice

The Broker, 1116 Volvo Pkwy, Suite 109, Chesapeake VA 23320 | info@thebrokerva.com | The Broker is a registered DBA of Broker, LLC NMLS# 
2450802 (www.nmlsconsumeraccess.org (http://www.nmlsconsumeraccess.org/). Programs and rates are subject to change without notice

Welcome to the Team!

Collin Blackburn
NMLS#: 2223487

collin@thebrokerva.com
804-338-0612

Paul Glocker
NMLS#: 2313590

paul@thebrokerva.com
757-372-2471

John Hopkins III
NMLS#: 2283684

john@thebrokerva.com
571-866-7655

Dylan Powell
NMLS#: 2508700

dylan@thebrokerva.com
757-297-3746

thebrokerva.com




