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THE PROBLEM

Lots of water comes off your roof, in fact, a 2500 square-foot roof
will shed 1550 gallons of water in a 1" rain! As leaves and debris clog
gutters, they fill with water and overflow against your house and
foundation. Water weighs 8 Ibs. per gallon - and all that weight
causes them to sag and pull away. Ice and even snow can block the
flow of water.

Ny AR " Screens, Covers, & Filters Do Not Work Well

ALABAMA PROFESSIONAL
SERVICES

Alabama's Choice
for Gutters

The permanent solution to clogged,
overflowing or sagging gutters!
Developed to be the best gutter

system in the world! . —

Gutter»Shutter

Our revolutionary system solves gutter problems forever!
Guarunteed to never clog, sag, or pull away! Call us today to
schedule a free inspection.

THE PERMANENT SOLUTION

Gutter»Shutter

@ Exclusive high back @ Preforations let water in and slows flow ~
@ Strongest gutter bracket in the world @ Installs under drip edge - Gutter» —3
@ Brackets support the front, back, and hood =~ @ Hood keeps leaves and debris out Shutter 1
@ 6" gutter size carries 20% more water @ Rolled hood keeps water in by liquid adhesion Cg:1trtr::n
50 year paint warrant © Heavy, 032 aluminum - St
@ STyearpaintwartanty " EST. 1977

Alabama Professional Services ==

www.alabamaprofessional.com www.alabamaprofessional.com
205.951.9717 205.951.9717
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BANKING & MORTGAGE HOME & PROPERTY
LENDING INSPECTIONS
SouthPoint Bank The Cotten Home Inspections
Petrusson Mortgage Team Chris Cotten

Justin Petrusson (205) 213-1821

(205) 470-8000 cottenhome
mortgagesbyjustin.com inspections.com
CLOSING GIFTS Timberline Inspections
The Gratus Group Amandalyn Barr

(601) 383-7404 (205) 545-2050
thegratusgroup.com timberline

inspections.com/
FOUNDATION REPAIR

AND WATERPROOFING HOME INSPECTION
AFS Ally Property Inspections
Winn Sanders Meredith Jones

(205) 383-7220 (205) 790-4291

allyproperty
inspections.com

PREFERRED PARTNERS

MAKE IT APOINT

to Partner With Birmingham's
Home Loan Expert!

b
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Local Operations « High Level of Expertise
Personalized Service

Justin Petrusson, VP - Mortgage Banker
C: 205.470.8000 | MortgagesByJustin.com
jpetrusson@southpoint.bank | NMLS#: 351335
3501 Grandview Parkway, Birmingham & £l
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them for supporting the REALTOR® community!

HOME REPAIR

AND REMODELING
Cahaba Home Services
Crystal Spencer

(205) 721-4489
www.cahabahome
services.com/

INSURANCE:

PROPERTY & CASUALTY

Alfa Insurance -
The Vail Agency
Jacob Vail

(205) 837-5179
thevailagency.com/

Lambert Agency Insurance

Ashley Lambert
(205) 979-4331
lambertagency.com

LOCKBOXES
Sentrilock

Andrew Sims

(513) 294-8351
www.sentrilock.com/

MORTGAGE BROKER
MortgageRight

(205) 335-4400
birmingham.mortgage
right.com/lincoln-smith/

MORTGAGE LENDERS
Gagliano Mortgage
Andy Gagliano

(205) 236-5667
birminghammortgage
company.com

This section has been created to give you easier access when searching for a trusted real estate affiliate.
Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

PEST & TERMITE CONTROL
Local Pest Control

Justin Russell

(205) 675-7147
localpestandmosquito.com

PESTS, TERMITES, TURF
AND WEED CONTROL
APS

Randy Jinks

(205) 825-8964
alabamaprofessional.com

PHOTOGRAPHY

Brendon Pinola Photography
(205) 607-0031
brendonpinola
photography.com

PROPERTY MANAGEMENT
Real Property

Management Victory

Mary & Bud Ussery

(205) 793-0700
victoryrpm.com

ROOFING SERVICES
Higher Roof Solutions
John Willard

(205) 386-0565
higherroofsolutions.com

TITLE & CLOSING SERVICES
National Title & Appraisal
(205) 856-9100
www.titleappraisal.com
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“v allypropertyinspections.com
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205.607.0031

PROPERTY INSPECTIONS

RESIDENTIAL AND COMMERCIAL PROPERTY INSPECTIONS
PRE-LISTING INSPECTIONS

FREE

INVESTOR/RENTAL INSPECTIONS
e - NEW CONSTRUCTION INSPECTIONS
@S ‘= | 11th MONTH INSPECTIONS
- PHASE INSPECTIONS
THERMOGRAPHY FREE REPAIR
SCAN PRICER Free items referenced in this ad are offered only with the purchase of a full home inspection.



Do you ever find yourself saying, “I’'m too busy to

I find myself thinking “I’m too busy” in different
aspects of my own life and businesses.

On the surface, “busy” sounds like a perfectly valid
excuse. In fact, it can almost sound downright
positive in some cases. For example, you might be
asked, “How are you?”, and a common reply might

be something along the lines of, “Oh, busy as usual.”

“Busy” is such a great excuse because it sounds both
plausible and positive in some cases. Yet, if we're
honest, the same people will miraculously find time
to do many other activities such as binge watching a
few seasons on Netflix, running errands during peak

work hours, watching cat videos on TikTok, etc.

What if we started reframing “I don’t have time”
and honestly say “It’s not a priority.” I think in a

lot of cases, the latter is more valid and accurate.
When we believe that we don’t have time, we get
stuck because there’s no way to add more hours into
a day and it becomes a limiting belief. Being honest
with ourselves and admitting that something isn’t

a priority is far more empowering. By rephrasing
the statement, we acknowledge the realities of our

current situation and own our decisions.

P> publisher’s hote

O BUD

“I am too busy” could also mean “I don’t manage my
time effectively.” If I were to look at your calendar
right now, what would I find scheduled? Would I be
able to determine your priorities by looking at your
calendar? Do you have times blocked out to grocery
shop, have client appointments, go to the gym, or

meal prep? Or, do you just “wing it” every week?

In my experience, if it isn’t on the calendar it, it’s
unlikely to happen. Take a few minutes on Sunday
evening or Monday morning to plan out your week.
As Benjamin Franklin said, “If you fail to plan, you

are planning to fail!”

T hope you'll consider retiring the “I'm too busy”
excuse. Don’t let yourself be fooled into thinking
it’s a valid excuse for why you aren’t achieving your
goals or spending time doing the things that are

truly important to you.

If you need some help making this shift, attend our
next Birmingham Real Producers event and net-
work with like-minded people who won’t accept “I

don’t have time” as an excuse.

Meredith Jones
Owner/Publisher
Birmingham Real Producers

Source: https/www.crossfitinvictus.com/blog/really-means-say-youre-busy/
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YOUR BIRMINGHAM REAL PRODUCERS

BADGES

CONGRATS on being one of the top 300 real estate agents in Birmingham!

BIRMINGHAM
REAL PRODUCERS

BIRMINGHAM PREFERRED
REAL PRODUCERS PARTNER

You now have your own badge to use however you’d like to
show that you’ve made it a part of this exclusive community

of the top 1-2% in real estate!

Missing your badge? Email meredith.jones@n2co.com.

Using your badge? We’d love to see how! Show us how you
are using your badge, and you may just find a picture of what
you shared in the magazine! Social media, email signatures,

web, listings, marketing material ... nothing’s off limits!

Our RP-vetted businesses have been carefully selected to be a part of this community and have their own badge as well!

They have been recommended by your peers in the top 300 and are some of Birmingham’s’ most elite businesses.

Look for this badge to know that you are working with one of the best, recommended by the best!

Protecting Your Client's Investment,
One Inspection at a Time!

LOCHL

Pest & Mosquito

15+ Year Experience

$450 for WIR & 1 year
termite bond for
all Real Estate transactions!

%7 Scan to easily book your client’s
X gg termite inspection online!

205-508-0028 | LocalPestandMosquito.com

localpestandmosquito@gmail.com
Cost Effective « Reliable & Trustworthy « Fully Bonded & Insured

We Host Two Events Each Month

to Help Grow Your Business

Upcoming Events

September Mastermind | _

Wednesday, September -0 I

20th 9:30am-11:00am - —_—

Topic: Social Media Best 7] . - .
Practices Panel i : {

Lunch & Learn
Thursday, October 5th
11:00am-12:30pm

Topic: Mortgage Industry

Update ‘

October Mastermind et
Wednesday, October 18th o
9:30am-11:00am

Topic: Title & Closing
Horror Stories

For more Information,
scan our @R Code!

Andy Gagliano | nmLs #20s486

Gagliano
Mortgage,
Inc.

(205) 979-4412 | BirminghamMortgageCompany.com
4500 Valleydale Road, Ste F | NMLS #204149
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DY partner spotlight

Written by Nick Ingrisani

Photos by Brendon Pinola, Brendon Pinola Photography

Alzbama Professional Services

CAPS

EST. 1977

A RENOWNED FAMILY BUSINESS

“I'm a big proponent of always
learning, because the more I learn,
the more I can pass that knowl-
edge along to others.”

Craig Williams was born and
raised in Birmingham, Alabama,

in a family of entrepreneurs. His
father and grandfather started
their family business, Alabama
Professional Exterminators, in
1977. Craig went to work for their
company in 1984 and hasn’t looked
back since.

10 - September 2023

He started out as a pest control
technician for five years. Then in
1989, he became the supervisor

of the termite installation depart-
ment and also started getting into
the sales component of the busi-
ness. Craig stayed in that role until
2002 when the company under-
went a major restructuring after

his grandfather passed away.

Craig was also one of two prin-
cipals of Alabama Foundation
Specialists (AFS), which was a

ALABAMA PROFESSIONAL SERVICES

- 866-255-vuov

foundation repair and waterproof-
ing company. These services often
go hand-in-hand with pest control,

so it was a natural shift to make.

In 2003, they changed the par-
ent company’s name to Alabama
Professional Services (APS), and
Craig was promoted to VP while
his father was president of the
company. His father retired in
2004 and Craig was named presi-

dent, where he remains to this day.

Eventually, Craig was bought out
of Alabama Foundation Specialists
(AFS) in 2016. Once his non-com-
pete agreement had expired, Craig
launched APS Foundation, which

now operates under the Alabama

Professional Services (APS) umbrella.

Alabama Professional Services Today
Collectively, Alabama Professional
Services (APS) and APS Foundation
Repair & Waterproofing have grown
to 106 total employees and service
over 40,000 customers every year.
Aside from foundation repair and
waterproofing, the company offers a
wide range of services for residential
and commercial properties across
Alabama, including pest control,
termite control, exclusion and ani-
mal control, and mosquito control.
They’ve also launched a lawn treat-
ment department specializing in weed
control and fertilization for residen-

tial lawns.

Over the decades they’ve been in
business, they’ve experienced steady
growth, but the last 7 years have been
the most significant, nearly quadru-

pling their revenue since 2015.

“Our trajectory is still full steam
ahead. Our target is to continue to
have double-digit growth over the
next 3-5 years, and we plan to grow
our marketing budget, sales team, and
all of our support staff that it will take

to manage a larger customer base.”

The company also has plans to
expand their footprint in the state and
will soon open new offices in North
Alabama and South Alabama.

Craig says the two keys to the compa-
ny’s continued success over the years
are their dedication to their employ-
ees and customers. They offer excep-
tional tools, products, and in-depth

training for employees so they can

66

WE GIVE OUR
CUSTOMERS QUALITY
SERVICE BEYOND
THEIR EXPECTATIONS
BY GOING OUT OF

THE WAY TO DO
SOMETHING FOR
THEM THAT’S EITHER
NOT EXPECTED, OR
NOT WARRANTED IN
SOME CASES.

Birmingham Real Producers - 11



WE’VE BEEN AROUND A LONG TIME — 46 YEARS
TO BE EXACT — BECAUSE WE’VE WORKED TO
MAINTAIN A HIGH LEVEL OF PROFESSIONALISM
THAT REAL ESTATE AGENTS AND CLOSING
ATTORNEYS VALUE, APPRECIATE, AND EXPECT.

e

K

Professional
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for Two Decades

serve customers to the best of their positive company culture, “We have a real estate depart- » o

. . s . . . Since 2003, SentriLock has been the official

their ability. From there, they’re continued growth, and the techni-  ment that has trained personnel

able to consistently go above and  cal side of the business. to take their calls, take their lockbox solution for the Nationa

beyond for their customer base. orders, and handle their trans- Association of REALTORS®. In that time,
Working with Real Estate Agents actions for closings in a timely et ey e

we've enabled more than 10 million home

“We give our customers quality “If you're a real estate agent in manner. We’ve been around

s3les for 40 104+ aeants with 2 96%

service beyond their expectations  the Birmingham area, you've a long time - 46 years to be sales for 400,000+ agents with a 96

by going out of the way to do surely heard of Alabama exact — because we’ve worked to customer support satisfaction rating.

something for them that’s either Professional Services (APS).” maintain a high level of profes- Is it possible for a tech company to put

not expected, or not warranted sionalism that real estate agents : =

) ) . people at the center of their mission?

in some cases. That’s the APS Thanks to Alabama Professional and closing attorneys value,

reputation that we’ve focused Services’ (APS) exceptional rep- appreciate, and expect.” We say yes.

on and tried to maintain. We've utation in the Birmingham area,

been very well received and they’re well-known across the Outside of work, Craig enjoys

have a great reputation among real estate community. Something  getting outside for a round of golf p
. . . . . . R e e T S g
the community to be able to that sets their company apart or a hunting trip. He and his wife li-_:_L':iit;"-llbrk'imék‘gﬁ

be relied upon and provide from similar service-based com- also love to travel and spend time
the services we provide.” panies is that they have a dedi- with their kids whenever possi-

cated department that specializes  ble. Above all, Craig is committed
Craig also credits their excep- in real estate transactions. to continuing to be a staple for
tional management team for all This translates into a seamless homeowners, real estate inves-
that they do for the company. experience for real estate agents tors, and agents across the state
Their commitment to providing whenever one of their clients of Alabama.

training and continued education needs help with their home.

for their staff'is what supports

12 - September 2023



OVERCOMING OBSTACLES
AND RISING IN
RESIDENTIAL REAL ESTATE

ometimes the most difficult roads

in life lead to the most incredible

destinations. Broker Associate Timothy

A. Taylor of Barnes & Associates,
REALTORS® can attest to that truth. While
growing up in an underserved community, he
experienced firsthand the challenges that come
with limited resources. He, however, has learned
to see the positive in his past while making a
world of difference in the process.

“Growing up in a financially disadvantaged
environment has shaped my perspective and
instilled resilience and resourcefulness in
me,” explains Timothy. “It has motivated me
to work hard, overcome obstacles, and strive
for a better future. Despite the hardships, I
am proud of my upbringing as it has taught
me valuable life lessons and deep empathy for

others facing similar circumstances.”

DISCOVERING A PASSION FOR REAL ESTATE
As a young individual, Timothy always knew
he wanted to help people. Initially consider-
ing careers in firefighting and engineering, his
life took a turn when he crossed paths with a
landlord, Mr. Maddox, who became a source of
inspiration. During his teenage years, Timothy
spent time riding around with him, exploring
investment properties, and learning the ins and
outs of real estate. “It was eye-opening,” he
comments. The experience ignited a passion for
the industry and Tim knew that was where he

wanted to build his career.

Mr. Maddox was different from the slumlords that
Timothy had known in his childhood days. He was
very helpful and essentially changed the trajectory
of his life. Timothy landed his first job as a home
preservation specialist with Wells Fargo. At Wells
Fargo, he helped homeowners keep their homes
during challenging economic times. Within a year,
he was promoted to mortgage underwriter, work-
ing in that role from 2011 - 2014.

Due to conflicts of interest, Timothy couldn’t
fully delve into real estate at that time.
Nevertheless, his determination never wavered,
and in 2018, he finally obtained his real

14 - September 2023
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> rising star

Written by

Elizabeth McCabe
Photos by

Brendon Pinola, Brendon
Pinola Photography




OVERCOMING CHALLENGES

o okl oty im ol estate was not Your Partner for Residential & Commercial Inspections
without challenges. He encountered market fluctuations, WE' R E H ER E TO H E LP YO U CLOS E TH E D EAL FAST'

time management struggles, and faced failures along the
way. However, he adopted a growth mindset, continuously
learned and adapted to industry changes, and embraced

a proactive and solution-oriented approach to overcome

obstacles. Timothy also emphasized the importance of

building strong networks, nurturing client relationships, and CottenHomelnspections.com

(A
5 2052131821

maintaining a positive mindset.

“Building a professional network and establishing mean-
ingful connections can be challenging, especially in

competitive industries. Actively engaging in networking
events, online communities, and seeking mentorship has

helped me,” he comments.

CHIl is the home of FLAT FEE INSPECTIONS.
The fee is $380 on ALL inspections for homes under
3,000 square feet. All homes 3,000 + square feet will
be priced at the normal inspection rate.

DEFINING SUCCESS: BALANCING CAREER AND
PERSONAL FULFILLMENT
For Timothy, success is multi-faceted, encompassing both

career achievements and personal fulfillment. In his career,

success includes financial stability, career progression, recog-
nition, making a positive impact, and finding joy in the work
estate license. Leaving his job in federal bankruptcy, he he does. Beyond his professional endeavors, success in his

. . . N ; o\ ) Chris Cotten RADON
embraced real estate as his true calling, taking the bold personal life involves maintaining a healthy work-life balance, Founder & President of TESTER
step towards a fulfilling, purpose-driven career. nurturing relationships with loved ones, and pursuing hobbies. Cotten Home Inspections Inc. 1 el

FINDING HIS NICHE
Timothy found his niche at his current

“For me, it’s all about friends and
family,” says Timothy. He has two kids,
Timia (16) and Kortnee (17). He cher-

ishes time spent with them and wants to

brokerage, Barnes & Associates. “I love

W =
that Barnes is very family-oriented,” he =2 A b =
i

HIGHER ROOF .
SOLUTIONS &

comments. The small boutique-style bro- ensure that not only are their needs met

kerage has been around for 25 years and but they are afforded a life with oppor-

is double minority-owned. tunities and experiences he didn’t have

growing up. “That’s what drives and
“We do a lot of service in the keeps me happy.”
community,” says Timothy. Barnes
& Associates gives back through

organizations and programs such as

Timothy adds, “I'm a simple and laid-
back guy.” Fun for him takes place at
Habitat for Humanity and Housing
and Urban Development (HUD). “We
educate those in the underserved

family parties and cookouts. “I also like

anything in nature; being outside brings Alitomatic Seafood
me peace and serenity.” Taking time to Oysters @ 2824 5th Ave S

relax and recharge is important for this
LINCOLN
FROM POVERTY TO PROSPERITY LIKES I , .’

community because we believe that
everyone deserves to

be homeowners.”

Timothy is also excited to train the next Timothy overcame daunting obsta- | =
generation of REALTORS®. “I have a team of mentees,” cles in his life to bring him to the place where he is today. Experience: 2 &2 &2 ko &2
he explains. They are enrolled in the Momentum Program From growing up with slumlords to making his mark in Food: & &2 Ko &0 & HAISING T“E STA“nnn
which assists new Barnes and Associates agents as they real estate, he is an inspiration with passion and purpose. Price: 0F nonFING EerI-I-E“cE
continue to learn and maneuver through the business and Through his dedication to helping others and community Quality Your Client Can Depend On!
close on their first five deals. Training agents and showing reinvestment, Timothy is making a lasting impact on the 205.335.4400 Roof Repairs, Replacements & Inspections
them the secrets to success comes naturally to him since lives of those around him, reflecting the true essence of a MORTGAGE ) i
\ o ‘ / L REE HigherRoofSolutions.com | 205.386.0565

e has overcome the odds in his own life and career. determined and driven individual. y. R I G H T = Preggure Yashing john@higherroofsolutions.com

NMLS# 351964 {woEs ‘ with every new inst3ll ’
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P» making a difference

Written by Elizabeth McCabe
Photos by Brendon Pinola, Brendon Pinola Photography
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What doesn’t kill us makes us
stronger. REALTOR® Danielle
Turner admires her daughter,
Lana, who survived childhood
cancer. “She’s one of the stron-
gest people I ever met in my life,”

she smiles.

OVERCOMING OBSTACLES

In February 2020, Danielle’s

life took an unexpected turn
when her daughter Lana, 18, was
diagnosed with acute myeloid
leukemia. For eight long months,

they stayed in the hospital

followed by a year of outpatient

reatment. During this challeng-
ng period, Danielle received
man outpouring of support from
real estate agents across the
country, including those from
Keller Williams, RE/MAX, eXp,

- md_BgaWe_r?o lend

|

a helping hand, these agents
nqachedeut—ﬂto-heip"ﬁ'é’?:’é-lge they
understood that Danielle couldn’t
work as much and couldn’t leave
her daughter’s side. Their kind-

ness meant the world to Danielle

and her family.

USING THEIR PAIN

FOR A PURPOSE

After treatment, my daughter
and I talked,” says Danielle. “We
wanted to give back to other fam-
ilies going through what we went
through, paying it forward like it

was to my family.”

Many families they had encoun-
tered had to make sacrifices,

leaving their jobs and homes to

be with their children during
their cancer battles. This
sparked an idea, and Danielle
and Lana began making bows
adorned with childhood cancer
ribbons. These bows could be
placed on doors or mailboxes,
and each one would carry a
person’s story, either honoring
someone who lost their fight or
sharing the journey of someone

currently battling cancer.

For the past two years, Danielle
and Lana have-been making
‘these bows, raising an impres-
sive $15,000. “Each bow has a
person’s story on it, telling the
story of someone who is fighting

or who lost their fight to cancer,”

< says Danielle.

—

——— e e
Every dollar makes adifference

for w_ d=it-n1o5t. The

2 funrfs_' If;;fsed are converted into
gift citrcf:s t}-'i_at-.:_are dqnqted to the

" Childrex’s Hospital of Alabama.
,The_g@rdﬁ @EB given to social
workeFs, Who distribute them to
families in need on the oncology/
hematology floor of the hospital

as they see fit.

In addition to this initiative,
Danielle also contributes a
portion of the proceeds from
her real estate closings to the
Children’s Hospital. These funds
are also converted into gift
cards, providing much-needed
assistance to families facing the

financial burdens associated with

childhood cancer.

While

Danielle

recognizes

that they may not be able to
raise enough money for exten-
sive research, which requires -
millions of dollars, she saw the
immediate need within her local
community. The families they
support often struggle with the
costs of gas, food, and other
bills, and Danielle believed that
providing financial assistance in
these areas would make a signifi-

cant impact on their lives.

Alongside the gift cards, Danielle
also took another heartfelt step
by purchasing a lake property at
Lake Eufaula. She got this idea
when her mortgage lender offered
them his vacation property when
Lana was going through her can-
cer fight and it made a world of
difference for them.

This property is now gifted to
families whose children are
currently fighting cancer or
have tragically lost their battle,
providing them with a place to
retreat and find solace during
such trying times.

FACE THE FACTS

The need to support families
battling childhood cancer is evi-
dent by the statistics. Each year,
approximately 15,000 to 16,000
children and young adults under
the age of 19 are diagnosed with
cancer, and tragically, around
2,000 of them will lose their

lives to this devastating disease.

Birmingham Real Producers - 19



These numbers hit home for
Danielle and her family, as
they have personally expe-
rienced the challenges and
hardships associated with
childhood cancer. Lana, in
particular, faces ongoing risks
due to specific mutations, as
well as post-traumatic stress
disorder (PTSD) and neurop-
athy. The fear of relapse is a
constant companion for these
families, fueling their passion
and determination to make

a difference.

AN INSPIRATION

Lana, now 22 years old and
cancer-free for almost two
years, has become an inspi-
ration to others. She mentors
people going through cancer
treatments, and mothers
often reach out to her via
text, seeking advice and com-
fort. Danielle firmly believes
that God saved Lana for a rea-
son, and she witnesses this

purpose unfolding every day.

Danielle’s journey in real
estate has been intertwined
with her passion for help-

ing others. For the past 16
years, she has been with
Keller Williams Metro South
Birmingham office. While

she is recognized as a top pro-
ducer and part of the #2 team
in her office, Danielle’s focus
has always been on taking
care of her family, especially
Lana and her siblings, Dillon

(who is now a real estate

20 - September 2023

agent) and Lindsey. Real
estate has provided her
with a platform to make a
difference, leveraging her
background in social work
to connect with and support

families facing adversity.

GET INVOLVED

It only takes one person to
make a difference. Those
interested in supporting
@fightlikelanagrace can
purchase a bow for $10.00
and $7.95 for shipping.

Or consider making a
donation through Venmo
at @fightlikelanagrace

this September, which is
Cancer Awareness Month.
All proceeds go directly

to the social workers at
the Children’s Hospital,
ensuring that the gift cards
reach the families who need
them most. The heartfelt
messages they receive from
these families, express-
ing their gratitude for the
support they receive, make

their work rewarding.

Danielle would also like to
acknowledge the incredible
support she receives from
Sherry Conde, a fellow
agent at her Keller Williams
office, who has been making
bows alongside her from
the very beginning. Sherry’s
dedication and contribu-
tion have been invaluable,
and Danielle couldn’t do it

without her.

Danielle stands as a beacon
of hope and support for

the kids out there who are
fighting this battle and des-
perately need help. What

an inspiration!
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Your Partner in
Property Management!

REAL
Scan to learn more PROPERTY “rownt

about our Realtor MANAGEMENT:

VICTORY
|
Referral Program! a heighborly company

Bud & Mary Ussery :
205.793.0700 e VictoryRPM.com ey’
4625 Valleydale Rd, Birmingham

Relationship Focused ¢ Professional & Trustworthy
30+ Years Experience ® Exceptional Service

DO YOU KNOW WHY TOP
PRODUCING REALTORS LOVE
WORKING WITH WINN SANDERS?

Partner With Birmingham’s Foundation
& Waterproofing Specialists

@ Partner With Me and I'll Help Get Your Client to the Closing Table
@ Lower Utility Bills Attract Buyers
@ Green Properties Sell

@ Help your Property Pass Inspections Quicker with a Partner who
Knows the Building and Foundation Code

@ Knowledgeable Real Estate Agents Attract More Clients and Gain
More Referrals

Call me for crawl space or foundation repairs!

Winn Sanders
Certified Field Inspector {?
USMC Veteran

A Cirosusulrris O

.

c .

C: 205.864.1075

winn.sanders@afsrepair.com E Ag
AFSRepair.com =

MEET
BRIAN
LAMBERT

Your Clients
Deserve The
Best Service!

Local & Independent Agency | Client Focused | Competitive Rates
sT® l9og

© s """& SCAN FOR MORE
=5 - % INFORMATION!

205.871.9101
LAMBERT AGENCY
INSURANCE LambertAgency.com

TIMBERLINE

TACTICAL

Timberline Tactical offers weapons &
tactics training in central Alabama.

AREC approved 3 CE class for Realtors:
e Situational Awareness e Recognizing Stalkers
e Parking Lot Safety e Escaping Restraints
e Open House Safety

Came thain with ua! ——

205.834.6893
TimberlineTacticalTraining.com
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KELLIE

DROZDOWIC

Written by Ann Marie Harvey - Photos by Brendon Pinola, Brendon Pinola Photography

Kellie Drozdowicz became an adult overnight during her senior year

in high school after her younger brother, Jeffrey, was diagnosed with
cancer. With her parents spending the majority of their time at Children’s
Hospital, Kellie would relieve them for quick respites or help with her
younger sister, Staci. While her friends were mapping out their college and

future plans, Kellie couldn’t see past her current situation.

Those two years until Jeffrey’s remission were a defining character
experience of her life. “I really believe it’s why I work as hard as I do,”
Kellie muses. “No one was there to save the day or tell me what my
next steps were going to be. I was thrust into being self-sufficient and
put myself through college.”

SELF-DRIVEN TO SUCCEED

Kellie came into real estate through the back door. Already an investor

in rental properties, she got her real estate license 17 years ago in order
to see upcoming listings first. “Back then, you had to wait 90 days after

a property went live before you could put in an offer,” she remembers.

“My plan backfired because I ended up being the last one to buy!”

It wasn’t long before Kellie found she enjoyed helping others find their
dream homes. After working with a boutique firm for many years, she
and her partner formed their own team in 2016. “We were fortunate that
a good number of agents jumped on board quickly,” she says. “We hit the

ground running and went from ground zero to full speed ahead quickly.”

By 2017, their team had 15 agents and was a top-selling team in their
boutique brokerage. A year later, Kellie was approached by a Keller
Williams associate who offered the opportunity to launch a market
center to encompass Homewood, Mountain Brook, and downtown
Birmingham. “The chance to become an investor was enticing,” she
explains. “We incubated in 2018 within the Vestavia market center

before launching our Homewood location in 2019.”
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Their 18 agents are led by Kellie as

sole team owner and her husband,

sales, technology, contract and close

coordinators. “Our administrative

Frankie, also a real estate inves- staff sets us apart because they

tor and flipper. A carpenter by care more about our clients’

trade, Frankie was remodeling transactions than even

homes before they met, so it the clients themselves,”

wasn’t long before they began .« she says. “Our customer

flipping or buying rentals satisfaction rate remains
together. “A large piece of q high because my team pays
our business model includes close attention to detail
short- and long-term rentals,” and is committed to
Kellie says. “Not only do we each transaction.”
own a city block in the entertain-
ment district of Trussville, but we Twice a week, Kellie holds
bought the second phase of a subdivi- . “Power Up” calls with her team to
sion in Argo that will eventually include e .: .’ discuss upcoming listings, wins and
83 new homes.” losses. They also use Slack as a team

communication app and have recently

In addition to development, the couple partnered with PLACE, a technology

enjoys bringing old beauties back to life, “ designed to create a better experience

including current projects in Birmingham’s for their customers and agents.

Glen Iris and Norwood neighborhoods. YOU KNOW

“It’s amazing to restore old mahogany YOU’VE THE THRILL OF REAL ESTATE

pocket doors or hunt for original hardware CHOSEN Since the team’s inception, sales of

to bring the character of the home back to 2,500 units have totaled more than

life,” she says. “We feel really good about THE RIGHT $700 million. “I am a salesman by trade

the growth and redevelopment in these PROFESSION and I love the thrill of the deal,” Kellie

neighborhoods. It also gives us great joy to WHEN YOU says. “I still get that tingly feeling in my

provide jobs for our crew members.” fingertips when I’m anticipating a new
JUST CAN'T listing hitting the market.” Her goals

COMMUNICATION IS KEY GET ENOUGH. include expanding to other markets

Although their office is located on Shades outside Birmingham and she is always

Cahaba Road in Homewood, the team has ’, looking to recruit agents in those mar-

a statewide presence, from Crestline to kets to broaden their footprint.
Gardendale, Lake Martin to Huntsville.

“Our agents are members of multiple MLS, When they aren’t busy with their
so we can expand the team accordingly many business opportunities, Kellie

and Frankie and their four children

and not just hone in on our territory,”
spend as much time as possible
at the beach with their boat

on the water and the wind

Kellie says. “You can place a team
anywhere and have organic

growth in that footprint, but ‘
it was important to me that I in their hair. Even on the
could recruit and attract tal- water, Kellie may be spying
ent from all parts of Alabama potential real estate oppor-
and beyond.” tunities. “I can’t help it; I
love to scope properties
The market center is home to in my spare time and you
get a better viewpoint from

the water,” she laughs. “You

about 100 agents, with nearly
20 of them on Kellie’s team.
In addition, she has several know you’ve chosen the right
profession when you just can’t

get enough.”

administration staff members,

including a director of operations and
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THE EDGE YOU NEED TO EXCEED EXPECTATIONS
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Brendon Pinola Photography
205.907.4095
www.bhamhomephotos.com
www.brendonpinolaphotography.com

Call Your
Local Home

Repair Hero!

MINOR FIXES TO
MAJOR MAKEOVERS,
WE'VE GOT YOUR
CLIENT COVERED!

CALL TODAY!

205.721.4489

5 BROWN CIRCLE,
ALABASTER
CAHABAHOMESERVICES.COM

Home Insurance
Built For You

AUTO » HOME « LIFE » BUSINESS

Jacob Vail
The Vail Agency

2815 Greystone Commercial Blvd.
Ste. 200
Hoover, AL 35242-2662

(205) 980-9933

JVail@alfains.com
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Real Producers magazine started in Indianapolis in 2015 and
is now in over 125 markets across the nation and continues to

spread rapidly. Real Producers is launching in May 2023!

Q: WHO RECEIVES Real Producers MAGAZINES?

A: The top 300 real estate agents serving the Birmingham
Metro Area, based on their annual residential sales produc-
tion for the previous year, as recorded on the MLS. Refer to
the map in this publication for the exact territories. If your
broker address is within that given territory, and you are in
the top 300, you will receive that publication for the year.
The list will reset at the end of every year and continue to

update annually.

Q: WHAT IS THE GOAL OF THIS MAGAZINE?

A: We believe that we are better together. When we surround
ourselves with other successful, like-minded people, we
grow to new heights. Real Producers is a platform that brings

together the most elite individuals in Birmingham real estate.

We take the top 300 real estate agents and RP Vetted
Businesses in our market, and we build an exclusive
community around that group. We share their stories,
successes, market trends, and upcoming events — really,
anything that will connect, inform, and inspire, we put in

our monthly publication.

It is important to note that Real Producers is not a brag book.
To be in the top 1-2% in your field takes a lot of grit, passion,

hard work, trials, tribulations, and a strong “why” to keep

pushing on. Real Producers is about sharing and honoring

those stories and humanizing you and your peers to create a
culture of honor and collaboration that propels us all to the

next level.

Q: DOES Real Producers HAVE EVENTS?

A:Yes! We'll host them throughout the year and have sev-
eral different types of events, such as magazine celebration
events, partners-only events, social events, mastermind/
educational style events, and an annual awards gala. For
these events, we invite the top 300 real estate agents and
our RP-vetted businesses. Top 300 agents are allowed to
invite members of their team, as well. These events are an
incredible opportunity to connect with the best of the best in
Birmingham real estate. It is amazing to see the power in the
connections made at these events. Be on the lookout for your

exclusive invites!
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Q: WHAT IS THE PROCESS FOR BEING FEATURED IN

THIS MAGAZINE?

A: It’s really simple. You have to be on the top 300 list,
and we take nominations seriously. You can nominate
other real estate agents, businesses, brokers, owners,
or even yourself! Office leaders can also nominate
real estate agents. We will consider anyone brought
to our attention who is in the top 300 because we
don’t know everyone’s story, so we need your help to
learn about them. We cannot guarantee a feature, but
we encourage you to meet with one of our team mem-
bers, support Real Producers and attend our private

events to increase your chances.

You can email your nominations to

meredith.jones@realproducersmag.com.

Q: WHAT DOES IT COST A REAL ESTATE AGENT/TEAM TO

BE FEATURED?

A: Zero, zilch, zippo, nada, nil. It costs nothing, my
friends, so nominate away! We are not a pay-to-play

model. We share real stories of Real Producers.

Q: WHO ARE THE RP-VETTED BUSINESSES?

A: They are one of the best businesses in Birmingham
in their category, and you can find them listed in

our index! We don’t just find these businesses off

the street, nor do we work with all businesses that
approach us. One of many of the top real estate
agents has recommended every single business you
see in this publication. We won’t even meet with a
business that has not been vetted by one of you and
“stamped for approval,” in a sense. Our team will
further vet every business to make sure they are a
good fit and bring value to our community. Our goal
is to create a powerhouse network, not only for the
best real estate agents in the area but for the best
businesses, as well, so we can grow stronger together.
‘When you meet one of them, be sure to thank them
for their continued support and for investing in you

and your growth.

Q: HOW CAN | RECOMMEND A BUSINESS?
A: If you know and want to recommend a business that
works with top real estate agents, please email us to let

us know at meredith.jones@realproducersmag.com.
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Reach out to
Rachel-Kate McGee,
Head of Sales and Marketing
with questions!

C: 205.413.1825
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Our families are able to
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Scan to support families facing
their toughest battles.
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