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> Citizens

Ready to prepare |
clients for their
homebuying
journey.

At Citizens, we recognize that helping your clients find their ideal home can be a
challenge. Backed by our financial strength, we're prepared to make their search
for the right financing easier with a variety of loans to meet their individuals needs
including:

« Fixed and adjustable-rate mortgages

* Jumbo loans

- FHA/VA loans

* Condo financing

* Second home & Investment property loans

» Construction-to-Permanent financing

» Renovation-to-Permanent financing

* Physician home Loans

Call David Goldklang today with any questions you may have about home financing.

David Goldklang

NMLS ID# 86601

Senior Loan Officer

Cell: 917-757-4957
David.goldklang@citizensbank.com

SCAN ME

lo.citizensbank.com/dgoldklang

i) Al loans are subject lo approval. = Equal Housing Lender

STAY CLEAR OF TITLE
ISSUES WHEN BUYING
OR SELLING A HOME!!

FOR YOUR SELLERS, we check during the listing of their
home for any title issues that could delay the sale of the home.

FOR YOUR BUYERS UPON THE ACCEPTED
OFFER, we will give them a breakdown of title insurance
fees and make sure the home is ready for sale.

| instruct title insurance continuing caucation Courscs.

Acl- Patrerisia [ YMiva Bhoviar +03 oret ctardod |
Ask Patricia Oliva how to get started!

Tenm@tibcrtgﬁttgcﬂrp.com
Serving NY, N), FL
1121 walt whitman Road, Suite 300
Melville, NY 115747
631-923-295F
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LONG ISLAND

REAL PRODUCERS.

CONNECTING. ELEVATING. INSPIRING.

WANT TO BE FEATURED AS A

‘k 5 years or less in the business
R I s I N G ‘k At least $5 million in sales in one calendar year

OR KNOW SOMEONE WE
SHOULD FEATURE?

* Active on social media

For more information, to nominate or to request to be
featured, please email info@longislandrealproducers.com
or visit www.longislandrealproducers.com!

4 . October 2023

We Target
Your Financial Success

with
INNOVATION, INTEGRITY & RESULTS.

Our experienced team is dedicated to helping you solve
problems and find new opportunities for personal, business,
and financial success.

/\ CALL TODAY! ;
(631) 761-8989 /~""
p M M P info@pmmpllp.com «pmmpllp.com

-
Palmetto, Mollo, Molinaro & Passarello, LLP

Cerditied Public Accourdants

Accounting & Auditing * Bookkeeping (Compliance Services)

- - . . L — .
Financial Planning » Management Consulting™ TaX Services

4

Moves - Cleanouts - Deliveries

Free estimates, No minimums,
Flate rates available, Flexible pricing,
Fully Insured

(@ (516)424-9201 & aat.allaroundtrucking@gmail.com

Long Island Real Producers -




PREFERRED PARTNERS

[inspecticore|

A Property Inspection Group

them for supporting the REALTOR® community!

CHARITY MOLD REMEDIATION
Blessings in a Backpack Healthy Home Services
(516) 356-2934 (516) 206-1600
BlessingsinaBackpack.org/ HealthyHomeServices.com
Blessings-Long-Island/

Hall Lane Moving
and Storage
(800) 425-5526
Hall-Lane.com

MORTGAGE
Citizens Bank

David Goldklang
(917) 757-4957
DaveGoldklang.com

Maffucci Moving & Storage
(631) 842-6400
MaffucciMoving.com

CPA/ACCOUNTING
Palmetto, Mollo, Molinaro
& Passarello, LLP

(631) 761-8989
info@pmmpllp.com

OIL TANK ABANDONED
AND REMOVAL

Cliffco Mortgage Bankers C2G Environmental

HOME INSPECTION Ryan Riddle Consultants
Inspecticore, Inc. (516) 408-7300 (631) 414-7757
(631) 366-2776 CliffcoMortgage.com C2G.us

Inspecticore.com

MOVING & STORAGE PEST CONTROL

INSURANCE All Around Trucking Extermicore

The Zabbia Insurance (516) 424-9201 (516) 584-5007
Agency aat.allaroundtrucking Extermicore.com
Rob Zabbia @gmail.com

(516) 799-3800

ZabbiaAgency.com

WHEN ONLY THE BEST WILL DO
Google Reviews

24/7 Online Scheduling

Buyer Protection Plan

Attics & Crawl Spaces

Free Termite/WDI Inspections
Luxury Home Specialist

Free Alarm System Credit
Pool and Spa Inspections
Exterior Sprinkler Testing

This section has been created to give you easier access when searching for a trusted real estate affiliate.
Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses

are proud to partner with you and make this magazine possible. Please support these businesses and thank

PHOTOGRAPHY

Dynamic Media Solutions
(631) 923-1464
DynamicMediaSolutions.com

PHOTOGRAPHY/
VIDEO PRODUCTION
Andrew Malary
Productions LLC

(561) 865-3086
AndrewMalary.com

TITLE SERVICES
Liberty National Title
(631) 923-2957
MyTitleBill.com

WEALTH MANAGEMENT
Silver Spring Capital
(973) 434-9130
SilverSpringCap.com

SERVING NASSAU, SUFFOLK & QUEENS
516.524.0673 - inspecticore.com

6 - October 2023

FAMILY OWNED FOR 70+

LOCAL & LONG DISTANCE MOVING
PACKING « STORAGE « JUNK REMOVAL

MOVING AND STORAGE COMPANY

YEARS & AWARD-WINNING

=

QUESTIONS? GIVE US A CALL! [W]iyxa[w]

631-543-6801 | HALL-LANE.COM i
Request a FREE estimate! — [u];

View
Website!

Cl1C]

Sam Allman, Owner

Call Today for a
FREE Estimate!
(516) 206-1600

service@hhsnys.com

MOLD
REMOVAL...

Vdlurally!

" 4 We help homeowners, property

owners, property managers, real estate

professionals, service professionals and
medical professionals.

We specialize in non-invasive mold
and odor treatments.

All products used are natural and safe.

m

HEALTHY HOME
SERVICES

MOLD REMEDIATION ¢« ODOR * AIR QUALITY * DISINFECTION

Long Island Real Producers - 7



MEET THE

LONG ISLAND

REAL PRODUCERS TEAM

VESE if i
Kristin Brindley Blaise Ingrisano Ellen Buchanan Wendy Ross Lexy Broussard Frank Urso
Publisher Associate Publisher Editor Operations Manager Sales Manager Photographer

If you are interested in nominating REALTORS® to be featured, please

email the publisher at wendy@kristinbrindley.com.
Rp DISCLAIMER: Any articles included in this publication and/or opinions expressed herein do not necessarily

reflect the views of The N2 Company but remain solely those of the author(s). The paid advertisements con-
tained within Long Island Real Producers magazine are not endorsed or recommended by The N2 Company or

To view our magazine online, visit

the publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for the longislandrealproducers.com
business practices of these companies. and look for “magazine”
NOTE: When community events take place, photographers may be present to take photos for that event, and or scan this QR code.

they may be used in this publication.

(Password: lirp connecthere )

REAL PRODUCERS. PODCAST

PRODUCERS

THFPIRING COMYERSATIDNT WITH
TORAEAL ESTATE AGENTS

izt REMINGTON RAMSEY

Same Brand, New Reach — Tune in for free today

Listen on . Listen on .
Apple Podcasts LISTEN ON @ Spotify' amazon music

8 - October 2023

100 YEARS

OF TRUSTED AND]
RELIABLE MOVING ™8 ey
& STORAGE IN THE = Ll s,

TRI-STATE AREA: _

= _‘H-l-_"—_'—_-_.ﬁn-nu‘“_-...,.._ 8
Family-Owned. m_
Award-Winning Reputation. | |

Full-Service.

No household, commercial, or specialized move is beyond the capabilities of Maffucci Moving & Storage. Serving you since 1909!

MAFFUCCI MOVING & STORAGE CONTACT US FOR A FREE ESTIMATE!

“: v
BE Ns (631) 842-6400 « maffuccimoving.com

HELP KIDS HAVE FQOD . ' 4=
FOR THE WEEKEND* s

s DONATE
&oﬁ‘,) For $200 you can help us feed a
child every weekend of the school year.

229 FUNDRAISE
Organize a Facebook fundraiser to feed
the kids in your community.

GET INVOLVED
Volunteer your time or talent.

KEEP IN TOUCH
Follow us on social media and subscribe
to our quarterly e-newsletter.

LONGWOOD, NEW YORK

BLESSINGS IN A
sa) BACKPACK

Who will feed the kids this weekend?

Long Island Real Producers - 9



»» publisher’s note

Dear Real Producers of Long Island,

As the vibrant colors of autumn paint the world
around us, I am reminded of the beauty that comes
with change. We all face seasons of transition and
growth in our professional and personal lives. This
October, let us recognize the power of resilience
while embracing change — a quality that defines our

top agents and preferred partners.

Resilience is not just a trait; it’s a mindset that
propels us forward, no matter the challenges we
encounter. In real estate, where every day presents
new opportunities and hurdles, resilience is our
compass. Just as the leaves fall, creating space for
renewal, resilience allows us to shed what no longer
serves us and embrace new possibilities! With the
changing real estate landscape, we rely on our collec-
tive resilience to navigate uncertainty and chart new

paths to success.

October is also Breast Cancer Awareness Month — a
time to honor the resilience of survivors and raise
awareness about early detection and prevention.
Please join me in supporting this vital cause and

empower those who embody the spirit of resilience.

10 - October 2023

Lastly, a warm welcome goes out to our newest

Long Island Real Producers preferred partner,
Liberty National Title. Your expertise enhances
our Real Producers community, and we’re excited to
collaborate with you!

As October unfolds, let’s channel the spirit of resil-
ience in every endeavor as we continue to adapt, grow,

and inspire each other!

Warm regards,

Kristin Brindley
Owner/Publisher

Long Island Real Producers

(313) 971-8312
www.longislandrealproducers.com

KRISTIM BRINDLEY

ENTREPREMEUR, CONMNECTOR, PUBLEHER

FOOD FOR THOUGHT
If you found the perfect “haunted” house,
would you embrace the history and charm ...

or take a pass?

* HO

-AUTOE ‘ ' {

e BUSINESS -
F— “

Andrew Malary

VIDEOGRAPHER | REAL ESTATE PHOTOGRAPHER | EDITOR

AndrewMalary.com/RealEstate @0

"J'

REWARDS PROGRAM

Recommend your clients for a quote from us
and we’ll donate $10 to our current community
cause campaign and send you a $50 gift card
for every person you recommend!

Zabbia

INSURANCE AGENCY

Serviag Mew Hork since 1975

Robert Zahhia

Agency Owner

(516) 799-3800
ZahbiaAgency.com

SILVER SPRING

LAFLIAL

Building wealth takes hard work

& passion. So should managing it.

As successful as you are, we know there’s still more
you want to do. At Silver Spring Capital, we've been
helping our clients care for their hard-earned assets
for more than 30 years. Find out why so many
people trust us to help manage their wealth with
the care it deserves. Give us a call today.

ROBERT LOPINTO
973-434-9130

ROBERT J. LOPINTO
SILVERSPRINGCAP.COM

Silver Spring Capital is a full-service wealth management
practice specializing in retirement planning & portfolio
management. We offer a variety of services designed to help
our clients achieve their financial goals.

Imvestment products & sendces are offered theough Wells Fargo Advisors Financlal Metwork, LLC [WFAFN],
Member SPIC. Siver Speing Capital ks a separate entity of WFAFML

Long Island Real Producers - 11




In a world where uncertainty often clouds

our path, safeguarding our dreams becomes
paramount. At the forefront of this pursuit

is Robert Zabbia, the visionary behind The
Zabbia Insurance Agency — an agency that
goes beyond the conventional to secure your
dreams with dedication and purpose. Through
a legacy of integrity, a passionate team, and
an unwavering commitment to protection, The
Zabbia Insurance Agency isn’t just a company;
it’s a promise of security.

Robert Zabbia, the president and owner of The Zabbia
Insurance Agency, upholds a tradition steeped in safeguard-
ing the aspirations of countless individuals. The roots of The
Zabbia Insurance Agency can be traced back to 1915, making
it a cornerstone in Massapequa, New York, dedicated to

nurturing, protecting, and realizing dreams.

“Our lineage in this field stretches back generations,”
Robert reveals. “My great-grandfather came to America
as a barber from Sicily, transitioning to real estate and

insurance in 1915.”

12 - October 2023

T TR
Y i " - - #

P> partner spotlight

By George Paul Thomas
Photos by Chris at Dynamic Media Solutions

This rich legacy is a testament to the enduring
principles that define The Zabbia Insurance
Agency. Robert’s father, uncle, and grandfather
have all played pivotal roles in its evolution.
Robert’s journey to this profession was ingrained,
joining his father’s endeavor in 1996 after con-

sulting with small businesses.

The Zabbia Insurance Agency specializes in home
and auto insurance, driven by the belief that
protection holds greater value than mere price.
For The Zabbia Insurance Agency, it’s about more
than policies — it’s about fostering comprehen-
sion, offering choices, and guiding clients toward
decisions that align perfectly with their unique
needs. Robert derives immense satisfaction from
assisting first-time homebuyers, expertly navigat-
ing the intricate insurance terrain to ensure their
homeownership dreams remain shielded from

unexpected setbacks.

The essence of The Zabbia Insurance Agency
resonates with protection. Robert’s dedication to
securing dreams was solidified after witnessing

the aftermath of Hurricane Sandy.
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Robert Zabbia’s
insurance agency
traces its roots to

1915 when his great-
grandfather, who
emigrated from Sicily,
entered into real estate

and insurance.
:

“The devastation caused by Hurricane Sandy emphasized the
importance of having a financially stable and reputable com-

pany protecting your assets,” Robert stresses.

With over a thousand claims in its wake, the
storm illuminated the critical contrast between dependable
insurance providers and those that faltered in their

commitment.

Nurturing this commitment is a dynamic team at The Zabbia
Insurance Agency, each member contributing their expertise
to fulfill the agency’s vision. From licensed sales agents Al
Drago, Matt McNally, and Val Williams to customer service
agents Brett Faultless, Maria Gallegos, and Cinthia Garcia,
every role is integral. Adam Paganetti, the life and retirement
agent, adds depth to the agency’s capabilities. And support
agents Lori Lee, Victoria Essig, and Marybeth Brennan, along
with office manager Denise Milito, complete the ensemble,

ensuring clients receive comprehensive care.

Robert’s team is driven by a shared objective —

offering more than just insurance coverage.

14 - October 2023

“We serve as advisors, empowering our clients
with the knowledge to make informed choices,”

emphasizes Robert.

As The Zabbia Insurance Agency looks to the
future, the commitment to growth and community

remains steadfast.

“We’re continuously expanding our agency, having
acquired several smaller agencies over time,”

Robert notes.

This expansion isn’t about numbers; it’s about
cultivating trust within the communities they serve,
Robert says. Beyond policies and premiums, Zabbia
Insurance serves as a guiding light. Armed with
profound understanding, The Zabbia Insurance
Agency empowers clients to grasp the essence

of protection, transcending the allure of cheap

coverage.

As the landscape of real estate evolves, so does the
insurance industry. While online players promise
affordability, The Zabbia Insurance Agency stands

firm by prioritizing quality and personalized service.

“Home insurance is becoming a challenge here in
New York, mirroring what’s happening in Florida

and California,” Robert observes.

Through its team-based approach, the agency
thwarts commoditization, standing as a bulwark
against the erosion of personalized service.

To top-producing REALTORS®, The Zabbia
Insurance Agency extends a commitment — a

seamless partnership.

“We collaborate with the Realtor’s team to ensure
that insurance-related issues are ironed out early in
the process, preventing insurance from delaying a

closing,” Robert assures.

As the future beckons, The Zabbia Insurance Agency’s
path is paved with expansion and community

integration.

“We’re continuously expanding our agency, having
acquired a few smaller agencies over the years, and

we’re always aiming to do more,” Robert concludes.

7 | Zabbia

INSURANCE AGENCY
Serving New York since 1015

FOR MORE INFORMATION, CALL OR TEXT THE
ZABBIA INSURANCE AGENCY AT 516-799-3800 OR
VISIT THEIR WEBSITE AT WWW.ZABBIAGENCY.COM.

OUTSIDE THE OFFICE

Married in 1999, Robert’s life is
intertwined with his wife, his twins, Daniel
and Jessica, and their two dogs. The

family shares a love for skiing and
boating, and Robert has a penchant for
tinkering with cars.




A New
Breed of
REALTOR®

n the competitive

world of real estate,
it takes more than
just a license to stand

out these days.

But Matthew Carter, a
dedicated Realtor with
Laffey Real Estate,

has managed to do

just that, referring to
himself as “part of a new
generation of Realtors” that
not only work harder

but smarter.

“I’'m always trying to be as efficient
as I can be with my time,” Matt says.
“I communicate clearly and often
while also staying on top of the best
technology, tools and systems to

streamline processes.

“But my life, thus far, has proven to be
anything but what I initially planned
for myself,” he admits with a chuckle.

“I originally went to school and got a

rising star

CARTER

By Jess Wellar
Photos by Frank Urso

master’s degree so I could work in

the corporate world.”

BOLD MOVE
After spending a lot of time, energy

and money, though, Matt inevitably

decided corporate life wasn’t for him.

“I realized that I can have a stron-

ger impact working with people in

DOWN THE ROAD, | AM
FOCUSED ON BUILDING

MY OWN REAL ESTATE
PORTFOLIO FOR PASSIVE
INCOME SO MY FUTURE
FAMILY WILL NEVER HAVE TO
WORRY ABOUT FINANCES.

my community directly to
help them achieve some-
thing that they are trying to
do, not help a corporation
figure out how to become
more efficient in making

more money,” he explains.

Matt’s realization led him
to transition into real estate,
a career choice that he says
was met with much enthusiasm
from his family, as his mother and
aunt had both attended real estate
classes before Matt obtained his own

real estate license in 2019.

“Eventually, I made the decision to
switch career paths and become an
agent because I felt it was a natural
transition to make in order to learn
more about the industry for the
purpose of investing and my own
personal growth, as well as being able
to continue to help people as I always

have,” Matt shares.




FULFILLING DREAMS

Matt grossed roughly $3.5 million at
Laffey last year and says that with
every transaction, he tries to go above
and beyond to exceed clients’ expecta-
tions because he understands the signif-

icance of buying or selling a home.

“I see myself as a facilitator of dreams
and aspirations,” says Matt. “When some-
one entrusts me with their real estate
needs, I take that responsibility

to heart.”

—

Rising Star Matt Carter
is a solo agent with
Laffey Real Estate.

Matt also understands that navigating the real estate market can be over-
whelming, especially for first-time buyers or sellers. That’s why he makes it a

priority to educate and empower his clients throughout the entire process.

“I want my clients to feel confident and informed every step of the way,” Matt
notes. “Real estate transactions can be stressful and confusing.
Being able to guide people through the process is

extremely rewarding.

I also like knowing that I
can do the ‘heavy lifting’

part of the real estate
equation” by becoming a
for the buyer or seller so successful investor. But
they don’t have to worry
about anything — besides

transitioning to wherever

his personal goals are
much more immediate.
life is taking them next.” “I plan to marry my
girlfriend, Kaitlyn, and
NONSTOP PROGRESS

In addition to his com-

purchase a house. That
is my main focus right

mitment to clients, Matt now,” Matt smiles.
is also deeply involved in “Down the road, I am
the real estate commu- focused on building my
nity. He actively partic- own real estate portfolio
ipates in professional for passive income so
development opportuni- my future family will
ties, staying up-to-date never have to worry

with industry trends and about finances.”

market insights to give his
Matt adds that his additional

long-term goal is to remain rel-

clients a competitive edge.
“Every day, I am laser-focused on evant, despite all the naysayers.
being better than I was yesterday in
everything that I do. I always strive to “I want to keep providing value for as
be the hardest-working Realtor around,” many people as possible — whether
Matt emphasizes. “I enjoy and focus on it’s actually helping someone com-
building relationships with people plete a transaction or helping
and just being helpful in any way

that I possibly can... I didn’t

someone move a piece of

furniture in their house,”

get into this business to get OUTSIDE THE OFFICE Matt concludes. “I want to
rich overnight or because it Matt enjoys spending time with his girlfriend, prove the people wrong
was a trendy thing to do.” Kaitlyn, her dog, Maci (a Maltese and shih tzu who seem to think that

mix), and family. He has a passion for traveling, Realtors will become
That sentiment aligns exploring new places, and meeting new people. extinct in ‘X’ amount of
perfectly with Matt’s years because we don’t
simple advice to new Additionally, Matt engages in hobbies such provide any value, and
agents — stay consistent as playing golf, going to the shooting range, Zillow will rule us all.
about caring. reading books, and challenging himself with new That will never happen

activities like coding and playing the guitar — and to me or anyone else
“Prioritize relationships confesses he has an obsession with learning. like me who is in this
over transactions and business for the

you will win in the long right reasons.
run. People want to do
business with people who “My ultimate goal is to
are knowledgeable, trust- make sure each client
worthy, and really care has the best experience
about their success.” possible, regardless of
the sale price. People
BRIGHT FUTURE

As Matt continues his real

remember how you
make them feel, and it’s
estate journey, he hopes a very powerful thing to

to complete what he generate a referral.”

describes as “the second



IMBERLY.

cover story

By Zachary Cohen
Photos by Frank Urso

Kimberly Bancroft launched her
real estate business at the onset of
the deepest recession the housing
market has seen in decades.
Getting started in real estate is hard
enough; according to the National
Association of REALTORS®, a
staggering 75 percent of agents fail
in their first year, and 87 percent of
agents are out of the business in
five years or less. Launching a real
estate business in 2007, right as
the market unwound, was a
next-level challenge.

Kim, however, was up for the
challenge. She had built a success-
ful modeling career that took her
to Los Angeles and, eventually,
New York, where she started a
family and stayed at home with her
children for several years. But by
2007, she found herself divorced
and needing to return to work. So

she turned to real estate.

“I went to college for art history,
which I fell in love with. Houses are
similar to art. There were different
styles and incredible beauty. And I
decided I could control my schedule
and still be at the bus stop to pick
up my kids. I had dabbled in the
real estate business while living in
California, and it felt like a perfect

match,” Kim reflects.

Kim struggled to gain traction early
on. As many agents left the business,

she tried to build a foundation.

“I wasn’t really doing a lot of trans-
actions and was getting frustrated.
One of my friends reminded me of
the ‘10,000 hours’ concept... Malcolm
Gladwell discussed in ‘Outliers’ that
it takes 10,000 hours to be an expert
at anything, which can take 10 years.
After I heard my friend say that, I
decided to continue going. I decided

I could do it,” Kim says.

Kim put her all into her work. She
held open houses for other agents,
became one of the first agents to
partner with Zillow, and pursued

every bit of education she could find.

“I overcame the challenge of starting

in the recession by working hard
and sticking with it. I knew there
would be a payday at the end. I kept
following the experts, working hard,
and putting in the effort and energy.
And it worked.”

BIRTH OF A LEADER

Today, Kim is a leader in Long
Island’s real estate space. The
small team she leads at Daniel Gale
Sotheby’s International Realty
closed 21 transactions for $34 mil-
lion in 2022.

Kim has found her purpose and
passion in real estate. She particu-

larly loves guiding people to make



sound financial decisions, support-
ing clients in their homeownership
journey, and being a concierge

for all things, from restaurants to

schools to contractors.

“When I lived in LA, I loved telling
people where the great restaurants
or things to do were. I became a

sort of concierge, and it’s the same

in real estate. I can help a family

someone’s life to buy a house, and

it’s an honor to be a part of it.”

Kim has also been named a
Masterpiece Luxury Specialist
at Daniel Gale Sotheby’s
International Realty. In that role,
she helps agents secure high-
value and unique listings, often
tagging along as a sort of “wing

woman” in closing the sale.

tennis, discovering new restaurants, and

spending time with her four dogs.

Kim also serves on the board of directors
for several local organizations, including
the Grenville Baker Boys & Girls Club

in Locust Valley and the Belmont Child
Care Association, where she is also on

the advisory board.

Now that her children are reaching

mﬂiﬂnh

—
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Kim is originally from

—— iy b S

Columbus, Georgia, and
has lived all over the U.S. —
Georgia, Florida, Alabama,

New Mexico, California,
and New York.

integrate into an area, help them get adulthood, Kim has begun dreaming of
FAMILY FIRST

‘When Kim’s not selling real estate,

established,” Kim explains. “Clients the possibility that they may one day join

like working with me because they her in real estate. Until then, she plans

can see I'm incredibly responsive. I she’s with her family or serving to continue growing her business, serv-

take it very seriously. I care tremen-  her community. She and her hus- ing clients, and creating greater success.

dously. People aren’t transactional; band, John, who owns a com-

they are meaningful. I treat people mercial real estate development “I’m hoping to be in this for the long

as though they are family. After a company, have three children,
Claire (23), Jack (21), and Wyatt

(16). Kim enjoys traveling, skiing,

haul. Hopefully, more of the same —

deal is closed, I am still there for improving upon my processes and con-

them. This is a meaningful event in tinuing to succeed.”

they are meaningful.
| treat people as
though they
are family.

Top producer Kimberly Bancroft has been
named a Masterpiece Luxury Specialist at
Daniel Gale Sotheby’s International Realty.
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Kill Those Pests

- $250
I'?'ern:i:-est OFF

KILL Your Bait
Stations

with code Termite250

516.584.5007

Bkl i o bl U e Extermicore@gmail.com
A Pest Management Company Serving Nassau, Suffolk & Queens

DYNAMIC

MEDIA SOLUTIONS

High-Quality Photography
Videography ° Floorplan Rendering Call today to schedule!
3D Matterport * Drone Solutions (631) 923-1464 - DynamicMediaSolutions.com

24 . October 2023

Don't Wait For Your Oil Tank
To Fail...Replace It Now!

Underground oil tanks were the norm for storage of home heating oil for
generations. These oil tanks can turn into severe liabilities for homeowners
due to corrosion, which can leak oil into surrounding soil and groundwater.

Our Experienced Team Can Assist With:

e Underground Oil Tank Removal & Remediation When Necessary

e Aboveground Oil Tank Removal

e Supply and Install Next Generation Aboveground Storage Tanks

* Oil Tank/Septic Tank locating with GPR (Ground Penetrating Radar)
e 24-Hour Emergency Spill Response

e Phase | & Il Environmental P e
Site Assessments 4

¢ Soil, Groundwater and I."f | -_ﬁ_____-_ﬁ
Potable Water Sampling ‘

Call today for an estimate!
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POWER UP YOUR

.MORTGAGE EXPERIENCE

Throughout our 30 years
in business, we have
earned an exceptional
reputation among
accountants, attorney
builders, financial
planners, real estate
professionals, and ou
valued clients!

Down Payment Assistance * FHA « VA * Conventional

I look forward to working with you, and your clients!

Call me today!
Ryan Riddle, Loan Office, NMLS #: 1730872

(516) 350-5377 - rriddIe@clliffcomo;ftgage.com C LI F FC(I)

70 Charles Lindbergh Blvd, Suite 200, Uniondale, NY 11553 Mortgage Bankers



