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Opening Gateways  

For 130 Years
Since 1893, there’s been a lot of change, but 
our customers’ need to protect their real estate 
investments hasn’t. We offer tools to help you 
build your business and invest in resources and 
talent to offer the expertise and insights that 
provide exactly what you need.
We hope that you, our customers, see our 
experience and accomplishments as proof that 
we are a partner upon whom you can depend. We 
look at it as a good start. 
Stewart Title of California, Inc. is part of the Stewart Title Guaranty Company 
family of companies with 130 years of history.

Contact me today. 

Jules Bell

 
Stewart Title of California, Inc.
750 University Ave, Ste 120
Los Gatos, CA 95032 
408.507.4711 mobile  
jules.bell@stewart.com
stewart.com/santa-clara-county

© 2023 Stewart. All rights reserved.  |  180837
The information provided here is for general informational purposes only,  
should not be relied upon, and is subject to change without notice.

Successful Past. Inspired Future.

925-899-7926

Vanessa@sisemoreagency.com

www.farmersagent.com/vsisemore

There's a big di�erence 
between HAVING insurance 
and BEING insured.

Refer Vanessa & Give Your Clients Peace Of Mind

Vanessa Sisemore
Sisemore Insurance Agency

As an agent experienced in Real Estate
transactions, I can help you & your clients with:
• Evidence of Insurance forms on short notice & timely
• Fast, dependable service
• Broad & tailored coverage options
• Competitive rates & a variety of discounts
• Extensive experience & creative policy options
• Hard to place homes
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This section has been created to give you easier access when searching for a trusted real estate affiliate. 

Take a minute to familiarize yourself with the businesses sponsoring your magazine. These local businesses 

are proud to partner with you and make this magazine possible. Please support these businesses and thank 

them for supporting the REALTOR® community!

CLEANING SERVICES 

– COMMERCIAL

S&R Janitorial
Sonia Romero
(650) 400-8335
srjanitorialservices.com

GENERAL CONTRACTOR

F Alcaraz Construction
Frank Alcaraz
(831) 747-5005
facremodeling.com

INSURANCE AGENCY

Mark Landis Insurance Agency
Mark Landis
(408) 910-6225

Philip Mills, State Farm/
Mills Mortgage Brokerage
Philip Mills
(408) 781-5023
phil-mills.com

Sisemore Insurance Agency
Vanessa Sisemore
(925) 899-7926

William Beyer 
Insurance Agency
William “Billy” Beyer
(510) 527-4640
agents.farmers.com/ca/
kensington/william-beyer

LISTING PREPARATION 

SERVICES

Freemodel
Heather Brunelli
(949) 463-0036

MARKETING & 

COMMUNICATIONS

Fitzsimmons 
Communications
Kate Fitzsimmons
(415) 472-1499
Fitz-Com.com

MORTGAGE

Guaranteed Rate
Mohamed Tawy
(619) 599-5643

MOVERS

Ace Relocation Systems Inc
Pete Pfeilsticker
(408) 309-9456
AceRelocation.com

PHOTOGRAPHY

Fotos by T
Teresa Trobble
(408) 316-1613
2828 S. Bascom Ave
San Jose, CA 95124
Fotosbyt.com/
life-in-your-brand

PHOTOGRAPHY & 

VIDEOGRAPHY

Hammond Cinematography
Nicholas Hammond 
Abigail Hammond
(209) 658-6551
www.hammond 
cinematography.com

PRIVATE LENDER

Investor Loans
Anthony De Castro
(925) 382-8648

REAL ESTATE BROKERAGE

BRG Realty Corp
Gregg Bunker
(408) 781-1725
brgrealtycorp.com

REAL ESTATE 

PHOTOGRAPHY/VIDEOS

INVZN Media
Brooks Landry
(925) 216-7702
INVZNmedia.com

SALON & SPA

Jon Edwards Salon & Spa
Ed Pardini
(707) 449-4988
jonedwardssalonandspa.com/

TITLE COMPANY

Chicago Title
Valeri Huxley
(408) 535-3348
Chicagotitle.com

Lawyers Title Company
(650) 801-3544
Lawyerstitlebayarea.com

Stewart Title of California
Jules Bell
(408) 507-4711

VIDEO PRODUCTION

C Sharp Video Productions
Christine Ann Iglesias
(408) 758-8293
csharpvideo.com
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AUTO | HOME | LIFE | BUSINESS | HEALTH

Philip Mills, Agent

Philip Mills
(408) 354-5250
phil.mills.jymk@statefarm.com
www.phil-mills.com
Insurance License #0D41702

NMLS ID #930951 / Company NMLS ID #2094040 FIX & FLIP | NEW CONSTRUCTION | REFINANCE | PORTFOLIO

Anthony De Castro
(925) 800-7464 | anthony@investorloans.net
www.investorloans.net
2960 Camino Diablo #220 | Walnut Creek, CA 94597
CA Lic. DRE # 01773204
CA Lic. DRE # 01742929

Bridge loans for real estate investors at almost -2% below market rate:

DEAL OF THE MONTH November-23: 100% financing structured for an investor who arranged seller financing of an off-market San Francisco fixer-upper.
In addition to the 100% financing, we were also able to provide the borrower with 100% of their $550,000 construction budget.

Disclaimer: Interest rates as 
advertised during 11/18/22. 
Interest rates and guidelines 

subject to change.

Average Bridge Loan:
   Up to $2,000,000
    9.50% interest only
    12-month term
    Max LTV = 65%

Investorloans.net:
    Up to $2,000,000
    7.65% interest only
    12-24 month term
    Max LTV = 70% LTV
    Cash-out ok

Your Real Estate Investment Loan Specialists

S I L I C O N  VA L L E Y
M E E T  T H E

R E A L  P R O D U C E R S  T E A M

14
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Michelle 
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DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain 
solely those of the author(s). The paid advertisements contained within the Silicon Valley Real Producers magazine are not endorsed or recommended by The N2 Company or the 
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.

If you are interested in contributing or nominating a REALTOR® for certain stories, 
please email us at Mitch@SiliconValleyRealProducers.com.
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Creative Film X Photography Productions

Real Estate | Lifestyle | Business

We’re a media marketing company providing high quality 
videos and photos with a modern aesthetic. Through 

specialized videos we create more brand awareness and 
eye catching content for your audience.

(925) 377-0607 | www.invznmedia.com

For Pricing & Bookings check us out online!

INVZN Media

Follow us on

Moving you down the 
street or around the globe.

 Ready to Move?  
408-878-0007

 egalpine@acerelocation.com
www.AceRelocation.com

Moving you down the 
street or around the globe.

Call Eric Galpine for a 
FREE, no-obligation 

moving estimate!

 RESIDENTIAL | CORPORATE | STORAGE  RESIDENTIAL | CORPORATE | STORAGE 

Common Questions About

Real Producers is a national concept currently 
open in 125 markets across the country. While 

Silicon Valley Real Producers has been around for 
years now, we wanted to take the time to answer 

some pretty common questions.

Silicon Valley 
Real Producers

announcement

What is the purpose of Real Producers magazine? 

The mission of Silicon Valley Real Producers is simple. We strive 
to inform and inspire the top-producing real estate agents in the 
Sacramento market and connect them socially. We do this by tell-
ing their personal stories. How they have succeeded and failed. 
What drives them to achieve year in and year out. Where do they 
spend their time when they are not working and what are they 
passionate about other than real estate. We give local top-pro-
ducing REALTORS® a platform to tell their story in a way they 
have not been able to do so before.

The secondary focus is to provide an avenue for our affiliate part-
ners to create and continue relationships with these top perform-
ers on a level that they might not be able to achieve on their own.

Who receives this magazine? 

This magazine is mailed to the top 500 producing agents in the San 
Mateo and Santa Clara Counties according to personal closed vol-
ume each year. This is based on the 2023 MLS; the ranking is annual 
and resets every year to include the top 1-2% of performing agents 
in the region. Just to be included in this group is an accomplishment 
that testifies to your hard work, dedication and proficiency.

What is the process for being featured in the magazine? 

It’s really simple — you can nominate other REALTORS® (or 
yourselves!). We will consider anyone brought to our attention; we 
don’t know everyone’s story, so we need your help to learn about 
them! A nomination currently looks like this: You email us at svre-
alproducers@n2co.com with the subject “Nomination: (Name of 
Nominee).” Please explain why you are nominating them to be 
featured. It could be that they have an amazing story that needs 
to be told; perhaps they overcame extreme obstacles, they are 

an exceptional leader, have the best customer service, or 
they give back to the community in a big way. The next 
step is an interview with us to ensure it’s a good fit. If it 
all works out, then we put the wheels in motion for our 
writer to conduct an interview and write an article and 
for our photographers to schedule a photo shoot.

What does it cost to be featured? 

Zero, zilch, zip, nada, nil. It costs absolutely nothing! We 
are not a pay-to-play model whatsoever. We write real 
stories about Real Producers, so nominate away, friends!

Who are the preferred partners? 

Anyone listed as a “preferred partner” in the front of 
the magazine is a part of this community and a top 
professional in their industry. They will have an ad 
in every issue of the magazine, attend our events and 
be a part of our online community. We don’t just find 
these businesses off the street, nor do we work with all 
businesses that approach us. One or many of you have 
recommended every single preferred partner you see 
in this publication. We won’t even meet with a business 
that has not been vetted by one of you and “stamped for 
approval.” Our goal is to create a powerhouse network, 
not only for the best REALTORS® in the area but the 
best affiliates, as well, so we can grow stronger together.

How can I refer a preferred partner? 

If you know and want to recommend a local business 
that works with top REALTORS®, please email us to let 
us know at katie.macdiarmid@n2co.com.

Still have questions? Don’t hesitate to reach out!

Katie MacDiarmid

Silicon Valley Real Producers
katie.macdiarmid@n2co.com

916-402-5662
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By Zachary Cohen

profile 

JeriRichardson-Daines

Roots Run Deep
Real estate has always been a central part of Jeri Richardson-
Daines’ life. Jeri is a lifelong Bay Area resident and a fourth-gen-
eration real estate professional. Her great-grandfather and 
grandfather were brokers in Redwood City, and her father is 
active in real estate development and investing. 

Some of Jeri’s earliest memories involve real estate, from visiting 
her father’s development projects to spending hours with her 
grandfather, Will Richardson, at his real estate office.

Although real estate became ingrained into Jeri’s life, she 
didn’t initially intend to follow in her father, grandfather, and 
great-grandfather’s footsteps. By the time she got to college, how-
ever, that began to shift. Jeri graduated from the University of 
San Diego with a business degree with an emphasis in real estate 
and a minor in accounting. 

“But even in college, I didn’t necessarily know I’d be a REALTOR®,” 
Jeri shares. “It wasn’t planned; it just happened. I graduated from 

college and decided to go for it. My 
grandfather really encouraged me to 
consider real estate.”

Falling in Love with Real Estate
Almost twenty years later, Jeri is thriv-
ing in real estate. She began her career 
with her grandfather, Will Richardson, 
went on to work for a developer, then 
spent over a decade at Sequoia Realty 
Services. At Sequoia Realty Services, 
Jeri took on a VP role and spearheaded 
the development of their residential 
team. As the residential team gained its 
footing, she took on an ownership posi-
tion in the company and began to focus 
more on her personal sales business. 
In 2022, she closed 20 transactions for 
$47.5 million.
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needs, and helping them in whatever way we can. 
We’re willing to have those tough conversations 
along the way where we focus on their long-term 
goals and what’s best for them.”

Serving Her Community
Jeri is more than a real estate agent and broker. 
She is an integral part of the Bay Area community.

“We believe in supporting the community, being 
physically, emotionally, and financially involved, 
and giving back to the community that shaped us 
and continues to help us grow,” Jeri shares. 
Community involvement is another way that Jeri 
is following in the footsteps of the generations 
before her, who always believed in giving back. Jeri 
keeps herself busy with volunteer work, including 
her role on the Board of Directors for the Sequoia 
Awards (an organization that gives scholarships to 
local graduating seniors), her role on the Pastoral 
Council at St. Matthias, her involvement in 
Bethlehem AD, and the work she does with scholar-
ship and mentorship programs for local youth girls. 
Jeri also sits on several community advisory boards 
and stays involved at her son’s school.

When she’s not working or volunteering, you’ll find 
Jeri spending time with her husband, Colton, and 
son, Brady. They enjoy traveling, hiking, playing 
and coaching baseball/softball, and spending time 
with family and friends.

“I want to be remembered for making a differ-
ence,” Jeri says. “When I think back on my family’s 
legacy, there are school libraries named after my 
great-grandparents and scholarships named after 
my grandfather. Being able to continue that legacy 
of giving back and making a difference is what’s 
most important to me.”

(707) 449-4988
www.jonedwardssalonandspa.com

536 East Main Street | Vacaville, CA 95688

HAIR | SPA | MASSAGE | FACIALS
SEMI-PERMANENT MAKE-UP

BODY CONTOURING

BOOK YOUR APPOINTMENT TODAY!

JON EDWARDS
SALON & SPA

We understand the
demands of your profession...

LET US PAMPER YOU!
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“Along the way, I fell in love with real estate,” she smiles. “There 
are a lot of things I really enjoy. It allows me the flexibility to be 
my own boss, to make my own schedule, and be present in our 
son’s life. On a business level, I’m a people person at heart. I love 
being around people, being able to have conversations with them 
about what can make their life better. A lot of this business is 
about helping people through their milestones, and I love being 
there for people’s big moments.”

In May 2023, Jeri took the next leap forward in her business, 
founding NuTerra Real Estate Group alongside her business 
partner, Alicia Nardini. The brokerage is powered by Side, allow-
ing Jeri and Alicia to develop their own brand while having the 
backing of a large real estate organization.

“We run the business through an old-school way of building 
relationships,” Jeri continues. “Alicia and I have a traditional 
upbringing in real estate. The majority of our clients are referral 
clients. We really focus on knowing our clients, knowing their 
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MOJAS
MichelleMichelle

By Zachary Cohen

rising star

you need to wear many hats. You need to market 
yourself, and the focus goes toward hosting open 
houses, connecting with buyers… and then trying 
to learn how to write offers and contracts. It was a 
lot,” Michelle recalls. 

When Keller Williams in San Carlos closed its 
doors, Michelle moved to Coldwell Banker. She 
gained a bit of traction, but then the pandemic hit, 
and everything came to a stop.

The onset of the COVID-19 pandemic seemed like 
it would halt any momentum Michelle had built, 
but it turned out to be a blessing in disguise. Redfin 
reached out to her looking for help, and she jumped 
on board.

During her two decades in public work, Michelle 
learned a great deal about the inner workings of 
the county and local government. She became 
familiar with developers, the process of building, 
and all the permitting and processes necessary 
for construction projects. 

After twenty years, Michelle left the County of 
San Mateo to return home. She committed her-
self to supporting her daughter, who was strug-
gling in school. In the meantime, she engaged 
herself in volunteer work to fill her days.

“The truth is, I didn’t want to resign from my 
work for the County. I enjoyed the work, and I 
enjoyed being involved,” Michelle reflects, “but 
I wanted to be available for my daughter and 
make sure her needs were addressed.”

After some time, Michelle found herself 
needing more daily engagement. Her brother 
had flipped several homes, which piqued her 

interest in real estate. She saw an 
opportunity for real estate to offer 

her the flexibility to be there for 
her family and build a career. So, 

in 2018, she was licensed.

Finding Her Real Estate Home

The first few years of 
Michelle’s career were 

difficult. She began 
her career at Keller 
Williams, where she 
learned the busi-
ness’s ins and outs. 
But like many new 
agents, she strug-
gled early on.

“I was a small 
business start-
ing to ramp 
up. It took a 

lot of effort. 
When you’re 
a small 
business, 

Humble by Nature
A BAY AREA NATIVE, MICHELLE MOJAS SPENT TWENTY YEARS WORKING 

FOR THE COUNTY OF SAN MATEO BEFORE BEGINNING HER REAL ESTATE 

CAREER. SHE BEGAN WITH THE COUNTY IN HER LATE TWENTIES DOING 

PARALEGAL WORK FOR THE COUNTY COUNCIL’S OFFICE. SHE WAS THEN 

PROMOTED TO PLANNING AND BUILDING, WORKING ALONGSIDE THE 

PLANNING COMMISSION TO MANAGE LOCAL DEVELOPMENT. LATER, SHE 

BECAME A GRANT ADMINISTRATOR FOR THE SHERIFF’S OFFICE.



Silicon Valley Real Producers • 1716 • November 2023 @realproducers realproducersmag.com

Inspiring conversations
with the nation’s 
top real estate agents.

Same Brand, New Reach – 
Tune in for free today

podcast.realproducersmag.com

better understand the market and 
serve my clients.”

Michelle prides herself on being 
down to earth. She doesn’t pres-
sure anyone, preferring to be a 
guide and a friend through what is 
a momentous life decision. 

“I’ve always enjoyed helping 
people, and I like focusing on 
customer service. When I was 
at the County, my most reward-
ing work was helping those in 
need. We did a lot of work with 
at-risk youth and the mentally ill. 
I found that work really reward-
ing. In real estate, there are a lot 
of buyers who do not understand 
the process. I like to guide people 
and teach people. It’s a different 
demographic, but the idea is the 
same. I enjoy helping people learn 
to navigate the system.”

Living In Gratitude

Michelle comes from humble 
beginnings; her upbringing has 
served as the springboard for the 
life she now leads. She’s learned 
to work hard, appreciate what she 
has, and be kind to others. Her real 
estate work offers her the platform 
to do that.

“No matter what I have, what 
makes me feel good is staying 
positive and treating others as they 
treat me,” Michelle says. “This 
work gives me a purpose. It fulfills 
me, and I enjoy doing it. I enjoy 
every minute.”

“That was a total game-changer for 
me,” Michelle explains. “From that 
point on, I was able to service a lot of 
customers without spreading myself 
so thin. I was able to focus on cus-
tomer needs instead of doing so many 
different things.”

A Ph.D. in Real Estate

Michelle has sold around 20 homes 
yearly since joining Redfin, capped by 

an 18-transaction, $35.9-million year 
in 2022.

“I feel like I got a Ph.D. in real estate 
with Redfin because of the volume of 
work,” Michelle offers. “A traditional 
agent does two to five transactions 
per year. To stay on top of the market 
at that volume is hard. When doing a 
large volume of work, you know the 
market. You feel it. Now, I’m able to 

NO MATTER WHAT I 

HAVE, WHAT MAKES 

ME FEEL GOOD IS 

STAYING POSITIVE AND 

TREATING OTHERS AS 

THEY TREAT ME.

Family Spotlight
Michelle and her husband, 
Jim, have been married 
for over 35 years. Their 
daughter, Jianna, is now 
in her twenties. Michelle’s 
husband has been a great 
resource to Michelle; 
he has an extensive 
construction and project 
management background. 
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David  
Kim

Some of David’s earliest memories are from his 
days working at his mother’s lighting shop. From 
junior high school onwards, he took on various 
responsibilities, ranging from repairing lighting 
systems to engaging in sales jobs. Witnessing his 
mother’s entrepreneurial journey ignited a sense of 
inspiration within him.

David went on to graduate from the University 
of California, Berkeley with a degree in political 

economy. He worked in public relations and market-
ing for several multinational companies, including 
Coca-Cola, Hennessy, Procter & Gamble, NBC, and 
General Motors, where he sharpened his marketing, 
communication, and analytical skills.

In the early 2000s, David began to consider a shift 
in his professional course. He was assisting his 
mother in purchasing a property, and they were 
unhappy with the level of service their REALTOR® 

By Zachary Cohen
Photos by Ewa Samples / 
SoGold Marketing

cover

BUILT ON VALUESBUILT ON VALUES

David  David  
KimKim

David Kim had the unique experience of growing up in South Bay 

with parents who immigrated from Korea. These two distinct 

experiences shaped his formative years. Education was highly valued 

in David’s family, as was integrity. His parents modeled the value of 

living with honesty, commitment, and a strong work ethic.
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provided. David felt 
frustrated but recog-
nized an opportunity. 

“I felt the REALTOR®, 
at the time, wasn’t 
really looking after our 
best interests. I realized 
that there was room to 
do better. If I could get 
my license and focus 
on clients, there was 
room for me to do well,” 
David reflects.

David got his real estate 
license in 2002. He 
worked part-time in real 
estate for four years 
before diving in as a 
full-time agent in 2006.

Leading with Integrity

As David launched his 
real estate business, he 
remembered the lesson 
his parents taught 
him: always do what is 
right, and success will 
naturally follow. While 
the early years of his 
career were fraught 
with challenges (he 
began his career at 
the start of the Great 
Recession), he perse-
vered, keeping integrity 
in focus throughout.

“I was trying to figure out 
how to make this busi-
ness work, and one day it 
clicked — if I genuinely 
take care of my clients, 
there is a niche. The level 
of trust our clients place 
in us is immense con-
sidering that real estate 
represents their most 
significant investment. 
We have the duty to put 
their interest before ours. 

Beyond the Business

David and his wife, Sunhee, 
are parents to two teenagers, 
Makaila and Ellia. They enjoy 
dining out, embarking on 
international travels, and 
cherishing moments with 
their beloved dog. 
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I felt that was a critical component,” 
David explains.

With hard work and dedication to his 
values, David found success. Nearly 
20 years later, he’s still thriving in 
real estate.

Built to Last

Today, David leads the David Kim 
Group with Compass, one of the top 
teams in the Silicon Valley. David has 
closed over $500 million in his career, 
including 31 transactions for $67 
million in 2022.

“My team is my family,” David says 
proudly. “We take care of each other 

and focus on our clients. How can we 
ensure they have a superior experience 
with us? That is our driving force.”

Years ago, David read The Slight 
Edge, a book centered on how to 
turn small action steps into mas-
sive, long-term success. Since being 
introduced to the idea, he’s modeled 
his business on it. 

“If you do incrementally better over 
time, that becomes exponential, 
and nobody can beat that. We have 
hundreds of steps we go through in a 
real estate transaction, and with each 
step, we go back and ask ourselves, 
‘What can we do better? How can I 

do better?’ Then we make improve-
ments, over and over again.”

David’s goal isn’t to grow his team into 
the area’s largest but, rather, to be the 
epitome of excellence for his clients. He 
understands that every client has dif-
ferent needs, and he’s out to satisfy the 
specific goals they bring to the table.

“Our goal isn’t to create a mega-team. 
It’s to serve our clients,” David says. 
“I had slow growth in terms of my 
business — one customer at a time, 
one client at a time, and that’s how I 
enjoy doing business. I want people to 
feel I put my heart into everything I 
do every day.”

Call today to schedule your appointment

650-400-8335
www.srjanitorialservice.com

PROFESSIONAL
CLEANING SERVICES
·  Commercial
· Residential

&RS

CLEAN TODAY,
SELL TOMORROW!

Let us handle the dirty work!

BUYING OR SELLING YOUR HOME?
Over 160 agents are ready to help you!

BRGrealtyCorp.com

1900 Camden Ave, San Jose CA 95124
408.558.3636 • brgrealtycorp.com

BRG DRE#: 02075330

GREGG C. BUNKER
gregg@greggbunker.com

DRE #01988314

(408) 781-1725

Make more money on every sale 
when you join BRG Realty -  
including NO COMMISSION SPLIT 
and just $995 fee per  
transaction (including E & O)!

I want people to feel I put my heart 
into everything I do every day.



Get Framework Plus Bonuses at 
www.VideoBrandingOnline.com 
When You Pre-Order My Book
Christine Ann Iglesias | Video Producer & Award-Winning Author 
Video Branding Online For Real Estate Agents: A Step By Step Guide Leveraging 52 Videos

Discover How To Get Endless Leads 
with Sales Videos, Stories, and Emails 
to Maximize Time…
Using The “Video Branding Online” Framework… 


