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Look Younger.
Feel Better.
Advanced aesthetic treatments & 
skin care services to make your 
aesthetic goals a reality.

Your Home Loan Specialists 

Joey Piel 
NMLS# 365511 

Ryan Thomassie 
NMLS# 350514 

Katie Meiners 
NMLS# 1125723 

� Bond Programs 
� Condo Loans 
�  
�  
� FHA Loans 
� HELOC 
� Home Ready & Home Possible 
� Jumbo1 Loans 

� Lot Loans 
� Physicians Loans 
�  
� Purchases & Refinances 
� RD Loans—Finance up to 100% of home value2 
�  
� VA Loans 

Whether you’re buying or improving, NOLA Lending Group has the experience and expertise to guide home buyers 
through the financing process. With Loan Production offices in Baton Rouge and Prairieville, plus all over the South, our 

lending specialists can assist your clients in determining which type of loan is the most appropriate and affordable.  

HERE FOR BATON ROUGE.  HERE FOR GOOD. 

Rachel Webre 
NMLS# 1913085 

Karla Fuentes 
NMLS# 108621 

Susanne Wampold 
NMLS# 1553575 

Caroline Shirley 
NMLS# 2155247 

Shannon Babin 
NMLS# 419401 

Sharon Williams 
NMLS# 118322 

Connor Brooks 
NMLS# 1370606 

Trey Hereford 
NMLS# 89575 

Chance Warren 
NMLS# 2311775  

NolaLending.com 
1To qualify currently the loan amount must be $726,200 or greater for a single-family home in all states except Hawaii, Guam, U.S Virgin Islands and Alaska and a few federally designated high-cost markets, 
where the limit is $1,089,300. Interest rates may increase after consummation. Restrictions apply. 2Financing cannot exceed 100% of the subject property’s fair market value.  No down payment required. 
Terms of repayment: For a $250,000 loan, 360 monthly payments will be $2,396.69 with a monthly interest rate of 7.375%, payment amount includes amounts for property tax and insurances. 7.435 
Annual Percentage Rate. No balloon payment. The services and products advertised are not approved or endorsed by HUD, USDA, the Department of Veterans Affairs, or any government agency. Interest 
rates may increase after consummation. Restrictions apply. This does not constitute an offer to lend. All loans subject to credit approval. Not all applicants will qualify for all products offered. Loan programs 
subject to change without notice. Fidelity Bank NMLS Co. ID 488639  
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SWBC Mortgage Corporation, NMLS #9741, check licensing at www.nmlsconsumeraccess.org. Loans subject to credit and property approval, restrictions and conditions may apply. Not all loan programs or loan 

TAMMY BALENTINE
Area Branch Manager
NMLS #88255

225.292.2601

11732 Market Place Ave., Suite A
Baton Rouge, LA 70816

tbalentine@swbc.com
swbcmortgage.com/balentine

CONTACT ME TODAY!

(225)315-7040
hautedesign@cox.net

@_hautestu�_/@_hautestu�_/

angie b wilsonangie b wilson
haute homes llc

interior design . staging

@angiebwilson.hautehomes@angiebwilson.hautehomes

Thanks to the businesses within these pages, our local publishers, and readers like YOU, we’re able to break the chains of this horrible reality.

SINCE 2016, N2 HAS DONATED

Visit n2gives.com to learn
more about our fight.

Did you know there are more victims held against 
their will today than ever before?

That’s why The N2 Company ― the organization 
behind this publication and hundreds like it ― is 
financially committed to end human trafficking.

A GIVING PROGRAM BY

TO HELP END MODERN-DAY SLAVERY.
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504.228.8680
www.sphomeinspectionsllc.com

Serving the Greater Baton Rouge area

“YOU‘RE NOT JUST BUYING AN 
INSPECTION. YOU’RE GAINING

PEACE OF MIND ABOUT A MAJOR 
INVESTMENT IN YOUR FUTURE”

– RYAN SMITH, OWNER & INSPECTOR

HOME
INSPECTIONS

BUILT ON INTEGRITY, 
HONESTY AND 
EXCELLENCE

For More Information on how you can get involved 
email Gina @ gina.miller@realproducersmag.co

FOLLOW US ON SOCIAL MEDIA
@BATONROUGEREALPRODUCERS

Breanna Smith
Writer

Danielle Kidwell 
Writer

Geneva Eilertson 
Marketing Coordinator

M E E T  T H E  B ATO N  R O U G E  R E A L  P R O D U C E R S  T E A M

Carolyn Foley 
Advertising Manager

Kurt Miller Sr. 
Editorial Assistant

Gina Miller 
Publisher

Ace Sylvester 
Photographer

If you are interested in contributing or nominating REALTORS® for certain stories, 
please email us at gina.miller@realproducersmag.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but remain 
solely those of the author(s). The paid advertisements contained within the Baton Rouge Real Producers magazine are not endorsed or recommended by The N2 Company or the 
publisher. Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies.
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Residential and Commercial Transactions
Specialists in Real Estate Law and Closings.

We’re excited to announce the 
opening of an additional location 
to serve your clients’ needs!

Denham Springs
1111 South Range Ave. 

Denham Springs, LA 70726

www.ptitleinc.com • (225) 665-5600
William "Billy" Leach

Baton Rouge
8706 Je�erson Hwy, Suite B 

Baton Rouge, LA 70809
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Meagan Faulk

my225agent.com

Good Neighbor Service,
Surprisingly Great Rates.

Call me today!

225.767.3540

“Summer had been very 
helpful with securing a 
business policy for our 

company. Friendly service
and great rates! Highly 

recommend!”
- Sierra Lytle

TITLE ATTORNEY

MFB Title Solutions

Attorneys Charles Blaize Jr 

and D. Scott Carmouche

(225) 810-4998

www.mfbfirm.com

TITLE COMPANY

Baton Rouge Title Company

8943 Bluebonnet Blvd

Baton Rouge, LA 70810

(225) 769-5194

www.brtitle.com

Gulf Coast Title

(225) 456-4222

www.gctitle.com

Partners Title

Jacques Waguespack

2370 Towne Center Blvd., 

Suite 100

Baton Rouge, LA 70806

(225) 906-0440

www.partnerstitlela.com

Professional Title

Billy Leach

1111 South Range Ave

Denham Springs, LA 70726

(225) 665-7770

TRANSACTION 

COORDINATOR

List to Close LLC

Brooke Stevens

(225) 317-9295

www.ListToCloseLLC.com

Red Stick Financial

(225) 407-9250 x102

www.redstickfinancial.com

SWBC Mortgage

Tammy Balentine

(225) 939-5958

www.swbcmortgage.com/

balentine

MORTGAGE LENDING

Assurance Financial

Nathan Tallo

(225) 266-0109

www.Preapproved 

WithNathan.com

GMFS Mortgage  

Shannon Rasbury

16333 Columns Way  

Apt 12103

Baton Rouge, LA 70817

(225) 907-4445

gmfsmortgage.com/

shannon.rasbury

NOTARY

AMW Notary Services

Angelique Williams

(225) 892-2568

ROOFING

Cypress Roofing

(225) 450-5507

www.cypressroofingla.com

INSPECTIONS

Paragon Inspections

Scott Guidry

(985) 519-4343

www.paragon 

inspectionsllc.com

INSURANCE AGENCY

Ross Garbarino  

State Farm

(225) 751-4840

www.garbarinosf.com

INSURANCE AGENT

Safesource Insurance

Aundrea Allen

(225) 300-4500

www.safesourceins.com

INTERIOR DESIGN/ 

HOME STAGING

Haute Homes LLC

Angie B. Wilson

(225) 315-7040

LANDSCAPING

Landscape King

(225) 304-2499

www.landscapekingla.com

MORTGAGE

NOLA Lending Group, A 

Division of Fidelity Bank

(985) 612-2132

NOLALending.com

MORTGAGE LENDER

DHI Mortgage

www.dhimortgage.com/

loan-officer/

daismara-torres

BUILDER

D.R. Horton

(281) 904-3081

www.drhorton.com

Passman Homes, Inc

(225) 751-3727

Willie and Willie  

Contractors LLC

2929 Millerville Rd Ste 1A

Baton Rouge, LA 70816

(225) 291-7600

www.willieandwillie.com

ESTHETICIAN / SKIN CARE

Louisiana Aesthetics  

& Skincare

(225) 636-2603

www.louisianaaesthetics.com

HOME INSPECTION

Root Home Inspection

Sean Root

(225) 620-8243

www.roothome 

inspection.com

Southern Prime Home 

Inspections LLC

Ryan Smith

(504) 228-8680

HOME WARRANTY

Old Republic  

Home Protection

Webb Wartelle

(225) 241-2088

ORHP.com

HVAC SERVICES

Cajun Cooler LLC

(225) 456-1335

This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. 

These local businesses are proud to partner with you and make this magazine possible. Please 

support these businesses and thank them for supporting the REALTOR® community!

P
R

E
F

E
R

R
E

D
 P

A
R

T
N

E
R

S



10 • May 2023 Baton Rouge Real Producers • 11@realproducers realproducersmag.com

��������������������|�������������������������


�������������
Willie and Willie Home Builders Listing Agent
Keller Williams Premier Partner 
(225) 572-0880 | Amanda-walker@kw.com

����������������
Willie and Willie Home Builders Managing Member

(225) 291-7600 | debbie@willieandwillie.com
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A DOZEN REASONS TO LOOK 
FORWARD TO OUR FUTURE

publisher’s note
By Gina Miller

The 12 individuals featured this month were 
nominated based on the impressions they are 
leaving on their brokers and peers in the real 
estate industry, and it didn’t take me long 
to see why. From the call made to share the 
news, to the photo shoot and after-party at 
SoLou, it was very easy to recognize why this 
Dynamic Dozen deserved space to be honored 
in our publication. You will learn something 
new, be inspired and encouraged from the 
answers they give in the Q&A’s. I know I did. 

We asked our followers on social media, 
“What will selling real estate look like in 
2033,” and the answers had the com-
mon thread of opinion that there will be 
change. Expect it.

“AI will be king. Imagine virtual reality big 
screen walk-throughs with Alexa stating 
features as you walk through triggered by 
motion sensors. Real estate agents being more 
involved in the tech and marketing space and 
an integral part in high-level negotiations. 
Perhaps tours will even be given with a guided 
driverless car. Welcome back to the future.” ~ 
Brittiny Howard

“10 years from now, I think we will see huge 
strides in digital marketing and in the actual 
act of sale process. I think we will see less actual 
paper being signed at closing with almost every-
thing being digitally signed at that point. We 
may see more life-like virtual walk-throughs! 
One thing I don’t see changing is the need for 
knowledgeable, skilled real estate agents to hold 
transactions together!” ~ Cherie’ Mack

“I hate to say that the way we get paid could change some-
what but I’m hoping not! Invest in the PAC y’all! What also 
won’t change is the need for good communication, personal 
touches and to work with people that people connect with 
and like!” ~ Ashley LaBorde Vuci

We will see advances in technology as long as technology 
exists. It’s impossible to stifle innovation. Modern today will 
be outdated tomorrow. It’s crazy to think about artificial 
intelligence being the medium for communication, but from 
everything I see and hear, we need to prepare ourselves. It 
all feels very Jetsons come to life, space-age and unstop-
pable. But as scary or uncertain as it may feel, one thing can-
not be replaced...human connections. Taking time to get to 
know one another better, and placing value on relationships 

Whatever the future holds, we can prepare for it by being 
educated. Look...If I want to know about technology and 
how to use it, I call my daughters. They will know A LOT 
MORE than I do because I’m over here wishing for a tele-
phone on the wall and reruns of Happy Days. Their gener-
ation grew up in a digital atmosphere and they are better 
equipped and informed on the gadgets infiltrating the way 
we do business and life. 

Pick up the phone and call one of the agents featured this 
month and grab a coffee...or whatever drink they men-
tioned in their article as their favorite...and let them teach 
you something.

Just like the 12 Realtors we are honoring this  
month, we are excited about the future of 

Baton Rouge Real Producers.

Looking forward to it,
Gina
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CELEBRATING MOMS

Keller Williams 
Red Stick Partners

CLONISE 
STEWART

ASHLEY GREER & KIM DAY

The Capital Home Team
DANYALE THIBODEAUX 

Craft Realty
AMY DUPLESSIS

eXp Realty
LISA ZATTA

Zatta Real Estate Group

HAPPY ONE-YEAR ANNIVERSARY TO US

REAL 
PRODUCER

J U L Y  2 0 2 1
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B A T O N  R O U G E

MICHELLE 
KNOBLOCH

RISING STAR

LISA THOMAS
LATTER & BLUM

BROKER SPOTLIGHT

DIANE ABADIE
CAPITAL REAL ESTATE

PARTNER SPOTLIGHT 

WEBB WARTELLE
OLD REPUBLIC HOME PROTECTION

SPRING NETWORKING EVENT PHOTOS

Capital Homes Specialists
S E P T E M B E R  2 0 2 1
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BRITTINY 
HOWARD
Supreme LLC

TOP PRODUCER

RISING STAR

KAYLYN WARD 

JOURNEY HOME REALTY

BROKER SPOTLIGHT

LEO DESSELLE 

PENNANT REAL ESTATE

PARTNER SPOTLIGHT

FLEUR DE LIS TITLE
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REAL 
PRODUCER

JORDAN 
TROSCLAIR

RISING STAR

SHEMIKA MAYFIELD

PARTNER SPOTLIGHTS 

MBG LAWN & LANDSCAPE
ROSS GARBARINO STATE FARM

GUEST COLUMNIST

KYLE PETERSEN

VACATION SCRAPBOOK

REAL 
PRODUCER
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B A T O N  R O U G E

eXp Realty

VICTORIA 
HADDAD

RISING STAR

STEPHEN WILLIAMS
TEAM WORK

M|R PROPERTY GROUP
PARTNER SPOTLIGHT

CYPRESS ROOFING
SAVE THE DATE

9-14-21
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REAL PRODUCER 

BORNE
MICHAEL RISING STAR

AMANDA BECK
 KW REALTY PREMIER PARTNERS

BROKER SPOTLIGHT

BARRET BLONDEAU
FALAYA

PARTNER SPOTLIGHT

EMINENT CREATIONS & MARKETING
BORNE2SELL

willard
TREY

Also in this issue:
RISING STAR

Sara Hart

CAREER MOVES

Damien Tullier

PARTNER SPOTLIGHT

Ryan Smith
Southern Prime Home Inspections N O V E M B E R  2 0 2 2
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RHETTRHETT
COVER STORY

PARTNER SPOTLIGHTS
Red Stick Financial
Swift Painting LLC

RISING STAR
Bryant Manchack

SANDUSKYSANDUSKY
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WE     OUR
PREFERRED  
PARTNERS

 A REALTORS® guide to the best 
businesses in our area to help them 
maintain their success and provide 

trusted vendors to their clients

Special Edition
INDUSTRY ICONS
Suzi Gautreaux

Jill Lemoine

Karen Moore

Paul Burns

HAPPY HOLIDAYS

Photos by Aaron Hogan
Eye Wander Photo
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RICHARDSONRICHARDSON
JENNIFERJENNIFER

“It’s worth it.”

ALSO IN THIS ISSUE:

Making a Difference

Lisa Pizzalato

Rebecca Braun

Rising Star

LaRhonda Thomas

Keep Tigertown Beautiful with
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Photos by Ace Sylvester

Rising Star

Alison Stott

Career Moves

Ross Doran

Partner Spotlight

Billy Leach  
Professional Title

R E A L  E S TAT E
CHT GROUP

CARRIE GODBOLD
REAL PRODUCER

N O V E M B E R  2 0 2 0
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Find Your Happy Place
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Sondra
HELLO, 2021

RISING STAR 
ERICKA QUEEN

PARTNER SPOTLIGHTS
PARAGON INSPECTIONS

THE HOMEKEY MORTGAGE TEAMRichard
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Ascension Realty 
of Louisiana
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THE ORIGINAL SIX
RE/MAX PROFESSIONAL
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REAL PRODUCER
POWER COUPLES

RISING STAR

KELLY MITCHELL 

INDUSTRY LEADER

TONYA TOUPS GAUTREAU

PARTNER SPOTLIGHT

MFB TITLE SOLUTIONS

EVENT PHOTOS 

COVERS & COCKTAILS

MIKE AND JEN GENNARO
TREY AND WHITNEY WILLARD

STEVEN AND LAURA BUCK SMITH
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REAL PRODUCER 

MARIE 
BROUSSARD 
Coldwell Banker ONE

RISING STAR

CHRISTIE FARRIS
KW Red Stick Partners

PARTNER SPOTLIGHT

The A Team at 
Eustis Mortgage

Page 20: Spring Network 

Event Information
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HAPPY TWO-YEARHAPPY TWO-YEAR

ANNIVERSARYANNIVERSARY
HAPPY TWO-YEARHAPPY TWO-YEAR

ANNIVERSARYANNIVERSARY
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THE KEYFINDERS TEAM
Rising Star

Johnette Tolliver

Broker Spotlight 
Kristan Fletcher Peak Properties LLC

Career Moves

Danni Downing

Event Recap & Award Recipients
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CHECK OUT WHAT’S INSIDE:

COVER STORY: Matt Noel

RISING STAR: Ronnie White

CAREER MOVES: Yvette Griffin

SPONSOR SPOTLIGHT: Commerce Title

WHERE ARE THEY NOW: Stephen Couvillion

OLD SCHOOL PHOTOS: Guess Who!

Coldwell Banker ONE

MATT NOEL
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J E R E M Y
K W  F I R S T  C H O I C E

H E N D E R S O N
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LISA
MARSHALL
P U S H E D  T O  H E R  P U R P O S E

CHECK OUT WHAT’S INSIDE:

RISING STAR: Amanda Lass

GET TO KNEAUX: Shelley Simmons

SPONSOR SPOTLIGHT: Brooke Stevens List to Close

WHERE ARE THEY NOW: Tim Houk

Cover Photo by Aaron Hogan O C T O B E R  2 0 2 2
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pinoBrittneyCOVER STORY
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RISING STAR
REBECCA SOTILE-KNIGHT

PARTNER SPOTLIGHT
THE RYAN LARUSSA TEAM AT GMFS

THE BIG EVENT INVITATION
SAVE THE DATE!

ALSO IN THIS ISSUE

LEIGH
TOP PRODUCER

MOSS

Darren 
James
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TOP PRODUCER

ALSO IN THIS ISSUE

RISING STAR
KATHERINE COGHLAN

NICHE AGENT
SARA GUMMOW

PARTNER SPOTLIGHT
SKINNY WIMP MOVING COMPANY

eXp Realty

NICOLE

Realty  Executives

Top P roducer :

ROWELL
ALSO IN THIS ISSUE

RISING STAR
BRITTANY KENNEY

BROKER SPOTLIGHT
PATTON BRANTLEY

PARTNER SPOTLIGHT
CIRCUIT BREAKER ELECTRIC
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TOP PRODUCER

ALSO IN THIS ISSUE

RISING STAR
DEANTÉ’ THOMAS

CELEBRATING LEADERS
ROBIN DESHOTELS AND LIZZIE BENZER  

PARTNER SPOTLIGHT
HDMK
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ADAMS
Leigh

Berkshire Hathaway HomeServices

TOP PRODUCER
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SHANE 
ROBERTSON

RISING STAR
MEGHAN DUNNE

BROKER SPOTLIGHT
SMART MOVE REAL ESTATE

PARTNER SPOTLIGHT
GULF COAST TITLE

LAUNCH PARTY DETAILS

ALSO IN THIS ISSUE
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ALSO IN THIS ISSUE

RISING STAR
RICHARD SPEARS

PARTNER SPOTLIGHT
AUNDREA ALLEN WITH 
SAFESOURCE INSURANCE

BEFORE THEY 
WERE STARS

REAL PRODUCER

TIM
HOUK
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ANDREW 
MEDINE

BERKSHIRE HATHAWAY UNITED PROPERTIES 

AGE:  21
YEARS IN REAL ESTATE:  1

IF NOT REAL ESTATE, WHAT CAREER WOULD YOU CHOOSE? 

Something in the medical field 

DO YOU ADHERE TO A PARTICULAR MINDSET, BELIEF,  

TRAINING OR PRACTICE? 

I believe in the “grind” I try not to take shortcuts or find the easiest 
path traveled. Hard work is the best way to have this career pay off! 

WHAT’S YOUR BEST HABIT, AND WHAT’S YOUR WORST ONE? 

My best habit is my prospecting schedule. My worst habit would 
have to be how easily I can feel overwhelmed.

WHAT BOOK DO YOU RECOMMEND TO EVERYONE AND WHY? 

Garden City. It helped me calm my nerves in the beginning when I 
felt like I was running in place.

FAVORITE PODCAST? 

The Real Estate Sales Podcast with Jimmy Burgess

WHAT ARTIST WILL ALWAYS BE PRESENT IN YOUR PLAYLIST? 

Willie Nelson 

WHAT ITEM(S) CAN ALWAYS BE FOUND IN YOUR CAR? 

Phone chargers, my work bag, a change of clothes, an extra pair 
of shoes, and my tool bag 

WHAT CHANGES DO YOU SEE COMING FOR THE FUTURE OF REAL 

ESTATE AND HOW CAN WE EMBRACE THOSE CHANGES?

 I think everyone is starting to find their homes online more so 
than calling signs in the yard. I think really starting to push our 
personal websites is going to be a big part of adjusting to that.

WHAT DO YOU WISH OLDER, MORE SEASONED AGENTS, KNEW 

OR UNDERSTOOD BETTER ABOUT YOUR GENERATION? 

That we really aren’t all lazy and that technology is more of an 
asset than anything else.

WHO DO YOU ADMIRE IN THIS IN-

DUSTRY AND WHY? 

Jonathan Starns. He and I come 
from very similar backgrounds and 
he has taken me under his wing in a 
lot of ways. 

WHAT QUALITIES DO YOU SEEK 

WHEN LOOKING TO BUILD YOUR 

SPHERE OF INFLUENCE? 

People who I connect with in interests, 
backgrounds, or other similarities 

3 WORDS YOUR FRIENDS WOULD 

USE TO DESCRIBE YOU: 

Hardworking, Friendly, Motivated 

WHAT IS A CURRENT TREND OR 

BUZZWORD THAT YOU WANT TO SEE 

MAKE ITS EXIT AND NEVER RETURN? 

“Riz” 

WHAT’S YOUR FAST FOOD  

CHAIN OF CHOICE? 

Chick-fil-A 
 
AND WHERE DO YOU EAT WHEN YOU 

WANT TO SPLURGE? 

Texas de Brazil 

WHAT CAN I  GET YOU TO DRINK? 

Dr. Pepper! 

WHAT’S THE FIRST THING YOU 

WOULD TELL A CLIENT ABOUT BA-

TON ROUGE IF THEY WERE  

NEW IN TOWN? 

The food is great but look for hole-
in-the-walls more so than big-name 
chain restaurants.
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BROOKE 
DOIRON

BRITTNEY PINO & ASSOCIATES 

AGE:  22
YEARS IN REAL ESTATE:  1

IF NOT REAL ESTATE, WHAT CAREER  

WOULD YOU CHOOSE? 

Firearms instructing

DO YOU ADHERE TO A PARTICULAR MINDSET,  

BELIEF, TRAINING OR PRACTICE? 

1. If you want great success in life, you best get to work. 
2. Going halfway with half a heart digs a deeper grave. 

WHAT’S YOUR BEST HABIT, AND WHAT’S  

YOUR WORST ONE? 

Best: always saying less than necessary 
Worst: not waking up after the first 5 alarms

WHAT BOOK DO YOU RECOMMEND TO  

EVERYONE AND WHY? 

The Gift of Fear by Gavin De Becker. The book demon-
strates the importance of using your intuition & 
instincts. Quit ignoring your gut feelings. 

FAVORITE PODCAST? 

Ted Talks 

WHAT SHOWS ARE WORTH THE BINGE? 

Documentaries are always worth the binge 

WHAT ARTIST WILL ALWAYS BE PRESENT  

IN YOUR PLAYLIST? 

Billy Joel

WHAT ITEM(S) CAN ALWAYS BE FOUND IN  

YOUR CAR? 

Flash light, kubotan, pepper spray, germ-x,  
lint roller & maybe a random dog toy or 2. 

WHAT CHANGES DO YOU SEE COMING FOR THE  

FUTURE OF REAL ESTATE AND HOW CAN WE EMBRACE 

THOSE CHANGES? 

Perhaps we can imagine a world 15 years from now, 
where real estate transactions are 100% done virtu-
ally/online. “In-person” showings or closings, would be 
considered “old school”. We can embrace the changes by 
continuing to work on new technologies, and improving 
the real estate industry. 

WHAT DO YOU WISH OLDER, MORE SEASONED  

AGENTS, KNEW OR UNDERSTOOD BETTER ABOUT  

YOUR GENERATION? 

Assumptions are quite unfortunate. Underestimating is a 
costly mistake.

WHO DO YOU ADMIRE IN THIS INDUSTRY AND WHY? 

Brittney Pino. She has consistently demonstrated 
what it takes to be one of the best. Her values, mindset, 
demeanor, and commitments have been proven through 
her accomplishments. She is an inspiration for everyone 
in the industry. 

WHAT QUALITIES DO YOU SEEK WHEN LOOKING TO 

BUILD YOUR SPHERE OF INFLUENCE? 

Communication skills, integrity, commitments

3 WORDS YOUR FRIENDS WOULD USE TO  

DESCRIBE YOU: 

Stoic, Determined, Relentless 

WHAT’S YOUR FAST FOOD CHAIN OF CHOICE? 

No fast food.

AND WHERE DO YOU EAT WHEN YOU WANT TO SPLURGE? 

Soji or Tsunami

WHAT CAN I  GET YOU TO DRINK? 

Water & a Cabernet
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BRYANT 
MANCHACK

EXP REALTY 

AGE:  27
YEARS IN REAL ESTATE:  3

IF NOT REAL ESTATE, WHAT CAREER 

WOULD YOU CHOOSE? 

Being an actor in movies 

DO YOU ADHERE TO A PARTICULAR MIND-

SET, BELIEF, TRAINING OR PRACTICE? 

Everything is 99% Mental and 1% physical. 
You attract the type of energy that you put 
out. Daily practice makes producers. Being 
innovative with how you communicate with 
others will result in a stronger relationship. 

WHAT’S YOUR BEST HABIT, AND  

WHAT’S YOUR WORST ONE? 

Best habit: Working out daily 
Worst habit: Eating out too much 

WHAT BOOK DO YOU RECOMMEND  

TO EVERYONE AND WHY? 

Can’t Hurt Me by David Goggins. This book 
teaches you to take responsibility for where 
you are in life and the pain that you looked 
at negatively in the past should be looked at 
in a positive view to see how it’s made you 
the strong person you are today to push you 
to become better in life. 

WHAT ARTIST WILL ALWAYS BE PRESENT IN 

YOUR PLAYLIST? 

Nipsey Hussle 

WHAT ITEM(S) CAN ALWAYS BE  

FOUND IN YOUR CAR? 

A cigar, cigar cutter, and strong cologne 

WHAT CHANGES DO YOU SEE COMING FOR THE FUTURE OF 

REAL ESTATE AND HOW CAN WE EMBRACE THOSE CHANGES? 

Technology will become more diverse and majority of people 
will become more disconnected due to technology. Focus on 
giving genuine value and quality time to your clients so they 
don’t lose that connection with you. 

WHAT DO YOU WISH OLDER, MORE SEASONED AGENTS, 

KNEW OR UNDERSTOOD BETTER ABOUT YOUR GENERATION? 

We’re not that much different from them when they  
were young and living their life. They just see life from a 
different lens now. 

WHO DO YOU ADMIRE IN THIS INDUSTRY AND WHY? 

Grant Cardone. He’s built his wealth off of real estate. 

WHAT QUALITIES DO YOU SEEK WHEN LOOKING TO BUILD 

YOUR SPHERE OF INFLUENCE?

Likes to be social, understanding of others, and likes to go 
to social events.

3 WORDS YOUR FRIENDS WOULD USE TO  

DESCRIBE YOU: 

Hardworking, Intellectual, Ingenious. 

WHAT IS A CURRENT TREND OR BUZZWORD THAT YOU WANT 

TO SEE MAKE IT’S EXIT AND NEVER RETURN AGAIN? 

100%, deada**, and Cap 

WHAT CAN I  GET YOU TO DRINK? 

Moscow mule 

WHAT’S THE FIRST THING YOU WOULD TELL A CLIENT 

ABOUT BATON ROUGE IF THEY WERE NEW IN TOWN? 

Great museums, unique attractions, wedding venues and 
outstanding restaurants. Watch a game at the LSU Tiger 
Stadium, visit the LSU Museum of Art, and see a planetarium 
show at the Louisiana Art & Science Museum.
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Park At The Island Heron Pointe

LA-PARKATTHEISLANDS@DRHORTON.
COM

225-396-2649
58905 Island Drive 

Plaquemine, LA 70764

LA-HERONPOINTE@DRHORTON.COM
225-267-9720

12148 Parkknoll Ave
Baton Rouge, LA 70816

Key Club rewards Real Estate Agents who consistently partner with D.R. 

Horton, Inc. Real Estate Agents who sell two or more new D.R. Horton 

homes in the 2023 calendar year are awarded Key Club membership.

3.5% Commission on your second sale,

4% Commission on your third sale,

4.5% Commission on your fourth sale,

Have you 
heard about 
Key Club?

THE PERKS!

Scan here to view 
our Communities

Hop Into a 
New Home
IN PLAQUEMINE & BATON ROUGE

D.R. Horton is an Equal Opportunity Housing Builder. Pictures, photographs, colors, features, and sizes are for illustration purposes only 
and will vary from the homes as built. Home and community information including pricing, included features, terms, availability and 
amenities are subject to change and prior sale at any time without notice or obligation. Advertisement applies to D.R. Horton Louisiana 
East of the Mississippi River. 3% commission is valid for the �rst D.R. Horton home sold between 1/1/23 and 12/31/23, 3.5% commission 
is valid for the second D.R. Horton home sold between 1/1/23 and 12/31/23, 4% commission is valid for the third D.R. Horton home sold 
between 1/1/23 and 12/31/23, 4.5% commission is valid for the fourth D.R. Horton home sold between 1/1/23 and 12/31/23, 5% 
commission is valid for the �fth and beyond D.R. Horton homes sold between 1/1/23 and 12/31/23. O�er valid only on new contracts 
and does not apply to transfers, cancellations, or re-writes. Key Club commission o�er is subject to change without notice. Please 
contact a community sales representative for additional requirements for the Key Club commission program. This special commission 
incentive may not be used in conjunction with any other broker bonus or incentive. Promotion commission is subject to caps, if any, on 
total broker compensation imposed by the homebuyer’s lender. Commission will be paid at closing. Licensed Agent (not broker/partner) 
must be procuring cause. Cannot be transferred to another broker or agent. Maximum paid on any transaction will not exceed 5% total 
commission. Prices, plans, features, options, and co-broke are subject to change without notice. Additional restrictions may apply. 
Homes must close to be counted for promotion. Cancellations do not count. All o�ers contained herein expire on 12/31/23.
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CADE CREEL
KELLER WILLIAMS REALTY FIRST 

CHOICE | THE COUV GROUP

AGE:  23
YEARS IN REAL ESTATE:  2

IF NOT REAL ESTATE, WHAT 

CAREER WOULD YOU CHOOSE? 

Anything related to Sales or 
Customer Service. I truly enjoy 
solving problems that benefit 
other people!

DO YOU ADHERE TO A PAR-

TICULAR MINDSET, BELIEF, 

TRAINING OR PRACTICE? 

Self-confidence comes from 
keeping the promises you make 
to yourself. 

WHAT’S YOUR BEST HABIT, AND 

WHAT’S YOUR WORST ONE? 

My best habit would probably 
have to be choosing to take a 
different path than most people 
are willing to take, which is 
obviously a vague answer but I 
do think it’s something that is 
different about me! I’d say my 
worst habit is my lack of organi-
zation which is why my trans-
action coordinator (Shout out 
to Annie Epps) is the best thing 
that’s happened to my business! 

WHAT BOOK DO YOU REC-

OMMEND TO EVERYONE 

AND WHY?  For personal and 
spiritual development, I’d 
recommend ‘Model Man’ by 
Larry Stockstill & ‘How to Win 
Friends & Influence People’ by 
Dale Carnegie because these 
books really helped me become 
such a better overall person 
and develop a great mindset. 
For business (sales specific), I 
would recommend ‘Fanatical 
Prospecting’ by Jeb Blount which 
really taught me how to have a 

sustainable & somewhat predict-
able business worth having! 

FAVORITE PODCAST? 
Ed Mylett Show 

WHAT SHOWS ARE WORTH  

THE BINGE?  Breaking Bad,  
Better Call Saul, and The 
Walking Dead 

WHAT ARTIST WILL ALWAYS BE 

PRESENT IN YOUR PLAYLIST? 
Really a tough question because I 
will listen to a majority of genres 
depending on my mood. Right 
now my top artist that will stay 
in my playlists for a while is 
Elevation Worship. 

WHAT ITEM(S) CAN ALWAYS 

BE FOUND IN YOUR CAR? Blue 
tape for new construction 
walkthroughs and for sale/open 
house signs! 

WHAT CHANGES DO YOU SEE 

COMING FOR THE FUTURE OF 

REAL ESTATE AND HOW CAN WE 

EMBRACE THOSE CHANGES? 

I believe we’re obviously already 
in a digital age, but I truly think 
we’ll continue to evolve in sys-
temizing more aspects of a real 
estate transaction which could 
honestly be a good or bad thing 
in some situations. We won’t 
really know until it plays out, but 
I do think that with more digital 
& systematic programs becoming 
more available we should see 
Real Estate transactions go much 
smoother over time! However, 
the need for a dependable & 
hard-working Realtor will never 
be phased out, because there are 
so many aspects buying Real 
Estate. Most consumers need our 
service to feel confident in their 
Real Estate decisions! 

WHAT DO YOU WISH OLDER, 

MORE SEASONED AGENTS, 

KNEW OR UNDERSTOOD 

BETTER ABOUT YOUR GENER-

ATION? In a very non-ag-
gressive way, I wish seasoned 
agents knew that our gen-
eration has people who are 
willing to work very hard for 
our clients! Our generation of 
agents that focus on the client 
first will continue to get more 
business which they deserve. 

WHO DO YOU ADMIRE IN 

THIS INDUSTRY AND WHY? 
Way too many people to list, 
but I’ll go with my top two 
people who have the most 
impact on me in this indus-
try. Top person I admire in 
this industry will have to be 
my Team Leader, Mentor, 
and Great Friend: Stephen 
Couvillion. This man stood 
with me from day one and 
truly took a chance on me 
when he started his team 
in 2021. I was the very first 
agent he took on and ever 
since then we’ve overcome 
ALOT of hurdles! Stephen has 
changed the trajectory of my 
life and business through his 
mentorship and I’m thankful 
to know him! The next person 
I admire is my father-in-law 
Pat Guttery who was a Broker 
at KDK Capital when he trag-
ically passed away in 2015. 
My wife and I met several 
years after his passing, so I 
actually never met Pat. I’ve 
just always heard so many 
great things about him. I’ve 
seen how he’s personally and 
financially supported his 
family and the amazing leg-
acy he’s left behind. I admire 
him so much! 

WHAT QUALITIES DO YOU 

SEEK WHEN LOOKING TO 

BUILD YOUR SPHERE OF 

INFLUENCE?  I’m a big believer 
that you’re the average of the 5 
people you spend the most time 
with. The main quality I look 
for when building my sphere is 
determination. I like to align 
myself with people that are 
determined to change their lives 
in an amazing way without 
letting any limiting beliefs in. 

3 WORDS YOUR FRIENDS 

WOULD USE TO DESCRIBE 

YOU: Kind, Patient, and 
Determined 

WHAT IS A CURRENT TREND 

OR BUZZWORD THAT YOU 

WANT TO SEE MAKE ITS EXIT 

AND NEVER RETURN?  I hon-
estly don’t keep up with buzz-
words or trends as much as I 
probably should! But if I had 
to choose one thing, I think it 
would have to be the ‘cancel’ 
culture. For obvious reasons 
I just think it’s not a way we 
should treat people! 

WHAT’S YOUR FAST FOOD 

CHAIN OF CHOICE?  Definitely 
Cane’s. I love some fried chicken 
tenders with Cane’s sauce. 

WHAT CAN I  GET YOU TO 

DRINK?  Coffee! 

WHAT’S THE FIRST THING YOU 

WOULD TELL A CLIENT ABOUT 

BATON ROUGE IF THEY WERE 

NEW IN TOWN?  You’ll never 
see anything like Baton  
Rouge and the surrounding 
areas! We truly love our  
people, food, and sports. You 
just better stay hydrated in 
the summertime!
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CATHERINE 
SHOWS

REMAX PROFESSIONAL

AGE:  29
YEARS IN REAL ESTATE:  3

IF NOT REAL ESTATE, WHAT 

CAREER WOULD YOU CHOOSE? 

Veterinarian 

DO YOU ADHERE TO A PARTICU-

LAR MINDSET, BELIEF, TRAINING 

OR PRACTICE? 

One mindset I always try and live 
by is that to do anything great, you 
have to be able to trust yourself and 
believe in your capabilities, and ban-
ish any negative voices in your head. 

WHAT’S YOUR BEST HABIT, AND 

WHAT’S YOUR WORST ONE? 

My best habit is I make my bed 
everyone morning, and my worst 
is scrolling on my phone for too 
long sometimes. 

WHAT BOOK DO YOU RECOMMEND 

TO EVERYONE AND WHY? 

All of the Harry Potter books. I 
have always loved them and could 
read them over and over! 

FAVORITE PODCAST? 

Hustle Humbly Real Estate Podcast 

WHAT SHOWS ARE WORTH  

THE BINGE? 

True Detective (season 1) 

WHAT ARTIST WILL ALWAYS BE 

PRESENT IN YOUR PLAYLIST? 

The Dixie Chicks 

WHAT ITEM(S) CAN ALWAYS BE FOUND IN 

YOUR CAR? 

Coffee mug, makeup, and a tape measure. 

WHAT CHANGES DO YOU SEE  

COMING FOR THE FUTURE OF REAL  

ESTATE AND HOW CAN WE EMBRACE 

THOSE CHANGES? 

I think adding value to our connections is 
going to be a large change that comes with 
this new market. The last two years were 
such a frenzy that going forward I think 
as agents we are going to have to make 
meaningful connections and the future will 
include “getting back to the basics”. 

WHAT DO YOU WISH OLDER, MORE SEA-

SONED AGENTS, KNEW OR UNDERSTOOD 

BETTER ABOUT YOUR GENERATION? 

I think as a whole, my generation is 
thought of as wanting more for doing less. 
I hope that the more seasoned agents can 
take their experience with each individual 
agent and base it off of that, and not just 
off of my age. I look to them for knowledge 
and advice because I have so much to learn 
from them. In this industry, I will always 
welcome guidance because there are new 
things to learn in every transaction! 

WHO DO YOU ADMIRE IN THIS  

INDUSTRY AND WHY? 

Lisa Landers. Not only is she the best bro-
ker in the game, but she is such an inspira-
tion to me. She is so knowledgeable about 
this industry, and handles every situation 
with such grace. Lisa is never too busy 
to take my call and help me through any 
question I have, and I have a lot! I can’t say 
enough about her, and I am so thankful to 
have her guiding me! 

WHAT QUALITIES DO YOU SEEK 

WHEN LOOKING TO BUILD YOUR 

SPHERE OF INFLUENCE? 

The qualities I look for when 
building my sphere of influence 
are trustworthiness and transpar-
ency. Those are two qualities that 
I always try and practice, so I am 
always looking for those in the 
people I surround myself with. 

3 WORDS YOUR FRIENDS WOULD 

USE TO DESCRIBE YOU: 

Personable, Honest and Loyal. 

WHAT IS A CURRENT TREND  

OR BUZZWORD THAT YOU WANT  

TO SEE MAKE ITS EXIT AND  

NEVER RETURN? 

Socks with open toed shoes. 

WHAT’S YOUR FAST FOOD  

CHAIN OF CHOICE? AND  

WHERE DO YOU EAT WHEN YOU 

WANT TO SPLURGE? 

Chick-fil-A is my fast food chain of 
choice. When I am looking to splurge, 
I go to Mansurs on the Boulevard. 

WHAT CAN I  GET YOU TO DRINK? 

A spicy margarita with extra salt 
on the rim. 

WHAT’S THE FIRST THING YOU 

WOULD TELL A CLIENT ABOUT 

BATON ROUGE IF THEY WERE  

NEW IN TOWN? 

This is a community like no other! 
There is a friendly face everywhere 
you go, and someone is always will-
ing to lend a helping hand.
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CHANDLER 
ACCARDO

ENGEL & VOLKERS

AGE:  27
YEARS IN REAL ESTATE:  2.5

IF NOT REAL ESTATE, WHAT 

CAREER WOULD YOU CHOOSE? 
E-commerce

DO YOU ADHERE TO A PARTIC-

ULAR MINDSET, BELIEF, TRAIN-

ING OR PRACTICE? 

Maintaining a positive  
mindset through meditation 
and daily gratitude 

WHAT’S YOUR BEST HABIT, AND 

WHAT’S YOUR WORST ONE? 

My best habit is prioritizing 
my physical health every day. 
My worst habit is not set-
ting boundaries to support a 
healthy work-life balance. 

WHAT BOOK DO YOU RECOM-

MEND TO EVERYONE AND WHY? 

The Secret. Each practice in this 
book teaches you how to attract 
the things you desire in your life 
through gratitude and a posi-
tive mindset. It changed my life. 

FAVORITE PODCAST? 

The Joe Rogan Experience 

WHAT SHOWS ARE WORTH 

THE BINGE? Breaking Bad, The 
Mandalorian, Money Heist 

WHAT ARTIST WILL  

ALWAYS BE PRESENT IN 

YOUR PLAYLIST? 

Greta Van Fleet 

WHAT ITEM(S) CAN ALWAYS 

BE FOUND IN YOUR CAR? 

Tool bag 

WHAT CHANGES DO YOU  

SEE COMING FOR THE  

FUTURE OF REAL ESTATE  

AND HOW CAN WE EMBRACE 

THOSE CHANGES? 

More purchases with digital 
currency. Learn more about 
the technology and how digi-
tal currencies work. 

WHAT DO YOU WISH  

OLDER, MORE SEASONED 

AGENTS, KNEW OR UNDER-

STOOD BETTER ABOUT  

YOUR GENERATION? 

Our generation appreciates 
feedback from older/more 
seasoned agents. They’ve been 
in the business for years and 
have seen the ups and downs. 
They are essentially our guides 
through the real estate world. 

WHO DO YOU ADMIRE IN 

THIS INDUSTRY AND WHY? 

I admire networking and 
learning from other profes-
sionals that have been in the 
industry for years. 

WHAT QUALITIES DO YOU SEEK 

WHEN LOOKING TO BUILD YOUR 

SPHERE OF INFLUENCE? 

Qualities like a positive mind-
set and goal-oriented people are 
important when building my sphere 
of influence 

3 WORDS YOUR FRIENDS WOULD 

USE TO DESCRIBE YOU: 

Reliable, Empathetic, Confident 

WHAT IS A CURRENT TREND  

OR BUZZWORD THAT YOU  

WANT TO SEE MAKE ITS EXIT  

AND NEVER RETURN? 

All white and grey interiors. Although 
I love a clean look, I’m hoping in the 
future we will see more colors incor-
porated inside the home. 

WHAT’S YOUR FAST FOOD  

CHAIN OF CHOICE? 

Chick-fil-A 

AND WHERE DO YOU EAT WHEN YOU 

WANT TO SPLURGE? 

Dempsey’s (French Dip)

WHAT CAN I  GET YOU TO DRINK? 

Old fashioned 

WHAT’S THE FIRST THING YOU 

WOULD TELL A CLIENT ABOUT 

BATON ROUGE IF THEY WERE NEW 

IN TOWN? 

Give them insight about local restau-
rants/bars and tips for LSU game day.
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DALTON 
ADAMS

CENTURY 21 INVESTMENT REALTY

AGE:  25

IF NOT REAL ESTATE, WHAT CAREER 

WOULD YOU CHOOSE? 

I would choose to become a pilot or 
air traffic controller. Aviation has 
always interested me and I think it 
would be a dramatic change in life-
style and career path.

WHAT’S YOUR BEST HABIT, AND 

WHAT’S YOUR WORST ONE? 

My best habit is consistently reaching 
out to my clients and being available 
when they need to reach me. My worst 
habit is not getting enough consistent 
sleep, but I am working on it. 

WHAT BOOK DO YOU RECOMMEND 

TO EVERYONE AND WHY? 

How to Win Friends and Influence 
People by Dale Carnegie is by far the 
most influential book I have read. I 
used to find difficulty in casual con-
versation with people that I had little 
in common with, and Carnegie’s book 
taught me to be a better listener and 
allowed me to learn from the interests 
and knowledge of others. 

FAVORITE PODCAST? 

BiggerPockets 

WHAT SHOWS ARE WORTH  

THE BINGE? 

Prison Break, Lost, Breaking Bad 

WHAT ARTIST WILL ALWAYS BE PRESENT IN YOUR PLAYLIST? 

Russ 

WHAT CHANGES DO YOU SEE COMING FOR THE  

FUTURE OF REAL ESTATE AND HOW CAN WE EMBRACE 

THOSE CHANGES? 

I believe the future of real estate will become more centered 
around the use of technology. Sellers will require more than 
just professional photographs and an MLS listing from their 
agents. There are so many tools and programs that I enjoy 
providing to my sellers like 3D tours, virtual staging, and 
tracking property interest. Today, this is considered above 
and beyond but soon may be the bare minimum. 

WHO DO YOU ADMIRE IN THIS INDUSTRY AND WHY? 

My business partner, Joyce Sasser, has been in this industry 
for over 40 years through many recessions, crazy high-inter-
est rates, and an ever-changing real estate landscape. She is 
a wealth of information and always stays motivated regard-
less of the state of the market. 

3 WORDS YOUR FRIENDS WOULD USE TO DESCRIBE YOU: 

Determined, Honest, and Altruistic

WHAT’S YOUR FAST FOOD CHAIN OF CHOICE? 

Chick-fil-A 

AND WHERE DO YOU EAT WHEN YOU WANT TO SPLURGE? 

Sullivan’s Steakhouse 
 
WHAT CAN I  GET YOU TO DRINK? 

Bourbon neat 

WHAT’S THE FIRST THING YOU WOULD TELL A CLIENT 

ABOUT BATON ROUGE IF THEY WERE NEW IN TOWN? 

Our city has great diversity of culture, from food to industry 
to real estate! You can find properties that promote city, sub-
urbian, and country living all in a relatively small area.



30 • May 2023 Baton Rouge Real Producers • 31@realproducers realproducersmag.com

ELIZABETH LEJEUNE
ENGEL & VÖLKERS BATON ROUGE

AGE: 24
YEARS IN REAL ESTATE:  3

IF NOT REAL ESTATE, WHAT CAREER 

WOULD YOU CHOOSE? 
I have a passion for serving others, so 
I am sure if I was not serving through 
real estate I would be serving in another 
way. I enjoy anything to do with mar-
keting and education which makes real 
estate the best career choice for me. 

DO YOU ADHERE TO A  

PARTICULAR MINDSET, BELIEF, 

TRAINING OR PRACTICE? 
I wake up every morning wanting to 
be 1% better than I was yesterday, both 
personally and professionally. 

WHAT’S YOUR BEST HABIT, AND 

WHAT’S YOUR WORST ONE?  
My best habit is that I am always will-
ing to show up to support someone 
else. My worst is that I procrastinate. 

WHAT BOOK DO YOU RECOMMEND 

TO EVERYONE AND WHY? 
Greenlights by Matthew McConaughey. 
I recommend this book because it’s a 
reminder that there is a lesson to learn 
in every small detail of our lives. It also 
reminds me that small-town me can 
become something bigger and inspire 
others, even if the stories are crazy. 
Being relatable is the best way to con-
nect with others and this book reminds 
me that everyone can relate to someone. 

FAVORITE PODCAST?

I do not listen to many podcasts, but 
one that has stayed with me over 
the years is “S-Town” from Serial. It 
is not for everyone and full of some 
crazy small-town drama, but the 
story is so well told. There are many 
lessons that I’ve learned from the 

main character - one being to not 
judge a book by its cover; even when 
you think someone is “unconven-
tional” if you get to know them, you 
may learn something from them. 

WHAT SHOWS ARE WORTH  

THE BINGE? 
I have a serious obsession with FRIENDS, 
it plays in the background while I work 
daily. I also love fantasy shows like Game 
Of Thrones or The Witcher.
 
WHAT ARTIST WILL ALWAYS BE PRES-

ENT IN YOUR PLAYLIST?  
Bob Seger - NO MATTER WHAT!!! 

WHAT ITEM(S) CAN ALWAYS BE FOUND 

IN YOUR CAR? 

Sunglasses, rubber boots, and a blank  
PDD and listing agreement. Soon you 
will see a car seat!! 

WHAT CHANGES DO YOU SEE  

COMING FOR THE FUTURE OF REAL 

ESTATE AND HOW CAN WE EMBRACE 

THOSE CHANGES? 
Considering I started real estate a 
week before a worldwide pandemic, I 
have no clue what changes may come 
next. All I can do is be consistently 
there for my clients. I believe the best 
way to embrace changes is to always 
stay educated and connected with 
others in the industry - collaboration 
over competition. 

WHAT DO YOU WISH OLDER,  

MORE SEASONED AGENTS, KNEW  

OR UNDERSTOOD BETTER ABOUT 

YOUR GENERATION? 
We grew up learning to market our-
selves because of social media. We 
quickly learned that at any moment 
our form of marketing could change 
to something new - beginning with 
MySpace and quickly moving to the 
most recent, Tik Tok. Change is not as 

scary to us because of this “upbring-
ing” and we can pivot quicker than 
generations before. You will see us 
be creative in the way we do things 
because we have had to pivot so much 
in such little time. We have learned 
that everyone is watching at all times 
and though some see that as invasive, 
it has taught our generation to be 
more considerate of others. This is 
making us leaders younger than gen-
erations before us. 

WHO DO YOU ADMIRE IN THIS  

INDUSTRY AND WHY? 

Amanda Parfait. I don’t just admire 
Amanda, but I adore her. I grew up 
wanting to be just like her, but never 
really had that role model present in 
my life. The day I met her, I knew I’d 
found just what I was searching for 
all my life. She quickly taught me that 
where I come from and what I have 
gone through could NEVER define me 
unless I let it. She’s taught me that 1% 
better every day puts you 365% better 
every year. I have grown so much 
because of her influence on my life. She 
is a true leader with a servant’s heart. 

WHAT QUALITIES DO YOU SEEK  

WHEN LOOKING TO BUILD YOUR  

SPHERE OF INFLUENCE? 

I want people in my life that are moti-
vated & willing to teach me the things 
they know. I love creative people because 
I get fired up to have conversations with 
them and create things together. 

3 WORDS YOUR FRIENDS WOULD 

USE TO DESCRIBE YOU:  Creative, 
Empowering, & Wise 

WHAT IS A CURRENT TREND OR BUZZ-

WORD THAT YOU WANT TO SEE MAKE 

ITS EXIT AND NEVER RETURN? 
I don’t have anything that bothers me 
enough to think it needs to stop, but 

I have never jumped 
on the “sis” train. It is 
just not my cup of tea 
to call everyone “sis”.. 
However, I probably 
use “PERIODT” more 
than I should.

WHAT’S YOUR FAST  

FOOD CHAIN OF 

CHOICE? AND WHERE 

DO YOU EAT WHEN 

YOU WANT  

TO SPLURGE? 
Like Fergie said in her 
song Glamorous, “I 
still go to Taco Bell, 
Drive-Thru, raw as 
hell. I don’t care, I’m 
still real, no matter 
how many [houses] I 
sell” When I am not 
splurging at Taco 
Bell, I usually go to 
my mom’s house to 
splurge because that 
is where all the best 
food is. I always eat 
more than I should 
sitting at her table. 

WHAT CAN I GET  

YOU TO DRINK? 
I am a martini girl. 
Not one with an olive, 
but anything else. 
Currently a chocolate 
milk girl because of 
this baby. 

WHAT’S THE FIRST 

THING YOU WOULD 

TELL A CLIENT  

ABOUT BATON  

ROUGE IF THEY WERE 

NEW IN TOWN? 

I would tell them that 
the best side is the 
WESTSIDE!!! I am a 
very proud WBR girl 
& I truly think our 
westside community 
is the best!!
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#ClosingTheCoast
225-295-8222

4473 Bluebonnet Blvd., Suite A, Baton Rouge, LA 70809

15615 Airline Hwy B, Prairieville, LA 70769

gctitle.com

With over 40 years of experience, our team provides real estate title and closing services throughout the state of Louisiana including 

Residential and Commercial closings, Judgements, Lien Searches, Escrow Services and much more. We provide the highest standard of 

experience, convenience, and customer service with o�ces in Baton Rouge and Springfield, Louisiana.

 Corinne Schwartzberg
Attorney at Law

Jim Beatty
Attorney at Law

Annie Womack Zaunbrecher
Marketing Director

EXCELLENT SERVICE AND
STRONG COMMUNICATION
Making your job easy and your clients happy

Flexible Scheduling

SAME DAY Electronic Report

10 Years Corrective Construction Experience

Competitive Pricing

Scott Guidry, LHI#10905

985-519-4343

scott@paragoninspectionsllc.com

www.paragoninspectionsllc.com

Proudly serving Baton Rouge and Surrounding Areas

Great home & auto 
rates for any budget.

Love your neighbor. - Mark 12:31

State Farm Fire and Casualty Company, State Farm General Insurance Company, Bloomington, IL
State Farm Florida Insurance Company, Winter Haven, FL

State Farm Lloyds, Richardson, TX1708137

Surprisingly great rates await when you have options like bundling your home and auto insurance.
Call me for a quote today.

Ross Garbarino
Agent
Garbarino State Farm
9844 Jefferson Hwy Suite 102
Baton Rouge LA 70809
225.751.4840
ross@garbarinoSF.com
www.garbarinoSF.com
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225-304-2499 | www.landscapekingla.com
Serving Baton Rouge, Prairieville and Surrounding Areas

Enjoy Your Yard Again

Landscape Planning | Installations | Landscape Lighting
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JALEN 
NORWOOD

KELLER WILLIAMS  

RED STICK PARTNERS

AGE: 22
YEARS IN REAL ESTATE: 3

IF NOT REAL ESTATE, WHAT 

CAREER WOULD YOU CHOOSE? 

I would have my own  
marketing agency

DO YOU ADHERE TO A PARTICU-

LAR MINDSET, BELIEF, TRAINING 

OR PRACTICE? 

I put myself through difficult 
tasks to push myself out of my 
comfort zone. Every morning I 
Gym, Run, do as many push-ups 
as I can, then take a cold shower. 
After I finish, mentally I am ready 
to crush the day!!

WHAT’S YOUR BEST HABIT, AND 

WHAT’S YOUR WORST ONE? 

My best habit is always finding, 
and creating content for social 
media.... and my worst habit is 
scrolling on social media.

WHAT BOOK DO YOU RECOM-

MEND TO EVERYONE AND WHY? 

The Fountainhead by Ayn Rand! 
It is a fiction book told from the 
perspective of two architects. One 
works to please the masses and 
the other works to please himself. 
This book helped my business 
because it helped me to shut out 
the noise and find pleasure in 
serving my clients versus trying 
to impress the world. Especially 
in the digital age!

FAVORITE PODCAST? 

Keeping it Real hosted by 
DJ Paris 

WHAT SHOWS ARE WORTH 

THE BINGE? 

Selling Sunset, Tampa, or 
OC! These shows are so bad, 
but highly entertaining, 
especially for REALTORS®. 

WHAT ARTIST WILL  

ALWAYS BE PRESENT IN 

YOUR PLAYLIST? 

Drake! There is always a 
Drake song for every occa-
sion and feeling. 

WHAT ITEM(S) CAN ALWAYS 

BE FOUND IN YOUR CAR? 

Camera Equipment, Golf 
Clubs, and half-finished 
water bottles. 

WHAT CHANGES 

DO YOU SEE COMING  

FOR THE FUTURE OF  

REAL ESTATE AND HOW 

CAN WE EMBRACE  

THOSE CHANGES? 

Social media was mainly 
used for entertainment, but 
now it is one of the largest 
search engines! As real 
estate agents, we should 
treat our platforms as if 
we were Google®. That way 
when consumers want to 
know “how to,” we pop up 
providing value and we 
secure new clients. 

WHAT DO YOU WISH  

OLDER, MORE SEASONED 

AGENTS, KNEW OR UNDER-

STOOD BETTER ABOUT  

YOUR GENERATION? 

Social media is more than you 
standing in front of your new 
listing and making a video. 
A lot of the time those videos 
are boring and you are talking 
to yourself. Our generation 
likes things FAST and to feel a 
connection with those we are 
following. So older/seasoned 
agents should do more research 
about social media and appeal 
to our pea-sized attention spans 
to be better on social media! 

WHO DO YOU ADMIRE IN THIS 

INDUSTRY AND WHY? 

Deanté Thomas! This guy 
has such a giving heart, he 
is extremely humble, and he 
looks like me, so he gives me 
hope that I can accomplish BIG 
things. He truly cares about 
each client and goes past the 
extra mile. Oh, and he has 
super crazy numbers. I hope 
one day I can be half the man/
agent that he is. He is a big part 
of the reason my business has 
grown to where it is today! 

WHAT QUALITIES DO YOU SEEK 

WHEN LOOKING TO BUILD 

YOUR SPHERE OF INFLUENCE? 
I look for genuine people, I have 
no interest in working with 
people who don’t want to work 
with me and vice versa. 

3 WORDS YOUR 

FRIENDS WOULD USE 

TO DESCRIBE YOU: 

Clean, Humble,  
and Hungry 

WHAT IS A CURRENT 

TREND OR BUZZWORD 

THAT YOU WANT TO 

SEE MAKE ITS EXIT AND 

NEVER RETURN? 

“Now Accepting New 
Clients” post. We all 
know you’ve been 
accepting new clients 
this whole time! 

WHAT’S YOUR  

FAST FOOD CHAIN  

OF CHOICE? 

Chick-fil-a 

AND WHERE DO YOU 

EAT WHEN YOU WANT 

TO SPLURGE?  
Ruth’s Chris 

WHAT CAN I  GET YOU 

TO DRINK? 

An Old Fashion, please! 

WHAT’S THE FIRST 

THING YOU WOULD 

TELL A CLIENT ABOUT 

BATON ROUGE IF THEY 

WERE NEW IN TOWN? 

Every city has its fair 
share of crime, and 
Baton Rouge isn’t as bad 
as it is portrayed. I can 
help you find the perfect 
home in a safe area!
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MEG WILLIAMS
COVINGTON & ASSOCIATES 

REAL ESTATE, LLC

AGE:  22
YEARS IN REAL ESTATE:  4

IF NOT REAL ESTATE, 

WHAT CAREER WOULD YOU 

CHOOSE?  I would own a wed-
ding venue. My sisters and I 
have always said we wanted 
to have our own venue that 
we could design, build, 
decorate, and run together. I 
imagine it would be a classic 
and timeless place that is 
elegant, cozy, and fresh. 
We would have so much fun 
planning with each bride to 
make their dreams come to 
life on their special day! Who 
knows, maybe one day we 
will make it happen and all of 
our future daughters can get 
married there! 

DO YOU ADHERE TO A PAR-

TICULAR MINDSET, BELIEF, 

TRAINING OR PRACTICE? 

Consistency is key and hard-
working pays off! “To be suc-
cessful, you must be willing 
to do the things today others 
won’t do in order to have the 
things tomorrow others won’t 
have.” — Les Brown 

WHAT’S YOUR BEST HABIT? 

My organizational skills. I 
say it’s a habit, because it is 
quite literally a part of my 
daily routine. I love every-
thing to be in its place at 
all times and I truly cannot 
function until everything 
is exactly in order. I think 
it plays a big part in help-
ing my career because 

organization is a must in this 
industry! I love a system! 

WHAT BOOK DO YOU RECOM-

MEND TO EVERYONE AND WHY? 

The Noticer by Andy Andrews. I 
believe perspective is everything 
and your attitude can make any 
bad situation good. This book 
does an incredible job of show-
ing you how a small change in 
your perspective can alter your 
entire outlook on life. I have rec-
ommended and bought a copy of 
this book for numerous friends 
and will continue to do so when 
they need a little advice and a 
change in their perspective! 

WHAT SHOWS ARE WORTH THE 

BINGE?  I am the most boring TV 
watcher of all time. I like four 
shows and keep them on a cycle. 
I rarely sit down and actually 
watch them—I usually just play 
them as background noise. In 
order, my favorites are One Tree 
Hill, Gossip Girl, Friends, and 
Schitt’s Creek. I love happy, feel 
good, make you laugh type of 
shows! I would never sit down 
and watch a murder mystery, 
what fun is that?!
 
WHAT ARTIST WILL ALWAYS BE PRES-

ENT IN YOUR PLAYLIST? Anything 
country! Kenny Chesney, Brooks 
and Dunn, Jason Aldean, Alan 
Jackson, Cody Johnson, George 
Strait, and Tim McGraw.
 
WHAT ITEM(S) CAN ALWAYS BE 

FOUND IN YOUR CAR? OMG I am 
always the most prepared!! You 
know the question “If you had 
to pick only one person to be left 
on Earth with who would you 
pick?” I always tell my friends 

and family they should all 
pick me because we could 
survive for years as long as 
I have my purse or car! But 
in all seriousness, my car 
will always have a “kit” in 
the trunk that has crack-
ers, water, batteries, a mini 
vacuum, a tape measurer, a 
mallet (for signs), an abun-
dance of lockboxes, first 
aid kit, cleaning supplies, 
paper towels, rain boots, 
tennis shoes, socks, shorts, 
t-shirt, sweatshirt, blanket, 
make up, etc. etc. You name 
it, it’s probably in my car! 

WHAT CHANGES DO 

YOU SEE COMING FOR 

THE FUTURE OF REAL 

ESTATE AND HOW CAN 

WE EMBRACE THOSE 

CHANGES?  The biggest 
change I see coming to our 
industry is technology. 
Technology has already 
advanced our careers so 
much, but I think that 
there is so much more to 
come from it. However, no 
matter how big technology 
advances, I think where we 
live, our connections and 
relationships will always 
surpass that to be the most 
important. Technology 
is extremely beneficial, 
especially to us as agents, 
but our buyers and sellers 
also have access and are 
savvier than ever. We must 
have the knowledge to be 
able to answer whatever 
questions they may throw 
our way as well as the 
inside scoop for everything 
in our community. From 

local politics to educa-
tional systems, organiza-
tions, or clubs, we must 
be involved in all of it to 
ensure we are at the top 
of our game and can serve 
our sphere to the best 
of our ability, which is 
something technology can 
never take away from us. 

WHAT DO YOU WISH 

OLDER, MORE SEASONED 

AGENTS, KNEW OR 

UNDERSTOOD BETTER 

ABOUT YOUR GENER-

ATION?  That change is 
GOOD! A new generation 
comes with new creativ-
ity, opportunities, ideas, 
and projects. I think our 
generation’s creativity 
and fresh ideas are going 
to be incredible for our 
industry in the coming 
years and so many fantas-
tic agents will bring new 
projects to fruition that 
will be life-changing for 
our community.
 
WHO DO YOU ADMIRE 

IN THIS INDUSTRY AND 

WHY?  Ms. Marlene 
Mock from our office at 
Covington & Associates. 
She is the most loyal 
person I have ever met, 
whether it’s for her cli-
ents, friends, family, or 
her broker…especially her 
broker! She will always 
have your back and will 
not take no for an answer. 
I think her positive yet 
determined attitude is 
what got her so far in 
this industry because I 

know if she worked for 
her clients at least half as 
hard as she works to help 
the people she loves, then 
there’s no doubt they were 
dealing with the best in 
the business!
 
WHAT QUALITIES DO YOU 

SEEK WHEN LOOKING 

TO BUILD YOUR SPHERE 

OF INFLUENCE?  Honesty, 
Integrity, Respectfulness,  
and Enthusiasm. 

3 WORDS YOUR FRIENDS 

WOULD USE TO DESCRIBE 

YOU: Organized, 
Thoughtful, Ambitious. 

WHAT’S YOUR FAST 

FOOD CHAIN OF CHOICE? 

Raising Canes. Best food 
ever! My favorite nonfast 
food, but not necessarily 
a splurge, is Curbside. 

AND WHERE DO YOU EAT 

WHEN YOU WANT TO 

SPLURGE?  Stabs! Could 
eat their scallops and 
oysters all day. 

WHAT CAN I  GET YOU TO 

DRINK?  Alcoholic:  
A spicy margarita /  
Non-Alcoholic: Barq’s 
Root Beer
 
WHAT’S THE FIRST THING 

YOU WOULD TELL A 

CLIENT ABOUT BATON 

ROUGE IF THEY WERE 

NEW IN TOWN? Geaux 
Tigers!!! The culture, 
food, celebrations, 
and opportunities are 
second to none! You are 
in a great community of 
people who will have your 
back and love you like a 
neighbor should! There is 
no place like the South!
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RedstickFinancial.com |       @redstickfinancial
11918 Bricksome Ave, Suite F | Baton Rouge, LA 70816 | 225-407-9250

Stated Income Programs
Bank Statement Programs

One Time Close New Construction
Mobile Homes • FHA, VA, Conv, Jumbo

GEAUX
REDSTICK.

Sheridan Fay
Broker/Owner

NMLS # 1967817

Marcy Hubbs
Loan Originator 

NMLS # 2143451

Darrell “Randy” Tubbs
Loan Originator
NMLS #178782

Richard Davis III
Loan Originator

(Houma/Thibodaux)
NMLS #1919192

Clay Donaldson
In House Processor/

Geaux Processing, LLC
NMLS #2436050

Ryan Mott
Owner/President
NMLS #876641

GEAUX
LOCAL.

Aundrea Allen
Independent Insurance Agent

 O: (225)-300-4500 • M: (225) 333-6220 • aundrea@safesourceins.com

BEST COVERAGE. BEST RATES. ONE-ON-ONE SERVICE.

Happy Mother's Day
to ALL the Moms!

www.safesourceins.com
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SHAWN GEE
KELLER WILLIAMS RED 

STICK PARTNERS

AGE:  29
YEARS IN REAL ESTATE:  2

IF NOT REAL ESTATE, 

WHAT CAREER WOULD YOU 

CHOOSE?  I actually have a 
degree in music education! 
Band was such a huge part 
of my life growing up and 
it had a huge impact on my 
life so I would be a middle 
school band director. 

DO YOU ADHERE TO A 

PARTICULAR MINDSET, 

BELIEF, TRAINING OR 

PRACTICE?  One of my best 
practices that I’ve commit-
ted to is being consistent. 
Consistency in most dis-
ciplines can be a world of 
difference in your business 
and it has kept me on track 
to achieve my goals. 

WHAT’S YOUR BEST HABIT, 

AND WHAT’S YOUR WORST 

ONE?  I have a good habit 
of tracking my finances. 
That’s pretty boring but it’s 
been incredibly helpful for 
me to keep myself in check 
so I’m not overspending. In 
real estate, we’re commis-
sion based so you have to 
be smart with your money! 
As far as a bad habit, I’d 
say being on my phone too 
much. In a profession where 
your phone is how you stay 
connected, it’s difficult to 
unplug but it’s necessary for 
longevity in the business. 
I’m still working on it! 

WHAT BOOK DO YOU REC-

OMMEND TO EVERYONE AND 

WHY?  I really enjoy “Wooden: 
A Lifetime of Observations and 
Reflections On and Off The 
Court”. I really enjoy this book 
because it showcases differ-
ent tidbits of wisdom from a 
coach that “walked the walk, 
and talked the talk”. He cared 
deeply about achieving success 
by focusing on character. 

WHAT SHOWS ARE WORTH THE 

BINGE?  Oh man there are so 
many great shows out there... 
If I had to pick a few, I’d say 
“Barry”, “It’s Always Sunny in 
Philadelphia”, and “Breaking 
Bad”. These have to be some of 
my favorites! 

WHAT ARTIST WILL ALWAYS BE 

PRESENT IN YOUR PLAYLIST? 

This is really hard to pinpoint 
but if I had to choose one artist 
I would probably say Bruno 
Mars. His last album with 
Anderson Paak is timeless for 
me! I’m going to listen to it for 
many years to come. 

WHAT ITEM(S) CAN ALWAYS 

BE FOUND IN YOUR CAR?  I’ve 
bought black ice little trees for-
ever so you’ll more than likely 
always see one hanging off my 
rearview….also a pencil! 

WHAT CHANGES DO YOU SEE 

COMING FOR THE FUTURE 

OF REAL ESTATE AND HOW 

CAN WE EMBRACE THOSE 

CHANGES?  One of the biggest 
changes that are affecting every 
industry is the use of artificial 
intelligence. While AI still 

creeps me out, when used cor-
rectly, it can be a very beneficial 
tool to include in your agent 
tool belt to help your clients. 

WHAT DO YOU WISH OLDER, 

MORE SEASONED AGENTS, 

KNEW OR UNDERSTOOD 

BETTER ABOUT YOUR GENER-

ATION?  I’ve found that some 
older agents don’t see the 
benefits of using social media 
to connect with new clients. 
That’s honestly been my pri-
mary way of making business. 
When I tell other agents that, 
they don’t get it! 

WHO DO YOU ADMIRE IN THIS 

INDUSTRY AND WHY?  Once I 
started the process of getting 
licensed, my good friend Kevin 
Phillips was there every step of 
the way. His knowledge of the 
real estate market and how he 
handles his business is inspir-
ing! He’s an incredible teacher. 
If I can shout one more person 
out, I’d have to also say I 
really admire Katie Miller! Her 
business is “people” focused 
and it’s exactly how I envision 
my business. 

WHAT QUALITIES DO YOU SEEK 

WHEN LOOKING TO BUILD 

YOUR SPHERE OF INFLUENCE? 
I like to surround myself 
with people that are willing 
to share ideas and support 
one another. Real estate can 
be quite a whirlwind with 
everything that happens in a 
transaction. Having a group 
of people that are dependable, 
honest, and caring is  
incredibly important! 

3 WORDS YOUR 

FRIENDS WOULD USE 

TO DESCRIBE YOU:  

My friends would con-
sider me to be thought-
ful, fun, and the best 
basketball player ever. 
My true friends would, 
of course. 

WHAT IS A CURRENT 

TREND OR BUZZWORD 

THAT YOU WANT TO 

SEE MAKE ITS EXIT 

AND NEVER RETURN? 

Overediting on social 
media has to be one of 
my pet peeves! While I 
understand it’s to help 
the watch time of the 
viewer, it’s way too 
overstimulating! 

WHAT’S YOUR FAST 

FOOD CHAIN OF 

CHOICE?  Panda Express

AND WHERE DO YOU 

EAT WHEN YOU WANT 

TO SPLURGE?  Ichiban. 
30 rolls minimum!

WHAT CAN I  GET YOU 

TO DRINK?  Black coffee 
and a water, please! 

WHAT’S THE FIRST 

THING YOU WOULD 

TELL A CLIENT ABOUT 

BATON ROUGE IF THEY 

WERE NEW IN TOWN? 

Baton Rouge is a very 
diverse city with a little 
something for everyone. 
If you’d like to know more 
about the city, you should 
follow my TikTok!
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STEPHEN 
COUVILLION

KELLER WILLIAMS REALTY FIRST CHOICE

AGE:  28
YEARS IN REAL ESTATE:  6

IF NOT REAL ESTATE, WHAT CAREER  

WOULD YOU CHOOSE? 
Life insurance or something in sales. 

DO YOU ADHERE TO A PARTICULAR MINDSET, 

BELIEF, TRAINING OR PRACTICE? 
Yes, quite a lot but to give a few basic thoughts: 
-Consistency compounds -Goals are important, but 
systems and daily habits that align with them are 
crucial -Delayed gratification is a discipline you 
must be okay with and adopt to be successful in Real 
Estate -You often get what you’re looking for in life. 
Skepticism and cynicism are like a poison and do 
not serve you. Choose to have an optimistic outlook. 
-Without God’s favor, I wouldn’t be here. 

WHAT’S YOUR BEST HABIT, AND WHAT’S YOUR 

WORST ONE? 

Best habit - Consistently do a morning routine 
(workout, cold plunge, read, pray, walk outside) 
Worst habit - Love nothing more than to binge out 
on sweets at night. 

WHAT BOOK DO YOU RECOMMEND TO  

EVERYONE AND WHY? 

Atomic Habits is a book everyone can benefit from. 7 
Levels of Communication and the Miracle Morning 
for RE agents are two books I think every new agent 
or agent in a slump should read. 

FAVORITE PODCAST? 

Craig Groeschel’s Leadership podcast 

WHAT SHOWS ARE WORTH THE BINGE? 

Ted Lasso 

WHAT ARTIST WILL ALWAYS BE PRESENT  

IN YOUR PLAYLIST? 

NF, Maverick City Music, and maybe a  
little Kevin Gates. 

WHAT ITEM(S) CAN ALWAYS BE FOUND  

IN YOUR CAR? 

Starbucks, Gum 

WHAT CHANGES DO YOU SEE COMING FOR THE 

FUTURE OF REAL ESTATE AND HOW CAN WE 

EMBRACE THOSE CHANGES? 

More pressure for commission suppression by com-
panies like Open Door, Zillow, Redfin etc. Be a true 
expert and sharpen your skills to the point where 
you’re irreplaceable. 

WHO DO YOU ADMIRE IN THIS INDUSTRY  

AND WHY? 

Juli Jenkins - She’s a pitbull, you don’t want to mess 
with her but she has the best heart in the world and 
helps so many agents in our industry. Her knowledge 
is second to none. Definition of a momma bear. And 
Katie Miller - She treats every single client like they’re 
truly her best friend. Her ability to connect with peo-
ple is amazing. She’s underrated in the industry. She 
has a heart of gold and so much wisdom. 

WHAT QUALITIES DO YOU SEEK WHEN LOOKING TO 

BUILD YOUR SPHERE OF INFLUENCE? 

A good connector, outgoing, and  
like-minded person. 

3 WORDS YOUR FRIENDS WOULD USE TO 

DESCRIBE YOU: 

Weird/unique, Disciplined Hard working 

WHAT CAN I  GET YOU TO DRINK? 

3 shots of espresso with sweat cream on ice  
from Starbucks
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Welcome Spring & Welcome Home!
Be in your new Passman Home for Spring!

Going To Bat
For You Since 1998!

Shannon Rasbury
Loan Officer  |  NMLS #1911320
37283 Swamp Rd  |  Suite 1002  |  Prairieville, LA 70769
Office: 225.402.0251  |  Fax: 888.859.8977
srasbury@gmfslending.com   |  gmfsmortgage.com/Shannon.rasbury

All mortgages are originated by GMFS, LLC, NMLS ID# 64997, 7389 Florida Blvd., Ste. 200A Baton Rouge, LA 70806
Branch NMLS # 1327554

Equal Housing Lender. Loan programs not available in all states, or to all consumers. All loans are subject to availability at the time of application and for terms 
that meet each individual consumer’s needs and qualification information. Loan applications are subject to credit and property approval.

National Championship 1998
LSU v Alabama: 13-6




