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Brent O’Quinn
BRENT@OQUINNAGENCY.COM • (386)  673 -  911 1

We make insurance Simple
Having troubles getting a�ordable Insurance?

We Can help! We work with over 90% of the home insurance carriers in the Florida 
Market so we have options for your customers.

We have 30 team members, so you can get quotes fast from a knowledgeable team!

We have been in business for over 45 years and we are local, all of our team is here in Volusia and Flagler county.

We focus on:
∙ Being available in the evenings and on weekends.
∙ Fast pre-approvals when needed.
∙ Communicating throughout the process, from the     
  first call until after closing.
∙ Providing loan programs that meet client needs.
∙ Offering competitive rates.
∙ Providing our clients with loan scenarios so there      
  are no surprises.
∙ Closing on time.

www.AssureHomeFunding.com

WE WORK FOR OUR CLIENTS AND PARTNERS,
NOT THE BANKS!

 We follow the “Golden Rule”:
Do Unto Others As You Would 

Have Them Do Unto You

407-474-4705
Kerry@AssureHomeFunding.com
NMLS 1195184

407-416-9335
Aiden@AssureHomeFunding.com
NMLS 2117184

Kerry Collins

Aiden Collins
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If you are interested in contributing or nominating REALTORS® for certain stories, 
please email us at jayme@n2co.com.

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the views of The N2 Company d/b/a Real Producers but 
remain solely those of the author(s). The paid advertisements contained within the magazine are not endorsed or recommended by The N2 Company or the publisher. 
Therefore, neither The N2 Company nor the publisher may be held liable or responsible for business practices of these companies. 

C O N T E N TS
TABLE OF 

08
The Real 
Update: 

Welcome 
to Volusia-

Flagler Real 
Producers 

Community!

18
Agent To 

Watch:
Tom Foster

10
Cover Story:

Ashley 
Garrett

22
Hawaiian 

Tropic 
Nights

14
Rising Star:

Norina
Burt

26
FAQ:

All About 
Volusia-

Flagler Real 
Producers



6 • March 2023 Volusia Flagler Real Producers • 7@realproducers realproducersmag.com

P
R

E
F

E
R

R
E

D
 P

A
R

T
N

E
R

S This section has been created to give you easier access when searching for a trusted real estate 

affiliate. Take a minute to familiarize yourself with the businesses sponsoring your magazine. These 

local businesses are proud to partner with you and make this magazine possible. Please support these 

businesses and thank them for supporting the REALTOR® community!

ACCOUNTANT/CPA

JamesMoore

(386) 257-4100

www.jmco.com

ATTORNEY/

LEGAL SERVICES

Reid Legal Solutions P. A

(954) 873-3013

BEAUTY

Illume Laser Spa

(386) 275-5093

www.illumelaserspa.com

CONCIERGE SERVICES

The Elite Concierge

Krystal Sperry

(386) 269-3151

theeliteconciergeof

florida.com

HEALTH INSURANCE

HealthMarkets

(334) 300-3999

healthmarkets.com/nmartin

HOME INSPECTION

Dream Home Inspections

(816) 386-3272

www.dreamhome

inspection.com

INSURANCE

O’Quinn Insurance 

Services Inc.

(386) 795-1798

MASSAGE/WELLNESS

Pressure with a Purpose

(702) 335-9132

MOBILE DETAILING

R&B Platinum Tow 

and Detailing

(386) 220-0354

MOLD AND 

ODOR REMEDIATION

O2 Wizard-Mold & Odors

(386) 689-4563

O2wizard.com

MORTGAGE COMPANY

Assure Home Funding

Kerry Collins

(407) 813-1361

www.assurehome

funding.com

Hamilton Home Mortgage

(386) 316-7716

PET SITTERS

Dog Mom Pet Services

(386) 478-3450

PHOTOGRAPHY

Alex Walker Photography

(970) 778-7991

Cld-photography

Cara Deszo

407-949-8314

cldphotofamily.com

POOL SERVICES

East Coast Pools & Spas

(386) 451-2445

www.eastcoastpools

andspas.com

PROPERTY 

MANAGEMENT/

VACATION CARE

Salty Dog Vacation Rentals

(386) 202-3051

www.saltydogvacation.com

REAL ESTATE EDUCATION

TREHA LLC

(816) 922-0985

www.isa-certification.com

REAL ESTATE/

LEASING SPECIALIST

Latitude 29 Homes

(386) 265-7063

www.L29homes.com

SPRAY TANNING

Golden Glow by Sabrina

(386) 562-4855

goldenglowbysabrina.com

TITLE COMPANY

Realty Pro Title

(386) 672-3840

Smart Title Services

(386) 317-4171

TRAVEL AGENCY/

TRAVEL ADVISOR

Travelmation GG Mack

(404) 242-9334

www.ggmacktravel.com

expert corner

UNDERSTANDING 
THE VACATION 
RENTAL LANDSCAPE

By Krista Goodrich

Buying or investing in a vacation rental 
can be a fun, exciting and lucrative 
experience. This is one of the fastest 
growing segments in real estate with 
sites like VRBO and Airbnb making the 
experience seamless. The central coast 
of Florida is a hot spot for new and sea-
soned investors based on our excellent 
track record in tourism, affordability of 
homes compared to other beach areas 
and phenomenal year-round weather.
 
There is a lot to learn to find, buy and 
operate a successful vacation rental. 
Key things to think about when identi-
fying your vacation home are:
 
1.	Is the property zoned properly for 

vacation rental?
2.	Will I want to use the home and am 

I willing to forego peak tourism sea-
sons and events to maximize revenue?

3.	Do I want to self-manage or use a 
property manager?

4.	What is the earnings potential?
5.	How will I set up the property with 

decor, furniture and uniqueness to 
make it pop?

As with all real estate, location is 
key in how well your vacation rental 
will book, but with more and more 
people wanting a “localized” experi-
ence, vacation rental investing is not 
reserved just for beachfront or the 
wealthy. In fact, unique properties all 
over our area do exceptionally well in 
occupancy in revenue. 
 
For your vacation rental to perform 
well, there are a few tricks that help you 
get great occupancy and higher prices. 
 
Vacation rental guests usually fall into 
one of four categories:
 
1.	Large groups that can share gather-

ing spaces of a home.
2.	Pet owners
3.	Guests that want to “live like a local”
4.	Guests that want privacy
 
Additionally, with competition getting 
stronger, having a unit that pops and 
has unique features will help you attract 
guests as online pictures are truly all 
they will see until check-in day.
 

Knowing this, some great ideas for your 
vacation rental to make it stand out:
1.	Pools are huge for Florida travelers
2.	Consider allowing pets. There are 

plenty of programs to protect you from 
pet damage and most pet-owner travel-
ers take great care of their animals.

3.	Make sure to decorate well. Use 
cheap decor and you will get cheap 
bookings. Make your unit somewhere 
that you would want to stay and take 
care in making it look cute. 

4.	Add a “fun” factor-fire pits, ping pong 
tables and arcade games are great ways 
to add an extra touch to your rental.

 
If you or your clients are considering 
a vacation rental, check out this rental 
income estimator at https://owners.
mysaltydogvacation.com/ to see your 
potential earnings.
 
And just remember, vacation rental 
investing is a lot of work but can be 
super fun and extremely rewarding if 
you go in understanding the process 
and wanting to give guests a 5-star 
experience. Stay salty!
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Real estate isn’t just local. It’s GLOBAL. And the opportunities 
are plentiful. People move around this globe daily so why 

aren’t you in the mix? With the shortage of properties for both 
investors and homeowners, Americans are looking to invest in 

property overseas.

To get started, register right away for
our ISA Certification: www.isa-certification.com 

Be-Niched
6205 Thomas Dr, F1
Panama City Beach

FL 32408, USA
info@be-niched.com

Shouldn’t you be THE person to help them?

WELCOME TO

the real update
Jayme Dickey

Without them, we wouldn’t be able to feature our top 
agents or host our social events. Each business in our 
magazine has been recommended by a top agent, and 
we take their word seriously! If you are looking for a 
great business to try or to use, I strongly suggest our 
preferred partners.
 
Content we may feature each month 
•	 Top Agent / Cover Story
•	 Rising Star 
•	 Partner Spotlight featuring a preferred business
•	 Social event recaps 
•	 Other content will be added as we continue to 

grow our publication
 
Meet the Publisher:
I am happy to intro-
duce myself to you 
and am extremely 
proud of our 
first issue. It has 
been a half year 
in the making, 
and there are so 
many people who 
helped support my 
vision and helped us 
reach this launch! 

I have 2 kids, 19 & 17 and 1 fur 
baby Winni P the Frenchie. My Partner Mike and I 
have been together for 4yrs and he is involved with 
helping run my Companies.

 I love adventure, traveling, cooking and entertaining. 
I believe so much of who we are is from where we’ve 
been and our experiences in life.

I have been in the Real Estate Industry for over 
25yrs. About 6 years ago Real Producers entered 

What is Volusia-Flagler 
Real Producers? 
This magazine may be completely 
new to you, but I’ve been working 
on this launch for six months. I was 

born and raised in Kansas City, MO, 
GO CHIEFS, and firmly believe in the 

mission of this publication. Real Producers is in over 130 
markets in the U.S., where each city has its own version 
of Real Producers. I’m very excited to bring this maga-
zine to our Volusia-Flagler community! 
 
If we haven’t met, you might be wondering, “What is 
Volusia-Flagler Real Producers, and why am I receiving 
this magazine?”
 
It’s simple. You’ve earned it!
 
You are one of the top 300 REALTORS® in Volusia-
Flagler Counties by sales volume, and only the top 300 
will receive this for free every month moving forward. If 
you are reading this now, you should be incredibly proud!
 
I like to think of it as “The Country Club of Real Estate”

 You must be nominated to be featured in this magazine. 
We want to highlight you and all your hard work! 
 
What does this magazine mean to the REALTOR®?
It is a badge of honor to be receiving this magazine 
out of the thousands of agents in our area. We want to 
validate your business and achievements! There are so 
many incredible producers who don’t get the oppor-
tunity to be in the spotlight as they should. We will 
celebrate our local legends each month and the success 
they’ve created.

What does this magazine mean to our Partners? 
Our partners hold a special piece to this puzzle since 
their partnership helps support our monthly publication. 

Let’s Connect: Please follow our FB at 
Volusia-Flagler Real Producers 

and join our private group

VOLUSIA-FLAGLER REAL PRODUCERS

the Kansas City Market. As a Business Owner, this 
platform made complete sense and I immediately 
signed up. It has helped me to grow my referral net-
work with all the Top Producers in that market. This 
is why I am so passionate about Real Producers. It is 
a very unique platform and the only one of its kind. 
My family and I recently relocated to Daytona Beach 
and an opportunity to launch here presented itself. I 
have always been in the business of connecting like-
minded people and creating a supportive community 
so it was a no-brainer for me. I have experienced 
first-hand what this network can do for business.
 
I want to take this time to thank each agent and spon-
sor who has met with me over these last few months 
and welcomed me with open arms. It has been a 
pleasure working with you thus far, and I can’t wait 
to continue this journey as our publication expands.

I will be implementing recommendations one by 
one and will continue to connect with agents and 
local businesses to bring you the best content and 
community possible.

This is just the beginning of something very special 
for our top producers and our preferred businesses. 
THANK YOU for bringing this to life, for letting me 
be a part of it, and for showing Volusia-Flagler our 
amazing real estate community.

I can’t wait to connect with more of you through 
meetings, our events, and through this publication. 
Let’s ROCK 2023 Together!
 
Jayme Dickey
Volusia-Flagler Real Producers  |  jayme@n2co.com

COMMUNITY!
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Photos by: Scott Thomas Photography

Ashley Garrett of Hometown Realty 
shares her journey, from hitting rock bot-
tom with grief and depression after losing 
both her parents and an unborn child, to 
launching a thriving real estate brokerage. 
A real estate trail-blazer and multi-mil-
lion dollar-producing real estate broker, 
Ashley Garrett is a leading force behind 
Hometown Realty, a women-empow-
ered real estate firm in Daytona Beach, 
Florida, specializing in luxury real estate, 
waterfront estates, investment properties 
and commercial properties.

As president and founder of Hometown 
Realty, Garrett has proven herself and her 

team indispensable in the refined world 
of luxury real estate. With an impressive 
list of accolades, awards and sales, she 
is known, most of all, for her incompa-
rable and extensive knowledge of the 
marketplace and her passion, love and 
dedication to her community. Following 
the loss of her parents at the age of 28, 
she committed to a mission of creating 
lasting legacies for future generations, 
building generational wealth, shattering 
glass ceilings, investing in her com-
munity, and being an impactful leader 
within the real estate industry. “My 
family is my absolute world,” she said. 
“I had to learn how to navigate life at an 
early age without my biggest support 
system, and I had to learn how to exist 
in the world of business without their 
guidance. Since my mother’s passing, 
I have had a mission to become the 
woman she raised me to be and that I 
knew I could become.” 

Garrett grew up on her grandpar-
ent’s farm in the small rural town 

A S H L E Y
G A R R E T T
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Hometown Realty not only helps families buy and sell 
homes, but also strives to be a part of the decision-mak-
ing that affects Daytona Beach and its residents—from 
participating in commission meetings to attending 
events with local city officials, politicians and business 
owners. Dedicated to ensuring people have a better and 
brighter future, Garrett and her team seek to plant deep 
roots in the local community while serving as a strong 
voice for their clients. “I love the astronomical growth 
we are seeing in our city,” she said. “I’m extremely 
passionate about staying on top of local trends in our 
market, to know where our clients are relocating from, 
and what is bringing them to our area. We are very 
passionate about welcoming new business owners to 
our community, growing our roots locally and being 100 
percent invested in our community and its future.” 

Honored as one of the top influential women in busi-
ness by the Daytona Beach News-Journal in 2018, 
2019 and 2020, Garrett is on a mission to provide the 
highest level of real estate service to her clients, while 

making a positive impact on her community 
by enhancing the quality of life for all of 
the city’s residents. She has appeared on 
industry magazine covers, panel forums, 
podcasts and is a highly sought-after 
industry motivational speaker. In addi-
tion to her passion for real estate, Garrett 
created Spotlight Daytona, a local television 
program spotlighting businesses where she 
volunteers more than 200 hours per year 
to help promote, including non-profits such 
as the Museum of Arts and Sciences, the 
Arc of Volusia, Provision Packs, the Chiles 
Academy and the Pace Center for Girls. 
Through her efforts, Spotlight Daytona has 
reached more than 100,000 viewers, making 
a monumental economic impact on local 
businesses and non-profits. Garrett is an 
active member of the Daytona Beach Area 
Association of Realtors, and she has served 
on executive boards for local community 
non-profits including the Arc of Volusia and 
the Daytona Playhouse. 

As she reflects on her life and her career, 
one of Garrett’s biggest passions has been 
combining real estate with her love for the 
Daytona Beach community. Through philan-
thropy, volunteering and civic participation, 
she takes pride in having a voice within the 
community she serves.

Walterboro, South Carolina, where she first learned 
the value of family. Despite being raised in a low-in-
come, working-class family, it was the lessons passed 
down by her grandparents and the unconditional love 
that she received from her mother that Garrett most 
remembers from her childhood. She credits her family 
for instilling in her a strong work ethic and compassion 
for friends, strangers and animals alike. 

While pursuing a degree in business administration, 
Garrett made the difficult decision to leave college in 
her junior year in order to assist her mother finan-
cially. She began her professional career by serving 
veterans diagnosed with Alzheimer’s disease and 
later managed multi-family apartment communities, 
a position that introduced her to the world of real 
estate. Within realty, she saw the opportunity to help 
families from all backgrounds and demographics 
overcome barriers to sustainable homeownership, and 
ultimately found her purpose. “My mother was never 
able to obtain homeownership while she was alive, 
and it was always one of her life dreams,” Garrett said. 
“Real estate is extremely personal for me. I keep her 
legacy alive by waking up every day, assisting others 
with their dreams of homeownership and guiding them 
through the process.” 

One of the youngest brokers in Florida, Garrett 
established Hometown Realty at the age of 

31. With innovative technology, as well as 
automation systems and infrastructure, 
the Hometown Realty team has found new 
ways to provide quality service to their 
clients. For Garrett, success not only cen-
ters around having the freedom to create a 

business she believes in but doing meaningful 
work and living life at her highest potential. 

By continuing to break into the investment 
industry and expanding her brokerage, real 

estate serves as her future. “The most rewarding 
part about my business has been helping other 

agents accomplish their real estate goals and build-
ing a company with a model that is structured as a 
team—one that values collaboration over competi-
tion,” Garrett said. “I truly believe we can go so much 
further in business and in life if we go together.” 

As a mother-to-be, Garrett now hopes to pass on 
the values she learned from her family to her 

daughter—a foundation that centers on add-
ing value to the world around her. 

I’m extremely passionate 

about staying on top 

of local trends in our 

market to know where 

our clients are relocating 

from and what is bringing 

them to our area. 
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Photography by: Cld-photography

“Interior design is something I’ve 
always been interested in,” Norina 
described. “It’s easy for me to see a 
vision and bring it to life. This has linked 
to houses really well, and when I took my 
real estate course, I realized this is exactly 
what I wanted to do.”
 
Despite jumping feet first into real estate, 
Norina made the difficult decision to leave the 
business in 2005 with the goal of prioritizing 
her family’s needs. As a mother of two children 
with significant developmental disabilities, 
Norina found the usual challenges of parenting 
were compounded. While she was pregnant 
with her youngest son, Devin, she focused on 
securing a liver transplant operation for Brian, 
her oldest. Nevertheless, she kept her license 
in hopes that she could return to real estate in 
the future. During that time, Norina resiliently 
served as a full-time caregiver for her children 
while working nights as a bartender.
 
“I’m a very positive person, I don’t see the bad 
in everything,” Norina shared. “My youngest 
is in a wheelchair and nonverbal so he needs 
full-time care, but he’s so freaking smart and 

Unabashedly Authentic

B U R T

Growing up, Norina Burt split her childhood between Florida 

and New Jersey but ultimately found her forever home in 

Ormond Beach. Now both a neighbor as well as a real estate 

agent, she is dedicated to helping guide local families through 

the changing real estate market. Prior to joining the industry, 

Norina enrolled in interior and graphic design courses 

with the hope of pursuing a career in historical 

preservation. It was a single real estate class, 

however, that unexpectedly changed the 

course of her entire career.

amazing. I have the most amazing kids ever—
they give me back so much. My main motivation 
is doing what is best for them.”
 
Upon returning to real estate, Norina found at 
RE/MAX the critical guidance and support that 
she needed for her business to thrive. Through 
the mentorship of Amy Myers, Director of 
Development at RE/MAX Signature, Norina has 
not only acquired the necessary training and 
skills to take her career to the next level but also 
received opportunities for complete professional 
development. With access to top listings, excep-
tional marketing strategies, and cutting-edge 
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Alex L Walker Photography
Bare Elements Events

Deland, FL

(970) 778-7991 ~ bareelementsevents@gmail.com ~ bareELEMENTSevents.com

BEE

GG  Ma�

404-242-9334
ggmack@travelmation.net

Certified Cruise Specialist, Certified Luxury Specialist
Specializing in Cruises, All Inclusive Resorts

Lisa Bailey - Owner/Broker
211 E INTERNATIONAL SPEEDWAY BLVD. ,

DAYTONA BEACH FLORIDA

888.330.7063 | L29homes.com

Mobile Homes on leased land only (we pick up where 
Realtors leave off following NAR guidelines)

Latitude

29 Homes

technology, Norina’s success in the 
industry has been recognized with three 
consecutive RE/MAX 100% Club awards.
 
“It wasn’t until I moved over to RE/
MAX that my business started picking up 
significantly,” Norina explained. “When 
I came back into real estate, there was a 
whole world of technology that I missed 
out on because I was busy taking care of 
my kids. I had to learn everything all over 
again, which was kind of overwhelming. 
When I got proper training at RE/MAX, 
something clicked, and it just worked.”
 
Outside of her business, Norina 
and her sons participate in 
Special Olympics, including 
bocce ball and bowling events. 
For the past 14 years, she has 
also found in Muay Thai a pow-
erful character-building sport, 
which has strengthened her 
confidence and encouraged her 
to continue persevering through 
life’s adversities. Despite the 
many responsibilities Norina 
balances in both her personal and 
professional life, she is known for 
her positive attitude, tenacity, and 
genuine care for her clients.
 

“I’m a little different,” Norina 
described. “I have tattoos and I train 
martial arts and I’m not your typical 
real estate agent. In the beginning 
when I first started, I was super 
young and that was challenging 
because many clients thought I 
didn’t have the necessary experi-
ence. Now I possess a certain sense 
of confidence. There are many peo-
ple that see me and think ‘she’s just 
like me, she’s down to earth, and I 
can relate to her.’”
 
Since her rise in the industry, 
Norina has put her design skills to 
use by renovating local proper-
ties. It’s the opportunity to 
breathe new life into an 
old home or rescuing a 
neglected gem from 
potential demolition 
that she has found 
most rewarding. 
With this newly 

discovered passion, Norina hopes to 
build out her portfolio and provide 
greater financial security for her 
family. Above all, however, real 
estate has given her the opportunity 
to build a personal legacy while help-
ing local families obtain theirs.
 
“I’m always striving for the next deal 
because I really enjoy helping people 
and getting them into a home,” 
Norina shared. “Making people 
happy makes me happy.”

I’m always striving for the 

next deal because I really 

enjoy helping people and 

getting them into a home.
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agent to watch
Writer: Manuela Nivia
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TOM 
FOSTER
TOM 
FOSTER

C A R V I N G  A  N E W  PA T H 

S
eeking out sunshine, adventure, 

and a greater sense of community, 

Tom Foster packed up his Chevy 

Monte Carlo upon graduating from 

high school and drove the thousand miles 

from New York to Daytona Beach, Florida. 

Without a job prospect or a soft place to 

land, he arbitrarily began his career as a car 

salesman at the Daytona Auto Mall. While 

learning the ins and outs of the world of 

sales, Tom was exposed to real estate by 

happenstance through his clients at the 

dealership. With every interaction, he quickly 

grew to admire their professional freedom, 

financial security, and purpose most of all.

 
“When I first got the idea to get my [real 
estate] license, I just happened to sell cars to 
six REALTORSÒ in the same month,” Tom 
recalled. “They all told me how much they 
loved their freedom and their work. That feel-
ing made me take the leap to get my license. I 
didn’t want to feel like I had to sell people on 
something, it never sat right with me. I’d much 
rather feel and know that I get to help them 
through a transaction. It just makes me feel 
way better about the end result.”
 
Without family members or a close network 
in the area, Tom found his first year in the real 
estate industry to be an unexpected uphill bat-
tle. Nevertheless, at Realty Pros Assured, Tom 
found the support and motivation he needed to 
rise above the challenges. In an environment 
that he described as “very warm and welcom-
ing,” Tom found it easy to surround himself 
with top-level REALTORSÒ producing at the 
highest levels who positively impacted both 
his work style and his mindset. With their 
support, he stepped out of his comfort zone 
and completed 168 open houses by the end of 
his first year. Then, he watched as his busi-
ness flourished.
 
“At first I felt like I was doing all this work, 
my wheels were spinning, but nothing was 
happening,” Tom shared. “I just kept my 
head down and kept going. My second year 

somehow everything erupted. I ended up doing eight deals 
in one month and everything just took off from there. Even 
though I stumbled my way through getting to where I am, 
my business ultimately collapsed into itself and kept mul-
tiplying, which was awesome.”
 
It’s the opportunity to connect with people in genuine 
and direct ways that Tom considers to be among the 
most rewarding aspects of his real estate career. His val-
ues rest on the principle of treating every client with the 
highest level of dedication regardless of transaction size. 
Known for his affable and gregarious character, Tom has 
the unique ability to provide personalized a service expe-
rience for each of his clients and always seeks to make 
them feel like family.
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RB PLATINUM TOW & DETAILING

Mobile detailing

Tow service
24/7

386-220-0354

“Every day it’s a new customer and a new house,” Tom 
explained. “The thrill of guiding a client through the 
process is something that genuinely excites me. Some of 
my co-workers make fun of me at times and say I act like a 
little kid when I get a new customer or a new contract and 
that’s exactly how I am—I always get really excited.”
 
For two consecutive years, Tom has been named the top 
agent at Realty Pros Assured’s Port Orange office. Every 
day he is committed to continuing to grow his brand and 
rapidly doubling his business. As he continues to tap into 
his entrepreneurial drive, Tom has found unlikely inspira-
tion in Dwayne “The Rock” Johnson, who with 150 million 
followers across social media platforms, has been named 
one of the world’s most influential people. Between his 
global reach, unstoppable positive attitude, and dedication 
to his craft, The Rock serves the type of role model that 
Tom hopes to emulate.

 
“I want to one 
day be a business 
mogul that has 
the reach to be 
able to help oth-
ers in a big way,” 
Tom shared. 
“Hoping to one 
day open my own 
brokerage and 
build a team with 
the goal of chang-
ing somebody’s 
life little by little, 
just like I did for 
myself—it’s hard 
to explain and put 
it into words, but 
I see it.”
 

Growing up in a sports family, Tom spends much of 
his free time participating in recreational sports. 
It was at just three years of age that he first held a 
baseball in his hand—a sport that later helped to 
shape much of his childhood and young adulthood. 
With a desire to give back to local youth through the 
power of sports, Tom is passionate about sponsoring 
children’s teams and donating to local schools.
 
“Success for me is being able to live a wholesome life 
where not one person is dictating it for you,” Tom 
shared. “It’s being able to take a step back and every-
day smile at your achievements and everything you 
went through because it’s gotten you to this point.”

I  W A N T  T O  O N E  D A Y 
B E  A  B U S I N E S S  M O G U L 

T H A T  H A S  T H E  R E A C H 
T O  B E  A B L E  T O  H E L P 

O T H E R S  I N  A  B I G  W A Y.
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Hawaiian
Tropic Nights

Photography by Meghanphone Marketing Meghan Hughes
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NICOLE REID, ESQ. 
Managing Attorney

321.234.2478
Admin@ReidLegalSolutions.com
Reidlegalsolutions.com

NICOLE REID, ESQ. 
Managing Attorney

321.234.2478
Admin@ReidLegalSolutions.com
Reidlegalsolutions.com

Full-service boutique law firm and title 
company providing services in 
business law, trademarks, real estate 
law, and title/real estate closings.

Office: Daytona Beach. Serving all of Central Florida

NEW CONSTRUCTION SPECIALIST • PRE-DRYWALL FULL INSPECTION
11MOS WARRANTY INSPECTION

MILITARY/ FIRST RESPONDER DISCOUNT

WWW.DREAMHOMEINSP.COM • INFO@DREAMHOMEINSP.COM • 386-383-3270

· 80 Odor & 100’s of health altering contaminants 
  killed organically – usually in 20 hrs with 
  one-of-a-kind NASA Technology
 
· A top reputable company with 10,000+
  happy clients!
 
· 75% Saving from traditional mold remediation
  in most cases and much more effective –
  especially in A/C, duct work, & furnishings.

MOLD,
ODORS,
TESTING
& WATER
DAMAGE

SEE o2wizard.com FOR HEALTH QUIZ,
TESTIMONIALS, PICS & MORE DETAILS.

386-689-4563
DOG MOM PET SERVICES
Lauren LaBrie    386-478-3450

Dog Walking
In home pet sitting
All types of pets
Serving Ormond 
& Surrounding areas
Insured & recent 
background check

S P R AY  T A N N I N G
T E E T H  W H I T E N I N G

G o l d e n G l o w B y S a b r i n a . c o m
( 3 8 6 )  2 8 6 - 2 0 9 0

6 0 0  S  Yo n g e  S t  # 1 1 A ,  O r m o n d  B e a c h ,  F L  3 2 1 7 4
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RESIDENTIAL • COMMERCIAL • REFINANCES

www.Realtyprotitle.com

Call A Title Pro For All Your Title Needs

386-672-3840

900 W. Granada Blvd, Ste 2, Ormond Beach, FL 32174

FAQ
Q: WHO RECEIVES Real Producers MAGAZINES?

A: The top 300+ real estate agents in the Volusia-
Flagler Counties. 
 
Q: WHAT IS THE GOAL OF THIS MAGAZINE?

A: We believe that we are better together. When 
we surround ourselves with other successful, 
like-minded people, we grow to new heights. Real 
Producers is a platform that brings together the 
most elite individuals in Volusia-Flagler Counties 
real estate.
 
We take the top 300 real estate agents and 
RP-vetted businesses in every market, and we 
build an exclusive community around that group. 
We share their stories, successes, market trends, 
and upcoming events — really, anything that 
will connect, inform and inspire, we put in our 
monthly publication.
 
Q: DOES Real Producers HAVE EVENTS?

A: Yes! We will have specific networking events 
throughout the year.

Q: WHAT IS THE PROCESS FOR BEING FEATURED 

IN THIS MAGAZINE?

A: It’s really simple. You have to be on the top 300 
list, and we take nominations seriously. You can 
nominate other real estate agents, businesses, bro-
kers, owners or even yourself! Office leaders can 
also nominate real estate agents. We will consider 
anyone brought to our attention who is in the top 

Real Producers magazine started in Indianapolis in 2015 and is now in 

over 130 markets across the nation and continues to spread rapidly. 

300 because we don’t know everyone’s story, so we 
need your help to learn about them. We cannot guar-
antee a feature, but we encourage you to meet with 
one of our team members, support Real Producers and 
attend our private events to increase your chances.

Q: WHAT DOES IT COST A REAL ESTATE AGENT/

TEAM TO BE FEATURED?

A: Zero, zilch, zippo, nada, nil. It costs nothing, my 
friends, so nominate away! We are not a pay-to-play 
model. We share real stories of Real Producers.

Q: WHO ARE THE RP-VETTED BUSINESSES?

A: They are one of the best businesses in Volusia-
Flagler Counties in their category, and you can find 
them listed in our index! We don’t just find these 
businesses off the street, nor do we work with all 
businesses that approach us. Many of the top agents 
have recommended every single business you see in 
this publication. We won’t even meet with a business 
that has not been vetted by one of you and “stamped 
for approval,” in a sense. Our team will further vet 
every business to make sure they are a good fit and 
bring value to our community. Our goal is to create a 
powerhouse network, not only for the best real estate 
agents in the area but the best businesses so we can 
grow stronger together.

Q: HOW CAN I RECOMMEND A BUSINESS?

A: If you want to recommend a business that works 
with top real estate agents, please email or message us!
Email:jayme@n2co.com

ALL ABOUT VOLUSIA-FLAGLER REAL PRODUCERS




